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The mount she chooses— will be in part, her background of
you as an artist. If it's a Gross mount, bred of good style
that typifies the Gross Standard, it will keep your cause along

for months and years.

Gross mountings have a pleasant way of saying to your

customer; “Come hack to the same studio for your next.”

Wrile us for mi illustrated circular

of dross Leadership Mountings.

The

Manufacturers of Office and Factory
"UNCOMMQN" 1501-1517 West
Photogr_aphlc Bancroft Street
Mountings Toledo, Ohio

Agtm/r—W. E. Booth Company, Limited, Toronto and Montreal.

Entered a* second-class matter February 2 921. at the.Post Offjce at Lorain, Ohio, under the Act of March 3, 1879.
Efics of pﬁlc&m |Brdin-Gho
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we JOUNCE LAMP BULBS ON A

BLOCK OF STEEL

Orelinary handling can be hard
on a lamp bulb. It all depends upon
what you call "ordinary handling.” And
being thrown about in a photogra-
pher’s case is often as tough on lamps
as any handling they receive.

To be sure that the insides of Edison
MAZDA lamps will stand up, we test
them for fragility. For lamps like the
one pictured, this test takes the form of
a jouncing ride on a hammer of steel.

The lamp is inspected. The testing device
delivers a nasty jounce such as a lamp
might receive w'hen the case in which it is
packed is tossed into the back of a car.

Then the lamp is reinspected for breaks
which would shorten the life ofthe lamp.

A definite proportion of every size of
Edison MAZDA lamp produced is tested,
according to the service expected of the
lamps. These tested lamps are selected
at random, and tested by an employe
of an independent testing organization,
Electrical Testing Laboratories.

By such means, General Electric assures
you of dependable lamps well adapted
to your needs. Look for the mark

w'hen you buy lamps and you will be
sure of dependable light. General Elec-
tric Co., Nela Park, Cleveland, Ohio.

EDISON MAZDA LAMPS
GENERAL ® ELECTRIC
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“Headquarters for Every
Known Photographic Need”

This isn't just an idle boast, as hundreds of our customers will tell you the same thing.
We've concentrated dependable photo materials under one dependable source of supply.
Practically every manufacturer of photographic materials is represented in our stocks, which
means we've got everything in the photographic alphabet.

ADHESIVES ENLARGERS PLATES. Drv

BULBS, Flash & Flood FILMS POWDER, Flash
CAMERAS FRAMES SQUEEGEE PLATES
CARBONS LENSES TANKS & TRAYS
CHEMICALS LIGHTS TAPE, Masking
CLOTH. Backing MOUNTS 1 ISSUE, Dry Mounting
COLORS. Qil PAPER TRIMMERS, Print

We ship your order the same day it is received!

NORMAN-WILLETS CO.

"The House of Service and Satisfaction"
318 W. Washington St. Chicago, II.
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No Studio Lighting Is Complete
~ Without a _
Studio Modeling Ventlite

“Fifty Million Frenchmen Can't Be Wrong”

and Twenty-five hundred American Photographers,
plus One Thousand European Photographers must
be nearly right, when they agree on the above head-
ing and admit that the Studio Modeling Ventlite is
the most useful Photographic light medium available.

The Studio Modeling Ventlite reflector is, decidedly,
a directional light. It yields an abundance of high
intensity light over a four-foot area, that gradually
falls off to the edges.

It is primarily intended for modeling and high-
lighting, making it possible to obtain any degree of
high-lighting desired with the least effort.

The 23-inch pure aluminum etched reflector is sup-
ported at the center of gravity on a forker carrier.
It is frictionally held and adjustable to any angle
needed.

The Studio Modeling Ventlite reflector is now
regularly equipped with a deflector that intercepts
all the hard, direct rays and returns them to the re-
flector for re-reflection.

The Ventlite Telescopic Socket Housing enables the
use of all the standard pear-shaped globes from 300
watts to 1500 watts, as well as the #4 Photoflood
and the 2,000-watt Movie Flood.

The Reflector Unit is mounted on a sturdy stand
with a four-legged cast base, easily movable on large rubber, silent casters

The Column supports a heavy-duty switch and a reflector connecting cord.
The Reflector is adjustable from three to nine feet.
A 20-foot extra-flexible connecting cord completes the outfit, all assembled and
packed in a single box. Price $55.50.
A China Silk Diffuser is now available at $5.00 extra.

Write us for technique on how the Studio Modeling Ventlite will properly light the
difficult end of a large group.

SEE AND BUY FROM ALL LEADING PHOTOGRAPHIC DEALERS

JOHNSON VENTLITE COMPANY

4619 W. HARRISON STREET CHICAGO, ILL.
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he modern buyer of commercial photography wants
This job well done — promptly done — intelligently
done — without excuses!

To give him what he wants— what he demands—the wise
photographer uses materials which get the picture! That’s
why thousands upon thousands of the most successful
commercial men use HAMMER Medium Commercial
and HAMMER Medium Commercial Ortho.

These two emulsions, developed to meet the needs of

modern commercial work, give you the depth, clarity,
brilliancy, and definition required by
today’s assignments.

GET YOUR COPY RIGHT AWAY!

Thousands of photographers already have the
11th edition of Hammer’s Little Book and are
using it daily. Do you have your copy yet? If not,
just write today. A copy will be sent to you with-
out charge.

SAINT LOUIS
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M ichael Romeo and Hillary
Bailey to Appear on Chica-
go Convention Program

© Already we have named eight of the
speakers and demonstrators who will appear
on the very comprehensive program being
planned for the Chicago Convention of The
Photographers’ Association of America, to
he held at the Hotel Stevens from August
24 to 28 inclusive. The list is growing tix)
large for us to repeat it and will be publish-
ed in full anyway when the program is fin-
ally completed. Remember, though, that the
Association is scouring the country for the
best available talent for both the portrait
and commercial programs and that, all in
all, there will be 11 features on each per-
haps more.

To those who have attended eastern con
volitions and meetings during the past year,
the name of Michael Romeo, of Syracuse,
N. Y., will be a very logical addition to the
Chicago program. Mr. Romeo has made a
considerable reputation for himself with a
style of print which he calls a “Gray Vig-
nette" and those photographers who have
seen his demonstration and are folfowing his
method have found it a practicable and de-
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by Charles Abel

cidedly profitable item. In addition to his
demonstration, he will talk on “The Requi
sites of a Successful Business,” and if the
presentation of such a talk and its effect on
its hearers depends on whether or not the
speaker is himself successful, Mr. Romeo un-
doubtedly qualifies. He has been in photo
graphy for 19 years, starting in literally at
the bottom washing prints for the Apeda
Studios in New York City. He spent a
number of years doing portraiture with
White, Mishkin and Bachrach and then did
illustrative work with Underwood 6? Under-
wood. In the three years during which he
has operated his own studio he has made a
reputation as a fine photographer, an ethical
studio owner, and has made money. You
will find his demonstration and talk to he of
truly practical value.

Hillary G. Bailey, of Indianapolis, Inch,
is rapidly becoming known as a demonstrat-
or, a speaker and a judge at photographic
exhibitions. Originally a portraitist, he ha?
found more profit and more pleasure in the
illustrative field, and it is a pleasure to an-
nounce his name as the first one to he men-
tioned on the commercial program. Let’s
quote from a letter he recently sent us about
what he proposes to do. "I’'m in much the
same position that most of my hearers will
he in. Few of them have accounts so big

May 20, 1936

Officers of The Photographers’ Association of

America
President: George J. Kossuth, Wheeling. W. Va.
Vice-President: James M. Caufield, Louisville. Ky.
Portrait Vice-President:

L. Davis Phillips, Charlotte, N. C.
Commercial Vice-President:

George F. Grignon. Chicago, Il
Treasurer: Fred R. Bill. Cleveland. Ohio.
Secretary: Charles H. Groene, Cincinnati. Ohio.
Immediate Past-President:

J. W. Scott, Baltimore, Md.
Executive Mgr.: Charles Abel, Cleveland. Ohio.
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The Cover Picture

e On our cover this issue is the type of
baby photograph which is an almost cer-
tain knock-out for window display pur-
poses, the sort of thing looked for by cal-
endar printers and many advertisers, but
which might not prove so popular in the
long run with the baby’s mother. Every
mother tells the photographer she wants
the baby to smile, but it is the more serious
pictures, with the mouth closed, which
have the more permanent appeal. But the
photographer who does get a shot like this
of an attractive youngster should certainly
get permission to display it because of its
Stopping power. The picture was made by
Frank G, Lepley, 1933 student at the Win-
ona School, who has since purchased and is
now operating the Petzold Portrait Studio
at Three Rivers, Mich. “Nannette” is the
young lady’s name.

that their names are household words. Ex-
cept for some of the Chicago commercial
studios and some more of the New York
City fellows, nearly all the rest of us do
work which might be called the 'middle
class of illustrations. The ‘big shots' will
probably not listen to me anyway. It will be
those like myself who will want to know
how another fellow in the same fix does it.
So let me demonstrate how the illustrator
who cannot afford a studio as big as a movie
set can still make pictures of quality about
as good as those of the 'big shot." Here is
what 1hope to do at Chicago. 1have a new
account which is of national importance and
I think 1 can sell them on the idea of letting

Hillary G fidiltfv.
Indianapolis,  Ind

uho util present a
demonstraixon of tl-
Ittiirafnv photo -
raphv at the \a-
ional Contention in
August
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Mtchael Romco,
Syracuse. 7. Y.
another  demonstra-

tor who has con-
sented to appear on
the program for the
Chicago convention.

me make one of their illustrations at the con-
vention, which they will guarantee to use in
their national advertising. Then the audi-
ence can see a genuine job as it is done, and
not say: 'Well, like all demonstrations, the
results aren't so hot.” You'll have 'big shots'
on your program anyway, so let me show
the run-of-the-mine commercial man how he
also can make money in illustrative photo-
graphy.”

