
yiBELir
PH O TO GRAPH  IC

WEEKLY
Vol. XLI No. 1053 SA T U R D A Y , FEBR UA RY  25, 1928

P r ic e  T e n  C e n ts  
$ 2 .5 0  a Y ear

Two Papers That
Fit School W ork
Successful school work calls for clean-cut prints 
from snappv negatives of uniform quality, and no 
paper meets the qualifications more ably than \ i- 
tava Athena C and E smooth. C is a white stock, 
E is a light huff, and both have a smooth matte 
surface specially suited to the small or medium 
sized print, usually sold on school orders.

Athena C and E retain all the quality of the 
most brilliant negatives—make the bright and 
attractive portraits that every student is proud to 
exchange with his classmates. Samples free on 
request.

EASTMAN KODAK COM PANY 
ROCHESTER, N. Y.

The Largest Professional Circulation in America
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PLENTY OF SILVER
O N

HAMMER PLATES
W ith th e  shortest  exp osu re , HAMMER 

P L A T E S  p ro d u ce  fine - grained negatives 
o f  h igh est quality . S p eed , Uniformity and 
B rilliancy  are th eir  c h ie f  characteristics. 
C oated  on Extra S e lec ted  Photo Glass.

\
g a g

R E 6 .T R A D E  M A R K

H ammer D ry- P late Company
Ohio Avenue and Miami Street, St. Louis, Mo.
N ew  Y ork D ep o t, 159 W . 22nd  Street, New York City

Hammer's Booklet, I Oth edition, sent on request

Looking Sor tp 
Bargains •

Then send at once for a 
free copy of our

BARGAIN BOOK 
and C A T A L O G

in which you will find listed hundreds of 
used and new Cameras, Kodaks, Lenses 
and Supplies of every description at re­
markable saving prices. Every item sold 
is backed by our
10 -D A Y  FR EE T R IA L  G U A R A N T E E  

O R  M O N E Y  B A C K  IF 
U N S A T IS F A C T O R Y

If you have a Camera or Lens and you 
wish to trade same for some other, con­
sult us, as we may have just the outfit 
you want.

CEN TRA L CAM ERA CO.
124 S . W abash  A ve., D ep t. A -W -lO a  

C H IC A G O , ILL.

COMMERCIAL
ENLARGEMENTS

All sizes u p  t o  40 x  72
O ur enlargements are carefully made, 

and show  all the strength and detail that 
is in the negative. We use any surface 
desired— glossy, semi-glossy, smooth or 
rough matte. D. W. or mounted on 
heavy cloth.

W e can print from any size negative 
or film up to 11x14.

T here is a good profit in commercial 
enlargements, and you can get more or 
less o f  this work if you ask for it. Call 
the attention of every commercial custo­
mer to the advertising value of large 
photographs, and you will get some of 
them. You should have one or more large 
sam ples. Write us for price list.

TH E A. A. STONE CO.
1492 W. 117th St.

CLEVELAND

•Don’t forget you "sa w  it in A b e l ’s "•
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THAT NEW YORK SITUATION. Last week we discussed in this col­
umn the Times Studios, of New York City, owned and maintained by 
the New York Times and its subsidiary publication the Mid-Week Pic­

torial. In accordance with our usual practice of publishing—when we get 
them—both sides to every story, we are glad to give space to the following 
letter which has come in reply. It is particularly interesting in th a t it 
does not come from the Times Studio or anyone connected with either of 
the papers mentioned, but from another, and very well known, New York 
Studio. A b e l ’s , naturally, can hold no brief for one side or the other. It 
is our province, however, to bring to light harmful practices and unfair 
competition for purposes of discussion and possible cure, and it was for 
that reason we quoted the letter of last week.

Our second informant writes us that the Times Studios offers the fol­
lowing scale of prices: 8x10 $50.00 a dozen; cut sheets 11x14 $100 a dozen; 
theatrical prints $35.00 a hundred allowing two poses in the hundred. Cer­
tainly if this information is reliable, the other New York studios can hardly 
complain of this competition on the basis of price-cutting. In any event, 
it is an interesting letter and we are printing it here as a m atter of fa ir­
ness to both sides. Some of the statements in the le tter are frank to the 
point of bluntness—from our own knowledge of the photographic situation 
in New York and other cities, we can only admit th a t they are undoubtedly 
justified in the case of many studios.

