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FAST FILMS
T H E  extreme speed and color 
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less retouching, and more natural and pleasing tone values. 
You’ll do better work with these fine, fast films. Eastman 
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FILM S___
H A M M E R  B R A N D S

dependable on glass for forty-two years, are 
now obtainable on

SAFETY and NITRATE BASE

Extra Fast,
Medium Commercial, 
Slow,
Extreme Contrast,

Super-Sensitive Ortho, 
Medium Commercial Ortho, 
Process,
Offset.

REG.TRADE MARK

H A M M E R  D R Y  P L A T E  CO.
161 West 22nd St., 
New York City.

Ohio Ave. &. Miami St., 
Saint Louis.

5 booklets 
Worth Having

All by H. Rossiter Snyder
Profitable Child Portraiture 
Camera Journalist Ideas 
Profitable Photography for Trade Journals 
Where and How to Sell Your Photographs 
Camera Profits in Photographic Journalism

$2.25 for the Set of 5
m each if you prefer to buy them separately.

Remittance of less than a dollar must be 
made in stamps.

CHARLES ABEL INCORPORATED
525 Caxton Building Cleveland, Ohio

■When you tome to Hammer Dry Plate—please mention Abel's-
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In Passing By
T HREE HALF-HOURS W E E K L Y . All over the country people are 

going back to work, plants on half-time or shut down entirely are 
resuming operations, banks are steadily re-opening and returning 

money to circulation, many are getting pay increases— not large, it is true, 
but a raise is a raise nevertheless. Already photographers are beginning 
to notice an improvement in their business.

If photographers are to reap any permanent advantage from bettered 
conditions, they will have to do several things. They will have to produce 
photographs which are better, or at least different from those of the cheap 
competitor. They will have to retain their present reduced prices and not 
try to return to those in force a few years ago. Continued action will be 
necessary in getting State and local laws passed regulating the practice of 
photography. Action must be taken in line with new laws being passed 
by Congress. The two last are discussed by me more thoroughly in an 
article elsewhere in this issue. Prices I have already covered in previous 
editorials and articles about the new method of pricing by the piece in
stead of the dozen or half-dozen, with a basic camera charge.

There will be few conventions this year, and photographers will have 
to rely on their own resources for improving their standards of work. 
There are the demonstrators, of course, and the photographer who does 
not pump every demonstrator for ali the information to be had and who 
does not set him busy back of the camera to show any new lightings or 
poses is missing his best bet. Aside from this photographers are not yet 
working full time, nor will they be for some months to come. There is 
spare time which should be put to use. Lay aside on your schedule a half 
hour on each of three days a week and stick to it religiously. Use that 
half hour for work in the camera-room with a model, any model, experi
menting in lighting and posing. Dig out some of those annuals or photo
graphic books you have been neglecting. Pick out illustrations which ap-
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peal to you as having sales possibilities and put in your time trying to 
duplicate them with your lighting equipment. Do this, steadily, half an 
hour a day, three days a week. It will be an investment which will pro
duce handsome returns. — Charles Abel.

The Cure for What Ails Us
By CH ARLES ABEL

HAVING written the following' for pub
lication as an editorial in the July is
sue of The Commercial Photographer, 

I decided that its application was too broad 
to be limited to the circulation of that mag
azine, and I am therefore re-printing it in 
full here in the hope of getting the reac
tion of the portrait branch of the indus
try. I shall welcome the opinions of my 
readers.

Trade journals of many different indus
tries go over my desk, and all of them are 
carefully scanned lest I miss something 
which may be of interest or can be adapted 
for the use of photographers. I have been 
surprised to note how rapidly all o f them 
are taking up the thought of government 
control of industry, and how in each case 
they urge existing trade associations to get 
busy. I have read somewhere that there 
are fewer than 50 trade associations in this 
country which are strong enough, far-sight
ed enough, to be in a position where they 
can take action. When you consider that 
there are thousands of trade associations, 
this seems a pitiful showing, indeed. Cer
tainly, however, existing associations offer 
the most logical starting point for any such 
movement and it seems more than likely to 
me that the reason for the almost unani
mous urge to get busy is to forestall the 
government and keep control within the 
trade rather than have the government 
take over the reins itself.

