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A  Full Tone

Range, W ith  

Highlight and 

Shadow

Detail

That sums up Eastman Portrait Film quality. The non-halation  
properties of film permit one to secure delicate highlight detail—  
its long scale permits one to secure a complete tone range from  
highlight to shadow, and with the introduction of the E astm an  
Portrait Panchromatic these same qualities are imparted to a com ­
pletely color-sensitive film, suited to either portraiture or com m er­
cial work.

Eastman Portrait Film, Par Speed, Super Speed and Panchro­
matic, at your dealer’s.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y .

The Largest Professional Circulation in A m erica
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“ SPEC IA L BRANDS 
for SPE C IA L  WORK”

Each brand of plate produced by Hammer has its 
special use.
Make your work easier, your prints better by first 
selecting the brand best suited for the job at hand.
Photographers have increased their business by 
following suggestions in p o r tfo lio  that will be 
mailed you free on request.

Superior m erit w ill  he 
found in resulting prints.

Hammer Dry- P late Company
Ohio Avenue and Miami Street, St. Louis, Mo.

159 W . 22nd Street, N ew  York City

The “Little Giant” Twin Arc
A Powerful Little Portable Light 
W eighing only Nine Pounds, for

$ 3 0 ^  Complete
W hen folded, the Little G iant is only 9" 
high, l / i  wide, and A / i '  thick. It can 
be tilted to any desired angle by a yoke 
which is also a handle for carrying. Dura* 
ble, practical and beautifully finished like' 
all Photogenic equipment. Can be assent' 
bled from “knockdown" stage and ready for 
use in 30 seconds. 15 amperes, 110 volts, 
D C . or A .C ., any cycle.

Ask Your Dealer for Information or 
W rite  to Us Direct

The Photogenic Machine Company, Youngstown, Ohio.

-Favor the advertised products—theiT makers are responsible-
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SUBSCRIPTION RATES: $2.50 per year in advance, 
in all parts of the world. Subscriptions taken by 
photographic supply houses and recognized sub­
scription agencies everywhere.

TO PREVENT loss or delay by mail, all communica­
tions and photographs intended for publication 
should be addressed to Abel’s Photographic Weekly, 
520 Caxton Building, Cleveland, Ohio.

J t t  p a s s i n g ^ J i y

WHAT CONSTITUTES BEING “BUSY” ? W e are often  surprised at 
conventions by the number of photographers who tell us th at th ey  
are “too busy” to read the photographic journals, “too b usy” to  

bother with advertising or sales ideas, “too busy” to join photographic  
organizations and attend meetings. And yet alm ost invariably th ese  sam e 
people do the most complaining about “poor b usiness” and lack o f sittin gs. 
George Harris of Washington, D. C., who dropped in at our office w ith  
L. C. Vinson, secretary of the National, the other day, had a case in point. 
He had called on a photographer in an Eastern c ity  who complained about 
not getting results from the National A dvertising Campaign, and who 
stated that business was slow and not showing any signs of im provem ent. 
George asked if the photographer had followed some of the advertising  
ideas and suggestions appearing in the Pcithivciy, and th e photographer 
said “No”, when George came across a fine large stack of issues of that 
paper, all of them unopened, together with unopened copies of other photo­
graphic journals. “Why don’t you read these and find out w hat other  
photographers are doing to get business?” asked George. “I ’m too busy  
—I haven’t the time,” was the answer. “Are you ly ing to me now, or did 
you lie to me five minutes ago?” was George’s come-back, and we can well 
imagine the tone in which he must have said it.

In our experience, nine times out of ten the photographer who has 
no time to read is the one with the dirty collar and the im pressed suit, 
the man who thinks he can sit down in his studio and expect business to  
come in the door uninvited. There are of course som e photographers who 
are extremely busy all the time, and who are forced to let their m agazines 
piles up, but all of these men and women, so far as we know, make a point 
of taking a few hours at definite intervals to catch up w ith  w hat is going  
on in the profession.

The trouble with most photographers is th at th ey  “p utter”. They  
don’t have time because they try to do everything them selves, w asting  
time on jobs which a $15 a week boy or girl could do for them , and do bet­
ter and more quickly. They fuss and fume and fret and no single day
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h as enough hours in which th ey  can accomplish all the things they want 
to do. T hey sta rt th in g s and don’t finish them . They waste three or four 
hours w ritin g  up one advertisem ent for  th e newspaper, which a news­
paper m an could do for them  better and quicker, and then when they don’t 
g e t prom pt returns come to th e  conclusion th at all advertising is a waste 
o f m oney. They w aste hours w ritin g  le tters  in long-hand when they ought 
to own a typew riter . Through lack o f proper system in the studio they 
w a ste  tim e looking up m atters which involve less in money than the value 
of th e tim e involved. And because o f all th is  lack of system their custo­
m ers become d isgu sted  and go elsew here. They complain that business 
is pool- and yet th ey  can’t get proofs out in  less than a week or a finished 
order in three.

They are “too b u sy .”

The Com plete Program  for the Cedar Point 
Convention— The O-M-I School

A Com ple te  Four-Day School, Covering A ll  Phases of

IT is not often th a t an association is able 
to publish its complete detailed pro­
gram , including all speakers, dates and 

hours they will appear on the platform , so 
many weeks in advance, but O-M-I has a t­
tained a reputation for doing the unusual. 
This convention, which from all indications 
will be the largest held in this country in 
the past two years, will take place a t Cedar 
Point, Ohio, on August 6th, 7th, 8th and 
9th, Hotel Breakers being headquarters.

Milton Waide. Kansas City ,  Mo.

of Photography
Portrait and Commercial Photography

The Secretary advises that room reserva­
tions have been going into the Hotel con­
tinuously for the past four weeks, and urges 
th a t all who plan to attend get their reser­
vations in at once. For full information, 
write The G. A. Boeckling Company, Cedar 
Point, Sandusky, Ohio. Those who will get 
the most benefit from this Convention—or 
rather School, are the ones who are on the 
job bright and early Tuesday morning and 
who stick to the end on Friday afternoon. 
There is not an item on the program which 
the man who wants to learn can afford to 
miss. Also the program offers practically 
no duplication whatever with programs of 
previous conventions, either the O-M-I or 
other organizations, and it includes many 
unusual features and entirely new faces. 
To become an active member of O-M-I, 
which includes admission to the full pro­
gram in addition to the yearly services and 
the complete printed report to be sent out 
after the convention (which will include the 
complete proceedings and all talks or dem­
onstrations) costs only $3.00. Employees 
who wish to take in the full program pay 
$2.00, and guests who wish to hear the pro­
gram or see the picture exhibit pay $1.00. 
Those who only want to see the manufac­
tu re rs’ and dealers’ exhibit, which will in­
clude fifty different firms, and who are not 
interested in the program, can come in en­
tirely  free.

P rogram

Tuesday, August 6th
Manufacturers' Exhibit Open All Dap 

9:15 A.M. O-M-I Songs, led by Fred R. 
Bill, Cleveland

9:30 Introduction of Officers, Presi­
dent’s Speech, Reports of Trea-

■If you need information— uirite A b e l ';
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Mrs Ethel Standiford Cleveland, Ohio.

3:00 Drawing- for Prizes — Five
Lucky People Will Each Get 
Checks for $15.00.

3:10 Commercial Photography in
the Small Town, by Rudy Moc, 
Lorain, Ohio. The Kinds of 
Business to Go A fter; How to 
Get It; How to Handle It in 
Connection with Portra it 
Work.

3:45 Adjournment
7:30 The Photography of Color, by

C. H. Barnstorff, Akron, Ohio. 
An Illustrated Talk with Many 
Beautiful Colored Slides. Or- 
thochromatic and Panchro­
matic M aterials and the Uses 
of Filters Will be Explained 
in a New and Easily Under­
standable Way.

9:00 Dancing Until M idnight in the
Lecture Hall.

Wednesday, August 7th
Manufacturers’ Exhibit Open A ll Day

9:15 A.M. O-M-I Songs, led by Fred R. 
Bill, Cleveland.

9:30 Photographing Men, a Dem­
onstration by Mrs. Ethel 
Standiford Melding, Cleveland, 
the Only Woman in the Coun-

surer and Secretary, Appoint­
ment of Committees.

10:45 Introductory Remarks by 
Harry DeVine, Cleveland, Di­
rector of the O-M-I School.

11:00 The Truth about Studio Adver­
tising, by Don Wallace, Day- 
ton, Ohio. How and When to 
Advertise; What Kinds of Ad­
vertising Pay and Why; How 
Much to Spend for Advertis­
ing; How to Check Your Re­
turns, and How to Get the 
Most Results for Your Money.

12:00 Lunch
1:30 P.M. Window Display Demonstra­

tion, by John McClure, Cleve­
land, assisted by Mrs. Fred R. 
Bill, Cleveland. Actual Dis­
plays for Windows, Vertical 
Showcases and Horizontal 
Showcases will be built on the 
Stage by Mr. McClure, and 
Explained by Mrs. Bill.

2:30 How to Handle the Customer 
on Her First Appearance in 
the Reception Room; Showing 
Samples; Arranging for the 
Appointment; Getting De­
posits, etc., by Mrs. Harry 
Wills, Rochester, N. Y. Harry ]. DeVine, Cleveland, Ohio.

■Ask the dealer: "Is it advertised in A bel 's?"



A b e l ’s P h o t o g r a p h ic  W eekly38

Mrs. harry  Wills, Rochester. T.

10:30

11:00

12:00 
1:30 P.M.

2:00

3:00

3:10

4:00
7:30

try  Who Specializes in This 
Line.
Darkroom Work and Difficul­
ties, by H arry DeVine, Cleve­
land, a Talk Illustrated with 
Slides.
Every-day Commercial Photo­
graphy, a Demonstration by 
Charles H. Groene, Cincinnati, 
Ohio.
Lunch
Proofing, by Milton Waide, 
Kansas City, Mo. A Talk 
Which Will Include Proof-re­
touching, the Proper Presenta­
tion of Proofs, and the P re­
vention of Re-sittings. 
Photographing Children, a 
Demonstration by J. Anthony  
Bill, Cincinnati, Ohio.
Drawing for Prizes — Five 
More Lucky People Will Each 
Get Checks for $15.00. 
Retouching, an Illustrated 
Demonstration by Paid C. 
Bork, Akron, Ohio. 
Adjournment
P rin ting—Contact and Pro­
jection, an Actual Demonstra­
tion on the Stage, by Milton 
Waide, Kansas City, Mo. 
Practical, Useful Every-day 
Work on All M aterials. New

Stunts and Dodges.
10:00 Night Flare Cirkut Picture on

the Reach. A New and Novel 
Way of Photographing Large 
Gatherings.