“I want to tell you why I think The Times started to have their own 
studio and 1 only hope all the prominent newspapers in the United States 
do the same. They need these photographs of people prominent socially, 
etc., and they need them quickly for publication purposes and for their 
news services.

“They sell them through the news services from $1.50 to $3.00, $5,00 
or $10.00 apiece, according to the prominence of the person. Some pic­
tures net anywhere from $25.00 to $500.00. For G ertrude Kderle’s pic­
ture, a News Service got $150.00.

-Out Motto it "Service." Can we help you?



188 A b e l ’s  P h o t o g r a p h i c  W e e k l y

“ Now The Times have th ree tabloid sections in New York City and they need 
pictures of local prom inent people. M any p o r tra it photographers in New York City 
and o ther large cities p rio r to the opening of The Times Studios have bunked the 
public w ith the invitation free sittin g  publicity ‘gag .’ That this is not effective now, 
more than 90% of the photographers who do th is work know. Also, photographers 
seldom subm it the glossy p r in ts  to the new spaper a fte r they get the sitting and work 
an order out of the custom er. They forget the m ain reason for getting the sitting in.

“ Prom inent people, socially and otherw ise, have a poor opinion of photographers 
who make th is  kind of bait sittings. The public consent to a sitting when they get a 
call from The T inas  or a News Service. A nother thing, photographs of New York 
City and suburban prom inent people and the idea of seeing these pictures published 
in the suburban or main section of The N ew  Y ork Times is a circulation builder, that 
is the reason of the studio coming into existence. To the best of my knowledge, Phil­
adelphia new spapers have s ta rted  sim ilar studios, also Cleveland and Chicago.

“ Now one way to combat the new spapers is the way Harris & Ewing and Under­
wood & Underwood do. They make money out of the newspapers and news services 
by selling them  glossy p rin ts  a t a fa ir  figure for one publication only; more than one 
publication, ex tra  price.

“ The New York photographers should combine o r sell their portraits through an 
independent news service or they should m aintain  their own news service and sell the 
p ictures th rough th a t service by subm itting  all po rtra its  of prominent people, includ­
ing news events, weddings and social events. They would then become an important 
fac to r selling glossies to new spapers, trad e  jou rnals, house organs, society magazines 
and advertising  agencies.

“The N ew  York Tim es' studio is a  needed addition to that newspaper. They sell 
th e ir  p ic tures a t a fa ir  price considering they sell the customer, sell to other news­
papers, news services, publishers of books, syndicate writers and to advertising 
agencies. To my knowledge, they employ a t least six clerks filing pictures alone.

“ In the le tte r  to which I am replying the w rite r  did not mention the agreement 
entered  into by The T im es S tudio  and o ther New York photographers at the sug­
gestion of the photographers in regard  to wedding sittings which the photographers 
themselves broke.

“ As I mentioned before, if all the prom inent newspapers maintained their own 
studios, th is ‘free sitting  g ag ’ would be killed as the photographers are now working it.

“ I also know tha t new spapers and society magazines had to threaten to prosecute 
some photographers to stop them  from  using the name of the newspaper or society 
m agazine w ithout consent in conjunction with th e ir  soliciting talks.”

Wg
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T h e  A d v e r t is i n g  C a m p a i g n

COPY and layout as well as the m aga­
zine schedules for the 1928-1929 adver­
tis ing  fo r the P hotographers’ Associ­

ation of A m erica were approved by the 
national advertising  committee a t offices of 
the Millis A dvertising Company, advertis­
ing counsel for the Association, in Ind ian­
apolis a t a two-day meeting, J a n u a ry  25th 
and 26th.

George \Y. H arris  of H a rris  & Ew ing, 
W ashington, D. C., chairm an of the com­

mittee, presided at the two-day session and 
Alva C. Townsend of Lincoln, Nebraska, 
president of the Association, also attended 
the m eeting while en route to Louisville to 
a rran g e  for the coming national convention 
to be held in the Louisville Armory, March 
27th to 30th.