The things that beset the photographic in
dustry, and so far as commercial photo
graphy is concerned they vary only in de
gree from the portrait field, are: ridiculous 
cutting of prices and itinerant, inexperi
enced workmen. You may say that there 
are a lot more evils, but they all boil down 
to these two. Price-cutting results from the 
following: ignorance of costs, failure to pay 
decent wages, overtime for workers without 
recompense, inadequate equipment, insuffi
cient training. If the President’s plans go 
through, and the chances are that they will 
be law before this editorial appears, all of 
these troubles can be eliminated by united 
action on the part of the photographic in
dustry. The question of the itinerant photo
grapher does not affect the commercial field 
so strongly, but it is vitally important to

the portrait field. Rut the commercial stu
dio finds what amounts to itinerant compe
tition from newspapers, schools and colleges 
and some industrial establishments, where 
employed photographers are allowed to use 
equipment for work done on their own time, 
thus eliminating their proper overhead ex
pense. The problem of the inexperienced 
workman again largely affects the portrait 
studio, which faces competition from chain 
studios staffed with cameramen who know 
little more than how to squeeze a bulb. 
These two— the itinerant and the inexperi
enced workman— can be cured by the pas
sage of State laws regulating the practice 
of photography. In A b e l ’s  P h o t o g r a p h ic  
W e e k l y  I have already xiublished Bills of 
this kind which are before the Legislatures 
of Oklahoma, Minnesota and Pennsylvania, 
and just recenfly one which has become law 
in the Territory of Hawaii. Certainly what 
Hawaii can do, any of our 48 States can do.

It is possible for the photographers of 
one State to put through a license law, or 
for those in one community to have an ordi
nance passed. It is not possible to get the 
necessary co-operation of the Federal Gov
ernment to control price-cutting and its at
tendant evils unless we have one strong, 
united association which can prove at Wash
ington that it has enrolled in its member
ship at least a majority of the photogra
phers of this country. A few hundred 
photographers— even though they be own
ers of the greatest studios in the country— 
will not do. A few thousand will not do. The 
figure to shoot at is 10,000, and it can be 
reached, o f that I am convinced.

Readers have written and spoken to me 
of getting letters suggesting the formation 
of a separate national association of com
mercial photographers. I doubt the advis
ability o f that step, and have said so on 
more than one occasion. The aims and re
quirements of portrait and commercial 
photography are too nearly similar to war
rant such a break in the ranks.

I have the following suggestion to offer, 
and it must be considered as being only my 
personal opinion, not offered in my capac
ity as an officer of any organization. Big 
conventions, as such, are to my mind a 
thing of the past, and can be eliminated for

-Business is improving—are you going out after your share’ —
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TH E W OMEN’S PAGE
Conducted by MRS. CH ARLES ABEL

Among Us Girls!

IN a recent issue I intimated that a blessed 
event was expected in the family of Louis 
Gross of the Gross Photo Supply 

Company, Toledo, Ohio. The following 
which I quote verbatim from a card just re
ceived, therefore speaks for itself: "This
Certificate entitles bearer to one good .05c 
cigar upon presentation at home address, or 
upon chance meeting on street corner, or 
in any center o f conviviality— absolutely 
FREE! Occasion is arrival o f Richard Louis 
Gross, Sunday morning, May 28th— Weight 
71b 14% oz. (Signed) Louis Gross, 3808 
Torrance Drive, Toledo, Ohio. P. S.— Void 
upon arrival o f a brother or sister, or the 
return of a Republican Administration."

I see that Miss Anne Vincent is the new 
proprietor o f the well known Pohle Studio 
of Buffalo, N. Y ., since the recent death of 
Mr. Pohle.

Miss Mardell MacDougall, o f MacDoug- 
all's Studio, Monrovia, Calif., has been get
ting some good newspaper publicity as the 
result o f a showing o f daguerreotypes and 
old prints of many kinds, some dating back 
as far as 1852, from the files of the studio. 
Especially in small towns, window displays 
of this kind are almost always good for a 
few paragraphs in the paper.

John F. ( “ Jack") Sherman, Newark, N. 
J., sends me a handsome photographic an
nouncement o f the engagement of his 
daughter Jacqueline, who has written for 
A bel’s on reception room work on several 
occasions, the announcements being used as 
place-card folders with the name of a guest 
engrossed on the front cover of each and

used at the table for the announcement 
party. Walter is the name of the fortunate 
young gentleman, his last name not appear
ing on the card. This is the best photo
graphic announcement which has reached 
our office for a long time. It strikes me 
there should be considerable demand for 
cards like these.

Emme Gerhard writes to tell me that The 
Professional Photographers Association of 
Greater Saint Louis, Mo., will hold a two 
months' exhibit at the Hotel Lennox, that 
city, beginning June 1, with 18 member stu
dios co-operating, including: Sidney Ashen- 
Brenner, O. C. Conkling, Fios Photo Stu
dio, Emme Gerhard, H. L. Krebs, Mound 
City Studios, P. R. Papin, Pemberton Stu
dios, Alexander E. Piaget, Frank L. Rissi, 
John A. Ruth, Schweig Studios, Glenn D. 
Schwing. Sicvers Photographers, Strauss 
Studio, Charles Trefts, V on Dach Studio 
and Frank M. White. The Hotel is co
operating by giving each photographer 100 
invitations which he may mail to people on 
his own list. "Business is getting better 
right along" is the cheerful way Emme 
winds up her letter.

