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. A  NEW PORTRAIT PAPER «

H
ere is <3 new

a n d  beautiful 
paper for pro­

jection of rich, living 
warmth. It offers all 
the deep full grada- 
tionsofa perfect contact print, with a potential 
in warmth exceeding that not only of present 
projection papers but of contact papers as well.

Portrait of Antoinette Salley 
by courtesy of Culberson, Asheville, N. C.

Its speed meets th e  
requirements of high- 
p o w e r e d  projection 
equipm ent a n d  th e  
l a t i t u d e  in exposure 
a n d  manipulation is  

amazing. It is thus s lo w er than Bromide, but many 
times faster than contact portrait papers. India- 
tone is a pap er w h ich  you w ill be sure to like.

I N D I A T O  N E
A g f a  a n s c o  o f  b i n g h a m t o n , n e w  y o r k

The Largest Professional Circulation in America
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MARSHALL’S
SMOKELESS

Now A Reality

O U  have know n tor several months that we
w ere actively engaged in research on smokeless, 

hut now  it is a reality and w orthy  to hear the name 
o f  M arshall— an ideal com panion  for  Marshall’s 
M eteor Flash Lamp. M arshall’s smokeless is high 
in actinicity and fast, yet fires with little report and 
no odor. T h e pow der is already mixed and sparks, 
cinders, dust —  w ell! W h y  say more? Just 
huy a hottle and you 'll like it. Marshall’s smoke' 
less w ill increase your prestige and your profits. 
Forbidden grounds are n ow  open to flashlight work 
because smoke has been eliminated. Then, too, the 
bother and expense o f  bags is over. When used 
with Panchrom atic Films, even without a filter, 
w onderfu l color values are obtained.

FLASHLIGHT POWDER

Patronize Your Stockhouse.

JOHN G. MARSHALL
1752 A T L A N T I C  A Y E . BROOKLYN, N. Y.

------- When you write to M arshall— please mention Abel-!
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The summer 
rush is o n !

Speed is the 
order o f the day.

Speedwithoutwaste 
is the secret of prof­
itable volume pro­
duction in your  
fin ish in g  depart­
ment.

With

H A L O I D  
N 0  M I S

•—6 seconds does the 
trick

—with better results 
—with less waste 
—at less cost and

INCREASED
PROFITS!

Accept our introducto­
ry offer and prove it 
for yourself!

NEED FOR SPEED!
AND NOT A MISS IN A  
MILLION PRINTS WITH

N © i # l S

THE HALOID
ROCHESTER, N. Y.

NEW YORK OFFICE, 223 Fifth Avenue 

BOSTON OFFICE, 101 Tremont St., at Bromfield 

CHICAGO OFFICE, 68 W . Washington Street

San Francisco Agent 
A. H. MUHL, 7U Market St.

Los Angeles Agent 
A. H. MUHL, 6 LI S. Olive St.

Seattle Agent 
A. H . M UH L, 70<>-2n<l Ave.

■When you write to Haloid— please mention A b e l ' s-
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-SPECIALIZING-
That’ s what H am m er Laboratories are doing in the 
making o f negative em ulsions. If you will compare 
the print-quality from  these em ulsions, point for point, 
with the prints from  any other negative material, 
you’ re hound to see how you can make your dream for 
better prints and a better business come true.

66Nothing is heller except by comparison.”  

W rite for free portfolio of prints.

H A M M E R  D R Y  P L A T E  C O .
3 5 4 7  Ohio Ave., Saint Louis, Mo.

1 5 9  W est 22nd  St., New York City

Hours Fall Off Drying Time

PAKO DOUBLE 
DUTY DRYER
Has Proven Its Saving

For several months the Double Duty 
Dryer has been in constant operation in 
finishing plants throughout the country 
—  north, south, east and west They  
have put in hours of gruelling toil in 
the year’s busiest season.

A nd, they are daily proving their 
worth and their economy. Hours of 
drying time that could not be cut off 
before are now being turned into savings 
that register profits on the monthly 
production re-cap.

Double Duty Dryer will effect savings 
in your plant and help you deliver better 
prints faster.

W rite your dealer or us for further 
information.

P A K O  C O R P O R A T IO N
M IN N E A P O L IS  M IN N E S O T A

- - - - - W aste  Turns Into Profits

W h e n  yo u  w rite  to  H am m er or  Pal(0— please m ention A bel ':
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in all parts of the world. Subscriptions taken by 
photographic supply houses and recognized sub­
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TO PREVENT loss or delay by m ail, all com m unica­
tions and photographs intended for publication 
should be addressed to A bel’ s Photographic Weekly, 
520 Caxton Building, Cleveland, Ohio.

In Passing By
SAFETY FIRST! One reads a lot about the “ Safety F irst M ovem ent” 

nowadays, and precautionary methods have been discussed and 
adopted in many industries, some of them even going- so far as to 

adopt special codes of practice to safeguard employees. W hile many a 
studio proprietor will take chances in the studio himself, he would think 
about them more seriously in view’ of a possible claim fo r  damages fo r  
injuries sustained by an employee. From the selfish viewpoint alone, acci­
dental injuries and avoidable illnesses can cause any studio ow ner a lot o f  
trouble, especially when the rush season starts and the sudden absence 
of a valued employee may completely ruin a carefully planned system  o f 
operating the studio. Therefore we think this a good time to mention a 
few of the many things around a studio which can easily be guarded 
against. The following list makes no pretensions o f being complete, but 
it is a fine starting-point:

Acids on unsafe shelves, where they may tip over on the worker.
Acids and solutions in carelessly stoppered or unlabeled bottles. 
Worn stair-carpets w’here a customer may catch a heel and fall.
Worn stair-treads and broken steps, particularly on stairs leading into 

basement workrooms.
Poorly lit flights of stairs and those without safe hand-rails.
Rugs on slippery floors.
Backgrounds on tottery stands or with broken casters.
Stock carelessly piled on high shelves, where an attem pt to move it 

is likely to bring it dowm on some one’s head.
No step-ladder available, making it necessary to take a chance on 

clambering up the shelves.
Metal cabinets so placed that when open they are likely to scratch 

hands and arms or tear clothes.
Leaky, unsafe skylights.
Rusty and unclean flash lamps. Better to buy a new one— they can’t
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be expected to last forever.
Careless use o f  flash powder.
Sm oking in darkrooms, workroom s and storerooms.
Open-arc cabinets o f the inflammable home-made type.
Piles o f  waste paper and waste film  in neglected corners.
Electrical w iring not installed by an electrician.
W orn-out floor w iring to lamps, spotlights, etc.
Sloppy and slippery dark-room floors.
Insufficient dark-room  ventilation.
Unsafe gas heaters and burners, particularly those with rubber tub­

ing connections.
Use o f tap water in darkroom for  drinking.
Keeping drinking glass where solutions may be splashed into it.
Cut film  hanging in drying-racks overhead, where it may strike a 

w orker’s eyes.
R ickety tripods, head-screens and other apparatus.

Reception Room Topics
O ne of the features at the recent Golden fubilee Convention of the National was a series 
o f ten-minute talks by different well-known receptionists, given under the direction of Mrs. IVm. 
H . Cowles, o f W ashington, D . C. U nfortunately we are not able to reprint this in full, and 
may not for som e time, until the reporters finally issue the complete story of the convention, 
but two of the ladies on the program were good  enough to give us copies of their talks, which

we are printing below.
T h e  V o ic e  w i t h  a  S m i l e  

B y  M rs. H elen Lew is F etzer , Toledo, Ohio

I H O PE you have all read A b e l ’ s  book on 
R eception  Room Problem s  fo r  it says 
everything I ’m going  to try  to say and 

says it all so concisely. I started to under­
line the sentences I liked best fo r  my assist­
ant to see when I gave it to her to read. It 
was all so well-put that I found I couldn ’t 
skip a line!

F or instance— here’s one paragraph— “ A 
pleasant smile, a real smile, and a pleasant 
greeting to everyone, no m atter who or 
what they are, must be an absolute rule. 
I f  the receptionist is busy with a customer 
and another comes in, she should interrupt 
her conversation with the first customer 
long enough to say ‘ Good m orning! W on ’t 
you sit dow n? I ’ll be with you in a mo­
m ent’.”

Personal attention to the custom er all 
through the proceedings shows that the bus­
iness is appreciated, and gives the im pres­
sion that care will be taken with the por­
traits.

This receptionist job  is a dull grind or a 
thrilling experience according to how you 
go at it. You cannot communicate enthus­
iasm to your custom ers unless you really 
have genuine enthusiasm yourself. An in­
different w ay o f doing things will never get 
you anywhere. Put every ounce o f enthus­
iasm you have into your w ork and you ’ll 
find you ’ll en joy  it.

---------- Our M o tto  is "Service.”

It ’s not only important to know how to 
sell and raise orders and suggest frames, 
etc., but I find that the ability to be a sym­
pathetic listener while the customer airs his 
or her troubles is a great help—and how 
they will talk if you give them a chance! 
I ’ve had customers tell me intimate details 
o f  their home-life that aren’t a bit interest­
ing to me but— I know I’ve been a good lis­
tener i f  when they finally stop they say 
“ W hy, my dear, I don’t know why I told 
you all that—now, about these proofs,
d ’you know, I believe I will need a dozen, 
and did you say you have frames? etc., etc.” 

In our haste to pursue the material things 
o f  life we are in danger of neglecting the 
things that are more important. Lawrence 
H. Rupp, newly elected head of the Benev­
olent Order of Elks, says: “ The world 
doesn’t need dictators and kings— it doesn’t 
need great capitalists and captains of in­
dustry— it needs kind hearts.”

W e folks in the selling game fall for 
clever salesmanship just as much as anyone. 
Coming’ up to Milwaukee, I noticed the dif­
ference in the attitude of the various por­
ters who helped me along the way. Most of 
them did only what was expected and had a 
hand out ready for the tip almost before 
the bag was set down. One man stands out 
in my memory; he didn’t look any different 
from  the others, but he asked me where I 
was go in g  and upon being told, made intelli­
gent suggestions as to different ways of

C an w c help  you ?---------
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THE WOMEN’S PAGE!
Established at the request of the President of the Women's Auxiliary, Photographers' 

Association of America, and conducted by Mrs. Charles Abel,
Women’s Auxiliary Press Reporter.

THE W O M E N ’S A U X IL IA R Y  D IN N E R A T  T H E  
M ILW AUKEE C O N V E N T IO N

(Commut'd)

Miss Mathilda H. 
Kuni(le, receptionist of 
the B recon  Studio. 
Pittsburgh, Pa., and 
right bower of the 
Board of the Triangle 
Association in all its 
activities. Miss Kunkie 
has been specially ac­
tive in the plans 
which the ‘Triangle 
Association is molting 
m connection icith the 
coming M. A . S. 
Convention.

