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PERFECT PRINTS! 
Silver, Gelatine etc. contained in 

HA M MER EMULSIONS 
are proportioned so that you can make 

PERFECT PRINTS. 

With artificial light or daylight they record the deli-
cate tones so necessary when printing time comes. 

USE SPECIAL BRANDS for SPECIAL WORK. 

MAMMERORYPLATE CO 

RE6.TRADE MARK 

HAMMER DRY-PLATE COMPANY 
Ohio Avenue and Miami Street, St. Louis, Mo. 

159 W. 22nd Street, New York City 
Hammer's Booklet, loth edition, sent on request. 

I 

THE SERIES II 
VELOSTIGMAT /4.5 

Home P̀ortrait Photographers 

Should Use This Lens 

It has speed and flat field, it gives sharp 
definition and is compact in size  11 the 
essential points required in a lens for 
good home portraiture.  Of course, the 
Series II Velostigmat is also an ideal all-
around studio lens — use it for portraits, 
groups, babies, enlarging and copying-
it's the most versatile lens on the market 

Give it a trial and you will 
use no other. 

Wollensak Optical Company 
692 Hudson Avenue  Rochester, N. Y. 

Manufacturers nf gtwlity photographic lenses and shutters since 1899. 

you need info+mason—mite Aeet's 
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jn 'Pa s s fna " 
TENNESSI,:I,, TRIES TO TAX PHOTOGRAPHS!  How would our 

readers like to operate their studios in a State which imposed a tax 
of ten percent of the sale price on all photographs on which the sale 

price including the mounting or folder was more than two dollars a dozen? 
It sounds ridiculous, of course, but that is exactly what the Tennessee 
Legislature tried to make into law early in April and, because of the swift-
ness of the action, succeeded in getting to a second reading before the 
photographers of the State even learned what was going on. The Memphis 
Association heard about it first, and promptly wired one of their members, 
Thomas Southworth, who happened to be spending a vacation in Nashville, 
where upon Mr. Southworth promptly proceeded to make himself busy 
as 'a lobbyist. Whether or not his efforts have been successful in pre-
venting the passage of the bill we shall not know until a later issue, but 
so pernicious is the bill that we are printing it in full. These things fre-
quently occur in cycles. It is entirely possible that attempts to pass similar 
legislation will be made in other states, and photographers should be on 
the watch for them. Here is a situation where the Photographers' Asso-
ciation of America should be in a position to function valiantly and to good 
purpose' 

SENATE BILL No. 1126 
Cum7nings & Abernathy 

P I R 415129 

AN ACT TO PROVIDE REVENUE FOR THE STATE 
OF TENNESSEE BY IMPOSING A SPECIAL TAX 
OF TEN (10%) ON FINISHING PHOTOGRAPHS 
WHICH ARE .SOLD FOR MORE THAN TWO ($2.00) 
DOLLARS PER DOZEN AND TO PROVIDE FOR 
THE ENFORCEMENT OF SAID ACT AND TO 
PROVIDE PENALTIES FOR VIOLATIONS THERE-
OF. 
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SECTION 1. BE IT ENACTED BY THE GEVER:I L ASSEMBLY 
OF THE STATE OF TENNESSEE, That, there is ht rrbN imposed a 
special tax of ten. (10%) per cent of the sale price of all Photographs 
made, finished, and/or sold in this state where the sale priv( including 
price of the folder is more than two ($2.00) dollars per doZ( ti. 

SECTION 2. BE IT FURTHER ENACTED, That all joct-sons, firms 
or corporations making, finishing or selling photographs iii this State 
where the sale price is more then Two ($2.00) Dollars per dozcu which 
shall be computed by including the price of the folder as well as the price 
of the photograph and/or card, shall pay a special tax to the State of 
Tennessee of Ten (10%) per cent of the sale price of said photographs, 
the payment of which shall be evidenced by a state revenue stamp to be 
attached before said photographs are delivered and which stamp shall be 
procured from the Commissioner of Finance and Taxation of the State 
of Tennessee or front his duly agent or agents in the State of Tennessee. 

SECTION 3. BE IT FURTHER ENACTED, That any person, 
fi?-nt, or corporation violating the provisions of this Act by fa-iling or 
refusing to attach the stamp as herein provided, before delivet7ng said 
photographs shall be guilty of a misdemeanor and upon conviction. thereof 
shall be fined not less than. Twenty-five ($25.00) Dollars nor more titan 
fifty ($50.00) Dollars and imprisoned not more than Thirty (30) days 
for each, ofl'en.se in the discretion of the trial court. 

SECTION 4. BE IT FURTHER ENACTED, That all revenue de-
rived under the provisions of this Act shall be paid into the State Treasury 
by the Commissioner of Finance and Taxation and shall be credited to 
the General State Fnnd. 

SECTION 5. BE IT FURTHER ENACTED, That this Act take 
effect on the first day of May 1929, the public welfare requiring it. 

"Photography Month" in Fort Wayne 
A Publicity Feature Worth Studying by Any Local Association Desirous of Placing 

Photography Strongly before the Public. 

ALTHOUGH we have on several occa-
sions published small items regarding 
the Fort Wayne, Ind. activities be-

ing carried on by the photographers in con-
junction with the Chamber of Commerce 
of that city, the "Photography Month" 
which is now an accomplished fact as a 
result of their efforts offers so much ma-
terial for study that we are devoting con-
siderable space to a long report by secre-
tary A. W. Cron of the photographers' 
committee in general charge of the work. 
Ilesirous of bringing the arts and profes-
sions more prominently before the notice 
of the people of Fort Wayne, the Chamber 
of Commerce, through its Fine Arts Com-
mittee, conceived the idea of developing a 
series of special "months," each to be de-
voted to some one of the arts or professions. 
So far January has been "Plastic Arts 
Month;"  February "Literature Month;" 
March "Architecture Month;" April "Pho-

tography Month;" May "Music Month;" 
and so on.  The plan has been very well 
thought out, and every possible avenue of 
publicity is being exploited in each case— 
exhibitions, advertising in the newspapers 
and by direct mail, radio broadcasting, lec-
tures, motion picture films, pageants, etc. 
The point that is of special interest is 

that while each of these "Months" is in 
direct charge of representatives from the 
art, profession or industry directly inter-
ested, practically the entire population of 
the city is backing the movement, because 
those who are not selfishly interested in 
any one particular "Month" will neverthe-
less do everything possible to put that 
"Month" over so that they may have sim-
ilar support when their own turn comes. 
By a collective effort of this kind a really 
successful period, whether it be a month 
or a week or what not, can be given over 
to photography, whereas if the photograph-

If you need information—waste A BEL *3-
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The Silent Salesman! 
Actual Window and Showcase Displays 
of Different Studios — Some Good, 
Some Not So Good—and Why. 

Number 13. The Pannell Studio, Hove, England. 

While we see much attention paid to exteriors and interiors of the many new 
studios being erected in this country, there is as a rule little variance in the 
appearance of the show windows. We are so accustomed to broad expanses 
of plate glass and so many of our buildings are set gttarely out on the build-
ing line to get the advantage of every possible inch of space, that the photo-
graphers themselves and their architects have overlooked the considerable 
advertising possibilities of window treatments which may vary from the nor-
Mal.  An interesting case in point is this show window of Mr. E. W. Pan• 
nell, well known British photographer of Hove, England. The picture drew 
our attention at once and we have accordingly reproduced it from a recent 
issue of "The Professional Photographer" of London, not because of the dis-
play in the window but because of the very original featuring of the window 
itself.  After all, the window is a considerable part of the display that is in 
it, and therefore this picture is quite appropriate on this page. 

ABEL'S will be glad to receive photographs of win-
dows and showcase displays for publication on this page. 

ABEL'S cosu only $2.50 a yea. 
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Latest 1929 Convention Information 
ASSN. 

Mfrs. 
F.xh. CITY  PLACE HQRS. DATE SECRETARY 

THE 
NATIONAL 

Yee Buffalo, N. ]'. Broadway 
Auditorium 

Hotel 
Statler 

May 20-24 
L C. Vinson, 
2258 Euclid Ave., 
Cleveland, Ohio. 

North Dakota No Fargo, N. D. 
Powers 
Hotel 

Powers 
Hotel 

April 
23-26 

A. W. Dolph, 
Mayville, N. D. 

Missouri 
Valley 

Tar Heel 

Yes 

No 

Omaha, Nebr. Rome Hotel Rome Hotel June 3-6 
Edwin A. Falk, 
Valley Junction, 
Iowa. 

Asheville, N. C. June  17-18 L. B. Throckmorton,Reidsville, N. C. 

Wisconsin No Madison, Wis. July 23-25 
Joseph I.. Mutzbauer, 
452 Mitchell St., 
Milwaukee, Wis. 

O-M-I Yes Cedar Point, 
Ohio 

Convention 
Hall 

Breakers 
Hotel 

August 
6-8 

Charles Abel, 
515 Caxton Bldg., 
Cleveland, Ohio. 

New York No 
Elmira, 
N. Y. August 

Russell McLaren, 
Fredonia, N. Y. 

New England No Swampscott, 
Mass. 

New Ocean 
House 

New  Ocean  
House Sept. 5-7 

Geo. H. Hastings, 
13 Spring St., 
Watertown, Mass. 

Middle 
Atlantic Yeb 

Harrisburg, 
Pa. 

Penn-Harris 
Hotel 

Penn-Harris 
Hotel Sept. 16-19 

A. A. Boss hart,  
York, Pa. 

Master Photo 
Finishers 

Yes  Washington, 
D. C. 

Guy A. Bingham, 
Box 1020, 
Rockford, Ill. 

Pacific 
International 

Yes San Francisco, 
Calif. 

August 
26-30 

Claude T. Palmer, 
Bushnell Studio, 
Seattle, Wash. 

Southwestern No 
Dallas, or 
Fort Worth, 
Texas 

Sept. 23-26 
( 7) 

Mrs.  Lillian  Housh,  
905 Holman St., 
Houston, Texas. 

Minnesota No Eilef Halmrast, 
2942 Bloomington Ave., 
Minneapolis, Minn. 

ers alone try to put over a photographic 
week or month, it will receive rather scant 
attention.  The moral is obvious, and it 
should be possible to conduct a series of 
"Months" like this in any worth while city 
in the country, particularly in such cities 
which have art museums conducted by di-
rectors or committees which are really an-
xious to bring their wares more thoroughly 
before the public. 

The following Fort Wayne committees 
are handling the work, Mr. Cron's report of 
which follows: General arrangements, Felix 
Schanz, chairman; A. W. Cron, secretary; 
S. A. Beach, treasurer. 
Exhibits: W. K. VanDeGrift, chairman; 

C. 1). Hoff, L. R. Clippinger and H. Her-
man. 

General publicity: F. Schanz, chairman; 
A. W. Cron and C. C. Solomon. 
Newspaper publicity: W. W. Neuman 

and L. R. Clippinger. 
Halls: A. W. Cron, F. Schanz and S. A. 