Sincerest sympathy to Ford E. Samuel, 
well known photographer of Oakland, Calif., 
whose 10-year-old daughter Caroline died 
on April 18 after a three-weeks’ illness.

Congratulations to Mr. and Mrs. George 
Nelson, o f the Shaw Laboratory, San Fran
cisco, Calif., on the arrival o f Paulette Nel
son, late in April.

Sincere sympathy to Mrs. F. H. Ingalls, 
photographer of Spokane, Wash., whose 
mother, Mrs. Jane Amell, died at the age 
of 88 at Mrs. Ingalls' residence on May 7.

at least a couple of years to come. There 
are, at present, far more important fish to 
fry, and the educational features of conven
tions can be handled to better advantage in 
State or local meetings.

Let some action be taken, first of all, to 
amalgamate the P. I. A. o f A. and the 
O-M-I, so that we may start afresh with 
one national organization. This means, of 
course, the wiping out of all personal feel
ings and animosities, and I believe the offi
cers of both organizations are big enough 
to do this. Let the reconstituted national 
organization then devote its activities pure
ly to controlling the problems I have men
tioned and let the various State associations 
and others go their own way as far as

meetings and memberships are concerned. 
I would even go so far as to suggest that 
the O-M-I be dissolved, and that the national 
organization, insofar as its home office is 
in what is considered as the primary O-M-I 
territory, consider itself as in loco parentis 
for that territory. Better still, let the sep
arate States organize themselves, as they 
will have to do if they propose to work for 
State license laws, and let them work sep
arately. A revival in the future of con
flicts between the O-M-I and the P. I. A. 
of A. would be eliminated.

Let the new national organization cut its 
dues to $2.00 a year, and go out after mem
berships. Give up the idea of rebates of 
dues for the States or amalgamated associa-

---- I am always glad to hear from subscribers----------
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tions and let them handle that as may best 
suit their own local conditions. Give up all 
activities except Traveling Loan Collections 
and let funds accumulate in the Treasury 
for a few months. Then conduct cost clinics, 
along the lines of the one to which the last 
issue of The Commercial Photographer was 
devoted, until definite cost figures can be 
obtained and a basis of minimum prices be 
arrived at, when it will be possible for the 
national organization to present these fig
ures to Washington and ask for government 
appi'oval and action. Such approval and 
action will be readily forthcoming when the 
government knows that the majority of 
photographers are behind the request. I will 
grant that $2.00 a year may not seem a very 
dignified amount for dues in a national or
ganization, but today dignity is not im
portant, and financial facts must be faced. 
With 10,000 photographers paying $2.00 a 
year, the problems of membership and col
lections would be greatly reduced. A care
fully prepared budget would show that there 
would be ample money to cover office ex-

Think This Over!
“  T  UST as soon as things pick up a 

I little more, I’m going to do some 
J  advertising,” a business man told 

me. “ I can’t afford it the way busi
ness is now.”

“ You had a hard time with the in
fluenza last spring, didn’t you?” I 
asked him.

He looked at me as if he thought I 
must be deaf or feeble-minded.

“ I know that doesn’t seem to have 
any particular bearing on your state
ment,”  I admitted, “ but what I was 
going to ask does fit the case. When 
you found you had the influenza, did 
you wait until you had suffered with 
it for a week and then tell your wife, 
‘Just as soon as this attack of grippe 
gets a little better, I ’m going to begin 
taking some medicine for it’ ?”

My acquaintance made no response 
for a moment and then he replied, “ I 
guess you’re right. I’m waiting for 
the disease to cure itself before tak
ing the medicine needed to cure it.”

I know a lot of men like that and 
they haven’t a Chinaman’s chance of 
coming back along with the leaders if 
they wait for their business to stimu
late itself before they do anything 
worth while to stimulate it.— Frank 
Farrington, in “ The Photo-Engravers’ 
Bulletin.”

penses, cost finding expenses, and other ne
cessary work, as well as membership certifi
cates along the lines of those suggested by 
J. B. Schriever, who is campaigning against 
cut prices and other evils as head of the 
P. I. A. of A. department for that purpose.

Through Mr. Schriever’s committee the 
national organization could co-operate with 
the State associations and local clubs in 
helping them to pass State laws and local 
ordinances. It should be made clear to the 
members that at $2.00 a year, the national 
organization can only handle the problems 
from a national aspect, that it can be 
counted on to take the necessary steps to 
obtain the co-operation of the Federal Gov
ernment, but that it can only offer advice 
and help on State and local problems.