UPON entering the hall the ladies were 
met by our Chairman of Membership 
and were registered by our secre- 

tary at the same time they registered with 
the secretary of the P. A  .of A. At this 
time the ladies received their badges. I sc- 
cured different colored badges to be worn 
by the hostesses to distinguish the various 
associations: New York State— blue: South­
western—  orange; Southeastern— Nile; Pa­
cific International— wisteria; Middle A t­
lantic States— rose; New England— purple; 
Ohio-Michigan-Indiana —  red; Wisconsin—  
gold; Missouri Valley— navy; North Cen­
tral— green and Canadian Photographers' 
Association— white. The word Hostess 
was printed on the badges.

After registration the Chairman of Mem­
bership saw that each lady immediately 
reached a hostess from her own locality. In 
this way each visitor was made to feel at 
ease and encouraged to participate in all ac­
tivities. W e wanted every lady to attend 
this business meeting o f the Auxiliary, at 
which the new Constitution and By-Laws 
will be presented and voted upon and next 
year's officers will be elected by ballot. 
Every member is entitled to vote and mem­
bership is open to all women members of 
the P. A. of A. and to mothers, wives, sis­
ters, daughters, widows and employees of 
all members of the P. A. of A.

The manufacturers for several years past 
have made it a rule to entertain the ladies 
who attend the convention at luncheon or 
dinner, and this year it is this dinner.

W e have also been allotted a reception 
room on the balcony from which to center 
our activities and a tea room where tea, 
wafers and soft drinks are being served by 
another group of ladies every afternoon 
during the convention to both men and

women. As I have said before, it is my 
desire to make as m any w om en interested 
and active at this convention  as I possibly 
can and to see that the A uxiliary  is p rop ­
erly organized. A fte r  that we can com ­
mence to grow and there is no limit to our 
usefulness.

And now that I have given this short 
explanation of what has been accom plished 
so far, I appeal to you to drop  a line to 
our Secretary, M rs. F. A . Free, 1426 Brady 
St., Davenport, Iow a, w henever you have 
any additional ideas w hich will help to 
make ours a com plete organization. A lso 
ladies, please send any news items which 
you may have to A b e l ' s for our "W o m e n 's  
Page,”  for in that w ay too  we talk to each 
other across the country.

(To he con tin u ed )

Among Us Girls!
Mrs. Helen Krai and M rs. Eva Buchc 

do a prosperous photograph ic business in 
Shawano, W is., under the name o f  the 
Damerow Sisters, Photographers.

W e are sorry to hear that M rs. Charles 
Berner, whose husband was a photographer 
in Hillsboro, 111., for m any years until his 
death a few m onths ago, has been taken 
to St. Louis, M o ., where she will enter a 
home for the aged and infirm.

The Misses Jane W ells  and Bessie C om ­
er, who operate the C om er Studio, K n ox ­
ville, Tenn., recently m oved to a new sec­
ond-floor location in that city. These girls, 
in addition to conductin g  the studio, are 
cashiers at the Farragut H otel, and take al­
ternate shifts, so that wdren one is at the 
cashier's desk, the other is at the studio. 
Must keep them busy!

Mrs. R W. Johnston, 
wife of Ralph John­
ston of the Trinity 
Court Studios, P itts- 
btirgli. Pa., is chair- 
man of the Luncheon 
Committee for the 
M. A. .$. Convention, 
to be held in Pitts­
burgh in September.

■If you don’ t get Adkl's each week. you should, it's only SI.50 a year
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At the left we have in his ac­
customed environments, Shipwreck 
Kelley, World's Champion Pole 
Sitter, spending his 50th and Inst 
day atop one oj the flag poles on 
the Steel Pier, Atlantic C ity, \ .  
J.. taken by Fred Hess &  Son. 
well known commercial photogra­
phers of that city, on a Hammer 
Press Plate. At the right we see him 
coming down at 4:30 P. M., 
August 9th, 1930, at which time 
Messrs. Hess were waiting for hint 
with another Hammer Press Plate.

getting there and, all in all, had such a 
sincere ring to his voice that I felt sure he 
knew his job. When he put me on my train, 
before I had a chance to tip him he said, 
“ Thank you ; it has been a pleasure to 
serve you.”

“ I f  business fa ils to grow  (to quote from  
A bel’s book again) there is just one o f 
tw o reasons; it is either through poor work 
or poor handling o f the customer, and ex ­
perience has shown that the latter is the 
more detrim ental o f  the tw o.”

W ith my topic in mind I ’ve been notic­
ing the last few  weeks the kinds o f voices 
that have answered me as I ’ve called var­
ious places o f  business. The other day I 
had occasion to inquire about boat service 
and this is the "way the conversation w ent: 
“ H ello.”  “ Is this the Red Star Navigation 
C om pany?”  “ Y ep.”  “ Does the G rey­
hound leave for  St. Clair Flats tom orrow ?”  
“ It does not.”  “ Oh, I thought there was a 
special excursion .”  “ There is—to Tashmoo 
P ark .” “ W ell, when does the boat leave?”  
“ E igh t-th irty .” “ W ell, when does it get 
there, and how much time there, etc .?”  
“ Leaves 8:30 (I  wish I could rattle it off 
as she did all in one ton e !) Leaves 8 :3 0 ; 
arives at Park 3 :3 0 ; leave 5 :30 ; arrive T o­
ledo 11 :30.”  “ W ell, what is the fare? etc.,

etc.”  Gradually by hard labor on my part 
I got the information I wanted. She got 
aw ay with that only because the Naviga­
tion Company has no competitors; we can 
take it or leave it—they don’t have to care! 
But we photographers have to be on our 
toes— people are getting service today 
everywhere they go and they have every 
right to expect it of us.

Sometimes we are so busy figuring how 
much we can get out of a customer we for­
get to do any giving at all. The personal 
attention I spoke of should begin when a 
custom er is just telephone-shopping (nine 
out o f  ten call all the studios in town) and 
the first thing they want to know is “ What 
are your prices?” Get them on some other 
su bject; find out whose photograph is to be 
made, discuss the matter of dress as to color 
and type, talk about the hair and make-up, 
convince them that you’re interested in their 
w elfare and the appointment will be made 
and the questions about price forgotten!

The ability to make friends and the power 
to lend a definite personality to your place 
o f  business help a whole lot toward inspir­
ing in your customer his confidence in the 
skill and talent of your staff. One of the 
most loyal supporters we have has become 
such because we have taken a keen interest

------Read the ads to o — th e y 'r e  w orth while-
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in her son’s progress at Military School. 
We’ve photographed him every time he’s 
been home on vacation and we’ve rejoiced 
with her over the honors he has won. Hav­
ing occasion to visit the school recently, we 
looked him up and had a few moments’ 
visit with him. Of course I called up the 
mother when I returned and how pleased 
she was and what a visit we had!

Consider every customer a new friend, 
not just a buyer of your merchandise and 
the orders will follow without fail. People 
are starved for sympathy and a friendly 
interest in the things that interest them.

The book I spoke of closes with this sen­
tence: “ Most especially is it essential to 
have the right person in the reception 
room, for there it is where the money is 
made or lost.”

I n c r e a s in g  O rders a n d  H o w  to  T a k e

C are  of F o r ty  B a b y  S it t in g s  a  D a y

By Miss Bonnie Sterns, Detroit, Mich.

T EN minutes allotted time isn’t much 
you know to tell a long story, but I’ll 
try and just cover the highlights on 

how Craine’s Babyland is making a success.
As the program states, I’m to tell you 

how we take care of forty baby sittings a 
day—but I think of great vital interest to 
you will be to tell you how we have in­
creased our business to the present point of 
forty sittings.

And, we have used the coupon as our 
method of advertising. The coupon has been 
used and misused so badly that so many 
people have a horror of the word “ coupon” . 
If properly handled there isn’t any reason 
why the coupon should not be very success­
ful.

A ticket to the theatre or a railroad tick­
et is a form of coupon. You have your 
theatre and railroad backing your tickets. 
Just as you have your studio backing your 
coupons.

We have found our success based on the 
three following facts very important to any 
business:

Confidence, we know, doesn’t come from 
our attractive newspaper advertisements or 
our beautiful window displays. Probably 
some member of the family or some friends 
have been photographed by us. In this 
way they gain confidence enough to come 
to us.

An illustration of confidence—a short 
time ago, Mrs. Adams’ photographs were 
to be finished on Thursday, but Mrs. Adams 
found that she must leave Detroit on Wed­
nesday morning, so, therefore, came into the 
studio on Tuesday afternoon in hopes of 
getting her photographs.

JUDGING THE JU DGES is a free- 
J for-all game. One thinks, upon 
entering a well-hung exhibition o f a 
high standard o f excellence, that a 
chance is there presented to select for  
the prize a picture that will be a 
knock-out.

We find No. 1 a remarkable example 
of atmospheric treatm ent; in No. 2 
the composition is most appealing; 
No. 3 has technical qualities o f  the 
highest; No. 4 is a subject interesting 
indeed; and so on with picture after 
picture. But the difficulty is to find 
the one picture that best presents the 
combination of all o f  these, and other, 
qualifications.

Before judging the ju ry , choose one 
single picture that is better than the 
one selected by them. Until one has 
conscientiously done this, it is unfa ir 
for him to openly criticise.

— H oward D. Beach.

Now, honest, they w ere all ready but the 
one to be framed and this was to be a g ift. 
Inasmuch as Mrs. Adam s had a dinner ap­
pointment and couldn’t wait, we arranged 
that she would call at my home late. Im ag­
ine my surprise to find this fram e badly 
damaged. It was too late fo r  her to make 
another selection so I used another fram e, 
and that evening upon delivering this 
frame, I explained the situation to her and 
told her that Mr. Craine had selected this 
particular frame hoping it would meet with 
her approval.

Her exclamation was this. “ I like it 
much better, and have confidence enough 
in Craine’s to know that only the most suit­
able frame would be used.”

We also have another mother, the w ife 
of a very prominent physician, who never 
comes into the studio but sends her oldest 
son to escort the younger children. She 
then calls me and tells me what she wishes 
and always ends by saying: “ You do what 
you think best for the child.”

Second, graciousness. Oh, it’s so easy to 
be gracious, about the easiest and nicest 
thing possible. We realize it is quite a task 
for a mother to bring three or fou r children

--------Our M otto is "Service." Can we help you’
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to bo photographed, so we assist the mother 
in every w ay possible to make them com­
fortable and feel at home, because this is 
really an event. In showing samples, we 
gladly assist and make suggestions, but ever 
avoid any high pressure method whatever. 
It really isn ’t necessary when well kept 
samples are shown.

Our coupon pictures are different from  
our regular photographs, o f  course. M oth­
ers know this and readily appreciate the 
discount offered on regular photographs. So 
many mothers purchase coupons, not for  the 
coupon pictures, but fo r  the discount on 
other photographs.

Last, but not least, and the most bene­
ficial and im portant to anv business, is 
Service, which we do our utmost to give.