Thursday, August 8th
Manufacturers' Exhibit Open All Day 

9:15 A.M. O-M-I Songs, led by Fred R. 
Rill, Cleveland.

9:30 Showing the Customer the
Proofs and Getting the Order, 
by Mrs, Harry Wills, Roches­
ter, N. Y. All the Ins and 
Outs of the Receptionist’s Most 
Difficult Job.

10:30 Group Arrangements, a Dem­
onstration by Frank R. Bill, 
Cleveland. The Ruilding Up 
and Proper Lighting of Small 
and Large Groups.

11:30 Print Finishing, by Milton.
Waide, Kansas City, Mo. A
Talk on the Many Little De­
tails That Mean So Much in 
the Final Appearance of Your

12:00 
1:30 P.M.

2:00

3:00

Work.
Lunch
A Talk on the Airbrush and 
How to Use It.
Something New in Fashion 
Photography, a Demonstration 
by Harry DeVine, Cleveland. 
Drawing for Prizes—Again 
Five Lucky People Will Each 
Get Checks for $15.00.

3:10 A Simple, Interesting, Illus­
trated Talk on Lenses, by 
Chas. H. Shipman, Cleveland. 
How to Select the Kind of 
Lens You Need for Certain 
Requirements, a Talk of the 
Utmost Value to Every Photo­
grapher. Rring All Your Lens 
Questions.

4:00 Adjournment.
7:30 The Annual Ranquet, This

Time to be Held in the Rig, 
Cool, Main Dining-Room. Paul 
True, New York City, Toast­
master. Short, Snappy Five 
or Ten Minute Talks by W. 
Scott, Treasurer of the P. A. 
of A., Raltimore, Md.; W. E. 
Dobbs, Chairman Commercial 
Section, P. A. of A., Flint, 
Mich.; Jas. M. Canfield, Vice- 
Chairman Commercial Section, 
P. A. of A., Louisville, Ky.; 
L. C. Vinson, General Secre­
tary, P. A. of A., Cleveland; 
H. S. Thomas, Rochester, N. 
Y.; IF. A. Ormiston, Chicago,

A » i l ■ c x u u  to serve you
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111., and others. Awarding of 
the Certificates of Merit and 
Blue Ribbons in the Picture 
Exhibit by Ralph W. Johnston, 
Pittsburgh, Pa., Chairman of 
the Judges’ Committee, and 
Presentation of the Martha 
Pyke Holling Silver Trophy 
for the Best Colored Print in 
the Exhibit.

9:30 Dancing Until Midnight in the
Lecture Hall.

Friday, August 9th 
Manufacturers’ Exhibit Open All Dap

9:15 A.M. O-M-I Songs, led by Fred R. 
Bill, Cleveland.

9:30 Photographing Women, a
Demonstration by Julian Stein, 
Milwaukee, Wis.

10:30 Coloring Photographs, a Dem­
onstration by Mrs. H. S. Carv­
er, Cleveland, with Explana­
tions by Milton Waicle, Kansas 
City, Mo.

11:00

12:00 
1:30 P.M.

2:00

2:45

Operating a Successful Com­
mercial Studio, by James M. 
Canfield, Louisville, Ky. How­
to Arrive a t Costs and Main­
tain Prices. Keeping the Work 
Moving Through the Studio. 
Lunch
A Talk on the A irbrush and 
to the Customer, by Mrs. 
Harry Wills. The Final 
Clincher; Getting the Money; 
the Selling of Fram es, Minia­
tures and Other Side lines. 
Highly Im portant.
Simple Studio Systems, by IT. 
.4. Orrniston, Chicago, 111. 
Where the Money Comes from 
and Where It Goes; Keeping- 
Track of Your Business; How 
to Find Out W hat Is Profit­
able.
Final Business Session; Re­
ports of Committees; Election 
of Officers.

Poems fo r 
'  Plain People

Today's the Day!
by Charles Abel

L

It isn’t what you used to be 
But what you are today 

That ma\es the world respect you 
As you travel on your way.

Though failure may have been your share 
And you have played the fool,

We care not whence you came, nor where, 
Tfor that you brol{e a rule;

Provided that you paid your shot 
And squared yourself away—

It isn’t what you used to be 
But what you are today.

It isn’t what you used to have 
But what you have today 

That counts upon the balance sheets 
When you are growing gray. 

Though once you may have run with croo\s 
But now are playing fair,

The Auditor will check the books 
And call the balance square.

Tou may have been as poor as Job,
A fugitive, a stray;

It isn’t what you used to have 
But what you have today.

It isn’t what you used to do 
But what you do today 

That governs what the world will think 
And what your friends will say. 

True characters are only wrought 
By iron in the soul—

The trials you’ve sustained have brought 
Tou nearer to your goal.

Blot out the shadows of the past 
And buckle to the fray 

It isn’t what you used to do­
lt’s what you do today!

C O P Y R IG H T  19 29  BY  C H A R L E SS ABEL ^1

Any qucsliom? As)j us!
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The Silent Salesman!
Actual Window and Showcase Displays 

of Different Studios — Some Good, 
Some Not So Good—and Why.

Num ber 19. The C. O. Buckingham Co., Washington, D.C.
Nowadays so many photographers sell amateur cameras and film as a sideline that 
it appears entirely appropriate to include a display lilfc this in our scries. Here 
we have an excellent example of how to get a lot into a display without making 
it appear crowded and yet carrying out a uniform idea. Cameras, film, finishing 
and enlargements, framed and unframed, are shown in a manner to mal(e the 
amateur feel that he is missing something by not getting out his camera and 
putting it to good use. The Buckingham Company believe in using everything 
m the line of display materials which the manufacturers supply—too many studios 
toss valuable business-getters like these into the waste-basket without even both­
ering to try them out.

ABEL'S will be glad to receive photographs of win­
dows and showcase displays for publication on this page.

A b e l 's is TOUR paper- use it!-
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3:30 Drawing for Prizes—Seeing
Who Wins the Last Five 
Checks for $15.00 Each.

3:45 Adjournment Until 1930.
The Board of Officers and Those in Charge 

of Convention and School 
President—Ed. J. Arthur, Detroit, Mich. 
Vice-President, Indiana—R. G. Hennis, 

Vincennes
Vice-President, Cleveland—Fred R. Bill, 

Cleveland
Treasurer—K. S. Spencer, Detroit, Mich. 
Secretary—Charles Abel, 520 Caxton

Bldg., Cleveland
Director of the School, H arry DeVine, 

Cleveland
Convention Marshal—H. L. Spedding, Ann 

Arbor, Mich.
Portrait Exhibit Judges—Ralph W. John­

ston, Pittsburgh, Pa.; Ben Larrim er, Mar­
ion, Ind.; J. F. Rentsehler, Ann Arbor, 
Mich.

Commercial Exhibit Judges—Ralph W. 
Johnston, Pittsburgh, Pa.; J. W. Scott, 
Baltimore, Md., Jas. M. Caufield, Louisville, 
Ky.

Developments in the National Advertising Campaign
On Tuesday evening, May 21st, the members of the National Advertising Committee  con­
ducted a special meeting during which they told the members attending the Buffalo Convention  
of the P. A. of A. just what had been happening during the year as a result of the National  
Advertising Campaign and what might be expected in the future. This meeting is so tre­

mendously interesting that we are publishing the entire proceedings in full.
(Concluded)

MR BOOTH: The printed matter is not 
the question of duty. It is that it is 
printed in the U. S. A. The cost has 

nothing to do with it. A lot of our people do 
not want it if it is not printed in Canada. 
You will have to arrange it for printing in 
Canada. There is no man here, from the 
States, who would want it if it was printed 
in Canada.

Chairman Harris: You have our sym­
pathy. We have had that up a dozen times, 
and we are not going to stop here.

But this gives you a little idea of what 
we are up against. We are up against that 
any number of times. The Canadian situ­
ation is a serious situation.

Mr. Annis: For the advertising proposi­
tion, I feel that your committee has done 
wonders. I use some of your material with­
out results, but at the same time the spirit 
is there.

But the most important thing that is side­
tracked all the time is: Are you going to do 
anything for the unfair competition that 
we are up against all the time? We just 
come in and hear big words that do not 
mean dollars and cents to us. I just want 
to hear some sort of explanation from the 
committee. In Syracuse we bump up against 
the proposition—how are we going to sell 
good stuff, when we have a class of com­
petitors selling stuff, 8x10 for instance, two 
dollars for three pictures. How are we go­
ing to send out material to sell better pic­
tures? It is no use trying to kid ourselves, 
when someone is going to sell at a rate 
that we cannot touch. There is one bird 
selling pictures, two pictures for a dollar. 
That doesn’t do us any good.

Chairman Harris: There is not a town in 
America where that doesn’t exist. How can

an organization, a committee, have control 
over the prices?

Mr. Annis: I figure if we are subscribing 
so much money we can hit back. For in­
stance, in Syracuse, wipe that fellow out.

Chairman Harris: and if we do, we are 
going to get into trouble with the United 
States Government.

Mr. Swenson: That particular situation 
which you are proposing covering in the in­
dustry exists throughout the entire country, 
in every city. In the florists’ business, there 
is the situation of the man on the streets 
on a little corner, where they sell flowers 
for a tenth or a twentieth of what you are 
paying. And you do not want th a t kind 
of business. You would starve to death if 
you got all that business. Ju s t let th a t 
fellow get out of that proposition what he 
can and you be smart enough to use modern 
sales methods and get out and expand your 
own business. Use these modern ideas th a t 
are being developed in modern sales methods 
in plugging your own business, if you go 
after it right, then in 1931, if you s ta rt 
this fall and work next year and stick to a 
real sound plan, then when 1931 comes 
around, you will not care how many people 
are advertising that class of picture, any 
more than the florist does the man selling 
the 50 cents-a-dozen roses.

You cannot go out and buy up all these 
fellows. If you bought fifty tonight, to­
morrow there would be seventy-five spring 
up again.

Mr. Bob: I would like to answer that. I 
have preached a long time in a personal 
way. A photograph is exactly what the 
photographer makes of it. I would like to 
say for my own city I have not a particle 
of feeling today. I have none today, and

■Our Mono is "Service." Can we help you?-
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C R I T I C I S M S
By J. A n t h o n y  B il l , Cincinnati, Ohio 

July 13, 1929
(See portraits on opposite page)

BY Wm. J. Thibault, Middleboro, Mass. The arrangement of this portrait is fairly 
good, but some of the dignity has been lost by crossing the leg. It places the knee 
too high in the foreground, and too, the foot might have been raised a little by 

resting it on a footstool, which would have given the same pose of the hands—a fine 
and forceful pose. The tone values are not of the best as the hands are in too high a 
key in comparison with the face.