In suggesting that the national organiza- 
tions give up its other activities and concen
trate on these vital matters, I am not re
ferring to the Winona School which, as I 
understand it, is self-supporting and there
fore would be no drain on the national 
funds. I believe that a plan like this would 
find hearty support among the manufactur
ers and dealers as well as the photographers 
and it goes without saying that every possi
ble aid would be given by my own publica
tions.

Saint Louis Photographers H old  
Competition

THE Photographers Association of 
Greater St. Louis, Mo., managed to 
get considerable newspaper publicity 

for portrait photography as the result of a 
competition held for the purpose of discov
ering the “ Typical Mother” of St. Louis 
and St. Louis County. The Women’s Adver
tising Club of St. Louis acted as sponsors 
and the contest was heartily backed by St. 
Louis newspapers. The prize-winning 
photograph was made by Miss Emme Ger
hard. For the information of other organ
izations which may wish to hold similar con
tests, I am publishing the rules and entry 
blank, which appeared on the two sides of 
a sheet of paper 3%x614, ordinary envelope 
insert size.

ENTRY BLANK
Women’s Advertising Club 

PRIZE CONTEST
To discover the typical mother of today 
living in St. Louis or St. Louis County 

Please enter the atached photograph of

In the Prize Contest for 
THE TYPICAL MOTHER OF TODAY 

I hereby agree to abide by all of the rules 
governing eligibility as given on the reverse 
side of this entry blank.

■When you want information— write to A b e l ' s-
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Signature of E ntrant.............................. -........
Street or K.F.I)................................., ................
City ....................................  State of Missouri
If photograph is entered by a person other 
than the subject, the following consent must 
be filled in:
I hereby consent to have the attached photo
graph of myself entered in this prize con
test.
Signature of subject ...........
Address of same ................................................
Photographs will be returned if entrants 
call for them.

Fill in Name and Address of Photo
grapher Taking Portrait.

Name of Photographic Studio

Address ..........................................................
City .......................... State of Missouri
Date portrait was made ...................... _

Each separate photograph submitted must 
be accompanied by one of these entry 
blanks, properly filled in.
Take or mail your photograph with entry 
blank to Miss Marie Capp, Manager Photo
graphic Department, A. S. Aloe Company, 
707 Olive Street, on or before May 3, 1933.

PRIZE COMPETITION 
to discover

THE TYPICAL MOTHER 
of St. Louis and St. Louis County 

The Women’s Advertising Club of St. Louis, 
sponsor of the contest, invites mothers to 
enter their photographs for judging Thurs
day, May 4, 1933.
AN AW ARD OF HONOR will be made to 
the mother whose photograph is chosen by 
the jury as typical of the St. Louis mother 
of today.

CONTEST RULES
1. The contest is open to any mother who 

is a resident of St. Louis or St. Louis 
County and who has one child (or more) 
living.

2. Only photographs taken by professional 
photographers of St. Louis or St. Louis 
County since April 1, 1931, shall be eli
gible for competition. No snap shot, 
kodak picture, or photograph smaller 
than 5x7 inches will be eligible for the 
contest.

3. Each entry must be accompanied by en
try blank, properly filled in. If more 
than one print is submitted by entrant, 
each must be accompanied by a separate 
entry blank.

4. Combination or group pictures of moth
er and children are not eligible for the 
competition. Each entry must be a 
single figure of a mother.

5. Photographs of mothers may be entered 
by subject herself, or with her consent.

6. Style or quality of photograph shall not

be given consideration in judging. Size 
of photograph must be at least 5x7 
inches. Award will be made solely on 
appropriateness of subject as the typi
cal mother of today.

7. The prize winning photograph becomes 
the property of the Women’s Advertis
ing Club, whose right to use it for pub
licity and exhibition purposes is 
acknowledged. Other photographs will 
be returned, if called for.

8. The contest closes Wednesday, May 3, 
1933. All entries must be taken or 
mailed on or before that date to Miss 
Marie Capp, Manager Photographic De
partment, A. S. Aloe Company, 707 
Olive Street, St. Louis, Missouri.

Partick Brennan Bobs U p  Again

IT seems that in spite of all my warn
ings about the activities of Patrick 
Anthony Brennan, swindler de luxe, he 

still manages to make connections with pho
tographic studios. May I suggest to stock 
house owners and managers that they look 
up in their files A b e l ’s  for November 12 
and note the picture of this gentleman on 
page 351. Three or four additional articles 
have been published since that time. Then 
if they will bring this to the attention of 
all their representatives and have them 
spread the news, it should be possible to 
stop him once for all. I quote the follow
ing letter from the Martel-Howlctt Studios, 
Los Angeles, Calif.:

Dear Mr. Abel:
“ We were notified in April through the 

local Eastman stock house to be cautious 
about a Patrick A. Brennan, who represents 
himself as a very effecient publicity agent. 
We regret to state we were unfortunate 
enough to be solicited by this Mr. Brennan 
just about that time.