Our proofs are promised on the third day 
a fter sitting, and we always have them. By 
the way, we mail all proofs unless they pre­
fe r  calling. It m ight interest you to know 
that we require a deposit at time o f  sitting 
and have no trouble getting it from  De­
tro it ’s most select clientele as well as the 
great middle class.

We submit from  ten to twelve p roofs for  
approval, and on the return o f  these p roofs 
we get our greatest increases because by 
this time we have gained their entire con­
fidence.

W e average one picture in color to every 
order. We also make numerous large prints 
and panels. You know how it is, children 
grow  out o f  that g loriously cute age much 
too soon and mothers realize that photo­
graphs are the only perm anent remem­
brance.

Out o f  our $75,000 annual business, about 
$10,000 is fram es. It m ight interest you to 
know that we are to a great extent respon­
sible fo r  the popularity o f  the panel fram e. 
Mr. Craine has gone to no end o f  trouble 
and assistance to fram e-m akers in m aking 
up the most attractive panels possible.

Just a little more on service. W e try  
above all to avoid over-selling. W e want 
our patrons to feel that they get just as 
much service for  $5 as if  they ai'e spending 
$100. All this, we find, helps us raise ever 
so many orders to $50 and many to $100 
and sometimes more.

Oh yes, I almost forgot that I ’m to tell 
you about the much-talked o f  thing— how 
we take care o f  forty  sittings daily. We 
have worked this out as system atically as 
possible. I take all sittings and the young- 
lady who assists me takes all p roo f returns. 
In handling forty  or f ifty  sittings, we must 
work with speed, so, therefore, we have to 
sacrifice  some on the original order and 
count on the p roof return fo r  the greater

increase. Of course, we must arrange our 
appointments so that those having appoint­
ments will not have to wait. Many mothers 
without appointments are eager enough for 
our photographs, so that they willingly 
w ait three and four hours for sittings. We 
must remember there are deliveries to be 
made, so on very heavy days, we call in a 
third party to assist in this and also show 
every courtesy and aid to the mothers.

O -M -I Goal Is 2,000 Attendance 
At 1931 Convention

THE O-M-I Board, which has been 
working for months on the 1931 Con­
vention of that Association, to be held 

in Cedar Point, Ohio, from August 3rd to 
7th, inclusive, 1931, is out for an attendance 
o f  2,000 people. The O-M-I had more than 
1,160 people at its last Convention in 1929, 
and all indications are that the quota for 
1931 should be not merely possible, but en­
tirely  probable. The trick of building up 
attendance for any convention, large or 
small, national or local, lies first in plan­
ning a program which covers from every 
possible angle the things which photo­
graphers really want to see and hear; sec­
ond in working up as big a picture exhibit 
as possible; third, in telling as many 
photographers as possible about the coming 
convention just as frequently as it can be 
done. It may be of interest to explain just 
how the O-M-I plans to do this latter.

O-M-I starts work one year ahead of the 
convention. During that entire year news 
about the convention is sent out weekly to 
every photographic magazine and every 
stock house journal in the country. In the 
weekly publications, therefore, something 
about O-M-I will appear each week, while in 
the monthlies, the stories will be boiled 
down, but again there will be something- 
published every month. By this means 
many photographers who cannot otherwise 
be reached will be told first that there is 
to be a convention, and second when, where, 
what and how.

The second step is the direct-mail cam­
paign. This will consist of a series of eight 
postal cards, each in four colors and each 
mailed out on a certain day each month. 
These will start in September and run 
through until May. In May and June two * 
larger circulars, in envelopes, and giving 
much more detailed information, will be 
mailed. All of these ten pieces will be sent 
to every studio owner in the following- 
states: Ohio, Michigan, Indiana, Illinois, 
Wisconsin, West Virginia, Pennsylvania, 
New Jersey, New York, (including New

•You'll find A b e l ' s i« practically every good studio-
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York City and Brooklyn) and Kentucky, as 
well as parts of Ontario, a total of nearly 
7,500 studio owners in each mailing. In 
July will be mailed a complete broadside, 
with the full program giving the day and 
hour of every item, and replete with illus­
trations, to all studios in the country, more 
than 15,000.

The third step, already under way, con­
sists of building up a complete list of all 
salesmen and demonstrators, including those 
working out of the stockhouses, in all parts 
of the United States and Canada. To these 
men will be sent a monthly letter giving the 
whole story of what can be announced that 
month, and with their help, combined with 
the magazines and the direct-mail publicity, 
it would seem impossible for any photo­
grapher anywhere not to know about the 
1931 Cedar Point Convention in ample time 
to make plans to attend.

It is true that 2,000 sounds like a very 
big figure. So did 1,000 early in 1929 when 
that was announced as the goal for the 
1929 Convention. But it was reached—and 
exceeded. The same will be true in 1931 
if overlooking nothing and leaving no stone 
unturned will do the job.

Six Executives Buy Underwood 
8 i Underwood

BERT and Elmer Underwood, who in 
1882 founded Underwood & Under­
wood, now the largest of the photo­

graphic companies, announced recently the 
sale of control of the business to six of its 
executives.

Ben 1). Jennings, who has been president 
for a year and previously vice-president and 
general manager for  five years, continues 
as president. C. T. Underwood, son o f E l­
mer Underwood, continues as vice-president 
and secretary. L. E. Ilubel, m anager o f 
the Washington Studios o f  the company, 
continues as vice-president and treasurer. 
Lejaren a’ Hiller, illustrator, and E. R. 
Underwood, son o f Bert Undervcood, con­
tinue as vice-presidents. The two other pur­
chasers are Morris D. Behrend o f New 
York and Leo G. Hessler o f  W ashington.

No change in management, operation or 
policies is contemplated.

Portrait work o f  the com pany is carried 
on in twenty-one cities in this county. Il­
lustration studios for  the making o f photo­
graphic advertising illustrations are located 
in New York and Chicago. News depart­
ment branches furn ish ing portraits and 
news pictures to newspapers and other pub­
lications are in New York, W ashington and 
Chicago. The news department has nearly 
a thousand staff photographers throughout 
the world.

Bert and Elmer Underwood retired from  
active business five and a h alf years ago 
but have retained, and will continue, a f i ­
nancial interest.

In the files of the company are more than 
2,000,000 negatives, including portraits o f 
virtually all the leaders in politics, finance, 
business and society from  many countries 
and covering a period o f thirty years; and 
news pictures showing the most im portant 
news events from all over the world fo r  
more than forty years.

The "Street of the Photographers," in Charkow. Russia, where the photographer sets up his background and camera 
and then waits in line for prospective customers, who tal(e their choice of the backgrounds which have the m ost appeal.

--------Make use of our "Ask Usl" Department—it's for YOU---------
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Myron P. Howes, photographer in Brew­
ster, N. Y., for nearly half a century, died 
on July 31st.

It has been reported that representatives 
of a company known as National Adver­
tisers Inc. have made statements to the ef­
fect that Agfa Ansco Corporation has re­
tained National Advertisers Inc. to promote 
the sale of Agfa All-Weather Film. Agfa 
Ansco Corporation ask to have it definitely 
stated that they have not retained National 
Advertisers Inc. in this or any other capac­
ity and that no representative of National 
Advertisers Inc. has the right to use the 
name of Agfa Ansco Corporation cither di­
rectly or indirectly as an endorser of any 
advertising plan put out by National Ad­
vertisers Inc., also that no representative 
of National Advertisers Inc. is authorized 
to act or speak for Agfa Ansco Corporation 
in any capacity.

Henry Strutzenberg, treasurer o f  Home 
Life, Inc., photographic studio o f  Lyn- 
brook, N. Y., died on A ugust 10th at the 
United States Veterans Hospital in Rut­
land, Vt., as the result o f  illnesses originat­
ing during the World W ar.

Here’s a thought from C. E . Ford, o f the 
Clinton Studio, W insted, C on n .: “ W e  have a 
7" lens for an 8x10 plate and we have a 
12" lens also for an 8x10. The subject w as  
a building— just the fron t. The 7 "  focal 
length was too short and the 12'' too long. 
Oh, for a 10" lens, and what to d o? W ell, 
we racked out the front until it w as out 
of focus, hut we at least had the front o f  
the building all on one plate. Then we 
stopped the diaphragm down to the sm allest  
opening, and lo! and behold if the darned  
thing wasn’t as sharp as the proverbial 
jack-knife.”

Criticisms
By J. A n t h o n y  Bill, Cincinnati, Ohio

August 30, 1930

(See portraits on opposite page)

FOUR portraits by the Trompcttcr Studio, Abilene, Texas. T he top left head-and- 
shoulder portrait has quite a nice expression together with a good  pose, which has a 
lot of life. The lines of the figure are lost in reproduction, but in the print are 

showing in good value. The lighting is harsh— it lacks diffusion. I w ould say this por- 
trait is over-lighted, one of the faults today which is the practice o f many.

The portrait at the top right corner with the Rembrandt lighting is very good . T h e  
shoulders are not very well balanced and it would have been improved by show ing a 
little more of the right shoulder. The left shoulder is too much in the foreground and 
shows bad drawing of the neck too. The neck should have been im proved by etching 
and retouching, as you will notice some very bad holes caused by poor lighting on  the 
neck. 1 like the quality of this head portrait very much and it is unfortunate in having 
the defects in the neck and shoulders.

The portrait of the man with pipe has exceptionally good values and roundness. 
This portrait will carry for quite a distance which is another good point. W e  w ould like 
to see more of this type of portrait. 1 want to say also that this is one o f  the few heads 
that has not been over-lighted.

The portrait of the man at the lower right corner has very good quality, but not 
quite as good as the one opposite, as it is a bit over-lighted. The streak o f  light on the 
shadow side was not at all necessary. As to the balance, the head could  have been 
larger so as not to show so much of the overcoat and shoulders. I believe it w ould  center 
the interest more on the head.

-When you write to an advertiser—please mention A b e l ' s-
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rorce
To the Indiatone family is now added the beautiful * ]

Porcelain Stipple surface in choice of white and buff stocks—  
another revelation o f what a printing medium can he.

Indiatone is now available therefore in the following:
Sm ooth W h ite  
Sm ooth Huff 
Fabric Rough W h ile  
Fabric Rough Ruff

Cyltcx White 
Cyltex buff
Porcelain Stipple White 
Porcelain Stipple Puff

Those who attended the national at Milwaukee will recall 
the Indiatone display as the outstanding exhibit of the con­
vention. The rich warm beauty o f an Indiatone print never fails 
to impress. , ]

The further advantage which Indiatone possesses as a f
double-purpose paper, adapted to both contact printing and 1

D I S T R I B U T I N G
Chicago: 205 W. Packer Drive 
San Francisco: 548 Mission Street 
I.os Angeles: 223 W. Third Street 
Kansas City: 1732 Grand Avenue

B R A N C H E S
Detroit: 143 East Elizabeth St. 
Atlanta: 4H Auburn Avenue 
Washington, D. C .: 1104 Ninth St., N.VC. 
Boston: 166 Stuart Street

A G F A  A
i

W h e n  y ou  w rite to A g /a  A n s co . please m en n on  A bel's-
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celairi Stippl
' projection, has already brought widespread adoption. And this 

ability to match with absolute certainty in an enlargement the 
quality and tone of the contact print is, obviously, no mean 
advantage. It removes completely that annoying chance that 
the customer may not like the projection because its effect— on 
another paper having another emulsion— is somehow different. 
The knowledge that with Indiatone you can duplicate easily in  
any size puts a new conviction into what you say.