By G. W. Wheeler, Xenia, Ohio. This portrait is just the opposite in tone value 
from the portrait of the judge, as it is a little over-modeled in the light side of the face. 
The shadows are undertimed which produces a lack of transparency. Otherwise it is a 
fair portrait.

By the Benson Studio, Mayville, N. D. The man with the pipe is rather interesting— 
looks as though he may have enjoyed a smoke. The light is faulty through not using enough 
front light and placing the reflector too close, making the shadow side almost of the 
same key as the light side.

By the Fisher Studio, Ketchikan, Alaska. The lighting is coming from a very low 
source as will be noticed by the sharp high lights in the center of the eyes. This is not 
very desirable as the best results are obtained from a 45 degree angle. The collar is too 
high in key, also the button on the lapel. Soften down and diffuse the highlight in the 
eye and watch the improvement.

for a g reat many years I have known th a t 
photography as a profession is the biggest 
profession today. I want to tell you and 
I want these fellows th a t are fixing up the 
advertising for the Association to hear me. 
I know myself th a t the Photographers’ 
Association is trying- to educate the photo­
graphers. I want to make this one rem ark : 
We are kept quite busy each day in the 
year, and I have known for years where 
there is a t least $50,000.00 a year in pho­
tography lying idle in the City of Buf­
falo. If I had more hands and more en­
ergy, all I would have to do would be to 
go and get it. So you see, it depends entire­
ly on the photographer. Education is -what 
we need. I am sure the Photographers’ 
Association is going to give us ju s t that.

Mr. Rubel: Referring to the ads which 
say; “ Six pictures for $5.00, originals $25.00 
a dozen,” th a t is th a t m an's price. When 
a studio puts out a rotogravure ad calling 
for six for $5.00, originals $20.00, this ad, 
we will say, June first, and then another 
ad of six for $5.00, originals $20.00 and 
good until September and goes on through 
the year in th a t way, it looks to me like 
misleading advertising, and I would like 
the committee, in considering the hundreds 
of thousands of dollars to be spent in m aga­
zine advertising, to follow this up by an

equal amount in the local papers and direct 
mail advertising, to clean up the newspaper 
advertising of these misrepresentations. If 
they do not know how, I will tell them how 
to do it, through the local Better Business 
Bureau in their town, or the National Bet­
te r  Bureau or association.

Mr. Hutchinson: From the first time I 
ever heard of the proposition that a na­
tional advertising campaign would take 
place, I had great hopes for it and still 
have g rea t hopes for it, that not alone the 
photographers will know the association, but 
th a t the public will know there is such a 
strong organization that anyone outside of 
it will be ostracized by the public, and it 
seems to me that the advertising has gradu­
ally got to crawl up to such a state.

Do you feel that there is something in 
th a t in the future?

Chairman Harris: I think we have done 
a wonderful thing along that line already, 
and it will go on.

Mr. Greene: I have a printed card at the 
studio, and that little card says: “There 
never was anything made that someone else 
couldn’t make it worse and sell for less.”

Chairman Harris: And then there is the 
saying, which I have seen displayed in at 
least one studio, and that is: “The good 
quality of an article is remembered long

----Tell your competitor to read A bel  s-
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By W'm . J.  T hibault , M iddleboro, M ass. Bv G. W .  W h e e l e r , X e n i a , O hio

By Benson Studio, M atville, N. D. By F isher S t u d i o , K e t c h i k a n , A laska
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after the price is forgotten.”
Mr. Herkimer: You were going to adver­

tise two pages in smaller publications. I 
have long thought that in some of the ad­
vertising we have had too much space, but 
not the proper quality of advertising. I say 
that one page, properly printed, should 
strike you with force, so that it would be 
much more effective than a double-paged 
one.

Chairman Harris: I didn’t mean a double 
page. I mean one page each in two maga­
zines, and when it comes to quality, the 
committee has fought diligently on that.

We wrote to 500 photographers to get group 
pictures, and then we finally had to pay a 
leading photographer $100.00 for a good 
photograph. We got some and couldn’t use 
any of them. The last minute we had to 
run the best we had.

You can send in a picture any time you 
think it is good enough quality.

Mr. Herkim er: Some advertisements are 
highly colored, a picture you will admire. 
I believe people remember such advertising 
and would not remember the photograph.

MEETING ADJOURNED.

The Wisconsin Convention July 23, 24, 25, 1929
Hotel Loraine, Madison, Wis.

FOR a greater photographic business 
the Wisconsin Convention has a r­
ranged a program that will help the 

photographer get his just share of the pub­
lic’s spending dollar—maintaining tha t fi­
nancial success of any business today de­
pends not only upon its system, but largely 
upon its ability to make or sell merchandise 
that the public wants, likes and can use.

Living in a commercial age when com­
petition is keen between one class of mer­
chandise and another, the photographers 
must work collectively to uphold their prop­
er standing and respect in the business 
world.

Experienced, practical and successful 
men have been secured for the program. 
Men who will help the photographer make 
better pictures, which the public will buy,

EXAMINE the next good steel en­
graving you run across—note 

whether there is any sharpness or 
blurriness apparent. Since you will 
be scarcely cognizant of either you 
will certainly ask yourself why there 
should be such defects in photography. 
A beautiful flowing line and a uni­
form feeling of texture as found in 
other pictures are greatly needed 
qualities in photography and should 
be produced by the up to date appar­
atus.

— Howard D. Beach.

and to conduct and manage their studios 
in a most efficient way—thereby making 
a greater profit for their business.

On the program are: D. I). Spellman, 1st 
Vice-President, P. A. of A., who will talk on 
“Studio System and Management” plus a 
message from the National.

H arry Elton, of the Eastman Kodak Com­
pany, “Commercial Talk and Demonstra­
tion.”

O. C. Conkling, St. Louis, Mo. “Baby 
Demonstration.”

Karl H. Foesten, Agfa Ansco Corpora­
tion, “Color Photography.”

H arry Wills, Eastman Kodak Company, 
“Portrait Demonstration.”

Edward Blum, Chicago, 111. “ Selling Min­
iatures, Enlargements and Special Enlarge­
ments.”

C. P. Binner, Swenson Advertising Co., 
Chicago. “Advertising.”

L. C. Vinson, General Secretary, P. A. of A.
Picture Exhibit. Besides a portrait and 

commercial loan exhibit from the National, 
Wisconsin offers four beautiful trophies in 
a competitive exhibit among the members. 
Class A Highest award of honor for the 
one best picture in entire competitive ex­
hibit. Class B Three best portraits. Class 
C Three best commercial pictures. Class D 
Three best colored pictures, either portrait 
or commercial, miniatures included.

Manufacturers’ and Dealers’ Exhibit. By 
co-operating with the manufacturers, Wis­
consin is assured of a great exhibit as 
practically all available space has been sold. 
Many new things will be shown to the 
photographers.

Entertainment. Banquet will be held the 
second day of the convention and a pleasing 
entertaining program will be announced 
later.

Every photographer is welcome and ought 
not to miss the opportunity to attend the 
live convention which Wisconsin promises

—W h e n  you have a problem— write A b e l ' i
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to put on.
Officers of the Wisconsin Association: 

President—J. A. Glander, Manitowoc; 1st. 
Vice-Pres.—Sidney Scheffer, Green Bay; 
2nd. Vice-Pres.—Wm. C. Larson, Beloit; 
Treasurer—E. Tallmadge, W aukesha; Sec­
retary—J. L. Mutzbauer, Milwaukee.

Rochester, N. Y., to Have Inter­
national Salon

AFTER three years of success with a 
local Salon, a committee of Rochester 
photographic devotees has decided 

that the artistic interests of Rochester with 
its extraordinary photographic associations 
and its artistic ascendency—would best be 
served if the scope of the Rochester Salon 
were made international. In addition, the 
committee feels—after studying the matter 
of the dates of existing salons—that the 
photographic world would welcome an ad­
ditional International Salon to which photo­
graphic artists could submit their work un­
der the excellent conditions already prevail­
ing in several international Salons. The 
feeling was strong that Rochester is a pro­
pitious city for establishing such a new 
salon.

The accepted prints will hang, this year, 
from the 7th of December until January 5th, 
1930, with November 15th the closing date 
for entries. The intention is to have De­
cember the month for the Rochester Inter­
national Salon of Photography every year. 
Entry blanks will shortly be distributed as 
widely as possible and in addition will be 
available to anyone who requests them from 
Mr. Victor Payment, Chairman of the Ex­
hibition Committee, the Rochester Inter­
national Salon of Photography, in care of 
the Memorial A rt Gallery, Rochester, New 
York.

This Question of Competent 
Workmen

OUR editorial recently about Secretary 
Vinson’s suggestion of periodical ex­
aminations for employees, in order 

th a t a definite standard might be estab­
lished for the mutual protection of both 
employers and employees, has elicited con­
siderable comment. The following inter­
esting letter has come from A. A. Hall- 
berg, La Salle, 111., and while we do not 
agree entirely with some of Mr. Hallberg’s 
statements, nevertheless there is consider­
able tru th  in what he has to say.

“The editorial in Abel’s for June 22nd 
impresses me very favorably where the 
idea is advanced for more thoroughly 
trained assistants, but nothing is said re­
garding requirements of knowledge for stu-

-------- If you don't \now who

dio owners. In this community recently a 
man quit a job in a clock factory to go into 
the photograph business, and in my obser­
vation very often proprietors of studios do 
not know the photographic business at all 
—and yet thei'e is an attempt to profession­
alize this business. If doctors could open 
offices by just having the necessary money 
to buy equipment and rent rooms, how much 
of a profession would medicine be?

“ It seems to me entirely foolish to de­
mand efficiency from help alone. I worked 
for a man in Kansas City years ago who 
owned two studios and was making money 
out of the photographic profession, and yet 
who knew nothing of the business as a 
workman. In my opinion we never will 
get very far until some examination is re­
quired before a man can start a studio of 
his own.

“All of what your editorial states in re­
gard to the difficulty of getting help is 
true and for a period of my past I had a 
payroll of $100 a day so I know something 
about the help problem, but as long as any 
old fool can operate a photographic studio 
and get people to sit for photographs 
through having cheap agents sell tickets by 
which the photographer makes one photo­
graph for fifty cents and the agent gets the 
fifty cents, there will be trouble in this 
business for every photographer, no matter 
how good his work.

“Thousands of tickets have been sold in 
this vicinity this year where the studio gets 
only the privilege of taking a picture for 
nothing, to say nothing of the kidnappers 
who come in from the outside and shoot 
every baby whose mother will let the child 
pose. There are many evils in this business 
but the least of them is not the ignorance 
of the business by the studio owners them­
selves.