Hillary Bailey, in our opinion, is overly
modest. We consider him one of the best
of the younger illustrative workers in the
field today and believe that as a speaker and
demonstrator he need take a back seat for
no one. But certainly his description of what
he proposes to do sounds like something you
won't want to miss.

Watch coming issues for more of the pro-
gram, both Commercial and portrait. You
haven't heard half of it yet. In the mean-
time, how about putting aside a few dollars
a week so you 1L be sure the money is avail-
able when convention time comes?

W inona School

e Only six weeks now until the commercial
course opens at Winona Lake. Whether
our last outburst on the subject, wherein we
roasted small-town photographers who are
overlooking a genuine opportunity to set
themselves hack on the road to profit and
prosperity, had anything to do with it or not,
there has been a decided upswing in reser
vations for the commercial course since our
last issue. And with only six weeks to go,
it looks as if we will be refusing reservations
some time before the course opens. Once
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again: the dates—July 6 to 25; the place—
Winona Lake, Ind.; the tuition fee

$60.00; the limit of reservations—60; the
faculty—Edward J. Cook of the Kaufmann
& Fabry Co., Chicago, 111, instructor-in-
chief; Irving Manior of the Chicago Art
Institute, instructor in art and composition;
Hans Barten, Chicago, instructor in com-
mercial photo-retouching. Guest instructors
will be Charles-D. Kaufmann, Chicago; J.
W. Scott, Baltimore, Md.; Clyde Brown of
the Chicago Daily T"ews, and others. Three
weeks of condensed instruction in commer-
cial and illustrative photography, from soup
to nuts. Every thing from an ordinary
studio shot to direct color photography.

For the portrait course, reservations have
been coming in much faster than in past
years, well over half of the reservation limit
of 75 being already taken. Here, too, we
expect to be turning students away in a few
weeks. The dates of this course are July 27
to August 22, a full four weeks, and the
tuition fee is $75.00. William Gerdes, Di-
rector of the School, is assisted this year by
Charles Aylett, Toronto, Ont., Hillary G.
Bailey, Indianapolis, Ind., and W. O.
Breckon, Pittsburgh, Pa., as well as several
guest instructors and the regular School
faculty. The course this year is considerably
more elaborate than anything offered in the
past.

We shall not take more space to discuss
cither course here, as both have been
thoroughly explained in previous issues. The
prospectus, available on request, gives all
necessary information and goes into great
detail regarding each course, listing all sub-
jects covered, a full day-by-day outline of
each course and everything else that a pros-
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pective student might want to know. Send
requests for the prospectus, or reservations
for the courses, to the Executive Manager,
P. A. of A., 501 Caxton Bldg., Cleveland
Ohio. Reservations must be accompanied by
a down-payment of $10.00 for each course
desired.

The Deficit Fund

e We will wager that when Chas. D.
Kaufmann, chairman of the finance com-
mittee of the P. A. of A., undertook the
job of raising the necessary funds to wipe
out the Association’s deficit, and com-
menced by getting the creditors to reduce
the total indebtedness from over $16,000 to
$5,000, he never expected it would take so
many months to raise this latter figure.
With over 17,000 portrait and commercial
photographers in the country, not to men-
tion the manufacturers and dealers, one
would have thought it a simple matter. But
the committee is still a long way from the
goal and so we have to keep harping on
what must by now be indeed a tiresome
subject. The money must be raised, so send
your contribution now to Mr Kaufmann at
425 S. Wabash Ave., Chicago, 111 Here is
the story to date:

Previously reported,

as of April 25: $1896.46
Bank charges 75
Alet amount in fund,

as of May 1: $1896.11
Alfred Brown, Brookline, Mass.
E. D. Cespedes, Pomona, Calif.
Total receipts to May 11: $1907.11

Looking Forward in Portrait Lighting

Number Ten in @Series of Articles by Paul Linwood Gittings

(With two illustrations by Mr. Gittings

* When we approach the question of de-
velopment, | bow with deference to men of
so far greater training and experience than
mine, that it would be sheer braggadocio to
affront them. So, | shan't give you any of
my pet formulae or try to tell you how a
negative should be developed, but I will try
to give you a new mental approach to the
question.

If you have had any great experience in

darkroom work, you have your own ways
of developing negatives and of making
prints. If you will begin to check up on it
you will probably find that you are very-
set in your ideas, just as anyone is apt to
become unless he is constantly searching for
new angles.

First of all, when | started our modest
business in Houston, | want to go on
record as being an “operator,"” one whose
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Lighting diagram for the portrait opposite.

sole training had been along artistic lines,
and not chemical technique. After | made
the negative, the rest of it was left entirely
to the judgment of the darkroom men,
which was right and proper for the routine
of most large studios. On the other hand,
I had long felt that it was impossible for
two men, no matter how closely allied, to
see things from the same angle. And thus,
the effect that 1strove for in the negative
might be entirely changed by the darkroom
man's conception of what | was after. In
consequence, my work was apt to be either
cut-and-dried, or mediocre.

In starting a new business, with a very
limited amount of capital, | found that |
had to pinch-hit in many places, and par-
ticularly in the darkroom. With no know-
ledge of chemistry, not even photographic
chemistry, there was no course open for me
but to follow the prescribed formulae of my
predecessors, abetted by whatever suggested
formulae 1could find in manufacturers' film
boxes and books. Not knowing the effect
a given chemical would have on a print,
even these formulae meant little to me, so
| began by blindly experimenting. 1learned
that bromide and borax and soda were soft-
ening agents, In order to get a print really
soft and abundant in tonal values, my dark-
room assistant suggested that | might use
half-again the prescribed amount of bro-

The Professional Photographer

mide, and possibly more soda.

A week of experiments showed no great
gain in the thing | was after, so | began to
make my experiments when he was not
around, so that | could not be held up for
ridicule. | tried using ten times the amount
of bromide. | experimented with half
amounts of developing agents, and one hun-
dred times the prescribed proportion of
borax. | tried changing the proportions of
the various chemicals, until eventually | got
what | wanted. Fortunately, | kept a pen-
ciled notation of the changes as | made
them, so that when | arrived at my idea for
the particular work | was doing, | knew
how to duplicate it.

Now, any good darkroom man will prob-
ably say that this is a childish way to go
at the problem, and he is probably right.
But | have found that if you look at things
with an open mind, some of the silliest sug-
gestions or chance remarks can be turned
to profit. If you take some stranger into
your darkroom, particularly one with an in-
quisitive mind, tell him some of the prob-
lems you are up against and then explain
what you are doing, his reactions might
solve your problems quicker than the best
advice of your demonstrator. Show him
how the chemicals are mixed, tell him why
the proportions are thus and so, tell him
what ingredients lend tone, which retard
development, which govern the length of
development. With no knowledge of chem-
istry, of the one hundred questions and sug-
gestions that he will probably ask, there will
be three or four that you have never thought
of. Once again, | refer to the old adage of
being so close to the woods that you can't
see the trees, and that is certainly true in
photography, more than almost any other
profession. In portraiture the standards are
visual and mental and not scientific, and a
gradual sway to one side or the other can
radically change the type of your effect
and. in consequence, your future.

First of all, I think it is worth any man's
while to learn and master the very latest
improvements in the way of materials and
tools. Almost any real advance can work
to your advantage if you will learn how it
can host be used. Approach the problem
with a clear mind, but before you even ap-
proach it, knock the chip off your shoulder
and forget your personal likes and dislikes,
which, after all, are only the product of
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Another high \ey effect by Paul
Lmwood Gittings, and another case
where we have to apologize for the
engraver's inability to give an ac-
curate reproduction of Mr. Gittings'
exceedingly delicate tone values. The
hair in the halftone is decidedly off
key, appearing here almost bIacY{. It
is only a dark gray in the original.
The engraver is not at fault as we
checked  with several others who
stated they could do no better.

habit.

The final result of a print can be deter-
mined as much by the development of the
negative as it can by the treatment of the
print.  With the same film, an amazing
variety of facts can be achieved in your de-
veloping tank. Suppose, as example, you
take four negatives of the same subject,
made one right after the other. Let the
first be your normal time with a wide open
lens, the second the same time with your
lens cut down to F/8, the third properly ex-
posed for the F/8 aperture and the fourth,
one-fourth of the exposure of the third at
the same opening. Now, let’s develop neg-
ative one for the normal time in your regu-
lar developer. Let’s dilute your developer
two-to-one and develop the second nega-
tive three or four times as long. For the
third negative, mix a developer less vigorous
in carbonate and develop it a little longer
than your second negative. For your
fourth negative, where you have purposely
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given as little time as possible, mix a two-to-
one solution with no carbonate, and let it
develop eight or ten or twelve hours.

If you make a test like this intelligently,
you may have four failures, but from those
failures, you can determine certain trends
that will point the way to a surer compari-
son on your second test. And eventually
you may find that your pet formula is still
the best, or it may just as easily be the
poorest of the lot.