Indiatone means rich warmth without any special manipu­
lation. With the use of Flemish-gold toner, a simple cold bath 
solution— easy to mix and economical— a variety o f special 
tones of rare appeal is also obtainable at will.

A A N S C O  O F  B I N G H A M T O N ,  N .
{

A g f a  A n s c o  L i m i t e d ,  2 0 4  K i n g  S t r e e t  E a s t ,  T o r o n t o ,  O n t .

-----------When you write to Agfa Ansco— please mention A b e l ' i

y



260 A b e l ’ s P h o t o g r a p h i c  W e e k l y

F U L L Y  C O R R E C T E D  
A N A S T I G M A T  LEN SES

Free trial and com parison with highest priced lenses
N e w  C a ta logu e o n  requ est.

Sole A gent B U R L E IG H  BR O O K S
136 Liberty Street New York City

Joseph P ertzborn , fo rm erly  with the 
U n iversity  P hoto Shop, Madison, Wis., has 
opened up a new  studio o f  his own in that 
city, specializing in commercial photo­
graph y and photo fin ishing.

One o f the largest and most comprehen­
sive catalogues o f  photographic materials 
and apparatus which we have yet received 
is Catalog N o. ISO, ju st issued by George 
M urphy, Inc., 57 E. 9th St., New Y ork  
City. Quite some book— 212 pages and 
cover. Better w rite fo r  a copy— and men­
tion A b e l ’ s .

For the second time we advise readers 
who m ay be approached by salesmen for 
the Am erican Distributors, with offices in 
Cleveland, Ohio, to write to us before sign­
ing any contracts.

The next meeting of the North East Iowa 
Photogr-aphers’ Club will be held at the 
H ostetler  Studio, Davenport, loiva, on Sep­
tem ber 17th and 18th, and Lester Toloff, 
ow ner o f  the studio, has arranged a fine 
program . Fernand de Gueldre of Chicago 
will demonstrate lighting and composition; 
L. E . Rubel, of Underwood & Underwood, 
W ashington, D. C., will talk on business top­
ic s ; L ester  himself will demonstrate and 
show his oivn methods.

Paul Mann, who has been with Underwood 
& Underwood, Washington, 1). C'„ for many 
years, writes us from Vienna, Austria, 
where he and his wife have been receiving 
instruction in bromoil and multi-color brom- 
oil from  Professor A. Kuhn, one of the in­
structors of the Graphische Kunst & Ver- 
suchsanstalt. They have been working in 
the studio of A. M. Schein, the inventor of 
the m ulticolor bromoil process. They plan 
to spend three months in Germany and Aus­
tria, visiting many studios.

G eorge Schoch, w ell known photographer 
o f A lliance, Ohio and Sebring, Ohio, ivas 
killed early  on the m orning o f  August 12th, 
w hen his autom obile w as demolished by a 
Pennsylvania  f ly e r  at a crossing near S e­
bring. A le tter  received  from  his brother, 
E . Schoch, in form s us that hereafter the 
two studios will be under his management.

Iiis lj -Joutiital of l|of otmipljj
Published every Friday

For 72 years the B. J., as its readers call 
it, has been read by  professional and 
com m ercial photographers o f  all English- 
speaking countries. Its articles on the 
practical and business branches of p or­
trait, com m ercial and press photography 
arc the w eekly  counsel o f  thousands. I f 
you  get it for  a w hile you  w ill find out 
its value in your business.

The terms of subscription throughout the 
United States are $4.75 per annum post 
free. A  sample copy will be mailed 
upon receipt of application.

Jpenrp ^reentoootj Sc Co., 2.tb.
PROPRIETORS AND PUBLISHERS

24 W ellington Street, London, England

MISCELLANEOUS

BACK ISSUES OF ABEL’S PHOTOGRAPHIC 
W EE K LY wanted. Any issues from Vol. 1, No. 1 
to V ol. 6, No. 157, inclusive, or any complete v o - 
umes during that period. Also any or all of the fol­
low ing issues Vol. 8, Nos. 184, 190, 193, 194, 195, 1J7, 
199, 201, 203. 205,206,207,208; Vol. 9, Nos. 216 and 
217; V ol. 11. No. 271; Vol. 12, No. 291. State what 
you have and your price. The Abel Publishing Com­
pany, 520 Caxton Bldg., Cleveland, Ohio. o-10-Il'

FOR S A L E — Large Brunner dryer, first class condi­
tion. five extra plates; Pako Matte dryer, electrical­
ly heated, with one extra heating unit; nine 48- 
gallon tanks, three stone, six wood. Make an offer. 
Booth Quality Photo Co.. 7107 Clinton Ave.. Cleve­
land. Ohio. 8-16-1. iv-L
FOR SA L E — Two Pako dryers, gas heated, forty 
dollars each. Service Blue Print Co., 816 lin e  St.. 
St. Louis, Mo. 8-28-2-
W E  W A N T  to buy a dozen or so 5x7 Curtain Slide 
holders for Anthony-Scoville Multiplying Back. Cor- 
b it's  Photo Service, Inc., Bridgeport, Conn. 8-23-2 
FOR SA L E — 18x22 Anthony camera, double bellows, 
curtain holder, condition like new, with stand, $60.00, 
F O  B 11x14 Portrait camera, double bellows, plate 
holder. Century stand. $60.00. F.O.B. 14x17 View 
cam era, plate holder, tripod, F.O.B., $30.00. Stearns 
Studio. 51 Public Square. Wilkes-Barre, Pa. 8-30—-t 
LOST A T  WEDNESDAY night banquet, July 23. 
Schroeder Hotel, amber cigarette case. Return to 
this o ffice . Reward. Scottow Studio, 6u8 S. Fourth 
St., Louisville. Ky.
FOR S A L E —One No. 10 Cirkut camera in good 
mechanical condition. $225.00. 3A Dnllrneyei I °>- 
trait in splendid condition, $100.00. One 16 Vanum 
lens in shutter, like new, $100.00. One 22 Sigmat 
in shutter, like new, $165.00. C. A. Wright 1023 
Jessie St.. St. Paul, Minn. 8-30-1-0
W A N T E D  TO B U Y — 12-inch condensers at a price. 
Must be in first class condition. Write Guy N. 
Reid, Houston Street at Fifth, Fort Worth. Texas.

o-oU-i r

•What do you want to Itnoio— A sk  Us!-
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Non-color-sensitive film Eastman Panchromatic Film

The illustration is a drawer end in dark wal­
nut veneer. It is not faked or favored in repro­
duction. The non-color sensitive film simply 
couldn’t reproduce the wood grain. The Kast­
man Panchromatic Film could— and did.

Possibly vou don’t photograph furniture. 
But you do encounter any number of com - 
mercial subjects which contain some color. 
You won’t know how much greater satisfac­
tion can be secured from a Panchromatic 
result until you make a comparison for 
yourself.

There is nothing difficult about the use 
of Panchromatic Film and the results, even 
without filters, are wonderful.

EASTMAN KODAK C O M P A N Y
R O C H E S T E R ,  N . Y .

-When you write to Eastman Kodak— please m en tion  A bel
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Read at Least O ne Book Every Month
W e Recom m end These Books

George Eastman $5.10
(The first and on ly  b iography o f Mr. 
Eastman; o f absorbing  in terest th rou gh - 
o u t. The story o f the grow th  o f the 
Kodal{ C o m p a n y .)

Coloring Portrait Photographs $5.00

C oloring Landscape Photographs $5.00

C oloring Comm ercial Photographs $5.00
( Each a co m p lete  and to ta lly  d ifferent 
cou rse , including the priv ilege o f having  
your w ork  corrected  by the author.)

Illustrative Photography in A dvertising $3.10
(The only book  abou t this truly m o n e y  
prod u cin g  branch o f p h o to g ra p h y .)

Studio Portrait L ighting $4.50
(Written by one of the forem ost British 
portraitists. Many fine illustrations and 
valuable lighting d iagram s.)

John W anam aker $5.10
(A  b iography you  ought to  rea d .)

All Prices Include Postage.

A rt o f Retouching Photographic
Negatives $2.60

(The most complete book ever written on 
this subject.)

Laws Which Affect the Photographer $3.00
(R ea d y  in a few weeks— will save you 
m uch  grief and trouble.)

Towles' Portrait Lightings $5.00
(A  series of portraits and diagrams mak­
ing  up a complete course of lighting.)

Motion Picture Photography $6.00
(The best textbook on the subject.)

Photographic Chemicals and Chemistry $1.60
( Chem icals are the foundation of your 
business—you should know about them.)

Applied Aerial Photography $5.15
(The best textbook on the subject.)

A rt o f the Photographer $6.00
(B y  the man who twice won the M.A.S.
$500 prize.)

Send Your Order and Check to

THE ABEL PUBLISHING COMPANY
520 Caxton Building Cleveland, Ohio

(W e will gladly obtain for you any books yo u  want, on any subject)

FOR SA L E — Complete equipment fo r  small com m er­
cial studio, including 8x10 Eastman V iew  camera, 
Goerz D agor lens, Cooke wide angle lens. Eastman 
Professional Printer, 2 H alldorson 1,000 w att lights; 
tins, trays, w ringer and all necessary equipment, in­
cluding chemicals. Ready for immediate operation. 
Call or w rite C. H offm an, 5821 N. Moody Avenue,
Chicago. Phone Avenue 4258.______________ 8-30-1-C
FO U R  W OOD EN  Corcoran m otion picture developing 
tanks w ith six racks fo r  85 and 16mm film , like new, 
cost $125.00, sell $60.00. One Stineman 16mm 
printer, never used, cost $90.00, sell $50.00. One 
35mm Stineman P rinter, cost $90.00, sell $50.00. One 
D eV ry P rojector Type J including one 4" and one 
6" lens, cost $195.00, sell $100.00. A ce H offm an, 54 
W est M arket St., W ilkes-Barre, Pa. 8-30-1

S I T U A T I O N  W A N T E D
The insertion o f an advertisem ent under “ Situa­
tion W anted”  carries with it the obligation on the 
part o f  the employee to answer every letter he 
receives in response to his advertisem ent for a 
position, i f  only with a postcard. The editor o f  
A B E L ’ S will appreciate being advised when em ­
ployees fa il to accord this courtesy to em ployers.