Beach. 
Rules and regulations: W. K. VanDe-

Grift, C. D. Hoff and C. C. Solomon. 
Reception: C. B. Graae, W. K. VanDe-

Grift, S. A. Beach and H. R. Masterson. 
"The photographers of Fort Wayne are 

doing a most unusual thing, which I hope 
will be of interest to your many readers. 
This idea is being fostered wholly by the 
Chamber of Commerce, who have set aside 
each month of the year for some activity, 
starting the month of January as Plastic 
Arts Month, February as Literature Month, 
March as Architecture Month, April as 
Photograph Month, etc. At the head of all 
of these activities is a committee of the 
Chamber of Commerce composed of one man 
representing each of the different arts. 
Felix Schanz is on this committee sponsor-
ing photography, and is also the general 
chairman. 
"Early in February the photographers of 

Fort Wayne were called together by the 
Chamber of Commerce to formulate plans 
and act as a committee working with the 
Chamber of Commerce to make this month 
a big affair.  At this meeting the photo-
graphers elected the following officers: 
Chairman Felix Schanz; secretary A. W. 
Cron; treasurer Sid Beach. 
"Another meeting was called for the fol-

lowing week.  This was a dinner meeting 
with an attendance of twenty-five photo-
graphers.  The manager of the Chamber 
of Commerce addressed the meeting, telling 
briefly about the Fine Arts program being 

Asst"s exitu to serve you 
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promoted within the Chamber of Commerce 
through its Fine Arts Committee. He gave 
an outline of the programs already carried 
out and spoke of the fine floral parade at 
the end of Landscape Architecture Week, 
the formation of the Business Men's Art 
Club resulting from the Plastic and Graph-
ic Art program held during November, the 
Literature Month program just coming to 
a close which created nation wide interest, 
and also touched on the Architectural pro-
gram to be carried out in March; Photo-
graphic Month in April, and the series of 
programs closing with Music Week in May. 
"He spoke also of the captains of indus-

try demanding things culturally before lo-
cating in a city. 
"Mr. Schanz then gave a brief outline of 

the work so far done by subcommittees re-
cently appointed.  He announced that it 
was intended to have two exhibits; one of 
the professionals, and the other by ama-
teurs. 
"Mr. Cron reported regarding the lunch-

eon and Service Clubs before which there 
will be photographic talks during April. 
"Mr. Paul Beiersdorfer representing the 

Eastman Kodak Company spoke briefly re-
garding the plan of promoting photography 
through the program outlined, and congrat-
ulated the photographers in this city for 
the fine opportunities afforded. 
"Mr. Howard reported that there would 

be a real exhibit during Photographic 
Month.  A number of other amateurs pre-
sent spoke very highly of the plan. 

"Mr. Cron spoke on the question of a 
permanent organization of photographers 
taking in as members all photographers 
in Fort Wayne and vicinity within a radius 
of sixty-five miles, plans for which are to 
be announced at the banquet to be held dur-
ing Photographic Month. 
"A meeting has been held regularly each 

Monday evening since the beginning.  The 
week of April 22nd has been set aside as 
exhibition week, at which there will be 
a display of photographs by photographers 
from all parts of the country.  We have 
arranged for two auditoriums within the 
Chamber of Commerce for this display and 
have already received pictures from at least 
twenty of the country's leading photograph-
ers. By the time that all photographs are 
in they will run into the thousands.  The 
Woman's Club, which is a large auditori-
um and one of the most beautiful in the 
country, is to be devoted to the out-of-
town exhibits, while the local exhibit will 
be held in the main auditorium. Each pho-
tographer is allowed to exhibit 12 pictures. 
"Mr. Schanz has just returned from a 

trip to Rochester, N. Y., where he has 
the promise of a large selection of photo-
graphs from the Eastman Kodak Company, 
also a private loan from George Eastman 
of photographs that he made while on his 
hunt in Africa.  A visit was paid to New 
York City where pictures were obtained 
from Dudley Hoyt, Pirie MacDonald, and 
also an exhibit of photographs made of 
animals in the Bronx Zoo. He also visited 
Washington, h. C. where exhibits from 
Harris & Ewing and Will Towles were ob-
tained.  The most valuable exhibit will be 
one that is loaned to us by the Smithsonian 
Institute, of photographs made years back, 
and also a history of photography. 
"The newspapers have been giving us 

quite a bit of publicity, reporting each 
week's meeting, besides giving us a story 
each week.  Previous to the week of the 
exhibit there will be a double page spread 
in the rotogravure section of one paper, also 
a complete history of photography which 
will occupy quite a bit of space, also sev-
eral illustrations will be used by the other 
paper and a history of photography. 
"One of the local broadcasting stations, 

A billboard, to be successful, needs to be spectacular as well as prommen:.-, located.  Also a >hould have on it t
fewest number of words which will properly convey the desired message. -This board, used by Alvin C. Krupntck, 

Tulsa. Okla., seems to fill the requirements excellently. 
- Say ABEL'S when you write an advertiser   
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WOWO, which is one of the outstanding 
stations of this part of the country, is giv-
ing us the privilege of six addresses of 
three minutes each, free of charge.  These 
addresses will be given by locally prominent 
people who will sponsor this photographic 
activity in the name of the Chamber of 
Commerce. 
"The week of April 22nd will be devoted 

to the exhibit of photographs, and will wind 
up with a banquet on the evening of April 
25th, at which time we expect an attendance 
of at least three hundred. Out-of-town 
photographers within a radius of one hun-
dred miles are being invited by the Cham-

ber of Commerce. One letter has already 
gone forward, and two more are to follow 
at an interval of a week apart. Six hun-
dred letters are also being sent by the 
Chamber of Commerce to as many of the 
city's most prominent people to attend this 
banquet. All of this expense is borne by 
the Chamber of Commerce. At present the 
photographers have had to bear only a very 
small part of the expense. It is intended 
to announce at the banquet the formation 
of a permanent photographic society to take 
in all the territory surrounding Fort Wayne 
within a radius of 60 miles.  It is also in-
tended to make this an annual feature." 

" , - py  The PHOTOGRAPHERS' ASSOCIATION of A MERICA 

f  JOHN R. SNow, Mankato, Minn., President 
CHAS. AYLETT, Toronto, Ont., 1st Vice-President 

{ I Q  D. D. SPELLMAN, Detroit, Mich., 2nd Vice•Presidew 
11 V  GEORGE D. STAFFORD, Chicago, III., Treasurer 

(,HAS. R. HowsoN, Minneapolis, Minn., Chairman Commercial Section 
t�,  W. E. DOBBS, Flint, Mich., Vice•Chairman Commercial Section 
v  NELSON BULKLEY, Columbus, Ohio, Chairman Mfrs. Bureau 

JAMES E. REEDY, Minneapolis, Minn., Secretary-Treasurer Mfrs. Bureau 
i0N - OF  P L. C. VINSON, 2258 Euclid Ave., Cleveland, Ohio, Genera Secretary 

M AKC11  BUSINESS 

THE record-breaking January business 
reported by the photographers  re-
sponding to the February question-

naire sent out by the Research Bureau of 
National  Advertising  Headquarters  has 
actually been eclipsed by the results of the 
March questionnaire. A tabulation of the 
replies shows that in February 65% in-
creased their volume over February 1928, 
and 67% increased profit; while 78% in-
creased volume for the two months of 1929 
as compared with the first two months last 
year, and 75% showed greater profits. 
As against this 18%n lost in volume as 

compared with the same month in 1928, and 
10%e showed smaller profit ; and for the 
year to March 1st, 7% lost in volume, and 
6%r reported smaller profits. The remain-
der stated they had noted no appreciable 
change. 
The increases in volume ran all the way 

up to 155% —which excepts some instances 
where school work, or similar special orders, 
ran up the totals—and profit increases 
for these studios as much as 100% as com-
pared with February, 1928. One firm — 
which stated that their business was affect-
ed by the local crop conditions— showed a 
decrease of 50%r in volume and profit as 
compared with February, 1928. 
This last studio stated that other firms 

in other lines in that community were not 
doing any better than it was. 

"I consider that I have had a very good 
year," he wrote, "as all other business here 
is poor and I can't kick when I know that 
one merchant told me this was the poorest 
year in his line in 50 years." 
Of those who reported increases, 60% 

attributed these to advertising, 25%  men-
tioning National Advertising specifically. 
Local business conditions, or other factors 
purely local in scope, accounted for 25% 
more of the increases, and personal solici-
tation, general business condition, and a 
scattering of other reasons were given as 
causes by the remainder. 

Two questions, in regard to the use of 
window displays and other forms of dis-
playing photographs, and as to the results 
obtained through them, netted a nearly un-
animous response that such displays were 
used and that they were effective. The first 
question, asking whether these displays 
were used, brought affirmative responses 
from 91%c and negatives from only 9%. 
In reply to the second question one com-
mercial photographer replied that he did 
not believe his customers could be attracted, 
or even reached, through window displays; 
less than 10% of those who used window 
displays said they were uncertain as to the 
results; and all the remainder answered 
very positively that the displays were pro-
ductive. 
Several mentioned that they believed 

Mention Aeea.'e when you answer the ads 
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BOOKLETS  Another of the Helps 
Offered to Subscribers of the 

National Advertising Campaign 

ALITTLE story out of everyone's 
life—that is a brief description of 

the text of this story style booklet, which 
ties up to the National Advertising Pro-
gram of the Photographers' Association 
of America. 
The story is that of the joys that 

photographs bring 
— photographs of 
children, specific-
ally. This booklet 
touches sentiment 
with a profit-mak-
ing wand of sales 
appeal for the pho-
tographer; and to 
reinforce the ap-
peal that "Photo-
graphs Live For-
ever" is the 
strength of tie-up 
with the National 
Advertising. 

"It is a wish as 
old as the world— 
and as young as 
this morning," the 
text of this little 
folder says.  This 
wish  that every 
Mother makes. 

"And her wish 
is that the youngsters might stay young. 
"'If only they wouldn't grow up!' 

she wails.  But old Father Time has 
other plans. And at this bright sunshiny 
season the children seem to grow inches 
every day! 
"Soon they will be young men and 

women.  And you will be left with 
memories—and with photographs to 
freshen those memories.  How happy 

you will be then in the knowledge that 
you let nothing interfere with the mak-
ing of these precious possessions that 
stretch yesterday to lifetime length. 
"Just an hour or so some morning this 

week is all that's needed. Telephone us 
and we'll make the appointment." 

This folder is 
one of the series 
of twelve which 
was shown in the 
hook How to Made 
More Money from 
Portrait P h o t o, 
graphy.  Through 
the new schedule 
recently announced 
by National Ad-
vertising H e a d -
quarters, they are 
now available to 
subscribers to the 
Advertising P r o-
1ram at the follow-
ing prices: 

Without im 
I)rint, 100, $1.00; 
X50, $2.00; 500, 
S4.00; 1,000, 
58.00. With im-
print  o f studio 
name and address, 

100, $2.40; 250, $3.60; 500, $5.90: 
1,000, $10.20.  Envelopes the proper 
size for mailing the folders without im , 
print, 100, $0.50; 250, $0.75; 500, 
$1.45; 1,00, $2.85.  With return ad, 
dress imprint, 100, $1.90; 250, $2.35:. 
500, $3.30; 1,000, $5.10. They may be 
purchased by subscribers through the 
Subscriber Advertising Department, Na, 
tional Advertising Headquarters, 8th fl., 
Peoples Bank Bldg., Indianapolis, Ind. 

Our Motto is "Service."  Can we help you' 
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Po 714 s for   
� ia /Deop/e 

To the Whimperer 

by Charles Abel 

When you seem at the end of your 
rope 

With disaster appallingly near, 
Just as long as you're living there's 

hope 
That you still will come through "in 

the clear." 
Keep before you the comforting thought 
That the morrow may turn things 

about, 
For no matter how much you're dis-

traught--
There is always a way to climb out. 

You may think as you cudgel your 
brain 

You've exhausted each possible chance, 
And the fear you may break at the 

strain 
Makes it worse, and your troubles en, 

hance. 

C̀hen look back at the scenes of the 
past — 

How you struggled with worry and 
doubt, 

Yet you always survived at the last-
There was always a way to climb out. 

So before you give in to despair 
Have a thought for the thousands 

below; 

t̀hose who haven't a tithe of your 
share 

In the goods that this world can be 
stow. 

Though they live in the depths of dis• 
tress 

They emerge from the rabble and rout; 
They've a lesson to teach of success-
That there's always a way to climb 

out! 