Great organizations pay a large staff of
chemists, physicists and scientists to con-
stantly study their products. They follow
no tradition, and their experiments are oft-
times as radical as those | have suggested
above, but out of the constant search for
knowledge come increasingly concrete re-
sults. Tradition tells us that we learn most
in our younger years, and especially in
childhood. When we stop to reason this
out, it is very apparent that we do so be-
cause we know so little that each new dis-
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covery or tact, when impressed on our
minds, makes a vivid impression. Having
so little knowledge, the child has no con-
victions to live down. If some malicious
person tells a little boy to stick his head
in the tire, common sense tells him that the
idea probably is not practical. But before
he is absolutely sure, he will get his head as
close as possible to the fire without scorch-
ing, because he is eager to learn, regardless
of how silly the suggestion might be.

So, if we could forget our traditions and
our convictions, convince ourselves that we
know nothing, that we are approaching the
problem of development, or print treatment,
from an ignorant standpoint, we might
easily discover new facts that are now im-
possible.

One closing suggestion, and one that |

The Idea Exchange

We will pay, on acceptance, $1.00 (or each item Cccepted for this Department.
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have found it worth my while to follow;
at some time of the year when you feel you
are doing your best work, make a random
selection of half a dozen sets of unordered,
current negatives, and then go back in your
files three or four years and make another
random selection of five or six sets; then
compare them. You may find you are not
so hot as you thought, or you may discover
that you have progressed a long way, but
that in certain ways you have lost vital es-
sentials that you had five years ago.

Do the same thing with a random selec-
tion of finished, retouched negatives from
which prints have been made, and if possible
with discarded proofs. But whatever you
do, my friend, let me warn you not to make
this experiment when you are in a slump.
Only a hardy soul can survive it.

It may be a stunt,

gadget, jhort-cut, formula or just some little hunch ) o may have worked out for your own use to save

time or money in your studio.
unimportant as we will do any re-writing required,

promptly returned. Send them to: The Professional

Cleveland, Ohio.

Making Print-In Backgrounds
By Cecil Grider, National Studio, Piggott, Ark.

e Here is a method I use for making print-
in grounds which | have found very help-
ful. If you are using glass plates, using a
candle or match, smoke the glass side of
the negative around the subject. This pro-
duces a cloudy etlect. Now with a match-
stick and stumps you can work in lattices,
clumps of trees, flowers, windows or what-
ever your fancy desires. If you use films,
smoke a plain piece of glass, then bind this
to the film negative and proceed as before.

Resting Tired Eyes
By Mrs. Adeline Jorgensen, Oakland, Calif.

e This is a good tip for the retoucher
When you feel your eyes growing tired
and weary, place both elbows upon your
desk, your finger-tips at the roots of your
hair, close your eyes and let them rest in
the palms of your hands, for about ten
or fifteen minutes. You will find this has
a surprisingly soothing effect and you may
then resume your retouching with your eyes
greatly relieved.

It may be long or ghort, iilustrated if necessary.
If is the idea we want.
Photographer Idea Exchange, 525 Caxton Bldg.,

How it is written is
Items not accepted will be

Proper Height of Retouching Desk

By Miss Nina Dean Webb, Pomeroy's Studio,
Pottsville, Pa.

e Does retouching tend to make you
stoop-shouldered? If so, your retouching
desk is not the correct height for you. Get
your desk up so that the center of your
negative is about even with your nose
when you are sitting in an erect position.
| prefer to sit on a posing stool, so that
1 can run it up or down for the correct
height. A greater convenience still is to
place your desk on a camera stand, which
can be raised and lowered for standing or
sitting, and which can be rolled about"

An ldea for Copying Matte Surface Prints
By G. M. Broadhurst, Jesup, Ga.

e This will eliminate grain and make it
much easier to copy matte surface prints.
After soaking the print in water to make
it limp and flexible, rub Karo white corn
syrup over the surface with the finger-tips.
Then squeegee the print to glass, surface to
the glass, and proceed to make your copy.
The syrup is easily washed off afterwards
and will do no harm to the print.
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Mr. Petty's foot switch.

Handy Foot Switch for the Darkroom
By William Leonard Petty, Upper Sandusky, Ohio

(Illustration)

e Most of us turn off the overhead light
when enlarging, in order to judge expo-
sure, dodging and vignetting. Here's how
to make it go off automatically when the
enlarger is switched on and come on again
when the exposure is over. We use a foot
switch, which is fastened to the floor.
About three feet away, also on the floor,
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we have fastened a similar switch. The
first switch is wired to the enlarger lamp
and the second one to the overhead safe-
light; of course neither will light up unless
its switch is pressed down. Now arrange
a teeter-board or see-saw of 1"x6" wood,
just long enough to touch both switches;
put a block about half-way between them
and hinge the wooden strip to the block.
Either end you step on will light up, but
that raises the other end and that switch
goes off. Put a weight or a small swing on
the end of the strip touching the switch
for the overhead safelight so that will
remain on except when exposing. It is
much easier to step on the 1x6 than to
hunt around with one's toe tor a small
floor-switch in the dark.

Useful Abrasive Reducer
By Stanley E. Deja, Lancaster, N. Y.

e A thick salve made up ot powdered
Bon Ami and Three-in One oil makes the
best abrasive reducer we have been able to
buy or make. The cost is very small. It is
useful for reducing strong highlights, pen-
cil marks, friction marks, etc., on either
front or back of negatives.

Something on Photography and Fine Art
A Talk by Roy Hirshburg befoie the Assembly of Earlham College, Richmond, Ind.

 Not long ago | could talk on photo-
graphy with more confidence than | can at
the present. In the last four or five years
the cameras and films have moved forward
with such enormous strides that today it
keeps me stepping to keep pace with their
developments. The advance of photography
is as rapid as the evolution of slang, if one
can say that slang evolves.

In life, we move so quickly from youth
to middle age that the slang terms used by
men and women at forty-five sound like a
hill-billy conversation to youth. How swift-
ly we go from “Oh, you kid” to “Hot Cha,”
from “Skidoo” to “Scram.” And as for
photography, the goo-goo eyes of the “Gay
Ninety” cameras are a snail's pace to the
flashing wink of the modern miniature
camera.

But tops today are the basements of to-
morrow' and thus it is a good thing for the

youth who enthuses over his so-called “per-
fection” to keep his brain abreast of the
times and change with the changes, or in
an unbelievably short period he will be hid-
den behind the dusty boxes in the base-
ment, too blind to find his way to the stairs.

Today we have cameras whose optical ef-
ficiency enables the operator to record light-
ning-like motion in the one hundred thous-
andth part of a second. To those familiar
with the speed of lenses, we have one little
hunk of glass that | know about which
works at F/1.5. With this lens and a super-
speed shutter, a photograph can be made of
a bullet caught in perfect focus after it has
penetrated a soap bubble, before the latter
has burst. An electric fan rotating at the
rate of two thousand revolutions per min-
ute is stopped, and the smoke from a cigar-
ette which is blown by the fan can be
caught in a design of curls.
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J Hullman. photograp?er of Tupelo. Miss.. itandintt al the spot uhcrc he and his sister escaped death on the floor of

s house the only purl rhe /tame buildin
**“I'd the homes ,/ Waller Huffman and
(oxford. Miss

The candid cameraman of today carries
sufficient equipment in his coat pocket to
shoot every event, from an electrocution in
the dingy death house to the landing of a
foreign celebrity. At every turn of the
magazine page we find the pictorial records
of our modern activities in the utmost
clarity and precision.

The studio photographers lixrk upon it all,
some of them with awe. If there ever was a
time when the creative ability of the por-
traitist was put to a test, it is right now.
The days for the poor workman are num-
bered and as he looks upon the thousands
of fine photographic illustrations and the
beautiful pictorial prints of annuals and ex-
hibitions, he realizes that the public is too
enlightened to be hoodwinked into accepting
his stiff, awkwardly-posed, chalky-faced,
over retouched photographs with their to-
be-shot at-sunrise expressions. The average
amateur today can take his camera in the
back yard and shoot a better picture of Ma
and Pa than the disheveled "Old-timer” can
squeeze out of the big cannon in his smoky
camera room. Thanks to the candid camera-
man, the hand of the cuckoo photographer
has at length been called.

I do not mean to say that all the photo-
graphs we see in the magazines are good.
They are not by any means. Many of the

no! ripped to sticks_by the tornado of April_<th.
rs. Wil.-ati, olher Tupelo photographers. The print,
comer to us through the n.urtesy of \V. L Sunley. salesman uith the Memphis Photo Supply Company

This same tornado also de-
bv Colloid s Studio

pictures in the ads are very bad. They are
artificial and frozen and that is why the
good workman is amply assured of a de-
mand for his painstaking efforts. The very
contrast will create a desire for his pictures.

With all the newly invented equipment -
the numerous types of lenses, the high speed
films, the exposure meters, the fast shutters,
the light filters and excellent lighting appar-
atus after all it is up to the man behind the
gun.

If the photographer has a bad sense of ar-
rangement; if he cannot balance his light
and shade; if his ability to obtain a good ex-
pression is faulty; and most of all—if he is
nondiscriminating in the matter of recogniz-
ing a good picture when he sees one, no
matter if he possesses all the formulae from
here to Jericho, he will be a failure as a
portraitist. To be a top-notcher in photo-
graphy, one must not only be a fine tech-
nician but also must have an artistic instinct.
This is a very rare combination but occasion-
ally we find it housed in one brain and
where we do we invariably find distinction.