M r. Ha rris in calling the meeting to order 
asked first that all members express them­
selves f reely as to past advertising and as 
to th e ir  views of what the future advertis­
ing should consist of. Mr. Harris stated he

■If you need injoimution— write A be li
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felt it was highly important that the whole 
matter be openly and thoroughly discussed 
before any decisions were attempted, in or­
der that the committee might have before it 
the sentiment and opinion existing within 
the Association.

Each member present, in turn, presented 
not only his own personal views but the ex­
pressions which each had had from those 
with whom he had talked. L. C. Vinson, 
general secretary of the Association, read 
several letters he had received from supply 
men and others in response to a question­
naire he had directed to them in an effort to 
get a nation-wide reaction to the campaign.

The consensus of opinion was that a most 
creditable start had been made. Emphasis, 
however, was strongly placed on the fact 
that one of the chief problems of the Asso­
ciation was to educate its members to the 
value of national and local advertising, and 
particularly local advertising as a follow up 
to the national campaign.

The round-table discussion developed the 
fact that direct results had been traceable 
to the national advertising and sales pro­
motion program of the Association. Al­
though some sections reported fewer orders 
and less sittings, ledger accounts showed 
greater profits, indicating that a better 
class of photography was being demanded 
by the public that is being attracted to 
photography by the national advertising.

This was characterized as a distinct ad­
vancement for the profession and was cited 
as an indication of what might be expected 
in the way of increased future business—at 
least increased profits.

On the other hand, reports were made 
that photographers in some sections were 
discouraged and inclined to think that they 
were not getting proper returns from the 
investment in the national campaign. These 
reports when traced down were found to 
come largely from sections in which the 
photographers had not followed up the na­
tional advertising with local advertising and 
tie-up material to link their business with 
the national campaign.

Although complete analysis was not pos­
sible at the time of the meeting, preliminary 
estimates of 1927 photographic business in­
dicated that business for American photo­
graphers during the past year had reached 
generally higher and more profitable levels 
than those attained in many of the major 
lines of business. It was generally conceded 
that 1927 had been an off year in many lines 
and the fact that many photographers regis­
tered distinct gains during the period was 
believed to attest to the value and worth­
whileness of national advertising.

H aving reached a common understanding  
of the problem s confronting  the  profession, 
members of the com mittee tu rned  th e ir  a t­
tention to the advertising  layouts which the 
Millis A dvertising Company had prepared 
for the 1928-1929 schedule. These were ap ­
proved and a m eans was devised a t the 
m eeting for developing a higher class of 
photography for illustrations as criticism  
of last y ea r’s photography was repoi ted 
throughout the Association.

A ttention of members of the committee 
was called to the fac t th a t every effort w as 
made last year to secure the best possible 
photography but th a t the committee had 
been handicapped for time and those who 
had been commissioned to produce the neces­
sary photographs had been sim ilarly  handi­
capped. Because of the fac t th a t the adver­
tisem ents approved a t the recent meeting 
will not s ta r t  appearing  in leading national 
publications until June, ample tim e is a f ­
forded to secure the best possible photo­
graphy for the forthcom ing series.

The p o rtra it and commercial schedules 
were approved and the copy and layout of 
the p o r tra it advertising  w as approved. The 
commercial copy and layouts were approved 
with m inor suggestions which will be fol­
lowed out in revising these. W hen revised 
the commercial copy will be approved first 
by Charles D. K aufm ann and la te r by Mr. 
H arris.

Complete sa tisfaction  over the agreem ents 
reached and the decisions made w as ex­
pressed by members of the committee a t the 
close of the strenuous session. Photo­
graphers everywhere w’ere called upon to 
stand by fa ith fu lly  as it w as pointed out 
that direct results would come in due course 
and in such volume as to more than repay 
every subscriber to the fund.

“ When we are able, as we are, a f te r  so 
short a tim e to show direct results from our 
national cam paign, I am convinced th a t we 
have em barked upon the most eventful 
project in our h istory ,” said Mr. H arris. 
“A lready I have received congratu latory  
letters from  men high in the affairs of 
business and of governm ent, indicating to 
me th a t our message is getting  across in ex­
cellent shape to those from w'hom we can 
hope to reap the g rea test business rew ard ,” 
he said.