“ Not altogether confident about his un
usual and ‘slick’ contract closures, we sent 
a letter of investigation to a photographer 
in Texas, after locating a sample print left 
by mistake by Mr. Brennan. This sample 
had the name of the Texas studio in the 
corner of the print, though partially erased. 
The kindness of the photographer in send
ing a prompt reply is the reason for this 
communication to you. We were informed 
about his deceptions and misrepresentations 
in various towns.

“ However, before we could locate him, he 
had disappeared, leaving innumerable dif
ficulties for us to adjust. We immediately 
notified the police and are simply awaiting 
his arrest for prosecution on misrepresenta
tions and check forgeries. Enclosed are

When you write to advertisers— please mention A b e l ';
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Ask Us!
W E ARE always ready —  

through the staff of contri
buting editors to our two 

magazines— to help photographers 
over their rough places. The men 
and women of national reputation 
named below will gladly answer your 
questions. There is no charge, but 
each inquiry must be accompanied 
by two 3c stamps. Answers will be 
forwarded direct by mail as quickly 
as we can write the proper persons 
and get back a reply. Those 
of general interest will be published, 
initials only being used and even 
those omitted on request of the 
writer. Letters should be addressed 
to the proper editor in our care. In 
case you don’ t know which editor to 
address, or if your problem is not 
covered in this list, write the ASK 
US! Department anyway and we 
will get the information for you 
somewhere. We answer questions 
on literally hundreds of subjects in 
addition to those listed.

Portrait Photography:
COMPOSITION IN PORTRAITURE— Nich

olas Haz, F. R. P. S.
COST FINDING— Louis Dring.
HOME PORTRAITURE— Fred R. Bill. 
RECEPTION ROOM PROBLEMS — Mrs. 

Helen G. Stage.
WHITE BACKGROUNDS— Fred R. Bill. 

Commercial & Industrial Photography: 
AERIAL— Arthur P. Bancroft.
A RCHITECTU RAL— Harold H. Costain. 
BANQUETS— John E. Ertler.
CIRKUT WORK— John E. Ertler. 
COLORING GLOSSY PRINTS — M. M. 

Hampton.
COMMERCIAL PRICES— H. C. McMullan. 
COST FINDING— Louis Dring. 
FURNITURE— “ Jim” Thompson.
GENERAL WORK— Harry J. DeVine.
NEWS and PRESS WORK— John E. Ertler 
PHOTOMICROGRAPHY— Charles H. Ship- 

man.

Photo Finishing:
LARGE PLANTS— David S. Merriam.
IN THE ORDINARY STUDIO— Adam Bauer

Miscellaneous:
ACCOUNTING SYSTEMS— Louis Dring. 
AIRBRUSHES and AIRBRUSH EFFECTS 

— J. A. Paasche.
BROMOIL— Charles H. Shipman.
COLORING IN OILS— Mrs. Hugh Carver. 
COLORING WITH WATER COLORS —  

M. M. Hampton.
DARK ROOM DIFFICULTIES— Charles H.

Shipman.
DESENSITIZING— John G. Marshall.
FLASH POWDERS AND FLARES— John 

G. Marshall.
GENERAL TECHNICAL PROBLEMS —  

WT. H. Leman.
LEGAL PROBLEMS— Leo T. Parker, At- 

torney-at-Law.
LENSES— Charles H. Shipman.
MAZDA LAMPS— W. E. Worstell. 
MOUNTING and ADHESIVES— Nat Heiman 
PHOTOFLASH— W. E. Worstell. 
RETOUCHING— Crosby M. French.
STUDIO DECORATION— Mrs. Fred R. Bill.

CH ARLES ABEL IN C O R P O R A T E D
525 Caxton Building Cleveland, Ohio

Precipitation When Mixing Developer.
I have been having trouble mixing a paper 
or film developer of the Metol-Hydroqui- 
none type, such as the D-(il or D-73. The 
moment I put the Hydroquinone into the so
lution a flaky, white precipitate forms. I ’ve 
paid attention to cleanliness, temperature 
and purity of chemicals. I ’ve tried distilled 
and rain water. I ’ve been accurate and 
clean in mixing and weighing the chemicals. 
•—H. L„ Castile, N. Y.

Answer by Mr. Shipman: Try the follow
ing method of mixing: To about Vs of the 
water add the Metol and when dissolved add 
% the Sulphite. To the second % of the 
water, hot, add the rest of the Sulphite, and 
when dissolved, add the Hydroquinone. To 
the remaining % of the water add the Car
bonate and the Potassium bromide. When 
the second mixture is cool, add it to the 
first, and then add the third to the combin
ation. Stir well while doing this. Strong 
solutions should not be allowed to go below 
60° or the Hydroquinone will revert to its 
base and precipitate, and it cannot be dis
solved again except by a very strong alkali. 
In cold weather, it might be well to replace 
one ounce in 16 o f the water with wood al
cohol.

stamps for the November 12 issue of A b e l ’ s 
which contained his picture. The Eastman 
Kodak Stores sent us this copy, and as we 
turned it over to the police, we wish to re
place it.”