But in my opinion, photography is not
and never can lie a fine art. It has become
one of the finest of crafts but in fine art
we find a certain individual expression of
line, form design, color, etc., which is so
all-exclusive with the artist that it cannot
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enter photography. Fine art includes cer-
tain personal interpretations of a psycho-
logical significance which are always recog-
nized by those who are appreciative of the
things which cannot enter photography due
to the camera’s imitative proportion.

Since fine art flows from the individuality
almost entirely, one can see how impossible
it would be for these creative designs, tech-
niques and forms to be formulated by any
thing except the hand and mind of an ar-
tist. Therefore, | think we can say that the
simple difference between fine art and
photography is that one is almost wholly
representation while the other is creation.
The difference between fine art and com-
mercial art might also be summed up in the
same way.

Commercial art might be called illustra-
tion while the other -fine art can be il-
lustration plus. But more significance is
found in the plus than the illustration. We
find the plot negligible in great works of
literature. A plot might be called the illus-
tration in art. The artist who gives a plot
the peak of his attention and expression will
invariably go astray on his artistry.

Now you might say that a painter or a
sculptor uses a model to go by or you might
say to copy but the true or fine artist only
uses his subject as a motive from which to
express his idea about the model. This way
he has more freedom of action to use his
designs and lines and colors. In slang he
can "go to town." This “going to town"
captures the essence of his composition just
as the poet puts a volume into a short verse.

It might be said that a photographer can
express his creative ability by choosing cer-
tain subjects and placing them to fit his
sense of arrangement. If he sets up a still
life, he may choose a brown jug from the
Rookwood pottery, a tall vase by Cellini, a
couple of green apples from the apple tree
and a bowl from the Overbeck Sisters. The
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camera would record this composition per-
fectly and we might derive a feeling of com-
pleteness about the way in which the photo-
grapher has placed his subjects but after a
time we will sense an inconsistency about
the picture and this will be due to the mix-
ed works of the several craftsmen represent-
ed in the still life. | have had this experience
more than once and that—I believe—is why
the quality of a photograph does not endure
as does the work of a fine artist who would
interpret the set-up in his own style, thus
creating by his individual technique a fine,
new idea about things.

To those not having time to delve long
enough into this subject to be convinced that
there is a very pronounced difference be-
tween fine art and photography, 1am only
endeavoring in a few words to give you my
own ideas about what | think enters into
each of these. Fine art comes from within,
photography from without.

But the photographer with an artistic in
stinct will undoubtedly appeal greatly to
our feelings of rhythm and arrangement as
well as to furnish us with a highly interest
ing illustration. In the work of a fine paint-
er we feel all this plus a strange proportion
of individual creativeness coming from a
powerful interior which some of us have
gone so far as to say is the soul.

But the best testimony that such an im-
mortal quality does exist in the works of
great artists is the fact that it has survived
the onslaughts of prejudice for centuries.
Fine art has often been branded as bunk by
the field of commercialism and illustration.
But in spite of this it takes its classical seat
in the highest places of culture. If the prin-
ciples of esthetics were untrue, then fine art
would perish from the very falseness of its
own unfounded pretense. But photography
has a refined claim in the crafts and a place
that will always command our interest and
respect.

A Report on the Miniature Camera

By W. H. Best, F.F.R.S.A.,, A. R.P. S.
With two illustrations by Mr. Best

¢ First-hand information is always the best
criterion of anything under discussion, and
it is because of such information and ex-
perience that | am writing my articles,
which is the reason why my writings are
perhaps a little too personal. But because

of these articles being always the direct re-
sult of my own findings, the reader is here-
with asked not to ascribe this to the writer's
desire to shine, but rather to take it as the
natural result of another man wishing to
tell him something clearly, succinctly and
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Art and Freckles." a miniature .that hy W\ H. Best

simply, and that to say: "it seems", "the
writer's opinion or findings", etc., etc., are
more of a waste of words than to say def-
initely: “I know”, "I found", etc., etc. Af-
ter which short diversion | will at once take
up my subject: The Miniature Camera.

Let there be no question about this: The
small camera is very much of a way out for
many photographers who find themselves
in pressed circumstances. To prove this is
my reason for writing this article.

It is not so long ago when | wrote an
article for this journal in which | told of
my experience with a local amateur club.

That article was written a bit premature
ly, or else | would have included in it some-
thing which in every way has been the turn-
ing point in my profession to me. | would
have never dreamed that an amateur club
could do that.

In order to show me their appreciation
“for what | had done for them" (if they but
knew what they had done for me!), they
made me their only honorary member and
gave me a present of an older model of an
lea Atom, a vest pocket camera.

That was about six months ago. Since
then that camera has been in my hip-pocket
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wherever | have gone and was the means
of securing pictures that |1 not only would
never have got, but would never have seen!

From then on, | learned to “see” not only
when having my professional camera with
me in order to do a “job”, but to “see" any-
time and all the time.

We, who are used to 5x7 and larger
cameras, and their comparatively expensive
operation stand amazed at the extremely
small cost of using these minicams.

Shortly after | got this camera | was com-
missioned by an architect to take a number
of pictures of a home, inside and outside,
which he had remodeled. There was also
a very- beautiful garden.

He took me along with him, one after-
noon so that I might look the place over,
while he was talking business with the own-
er.

Still very much interested in my new toy,
| took it along with the small tripod, and
before | knew what happened | had taken
fifteen negatives out in the garden.

When | arrived to take the interior pic-
tures | had with me a folio similar to a
small album, on the leaves of which | had
put 5x7 pictures printed on 8x10 paper,
nicely countersunk and printed in such a
manner as to have them resemble charcoals.

Did they go over big?! Well, | took a
few interiors for my architect-client, and
when it came to the showdown, this is what
came out of it: You remember | made a
little album and showed it to the lady of the
house.

The order was one dozen albums contain-
ing five 5x7 prints taken with my minia-
ture camera, and two 5x7 prints taken with
my professional 5x7 camera. | charged
$5.50 per album and—got it.

Then there was to be made a set of nine
prints (seven taken with the small camera)
of 8x10 prints, mounted on large cards, to
be put in a most elaborate folder which was
to lie on her piano, and to be sure my name
was on each print! (The lady was as en-
thusiastic by this time as | was.) The dear
lady also brought forth from forgotten
places: a Rolleiflex, a 5x7 view' camera -
she presented me with it eventually—a 4x5
Thornton Pickard Reflex, and a postcard
size Graflex- for which | made her $25.00
worth of Christmas cards, and called it a
deal. She then avowed she certainly would
get some, if not all, of those cameras going
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again and hoped, with my’ assistance and
finishing, to be able to add some of her
own work to the folder mentioned before.
This reminds me, | got $3.50 for each of
those folder-prints, which again makes me
think of that folder.

Well, | wish you could see it. | had tak-
en a little gnome's picture standing before
a very realistic bark house. It made a love-
ly print. She had an artist burn this pic-
ture in wood, on a thin jigsaw-board, which
then was painted and varnished, making a
thing of beauty indeed. The lady paid
$25.00 for it. Oh yes, | supplied the ar-
tist. But remember: my name had to be
on every one, and if that isn't advertising
I don't know what is. | would not be
surprised whatever should 1 get some homes
to do this summer.

1 must not forget the Christmas cards.
| took a few groups before the fireplace,-
with the little camera, and the order
amounted to $45.00- $20.00 cash and a
Graflex camera for which they had no use.

By this time the dear lady thought there
was some magic in that little button of a
camera and forthwith set out to prove that
there wasn't, because now | was to take the
two (two, if you please) cocker spaniels,
and inside, on their particular little seat!

So once more | was taken to the home
(I usually insist that people who want me
to work for them come and get me and
also bring me back to the studio). This
time | had a Photoflood light with me.

This particular effort however had not
the dignity noticeable at the previous oc-
casions, but resembled a circus much more,
and even at that it was difficult to say who
the performers were, the two indignant
dogs, my’self, or the two ladies who seemed
to have a contest between them to scoop
up dogs as they came and to return them
onto the seat, each one outdoing the other
one in the speed of the accomplishment.

Out of twelve negatives | got one good
one. The order was not so large either, one
11x14 and one 8x10 (let's see, $5.00 plus
$3.50,) well, as 1said that wasn’t so much,
but I should worry, | paid only’ 50c for the
film pack!

There are an Art School and a College
of Art in our city. They were next.

Being acquainted with the principal of
the Art School | asked him to let me come
some day’ as 1 wished to take a few action
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shots of pupils at work, for exhibition pur-
poses.

If you ever get into an Art School to take
pictures you will feel like I did, because 1
went back again and again, and presently
had taken 76 negatives. One having a bad
sunlight-halation, I could only use 75, which
was too bad. But | made up for that.

I made enlargements of all of them. Some
went to magazines and some to other places.
The entire lot were then hung publicly in
the School and 1 sold prints in 5\7 up to
11x14 sizes, which brought me quite a little.

Then the modeling teacher gave me an
order to take about eight negatives of her
class and its output, as she wished to use
them as illustrations for an article to lie
printed in England.

Then the School selected a number for
their annual Prospectus, for which 1 had
done the pictures the year before, and for
which, it seems, | shall keep on doing them.

And finally | offered the entire set to
the Schtxil in exchange for two male sta-
tues 18" high to be made after my spccifi
cations. This offer was accepted and in
this way | shall have in my studio some-
thing not many photographers can afford

“The Debate.” another miniature shot b> Mr. B'it
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to get. You are getting more and more
of an idea that | am slightly daffy over my
little vest pocket camera.