Increased use of tie-up m aterial to be de­
veloped and supplied by national advertising  
campaign headquarte rs will m ark the 1928- 
1929 cam paign as a  la rg e r appropriation  
for th is  purpose was approved by the com­
mittee on the theory th a t wider use of this 
material would stim ulate business in many 
sections in which photographers had not

-------- Get your competitor to read A bei. s--------
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Sir Hurry Lauder returns for his 
fifth "farewell" tour of America 
omi is met on the pier bv Sir 
Thomas Lipion. Phil Dion of the
"Hew Yorl( Sun” with n Hammer 
Press Plate was on the pier also to 
greet Sir Harry.

previously made fu llest use of the tie-up 
m ateria l.

G eneral layout of th is  m ateria l w as ap ­
proved, the m ateria l to be developed la te r 
and to ca rry  out the general scheme of the 
national advertising  approved a t the m eet­
ing.

T h e  C o n v e n t i o n

One of the in te resting  fea tu re s  of the 
F orty-six th  A nnual Convention of the P. A. 
of A. a t  Louisville, according to General 
C hairm an F red  Gatchel and E n te rta in m en t 
C hairm an Jam es Caufield, will be the erec­
tion of the fron t elevation of a Southern 
m ansion a t the north  end of the Convention 
auditorium .

T his m ansion will have a porch some 
th ir ty  feet deep on which will be staged all 
of the en terta inm en t s tu n ts  planned fo r the 
P re sid en t’s Reception on Tuesday evening 
as well as public dem onstrations on Wed­
nesday or T hursday  afternoon and evening. 
A draw ing  of the elevation accom panies th is 
article .

P lans have been completed fo r the

musical program in connection with the 
daily  lectures and demonstrations. On the 
opening day the Glee Club of the Girl’s High 
School will give a special program. On the 
second day a colored Jug Band will perform 
a t both the opening of the morning and 
afternoon sessions. If you don’t know what 
a Ju g  Band is you will have to come to 
Louisville to learn about it but the Com­
m ittee will guarantee that it is a distinctive 
novelty known only to the Southern Darkey.

On the third day there will be a program 
of Negro spirituals and folk songs by one of 
the leading colored choral organizations of 
the  South. On the fourth day will be a 
program  by one of the leading colored or­
chestras.

Many novelties and specialties have been 
planned for the President’s Reception which 
is guaranteed to make it entirely different 
from anything that has ever been attempted 
fo r this function.

The major portion of the program will 
consist of colored vaudeville of the very 
highest type. Here you will see plantation

T out stocithou.se will take your subscription to A bel':
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Buck and Wing, Soft Shoe and other kinds 
of dancing. Songs and spirituals by leading- 
colored singers, honest-to-goodness colored 
orchestras of a type that can be found no­
where but in the South.

One of the big features will be a dancing- 
contest by a group of eight pickaninnies 
which is guaranteed to bring down the 
house.

After the vaudeville performance, the 
floor will be thrown open for dancing by 
those attending.

The President’s Reception this year will 
be held at the Jefferson County Armory 
where the Convention will be held.

Secretary Vinson announces that plans 
have just been completed whereby a movie 
will be made of the entire Convention Pro­
gram and all of the functions. Walter 
Bartz, photographer of the Youngstown 
Sheet and Tube Company of Youngstown 
has volunteered to have charge of this work 
and will make the movie.

A scenario has been planned which will 
cover the arrival of the delegates, a movie 
of the officers and of the celebrities in at­
tendance, a view of the Manufacturers’ Ex­
hibit and Picture Exhibit as well as a com­
plete record of the speakers on our Program 
as they appear.

Miss Lena Heath, Chairman of the Auto­
mobile Committee at the Convention, an­
nounces that a special rate has been secured 
at several of the leading garages at $4.00

for storage from Tuesday until S a tu rday  
morning or $5.00 fo r the full week.

These rates include in and out service, 
day and night and also the calling for and 
delivery of the ca r a t the Brown Hotel, the  
Headquarters of the Convention.

Word has ju s t been received from  the 
railroad authorities th a t reduced fare  of 
fare and a h a lf has been allowed on all 
railroads for those attend ing  the Conven­
tion.

------ o------

Philadelphia to the Fore
o  PEAKING of the M. A. S. Convention 
O  program, Nelson Bulkley says: “ I
doubt if you could possibly change for the 
better. The subjects a re  well placed and 
point to a daily climax and if successful in 
the selection of dem onstrators, any member 
of our profession could well afford to listen 
clear through the en tire  program . It covers 
lots of ground and should be vastly  in te rest­
ing to any one looking fo r advancem ent in 
the profession. Its fine.”