S IT U A T IO N  W A N T E D — By young m an as printer 
and darkroom  worker. First class studio only. Seven 
years experience, no retouching. P refer mid-west. 
H. Bechtel, South 7th Street. Goshen, Ind. 8-23-2 
A -l  A L L -A R O U N D  com m ercial man, also portrait, 
printing, operating, projecting, etc., no retouching. 
J . F. Grady, 13006 Cedar Rd., Cleveland Heights,
Ohio.  8-23-2
SITU A TIO N  W A N T E D  by lady. First class colorist 
and camera room worker. Can do all lines o f  por­
trait work. A ddress T-2 care o f  this journal. 8-30-1-C 
W A N T E D  POSITIO N  as m anager o f  branch portrait 
studio. Lady with several yearsj exi>erienee in run­
ning studio. Can handle all lines. Ellen I horn- 
burgh, Iow a City, Iowa. 8-30-1

CLEV E LAN D  PHOTOGRAPHER—Can you use the 
services o f  a young man 25, city resident, honest, 
sober and aggressive, high school education, good 
executive with thorough knowledge of theoretical 
photography? I have installed and operated depart­
m ent store studios, and am anxious to connect with 
good local man as assistant or any kind of work 
where I may learn, and will sacrifice good wages 
fo r  opportunity. Dernier, 1778 Delmont Ave., Cleve­
land, Ohio. 8-23-2-C
POSITION  WANTED—permanent, by young man 
experienced in dark room work and printing. Can 
assist in operating. Will go anywhere after Sep­
tember 15th. Best references. Wm. S. Winslow, 
Senior Studio, Ocean City, N. J. 8-30-2-C
PO SITIO N  WANTED -By a lady with 13 years’ ex­
perience as all around assistant in reception room 
work, retouching, printing, finishing and operating. 
A lso do tinting. Write T-8 care of this journal.

8-30-6-C
A BO VE  THE AVERAGE retoucher, etcher, back­
ground worker, dark room and fair operator wants 
position in first class studio. Twenty-eight years 
old, single. Free September 1st. P. Speer, c/o  602 
Summit Street, Toledo. Ohio. 8-30-1
SITU A TIO N  WANTED—Young man with eight 
m onths experience as all around man wishes perma­
nent position. Willing to start on reasonable salary. 
Hiemer Allison, 309 Carroll, Mankato, Minn.

8-30-1-C
GOOD RECEPTIONIST with fifteen years’ ex- 
jierience wants position. Good retoucher, colorist 
and finisher. At present employed, but want to 
make change by October 1st. References. Address 
D-4 care o f  this journal. 8-30-1-C
RETOUCHER, BACKGROUND artist and colorist 
wants permanent position. Capable of heavy resjion- 
sibility. Mild climate preferable. Address S-10 care 
o f this journal. 8-30-3-C
E X P E R T  OPERATOR, home or studio, desires c o n ­
nection with high class studio for permanent posi­
tion. Capable of managing. Have eighteen years’ 
experience in all branches. Write F-5 care of this 
journal. 8-30-3-C

-Mal ê uae o f our " A s k  U s ! "  D ep a rtm en t— it’s for T0U -
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ARTURA IRIS
RTU R A  IRIS is the logical choice 

of those who select only the best 

material to produce the work on which 

their reputation rests.

IRIS is rich in interpretative value, 

supreme in tonal vigor and brilliancy, 

simple and dependable always.

There are twelve varieties of white and 

buff stock, each harmonizing with the 
warm-toned emulsion.

For those who seek the unusual—  
IRIS M ONOKROM  (Rose, Olive, 
Green or Blue) offers rare opportunity 

for distinctive creations in the modern 

mode.

If you have any difficulty in 
obtaining IRIS —  write us.

SURFACES

Semi-Matt
Matt

Buff Medium Rough Matt 
Buff Matt 
Plat Matt 

Buff Plat Matt 
*Ve! tex 

Plat Luster 
Buff Plat Luster 

Maroquin 
Buff Maroquin 

White Rough- 
Medium W eig h t 
MonOkroM  

(Rough Luster) 
Rose-Olive-Green-Blue 

MonOI{roM
(Silk)

Rose and Green  
*Single W eight

D E F E N D E R
of Rochester

|  Defender Photo Supply Company, Inc. •
Rochester, N. Y.

J s g v i S ,  ............................................

•When you write the Defender Company— please mention A b e l '1
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f o r  PHOTO' ENVELOPES

FABRIKOID and LEATHER FRAMES

TRY U S ! -  WM. H. NACHT, Inc.
A ll 229 T H IR D  A V E N U E , N E W  Y O R K  CITY Always
Sizes

O u r  P r i c e s  A r e  R e a s o n a b l e
Stocked

YOU NG M AN would like position immediately, 21 
years, four years' experience. Expert Kodak finisher, 
can operate fa ir , and do all other work carefu lly  and 
right. J e f f  W ilcox, e /o  W ilcox Studio. Red Oak, 
Iow a. 8-30-1
YOUNG MAN would like to work and learn photo­
graphy in studio for salary enough to live on. Evan 
W edow, M ichigan City, Ind., 1215 B uffa lo St.
_____________ ____________________ ____________  8-30-1-C
RETO U C H E R — COLOR artist w ho can do reception 
room work desires perm anent position. W ith last 
studio almost ten years. W ould like to w ork in 
studio where there is opportunity to do some oper­
ating. Ann H einrich, New Athens, Illinois. 8-80-2-C

C O L O R I N G
STEA D Y INCOM E by coloring photographs. Learn 
at home the professional way o f  oil and water color­
ing. Practical highly approved courses on Portrait, 
Landscape and Commercial w ork. Five dollars per 
course. Inquiries answered. Avenir LeHeart, 544 a 
Castro, San Francisco, Calif. 8-2-5
BIG PRO FITS IN M IN IA T U R E S ! But much greater 
profits if you paint them yourself. D on’t dabble with 
cheap colors and get poor prices. Let our skilled ar­
tists teach you the real art o f  painting. A few or­
ders pay fo r  course and wonderful sales ideas. Sat­
isfaction or m oney back. W rite today fo r  free book­
let and profit-m aking suggestions. N ational A rt
School, Inc., Dept. 9280, 1008 Dearborn, Chicago, 
111. 8-30-EOW

JUST OUT
O U R  288-P A G E  C A T A L O G  N o . 40 

listing a com plete line of
ST IL L  & M O T IO N  P IC T U R E  C A M E R A S  

LENSES A N D  A C C E SSO R IE S  
Foreign and D om estic

S E C U R E  Y O U R  C O P Y  N O W  -----  F R E E
A S K  A L S O  F O R  O U R  B A R G A I N  B O O K  

listing used item s.

S A V E  2 5 %  to 6 0 %

Central Camera Co.
230 S. W abash A ve„ Dept. A W -8D , Chicago, 111.

RETOU CH IN G

P O R T R A IT  RETOUCHING—The L. Leonard Post 
"Guide F orm ”  method now available in an exten­
sion course: complete, explicit instruction, personal 
criticism . Send for diagram. L. Leonard Post, 355 
Haight St., San Francisco, Calif. 8-23-2-C
RETO UCH IN G WANTED by experienced retoucher 
on high grade work. Address ■’Retoucher,”  727 
Fourth A ve., Louisville, Ky. 8-30-1-C

ST U D IO S FOR SALE
FOR SA LE  -One of the leading studios in a large 
city. Central Iowa. $2000.00 cash will handle the 
deal. W rite to B-9, care of this journal. 8-16-3
FOR SA LE — The Mudge Studio at Valparaiso, Ind., 
population 9,000. Reason, am 71 and wish to quit. 
Splendid chance for younger man. Invoice about 
$2,800, but will sell for less. Competition light, rooms 
large, light, airy, well arranged. Good business, 
which younger man would more than double. Call 
or write. 8-30-1-C

HELP W A N T E D
The insertion of an advertisement under "Help 
W anted”  carries with it the obligation on the part 
o f  the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
o f  A B E L ’S will appreciate being advised when em­
ployers fail to accord this courtesy to employees.

A  M AN with the sense of the artistic, who prints 
carefu lly , retouches, working in backgrounds, can 
help out with operating. Please send your photo­
graph, and specimens of your work. State salary. 
Trevor Teele, 203 North Aurora St., Ithaca, N. Y.

8-16-TF-C
FIR ST CLASS retoucher and etcher. AH you can 
do from  October till about June 1st. Must be smooth 
worker. Piece work or salary. No home work. 
Covert Studio, St. Louis, Michigan. 8-23-2
H E AD  RETOUCHER -Man or woman, expert in 
m aking corrections. Capable of handling thirty or 
m ore piece retouchers and pricing their work. Posi­
tion permanent if satisfactory and splendid salary. 
R eferences required. Paralta Studios, 551 South 
Broadway, Los Angeles, Calif. 8-23-2

THE FOUNTAIN AIR BRUSH WILL INCREASE 
YOUR PROFITS!

Easy to handle and to Keep in Order 
Over 30,000 in every-day use 

Send for Catalogue 52W
T H A Y E R  8C CHANDLER

913 West VanBuren Street CHICAGO, ILLINOIS

When you w rite to these adi erttsers— plca.se mention Asia':
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A Treatise on the Air Brush
SAMUEL W . FRAZER and GEORGE F. S T IN E

THE airbrush is a tool o f the greatest possible utility to the photographer, the photo- 
graver, the designer, the sign writer and the commercial artist o f  every description. 
It is a necessary instrument in a hundred industries. It can be used in almost every 

place where liquid color has to be applied for any purpose. T h e  technique o f  its use is 
simple and can be acquired by any person who is willing to devote to it the requisite 
amount of practice.

This manual is a combination of two former books on  the subject which have been 
out of print for some time. It includes all of the information in both Frazer’s and Stine’s 
earlier books and adds a great deal of new matter. The plan o f  the book  is to give full 
instruction on the use and applications of the air brush and then to give the reader a 
series o f forty-one graded lessons which cover every possibility to w hich the air brush can 
be applied. Fifteen of these are for general users and the balance give further practice 
in the working up of photographs. The book concludes with a section on co lorin g  p h oto ­
graphs with the air brush which, o f course, is equally applicable to the co lorin g  o f  other 
types o f work.

CONTENTS
Part I. The Air Brush and Its Uses, by Samuel W . Frazer. C hapter 1, General 

Construction and Theory, with Directions for the Care o f the A ir  Brush; C hapter 2, A ir  
Supply and Gauges. The Electric Compressor. Use and O peration  o f  the Liquid C ar­
bonic Gas Outfit. Chapter 3, “ Don’ts". Chapter 4, Comm on T ypes o f  A ir  Brushes now  
in use. Chapter 5, Preliminaries to Commencing the Lessons. Chapter 6, H ow  to Use 
Frisket Paper. Chapter 7, Photo-Retouching. Chapter 8, Shoe R etouching. M achinery. 
How Monumental Designs are made. Chapter 9, Show Cards. Use o f  the A ir  Brush in 
the Frame Shop. Chapter 10, Stencils— Their Value— H ow  to make and use them. 
Chapter 11, Various other Uses for the Air Brush. Chapter 12, T he Spray G un and its 
Advantages. Chapter 13, Mixing Colors and Tints.