“ It is too bad that although a man may 
hold a membership in the National Associa­
tion and thereby benefit from the National 
Advertising Campaign, this does not insure 
the good quality of his photographs. The 
fact that the emblem of the National is dis­
played in his advertising is good advertising 
for him and for the Association, but does 
not insure good service to the public. This 
should be considei'ed.

“ It only takes the price of tuition to be­
come a member of the Photographers’ Asso­
ciation of America. If in order to become 
a member every photographer would have 
to pass an examination requiring a certain 
amount of knowledge, at least the member­
ship would mean something. As it is, it 
means nothing. We need better workmen, 
it is true, but not only among the assis­
tants.”

sells it— write A b e l 's-----------
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T he  PHOTOGRAPHERS’ ASSOCIATION of AMERICA
Joh n  R. Snow , Mankato, Minn., President 

C has. A ylett, Toronto, Ont., 1st Vice-President 
D. D. Spellm a n , Detroit, Mich., 2nd Vice-President 

G eorge D. Stafford, Chicago, 111., Treasurer 
C h a s . R. H owson, Minneapolis, Minn., Chairman Commercial Section 

W. E. D obbs, Flint, Mich., Vice-Chairman Commercial Section 
N elson Bulkley , Columbus, Ohio, Chairman M frs. Bureau 

J a m e s  E. R eedy, Minneapolis, Minn., Secretary-Treasurer Mfrs. Bureau 
L. C. V inson , 2258 Euclid Ave., Cleveland, Ohio, General Secretary

T h e  S u m m e r  S c h o o l

A  VALUABLE text book on commercial 
photography will be compiled at the 
Summer School of the P. A. of A. at 

Winona Lake, Ind., and every photographer 
who takes the course will have one of the 
books.

Director C. W. Howson has worked out 
a unique method through which this book 
will be compiled by students and teachers 
and made to cover the practical problems 
of the work.

A fter each lecture each student will be 
required to w rite questions concerning the 
lecture. The questions will be assorted and 
answered by teachers. Thus all the im­
portan t facts relative to commercial work 
will be practically and simply explained by 
experts.

The questions and answers will be mimeo­
graphed and each student will be supplied 
with a copy. A short period of each day 
will be devoted to reviewing the questions 
and answers.

The bound sheets will make a text book

Distinguished Service Medal presented by the P. A. of A. 
<it the Buffalo Convention to Mrs. Howard D. Beach, 
Charles D. Kaufmann. George W . Harris, Will H. Towles, 

and Clarence Stearns.

for photographers to take back to their 
studios for reference.

The commercial course opens July 8th 
and runs for a month.

“Our program for the portrait course in 
August,” writes Will H. Towles, director, 
“will be better than ever before. We have 
obtained the services of men as instructors 
who have a thorough knowledge of their 
subjects and will give the information in a 
way that can be readily understood and 
absorbed.”

In the first week of the school Charles 
Lederle, an artist of Cleveland, who knows 
art as applied to photography, will give 
four lectures, in addition to the regular 
class work. His instruction will be a prac­
tical demonstration of art in the forming 
of figures into groups, in composition and 
in anatomy of the head which helps in the 
understanding of portraiture. The student 
will have the opportunity of putting these 
principles into use during the remainder of 
the term, when he will be making negatives 
at the school.

William B. Hammer of the Hammer Dry 
Plate Co., one of the ablest experts on 
emulsions in the country, will instruct stu­
dents on special emulsions for special uses.

In the second week of the school I). J. 
Cook of the G. Cramer Dry Plate Co., a. 
school man himself, will talk to students. 
He is known for his ability in dark room 
technique.

S. Sterling of the Bausch & Lomb Com­
pany will lecture on lenses. Anyone who 
has heard him explain the intricate prob­
lems pertaining to lenses will say that his 
material is exceedingly valuable.

Lighting is one of the subjects which 
photographers are always eager to learn 
about, and James J. Johnson of the John­
son Ventlite Company will instruct on this 
subject.

In the third week the ablest operators 
and demonstrators of the Eastman Kodak 
Company, including Harry Wills and Harry 
Elton, will lecture on the various means to 
obtain better negatives and prints.

Experts of the Defender Photo Supply
Every studio needs A bel ’s W eekly
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Hot Weather Performance
The weather doesn’t matter when the plate you use 
is physically hardened to withstand the heat of sum­
mer. The Eastman Universal stays firm and hard, de­
velops with good body and has a gradation scale w hich 
gives brilliance without harshness.

It’s a real warm weather plate that i t’s a joy to use 
and its quality fits it to either portrait or commercial 
work. The best proof of its quality is in results. Just 
trv the Universal and you will be convinced.

There s an Eastman Plate for every purpose, 
backed by Eastman Service

EASTMAN KODAK CO M PA N Y
ROCHESTER, N. Y.

Make use of the "Ask. Us!" Department
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These famous Agfa desensitizers— a contribution 
of advanced technical research— enable the photog­
rapher to develop his plates and films in bright yellow 
light, thus controlling the quality of his negatives 
■with greater certainty and eliminating eye-strain 
from  the use of the deep red or green safelights so 
long considered a necessary evil.

Pinacryptol Green and Pinacryptol Yellow, the 
use of which is supremely simple, make developing 
a pleasure, and assure better results. Once used, 
they become a necessity in the dark-room.

A g fa  P in a c r y p to l  G re e n
T h is  is a p a rticu la rly  excellen t desensitizer for general 

use w ith  uncorrcc tcd  and o r th o ch ro m atic  p lates and 
film s. A fte r  the negative has been im m ersed in P in a ­
c ry p to l Green i t  can be tran sfe rred  to  the  developer, 
and developing conducted  by  eye-saving yellow lig h t 
(such  as is safe fo r slow developing papers like N oko 
and Professional C y k o ) .

A g fa  P in a c r y p to l Y ellow
T h e recom mended dcsensitizer for Agfa Color Plater, 

also fo r  panchrom atic emulsions in general. In solution 
i t  is alm ost colorless. After the negative has been im­
mersed in  Pinacrypto l Yellow, development may be con­
duc ted  by  clear red light, as used for bromide paper, 
e lim in a tin g  th e  need for green safclight glasses.

PRICE L IS T
Pinacryptol Green Pinacryptol Yellow

l g ram  (15 2 /S  g r .)  $1.60 1 gram $1.20
2 gram s 2.75 2 gram s 2.20
S gram s 6.50 5 gram s 5.00
10 gram s 12.00 10 gram s 10.00

T he  above arc d ry  pow dered. P in acry p to l Green is 
also supplied as a co n cen trated  stock so lu tion  (1:500) 
in  bo ttles  c o n ta in in g  100 ccm . fo r d ilu tio n  to about 
one q u a rt ready fo r use a t,  per b o ttle , $1.00.

‘Derelop in comfort. Save your eyes.
Come "out o f  the dark” with Agfa Densensitizers.

A G F A  A X S C O  C O R P O R A T IO N
BI.ViHA.M TOy, V.

P i i i a c r y p t o l  [)e se n sitize rs
They save your eyes

-------- When you have a problem— unite A bel*#-
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Porcelain Stipple
a  n e w  ^ 4 n s c c  p a p e r

A beautiful specialty surface unique in its 
suitability to negatives large and small, 

and to a wide variety of subjects. An indi' 
vidual paper, neither dull nor glaringly bril" 
liant in effect, but with a pattern in rich sub' 
dued sheen suggestive of fine porcelain from 
the Orient.

Supplied in White and Buff, double weight, 
in both contact and enlarging speeds, at 
Cylko and Crystal Stipple prices. Available 
through independent stockhouses.

Correspondence invited

A G F A  A N S C O  C O R P O R A T I O N
I I I  N  <» II A M  T O N ,  N . Y .

■You'll find AbtL a III pKIc'MMin tVCiy gliuJ aluJi
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Company, including L. 1). Field, president, 
will give students the benefit of their know­
ledge during the fourth week. Also L. S. 
Kubiac of the Photogenic Machine Company 
will talk on light and its uses.

Director Towles has also planned a lec­
ture  on business methods and publicity for 
photographers.

The m aterial and equipment companies 
will supply students with the m aterials 
necessary for their experiment and practice 
a t the school, which gives them the advan­
tage of using the very best m aterial.

Officers of the P. A. of A. will visit the 
school both during the Commercial course 
in Ju ly  and the p o rtra it course in August. 
One im portant subject which they will 
present will be the new law-making body 
for the association. Action was taken at 
the recent Buffalo convention by which the 
national council was made a strong body, 
with sufficient power to authorize the carry­
ing on of the various activities which a 
modern trade association m ust engage in.

The old council was a weak body, and

did not give members full representation 
in the making of laws for the association.

The amended constitution provides for 
the issuing of charters by the national as­
sociation to clubs and other affiliated organ­
izations, and further provides for the send­
ing of delegates by these organizations to 
the sessions of the national council, held 
each year in October. Thus members of 
the national association and affiliated org­
anizations will influence and control the 
policy of the association through their dele­
gates who make the laws. Amendment of 
the constitution has made the association a 
representative republican body.

Officers of the national association will 
point out that this move gives the associa­
tion opportunity for much more rapid pro­
gress and for benefiting members and the 
photographic profession as a whole in the 
United States and Canada.

Students at the Winona Lake School are 
always pleased to have the national officers 
attend.

R. P. McNeill has purchased the interest 
of R. G. Hennis in the Shores Studio, Vin­
cennes, Ind., and has already assumed con­
trol. Mr. Hennis takes charge of the com­
mercial business of a large studio in Chat­
tanooga, Tenn.

A Competitive P o rtra it Exhibit was held 
by the Professional Photographers’ Club of 
New’ York, Inc., on the evening of June 12th 
in the club rooms a t 118 Lexington Avenue, 
th a t city. Silver cups were offered as prizes 
by President C. F. Becker and a Certificate 
of M erit was provided by the Club to serve 
as an additional prize. Contestants were 
limited, as is the Club custom, to members 
in good standing. Three prin ts not larger 
than 8 x  10 were submitted by each and in 
this instance all were printed on Eastm an 
papers. Although the number of entries 
was smaller than in some of the preceding 
competitions, the high level of excellence 
reached by the winners afforded a measure 
of compensation. These la tte r were as fol­
lows: 1st Prize, Jos. Berm an; 2nd Prize,
Andrew Herm an; and 3rd Prize (a Certifi­
cate of M erit), Irving Austin. Messrs. 
Gaber Eder, S. Lumiere and J. Goodman 
served most capably as judges.

C. G. Bledsoe, formerly commercial photo­
grapher for the Goff Studio, Sheboygan, 
Wis., is taking treatment at Rest Haven, 
Waukesha, Wis.