COPTRIONT  1926  By  CMARL 

they should change their windows more 
frequently, and keep as varied a display 
as  possible.  Most of these were in the 
smaller cities.  It seems that in smaller 
towns, daily habits are more pronounced 
and more regular than in larger cities, and 
it is therefore probable that the same group 
of persons will pass the studio, and see the 
displays there, in a small town, than is 
likely in a larger city.  The use of large 
photographs in display windows and cases 
was also referred to by a number of those 
replying, stating that larger photographs 
more readily attract attention, and also 
that they suggest the buying of larger fin-
ished portraits to those who are interested 
by the window displays. 

Some of the other comments developed 
by the questionnaire are interesting.  One, 
from a photographer in a small Eastern 
city, states: 
"People are not going out of town to have 

their photographs made." 

This particular photographer is making 
use of the direct-mail advertising tying up 
to the National Advertising Program of the 
P. A. of A., and it is possible that his 
recognition by his own community is at 
least partly traceable to the effect of the 
advertising in such magazines asSaturday 
Evening Post, Ladies Home Journal, and 
others on the advertising schedule.  His 
identification with this program through 
the use of tie-up advertising materiais has 
made him a prophet in his own land, and 
more profit in his business. 
Other comments follow: 

"Can't say exactly what factors are re-
sponsible for our increase, only we are us-
ing the advertising material and getting 
better known." 
"All in all, I would say: L̀et the Big 

Program go on another four years, and 
then another.'  After a pees-1n owns his 
first automobile, how could he get along 
without one?  This is the one Big thing in 

Tell your competitor tO read ABEL'$ 
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photographic history, and personally, I 
would like to see the advemisnig continue 
with a suggestion such as 'Compliment h:m 
or her by asking for a Photograph'." 
"We used the Valentine billboard, pic-

ture shows, street car advertising, and 
newspapers, and as far as we know we did 
not take a single order for a straight Val-
entine gift." 

In regard to the last comment, it might 
be pointed out that while it is likely that, 
because of the occasion, few, especially of 
the men, would be willing to admit they were 
giving it for a Valentine, many undoubtedly 
would  have  photographs made without 
stating their reason, as a result of the ad-
vertising.  The fact that business was so 
much better during February this year than 
last, particularly in the portrait line, would 
seem to indicate that the Valentine adver-
tising was having its effect; and it takes 
time to change the thoughts of people and 
build up the use of any product for a sen-
timental use.  Once sentimental use is es-
tablished, it is a rich source of profit. 

THE APRIL AND MAY CAMPAIGN 
Use of direct mail material tying up with 

the National Advertising Program reached 
a new high peak during March, both in 
commercial and in portrait classes, the lat-
ter being largely for Mother's Day mater-
ials. The portrait photographers seem deter-
mined to make that day a "Second Christ-
mas" in the volume of business done, and 
are sparing no effort in advertising and 
other sales stimuli to increase the business, 
by broadcasting messages telling the joy 
that photographs bring. 
Other materials distributed through Na-

tional Advertising Headquarters have been 
in great demand, particularly posters, mov-
ie slides and trailers, and newspaper adver-
tisements in mat form.  A second printing 
of the booklet The Story/ Your Face Tells 
which is now being nationally advertised, 
has been forced by the demand for this tie-
up on the part of the subscribing photo-
graphers, coming on the heels of a very 
active response from those reading adver-
tisements in national magazines who wrote 
to National Headquarters asking for this 
interesting book. 
The magazine advertising of the new ser-

ies, which has been making such a deep im-
pression on the buying public, and which 
stresses the individuality of photographs, is 
continuing in the magazines during May. 
"You, the most interesting person in the 
world" is the caption of the advertisement 
which will reach more than twelve million 
readers through The Saturday/ Evening 
Post, May 25th and MacLean's, May 15th. 
The  commercial  advertisement  headed 

"Sparkling" will appear in Sales Manage-
ment, Nation's Business and Western Ad-
vertising, May,  and Printer's Ink, May 
16th; while another advertisement, with the 
caption, "Just try to write a description," 
will appear in The Saturday Evening Post, 
May 18th. 

The text of the portrait advertisement 
is personal in tone, conversational in man-
ner, and emphasizes the importance of the 
individual in the lives of those closely as-
sociated with that individual.  It tells how 
photography can translate that personality 
to paper, and "grasp the essence of you." 
It suggests the photograph as the most 
intimate gift.  Across the base of the ad-
vertisement is the slogan of the program, 
"Photographs Live Forever."  The adver-
tisement contains a brief paragraph sug-
gesting that the reader write for The Story 
Your Face Tells and a line which identifies 
"The Master Photographer" with the slo-
gan and the Association seal. 

The commercial advertisement which ap-
pears in The Saturday/ Evening Post is that 
which was carried in the other magazines 
on the schedule during April.  The other 
advertisement emphasizes the vivid quality 
which photographs possess.  The caption, 
"'Sparkling!' that is the story this Photo-
graph tells" appears immediately beneath 
the illustration, which shows an interesting 
still life grouping. 
The text elaborates the caption theme: 
"For Photographs do sparkle!  To even 

prosaic products they lend new beauty and 
allure.  Photographs mingle romance and 
reality: present your wares exactly as they 
are: yet with a captivating charm that 
leads to bigger, quicker sales. Photographs 
are not discounted as the fanciful dream 
of an artist.  They tell your story as an 
unprejudiced eye witness." 
Below the text appears the slogan of the 

commercial section, "Photographs Tell the 
Truth," and a small illustration above a 
block of type at one side of the advertise-
ment calls attention to the book Hoax to Use 
Photographs in Your Business. 
These advertisements are apparently hav-

ing a consistent effect on the buyers of ad-
vertising art, for there is a constantly in-
creasing use of photographs for advertising 
and sales promotion. 
In the field of portrait advertising, also, 

photographs are now being used for many 
occasions for which they were not formerly 
thought acceptable, and a notable example 
of this is the Mother's I)ay occasion, which 
is proving so fruitful a source of business 
for the portrait photographer as to force 
the postponement of the National Conven-

You'II both profit by the suggestion 
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tion of the P. A. of A. 
The advertising of the National Program 

of the P. A. of A. is changing the thought-
habits of the United States and Canada 

about photographs, and the photographers 
who are linking their own advertising to 
the National Program are getting the major 
share of the benefit. 

T141 s H ei e M a y 
During the past six months or so we 

have announced in this column the opening 
of innumerable new studios.  Won't some 
of our readers who have been fortunate 
enough to fix up handsome new locations 
for themselves send us some prints for pub-
lication in our series of "Other Photograph-
ers' Studios?"  If you have several prints 
send them all so we can make up a group 
—if you have only a photograph of the 
camera room, or the outside of the building, 
send that anyway. 

Aage Mikkelsen, owner of the White Stu-
dio, Schenectady, N. Y., has joined with 
four other men of that city in the formation 
of Frisbie, Bishop & Co., Inc., a new ad-
vertising agency which will handle all 
branches of advertising and sales counsel, 
and in addition will conduct a commercial 
studio. 

The many friends of Frank Shirley, dem-
onstrator for the G. Cramer Dry Plate Co., 
St. Louis, Mo., who have been wondering 
at his absence from his accustomed route, 
will be sorry to learn that he was away 
because of the illness of his mother, who 
died on March 20th after being in the Stam-
ford Sanitarium for a number of months. 
Frank was down in Texas with her during 
the last weeks of her illness. 

Orville  Jefferson,  well  known  photo-
grapher of Kokomo, Ind., recently had the 
honor of having one of his landscape paint-
ings chosen to he hung in the 'Marshall 
Field exhibit of paintings by Indiana's fore-
most artists. The exhibit is now traveling 
through Indiana. 

Earl C. Calvert, Michigan City, Ind., has 
moved to a ground-floor location in a build-
ing just completed in that city. 

Henry Sill, for the past four years with 
Clifford Norton of Cleveland, has opened a 
studio at 10002 Carnegie Avenue, Cleve-
land, with Miss Lowrey. They will specia-
lize in home portraits, garden and architec-
tural work. 

H. O. Bodine, connected with various con-
cerns in the photographic industry for the 
past twenty-six years, is now General Sales 
Manager of Duograph, Inc., 130 W. 42nd 
St., New York City. Duograph is offering 
a line of hand and motor driven motion pic-
ture projectors, and expects in the near 
future to offer a complete line of equip-
ment, including a new camera. 

In the death of Walter J. Markley, on 
March 27th, another of the Old Guard of 
the photographic profession passed to his 
eternal rest. Mr. Markley died in Chicago, 
his home town, where he had been taken 
but a few weeks previously, after a long 
illness in Washington, D. C., where he was 
in the employ of Underwood & Underwood. 
Mr. Markley was a familiar figure at every 
Photographic Convention for a quarter of 
a century, and enjoyed a very wide acquain-
tance among the profession, by all of whom 
he was held in the highest esteem, for his 
personal qualities as well as his keen pro-
fessional knowledge and loyalty.  He was 
familiarly dubbed by many of his confreres 
as "the little English gentleman."  Mr. 
Markley travelled the country for fifteen 
years for the firm of Willis & Clements, of 
Philadelphia,  as  demonstrator  for  the 
famous Platinotype papers of that firm. He 
was recognized as an authority in his line 
of work. He had also for many years been 
employed by the Cramer Dry Plate Com-
pany of St. Louis.  In a sense it may be 
said that Mr. Markley was born to the pro-
fession of photography, since he first saw 
the light of day in London, England, where 
his father Thomas Markley, one of the 
skilled cabinet makers of that city, made 
some of the first cameras that were devised 
for the then new art of making pictures by 
light.  The family, consisting of twelve in 
all, seven boys and three girls, arrived in 
Chicago in 1871, where later, the father and 
son, Walter, entered actively into photo-
graphic work, first in a commercial way, 
and later in studio work. He died of heart 
failure, with complications.  The "little 
English gentleman" will be missed by many. 

When you have a problem  write A s2L'& 
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L. B. Throckmorton, secretary of the Tar 
Heel Photographic Society (N.C.) writes 
that owing to the change in the dates of 
the National and other conventions, it has 
been necessary to postpone the meeting of 
that society one week, so that the dates 
are now June 17th and 18th, at Asheville, 
N.C. Ben V. Matthews, Winston-Salem, N. 
C" who is in charge of the program, has 
made splendid progress and a first-class 
meeting is to be expected. 

Levi F. Smith, aged 73, oldest business 
man in El Paso, Ill., where he had been 
engaged in photography for many years, 
died suddenly on March 18th of heart fail-
ure.  He had started as a photographer in 
1869 and ten years ago had celebrated his 
50th anniversary in the business. 

Edwin Park, Oneida, N. Y., held an ex-
hibition of his work at his studio in that 
city on March 21st and 22nd, afternoons 
and evenings, which received excellent at-
tention from the public. Such exhibits are 
excellent ways of building up business, and 
are among the most economical forms of 
advertising. 

Ed. L. Miller, Tulsa, Okla., having out-
grown his former studio, has moved to a 
new and larger space at 217% South Main 
Street, that city. He is equipped to do por-
trait, commercial and aerial work. 

Lee Paulmann, prominent photo finisher 
of Bristol, Conn., believes in "teaching the 
young idea how to shoot." He recently spoke 
on amateur photography before the students 
of a local high school.  This is good busi-
ness—the children of today will be the but-
ton-pushers of tomorrow. 

C. E. Riddell, Manager of the Martha 
Washington Candy Shop, Miami, Fla., is 
in the market "for pictures photographic 
or prints of men and women historic of the 
United States and France, England, etc." 
This comes to us on a post card, with no 
intimation of price to be paid, return of 
prints, or anything else.  We publish it 
for what it may be worth. 