The New License Law in Hawaii

T HE following letter from On Char of 
the City Photo Studio, Honolulu, T. H., 
goes to show that on the several occa

sions where I have devoted almost an entire 
issue of A b e l ’ s  to a proposed State license 
Bill, 1 was right in thinking that the in
formation would be helpful to the profession 
generally, and the space was by no means 
wasted.

My dear Mr. A bel:
“ Thank you very much for your letter 

of May 5 and the good wishes it contains. 
Our Bill, which has just been passed, is now 
known as Act 103 of Session Laws 1938. 
We owe our success largely to A b e l s  
W e e k l y , in which we first became aware 
of what might be a beneficial Bill for photo
graphers. We read with interest and ear
nestness, and followed up the discussions 
centering about a photographers’ license 
law, as they appeared in A b e l ’s . We also 
wrote N. B. Stall, Ada, Okla., for personal 
information which he graciously forwarded 
to us. He is still corresponding with us,

■When you have problems— Ask Us.
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Classified Advertising

Cash must accompany order. Advertisements not 
accompanied by remittances will be returned.
No display permitted. First two words in capi
tals without extra charge. If additional words 
are to be set in capitals, the price is double the 
rates quoted below. Unless advertisements are 
typewritten or printed plainly, we cannot be re
sponsible for inaccuracies.
Situation Wanted: 2c per word. No advertise
ment leas than 50c.
Help Wanted: 3c per word. No advertisement
less than $1.00.
Retouching, Coloring, Studios For Rent, Studios 
Wanted, Miscellaneous: 4c i>er word. No adver
tisement less than $1.25.
Studios For Sale: 6c per word. No advertisement
less than $1.50.
Answers In Our Care: When box numbers are
wanted, add five words to your total, and then 
an additional 25c for each insertion to cover cost 
of clerical work and forwarding. Advertisements 
requesting or offering to send samples will not 
be given box numbers.
Confidential Service: There are times when a
reader wishes to answer a box number, but does 
not wish to reveal his own identity without know
ing that of the advertiser. In such cases, answer 
the box number as usual, and send with your 
reply a separate letter giving the names of any 
persons to whom you would not wish to write. 
If the advertiser happens to be one of these per
sons, your letter will be destroyed and not for
warded. Naturally we cannot return the letter 
or we would be exposing the name of the adver
tiser.
When Printed: Advertisements received on or
before Monday noon are published the following 
Saturday. After Monday noon they are held for 
the following issue.
Deposit System: When selling goods to, or pur
chasing from strangers, you can avoid risk of loss 
by using our Deposit System. If using this sys
tem, the words “ Deposit System”  must be in
cluded in your advertisement. The buyer writes 
the seller that he wishes the goods sent for ex
amination and at the same time sends his check 
for the amount to us, made out to Charles Abel 
Incorporated, 525 Caxton Bldg., Cleveland, Ohio. 
When we receive the money we advise both par
ties, and the seller does not send the goods until 
so advised by us. If the buyer is satisfied he 
writes to us within three days after receipt of the 
goods, whereupon we send the money, less a com
mission of 1% (minimum 50c), to the seller. If 
the buyer does not approve the goods his de
posit is not returned until the seller advises that 
goods have been received in condition as sent. 
When so advised, we then return the deposit to 
the buyer less only the minimum commission of 
50c. Transportation charges are paid by the 
buyer, but in event of no sale, and subject to 
there being no different agreement between the 
parties, each pays charges one way. Seller takes 
risk of loss or damage in transit. Any dis
putes must be settled between the parties con
cerned. in which case we hold the deposit pending 
settlement and advice from both parties. Charles 
Abel Incorporated accepts no responsibility other 
than that of holding the deposit until each trans
action is completed to the satisfaction ef both 
parties. GOODS MUST ALWAYS BE SHIPPED 
DIRECT TO THE BUYER AND NOT TO US.

STU DIO FOR SALE
FOR SALE- One of the best equipped studios in the 
south: made money through depression; just the place 
for a man and wife to make good. Selling account 
of failing health. Will pay you to investigate. Write 
A-4 care this journal. 6-17-1-C

HELP W AN TED
The insertion of an advertisement under "Help 
Wanted" carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
of ABEL’S will appreciate being advised when em
ployers fail to accord this courtesy to employees.