Lester Toloff, of the Hostetler Studio, 
Davenport, Iowa, who was on the propram 
at the recent Omaha Convention, received 
some handsome publicity in the “Davenport 
Chamber of Commerce Neivs” with regard 
to the big order of photographs he turned 
out for the Freiburg Passion Players, man­
aged in this country by Morris Gest. We 
commented on this big order some weeks 
ago, and it is good to see that Toloff is get­
ting some local recognition as well.

The Studio Swann, Charleston, W. Va., 
operated by Mrs. P. M. MacCutcheon, has 
moved to handsome new quarters at 8 Post- 
office Square, after many years at 804 
Quarrier Street. Music, flowers and sou­
venirs featured the opening day.

The Southern Oregon Photographers’ 
Assn, held its regular meeting at Klamath 
Falls on the night of June loth. The new 
constitution and bylaws were read and ap­
proved and a discussion was held on com­
mercial photography.

■Our Motto ii “Service.” Can we help you?-
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Light whenever you want it . . .  

and better than daylight at that!

Single tube unit for general light­
ing.— Available for A.C. and D.C. 
current. Overall size 59Vi x 5%". 
Light source 50% ". Price complete 
$85.00 (D.C.) — $100.00 (A.C.) 
F. O. B. Hoboken, N. J. Ready for 

immediate shipment.

NO longer n eed  th e p h otograp h er  d ep en d  
upon daylight to  do h is b est w ork . In  fact, 

some of the finest w ork  b e in g  d on e today, b o th  
in portraiture and co m m ercia l su b jects , is b e in g  
done with the use o f  C ooper H ew itt ligh t.

Cooper Hewitt lig h t g ives a p h otograp h er  
almost perfect con tro l over h is  lig h tin g  effects. 
With it he can h an d le  h is h igh -ligh ts and sh ad ­
ows with almost th e  sam e assurance and d ex­
terity with which a p a in ter  h a n d les  h is  co lors. 
Made in compact, sturdy, s im p ly  ad ju stab le , 
easily portable u n its , th is  m ercu ry  vap or illu -  
minant has becom e an in d isp en sa b le  part o f  
the equipment o f  v ir tu a lly  every  first-c la ss  
studio in the country.

An important fea tu re o f  C ooper H ew itt ligh t  
is its high actinic v a lu e  w h ich  n ev er  varies  
throughout the life  o f  th e  tu b e . T h e  so ft, c o o l, 
perfectly diffused rays act q u ick ly  and d efin ite ly  
on the plate. T h ere are n o  dark sh adow s, n o  
hard lines, no glare.

Thus Cooper H ew itt lig h t saves p la tes, saves  
time, improves w ork , in creases profits! Y ou ’ll 
incur no obligation w h atever b y  sen d in g  for th e  
complete details o n  th e  variou s u n its for p h o to ­
graphic use. Mail a p ost card to : C ooper H ew itt  
Electric Co., 835 A dam s St., H o b o k en , N . J.

''Oh O*

COOPER HEWITT

389 ©  C. H. E. Co.. 1929
O r g a n i z a t i o n
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The following communication from Head­
quarters Third Corps Area, United States 
Army, Citizens’ M ilitary T rain ing Camps 
Office, Baltimore, Md., first sent to Wm, 
Shewell Ellis of Philadelphia, by him for­
ward to Lee Vinson, Secretary of the Na­
tional, and then sent to us, is published in 
the hope th a t some reader or readers may 
qualify: “You will be of assistance to this
headquarters if you forw ard the names of 
any photographers who are Reserve Officers 
and who are qualified to fill the duties re­
quired by paragraph  3 of the enclosed 
mimeograph sheet. Your co-operation in 
mailing such names and addresses in the 
enclosed franked envelope will be appreci­
ated. Robert S. Knox, Col. Inf., CMTC 
Officer.” In case any reader wishes to write 
direct to Colonel Knox we are quoting the 
paragraph mentioned, which is from a pag'e 
headed “Functions of Public Relations 
Officers, Citizens’ M ilitary Training Camps, 
Third Corps Area—1929:

“3. To supervise and direct the taking 
of numerous suitable news and souvenir 
photographs, including moving picture and 
sound reproductions, to arrange for the 
prompt developing and prin ting  of these 
photographs for the threefold use of the 
Camp Annual, the newspapers and for sale 
a t cost to the Reserve Officers and the 
C.M.T.C. students. If available Reserve 
Officers, on 14-day tra in ing  duty, will be 
assigned for this duty or, if available, regu­
la r enlisted personnel on duty a t your post 
will be detailed or, if neither are available, 
arrangem ents will be made, through this 
headquarters for employing commercial 
photographers.”

We learn that the studio of A. V. Roehm, 
Charlotte, Mich., has been sold to Henry 
Nielsen, of Illinois, and that the Dalbey 
Studio, Richmond, Ind., has been purchased 
by John I. Aiken.

S. S. Gordon, representative of the Ham­
mer Dry Plate Company, St. Louis, Mo., 
stopped at our office the other day long 
enough to tell us (as do all the other travel­
ing men and dem onstrators covering te rr i­
to ry  between Illinois and New York) th a t 
practically every photographer he had 
called on was intending to come to the 
O-M-I Convention. If only half of the 
promises already made are kept there 
should be studio owners there to the total 
of 750, but 400 studio owners will be per­
fectly satisfactory and 500 would delight 
us. Mi\ Gordon has adopted one of the 
lines from the poem Eddie Guest delivered 
a t the N ational Convention for his busi­
ness card: “ In photographs only can yester­
days live.” I t’s a blamed good slogan, too.

The Professional Photographers’ Club of 
New Y'ork, Inc., will hold their Annual Out­
ing at Glen Cove, L. I., on Friday, July 2(ith. 
A special steamboat has been chartered for 
the occasion and the Club’s Outing Commit­
tee have made complete arrangements for 
the entertaining of a capacity crowd.

W. L. Glysson, photographer in Bristol, 
Vt., fo r twenty years, died in that city on 
June 18th after a long illness.

Photographer Barness of Monona, Iowa, 
who recently completed the course in oil 
coloring given by the National Art School 
of Chicago, took advantage of the fact to 
land himself nearly a column of good pub­
licity m atter on the first page of the Mon­
ona, “Leader.” There are things happening 
almost daily in the average studio which 
can be worked up into publicity items if the 
photographer has his eyes open.

J. H. Field, photographer of Fayetteville, 
Ark., teas publicized to the extent of more 
than a page of story and photographs in 
the June issue of “Hollands', the Magazine 
of the South.” “The Man Who Sees Beauty 
in the Commonplace" is the title given Mr. 
Field by the author of the article.

And in the same journal we find the fol­
lowing little poem which, while possibly not 
so good either in rhythm or in rhyme, is 
certainly first-class advertising for photo­
graphy:

Naturally, but Do They Ever?
By GEORGE HOUSTON WOOD
Let’s take the baby’s picture,

She’s only just arrived.
For thirty days I’ve been grandpa 

And youth’s again revived.
Let’s take the baby’s picture 

Each month from now till when
H er bold knight comes to lead her 

To the altar of Hymen.

The Austin Studio chain, well known in 
San Francisco and lower California, has 
opened a new studio in Oakland. This is 
the eighth on the list, the others being in 
Los Angeles, Glendale, Long Beach, Pasa­
dena, Santa Ana, San Francisco and San 
Diego.

H arry  Rushworth, proprietor of the 
Royal Studio, Wilmington, Del., has found 
it necessary to take over the third floor of 
the building in which he is located, to give 
him additional darkroom and finishing de­
partm ent facilities. School work and wed­
dings have been keeping him on the jump.

■When y ou  want to I{now— as)( A b e l -!
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A  Mount Sensation

pURQ\Tb m o u n t s
IN GENUINE FABRIKOID

Made in folder easel style, cemented on a heavy lam inated base, and hand 
finished in duotone tints with the beautiful silver and gold 

designs highly embossed.
THREE BEAUTIFUL COLORS

SILVER GRAY OLIVE GREEN G O L D E N  B R O W N

FIVE STANDARD SIZES
IN TWO DESIGNS — ARCH OR SQ U A R E  

The Flair for Artistry

was never better expressed than in flUR̂ ATE M O U N T S
Display them and start your sales campaign at once— They will increase your business. 
Please order design wanted by number, and write plainly the colors desired in each size 

— gray, green or brown.
#135  Arch or #235  Square For 3% x 5 prints......................................................... $1.10 each
#1 4 6  ” ” #246  ” ” 4 x 6  ” ...........................................................  1.40 ”
#157  ” ” #257  ” ” 5 x 7  ”    1.65 ”
#168  ” ” #268  ” ” 6 H x 8 t£  ” ...........................................................  1-90 ”
#180  ” ” #280  ” ” 8 x 10 ”   2 .20  ”

Prices Net F.O.B. Cleveland

THE CHIIXATE TAMPANY
P HOTOG RAP I11C MO UNTIN G S

214 0  SUPERIOR AVE l i n n  OHI O
Mq n
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Howard W eber’s finishing plant in 
Springfield, Ohio, The Rapid Photo Ser­
vice Company, was damaged by fire to the 
extent of $3500 on June 12th, with about 
$1000 additional damage to the building. 
With his usual speed, Howard promptly 
got busy replacing damaged apparatus and 
m aterials and is already progressing as 
usual.

The Newport Chemical Works, a subsid­
iary o f the Newport Company, Carrollville, 
Wis., has acquired the entire business and 
assets of the Rhodia Chemical Company, 
New Brunswick, N. J ., makers of photo­
graphic and pharmaceutical chemicals. The 
Newport Company is noiv one of the larg­
est chemical producers.

We recently mentioned a preparation 
made by the Japanese W ater Color Com­
pany, Rochester, N. Y., which makes it pos­
sible to color glossy prints before squeegee­
ing. It is called Peerless Fixing Medium 
and is supplied in bottles of various sizes 
a t a very reasonable price. Photographers 
who have been compelled to tu rn  down 
orders for colored glossy prin ts need do so 
no longer, as this preparation makes the 
process simplicity itself.

We understand that the well known firm 
of G. Gennert, 24-26 E. 13th St., New York 
City, is preparing to celebrate its 75th year 
of continuous service in the photographic 
trade, which is no small record.

J. F. B. Heaim, representative of the 
Amervoll Company, New York City, im­
porters of Tuma-Gas paper, dropped in at 
our office the other day, and while talking  
about one thing and another and comment­
ing on the array of autographed pictures 
that decorate our office walls, mentioned on 
seeing a picture of J. P. Haley, of Bridge­
port, Conn., that three of Haley's sons are 
now in the business for themselves, and all 
making excellent records. John Haley has 
a studio in Hartford, Conn.; Theodore one 
in  New Haven, Conn.; Duane at Mamaron- 
eck, N. Y. I t  is keeping “Jay Pay” busy 
to stay ahead of them, ive hear.