Frederick H. Lockwood, for several years 
a photographer in Huntington, L. I., N. Y., 
died on April 1th at his home in that city, 
at the age of 78. 

Other Photographers' Studios. 
Warlick Studio, Macon, Ga. 

No. 107 

It is always good to know the other tan's ideas. Nearly every photographer intends to build —or at 
lease equip— a studio which shall contain what Is (to him) the last word in arrangement and equipment, 
This series of pictures includes studio exteriors and interiors in different parts of the country, not necessarily 
those of famous photographers but all worth careful study. File them away, and make use of the best 
of their ideas when the time comes for your own dream to come true. 

This is the studio of H. C. Warlick, Macon. Ga.  Mr. Warlick has not made the most of her opport r.. 
There is in excellent chance for a home-like effect , but  the large  disp lay  of frame d pictures  and the f:.� 
formally draped arrangement of the displawtables makes the reception room look more like a hotel sampl-
than the comfortable and attractive reception room of a photographic .studio.  At the left iue sec the 
place and display of frames At the reception room ; at the right we see the other side of the reception coon: 
the door leading to the dressing•room.  - 

.---11 you don't know who sells it—write AseL's 
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Four Portraits by Miss Belle Johnson, Monroe City, Mo. 
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CRITICIS MS 
By J. ANTHONY !BILL, Cincianati, Ohio 

. April 20th, 1929 
(Ste portraits on opposite page) 

FOUR portraits by Miss Belle Johnson, Monroe City, Mo.  The portrait at the top left corner has a very flat grey tone all over. The face has no roundness but is just 
a flat mass.  It is difficult to say just what is the matter with the chemical effect. 

whether it is in the print or the negative, as it has no tone value at all. These are being 
judged by the original prints. A very interesting subject, but has failed to make a good 
portrait.  The kind that could have been made with the same lighting but much better 
chemical effect. 

The portrait at the top right corner is somewhat improved in tone value, but ven 
little.  The scarf around the shoulders has a tendency to shorten the neck and destro\ 
the line. This might have been used more delicately, so as to show the line of the should-
ers and the neck.  The front view of the shoulders has a broad effect, but if turned it 

trifle it would have given the pose more rhythm. 

The portrait of a boy in the lower left corner is just a good picture of a boy. The 
lighting is pleasing on the face, but on the clothes is a bit strong. The spacing and ex 
pression are good. The pose of the arms is a bit angular and may have been helped b,. 
trimming a little more at the bottom, say just up to the arms. 

Portrait of young lady out of doors. This should be a flattering picture of this young 
lady as it is soft and fall of atmosphere. The shrubbery is a bit strong, but it would be 
hard to change that unless the subject had been placed a little away from the foliage 
the focus would be diffused in the background. There is it luminous quality about abow 
this picture that is very good. 

Alfred Cheney Johnston, noted photo-
grapher of New York City, spoke on pho-
tography over the radio from station WJZ, 
New York City, on the evening of March 
28th.  "A good camera portrait is a fifty-
fifty proposition between subject and pho-
tographer," was one of his statements. 

C. R. Boyce, who has been acting as dem-
onstrator for the Agfa Anseo Corporation in 
northern Ohio for several years, has left the 
photographic industry entirely, and is now 
with the American-La-France-Foantite Cor-
poration in the capacity of safety engineer, 
a line of work which he had been following 
before going with A,gfa Ansco. His many 
friends will join u.s in wishing him well in 
the new connection. 

J. 0. Cammack, Greencastle, Ind., cele-
brated the remodeling of his studio with a 
"Chinese Tea" on April 5th. He sent out 
600 invitations to the ladies of the com-
munity and induced the wife of a local pro-
fessor to display a collection of Chinese art 
objects which were the accumulation of 
many years.  The party was a great suc-
cess and he received many compliments and 
considerable publicity.  Mr. Cammack has 
been in the same location for 33 years, so 
that it seemed about time for the landlord 
to become big-hearted! 

The Hicks Photographic Studio, Slott 
boro, Ga., was destroyed by fire on Marcb 
.31st, without insurance.  Is YOUR studio 
protected? 

Joseph Jablonski, prominent photographer 
of the Polish section of Cleveland. is send-
ing to Poland for exhibition an album of 
photographs showing the progress made 
by the Poles in Cleveland. The photographs 
include pictures of singing societies, inter-
iors and exteriors of churches, industrial 
pictures, portraits of bankers and other 
leaders in business, and the job took many 
weeks. 

Joseph A. Dubray, formerly secretary of 
the American Society of Cinematographers, 
who will be remembered by those who at-
tended the Louisville convention of the P. 
A. of A., is now Director of Technical Ser-
vice for the Bell & Howell Company, Chi-
cago.  His departure from Hollywood was 
accompanied by a special resolution of re-
gret from the Board of Governors of the 
A.S.C., bestowing unqualified approval on 
his past achievements and wishing him suc-
cess in his new position.  He retains his 
job as Technical Editor of the American 
Cinematographer, official publication of the 
society. 

Ask A.et.'e—we un help yott — 
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Film and Pa p 
the backbone of por 

T HE portrait photographer must of necessity 

place a great responsibility on the film for the 
artistry and beauty of his finished prints. The sub-

ject may he arranged in the most attractive way, 

the lighting perfect; it remains for the film to pro-

duce exactly what he sees. 

Agfa Portrait Film gives real joy and satisfaction 

in the sure and easy manner in which it handles--

and, with this, the certainty of obtaining the char-

acter of negative he seeks. 

AGFA PORTRAIT FILM 
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e,4g fa Tortra 
Regular Portrait Film —a clear, tot 

sion that registers every grad 

uniform, orthochromatic and 

Matt Portrait Film —this film has 

which is the equivalent of a 
especially suitable for retouch 

IV  IV 

Some Paper St, 
from the complete line of distincti% 

Nippon Crepe (Whin 

Crystal Stipple (Whit, 

Cyltex (White & Buf 
Cylko (White 6? Buff 
Satex (White  Buff 
Linen (White H Buff 
Rough (White,i& Buf 
Buff—Plat—Studio 

.411 in Professional 4nd Ej 

'The best srudtos read ADEL'$- — 
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p  e r 

portrait photography 

" 'Letting well enough alone,' 
is a foolish motto in the life 
of a man who wants to get 
ahead.  In the first place, 
nothing is 'well enough,' if 
you can do better." 

—Arthur Brisbane 

P̀ortrait Film 
—a clear, tough film with an emul-
7s every gradation —rich in quality, 
romatic and fast. 

his film has a matt back (patented) 
uivalent of a ground-glass surface; 
for retouching. 

IV  IV 

aper Suggestions 
e of distinctive Agfa Ansco surfaces 

Crepe (White & Buff) 
tipple (White & Buff) 
White & Buff) 
Vhite s'< Buff) 
Vhite F? Buff) 
Vhite F5? Buff) 
White 1LF  Buff) 
it Studio 

onal and Enlarging Speeds 

F 

ok 

A GFA ANSCO papers are offered to the por-
trait photographer in a wide range of indi-

vidually distinctive surfaces, which not only allows 
his final choice of a desirable paper to be controlled 
by artistic taste, but also give the assurance of ex-
cellent printing results with the minimum of me-
chanical manipulation. 

Those who are using Agfa Ansco papers speak 
highly of the professional standard they can obtain 
with this quality printing paper. 

AGFA ANSCO PAPERS 

— - -You'll find A86L b M P74M  IY cveiy good nudio — 
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M. F. Williams, who had been for forty 
years a photographer on the Gettysburg 
Battlefield, most of the time being stationed 
at the base of the round tops, died on 
March 30th at the age of 61, after a two-
weeks illness from diabetes.  He was also 
official photographer for the Army Bar-
racks at Carlisle, Pa. 

Hugo Stott, Fergus Falls, Minn., recently 
leased a new ground-floor location in that 
city where he will combine, in much larger 
quarters, the two studios he is now operat-
ing. 

46 
The Halldorson Comp  an Chicago, Ill., 

makers of a considerable and very popular 
line of lighting apparatus and studio equip-
ment, have moved to new quarters at 4500 
Ravenswood Avenue, Chicago, the move be-
ing necessitated by their constantly grow-
ing business. 

.A short note from one of those who at-
tended the meeting of the Mississippi Asso-
ciated Photographers at the Daniel Studio, 
Jackson, on March 20th and 21st tells us 
that they had a fine attendance and a 
wonderful meeting, and that their next 
gathering will he in September in Meridian. 

K. L. Nunnally, well known photographer 
of Bluefield, W. Va., has incorporated his 
studio as Nunna.11y's, Inc., with a capital of 
$5,000. 

Walter S. McKeon, who formerly operat-
ed the Montrose Studio, Columbus, Ohio, an-
nounces the opening of the McKeon Studio, 
Springfield, Ohio, on April 6th.  Mac's 
many friends will wish him success in the 
new location. 

The final organization meeting of the 
Spokane United Photographers, composed 
of the leading portrait studios of that city, 
was held on April 1st.  A. A. Johnson of 
the halite Studio was elected president; 
Fred J. Lake secretary-treasurer; Dan C. 
Batchelor assistant secretary; Charles A. 
Libby,  chairman  advertising  committee. 
Their first co-operative advertisement took 
the form of a full-page in the Spokane 
"Daily Chronicle," the advertisement being 
signed in the name of the new Association, 
none of the studio names being mentioned. 

We have not yet had a report of the 
Southeastern Convention, recently held in 
Atlantic, Ga., but we learn that J. F. Knox, 
Birmingham., Ala., was elected president, 
and C. A. Cassaday, also of Birmingham, 
is the new secretary-treasurer. 

Pirie MacDonald of New York City ad-
dressed the Rotary Club of Troy, N. Y., on 
April 9th, his subject being International 
Affairs. 

Mr. and Mrs. H. C. Bilger, Freeport, Ill., 
recently moved their studio in that city to 
a more central location, where they have 
more space to accommodate their rapidly 
growing business. 

The Louisville P. A. during the week of 
April 8th held a very comprehensive exhibit 
of photographs, including many exhibition 
prints as well as one of the National Tra-
veling Loan Exhibits, on the first floor of 
a prominently located building.  The com-
mittee in charge were: J. C. Rieger, chair-
man, Miss Lena Heath, B. C. Beckman, 
Henry Hesse and J. L. Cusick. The exhibit 
was productive of much excellent news-
paper publicity. 

The Rhode Island Division, M.P.F. of A., 
held their annual meeting in the Dreyfus 
Hotel, Providence, on the evening of April 
4th.  Aime Lamoureux, of the Hope Stu-
dio, one of the territorial vice-presidents, 
was speaker of the occasion. 

We have heard of photographers switch-
ing from this business to many others, but 
a change which is new to us is that recently 
made by T. W. Hamrick, of the Clendenin 
Photo Co., Clendenin, W. Va., who has giv-
en up his partnership in the studio to be-
come chief of poliee of the city. 

Seventy-one years in the photographic 
business strikes us as being the record. 
Mani/ photographers have been mentioned 
in this column who have spent fifty/ years 
in the profession, and quite a few have 
reached sixty, but Harry E. Wallace, of 
Anderson, S. C., who was 87 on March 27th 
and is still actively engaged in his studio, 
can show a picture he made of his father 
in Glasgow, Scotland, back in 1858. In that 
year he and his father sailed for Melbourne, 
Australia, where they opened a studio and' 
made pictures for three years during the 
,gold rush, and even went back into the 
Australian "bush" with their camera. Dur-
ing the Civil War Mr. Wallace was attached 
to the Fourth Army Corps of the Federal 
Army as a photographer. As a subscribe?-
to ABEL'S, however, he can hardly rank as-
one of our old-timers, for he has only been 
reading the magazine since 1922. 