(To be continued)

'Tis Here, Maybe

» H. H. Carter, photographer in Seymour,
Ind., for many years, and very active in the
Master Photo Finishers of America, died on
March 18 in hospital in Louisville, Ky., fol-
lowing a brief illness.

At a meeting of the South Central Photo-
graphers’ Club of Wisconsin, held at the
Badger Studio, Madison, Wis., on March
23, the following officers were elected:
president, H. D. Fehly, Fort Atkinson; vice-
president, Mrs. G. A. Prahl, Madison; sec-
retary, H. J. Liesman, Madison; treasurer,
E. D. Frautchy, Monroe. The April meet-
ing was held on the 6th in Madison, an
open meeting to which all photographers
were invited, preceded by a dinner. Howard
Kirby of the Defender Photo Supply Co.,
Rochester, N. Y., demonstrated the Chro-
matone color process.

W. M. Watkins, Palestine, Texas, would
appreciate hearing from anyone who \nows
the present whereabouts of R. W. Beashy,
former photographer of Fort Worth, Texas.
Two years ago Mr. Beasby gave up his stu-
dio and stored his equipment with Mr.
Watkins for what he said would only be a
short time. Mr. Watkins did this purely as
an accommodation and is anxious to get rid
of the equipment as he needs the space.

Henry M. Kinder, 64-year-old photo-
grapher of Akron, Ind., where he had been
in business for more than 40 years, died at
his home in that city on February 18, fol-
lowing an apopletic stroke.

M. D. Ashmore, photographer at Wynn,
Ai\., for many years, died on February 25.
His tt'idow) will carry on the business.

The license ordinance in Toledo, Ohio,
really works, writes a member of the Pro-
fessional Photographers' Association of To-
ledo. On April 18 the president of a large
Toledo industrial firm telephoned a local
photographer that a man representing the
"United News Service, of Fifth Avenue,
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New York” had called him and made an
appointment to photograph him, on the plea
that “he. was news and they wanted his
picture in their files." The appointment
was for the 20th and the police department
had a plain-clothes man waiting, with the
stage all set. The photographers arrived
and were caught flagrantly in the act of
making and selling pictures without a license.
Taken to police headquarters and ques-
tioned, they were given until six that night
to “get out of town and stay out." One of
the men gave the name of Chester Chess,
alias Barry, and the other that of John
Kelley.

For the second time in American photo-
graphic history (if we are not mistaken) a
woman becomes president of an amalga-
mated or state organization. First to set
this precedent was Mrs. Leah B. Moore,
Memphis, Tenn., elected president of the
Southeastern in 1929. Jsfow comes the news
that Mrs. Tessie Dic\eson, Corsicana, Texas,
active in association wor\ for many years,
was elected president of the Southwestern
Professional Photographers' Association at
the 1936 convention recently held in Fort
Worth, Texas. This, we are informed, was
a most successful affair, with attendance
greater than any of the past three years.
There was an excellent program, which was
well received, and the picture exhibit was
considerably larger and better than in the
past. Other officers are: Z. P. Meyers,
Oklahoma City, Okla., fre-elected) vice-
president; Houstin Payne, Shawnee, O\la.,
secretary-treasurer; members of the advisory
board: Al. B. Stall, Ada, Okla.; Geo. R.
Wear, Sherman, Texas; R. F. Wiseman,
Flico, Texas; Guy Jsf. Reid, Forth Worth,
Texas; R. V. Mitchell, Oklahoma City;
Dan E. McCaslill, Austin, Texas.

Congratulations to Hirsch 6? Kaye, known
to photographers up and down the Pacific
Coast and at many points far inland, who
celebrated in March their 50th anniversary
as a photographic stock house in San Fran-
cisco, Calif.

W rites D. Peterson, Princeton, Minn.:
“Another of the old pioneers in our pro-
fession, E. S. Hill, St. Cloud. Minn., died
at the age of 76 in March. He was a man
of noble character and a fine workman of
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For Your Bookshelves

e Fifty Dollars a Week with Car and
Camera, by Paul Glenn Holt and H. Ros-
siter Snyder. 6x9, 46 pages, unillustrated.
Paper, 50c postpaid. Order from Rossiter
Snyder Publishing Co., 24 W. 20th St.,
Ffew Tor\ City.

This is a new edition, somewhat condens-
ed, of a very popular book of which many
thousand copies have been sold at $1.50. It
is now issued at 50c as number 12 in the
Rossiter Snyder series of “Camera Profit
Booklets." While intended largely for ama-
teurs, it does contain many thought-provok-
ing suggestions which the professional can
adapt to his own advantage, especially from
the standpoint of selling. Dealers, and
photographers who sell amateur supplies,
should find it a good seller.

« How to Use Your Candid Camera,
by Ivan Dmitri. 8/->x i 1J4, 150 pages, 56
full page plates and many other illustra-
tions. Cloth, $3.50 postpaid. Order from
The Studio Publications, Inc. 281-4th Ave.,
1'lew York, Citx.

In view of the rapidly increasing interest
in the miniature camera among profession-
als, both commercial and portrait, this book
is very timely. After some twenty pages of
explanation of the use of the minicam, the
author tells the rest of his story in pictures.
Fifty-six miniature prints are shown, each
with a detailed description of how it was
made. In addition a similar number of full
page plates, each an enlargement from all or
part of the accompanying miniature shot,
are ample indication of the possibilities of
the minicam in almost every photographic
field. A very handsome book, with large,
legible type and with full justice done to re-
producing the carefully selected illustrations.
An addition to every professional’s library.

the old school. He was prominent in
Masonry and a past Commander of the
Shrine.

William Ebers, photographer of Hold-
rege, Neb., was elected president of the Ro-
tary club of that city on April 9.

Hats off to Hillary G. Bailey, Indianap-
olis, Ind., for his illustrative photograph en-
titled ““He Is Risen," which occupied the en-
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tire first page of the gravure section of the
Easter Sunday edition of the Indianapolis
Star, with a credit line for Hillary in good
large type.

Writes Taylor H. Brown, Linton, Ind.:
“I have just finished reading the April 20
issue of The Professional and without
trying to throw any bouquets I just want
to say the magazine seems to get better with
every issue. The suggestion by Bernard Ko-
bel of Frankfort is just what | have been
looking for and | believe it will be worth
many dollars to me in background work.
The Idea Exchange is wairth ten times the
subscription price per year and | turn to
that section first when each copy arrives. |
started this letter for the purpose of enter-
ing my membership in the P. A. of A., and
am enclosing my membership fee of $5.00.
I just don’t see how it is possible to give all
those things for the small sum you ask, but
I like bargains as well as the next man, and
here’s my five.”

E. D. Cespedes, photographer of Pomona,
Calif., made afilling with the prints he sub-
mitted for the exhibit at the convention of
the Associated Photographers of Sacramento
and San Joaquin Valley (Calif.), recently
held at Sacramento. He received two first
prizes, one second, one third, one honorable
mention, and seals for two additional prints
hung, and got some nice local publicity as a
result.

Our apologies to the Huber Art Com-
pany, 124 - 7th St, W., Cincinnati, Ohio,
and the Memphis Photo Supply Co., 6 N
Main St., Memphis, Tenn., both of which
stock houses should have been included in
the list of sustaining members of the Photo-
graphers' Association of America, published
in our April 20 issue.

The spring meeting of the Professional
Photographers' Society of Ohio took place
on April 26, 21 and 28 at Mansfield, with
Albert Perez of the Headley-Perez Studio
as host and chairman of the meeting. As
always there was a very complete program
and the members were kept amply busy.
The fall meeting will be held in Youngs-
town in October. Former secretary Flaward
Kirby being now with the Defender Photo
Supply Company, Rochester, Ff. T., his job
was tackled temporarily by Fred R. Bill,
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Cleveland, until Howard Weber, Spring-
field, was elected as permanent secretary.
Mr. Bill remains as treasurer, being the only
other permanent officer. So that Mr. Kirby
might not be lost to the Society through the
wording of the attendance rule, he was
made an Honorary Member. The only non-
member on the program was Fred ]. Church
of the Eastman Kodak, Company.

The Michigan Photographers’ Society
held its spring meeting in Detroit on April
19, 20 and 21. About 20 of the members
arrived on Sunday and spent the evening at
the Detroit Yacht Club. On Monday at the
studio of D. D. Spellman, T. F Mueller
of the Weston Electrical Instrument Cor-
poration demonstrated the Weston exposure
meter, following which Will Towles of the
Hammer Dry Plate Company presented a
lighting demonstration. In the afternoon,
folowing a talk by Mr. Rathborn of the
Detroit Art Museum, Will again took the
floor, criticizing and judging the print ex-
hibit and awarding blue ribbons. Hereafter
the Society will follow this policy, so that
members whose prints are deserving may
have something to take back and display in
their show windows. Frank L Andrews of
Eastman Kodak Company and R. A.
Buchoz of Burroughs Adding Machine were
other speakers. On Tuesday the members
were guests of Ford Motor and toured the
plant.

Volume 16 of the Abridged Scientific
Publications of the Kodak Research Labora-
tories. has just been published bv the East-
man Kodak Company, Rochester, Tf. Y.
This is a compendium of releases by the
Laboratories, published in sundry American
and foreign photographic scientific journals
during 1933 and 1934, the articles being
given in abridged form to save space. Scien-
tific workers who are interested should order
from the Eastman Kodak Company. Price
of the book is not stated.