Part II. A Progressive Series of Lessons in the Use o f the A ir Brush, by Sam uel 
W . Frazer and George F. Stine. Lesson 1, Lines; Lesson 2, Lines, V ertical and H orizontal; 
Lesson 3, Cross Lines with Dots; Lesson 4, Cross Lines with Separate D ots; Lesson 7, 
Lines; Lesson 6, Circle with Dot; Lesson 7, Dots; Lesson 8, Even T in t; Lesson 9, G raded 
Oblong; Lesson 10, Graded Oblong with Highlight in the C enter; Lesson 11, T he C ube; 
Lesson 12, The Cylinder; Lesson 13, The Sphere or Ball; Lesson 14, Freehand Landscape 
in Black and White; Lesson 15, Freehand Landscape in C olor; Lesson 16, Square C orner 
Designs; Lesson 17, Square Corner with Bevel Edge; Lesson 18, O val Design with Bevel 
Edge; Lesson 19, Column Outline; Lesson 20, Clouded Effect; Lesson 21, Pointed Forms; 
Lesson 22, Portrait with Clouded Background; Lesson 23, Portrait with Square C orner 
Background; Lesson 24, Portrait with Bevel Edge Square C orner; Lesson 25, Portrait with 
Square Background; Lesson 26, Portrait with Beveled Square B ackground; Lesson 27, 
Portrait with Oval Background; Lesson 28, Completed C olum n; Lesson 29, Putting in 
Drapery with the Air Brush; Lesson 30, Working up Vignettes; Lesson 31, Easter Design 
for Pictures of Children; Lesson 32, Working in Columns in the B ackground; Lesson 
33, A  Combination Picture; Lesson 34, A  Curl of Hair; Lesson 35, T h e  M ou th ; Lesson 
36, The Nose; Lesson 37, The Ear; Lesson 38, The Eye; Lesson 39, Finishing Larger 
Prints; Lesson 40, Combination Vignettes; Lesson 41, W orking on  the N egative.

Part 3. Coloring Photographs with the Air Brush, by  G eorg e  F. Stine. Chapter 1, 
The Outfit. Chapter 2, Colors and Color Combinations. Chapter 3, A p p ly in g  the C olors. 
Chapter 4, The Face and Hands. Chapter 5, Shading and C olorin g  Draperies. Chapter 6, 
Coloring Backgrounds and Accessories. Chapter 7, Coloring Landscapes— Suggestions 
for the Harmony of Colors.

One volume, large octavo, red cloth, profusely illustrated.

TH E ABEL PUBLISHING CO M PAN Y, 520 Caxton B ldg ., C leveland , O h io .
Please send at once, one copy of A  Treatise on the Air Brush, by Frazer and Stine, the 
price of which is $2.60 postpaid, and for which I enclose check.

Name ......... ........... ..................... ............................................. ........... ............ .... .............................. ............

Address_______________ ___________ ________ ___ ______________ ________________ __________ ____ —

•Tou should have this bool;
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Ask Us!
A B EL’S stands always ready— 

through the staff o f  contribut­
ing editors to our two m aga­

zine*— to help photographers over 
their rough places. The men and 
women o f national reputation named 
below will gladly answer your 
questions. There is no charge, but 
each inquiry must be accompanied 
by stamped addressed return envel­
ope. Answers will be forwarded di­
rect by mail as quickly as we can 
write the proper person and get 
back a reply. Those o f general in­
terest will be published, initials only 
being used and even those omitted 
on request o f  the writer. Letters 
should be addressed to the proper 
editor in care o f  A B E L ’ S. In case 
you don ’t know which editor to ad­
dress, or if your problem is not cov­
ered in this list, write the ASK 
U S! Department anyway and we 
will get the inform ation for you 
somewhere.

Portrait Photography:
COM PO SITION  IN P O R T R A IT U R E — N ich­

olas Haz, F .R .P .S .
COST FIN DIN G— Ed. E. Sheasgrcen. 
COUPON AND SO LICITA TIO N  PR O B ­

LEM S— Mrs. Harry W ills.
HOME P O R T R A IT U R E — Fred R. Bill. 
RECEPTION  ROOM PR O B LEM S —  Mrs. 

Helen G. Stage.
W H ITE  BACKGROUN DS— Frank R. Bill.

Commercial and Industrial Photography: 
A E R IA L — Arthur P . B ancroft. 
A R C H IT E C T U R A L — Harold H. Costain. 
C IRK U T W O R K — John E. Ertler. 
COLORIN G GLOSSY P R IN T S —  M. M. 

Hampton.
COST FIN DIN G— W . E. Dobbs. 
FU RN ITU R E — “ Jim ”  Thompson.
G E N E R A L W O R K — Harry J. DeVine. 
N EW S and PRESS W O R K — John Ertler. 
PH O TO M IC RO G R APH Y— Charles H. Ship- 

man.
Photo Finishing:

LARG E P L A N T S — David S. M erriam .
IN TH E O R D IN A R Y STU D IO — Adam Bauer

M iscellaneous:
ACCOU N TIN G SYSTEM S —  Ed. E. Sheas- 

green.
A IR B R U SH E S and AIRB R U SH  EFFECTS

BRO M OIL— Charles H. Shipman.
COLOR P L A T E S— George M. Edmondson. 
COLORIN G AND P A IN TIN G  ON PH OTO 

C A N V A S — Lucile Robertson.
COLORIN G IN OILS— Martha Pyke H olling 
COLORIN G W ITH  W A T E R  COLORS —  

M. M. Hampton.
D A R K  ROOM DIFFIC U LTIES— Philip R. 

Slater.
D E SEN SIT IZIN G — John G. Marshall.
FLASH  PO W D E R S AND FLA R E S— John 

G. Marshall.
LE G A L  P R O B LEM S— Leo T. Parker, At- 

torney-at-Law.
LEN SES— Charles H. Shipman.
M OTION P IC TU R E  P H O T O G R A P H Y — Eu* 

gene J. Cour.
M OUN TIN G and A D H E SIV ES— Nat. Heiman 
R ETO U CH IN G— Crosby M. French.
STUDIO D E C O R ATIO N — Mrs. Fred R. Bill. 
STUDIO FLO O R  P L A N S  and LA YO U TS—  

Deck Lane.

A B E L ’S P H O T O G R A P H IC  W E E K L Y
520 C arton Building Cleveland, Ohio

M ercury Tubes for Enlarging. Are the
m ercu ry  vapor M tubes powerful enough 
fo r  enlarging on contact papers such as 
Vitava Athena, and if so, what woidd be 
the average exposure using the lens at 
F/8 fo r  a two-time enlargement?—J. L., 
C harter Oak, Iowa.

A n sw er  by Mr. Slater: A mercury vapor 
tube can be used in enlarging with the fas­
ter chloride papers, such as Etching Brown, 
Athena Vitava Enlarging, and others of 
the same quality as regards speed. You 
will find the exposure on an F/4.5 lens, 
wide open, approximately 15 seconds on 
11x14 enlargements from 5x7 negatives. I 
would not advise the use of mercury vapor 
tubes when enlarging on contact printing 
papers.

M ak in g Fifty-inch Enlargements. Can
you  recommend or describe the most, suit­
able type o f  enlarging apparatus for mak­
ing 50" enlargements from 8x10 negatives, 
w hen the enlargements must be made to 
scale and sharp to the extreme edges? We 
are at present using a double-arc, a Turner- 
Reich  lens, and no condensers, and are hav­
ing trouble in that the last eight inches or 
so on each end have an out-of-focus effect. 
Stopping doivn does not altogether relieve 
this.— N am e omitted by request.

A n sw er  by Mr. Slater: To make enlarge­
ments up to 50" in size, and make them to 
scale, the only accurate way we know of 
working- would be to use a pair of 14" con­
densers, when using 8x10 negatives as you 
are. A single-arc drawing from 25 to 45 
am peres can be used behind these conden­
sers, or a 1500-watt Mazda Type C bulb. 
One thickness of flashed opal glass should 
be sufficient for diffusing the light. You 
should be using a process lens of 16" or 
18" focal length. There are many good 
makes on the market. This equipment will 
g ive you needle-sharp results with no appre­
ciable distortion.

D IE  C U T  M O N T H L Y  SERVICE 
CARDS

A new feature added to make them more attractive 
and NO Extra Charge. Send for circulars NOW.

S. L. HENDRICK
123-125 S. Jefferson St. Chicago, 111.

Originator of Monthly Service Cards 
W indow Strips Muslin Banners Art Fosters

I Buy  Film and Glass
H ighest prices paid. Write for prices 

and instructions before shipping.

F». H .  K A N T R O
PORTAGE, W IS.

■Use the " A s l (  U s ! "  D ep a rtm en t— I t's  for you1
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Blum’s 
Photo A rts

In the Service 
of the Profession

Creating those things for the 
Photographer that increase his 
profits . . .  his prestige . . . his 
standing in the community as a 
professional man.

Some of these specialties are 
Water Colors, Oil Effects, Lum­
inous Astro Tones (a special 
Blum creation). Etchings, Paint­
ings on Porcelain, Miniatures of 
every description.

The Restoration of the original 
charm of old prints . . . Daguerreo­
types . . . snap shots.

These are only a few—not to for­
get Gum Prints and Carbons for the 
pictorial worker

A clientele of more than 5,000. 
Briefly that is what our organiza­

tion means to the profession.

Price List on request.

Blum’s Photo Arts, Inc.
1021 North Wells St. CHICAGO. ILL.

Art
Principles 
in Practice
By Henry Rankin Poore, A.N.A.

THOSE photographers who have 
studied Poore’s Composition need 
not he told that another book by 

this famous authority is of extreme im­
portance. This is an analysis of all ex­
isting forms of composition; a hand­
somely printed and elaborately illustrated 
book of 242 pages. It sells at

$4 l 5
Postpaid

and every studio should have it.

The Abel Publishing Company
521 Caxton Bldg. Cleveland, Ohio

mLISTON PHOTO CLOTHE

is Self-Adhesive

/ T H Y  b o th e r  w ith  
p a ste -p o t , b ru sh  and 
scissors; w h y  m u d d le  
with measuring, cutting, 
pasting and trim m ing?

Holliston Photo Cloth 
is self-adhesive (but not 
gummed). It produces 
cloth-backed prints in 
one quick, clean, easy 
operation. They lie flat, 
but are flexible, and they 
positively d o  not fray 
at the edges.

Furnished in white, blue 
or grey, seven standard 
sheet sizes. Packed in 
handy boxes.

W rite for samples

f̂te HoLLis+on MiLLs. %c.
Norwood. Jdass.