If you want to make up some samples for 
your window which will make your local 
people talk, and which will help to convince 
you th a t you have been entirely overlook­
ing a good bet, send a dollar to the Defend­
e r  Photo Supply Co., Rochester, N. Y., and 
ask for one of the MonOkroM Self-Demon­
stra ting  Packages which they are offering- 
in their advertisement this week at $1.00. 
A?id don’t forget to mention A b e l ’s .

A sk Us!
PROBLEMS arise in every stu­

dio, and in most cases the so­
lution of the difficulty is sim­

ple, if the photographer only 
knows where to get the informa­
tion. ABEL’S stands always ready 
—through the staff of contributing 
editors to our two magazines—to 
help photographers over their rough 
places. The men and women of 
national reputation whose names 
are listed below will gladly answer 
your questions. There is no charge 
for this service, but each inquiry 
must be accompanied by stamped 
addressed return envelope. An­
swers will be forwarded direct by 
mail as quickly as we can write the 
proper editor and get back a re­
ply. Those of general interest will 
be published, initials only being 
used and even those omitted on re­
quest of the writer. Letters should 
be addressed to the proper editor in 
care of ABEL’S. In case you don[t 
know which editor to address, or jf 
your problem is not covered in this 
list, just write the ASK US! De­
partment, and we will get the in­
formation for you if in any way 
possible.

Portrait Photography:
COMPOSITION IN PORTRAITURE—Nich­

olas Haz, F.R.P.S.
COST FINDING—Ed. E. Sheasgreen. 
COUPON AND SOLICITATION PROB­

LEMS—J. R. Russell.
HOME PORTRAITURE—G. de J. Mesny. 
RECEPTION ROOM PROBLEMS — Mrs. 

Helen G. Stage.
W HITE BACKGROUNDS—Frank R. Bill. 

Commercial and Industrial Photography: 
AERIAL—Frank H. Wildung. A.R.P.S. 
ARCHITECTURAL—Harold H. Costain. 
COST FINDING—W. E. Dobbs. 
FURNITURE—“Jim” Thompson.
GENERAL WORK—Harry J. DeVine. 
PHOTOMICROGRAPHY—Charlee H. Ship- 

man.
Photo Finishing:

LARGE PLANTS—David S. Mernani.
IN THE ORDINARY STUDIO—Adam Bauer.

Miscellaneous:
ACCOUNTING SYSTEMS—Ed. E. Sheae-

AIRBRUSHES and AIRBRUSH EFFECTS 
—J. A. Paasche.

BROMOIL—Charles H. Shipman.
COLOR PLATES—George M. Edmondson. 
COLORING IN OILS—Martha Pyke Holling. 
DARK ROOM DIFFICULTIES—Philip R.

Slater. _ „  . . .DESENSITIZING—John G. Marshall. 
FLASH POWDERS AND FLARES—John 

G. Marshall.
LEGAL PROBLEMS—Leo T. Parker, At- 

torney-at-Law.
LENSES—Charles H. Shipman.
MOTION PICTURE PHOTOGRAPHY—Eu­

gene J. Cour.
ABEL’S PHOTOGRAPHIC WEEKLY
515 Caxton Building Cleveland, Ohio

Hardener for Fixing Bath: 7 was told re­
cently that it is a good plan to use alum in 
the developer during warm weather, that it 
did not affect the developer action, etc. But 
I do not know how much alum to use. What

■TcU the dealer you "saw it in  A bel’s” -
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The Original

Beattie’s
Hollywood Hi-Lite

Now

This is the new cash price of the improved 
studio model, 12 amp. arc spot, listing in our 
catalog at $85.00. Semi-automatic-—holds an 
arc 18 minutes. All necessary positions 
from floor to 6 feet in height. Splendidly 
made and beautifully finished. An illustrated 
booklet on decorative lightings goes with 
this Hi-Lite.

Don't buy lights until you have the latest 
low down on Beattie's— the greatest studio 
lights in the world.

Beattie sells direct to you, transportation 
prepaid. You will therefore do well to write 
for information regarding Beattie Lites, 
direct to Beattie.

RFATTTF’S
HOLLYWOOD H I-LITE CO.

6548 Hollywood Blvd.
HOLLYWOOD, CA LIF.

COLORED 
PHOTOS PAY

—by the Marshall Method

The amount uf color used on a 
single photograph is so trifling that it 
pays to use the best—colors that are 
made for one purpose only.

Our colors are used exclusively by 
the P. A. of A Winona School, by 
various Y. W. G. A.’s and by Mar­
tha Pyke Holling.

Applicable to prints, enlargements, 
miniatures and photo canvas, either 
scenic or portraits.

By the tube or by the set—for sale 
at your dealer.

Write for circular 1002.

JOHN G. MARSHALL
1752 Atlantic Ave., Brooklyn, N. Y.

L. M. C. FRAMES
— Exclusive But Not Expensive —

OVALS, E A SE L S, S P A N D E L S
amd Other Popular S tyles

45 Years of Leadership

L. M. Castner 8C Co., Inc.
335 Rose St., Dept. A, W illiam sport, Pa. 

Write for Prices.

-Don't forget you “saw it in A bel’s"-
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PRINTERS XO THE TRADE

COLUMBIA PORTRAIT CO.
13S Bow ery New York City

about it?—W. W. D., East Radford, Va.
Answer by Mr. Slater: The standard 

hardener as recommended by the Eastman 
Kodak Company is as follows: W ater
(about 125 degrees)—5 oz.; Sodium sul­
phite— 1 oz.; Acetic acid—3 oz.; Potassium 
alum (powdered)—1 oz. In mixing, dis­
solve the chemicals in the order given. The 
sodium sulphite should be dissolved com­
pletely before adding the acetic acid. A fter 
these two are  mixed, add the alum with 
constant stirring. The entire solution 
should be added to a solution of plain hypo, 
consisting of: W ater—64 oz.; Hypo 16 oz. 
The hypo should be thoroughly dissolved 
before adding the hardener.

Alum in Developer. Several weeks ago 
a chemist called on me and told me that the 
right place to use alum in hot weather is 
in the developer. He said it woidd not inter­
fere with the developing. He did not tell 
me how much to use, and woidd like further

For Profitable Results 
Use Victor Flash Powder

H igher illuminating quality of Victor 
Flash Powder offers you the most eco­
nomical form of illumination. It produces 
positive results that pay —  and insures 
profits from every shot.

Order a supply today.

JAS. H. SMITH 8C SONS CO.
1229 South Wabash Ave. 

CH ICAG O
A FLASH POWDER FOR EVERY PURPOSE

information. I know the ordinary harden­
ing formulas, which I am already using.— 
W.W.D., East Radford, Va.

Answer by Mr. Slater: So far as we 
know alum cannot be used in any developer; 
however one can throw a handful or so in 
the final wash water and let it dissolve as 
the films are washing. It does no harm, 
and we know quite a few photographers 
who used to do this before the chromium- 
alum-sulphuric acid hardening bath started 
to be used several years ago.

Validity of a Verbal Order. Last October 
a baker of this city asked us to take a pan­
oramic picture of his entire force and 
trucks. As we do not have a Cirkut cam­
era we have to call in another photographer 
from a city 12 miles away. It was verbally 
agreed between the other photographer, 
ourselves and the baker that the order 
would be for at least 40 prints at $1.00 each. 
The photographer came at the appointed 
time and took the Cirkut picture and at the 
same time we took two 8x10 groups. We 
showed proofs shortly after taking the pic­
ture but have had no order. The baker 
stated he was too busy and that he would 
come in later and place a definite order, 
but he has not done so. What should we do 
to collect? It was found by the other photo­
grapher that a reasonable amount to collect 
for this work according to the tabulation 
of commercial price lists recently compiled 
by Mr. Abel would be $25. We have there­
fore sent in a statement for this amount to 
the baker, adding $3.00 for the two groups 
which we made ourselves.—Name omitted 
by request.

Answer by Mr. Parker: If the baker ver­
bally agreed that the order would be “for 
a t least 40 pictures at $1.00 each” he is 
found to accept and pay for that quantity. 
All th a t is required is that you can prove 
tha t the baker made such a verbal agree­
ment. Otherwise ,if he ordered you to make 
the exposure without definitely specifying 
the quantity of photographs he would order, 
then you are entitled to collect a reasonable 
amount for your work. Without doubt the 
price you state of $25.00 for the Cirkut and 
$3.00 for the two groups is more than rea­
sonable. If he refuses to pay this amount, 
inform him that you intend to file suit and

■Whrn you w a n t  to l^noto— as\ A bel’s----------
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(P
P H O T O G R A P H I C

P R O D U C T S

Tree-Pho Photographic Papers 
of Highest Quality

PRODUCED IN TEN G RAD ES

For all Projection and Contact Printing

Satisfaction Guaranteed 

Send for Samples

Consumers Photo Products Co.
Benedum-Trees Bldg. P IT T SB U R G H , PA.

SELL
IT!

Why let that idle equip­
ment occupy valuable stor­
age space and continue to 
depreciate when you can 
turn it into cash money by 
spending a couple of dollars 
for a classified ad or two in 
ABEL’S? Anything photo­
graphic which still has 
value can be sold through 
ABEL’S classified columns.

NGgB[DOUBLE
JACKET

I  STRING I  
ttS T E N E W

ROCKMOUNT
PHOTO P O C K E T  E N V E L O P E S

I Rocky M ountain Envelope Co.,
I O n  A c o m a .  a t  S p e e r  B lv d .,  D e n v e r ,  C o lo .
, Gentlemen:—

Please send at once, without cost or obliga- 
1 tion, your catalog of Rockmount Photo Pocket 
I envelopes.
I We are especially interested in the items 
I checked.

Double Pocket □  String Fastener □
I Open End Single Pocket □  Corona Clasp □
| Open Side Single Pocket □
| Company ------------------------- -----  -------------------

-Favor the advertised products—their makers are responsible--------
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T ill® ~J -1*' r1- r j J '. r i J  - r~)
C" L r1 I Mr, r,<

- r-J- r;J
JDJL.k

of a Colegrore Miniature is one thing.
T he fact th a t its price enables the photographer to make a handsome profit is 
another. W e help  you to sell these m iniatures by supplying beautiful three-color 
folders which you send to your prospects and then follow up with a telephone call. 

Write us about these folders and send for our Price List.

C O L E G E O V E  BROS, Inc *

W4S, M a i n  S tre e t  B V F F A 'U Q ,  2f. ? .

Everything in A r t Work for the Photographer________________  ■—

collect the $28.00. If you prefer, you may 
finish the 40 pictures, deliver them to him, 
and, if he refuses to accept delivery, you 
can sue and recover the .$40.00.