The name of the Edmunds Studio, Chi-
cago, Ill., was changed to the Covington 
Studio on April 3rd. 

Our Motto is "Service."  Can we help you? 
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The recently organized Photographers' 
Association of Boston is making plans to be 
well represented at the coming Buffalo con-
vention.  The members are busy looking 
up their negatives for suitable exhibit pic-
tures, and there is some lively competition. 
This association is coming along well with 
eleven members as a start, which they ex-
pect to double in less than six months. P. 
C. Shaw, of the Shaw Photographic Service, 
is president. 

Here's a little item from. "Developments" 
which seems worth passing on to the por-
trait man: "It will speed up trimming if 
you apple one or two drops of Three-in-One 
oil to the flat side of the trimming blade— 
spreading it evenly over the surface with 
the finger. And we add.that a little talcum 
powder on the trimming board causes prints 
to be turned with greater ease and rapid-
ity." Being reminded of some remarks in 
Chase & Sehlink's book "Your Money's 
Worth" which was one of the best sellers 
a year ago, alleging that the oil named is 
corrosive, let its supplement the above with 
the suggestion that the blade and the metal 
edge be carefully wiped after using. 

Early in March, William H. Bigalow, 
photographer in Port Henry, N. Y. since 
1874, died after a short illness.  His son, 
Mark H., has been associated with him for 
some years and will continue the studio. 

We were interested to note that V. Co-
vert Martin,  photographer of Stockton, 
Calif., is Wise Master of the Albert Pike 
Chapter of the ?Masonic order of Knights of 
the Rose Croix, and presided at the Eastern 
Convocation Services held in that city on 
March 28th and 31st. 

Jack Dietric/4 film, demonstrator for the 
Defender Photo Supply) Company in the 
Chicago district, was called to Buffalo to at-
tend the funeral of his twin brother An-
drew, who died very suddenly on April 6th.. 
Jack's many friends in the business will join 
us in extending sincere sympathy to him 
on his ,great loss. 

Charlie  Bellemere,  another  Defender 
demonstrator out in the Central West, sends 
us a clipping about the recent marriage of 
-Reginald A. P. DeCloud, owner of the 
Strauss-Peyton and several other studios in 
Kansas City, Mo., to Miss Grace Virginia 
Engleman of that city, early in April. His 
brother Frank acted as best man, the 
happy couple left for New Orleans for their 
honeymoon, to be back in Kansas City on 
June first.  Our very best wishes for their 
future happiness. 

The fourth annual convention of the 
North Dakota Photographers' Association 
will be held at Fargo, in the Powers Hotel, 
from April 23rd and 26th, inclusive. For 
information write to secretary Alvin W. 
Dolph, Mayville, N. D. 

P. T. Alfonsi, Niles, Ohio, just missed 
having a bad fire in his studio. A fire was 
left in the stove in his framing-room with 
the result that the stove overheated and set 
fire to the walls. Fortunately) the blaze was 
discovered before it got much of a start and 
he was covered with insurance. 

Ferd. Scheidemantle, Ellwood City, Pa., 
has purchased the Clute Studio, Zelienople, 
Pa., and will operate it as a branch, doing 
the finishing at Ellwood City. 

Bert Amsdell, of the Globe Photo Co., 
Jamestown, N. Y., who will be remembered 
recently made for his many appearances 
on convention platforms, is making a trip 
to Texas by way of New Orleans, on con-
tract to make a lot of motion picture stuff. 
The trip was made by special car and took 
nearly two weeks.  Kind of nice vacation 
and business combination, what? 

L. C. Schauble, Erie, Pa.., has sold his 
phonograph and radio store so that he can 
devote more time to his studio.  His son 
Frank, who narrowly escaped blindness not 
long ago as the result of a flashlight ex-
plosion, is again. back at, t ork. 

One photographer who doesn't have to go 
out after sittings is the man who is sta-
tioned in the Grand Central 'Terminal in 
New York City and has the job of photo-
graphing the 35,000 commuters who ride 
back and forth daily on the New York Cen-
tral.  They all have to be "mugged" for 
photographs to go on their commutation 
tickets. 

Members of the 1'. A. of Mihv(i,iln m, f 
on April 5th, their speaker being Senator 
Oscar Mortis of the Better Business Bureau, 
who talked on higher business standards and 
newspaper advertising.  Robert Kohler is 
president of the society, the other officers 
being: 0. R. Mayer, rice-president; M. M. 
Nelson, secretary; J. Harry Taylor, trea-
surer. 

We understand that Ralph Bickel, who 
has been with Benjamin H. Craine of the 
Rembrandt Studios, Detroit, for a number 
of years, has bought the Lagrou Studio of 
that city and opened up for himself. 

Favor the advertised products—them matters are responsible 
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Ask Us! 
I PROBLEMS arise in every stu-

dio, and in most cases the so-
lution of the difficulty is sim-

ple,  if  the  photographer  only 
knows where to get the informa-
tion.  ABEL'S stands always ready 
—through the staff of contributing 
editors to our two magazines—to 
help photographers over their rough 
places.  The men and women of 
national reputation whose names 
are listed below will gladly answer 
your questions. There is no charge 
for this service, but each inquiry 
most be accompanied by stamped 
addressed  return  envelope.  An-
swers will be forwarded direct by 
mail as quickly as we can write the 
proper editor and get back a re-
ply.  Those of general interest will 
be published,  initials only being 
used and even those omitted on re-
quest of the writer.  Letters should 
be addressed to the proper editor in 
care of ABEL'S. In case you don't 
know which editor to address, or if 
your problem is not covered in this 
list, just write the ASK US I De-
partment, and we will get the in-
formation for you if in any way 
possible. 

Portrait Photography: 
COMPOSITION IN PORTRAITURE—Nich-

olu Has, F.R.P.S. 
COST FINDING—Ed. E. Sheasgreen. 
COUPON  AND  SOLICITATION  PROB-

LEMS—J. R. RusselL 
HOME PORTRAITURE—G. de J. Mesny. 
RECEPTION  ROOM  PROBLEMS — Mrs. 

Helen G. Stage. 
WHITE BACKGROUNDS—Frank R. Bill. 

Commercial and Industrial Photography: 
AERIAL—Frank H. WBdang, A.R.P.S. 
ARCHITECTURAL—Harold H. Costain. 
COST FINDING—W. E. Dobbs. 
FURNITURE—"Jim" Thompson. 
GENERAL WORK—Harry J. DeVine. 
PHOTOMICROGRAPHY—Charles H. Ship-

man. 

Photo Finishing: 
LARGE PLANTS—David S. Merriam. 
IN THE ORDINARY STUDIO—Adam Bauer. 

Miscellaneous: 
ACCOUNTING  SYSTEMS—Ed. E. Shear 

green. 
AIRBRUSHES and AIRBRUSH EFFECTS 

—J. A. Passche. 
BROMOIL—Charles H. Shipman. 
COLOR PLATES —George M. Edmondson. 
COLORING IN OILS—Martha Pyke Holling. 
DARK  ROOM DIFFICULTIES—Philip R. 

Slater. 
DESENSITIZING—John G. Marshall. 
FLASH POWDERS AND FLARES--John 

G. Marshall. 
LEGAL PROBLEMS—Leo T. Parker, At-

torney-at-Law. 
LENSES—Charles H. Shipman. 
MOTION PICTURE PHOTOGRAPHY—Eu-

gene J. Cour. 

ABEL'S PHOTOGRAPHIC WEEKLY 
$15 Caxton Building  Cleveland, Ohio 

Status of Orders Uncalled For. Recently 
the superintendent of thr local school had 
me make a picture of the basket-ball team, 
so 1 made up an 8x10 glossil for a cat for 
the school paper.  It was also used in the 

lowit ,newspaper and 1 got it out in a rush 
as it was wanted for advertising a section-
al state basketball tournament here. Order 
was given for the photographs by the coach, 
and the picture was printed in both the 
school paper and the local newspaper. Now, 
instead of calling for the photographs as 
ordered, they have clipped the pictures 
from the school paper.  Can I hold the 
superintendent or the coach liable? I took 
this order in good faith and expected they 
would live up to their part of it. Have al-
ways had trouble in delivering photographs 
ordered by the basketball team, but this is 
the rawest yet.  Have notified the coach 
several times that the photographs were 
ready. N ame omitted by request. 
Answer by Mr. Parker: Undoubtedly the 

coach is liable for payment for the pictures 
which he ordered.  Also, the law implies 
that a person who orders work done im-
pliedly promises to pay a reasonable price 
for it, irrespective of whether or not he 
agreed to pay anything. This point of the 
law involved in the recent case of Wein-
berg vs. St. Louis Cordage Co. (116 S.W. 
461), in which the court said: "The law im-
plies contracts under circumstances where 
the minds of the parties do not meet on a 
given subject, as for instance, where a party 
which without an intention to pall therefor 
requests another to perform services for 
him.  In such cases, unless it appears the 
party rendering the labor intended it should 
be gratuitously performed, the law will 
imply a promise to pay.  In such a case, 
though it is certain there was no meeting 
of the minds, the'law nevertheless implies 
a contract to pay.  Therefore, the person 
who ordered and accepted the glossy print 
for publication in the newspaper is liable 
for payment of a reasonable sum for its 
use, whether or not he promised to pay. 

• 
Photographing Bronze Tablets.  I have 

been requested to make pictures of several 
bronze memorial tablets; will you tell me 
how to light them and the position of the 
lights, material to use, whether or not to 
use a filter, etc.  The tablets are a green-
brown color and the lettering stands out 
prominently reflecting the light very strong-
ly. 1 want to show the lettering to ,good ad-
vantage and at the same time get away 
from the reflections.  My lighting equip-
ment consists of two floodlights each of 
1000-watts.—W.M.S., Cleveland, Ohio. 
Answer by Mr. DeVine: First soften the 

bright surfaces by daubing with soft putty 
and after doing this, even it up by brush-
ing lightly with a camels hair brush.  To 
bring out the relief of the letters a strong 
light must be placed at one side.  One of 

Whets you want to know--ask Aaet.' 
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One Dozen Size 8 x 10... 

E A S T.M A 

p$nchrvmadc 
Films 

Eastman Kodak Co-

Made with ordinary film 

One Dozen  Size 8 x 10 u 

F. A STAIAN 

F�a��>�;: -, r S te'Qc 

Eilm s 

Z.   
Eastman Kodak Co. 

Rocn....n  V.. 

.Made with Panchromatic 1 ilm 

The illustrations above show the box in which Eastman 

Commercial Panchromatic Film is packed. The words, 

Panchromatic Film, are in bright red letters outlined with 

black and printed over the word, Commercial, which is the 

same light blue-green color as the pattern of the background. 
The balance of the printing is black. 

Panchromatic Film with Wratten K3 Filter gives a cor-

rect rendering —will give an equally fine rendering of any 

similar subject you may have to photograph. The economy 

of material, time saved, satisfaction of a correct result and 

the better price you can get for such work should make VOLT 

a panchromatic enthusiast. 

EASTMAN KODAK COMPANY 
-ROCHESTER, N. Y. 

,111 dealers' 

1( you need info+mason —mnte A BEL'S 
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your 1000-watt lamps at the side, used 
without screen, will cause sharp shadows 
to fall from the raised portions, giving re-
lief.  To prevent uneven lighting, use your 
second lamp well away from the subject, 
and  screened.  Orthochromatic material 
will help, but in this case a filter is un-
necessary. 

Closed Eyes in Flashlight Portraits. Can 
you tell me what is causing the eyes to be 
closed in my flashlights?  (Sample print 
enclosed) I have never had this trouble un-
til lately and I cannot locate the difficulty. 
I use a Nichols Portrait flashlight. From 
the bulb the tube to the light is 13'2" and 
from bulb to shutter 2'5".  1 use a Kala-
mazoo shutter and one bulb sets of}' shutter 
and lamp together.  I use Victor powder, 
normal grade and watch very closely when 
1 wake an exposure to see that the eyes are 
open, but when I get the plate developed 
they are closed.  Am using Goerz Dagor 
lens and view camera.—S.A.H., Middles-
boro, Ky. 