When you write to Holliston or Blum— please m ention A hi; l ’i
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CLASSIFIED ADVERTISING
Italic type or capitals at double the rates quoted. 
No display. Count every word, number and initial. 
Including heading, name and address. CASH  
MUST ACCOM PAN Y ORDER. A D V E R T ISE ­
M ENTS NOT A CC O M PAN IE D  BY R EM IT­
TAN CE W ILL BE RETU R N ED . Help W anted 
Advertisements, when desired, will be repeated 
until order is cancelled. M iscellaneous and Studio 
For Sale Advertisements will not be accepted on 
that basis.

S ITU A TIO N  WANTED: 2c per word. No ad­
vertisement less than 50c.

H E L P  W AN TE D : 3c per word. No advertise­
m ent less than $1.00.

MISCELLANEOUS. RETOUCHING, COLORING, 
STUD IOS FOR RENT, etc.: 4c per word. 
N o advertisement less than $1.25.

STUD IO FOR SALE: 6c per word. No advertise­
m ent less than $1.50.

A N S W E R S  IN OUR CARE: 25c extra for each 
insertion.

Advertisements received on or before M onday are published the following Saturday. 
P L E A S E  T Y P E W R IT E  YO U R  A D V ER TISE M E N T OR PRINT IT PLAINLY

W A N T E D — A GO-GETTER fo r  a first class studio 
in Central New York, doing portrait and com m er­
cial. F ifty -fifty  proposition for the right party. A d­
dress R-2, care of thi- journal. 8-23-2-C
H EAD RECEPTION IST saleslady, w illing to assume 
responsibility o f  large studio doing m ostly specula­
tive w ork and some high grade cou i»n s . Position 
Iiermanent i f  satisfactory, good salary and com m is­
sion. References required. Paralta Studios. 551 
South Broadway, Los A ngeles, Calif. 8-23-2
YOU NG M AN with slight knowledge o f  operating, 
who can take care o f  branch studio. Salary and 
com m ission. Send small photo with references. A d­
dress S-8, care of this journal. 8-23-2-C
R E C E P T IO N IST — BU SIN ESS W O M A N . Here is an 
exceptional opportunity for a highly trained busi­
ness producer in an exclusive studio doing on ly high 
class work. No cour>ons nor agents. Position ab­
solutely permanent. Salary and com m ission. Mid­
dle west city  of m illion population. Address T - l ,  
care o f  this journal. 8-23-2

W A N T E D  ALL around man, Gentile over 35 years 
old for printing, enlarging, developing and finishing. 
P refer one who can retouch. No operating. First 
class portrait work only. State lowest salary to 
start, g ive details of experience in first letter, also 
photo o f se lf if convenient. Photo Craftcrs, Park
Ridge, III,___________  8-30*1
W A N T E D  —LADY receptionist, one that is a re­
toucher and colorist. City of forty thousand in state 
o f  W est Virginia. Permanent position. State 
salary desired, and when can come. Address S-14 
care o f  this journal. 8-30-2-C
W A N T E D  AT once—Operator, all around man, 
salary no object. Send photo of self, sample of 
w ork and references in first letter. Also receptionist. 
Send photo and references. Vielleux Studio, 429 
Dayton Industries Bldg., Dayton, Ohio. 8-30-1-C 
SALESM EN  WANTED—All territories. Side line of 
new type, reasonably priced glass photo frames. 
Small samples. State in full experience, territory, 
etc. Theolen Co., 6—6 West Lake St., Chicago, III.

8-30-2-C

WHERE CAN I GET IT?
If Your Dealer Can’ t Supply You, W rite the Manufacturer Direct
This classified directory is published in the last issue o f ABEL'S each month. Because we 

believe that advertised goods are the best, it only includes the firms which have advertised 
in ABEL’S during the month of August. T o save space, not all the products of 

these firms are listed— only the m ore important and those of most interest to our 
readers. If you need anything that is not listed, or that is made by a non- 

advertiser, write to ABEL’S and we will gladly give you the information.
ACCOU N TIN G SYSTEMS FO R  STUDIOS

Eastman Kodak Co., Rochester, N . Y.
A D H E SIV ES

Eastman Kodak Co.. Rochester, N . Y.
A D V E R TISIN G  M ATTER FOR PH OTO FIN ISH ERS

S. L. Hendrick, 123 S. Jefferson St.. Chicago, 111.
A. T. Jirik , 416 S. Dearborn St., Chicago, III.

A D V E R TISIN G  M ATTER FOR P O R T R A IT  STUDIOS
Abel Publishing Co., 520 Caxton Bldg., Cleveland, 

Ohio
A IRB R U SH E S AND ACCESSORIES

Paasche Airbrush Co.. 1926 Diversey Parkw ay, 
Chicago, III.

Thayer & Chandler, 913 W . Van Buren St., Chi­
cago. 111.

A P R O N S, DARK ROOM
Eastman Kodak Co., Rochester, N. Y.

ARC  LAM PS
Beattie’ s Hollywood H i-L ite Co., 6548 H ollywood 

Blvd., Hollywood. Calif.
H alldorson Co.. 4500 Ravenswood Ave., Chicago, III.

A R T IF IC IA L  LIGHTING EQU IPM ENT (See A rc 
Lamps, Flash Lamps, Hand Lamps, Mazda Lamp 
Equipments, M ercury-Mazda Combination Equip­
ments, Mercury V apor Lamp Equipments, Spot­
lights)

BOOKS, PH OTOGRAPH IC
Abel Publishing Co., 520 Caxton Bldg., Cleveland, 

Ohio
B ACKG RO U N D ACCESSORIES

D ecorative Background Co., 4814 W . 25th P lace, 
Chicago, III.

BACKIN G CLOTH (See Cloth Backing for Photo­
graphs)

BORDER M ASKS (See Masks)

C AM ER A  STANDS
A g fa  A nsco Corp., Binghamton, N. Y.
Eastman Kodak Co.. Rochester, N. Y.

CAMERAS
A g fa  A nsco Corp., Binghamton, N. Y.
Eastman Kodak Co.. Rochester, N. Y. 

C AM ER A S, STILL-FILM
A g fa  A nsco Corp., Binghamton, N. Y.

C A N V A S . SENSITIZED (See Sensitized Canvas) 
CARBON S (FOR ARC LAMPS)

N ational Carbon Co., Madison & W. 117th St., 
Cleveland, Ohio

C H EM ICALS. PHOTOGRAPHIC
A g fa  A nsco Corp., Binghamton, N. Y.
G. Cramer Dry Piate Co., St. Ix>uis, Mo. 
Defender Photo Supply Co., Rochester, N. Y. 
Eastman Kodak Co., Rochester, N. Y.
Gevaert Co. of America, Inc., 423 W. 55th St., 

N ew York City
M allinckrodt Chemical Works, St. Louis, Mo.
John G. Marshall, 1752 Atlantic Ave., Brooklyn, 

N. Y.
C H IN A  FOR DECORATING

Thayer & Chandler, 913 W. Van Buren St., Chi­
cago, III.

CLOTH BACKING FOR PHOTOGRAPHS 
H olliston Mills, Inc., Norwood, Mass.

COLOR FILTERS
A g fa  A nsco Corp., Binghamton, N. Y.
G. Cramer Dry Plate Co., St. Louis, Mo.
Eastman Kodak Co., Rochester, N. Y. 

C O LORIN G, CORRESPONDENCE COURSES IN 
National A rt School, Inc., Dept. 9370, 1008 N. 

Dearborn St., Chicago, III.

-Classified ads in  A b e l ' s pa y— try  them!-
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COLOR MOTION PICTURES 
Eastman Kodak Co., Rochester, N. Y.

COLOR PLATES
Agfa Ansco Corp., Binghamton, N. Y.

COLORS (Sec Oil Colors and Water Colors) 
COLOR WORK FOR THE TRADE 

D. E. Abbott & Co., Huntington, W. Va.
Blum’s Photo Arts, Inc., 1021 N. Wells St., Chi­

cago, III.
COPIES FOR THE TRADE

A. A. Stone Co.. 1492 W. 117th St.. Cleveland, Ohio 
COPYING CAMERAS 

Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

DARK ROOM ACCESSORIES 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y. 

DESENSITIZERS
Agfa Ansco Corp., Binghamton, N. Y. 

DEVELOPERS, PHOTOGRAPHIC 
Agfa Ansco Corp., Binghamton, N. Y.
Defender Photo Supply Co., Rochester, N. Y. 
Eastman Kodak Co., Rochester, N. Y. 
Mallinckrodt Chemical Works, St. Louis, Mo. 

DIFFUSION DEVICES 
Eastman Kodak Co., Rochester, N. Y.

DRYERS (See Print Dryers)
DRY MOUNTING APPARATUS AND MATERIALS

Eastman Kodak Co., Rochester, N. Y.
DRY PLATES (See Plates, Photographic Dry) 
DYES FOR PHOTOGRAPHIC PROCESSES 

Agfa Ansco Corp., Binghamton, N. Y. 
ENLARGED PORTRAITS FOR THE TRADE 

D. E. Abbott & Co., Huntington, W. Va. 
Sprague-Hathaway Studios, Inc., West Somerville, 

Mass.
A. A. Stone Co.. 1492 W. 117th St.. Cleveland, Ohio 
Thomson Portrait Co., 1841 Adeline St., Oakland, 

Calif.
ENLARGING APPARATUS

Agfa Ansco Corp.. Binghamton, N. Y.
General Electric Vapor Lamp Co., Hoboken, N. J. 
Eastman Kodak Co., Rochester, N. Y. 

ENVELOPES
Wm. H. Nacht, Inc., 229 Third Ave., New York City 

EXPOSURE METERS 
Agfa Ansco Corp., Binghamton, N. Y.

FILM HOLDERS
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

FILM, OPAL
Defender Photo Supply Co., Rochester, N. Y. 
Eastman Kodak Co., Rochester, N. Y.

FILM, PHOTOGRAPHIC 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.
Defender Photo Supply Co., Rochester. N. Y. 
Gevaert Co. of America, Inc., 423 W. 55th St., 

New York City 
FILM, STILL

Agfa Ansco Corp., Binghamton, N. Y.
FILM. USED, BUYERS OF

Eastman Kodak Co., Rochester, N. Y.
Kantro, P. H., Portage, Wise.

FILM. X-RAY DENTAL AND SURGICAL 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

FLASH LAMPS
Agfa Ansco Corp., Binghamton. N. Y.
Halldorson Co.. 4500 Ravenswood Ave., Chicago, 111. 
John G. Marshall, 1752 Atlantic Ave., Brooklyn, 

N. Y.
FLASH LIGHT POWDERS

Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.
John G. Marshall, 1752 Atlantic Ave., Brooklyn, 

N. Y.
FOCUSSING CLOTHS 

Eastman Kodak Co.. Rochester, N. Y. 
FOCUSSING MAGNIFIERS 

Bausch & Lomb Optical Co., Rochester, N. Y. 
GELATINE SHEETS IN COLORS 

Eastman Kodak Co., Rochester, N. Y.
HEAD SCREENS

Eastman Kodak Co., Rochester, N. Y. 
INTENSIFIERS

Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

LENS SHADES
Eastman Kodak Co., Rochester, N. Y.