HELP W A N TED
The insertion of an advertisem ent under "Help 
W anted" carries w ith it  the obligation on the part 
of the employer to answ er every response to his 
advertisem ent, if  only with a postcard, and to 
re tu rn  samples of work, etc., prom ptly. The editor 
of ABEL’S will appreciate being advised when em­
ployers fail to accord this courtesy to employees.

SOLICITOR for home po rtra its ; experienced with 
best clientele; year around proposition. Room 701) 
Home Savings Bank Bldg., Albany, N. Y. 7-1S-1-C

T he nTrf t r a d e  -P O R T R A IT . 
MEZZOTINT h «  a surface ivar> . 
smooth And ivory tuned with just 

• the correct contrast /or ponies work. 
Warm black Jivi brown tom -, can be 
pbuirtt'i »J will.
Write for o copy of "Mesi- tmt and 
my work,” by Donald J ■ Dortvcun^

P o rtra it Mezzotint is a new grade of excep­
tionally high grade quality. Producing pic­
tu res by development th a t have the appearance 

of the g reatly  admired Mezzotint.
From your dealer or sole d istributors 

of W ellington Products in U. S. A. 
MEDO PHOTO SUPPLY COKPN. 

323-325 W. 37th Street, New York, N. Y. 
Send for Complete Catalog.

ENVELOPE MANUFACTURER, specializing in en­
velopes for photo finishing trade, interested in mak­
ing connections with independent representatives to 
handle envelopes as side line. State age, experience, 
territory covered and other lines handled. R-2, care 
of this journal. 6-22-4-C
WANTED — All-around photographer for studio in 
New England college town; young married man pre­
ferred. State age and experience. Send photograph 
and references in first letter. M-2, care of _this 
journal. "-6-2
WANTED AT ONCE Man to take charge of branch 
studio; must be good operator and retoucher. H-l, 
care of this journal. 7-13-1
EXPERT RETOUCHER and printer wanted for a 
high class studio in Massachusetts; salary no ob­
ject if you can fill the job; not over thirty-five 
years old. B-7, care of this journal. 7-13-1
OPERATOR—One who is a real artist with crea­
tive ability; studio, home portraits and weddings; 
permanent position with leading New York Fifth 
Avenue photographer. Give detail experience and 
age. All replies confidential. M-3, care of_ this 
journal. 7-13-1
WANTED—Experienced lady finisher; must be ex­
pert at spotting, trimming and mounting, also have 
large studio experience. State in first letter, salary, 
age and experience, /.intsmaster Studio, 816 Nicollet 
Ave., Minneapolis, Minn. 7-13-5
SALESMAN Selling photo mounts direct to studio 
trade; must travel. State territory covered and full 
information in first letter: good salary and expenses. 
S-5, care of this journal. 7-13-4

SITUATION WANTED
The insertion of an advertisement under "Situa­
tion Wanted” carries with it the obligation on the 
part of the employee to answer every letter he 
receives in response to his advertisement for a 
position, if only with a postcard. Ihe editor of 
ABEL’S will appreciate being advised when em­
ployees fail to accord this courtesy to employers.

OPERATOR Young married man, experienced in all 
lines of studio work, now employed in middle-west, 
desires connection with high class studio in the east; 
New Jersey or Virginia preferred; excellent refer­
ences from present employer. H-9, care of this jour­
nal. 7-6-2-L

RETOUCHING

EXPERIENCED RETOUCHER has time for more 
work: fine enough to enlarge; corrections made to 
order; by mail or phone Orchard 2603 M. Miss Car­
rie Falkenborg, 439-40th Ave.. Milwaukee. Wise.7-6-2
FIRST-CLASS retoucher, long experience, wishes 
piece work. Prices moderate. Address Photo­
grapher. 1039 Mt. Vernon St.. Philadelphia, Fa. ^

You should also read our C o mm erc ia l  P hotographer - -
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PORTRAITS a n d

BRONZE PLAQUES
Made in Duotone and Water Color, also 

from Copies

Style A—Size 9"xllV2 • Price $3.85

No frame to make . . No glass to break . . 
They are durable . . Possess character . . 
Arc distinctive . . Lend dignity and produce 
harmony where used . . They spell “Art” . . 
To be secured in many styles and designs . . 
Finished in "Lc Bronze.”

Something quite revolutionary. Recalling the 
ancient art of portraiture in bronze plaques 
and medallions, now being revived through­
out art centers and already the vogue.

Send us your negatives, copies, or copy 
negatives. Copies 25% to 35% extra.

Only by

OBIS & HAJNY STUDIOS
4814-16-18 W. 25th Place, Cicero, 111.

Patent Registered U. S. Patent Office. 
Other patents pending.

• T  Don’t pay good money 
to subscription swind­

lers. Any Photo Supply 
Store or Local News Dealer 
will be glad to take your sub­

scription to
ABEL’S WEEKLY

Only $2.50 a Tear
■Favor the advertised products— their makers are responsible-
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CLASSIFIED ADVERTISING
Italic typ« or capitals a t double the rates quoted. 
No display. Count every word, number and initial, 
including heading, name Rnd address. CASH 
MUST ACCOMPANY ORDER. ADVERTISE­
MENTS NOT ACCOMPANIED BY REMIT­
TANCE W ILL BE RETURNED. Help W anted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisem ents will not be accepted on 
that basis.

SITUATION WANTED: 2c per word. No ad­
vertisem ent less than 50c.
H ELP WANTED: 3c per word. No advertise­
m ent less than $1.00.
MISCELLANEOUS: 4c per word. No advertise­
m ent less than $1.25.
STUDIO FOR SALE: 6c per word. No advertise­
m ent less than $1.50.
ANSWERS IN OUR CARE: 25c extra for each 
insertion.

M ISC ELLA N EO U S

PICTURE FRAMES by mail. Any size made tt or­
der. No competition a t our price. Samples nee. 
Address L. Friedman Mfg. Co.. M artinsburg. Mo.

2-2-TF-C
COLOR EMPLOYMENT BUREAU—Free S e rv ic e -  
Studios needing colorists or colorists needing em­
ployment, full or part time, should correspond with 
us. John G. Marshall, 1752 Atlantic Ave„ Brooklyn, 
N. Y. 12-15-TF
PHOTO COLORING classes for professionals are  be­
ing formed in Baltimore, Boston, Denver, Philadel­
phia and San Francisco; classes now running  in New 
York, Chicago, Brooklyn, St. Louis, Cleveland and 
Rochester. John G. Marshall, 1752 A tlantic Ave., 
Brooklyn, N. Y. 3-2-IF
YOUR DEALER will get you LEOTY’S PORTABLE 
ARC LAMP on 30 days free trial, if not pleased with 
results, tr ia l costs nothing; lightest weight, most 
powerful, self-feeding lamp made for motion pictures, 
home portraits , commercial and studio use. Regular 
Model 15 to 30 amperes, Studio Models 22% to 45 
amperes. W rite Leote Co., Dayton, Ohio. 6-29-10
P A K O  DRYER, gas heated, excellent condition, 
w ith new apron, only $75. Cubberly Bros., 1411 
Hayden Ave., Cleveland, Ohio. 7-13-t-G
STUDIO WANTED—Town 15,000 or more; middle 
or middle western states preferred. Give full in­
form ation in firs t letter. Address Apt. 3, 1322 La 
Salle Ave., Minneapolis, Minn. 7-13-1-C

Probus lends itself splendidly to the 
home production of wooden 
trays, sinks and similar re­
ceptacles used in photographic 

work rooms. Applied to wood, fibre or similar com­
position, tin or iron, it renders the materials proof 
against water, acid, alkali or rust. Used as a paint 
for shelves and floors, it means a clean, dry dark room.

Half p int tria l tin 45 cents. At your dealers. 
239 Grant Ave. W O L F F  «  D O L A N  San Franciico

Kan-Rite
h r p Q  BATHS

K M  D I T C  saves all your 
1 v- 1 \1  1 H> ailver. For sale 

by all dealers.
KANTRO REFINING CO. 

Portage, Wis.
HIGHEST PRICES paid for your 
old negative film and glass. W rite 
for prices and instructions before 
shipping.

P . H. KANTRO, Portage, Wis.

PR O FITS IN MINIATURES! But much greater 
profits if you paint them yourself. Don’t dabble 
with cheap colors and get poor prices. Let our 
skilled artists teach you the real art of painting. 
A few orders pay for course and wonderful sales 
ideas. We want to help you get started. Satisfac­
tion or money hack. Write today for free booklet 
and profit-making suggestions. National Art School, 
Inc., Dept. 16-72, 1008 N. Dearborn, Chicago, III. 
__________________  7-13-1
TRAINED OIL-COLOR artist desires to oil-color por­
tra its  at home for photographers; good work; prices 
reasonable; sizes 5x7 up to 16x20; beautiful samples 
sent upon request. D-L care of this journal. 7-13-1-C
FOR SALE—12" Goer/. Dagor Anastigmat lens, 
F /6.3 Iris ; one 6A Dallmeyer 30" portrait lens; one 
19" 5D Dallmeyer portrait and commercial lens, no 
shutter. National Studio, Bucyrus, Ohio. 7-13-1
WANTED -Good used backgrounds; also interested 
in fancy designed plastic backgrounds. For sale—- 
5x7 Premo camera outfit, $25; 8x10 studio camera 
outfit, $20. Want a girl for all-around work in 
small town studio. Neumeyer Studio, Brillion, Wise.

7-13-1

STUDIOS FOR SALE

FOR SALE—Only studio in town of 5,000; doing 
$7,000 yearly in Kodak finishing and portraits. Mas­
ter Photo, Leadville, Colo. 7-B-2-0
FOR SALE Only studio in town of 5,000 with big 
territo ry  to draw from; splendid location; excellent 
possibilities for future business; invoices at $1,400; 
will sell for $1,000, third down and balance to suit 
purchaser. Investigate this if you want a live propo­
sition. J .  I. Saad, Pikeville, Ky. 7-13-1-C
FOR SALE -Studio in best location in city suitable 
for home portraitist; skylight; moderately priced for 
quick sale. S. Frumkin, 10 South Bivd., Albany. 
N. Y. 7-13-1-C
FOR SALE -A ground floor attractive Spanish stuc­
co studio; town of 30,000 southern West Virginia. 
If you are looking for a money making place with 
an average of from $10,000 to $15,000 per year on 
a small overhead, that is no run-down proposition 
but is growing every day, doing the best work in 
town, w rite at once for full description and price. 
Other interests make it imperative that we sell. 
N -i, care of this journal. 7-13-1
OPPORTUNITY for home portrait photographer; 
studio fully equipped; business has fine reputation, 
caters to the best clientele and does only high class 
w ork: business either for sale or open for partner­
ship; reason, my operator has left for Europe. If 
desired will continue as sales representative. Janeau 
Studio, 267 Prospect Ave., Milwaukee, Wise.