Anstcer by Mr. Fred Bill: Are you using 
a perfectly silent shutter, or one that is 
almost noiseless?  It is evident from the 
print that your subject is anticipating the 
Rash, and if subjects hear the shutter they 
can beat the light every time. Experiment 
a little with a longer tube from the bulb 
to the shutter so the shutter and flash are 
more nearly simultaneous. Another idea is 
to talk to the subject about something which 
will hold the interest, letting the subject 
look at you, and thus making the exposure 
under cover of your voice. If your shutter 
is reasonably quiet you can get away with 
it in this way.  It has been our experience 
that it is impossible to make a series of 
exposures and get them all without blurry 
eyes unless the subject is a child young 
enough not to know how to beat the flash. 
Our advice is to experiment with various 
methods and longer shutter tubes until you 
get the results you are after. 

Trouble with Flashlight. So far we have, 
been unable to produce a ,good negative by 
flashlight; all are lacking in detail and 
density.  Have been using an F/6.3 Velo-
stigntat stopped down to about F111 and 
considerably more powder than the manu-
facturer recommends.  In taking flash-
lights of ittndows :ce almost invariably 
have a "flare" at the center of the picture, 
which ruins it.  What is the cause and how 
can it be overeotue? —C.K.U., Princeton, Ky. 
Answer by Mr. Marshall: (To answer 

this properly it was necessary to write G. 
K.U. for some of the faulty negatives.) 
The negatives of the store interior which 

you submitted indicate under-exposure. The 
front part of the store has enough light 
but you need more powder to reach to the 
back.  Probably firing a flash behind the 
center showcases will help the back part. 
Or swing the camera a little more to the 
left and fire an auxiliary flash on the right 
side near the back. Penetration of the flash 
will be improved by placing it higher. The 
front and back are out of focus, indicating 
that for the lens you are using it will be 
necessary to stop down some more.  The 
same remarks apply to your negative of the 
right side of the store, with the additional 
note that you did not wait for the smoke 
from the first exposure to clear away before 
making the second. This is what causes the 
fogged appearance —you will note that the 
margins of the picture are clear.  The 
"flare" mentioned in your question is mere-
ly the image of the flash reflected into your 
lens by the glass.  This can be entirely 
overcome by standing directly behind the 
camera and looking at the window while 
an assistant moves a lighted match, flash-
light or cigarette-lighter slowly away from 
the side of the camera.  When from your 
position behind the camera you can no long-
er see the image of the match or light in 
the window, you have located the safe dis-
tance to the side for your flash.  After 
firing the flash on one side, make another 
exposure on the same negative without mov-
ing the camera, with a flash on the opposite 
side. 

Paying the Home Portrait Operator.  1 
have an offer to work for a home portrait 
photographer on a 25% commission basis. 
The work requires traveling in nearby 
states, using my own car and outfit. How 
much should I be entitled to for traveling 
expenses, hotel bills, rent for garage, using 
ferry, depreciation of car and outfit, etc.— 
Name omitted by request. 
Answer by Mr. Faber: The usual practice 

when a photographer travels on the road 
making home sittings is to pay either sal-
ary and expenses for room, meals, mileage, 
etc., or else to figure on a flat commission 
basis which usually is not over 25%. When 
so figured, there is no further allowance 
for hotels or mileage.  It is customary to 
advance a drawing account against com-
missions to be earned, and this of course 
differs according to conditions and require-
ments. When a photographer works on the 
road on a commission basis it is of course 
quite necessary for him to be kept fairly 
busy in order that his commissions will be 
sufficient to cover all of his expenses and 
leave enough for him to be equivalent to 
what he could earn if he were on a salary 

t̀ell the dealer you "saw it in AaEL's" 
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FOR PERFECT PICTURES 

Nov AGAs 
A contact developing paper designed to meet the requirements of the photo 
finisher and commercial photographer.  The ideal printing medium. 

Made in 

GLOSSY  MATTE  SEMI-MATTE 
SINGLE AND DOUBLE WEIGHT 

In Four Grades 
Soft   Normal  Vigorous   Extra Vigorous 

NovABROM 
A general purpose bromide enlarging paper.  Ideal for perfect prints by projection 
methods with minimum time and complete control. 

Made in a variety of beautiful surfaces and in three 
degrees  of  contrast.  Single  and  double  weight. 

Both of these papers supplied in rolls and post cards 

Descriptive Catalog On Request. 

Address Dept. No. 5. 

The Gevaert Company of America, Inc. 
423-439 West 55th St. 

Chicago, III.  Portland, Ore. 
413-421 N. State St.  345 Salmon St. 

Dealers 

New York City 

Toronto, Can. 
347-9 Adelaide St., West 

in Principal Cities of United States 

Don't )otget you "salt it in A.ZLY' 
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basis.  Some photographers operating on 
the road for some of the larger organiza-
tions can earn more on a 20% flat commis-
sion proposition, paying all their own ex-
penses, than they could if working in town 
on a salary basis, but such a photographer 
usually has several good solicitors booking 
appointments for him.  In such cases, 
equipment and films are furnished by the 
Company but the photographer uses his own 
car, pays all hotel and garage bills, etc. 
You will see that it is simply a matter of 
having enough sittings and averaging suf-
ficient on orders that determines largely 
whether or not the certain percentage of 
commission is sufficient.  When mileage is 
paid to a photographer, it is usually not 
more than 10c per mile, and this covers 
everything including depreciation, but as I 
said before, when on a flat commission 
basis the photographer must stand such ex-
penses for the car himself. 

Removing Indelible Ink from Photograph. 
Can you tell me any method by which in-
delible ink on the face of a photograph can 
be removed?—F.A., San Luis Obispo, Calif. 
Answer by Mr. Slater: There is no way 

we know of for completely removing indel-
ible ink from the face of a photograph. We 
have heard of fairly good results being had 
by taking a piece of potassium cyanide 
about the size of a pea, dissolving it in 16 
ounces of water and with a piece of cotton 
rubbing the inked portion of the photograph 
with this solution.  The photograph should 
be soaked in water for ten or fifteen min-
utes first.  The rubbing with the cyanide 
must be done very quickly and the photo-
graph must immediately be immersed in 
running water to prevent the cyanide from 
affecting the rest of the print. 

Photographing Gold Fish.  What is the 
best way to photograph gold fish or or-
dinary fish in a round or square aquarium, 
or in a fish bowl?—H.C.W., Dysart, Iowa. 
Answer by Mr. Devine: The bowl or 

aquarium should be placed in bright light 
—sunlight if possible.  Panchromatic ma-
terial should be used with a light yellow 
filter.  A fast exposure will be necessary. 
Make your image small and enlarge. 

Glass for Skylight.  I am about to re-
model my studio and am going to have a 
small light, 10 feet wide and 6 feet high— 
an east light.  What kind of glass should 
1 get and where can I get it?—A.F., Fow-
ler, Ind. 
Answer by Mr. Abel: Ordinary ground-

glass is a dirt-collector, and so are the 
glasses which have been made translucent 

by pressing them with lines or patterns. 
The best thing for the purpose is a glass 
called Magnalite, which is translucent, eas-
ily cleaned, and yet admits a large volume 
of diffused light.  It is very popular for 
studios, art galleries, and the like.  Some 
studios use plain glass and leave it trans-
parent, but most of them prefer to give the 
glass a frosted appearance.  This can be 
done by going over the surface (inside, of 
course) of the glass with a sponge dipped 
in stale beer, which when dry leaves a 
frosted surface. This has to be frequently 
renewed as it comes off when cleaning. 
For information on Magnalite, write to J. 
Merrill Richards, Distributor, 119 W. 1st 
St., Boston, Mass., who will give you in-
formation and advise if there is a repre-
sentative in your vicinity. 

Coloring Glossy Prints. Am using Roeh-
rig's oil colors and regular medium, but am 
unable to color glossy paper after ferrotyp-
ing as the colors won't take. Can you give 
me any help?—F.H.S., Hondo, Texas. 
Answer by/ Mrs. Hollins: Experiment by 

putting the print through a non-acid fixing 
bath to soften emulsion. Glossy prints are 
very difficult to color.  There are several 
photographers doing this successfully, but 
they all have secret processes of their own. 
Their system is to paint the prints with 
water colors and then ferrotype after the 
color has been applied.  Will investigate 
further and'see if we can get the informa-
tion for you. 

RETOUCHING 

JESSIE E. ANAWALT—Retoucher of long exper-
ience. both studio and home portraiture.  Etching 
and corrections made as desired by  photographer. 
805 Napoleon St., Johnstown, Pa.  4-13-2-C 

ONLY MY own good personal up-to-the-minute RE-
TOUCHING.  O. J. Flack, 1817 Franklin Ave. S.E.. 
Minneapolis, Minn.  4-20-1-C 

MISCELLANEOUS 

COLOR EMPLOYMENT BUREAU—Free Service--
Studios needing colorists or colorists needing em-
ployment, full or part time, should correspond with us. 
John G. Marshall, 1752 Atlantic Ave., Brooklyn, N. 
Y.  12-15-TF 

PICTURE FRAMES by mail.  Any size made to or-
der.  No competition at our price.  Samples free. 
Address L. Friedman Mfg. Co., Martinsburg, Mo. 

2-2-TF-C 

STUDIO FOR RENT May 1st "Kranz Building," 130 
North State St.. Chicago, III. Rent reasonable. 4-6-3-C 

FOR CASH SALE-5x7 Press Graflex 9%" F/4.5 
Velostigmat, regular back, plate and cut film maga-
zines;  recently factory overhauled; good condition 
and a bargain at $150.00.  Address U. of Ky., P. O. 
Box 2091. Lexington, Ky.  4-6-3-C 

Whee you waut to know  sk Asei's 
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PH OT OG RAPHI C 
PR ODU CTS 

Tree-Pho Photographic Papers 
of Highest Quality 

PRODUCED IN TEN GRADES 

For all Projection and Contact Printing 

Satisfaction Guaranteed 

Send for Samples 

Consumers Photo Products Co. 
Ben edtini-Trees Bldg.  PITTSBURGH, PA. 

Modern Reproduction 
and Reconstruction 

The Newest Development in the Repro, 
duction  of  old  photographs,  tintypes, 
snapshots, etc. 

If you take pride in the quality 
of portraits you deliver -

1/ you are interested in the 
extra profit you can make — 

WRITE AT ONCE FOR 
Our New Booklet 

Modern Reproduction and Reconstruction 

Sprague-Hathaway Studios 
Incorporated 

West Somerville, Mass. 

COLORED 
PHOTOS PAY 

—by the Marshall Method 

The amount of color used on a 
single photograph is so trifling that it 
pays to use the best—colors that are 
made for one purpose only. 
Our colors are used exclusively by 

the P. A. of A Winona School, by 
various Y. W. C. A.'s and by Mar-
tha Pyke Holling. 
Applicable to prints, enlargements, 

miniatures and photo canvas, either 
scenic or portraits. 
By the tube or by the set—for sale 

at your dealer. 

Write /or circular 1002. 

JOHN G. MARSHALL 
1752 Atlantic Ave., Brooklyn, N. Y. 

Ask the dealer: "Is it adurtised in AaFCs?" 
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"FROZEN ASSETS" 
have started many a flourishing business on the down-hill path. 
If you have money tied up in equipment and accessories which 
you are not using, that money is tied up in "frozen assets." Not 
only are you losing the use of the money, but the things them-
selves are deteriorating each month. 