A G. Jackson, 4/i N. Saginaw St., Pon-
tiac, Mich., asks that we warn photo-
graphers against a short, stocky, dark com-
plexioned man, probably 35 to 40 years of
age, about 5' 7" tali, who claims to repre-
sent the Rvtex Company, makers of writing
papers in Indianapolis, Ind.  Mr. Jackson
placed an order for envelopes with this in-

The Professional Photographer

dividual and gave him a down payment.
When delivery was not made, he wrote the
Rytex Company, who replied that they only
make printed stationery and Rytex inks, and
that their own representatives do not call on
photographers.

W. M. Tsfeedham, photographer of Bur-
lington, Vt., died on March 25. The studio
is being discontinued.

Chas. F. Nicholson, of the Peerless Color
Laboratories, Rochester, N. Y., has just pub-
lished at $1.00 a book of poems by Edward
Hersey Richards, of New Hampshire. Mr.
Richards has been writing poems for thirty
years, and thinking them of no value, has
given most of them away so that many of
them have appeared under the names of
others who appropriated them. Some quite
famous verses, attributed to others, have
really been his. The book is so planned that
each poem is complete on a page, with il-
luminated letter, and may be removed for
framing if desired.

Willoughby's, the famous 7sfew York
stock house, continue to enlarge. Just re-
cently they took over more than 6,000 ad-
ditional feet of floor space, including one
entire floor plus the construction of a spe-
cial mezzanine, at their present location, 110
W. 32nd St., 7Jew York City. They have
added a repair department as well as a
special sound-proof projection room. Ffo trip
to Ffew York 's complete without a visit to
Willoughby’s.

Captain A. O. Clement, 53-year-old
photographer of Goldsboro, N. C., and one
of the leading photographers of that state,
died at his home in Goldsboro on April 26.
He had been seriously ill following a heart
attack several days before, and when a sec-
ond attack came on, he failed to recover.
He had practised photography in Goldsboro
for 30 years, had been president of the
North Carolina Photographers' Association
and at the time of his death was chairman
of the State Board of Photographic Exam-
iners. Despite the advice of his doctors, he
had repeatedly over-estimated his strength in
working with the Board and the Association
for his fellow-photographers. His place will
be hard to fill.
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SAVES TI ME -REMOVES UNCERTAINTY

T he convenience, economy, and speed of preparing a balanced deveb
oper from laboratory tested chemicals is realized by following this simple
formula- just add an Eastman Prepared Developing Powder to water,
and stir. Packed in tins, always fresh.

Eastman Prepared Developing Powders

Powders to make M. % Gal. lcal. 5Gals. cals. 48 (ials.
Formula D52 $.22 $30 g 45

Formula D'72 25 .60  $2.50

Formula D'73 .70 2.50

Formula D'75 $i-75

Formula D'7"R 2.50

Formula D-75b 2-15

Formula [>76 25 25 .60

Kodalk Formula DK'50 225 $10.25
Kodalk Formula DK50R 2.50

Kodalk Formula DK-60 2/>5 11.2*

EASTMAN KODAK COMPANY, Rochester, N.y.
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Ask Us!

We are always ready—through the staff of contributing
editors to our two magazines—to help photographers over
their rough places. The men and women of national repu-
tation named below will gladly answer your questions. There
is no charge, but each inquiry must be  accompanied by two
3c stamps. Answers will be forwarded direct by mail as
quickly as we can write the proper persons and get back
a replg. Those of general interest will be published, initials
only being used and even those omitted on request of the
writer. Letters should be addressed to the proper editor in
our care. In case you don’t know which editor to address,
or if your problem is not covered in this list, write the
ASK US! Department anyway and we will get the inform-
ation for you somewhere.” We answer questions on literally
hundreds of subjects in addition to those listed.

Portrait Photography:

COMPOSITION IN PORTRAITURE—Nicholas Haz.
COST FINDING Louis Dring.

HOME PORTRAITURE—Fred R. Bill.
RECEPTION ROOM PROBLEMS—Mrs.

Fetxer.
WHITE BACKGROUNDS Fred R. Bill.

Commercial & Industrial Photography:

AERIAL—Arthur P. Bancroft.
ARCHITECTURAL Harold H. Costain.
BANQUETS—John E. Ertler.

C1RKUT WORK fohn E Ertler.

COLORING GLOSSY PRINTS—M. M. Hampton.
COMMERCIAL PRICES H. C. McMullan.
COST FINDING Harvey Sutcliffe.
FURNITURE—"Jim” Thompson

GENERAL WORK H. C. McMullan.

NEWS and PRESS WORK—John E. Ertler.
PHOTOMICROGRAPHY—Charles H. Shipman.

Photo Finishing:
LARGE PLANTS-David S. Merriam.

Miscellaneous:

ACCOUNTING SYSTEMS—Louis Dring.
AIRBRUSHES and AIRBRUSH EFFECTS—J. A. Paasche
BROMOIL—Charles H. Shipman.

COLORING IN OILS—Mrs. Hugh Carver.

COLORING WITH WATER COLORS—M. M. Hamp-

ton.
DARK ROOM DIFFICULTIES—Charles H. Shipman.
DESENSITIZING—John G. Marshall.
FLASH POWDERS AND FLARES—John G. Marshall.
GENERAL TECHNICAL PROBLEMS—W. H. Leman.
LEGAL PROBLEMS Leo. T. Parker, Attorney-at-Law.
LENSES—Charles H. Shipman.
MOUNTING and ADHESIVES—Nat Heiman.
STUDIO DECORATION Fred R. Bill.
WINDOW DISPLAYand DECORATION—Don Wallace.

Helen Lewis

CHARLES ABEL
525 Caxton Building

INCORPORATED
Cleveland. Ohio

e Mounting Prints on Glass. Some time
ago you gave me a formula for an adhesive
for mounting Translite prints on glass. |
have tried this (gelatine and chloral hy-
drate) without much success. It loo\s lovely
when | first apply the print to the glass, but
as it dries, tiny air bubbles form, ruining the
effect. Also. | find the prints icor\ loose.

H. I. F., Pueblo, Colo.

Ansicer by Mr. Heiman: 1 am sorry you
arc encountering difficulties with that form-
ula and it is rather difficult to state what
causes the bubbles without actually seeing
the mounted prints. However, since then |
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have discovered another formula, and al-
though | have not had an opportunity to
try it, | suggest it to you as it comes from
an authority on the mounting of Translite
prints. Here it is: Take 30 grains gly-
cerine, allow to remain in 8 ounces water
for one hour and when it gets to a bubbling
point place in a double-boiler and cook un-
til it has a white foam. Then mix 25 grains
chrome alum with enough water to dissolve
it, add this to the glycerine and mix thor-
oughly. To obtain a clear solution, drain
through a piece of cheese-cloth and it is then
ready for use. Keep in a well-corked bottle,
and it can be used for some time.

» Painting Backgrounds. Can you give us
the formula commonly used for painting
backgrounds? @ We have several useful
grounds which are beginning to show signs
of wear at the ground line, and we thought
that if someone would oblige with this
formula, we might stave off buying new
ones for a while.- G. B., Medicine Hat,
Alta.

Answer by Mr. Shipman: Many grounds
are painted with water colors containing
some book-binder's glue. This will be some-
what flexible. If the paint is to be oil col-
or, it is best to give a waterproof flexible
ground-coat first. This can be made as
follows: add one ounce yellow soap to one
half-pint of water, then add one pound of
lamp-black and six pounds yellow ochre.
Paint one coat and allow to dry. The
lamp-black and ochre, by the way, must
be ground in oil. Now apply a coat with-
out the soap and allow to dry thoroughly.
Then paint with any desired oil colors.

» Using Photographs without Permission.
Can you supply me with higher court deci-
sion in different states in reference to adv-
ertising and exploiting? A judgment has
been issued against a studio in Chattanooga
for using a photograph of a young lady in
newspaper advertisements of the studio,
without her permission. As there has been
no Supreme Court ruling in Tennessee, |
am asking for the information. — Jsfame
omitted by request.

Answer by Mr. Parser: The law is well
established that any person who uses a
photograph of a private citizen, who is not
in public life or otherwise considered a pub-
lic character, and without consent of such
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SMEHING RDLCTIONS

SEND FOR BARGAIN LIST

NEW YORK CAMERA EXCHANGE

109 Fulton Street New York, N. Y.

| Buy Film and Glass

Highest Prices Paid. Write for prices
and instructions before shipping.

P. H. KANTRO Industries
VALPARAISO, IND.

private citizen, particularly for advertising
purposes, is liable in damages to such private
citizen. The amount of the damages is de-
pendent upon the testimony introduced by
the complaining party which tends to indi-
cate positive damages, in consideration of
the person who files the suit.  Obviously,
however, a newspaper may without liability,
and without consent of the subject publish
a picture of anyone who has performed any
act, or who is sufficiently important in any
manner, which may prove of interest to the
general public. With respect to decisions
involving publishing photographs of private
citizens, without their consent, the follow-
ing decisions have been rendered by higher
courts in different states: (f9 Fed. Rep.
324); (135 Pa. 970); (64 Fed. Rep. 281);
(89 Ar\. 1123).

Your Dealer Stocks -

PHOTO FINISH WORLD
BLOTTING PAPER

Chemically Pure & Chemically Safe
for ALL Photographic Purpose*

Order it BY NAME

GOERZ .