WANTED HIGH grade operator, one who is good 
printer and dark room man. (Jive references in first 
letter and samples o f work. The Pohle Studio. 192 
Delaware Ave., Buffalo. N. Y. 6-10-2

MISCELLANEOUS
VALUABLE OIL COLORING INSTRUCTIONS: 13 
loose-leaf pages of mimeographed notes used at the 
Marshall Schools of Photo Coloring; General In
formation; Blending of Colors; Table of Colors and 
blending of colors for shadows and highlights in all 
types of eyes, hair, drapes, jewelry, flowers, land- 
scaj>es, marines, etc. Years of experience boiled 
down to concise facts. Invaluable. Complete set 
postpaid for twenty 3c stamps. Money orders or 
checks not accepted. Charles Abel Incorporated, 
525 Caxton Bldg., Cleveland. Ohio. 10-8-tf
PARTNER WANTED in well established portrait stu
dio, doing a fine business. Small amount of cash. 
Address S-l care this journal. 6-17-2-C

SITU ATIO N  W AN TED
The insertion of an advertisement under "Situa
tion Wanted”  carries with it the obligation on the 
part of the employee to answer every letter he 
receives in response to his advertisement for a 
position, if only with a postcard. The editor of 
ABEL’S will appreciate being advised when em
ployees fail to accord this courtesy to employers.

TO STIMULATE OR FOR ADVERTISEMENT, a 
reputable photographer of national notables is at 
liberty for a few more short duration engagements, 
from 2 to 3 weeks. For information write G-4 care 
this journal. 6-8-8-C
WANTED POSITION by an all-round man. including 
Kodak finishing. Can take charge of a studio or Ko
dak finishing plant. Can give references. 12 years 
experience: salary reasonable. Wyette, 1143 S. Cata
lina St.. Los Angeles. Calif. 6-17-1-C
EXPERT IN making drawings from old photographs 
and Daguerreotypes; artistic retouching and etching, 
or operator of men. New York, Washington or 
Philadelphia. Excellent references. Apply Eddie 
Madge. Box 969, Charleston, W. Va. 6-17-1-C
WOMAN WITH eighteen years experience all-round 
work wishes position as general assistant in good 
small studio, or could take charge of branch. Write 
R-2 care this journal. 6-17-1-C

making- still more helpful suggestions and 
is ever ready to give us all the help we need.

“ Our Association can not overstate our 
gratitude for the help of A b e l ’s  and that 
which Mr. Stall has rendered. Of course, 
after we got the facts about the case, we 
went ahead to draft a Bill applicable to our 
Territory, bearing in mind that we should 
first have a Bill attemping to exert control 
over photography in a form which would 
easily pass the Legislature, and that once 
it was passed, we could almost amend it 
to suit ourselves. We are elated over our 
success and hope the mainland photogra
phers have equal results. I have already

------------ Classified ads in A b e l 's get results----
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SWAPS!
UNDOUBTEDLY many photographers 

have articles they would like to trade for 
something else they can really use, and 
in these depressed times even the low 

rates of our classified department may be an 
obstacle. As the contribution of ABEL’S to 
help under present conditions, we will accept, 
and publish without charge, such advertise
ments under the above heading. This service 
is limited to subscribers of ABEL’S; we re
serve the right to refuse any advertisement; 
advertisements must be limited to 30 words, 
including name and address. If more words 
are needed, they can be paid for in stamps 
at the rate of 2c per word. Advertisements will 
appear one time only, additional insertions at 
the rate of 2c per word in stamps for the en
tire advertisement. Advertisements by dealers, 
or of articles for sale, cannot be accepted for 
this department. We cannot accept any re
sponsibility nor guarantee the advertisements, 
other than using our normal degree of cau
tion in watching everything published in 
ABEL’S. We cannot undertake to have ar
ticles sent to our office for inspection. If you 
want to take advantage of this opportunity, 
address your advertisement to SWAPS, care 
ABEL’S PHOTOGRAPHIC W EEKLY, 525 
Caxton Bldg., Cleveland, Ohio.

SWAPS
SWAP—3A DALLMEYER F/4 in fine condi
tion for sixteen inch Voigtlander Heliar. Pre
fer lens of flatter field for standing figures. 
Samuel Silverstein, Five Points, Birmingham, 
Ala. 6-17-1

written you about the signing- o f the Bill 
and appointment of the Territorial Board 
of Photography.

“ The Hawaiian Islands Photographers 
Association is a Japanese photographers’ 
Association on the Island of Hawaii, while 
the Japanese on our Island of Oahu, on 
which is located Honolulu City, have their 
own association. The Professional Photo-

{̂ SNAPSHOTS
Magazines, Newspapers and Advertisers clamoring for new 
pictures. They'll buy them from YOU if you learn how to 
take salable pictures. Make your camera pay you good 
money—spare time or full time. Read how others do it. 
Send for FREE BOOK, “ Cashing in On Your Camera." 
Earn right while you learn. We teach you by mail how to 
take the kind of newsy, human-interest pictures that pub
lications want—and how and where to se i them with help 
of our unlimited Marketing Service. Mail card or letter.