Turn Your Old Equipment into Cash! 

It can be done quickly and inexpensively through the classified 
department of ABEL'S. The rates are low. 

TIIE IDEAL film tank system; biggest value for the 
money of any photographic apparatus made.  It was 
good enough before, is better yet for 1929.  Send for 
circular.  A. P. Davis, 87 Leroy St., Binghamton, 
N. Y.  4-13-4-C 

REAL MONEY if you call on the photographers. 
80 % will buy and a liberal commission on re-orders. 
Item formerly retailed at $9.00 up.  You can sell it 
for $1.00.  Write for particulars.  Lyman Brothers, 
Indianapolis, Ind.  4-13-4-C 

PHOTO COLORING classes for professionals are be-
ing former! in Baltimore, Boston. Denver, Philadel-
phia and San Francisco; classes now running in New 
York. Chicago, Brooklyn, St. Louis and Cleveland. 
John G. Marshall, 1752 Atlantic Ave., Brooklyn. N. 
Y. 3-2_ TF 

MOTION PICTURE developing and printing for the 
profession.  One day service.  Real motion picture 
titles make your films more interesting.  Write for 
our prices.  Worldscope Motion Pictures, 111 West 
18th St., Kansas City, Mo.  4-20-1-C 
FOR SAL E 60 ampere arc lamp in cabinet; 16x20 
lens: 9" condensers;  1000 watt T-20 lamp:  Pako 
dryer;  Pako printer: Multiple weight unit; squee-
gee wringer: Hadaway twin are; Davis Bulletin ma-
chine.  B!Iger Studio, Freeport. 111.  4-20-1 
BARGAINS—$22.60 Wold air brush. $15.00; $18.00 
Gilbert electric retoucher. $12.00.  Both practically 
new: will send C.O.D.  W. J. Ferguson, 1712 Lafay-
ette, Mattoon. 111.  4-20-1 

C, Don't pay good money 
  to subscription swind-

lers.  Any Photo Supply 
Store or Local News Dealer 
will be glad to take your sub-

scription to 

ABEL'S WEEKLY. 

Only $2.50 a rear 

PROFITS  IN  MINIATURES!  But  much  greater 
profits if you paint them yourself. Don't dabble with 
cheap color., and get poor prices.  Let our skilled 
artists teach you the real art of painting.  A few 
orders pay for course and wonderful sales ideas. We 
want to help you get started.  Satisfaction or money 
back.  Write today for free booklet and profit-making 
suggestions.  National Art School, Inc., Dept. 16-43. 
1008 N. Dearborn, Chicago, Ill.  4-20-1 
PHOTOGRAPHERS-24  hour  service  on  enlarge-
ments.  Miniature porcelain portraits, also cases and 
frames.  Write for wholesale catalogue.  E. H. Rob-
erts Portrait Company, Kansas City, Mo.  Largest 
wholesale Portrait house in United States.  4-20-1 
11x14 Century Grand outfit; camera, one 11x14, one 
8::10; 25x7 C. S. plate holders and stand. $25.00; 
8x10 Criterion. H. P. square bellows, six double plate 
holders, tripod, $35.00: 41/2" Conley silent studio shut-
ter, $3.50: set scales and weights complete. $3.00; 
15" trimming board, $4.00.  Photographer, 518 Lin-
coln Ave.. Takoma Park, Washington, D. C. 4-20-1 

REMOVAL SALE—New Filmo title writer, $20.00. 
3A roll film Graflex with new Kodak F/4.5 lens, 
$75.00;  Kodak commercial  printer, good condition. 
$30.00; CRllier enlarger, F/4.5 K0dRk lens, fine con-
dition, $85.00; Halldorson Twin Are portable. latest 
model, $40.00, like new: Cine Kodak B. F/6.5, per-
fect condition, $40.00; Kodascope C. perfect condition. 
$35.00; latest model arium lens 19", Studio shutter, 
like new, $100.00: 4x5 Korona View, practically new, 
$20.00.  Any item sent C.O.D. .with inspection uriv-
ilege.  Ray Hart Studio. 10 East Fourth St., Sterl-
I ng. Ill.  4-2u-1 

STUDIOS FOR SALE 

MUST BE SOLD —One of the best equipped and most 
modern studios in northern Illinois.  This studio is 
clear of all encumbrances and did a gross business 
of $10,000 last year; occupies 1100 feet floor space 
in modern building located on the most Prominent 
business corner in Freeport, Ill., five year lease at 
low rental: over $3500 was spent to install and equip 
this studio: will sell for $2,000, half must be cash, 
balance $60.00 a month.  If you are a live wire and 
want a real portrait studio don't write but come 
ready to buy as you will not Pass this offer up. 
Pauline Voss, Lacondo Hotel, Freeport, III. 4-13-2-C 
FOR SALE —One of Chicago's old established Loop 
studios: high class clientele; long lease; low over-
head; death of owner compels sacrifice; $5.000 cash 
required.  Olive M. Monfort, 27 East Monroe St.. 
Chicago, Ill.  4.13-4 

SAVE 25 °'o t0 6O /o  ON USED CAMERAS—LENSES—SUPPLIES. 
/  A Few Sample Bargains. 

6r/jx9cm.  Voigtlander Avus Camera. Skopar F/4.5 Lens. Compur Shutter___.  _... _...... $24.50 
4x5  Speed Graphic Camera. GrRflex Back, Kodak F/4.5 Lens.  .___  _ ._... 85.00 

Spencer Delineascope Stereopticon with 500-watt Bulb_._  .......  .._. _..._ 37.50 

Hundreds of other bargains listed in our Bargain Boolt---Send for your copy now. EVERY ITEM GUARAN -

,rEED--.4 trial of I0 days is granted. if found unsatisfactory you may return and your money will be refunded. 

Dept. AW-4C, 112 S. Wabash Ave. 
CHICAGO, ILLINOIS CENTRAL CAMERA CO. 

ADEL'$ exists to serve you 
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SPEED.. . 

Photographic 

Truth 
THERE IS A B. & L. LENS THAT 
WILL GIVE YOU LEST RESULTS 

HE Bausch & Lomb scientific 
organization has studied the prob-

lems of the photographer for many 
years. It has computed thousands of 
formulae.  It constantly supervises 
manufacture and testing. 
Today Bausch & Lomb experts 

control their own supply of optical 
glass—work out glass problems in 
advance of lens and instrument 
problems. 
Bausch & Lomb anastigmats are 

truly universal; but there are special 
applications that req uire special recom-
mendations. We are always glad to 
take up your needs in detail and guide 
you in choosing a lens. 

Send for "Photographic Lenses " 

The coupon will bring you our boo k 
describing the famous Tessar , Protar  
and Plastigmat Portrait Lenses , with 
a discussion of their var ious  uses . 
Send for it. Through your photo -
graphic dealer you can  or der a Bausc h 
& Lomb lens on approval and make 
your decision without undue haste. 
With Bausch & Lomb lenses the 

photographer is assured of the maxi-
mum results of modern optical science. 
Write for further information. Bausch 
& Lomb Optical Co., 642 St. Paul Sr.. 
Rochester, N. Y. 

BAUSCH&LOMB 
Photographic Lenses 

PASTE 
MAKES 
WASTE 
IlThrowawarl your 
paste pot advises 
* Matt Prinz ti 

"Let's all put our shoulders behind 

this excellent project.  Send your 
paste pot, paste-brush, scissors and 
bolts of muslin to your Congress-
man for the worthy purpose of fill-

ing in the Grand Canyon. A noble, 
clean sacrifice you'll never regret. 

Then, try Holliston Photo Cloth. 
the self-adhesive cloth made esp 
cially for backing, prints.  It is 

quicker, cleaner, neater, more econ-

omical and costs less per finished 
backed print.  Another fine feature 

is that it comes already cut in stand-
ard sheet sizes and packed in handy 
boxes. 

I have used my influence with the 
Holliston people.  If you omit my 
name they will send i!cm-rtm, sam 
ples free. Try it." 

ROLUSTON 
PROTO CLOTH 
Sold by Authorized Holliston Dealer, 

THE HOLLISTON MILLS, INC. 
Norwood, Mass. 

Boston  New York  Chicago  St. Lou-.-

"With apologies to those who use vie  ., 
and "personal experience" method of advcrtwo. 

Any questions?  Ask w! 
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CLASSIFIED ADVERTISING 
Italic type or capitals at double the rates quoted. 
No display. Count every word, number and initial, 
including heading, name and address.  CASH 
MUST  ACCOMPANY  ORDER. ADVERTISE-
MENTS  NOT  ACCOMPANIED  BY  REMIT-
TANCE WILL BE RETURNED. Help Wanted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisements will not be accepted on 
that basis. 

SITUATION WANTED : 2c per word.  No ad-
vertisement less than 50c. 
HELP WANTED : 3c per word. No advertise-
ment less than $1.00. 
MISCELLANEOUS : 4c per word. No advertise-
ment less than $1.25. 
STUDIO FOR SALE : 6c per word. No advertise-
ment less than $1.50. 
ANSWERS IN OUR CARE: 25c extra for each 
insertion. 

r 

FOR SALE—Rally equipped, well established portrait 
studio in rapidly growing city in the state of Wash-
ington; very reasonable. F-1, care of this journal. 

4-13-4 

FOR SALE—Model studio; large quarters; eastern 
state; ideal  location; college town; county seat. 
Write for description. S-2, care of this journal. 

4-13-2 

STUDIO FOR SALE—Main street location; living 
rooms; no competition : Portrait. Kodak, commercial 
and framing ; artificial and daylight : tent $30.00 
month; must sell on account serious chemical poison. 
Bristol Studio, Lowell, Mich.  4=204 
FOR SALE—Studio, good location,  (Main Street) 
low rent; living quarters: cheap for quick sale.  La 
Flamme, 625 Main St., Worcester, Mass.  4-20-1 

SITUATION WANTED 
The insertion of an advertisement under "Situa-
tion Wanted" carries with the obligation on the 
Part of the employee to ansyer every letter he 
receives in response to his advertisement for a 
Position. If only with a postcard. The editor of 
ABEL'S will appreciate being advised when em-
ployees fail to accord this courtesy to employers. 

EXPERIENCED PHOTOGRAPHER, age thirty-six 
,ingle. operate, darkroom, oil color; prefer position 
assistinw high class artist photographer, Portrait, pic-
torial advertising. Raymond A. Matz, Carmi, III. 

4-13-3-C 

PRINTER and darkroom man wants position; a 
Pleasant and agreeable place to work will be mostly 
appreciated; can operate when necessary. W-2, care 
of this journal.  4-13-2 
EXPERT DARKROOM man and printer wants po-
sition; fair operator. Charles Ginnaven, 1218 South 
Second St., Springfield, Ill.  4-13-2 
PERMANENT POSITION wanted by twenty years 
experienced  photographer; dependable  all-around; 
specialist retoucher: high grade work and experienced 
manager.  State salary willing to pay.  1.-1, care of 
this journal.  4-13-2-C 
EXPERIENCED RECEPTIONIST, finisher and re-
toucher, would like Permanent Position with first-
class studio in eastern Massachusetts; now employed 
in Maine; best of references; age thirty-one.  R-6, 
care of this journal.  4-21)-2-C 

MIDDLE.aged man, all-around photographer, begin-
ner commercial art, airbrush, good character, look-
ing for partnership. or work in a studio; willing to 
go anywhere. J. Salemme, 1832 Humbold Blvd., Chi-
cago. 111.  4-9-0-1-C 
YOUNG MAN, with some experience in commercial 
work, also View man and good darkroom man, both 
Portrait and commercial, wants steady Position; will 
work rew—nable. V. F. Clouse, Exiine, Iowa. 4-20-I-C 

� �' KAN-RITE moves  '11 , B sane silver.  For sale 
by all dealers. 