LENS ES

The universal regard which careful and dis
criminating photographers entertain toward
Goerz Photographic Lenses is due to their
unique precision and performance and proves
—that there exist in this country the facilities
and skill essential to the manufacture of the
highest type of photographic objectives.

24-Page Catalog “C-3” on Goerz Lenses and

ccessories will be sent on request

C.P.GOERZ AMERICAN OPTICAL CO
317 C EAST 34' ST. NEW YORK CITY
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10R the pictorialist and artist-
photographer « Verito, the pioneer soft
focus lens, speedy and convertible. Prac-
tically eliminates retouching. Send for
literature.

WOLLENSAK OPTICAL CO
963 Hudson Ave., Rochester, N. Y

WOLLENSAK

Where To Find It

When your dealer can’t supply you~try these firms
AUTOMATIC SPEED PRINTERS
The Ro-To Co., P. O. Box 22. Big Bear City, Calif.

USED LENSES and EQUIPMENT
MiCdr_l\i,}:/ae;(t) Plhlcl)to Supply Co., 117 N. Wabash Ave,,

NEW AND DIFFERENT!
jd

enmem

1 ft<lA<

With 70 beautiful plate® and full technical ke
tails applicable to all miniature camiu- PBrto
$3.50 at leading camera and boek stores or for
further information address u».

THE STUDIO PUBLICATIONS INC.

381 Fourth Avenue New York City
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Classified Advertising

Advertisements not accompan-
ied by remittance will be returned. No display permitted.
First two words in capitals without extra charge. If addi-
tional words are to be set in capitals, the price is double
the rates quoted below. Unless advertisements are typewrit-
ten or_ printed plainly, we cannot be responsible for in-
accuracies.

Situation Wanted: 2c per word.
50c per insertion.

Help Wanted: 3c per word.
$1.00 per insertion.

Retouching. Coloring, Studios For Rent. Studios Wanted,
Miscellaneous: 4c per word. No advertisement less than
$1.25 per insertion.

Studios For Sale: 6c per word.
$1.50 per insertion.

Answers in Our Care: When box numbers are wanted, add
five words to your total, and then an additional 25c for
each insertion to cover cost of clerical work and forward-
ing. Advertisements requesting or offering to send samples
will not be given box numbers.

Confidential Service: There are times when a reader wishes
to answer a box number but does not wish to reveal his
own identity without knowing that of the advertiser. In
such caseg, answer the box number as usual, and send with
your reply a separate letter giving the names of any per-
sons to whom you would not wish to write. If the ad-
vertiser happens to be one of those persons your letter will
be destroyed and not forwarded. Naturally we cannot re-
turn the letter or we would be exposing the name of the
advertiser.

When Printed: Advertisements received on or before the
10th of the month are published in the issue of the 20th;
from the 10th to the 26tn, they are published the 5th of the
following month.

Deposit System: When selling goods to, or purchasing from
strangers, vou can avoid risk of loss by using our Deposit
System, if using this system, the words “ Deposit System’*
must be included in your advertisement. The buyer writes
the seller that he wishes the goods sent for examination and
at the same time sends his check for the amount to us.
made out to Charles Abel Incorporated, 525 Caxton Bldg..
Cleveland, Ohio. When we receive the money we advise
both parties, and the seller does not send the goods until
so advised by us. If the buyer is satisfied he writes to us
within three "days after receipt of the goods, whereupon wc
send the money, less a commission of \% (minimum 50c)
to the seller. If the buyer does not approve the goods, his
deposit is not returned " until the seller advises that goods
have been received in condition as sent. When so advised,
we then return the deposit to the buyer less only the mini-
mum commission of 50c. Transportation charges are paid
by the buyer, but in event of no sale, and subject to there
being no different agreement between the parties, each pays
charges one way. Seller takes risk of loss or damage in
transit. Any disputes must be settled between the parties
concerned, in which case we hold the deposit pending settle-
ment and advice from both parties. Charles Abel Incor-
porated accepts no responsibility other than that of holding
the deposit until each transaction is completed to the satis-
faction of both parties. GOODS MUST ALWAYS BE
SHIPPED DIRECT TO THE BUYER AND NOT TO US.

Cash must accompany order.

No advertisement less than

No advertisement less than

No advertisement less than

STUDIOS FOR SALE

LONG ESTABLISHED Studio—High class heart of
shopping: district, ground floor, at a sacrifice. Write
L-I" care of this journal. 5-5-3c
FOR SALE Summer photo finishing and gift shop
business in Catskill Mountains. Established twenty-
five years. Good list of agent accounts. Price, two
thousand dollars. Write W. L. Coursen, Cairo. N. Y.

5-20-Ic
OUTSTANDING OPPORTUNITY. Fine established
studio. I>est location. lowa. Good business. Thousand
cash will handle. Sickness. Address H-6 care this
journal. 5-20-4c
FOR SALE Only studio in town of 2500. Ground

in every respect. Will sacrifice for

floor, modern
pringfield. Minn.

quick sale. Hftering Studio.
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FOR SALE—Well equipiied, established studio, doing
profitable business with trading population of 50,000
people, near college town in eastern New Hampshire.
Good reason for selling. Address G-3 care this journal.

5-20-Ic
COMMERCIAL & PORTRAIT studio, central New
York State city of 8000. Fine chance for an active
young man who is a good workman. Address L-2 care
this journal. 5-20-2
OLD ESTABLISHED studio. Best location in city of
50,000. Completely equipped for portrait, commercial,
home portraiture. Fine entrance and outside display.
Rent $10. heat included. Many lenses. $2,000 cash.
Doing fine business. Nash Studio, Lima, Ohio. 5-20-Ic

SITUATION WANTED

The insertion of an advertisement under “Situa-
tion Wanted" carries with it the obligation on the
part of the employee to answer every letter he
receives in response to his advertisement for a
position, if only with a postcard. The publishers
will appreciate "being advised when employees fail
to accord this courtesy to employers.

PERMANENT POSITION by lady experienced in all
lines of photographic work, “including portrait, photo
finishing and commercial. Operated own studio for a
number of years. Address A-l care this journal.
5-20-Ic

HONEST. RELIABLE young man, age 23, desires
connection with good studio. Clean habits, good ap-
pearance, American, single, and willing to work, are
my qualifications. A-l retoucher, printer and ojierator.
Good references. Moderate salary. Available about
June 10. Address S-3 care this journal. 5-20-Ic

HELP WANTED

The insertion of an advertisement under “Help
Wanted" carries with it the obligation on the part
of the employer to answer every response to his

advertisement, if only with a “postcard, and to
return samlples of work, etc., promptly. The pub-
lishers will appreciate being advised when em-

ployers fail to accord this courtesy to employees.

OPERATORS. RECEPTIONISTS and Managers. Sev-
eral wonderful opportunities for those who can qualify
for Managers. If coming to California, apply at the
Austin Studios, 911 Loew's State Theatre Building,
Los Angeles. 5-5-3c

OPERATOR-MANAGER between thirty and forty.
Real opportunity for man of ability. Leading studio,
well established. Send photo of self and give experi-
ence. Angvire Studio. Spokane. Wash. -5-3

GOOD RECEPTIONIST, between 25 and 35. Perman-
ent position in well established studio. Send photo of
self, give experience and age. Angvire Studio, Spo-
kane, 'Wash. 5-5-3

FRAME MANUFACTURER has openings in Central
and Mid-Western states for salesmen traveling by car
to carry good side line of popular priced Photo
Frames.” Give age. experience and firms you are now-
representing.  Replies held confidential. Fred M.
Lawrence Co. 101 Wooster St.,, New York, N. Y.

5-5-2¢

WANTED—FIRST class retoucher that can also help
with printing. Send photo and sample of retouching
with first letter. Position open now. Aanes Studio, 70S
S. Farewell Street. Eau Claire. Wis.. 5-20-1

WANTED—EXPERIENCED couj>on crew to work for
high class studio that has never solicited business b
this method. Inquire of T-4 care this journal.  5-20-

WANTED -SEVERAL operators, between the ages of
25 and 35 years, to manage department store studios.
Must have initiative and real sales ability. Only those
who can make quality negatives need apply.  Write
stating your qualifications and exi>erience In detail t

W-5 care this journal. -20-
WANTED EXPERIENCED man for photo finishing
and general work in studio. Year round, if satisfact-
ory. A. W. Moody. Bristol, N. H 5-20-1
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Reliable Commercial Photographers
Write to These Studios When You Want Work Done in Their Localities

ALASKA
Juneau—Ordway’s Photo Shop.
CALIFORNIA

Los Angeles—Meriman Photo Art Co.,
1411 S. Maple Ave.

CONNECTICUT
New Haven—The Coleman Brothers Co.,
5 Elm St
ILLINOIS
Chicago—Kaufmann & Fabry Co.,
425 So. Wabash Ave.
Chicago—Stadler Photographing Co.,
1322 S. Wabash Ave.
INDIANA
Indianapolis—W. H. Bass Photo Company,
808 S. New Jersey St.
KENTUCKY
Louisville— Canfield & Shook. Inc.
Bernheim Bldg., 638-40 S. 4th St.

MARYLAND

Baltimore—The Hughes Company (J. W.
Scott) 213 W. Monument St.