LENSES
Bausch & Lomb Optical Co., Rochester, N. Y.

Important
Books

Just Out and Ready for 
Immediate Delivery

A Treatise on the Airbrush
By Frazer and Stine 

The most com plete book ever written on 
the use o f the airbrush. A  com plete 
course o f lessons, including coloring with 
the airbrush. T h e on ly  com plete book 
in print on this subject.

$2.60 Postpaid

The A rt o f Retouching 
Photographic Negatives

By Johnson
A  compilation o f  the best previous works 
on this subject, including practical direc- 
tions how to color and finish ph oto­
graphic enlargements, etc. T h e most 
complete book on retouching in print.

$2.60 Postpaid

Commercial Art
By W allace

A  complete course in commercial art, 
including drawing, design, lettering and 
poster coloring. H andsom ely illustrated 
and the most recent book on the subject.

$3.10 Postpaid

The Abel Publishing Co., 520 Caxton Bldg., 
Cleveland, Ohio.

Enclosed find check for  S....................... Please
send the follow ing b o o k s :........................................

Name ............ ......... .......... .............................................

Address ______________— ............. — ...... ...................

City and State ------ --------------------------- ----------------

Every photographer ought to have these books-
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Burleigh Brooks, 136 Liberty St., New York City 
Eastman Kodak Co., Rochester, N. Y.
Eastman Kodak Stores Co., 133 N. Wabash Ave., 

Chicago, 111.
LIGH TIN G E Q U IPM E N T (See Artificial Lighting 

Equipm ent)
M AGN ESIU M  RIBBON

M allinckrodt Chemical W orks, St. Louis, Mo. 
M A IL E R S  FOR PH O T O G R A P H S

W in. H. Nacht, Inc., 229 Third Ave., New York City 
M ASKS

Eastman Kodak Co., R ochester, N. Y.
M AZD A LAM P E Q U IPM EN TS

Eastman Kodak Co.. Rochester, N. Y. 
H alldorson Co., 4500 R avenswood Ave., Chicago, 111. 

M E ItC U R Y-M A ZD A  C O M BIN ATION  EQUIPMENTS 
General E lectric V apor Lam p Co., Hoboken, N. J. 

M E RCU RY V A P O R  L A M P  EQUIPMENTS
General E lectric V apor Lam p Co., Hoboken, N. J. 

M IN IA T U R E S FO R TH E T R A D E  
B lum ’s P hoto A rts, Inc., 1021 N. Wells St., Chi­

cago, III.
Sprague-H athaway Studios, Inc., West Somerville, 

Mass.
M OTION P IC T U R E  A P P A R A T U S

A g fa  A nsco Corp., B ingham ton, N. Y.
Eastman Kodak Co., Rochester, N. Y. 

M O U N TIN GS, A R T  L E A T H E R
Chilcote Co., 2140 Superior A ve., Cleveland, Ohio 

M OUN TS AN D M O UN TIN GS 
Chilcote Co., 2140 Superior Ave., Cleveland, Ohio 
Gross Photo Supply Co., 325 Superior St., Toledo. 

Ohio
W m . H. N acht, Inc., 229 Third Ave., New York City 

N E G A T IV E  C L E A N E R
Roda Photo P roducts Co., 61 Charlotte St., Bridge­

port, Conn.
N E G A T IV E  H O LD ER S

Roda Photo P roducts Co., 61 Charlotte St., Bridge­
port, Conn.

OPAQU E
Eastman Kodak Co., Rochester, N. Y.

O IL  COLORS
John G. M arshall, 1752 A tlantic Ave., Brooklyn, 

N. Y.
P A P E R S . SE N SIT IZE D

A g fa  A nsco Corp., Bingham ton, N. Y.
D efender P hof o Supply Co., Rochester, N. Y. 
Eastman Kodak Co., Rochester, N. Y.
Gevaert Co. o f  A m erica, Inc., 423 W. 55th St., 

New York City 
H aloid Co., Rochester, N. Y.
Mim osa A m erican Corp., 764 Third Ave., New York 

City
PH O TO C A R B O N S (See Carbons)
P H O TO G R A PH  CASES, A R T  LEATHER

Chilcote Co., 2140 Superior A ve., Cleveland, Ohio 
P H O T O G R A P H IC  A P P A R A T U S  AND EQUIPMENT 

USED
Central Cam era Co., 230 So. Wabash Ave., Chicago, 

III.
New Y oik  Camera E xchange, 109 Fulton St., New 

York  City
PH OTO S U P P L IE S , W H O L E SA L E  AND RETAIL

Burleigh Brooks, 136 L iberty St.. New York City 
Burke & Jam es, Inc., 223 W . Madison St., Chicago, 

III.
Central Camera Co., 230 So. Wabash Ave., Chicago,

111.
Eastman Kodak Stores Co., 133 N. Wabash Ave., 

Chicago, III.
Gross Photo Supply Co., 325 Superior St., Toledo, 

Ohio
Phil R osenblatt Co., 142 Bowery, New York City 

P L A Q U E S
D ecorative Background Co., 4814 W. 25th Place, 

Chicago, III.
P L A T E  H OLDERS

A g fa  A nsco Corp., B ingham ton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

P L A T E S . O P A L
G. Cram er Dry Plate Co., St. Louis, Mo.
H am m er Dry Plate Co.. St. Louis, Mo.

P L A T E S , P H O T O G R A P H IC  DRY 
A g fa  A nsco Corp., B ingham ton. N. Y.
G. Cram er Dry Plate Co., St. Louis, Mo.
D efender Photo Supply Co., Rochester, N. Y. 
Eastm an Kodak Co.. Rochester, N. Y.
Gevaert Co. o f  Am erica, Inc., 423 W. 55th St., 

New Y ork  City

Hammer Dry Plate Co., St. Louis, Mo.
PLATES, X-RAY

Eastman Kodak Co., Rochester, N. Y.
PRINT DRYERS

Eastman Kodak Co., Rochester, N. Y.
Pako Corporation, Minneapolis, Minn.

PRINT WASHERS
Eastman Kodak Co., Rochester, N. Y.
Pako Corporation, Minneapolis, Minn.

PRINTERS, AMATEUR 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.
Pako Corporation, Minneapolis, Minn.

PRINTERS, PROFESSIONAL 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.
Pako Corporation, Minneapolis, Minn.
Roda Photo Products Co., 61 Charlotte St.. Bridge­

port, Conn.
PRINTERS, PROJECTION

Eastman Kodak Co., Rochester, N. Y. 
PROJECTORS

Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

RAY FILTERS (See Color Filters)
READING GLASSES 

Eastman Kodak Co., Rochester, N. Y. 
REFLECTORS

Beattie's Hollywood Hi-Lite Co., 6548 Hollywood 
Blvd., Hollywood, Calif.

Eastman Kodak Co., Rochester, N. Y. 
RETOUCHING DESKS 

Eastman Kodak Co., Rochester, N. Y. 
RETOUCHING MATERIALS 

Eastman Kodak Co., Rochester, N. Y.
Hammer Dry Plate Co., St. Louis, Mo. 

SAFELIGHTS
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

SCHOOLS OF LIGHTING
Beattie's Hollywood Garden Studios, 6548 Holly­

wood Blvd., Hollywood, Calif.
SCHOOLS OF PHOTOGRAPHY 

American School of Photography, Dept. 888-B, 
3601 Michigan Ave., Chicago, III.

SENSITIZED CANVAS 
Barston Co., 39 Walnut St., Cincinnati, Ohio 

SEPIA TONERS
Agfa Ansco Corp., Binghamton, N. Y.
Barston Co., 39 Walnut St., Cincinnati, Ohio 
Eastman Kodak Co., Rochester, N. Y.

SILVER RECOVERY
N. B. Aukerman Co., 401 Caxton Bldg., Cleveland, 

Ohio
P. H. Kantro, Portage, Wis.

SPOT LIGHTS
Beattie’s Hollywood Hi-Lite Co., 6548 Hollywood 

Blvd., Hollywood, Calif.
Halldorson Co., 4500 Ravenswood Ave., Chicago, III. 

SQUEEGEES
Eastman Kodak Co., Rochester, N. Y.
Holliston Mills, Inc., Norwood, Mass.

STUDIO APPARATUS 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

TANKS, DEVELOPING 
Eastman Kodak Co., Rochester, N. Y.

TIMERS
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

TRAYS
Eastman Kodak Co., Rochester, N. Y.

TRIPODS, AMATEUR 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y.

TRIPODS, PROFESSIONAL 
Agfa Ansco Corp., Binghamton, N. Y.
Eastman Kodak Co., Rochester, N. Y. 

VIGNETTERS
Eastman Kodak Co., Rochester, N. Y.

WASHERS (See Print Washers)
WATER COLORS

Eastman Kodak Co., Rochester, N. Y. 
WRINGERS (See Squeegees)
WATER FILTERS

Water Refining Co., 1123 Barthold St., Fort Wayne, 
Ind.

X-RAY DEVELOPING OUTFITS
Eastman Kodak Co., Rochester, N. Y.

—When you write to these advertisers— please mention A del)
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Better
Pictures
with
Less
Effort

Your Light Is Your Livelihood
Don’t handicap yourself by using inferior lighting equipm ent. Install the 

Halldorson Studio Lighting System and forget your lighting troubles. It w ill 
improve your pictures, make work easier and increase your business.

Concentrating Spotlamp, a marvelously 
handy, attractive and efficient spotlamp, 
using 400'Watt T-20 Mazda globe.

Flexible Neck Head Screen, universally ac' 
claimed as an indispensable studio con' 
venience.

Electric Studio Lamp, the lamp that places 
a bank of four 1 5 0 0 'W a tt  M azdas under 
the absolute control o f  the operator.

Ovehead Light, a new  and valuable m ember 
of the Halldorson lighting fam ily, for  use 
with groups.

The entire system pays for itself in the electric uriring it saves. 
Write today for complete information.

THE HALLDORSON COMPANY, 4500 RAVENSWOOD AYE., CH ICAG O, ILL.

Halldorson Studio Lighting System
-When you write to Halldorson— please mention A bel 's-
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The long scale of Kastman Portrait Film en­
ables you to reproduce a brilliant lighting from 
highlight to shadow without skipping a tone. 
And due to the absence of halation there is 
always that sparkle and delicate detail in the 
highlights themselves that give texture to the 
whitest draperv or the finest skin.

It is this quality of him results that has 
made Kastman Portrait Film the outstanding 
negative making material for portrait pho­
tographs-.

Eastman Portrait Film , P ar Speed, Super 
Speed and Panchromatic, at your dealer’s.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

jl
■W hen you write to Eastman K odak— please m ention  A b e l ':