Address:
Universal Photographers, 
Inc., Dept. 366, 10 West 
33rd St., New York.

COLORING PHOTOGRAPHS 
IN OIL COLORS

A  thorough, comprehensive series 
o f lessons in coloring in book form.

By Avenir Le Heart

Price Only $1.00 Postpaid

CHARLES ABEL INCORPORATED
525 Caxton Bldg. Cleveland, Ohio

graphers Association of Hawaii was spon
sored by myself and organized on January 
19, 1933. It is composed of Caucasian, 
Chinese and Japanese photographers. Some 
fifty  Japanese photographers have not yet 
joined our Association, although we have 
been trying to interest them in becoming 
members. The largest and most important 
studios in the Islands are located in Hono
lulu. The Professional Photographers As- 
socation of Hawaii includes chiefly photo
graphers who sponsored the Bill.

“ In closing, please accept the gratitude 
of the Professional Photographers Associa
tion o f Hawaii for the inspiration and help 
your W e e k l y  has given us.”

’T is H ere, M aybe
Walter Grant, one-time photographer in 

Albion, Mich., died recently in Binghamton, 
N. Y.t at the age of 54. He had been in busi
ness in Albion for  15 years, leaving there 
in 1926.

Arthur F. Schultz, Milwaukee, Wis., died 
of a heart attack on May 31 in the studio 
in that city which he had owned for 27 
years. He was a member of the Knights of 
Pythias and the funeral was held under 
their auspices. A life-long resident of Mil
waukee, he was born there 57 years ago.

W. A. Lively, grandson of famed “ Daddy” 
Lively, has opened a studio in McMinnville, 
Tenn., where for so many years Daddy op
erated the Southern School of Photography.

PROFITS IN 
GREETING CARDS

START TODAY! Send us only 25c for 10 com
plete samples in envelopes, from our exclusive, 
low-priced line. We supply the cards— you attach 
the prints.

ELL-ESS PHOTO SERVICE
Wheaton, 111.

----When you write to Ell-Ess or Universal Photographers—please mention A bel s—
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Fourth Cousins, Nephews and Nieces....
FIFTH A V E N U E  photographer told us that one of the wealthiest
ranking matrons in the Social Register called not long ago to bask 

before his camera.

The years-— ah the years! had not been kind to the dowager, but a 
Fifth Avenue photographer is schooled in diplomacy . . . and so he can
celled the wrinkles, softened the faults o f time, submitted finished 
sample pictures in mounts instead o f proofs, and heard the dowager say:

"Yes indeed, one must remember one's relatives, even at a distance 
. . . (sotto voce) Lloyd, Adele, the Suffolks, the Dunlops, Mariana, 
Georgia, the Whimples . . . yes, I shall require a second dozen.”

The photographer said a benediction for all fourth cousins, nephews, 
nieces, grandaunts and granduncles . . . and for the Mountings hy Gross! 
They were regular stock items with us— shall we send our illustrated 
circular?

The GROSS PHOTO SUPPLY Co. TS °

The above illustration is 
the “ FA IR ”  Easel.

If you do
SC H O O L W O R K

Color— Gray only.

Send 10c for a sample

you should have our sam
ples. Write for them, men
tioning size, type and 
price you prefer.

Manufacturers of “ Uncommon” Mountings

-Wh<« you write to Gross Photo Supply—please mention A bel’'
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EXTRA PROFITS
T H E  charm of color sells the extra print that makes the extra 
profit. It is easy to color portraits with Kodak Transparent Oil 
Colors. Complete instructions and color chart are supplied. Only 
a little practice is necessary to enable one to produce beautiful 
results. The colors are permanent, have great brilliance, are in- 
expensive. Eastman Kodak Company, Rochester, New York.

Kodak Transparent Oil Color Outfit Sizing Fluid, i oz. bottle $ .20

in Lacquered Box ..................... $3-75 Sizing Fluid, 8 oz. bottle .65

Colors only, set o f  15 No. 2 tubes Transparent Medium, No. 4A tube •35
with in stru ction s ...................... 2.60 Transparent Medium, No. 6A tube .60

Extra No. 2 tubes o f color, each .20 Cleaning Fluid, 1 oz. bottle . • .20

Large No. 4 tubes, each . .60 Cleaning Fluid, 8 oz. bottle . • •67

KODAK T R A N S P A R E N T  O I L  C O L O R S
•When yov wrtte to Eastman Kodak— please mention A kel ■