Professional Dealers

AKRON, OHIO—Metzger Photo Supply Co.,
1091 South Main St.; 39 East Mill St.
ATLANTA, GA—Eastman Kodak Stores, Inc.,
183 Peachtree Street.
BALTIMORE, MD.—Eastman Kodak Stores,
Inc., 309 North Charles Street.
BALTIMORE, MD.—Maryland
Co., 219 North Liberty Street.
BOSTON, MASS. Ralph Harris & Co.,, 47
Bromfield Street.
BOSTON, MASS—Eastman
Inc., 88 Bromfield Street.
BUFFALO, N. Y.—J. F. Adams, Inc., 459
Washington Street.

Photo Stock

Kodak  Stores,

CHICAGO, IlIl.—Burke & James, 223-225
West Madison Street.
CHICAGO, Ill.—Eastman Kodak Stores, 133

North Wabash Avenue.

CHICAGO, ILL.—Norman Willets Co. 318
West Washington Street.

CINCINNATI, OHIO—Eastman Kodak Stores,
Inc., 27 West Fourth Street.

CINCINNATI, OHIO—The Huber Art Co., 124
W. T7th Street.

CLEVELAND,
1025 Huron Road.

CLEVELAND, OHIO—Eastman Kodak Stores,
Inc., 806 Huron Road.

DALLAS, TEXAS—Eastman
Inc., 1504 Young Street.

DENVER, COLO.—Eastman
Inc., 626 16th S t .

INDIANAPOLIS. IND.—The H. Lieber Com-
pany, 24 W. Washington Street.

JACKSONVILLE, FLA. — Eastman Kodak
Stores, Inc., 129 West Adams Street.

KANSAS CITY, MO.—Eastman Kodak Stores,
Inc., 1010 Walnut Street.

LOS ANGELES. CALIF. — Eastman
Stores, Inc., 643 South Hill Street.
MEMPHIS. TENN.—The Memphis Photo Sup-

ply Co.,, 6 N. Main Street.
MILWAUKEE, WIS.—Eastman Kodak Stores,
Inc., 737 North Milwaukee Street.

OHIO—The Dodd Com pany,

Kodak Stores,

Kodak  Stores,

Kodak

MASSACHUSETTS
Boston—Shaw Photo Service,
138 Summer St.

MICHIGAN
Grand Rapids—The West-Dempster Co.
209-19 Front Ave., N. W.

NEW YORK
New York City—Apeda Studio, Inc.,
212 W. 48th St.

OHIO

Cincinnati  Rombaeh & Grone, 812-814 W.
W. 4th St.

Cleveland—Euclid Commercial Studio.
6810 Euclid Ave.

PENNSYLVANIA
Philadelphia—Berry & Homer, 604 Arch St.

SOUTH CAROLINA

Columbia Sargeant Photo Co., 1528 Main St.
WISCONSIN
Milwaukee—Pohlman & Rogahn Co.,,
1925 N. 3rd St.

Who Want Your Trade

MINNEAPOLIS, MINN. — Eastman Kodak
Stores, Inc., 114 South 5th Street.

NEW ORLEANS, LA. — Eastman Kodak
Stores, Inc., 213 Baronne Street.

NEW YORK CITY—Eastman Kodak Stores,
Inc., Madison Avenue at. 45th Street; 235
West 23rd Street; 745 Fifth Avenue.

NEW YORK CITY—Medo Photo Supply Cor-
poration, 15 West 47th Street.

NEW YORK CITY—George Murphy, Inc., 57
East 9th Street.

NEW YORK CITY New York Camera Ex-
change, 109 Fulton Street.

NEW YORK CITY—Willoughby. Inc., 110 W.
32nd Street.

PHILADELPHIA, — Eastman
Stores, Inc., 1020 Chestnut Street.

PITTSBURGH, PA.—Eastman Kodak Stores,
Inc., 608 Wood Street.

PORTLAND, ORE.—Eastman Kodak Stores,
Inc., 709 South West Washington Street.
ST. LOUIS, MO. Eastman Kodak Stores,

Inc., 1009 Olive Street.

ST. LOUIS, MO.—W. Schiller & Co., Inc.. 6

South Broadway.

SAN ANTONIO. TEXAS—Southwest
Supplies. 120 Bonham Street.

SAN FRANCISCO. CALIF.—Eastman Kodak
Stores, Inc., 216 Post Street.

SAN FRANCISCO, CALIF. Hirsch & Kaye,
239 Grant Avenue.

SEATTLE, WASH.—Eastman
Inc., 1415 Fourth Avenue.

SYRACUSE, N. Y.—Francis Hendricks Co,,
Inc., 339 South Warren Street,

TOLEDO. OHIO—George L. Kohne, 602 Sum-
mit Street.

TROY, N. Y.—Knowlson's,

Kodak

Photo

Kodak Stores,

350 Broadway.

WASHINGTON, D. C.—Eastman Kodak Stores.
Inc., 607 Fourteenth Street, N. W.

WINNIPEG, MAN.—Eastman Kodak Stores,
Ltd., 287 Portage Avenue, also Calgary, Alta.

29?
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HOT OFF THE PRESS

New lightings to increase your sales;
floor-plan diagrams so you can make them
without experiment. The new Beattie pub-
lication.

LUES & LIGHTINGS

is crammed with portrait reproductions . . .
diagrams . . . illustrations and complete de-
scription of the most complete line of
lighting equipment ever offered by a single
manufacturer. A combination hand-book
and a short

COURSE IN LIGHTING

Every studio will want a copy of this limit-
ed edition. Send a quarter (coin or stamps)
for yours today.

BEATTIES HOLLYWOOD HI-LITE CO.
A Division of Otto K. Oiesen Illuminating Co., Ltd.
HOLLYWOOD, CALIF.

RETOUCHING AND COLORING

RETOUCHING, ETCHING, coloring, by exi>erienced
photographer. All orders returned same day as receiv-
ed. Ail work guaranteed. Moderate prices. Edward F.
Latina. Room 308. S22 Vine Street, Cincinnati,S%Bi?.

-20-le

MISCELLANEOUS

PARTNER WANTED Must be ambitious ami willing
to work. Portrait and commercial studio, established
thirty years. No investment required, but small car
necessary. Lady preferred. John Kimar, 3900 Lorain

Ave., Cleveland, Ohio. 5-20-Ic

Tis Here, Maybe

Burleigh Broods, 127 W. 42«<i St., T'lew
Tor\ City, has added the Perutz line of
negative materials to his other importations.
The firm of Otto Perutz is long and widely
(nuu'u and has always been in the forefront
in introducing new emulsions to meet ad-
vancing photographic requirement. The fol-

ART PUBLISHING CO..

2Soq W. CtftMAK NO. CHICAGO, ILL.
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SUPER SERVICE
on difficult negative
retouching, art-work
on prints, and min-
iatures colored.

C. W. Ashbacker
Correction Specialist

57 High St.,
Newark, N. J.

lowing materials will be \ept in stock in
J<few Yor\ by Mr. Brooks: Perutz Perpantic
roll films and film packs; Perutz Peromnia
roll film, film packs and plates; Perutz Per-
senso roll film, film packs and plates; Perutz
Superortho plates; Perutz Rectepan 37 mm.
film. Perutz material is noted for its fine
grain. For more detailed information write
Mr. Broo\s.

On the evening of April 1J, The Chicago
Associated Photographers, Inc., honored
Will H. Towles of the Hammer Dry Plate
Co., St. Louis Mo., with a “Bill Towles
Night." A dinner was held at the Bismarck
Hotel, after which Will obliged with one
of his famous talks, as well as a lighting
demonstration and a print criticism. As al-
ways when Towles is to “do his stuff," there
was a big turnout. Mr. and Mrs. Wm. B.
Hammer, R. W. Salzgeber and M. E. Jones,
all of the Hammer home offices in St. Louis,
attended, as well as Louis Strauss of the
famed Strauss Studios in that city. Coming
from the greatest distance was Alva C.
Townsend of Lincoln, Nebr. From Mil-
waukee, Wis., came Julian Stein, Robert
Kohler, Joseph L. Mutzbauer and H. Bert-
elson, as well as several representatives of
Reimers Photo Materials, Milwaukee stock
house.

If you havent already received one
through the mail or from the traveling man
who calls on you, better drop a line to your
nearest Eastman Kodak Store and as\ for a
copy of their new catalogue #36 of profes-
sional photographic equipment. A big affair
of 80 large pages, every photographer should
have it on his des\ jor reference.

Foremost Designers
OF

Mountings, Folders & Easels
WALTER A. McCABE CO.

EAST HADDAM, CONN.
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TO CATCH EXPRESSION

| IVE expression to please the sitter photo-
graphic quality to make his satisfaction last. These
are the two essentials of fine portraiture made
possible by the speed and quality of Eastman
Super Sensitive and Portrait Panchromatic Film.
Speed for short exposures that catch expression;
correct color rendering and fine gradation for
negatives of best printing quality. Eastman Kodak
Company, Rochester, N. Y.

EASTMAN

SUPER SENSITIVE AND PORTRAIT PANCHROMATIC FILMS



PRINTS THAT PLEASE

yOUR customers find the same satisfaction in the
Opal enlargement as in the small contact print. The
warmth, brilliance, and gradation qualities of Opal
enlargements please the most exacting. Show Opal
samples in a range of sizes and increase your sales of
large prints. There is a choice of fourteen beautiful

Opal grades. Eastman Kodak Co., Rochester, N. Y.

VITAVA OPAL PAPER

FOR ENLARGEMENTS OF CONTACT PRINT QUALITY