KAN-RITE KANTRO REFINING CO. Por tage, W is. 
HIGHEST PRICES paid for your 
old negative film and glass. Write 
for prices and instructions before 
shipping. 

V̀PO BATHS 

14*P1+-9C- ,  P. H. KANTRO, Portage, Wis-

PHOTOGRAPHER, forty-two, wishes position witi 
medium up-to-date studio; able to mana$* and will-
ing to help retouch in spare time; southern states 
Preferred ; partnership considered. S-8, care of this 
journal.  4-20-2-C 
LADY DESIRES Position as assistant in studio.  M-3, 
care of this journal.  4-20-2-C 
OPERATOR and all-around man, employed, but de-
sires change, permanent ; will only consider high class 
studios in Detroit or New York; married and under 
thirty.  C-2,  care of this journal.  4-20-3-C 

HELP WANTED 
The insertion of an advertisement under "Help 
Wanted" carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
of ABEL'S will appreciate being advised when em-
ployers fail to accord this courtesy to employees. 

LADY  RETOUCHER, one who is also capable to 
handle reception room work; a good permanent Po-
sition.  Bramson Studio, 613 Walnut St., Des Moines, 
Iowa.  8-23-5 

WANTED—Experienced lady receptionist and retouch-
er of pleasing personality; capable of handling high 
class clientele; salary $35.00 to start. Please do not 
apply unless you have above qualifications.  Send 
photograph of self and references in first letter.  B. 
Metzger, 953 Hamilton St., Allentown, Pa.  4-6-3 
WANTED—First-class - Kodak  printer or  finisher; 
must be fast.  Genesee Kodak Co., Mt. Morris, Mich. 
Telephone 78.  4-6-4 
WANTED—A retoucher of exceptional ability for ex-
ceptional pay.  Address S-1, care of this journal. 

4-6-4 
WANTED—Printer and darkroom man with at least 
ten years experience; must be able to use all brands 
of developing and enlarging papers, and develop Por-
trait film in large quantities and do clean work; 
pleasant working quarters in one of country's largest 
studios.  State age. experience and present salary 
and send references In first letter. Position May 1st. 
T-1, care of this journal.  4-13-2 
WANTED—A-1 Printer and retoucher, one who can 
enlarge.  Pomeroy's, Inc., Reading, Pa. c/o W. H. 
Pannebecker.  4-6-3 
WANTED—A first-class operator who is especially 
fine with chiidren ; some road work. Send samples 
and photograph of self; references required. Morrall 
Studio, Hotel Seneca Arcade. Rochester, N. Y. 4-2o-2 
WANTED—Live wire to take charge of studio in 
eastern city of 40.000 Population : must be good opera-
tor and retoucher. Send full details and print of self. 
Martin Studio. Westerly, R. I.  4-20-3 

New "Klay Kraft" Art Plaques 
to hold Portraits or Enlargements: sizes: 5x7—  
6x10-8x10.  Artistically made,  quality  finish. 

Write for circulars and Prices. 

S. L. HENDRICK 
123-125, S. Jefferson St.  Chicago, III. 

Originator of Monthly Service Cards 
Window Strips  Muslin Banners  Art Posters 

Mention AsEL's when you answn the ads 
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What Should We Charge for 
Commercial Work 

$5.00 
Postpaid 

Only 
120 
Copies 
Left! 

V-  ------ 
SEND THIS ORDER BLANK TODAY--

THE CO M MERCIAL PHOTOGRAPHER, 
515 Caxton Bldg., Cleveland, Ohio. 

Please send us a copy of "What Should We Charge for Commercial Work." 

We enclose check for $5.00. 
Name   

Address   

City   

You should also T[Od OUT COMMERCIAL NIOTOCRAPIIP.R 
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WANTED—Experienced telephone solicitor; one who 
can do reception work also, or telephone soliciting 
only; money no object if you can produce.  Please do 
not answer unless experienced.  Rneburn Studio, 2114 
E. 71,i  Chicago, III.  4-" .-3-C 

WANTED—Lady receptionist of pleasing personality 
for branch studio in Davenport; one who can operate 
preferred and experienced with children.  Give ref-
erences and state salary expected.  Hostetler Studio, 
212 W. 3rd St., Davenport, Iowa.  1-2o-3 

Professional Dealers Who Want Your Trade 
ALBANY, N. Y.—F. E. Colwell & Co., 465 
_Broadway   
ATLANTA, GA.—Atlanta Photo Supply Com-
pany, 56 Walton Street   

a'I'LANTA, GA.—Eastman Kodak Stores, Inc., 
I :t Peachtree Street 

ILt1.TIMORE, MD.—Eastman Kodak Stores, 
lite.. 223-225 Park Avenue   

BALTIMORE,  MD.—Maryland  Photo Stock 
Co., 219 North Liberty Street 

BOSTON,  MASS. —Ralph Harris & Co., 30 
Bromfield Street 

BOSTON,  MASS.—Eastman  Kodak  Stores, 
Inc., 38 Bromfield Street 

BUFFALO, N. Y.—J. F. Adams, Inc.. 459 
Washington Street 

CEDAR RAPIDS, IA.—Camera Shop, 306 Sec-
ond Avenue, East   

CHICAGO,  ILL.—Burke & James,  223-225 
Nest Madison Street   

('111CAGO, ILL.—Eastman Kodak Stores Co.. 
( formerly Sweet. Wallach & Company) 133 
North Wabash Avenue 

CHICAGO, ILL--Norman-Willets Photo Sup-
ply Co., 318 Washington Street 

CHICAGO, ILL— Western Photo & Supply 
Co., 208 North Wabash Avenue 

CINCINNATI, OHIO—The Huber Art Co., 
124 W. 7th Street   

CINCINNATI, OHIO—Simpkinson & Miller, 
483-485 Elm Street 

CLEVELAND.  OHIO—The  Dodd  Company, 
648-52 Huron Road 

CLEVELAND, OHIO— Eastman Kodak Stores, 
Inc., 1126 Euclid Avenue 

CLEVELAND, OHIO—The Fowler & Slater 
Co.. 806 Huron Road 

DALLAS, TEXAS—Geo. H. Pittman & Bra, 
1504 Young Street 

DENVER,  COLO.—Eastman  Kodak  Stores, 
Inc., 026 18th Street 

DES MOINES, IOWA—Eastman Kodak Stores, 
Inc., 808-10-12 Locust Street 

DETROIT,  MICH.—Eastman  Kodak  Stores, 
lite., 1235 Washington Boulevard   

DETROIT, MICH.—The Fowler & Slater Co„ 
156 Larned Street. West 

FOND DU LAC, WIS.—Fond du Lac Photo 
Supply Co. (The Huber Bros.), 36 S. Main 
Street 

FORT WAYNE, IND.—The Biechler-Howard 
Co.. 112 W. Wayne Street 

GRAFTON. W. VA.—W. R. Lear & Son, 119 
W. Main Street 

110USTON. TEXAS—Texas Photo Supply  Co., 
1017 Texas Avenue 

INDIANAPOLIS, IND.—The H. Lieber Com-
pany, 24 W. Washington Street 

JACKSONVILLE, FLA.—H. & W. B. Drew 
Company 

KANSAS CITY. MO.—Z. T. Briggs Photo 
Supply Co., 916 Grand Avenue 

KNOXVILLE, TENN.—Geo. C. Dury Com-
pany. 422 South Gay Street 

LOS ANGELES, CALIF. —Eastman Kodak 
Stores, Inc., 643 South Hill Street 

MEMPHIS, TENN. —The Memphis Photo Sup-
ply Co., 122 Union Avenue   

MILWAUKEE, WIS.—Eastman Kodak Stores, 
Inc., formerly Milwaukee Photo Materials 
Co., 427 Milwaukee Street 

MILWAUKEE, WIS.—Reimers Photo Material 
Co., 238-240 Third Street   

MINNEAPOLIS,  MINN. — Eastman  Kodak 
Stores, Inc., 114 South 5th Street   

NASHVILLE, TENN.—Gee. C. Dury Com-
pany, 420 Union Street   

NEW  ORLEANS,  LA. — Eastman  Kodak 
Stores, Inc., 213 Baronne Street   

NEW YORK CITY—Eastman Kodak Stores, 
Ins., Madison Avenue at 45th Street, also 
235 West 23rd Street   

NEW YORK CITY —Medo Photo Supply Cor-
poration, 323-325 West 37th Street   

NEW YORK CITY—George Murphy, Inc., 57 
East 9th Street   

NEW YORK CITY —New York Camera Ex-
change, 109 Fulton Street   

NEW YORK CITY— Willoughby, Inc., 110 W. 
32nd Street   

OMAHA, NEBR.—Eastman Kodak Stores, Inc., 
419 So. 16th Street   

PHILADELPHIA,  PA. — Eastman  Kodak 
Stores, Inc., 1020 Chestnut Street   

PITTSBURGH, PA.—Eastman Kodak Stores, 
Inc., 606 Wood Street   

PORTLAND, ORE.—Eastman Kodak Stores, 
Inc., 345 Washington Street   

REGINA, SASK.—The Regina Photo supply, 
Ltd., 1924 Rose Street   

ROCHESTER, N. Y.—Marks & Fuller, Inc., 
45 East Avenue   

ROCHESTER, N. Y.—Smith-Surrey, Inc., 129 
Clinton Avenue, South   

ST. LOUIS, MO.—W. Schiller & Co.. 6 South 
Broadway   

ST. PAUL, MINN.—Eastman Kodak Stores 
Company, 380 Minnesota Street   

SAN  ANTONIO, TEXAS—Southwest Photo 
Supplies. 120 Bonham Street   

SAN FRANCISCO, CALIF.—Eastman Kodak 
Stores. Calif., 545 Market Street   

SAN FRANCISCO, CALIF— Hirsch & Kaye, 
239 Grant Avenue   

SEATTLE,  WASH.—Anderson  supply Co., 
111 Cherry Street   

SEATTLE,  WASH. —Eastman Kodak Stores, 
Inc., 1415 Fourth Avenue   

SYRACUSE, N. Y.—Francis Hendricks Co.. 
Inc., 339 South Warren Street   

TAMPA. FLA.—Tampa Photo & Art Supply 
Co.. 709-711 Twiggs Street   

VANCOUVER, B. C.—Eastman Kodak Stores, 
Limited, 610 Granville Street   

WASHINGTON, D. Cam-Eastman Kodak Stores, 
Inc., 607 Fourteenth Street. N.W.   

WINNIPEG, MAN.—Eastman Kodak Stores, 
Ltd„ 472 Main Street. also Calgary, Alta 

Anv questions?  Ask as! 
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The first step in compounding a satisfactory paper de-
veloper is illustrated above: Dissolve the specifled quantity 
of Elon. Our illustration is reproduced from an unre-
touched photograph of the crystal-clear Elon solution. 
Eastman-made and tested Elon is recommended for 

your developers because of the quality of the results it 
produces. Other Eastman Tested Chemicals, prepared 
for this one specific purpose, are recommended in 
Eastman formulas and furnished by your dealer —for 
your protection —for best results. 

Look for the Tivted Chemical Seal 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

.411 dealers' 

Tell the dealer you "saw it i» ABEL-$— 
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Quality —Tone  Texture 
Your prints must please by their quality, their 
tone and their texture, and in no other paper is 
there such quality and so great a variety of pleas-
ing tones and textures as in Vitava Athena. 
Nineteen grades offer a wide range of surfaces 

and tints of stock and each will produce prints of 
the finest technical quality. 
Your custo►ner judges your ability by the prints 

you deliver. Let these prints be the finest it is pos-
sible for you to produce —Vitava prints. 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

.411 dealers' 

You'll both ptojit by the suggestion 