7-13-1-C

T h e  Secret o f E arn ing  B IG  M ONEY in PHOTOGRAPHY  
an d  M otion  P icture Projection

sitions or your own business.
This world’s foremost school of Photography, offers 
both resident and home study courses in Motion Pic­
ture, Portrait. Comcrcial and News Photography, ama­
teur Finishing, motion Picture Projection. Professional 
equipment GIVEN with each course. Write for Free 
Booklet.

10 West 33rd Street, Dept. 40, New York City.

One famous Photographer received 
$1000 per picture! There are 
wonderful opportunities for making 
Big Money in Professional Photo­
graphy if you arc trained in the 

modern, artistic methods. Personal, practical instruc­
tion under famous experts fits you for best paying po 

N. Y. INSTITUTE OF PHOTOGRAPHY,

Mention A b e l ’s w hen  you answer the ads
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Not Many Copies L eft
What Should We Charge for 

Commercial Work

#5.00
Postpaid

Only
75

Copies
N o w

-SEND THIS ORDER BLANK TODAY
THE COMMERCIAL PHOTOGRAPHER,

520 Caxton Bldg., Cleveland, Ohio.
Please send us a copy of “What Should We Charge for Commercial W ork."

We enclose check for $5.00.
Name ~ 

Address 

City __

Tou should also read o u t  Commercial P hotographer -----------
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FO R  SA L E  A f irs t-c la ss  studio , p o r tr a i t  and  com­
m ercial, equipped u p -to -date ; in  a  cen tra l N ew  Y ork 
S ta te  c ity : reasonab le  for a  quick sale as ow ner in ­
te rested  in o th e r line o f business. A-4, care  of th is  
jo u rn a l. 7-6-2-C

FO R SA L E —Studio in Ohio located in nice brick 
bu ild ing  in business section; population forty to 
fo rty -five  thousand; established fifteen years; owner 
in ill health ; terms to reliable party. Will sacri­
fice for cash. H-6, care of this journal. 7-13-1-C

Professional Dealers W h o  W ant Your Trade
A LB A N Y , N . Y.— F. E . Colwell & Co., 465

B roadw ay
A TL A N T A , GA.— A tla n ta  P hoto  Supply Com­

pany, 56 W alton  S tree t __________
A T L A N T A , GA.— K astm an Kodak S tores, Inc .,

183 Peachtree Street_____________________
B A LTIM O R E, M D.— E astm an  Kodak S tores, 

Inc ., 223-225 P a rk  A venue 
B A L T IM O R E , M D.— M ary land  P ho to  Stock 

Co., 219 N o rth  L iberty  S tree t 
BO STO N , M ASS.— Ralph H a rr is  & Co., 30 

Brom  field S tree t
B O STO N , M ASS.— E astm an  K odak S tores, 

Inc ., 38 B rom field  S tree t 
B U FFA L O , N . Y.— J .  F . A dam s, Inc ., 459

W ash in g to n  S t r e e t ______________________
CED A R R A PID S. IA .— C am era  Shop, 306 Sec­

ond A venue, E a s t
CHICAGO, IL L .— B urke & Jam es , 223-225

W est M adison S t r e e t _____________________
CHICAGO, IL L .— E astm an  Kodak S tores Co., 

(fo rm erly  Sw eet, W allach  & C om pany) 133
N o rth  W abash  Avenue______________________

CHICAGO, IL L .— N orm an-W ille ts  P ho to  Sup-
ply Co., 318 W ash in g to n  S tree t_____________

CHICAGO, IL L ----W estern  Phot® & Supply
Co., 208 N o rth  W abash  Avenu® 

C IN C IN N A T I, O H IO —The H uber A rt Co., 
124 W. 7th S tree t

C IN C IN N A T I, O H IO —Sim pkinson & M iller, 
433-43_5 Elm  S tree t

C L E V E L A N D , O H IO —The Dodd C om pany, 
648-52 H uron  Road _

C L E V E L A N D , O H IO — E astm an  Kodak S tores, 
Inc ., 1126 Euclid Avenue____________________

C L E V E L A N D , O H IO —The Fow ler & S la te r 
Co., 806 H uron  Road

D A LL A S, TE X A S— Geo. H . P it tm a n  & Bro., 
1504 Y oung S tree t

D E N V E R , COLO.— E astm an  Kodak Stores, 
Inc ., 626 16th S tree t

DBS M O IN ES, IO W A — E astm an  Kodak S tores, 
Inc ., 808-10-12 Locust S tree t

D E T R O IT , M ICH .— E astm an  K odak S tores, 
In c ., 1235 W ash in g to n  Boulevard __ _____

D E T R O IT , M IC H .— The Fow ler & S la te r  C o-
156 L arned  S tree t, W est

FO N D  DU LAC, W IS .— Fond du Lac Pho to  
Supply  Co. (The H uber B ro s .), 36 S. M ain 

__S tree t   _ _
FO R T W A Y N E , IN D .—The B iechler-H ow ard  

Co., 112 W . W ayne  S tree t_________
G R A FTO N , W. V A .— W . R . L oar & Son, 119 

W . M ain S tree t __
H O U STO N , T E X A S— T exas Pho to  Supply Co., 

1017 T exas A venue _
IN D IA N A P O L IS , IN D .—The H. L icber Com­

pany, 24 W. W ash ing ton  S tree t
JA C K S O N V IL L E , F L A .— H. & W . B. Drew 

Com pany ___ ________
K A N SA S CITY', MO— E astm an  Kodak S tores,

Inc ., 916 G rand Avenue.
K N O X V IL L E . T E N N .— Geo. C. D ury  Com­

pany, 422 South Gay S tree t

LOS ANGELES, CALIF. — Eastman Kodak
Stores, Inc., 643 South Hill Street __

MEMPHIS, TENN__The Memphis Phot® Sup-
ply Co., 122 Union Avenue______________

MILWAUKEE, WIS.—Eastman Kodak Stores, 
Inc., formerly Milwaukee Photo Materials 
Co., 427 Milwaukee Street _

MILWAUKEE, WIS.—Reimers Photo Material
Co., 238-240 Third Street________________

MINNEAPOLIS, MINN. — Eastman Kodak
Stores, Inc., 114 South 5th Street________

NASHVILLE, TENN.—Geo. C. Dury Com­
pany, 420 Union Street 

NEW ORLEANS, LA. — Eastman Kodak 
Stores, Inc., 213 Baronne Street 

NEW YORK CITY—Eastman Kodak Stores, 
Inc,, Madison Avenue at 45th Street, also
235 West 23rd Street _____

NEW YORK CITY—Medo Photo Supply Cor­
poration, 323-325 West 37th Street 

NEW YORK CITY—George Murphy, Inc., 67
E ast 9th Street________

NEW YORK CITY—New York Camera Ex­
change, 109 Fulton Street 

NEW YORK CITY—Willoughby, Inc., 110 W.
32nd Street _

OMAHA, NEBR.—Eastman Kodak Stores, Inc.,
419 So. 16th Street____________________

PHILADELPHIA, PA. — Eastman Kodak 
Stores, lnr„ 1020 Chestnut Street 

PITTSBURGH, PA.—Eastman Kodak Storoa, 
Inc., 606 Wood Street

PORTLAND, ORE.—Eastman Kodak Storos,
Inc., 345 Washington Street ____

REGINA. SASK.—The Regina Photo Supply, 
Ltd., 1924 Rose Street

ROCHESTER, N. Y.—Marks At Fuller, Iue.,
45 East Avenue

ROCHESTER, N. Y.—Smith-Surrey, Inc., 1M 
Clinton Avenue, South

ST. LOUIS, MO.—Eastman Kodak Stores, Inc-
1009 Olive Street______________________

ST. LOUIS, MO.—W. Schiller & Co., t  South
Broadway __  ____

ST. PAUL, MINN.—Eastman Kodak Stores
Company, 91 East Sixth Street__________

SAN ANTONIO, TEXAS—Southwest Photo 
Supplies, 120 Bonham Street 

SAN FRANCISCO, CALIF.—Eastman Kodak 
Stores, Calif- 545 Market Street 

SAN FRANCISCO, CALIF.—Hirsch & Kaye,
239 G rant Avenue __________
SEATTLE, WASH.—Anderson Supply Co-

111 Cherry Street______________________
SEATTLE, WASH.—Eastman Kodak Stores,

In c -  1415 Fourth Avenue_______________
SYRACUSE, N. Y.—Francis Hendricks Co-

Inc., 339 South Warren Street___________
TAMPA, FLA.—Tampa Photo & Art Supply

Co- 709-711 Twiggs Street___________ _
TOLEDO, OHIO—Gross Photo Supply Co-

325 Superior Street______ ___________
VANCOUVER, B. C.—Eastman Kodak Stores, 

Limited, 610 Granville Street
WASHINGTON, D. C.—Eastman Kodak Stores, 

In c- 607 Fourteenth Street, N .W ._______
W INNIPEG, MAN.—Eastman Kodak Stores, 

L td- 472 Main Street, also Calgary, Alta.

-----------  A n y  questions?  Ask  usl



Abel’s P hotographic Weekly

Non-color-scnsitivc Film Eastman Panchromatic Film

The attractiveness of design in modern furniture depends 
largely upon the matching of beautifully grained woods 
and the delicacy of inlays.

The cabinet shown in our illustrations is butt walnut, 
finished with a very high polish. It was not possible to se­
cure a satisfactory negative with a non-color-sensitive ma­
terial. But Eastman Panchromatic Film, w ith a K 2 filter, 
pictures the cabinet just as it appears—the high polish, del­
icate design of grain and contrasting black inlay are just as 
they appear in the original.

There is no trick to securing such satisfactory results. Just 
use Eastman Commercial or Portrait Panchromatic Film  
and a Wratten Filter.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

A ll dealers'

Teli the dealer you "saw it in A bel 's"



c>4 A b el’s P h o to g ra ph ic  Weekly

D irect Development Tones
There’s no need for a separate toning process when 
you use Athena " Old Ivory” and the Athenon de­
veloper. Warm, olive-brown tones are secured by 
direct development— distinctive tones which will 
please your customers because the prints are warm 
and rich and brilliant.

There are four grades of Old Ivory to choose from 
— V Smooth, W Rough, X Silk, all on ivory tinted 
stock, and Y Silk on cream white stock. And these 
same surfaces may all he duplicated in enlargements 
made on Yitava Projection Paper.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

A ll dealers'

-When you write the Eastman Kodal{ Company—mention A bel :