Names of dem onstrators and speakers 
will be published as soon as all are  definitely 
engaged.

The social and en terta inm ent fea tu res  
could hardly fail to please. They will be 
carefully planned and a rranged—of course, 
entirely optional, but irresistib le is the p re­
diction.

The city of the im m ortal F rank lin  calls 
you. Come.

T H £ SO U TM EE.N  H O M E .
How the north end of the Convention Auditorium will appear during the Louisville Convention. 

-------- Get your competitor to read A bel's----------
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Wo extend our sincere sym pathy to 
Thomas Burns, photographer of Moose Jaw , 
Sask., Can., on the death of Mrs. Burns, 
who passed aw ay on J a n u a ry  28th as the 
resu lt of a p ara ly tic  stroke. Mr. and Mrs. 
B urns had celebrated th e ir  golden wedding 
some five years ago.

Announcement has been made that East­
man Kodak has acquired a frontage of 24 
feet at 1009 Olive Street, St. Louis, Mo., 
for a consideration of $150,000, and plans 
to erect a four-story building to cost $90,- 
000, which will house the St. Louis unit of 
Eastman Kodak Stores, Inc.

We know a first-c lass commercial man 
who has been compelled to give up his own 
business during the F lorida slump. His 
tw enty y ears’ experience covers all kinds of 
industrial work, including blue-printing and 
P hotosta ts, and he is entirely  capable of 
tak ing  over the m anagem ent of any indus­
tria l photographic departm ent. Or he might 
consider a position as salesm an-dem onstra­
tor, having had experience in th a t line as 
well. He is not advertising  because his bus­
iness will he carried on by his partne r. If 
interested, w rite us about “F lorida” and we 
will forw ard any le tters.

There will be a m eeting o f the Fox R iver  
Valley Photographers’ Association on 
March 2nd at the M athieu Studio, Oshkosh, 
W is. H. L. Corey, Business Counsellor of 
the N ational Association, will be the head­
liner.

A fter th irty -six  years in business in Ke- 
wanee, 111., Charles R. Lory of that city, has 
retired  and sold his studio to a Mr. Apple- 
gate of Canton, 111. Mr. Lory is also city 
trea su rer and director of the Kewanee Mili­
ta ry  Band.

In the Ask Us! departm ent, we recently 
gave the addresses of firm s m aking printed 
advertising  tape  for photographers. We 
a re  now inform ed th a t  the Chicago Prin ted  
S trin g  Co., 2411 Clybourn Ave., Chicago, 
111., a re  m aking such tape for a consider­
able num ber of studios. If you w rite  them, 
mention A b e l ’s .

Members of the Southwest K ansas Photo­
g rap h ers’ Club met at the studio of Karl 
E itner, O ttaw a, on January  30th. Eleven 
cities were represented.

The B rainerd Photo Company, Rome, X . 
Y., founded in that city  58 years ago by  
J. M. Brainerd, has closed out its  business 
and discontinued.

Photographer: “My printer whistles while 
he works.”

Portraitist: “You’re lucky—mine only 
whistles.”

./. H. Kammerdiener, Minneapolis, was 
elected president of the Northern Minnesota 
Photographers Association at the quarterly 
meeting and dinner held on January ■list 
in Minneapolis. Other officers are J. H. 
Chalmers, Madison, vice-president; S. K. 
Johnson, Minneapolis, secretary; C. II'. 
Lindsay, Winona, treasurer.

According to the newspapers, recent 
photographic inventions include a motion 
picture tripod for aeroplane use, which will 
enable the aerial photographer to take pic­
tu res  from any angle, and a perfect pro­
cess for taking and reproducing natural 
color motion pictures—the latter invented 
by a French scientist, Rudolph Berthon. 
More definite information as to the actual­
ity of these marvels if, as and when issued!

An old couple went into a photographer’s 
studio to have their pictures taken. “Look 
pleasant, please,” said the man with the 
camera.

The old couple smiled until their mouths 
stretched from ear to ear.

“Not quite so much, please,” said the 
camera man. “The plate isn’t quite big 
enough.”

“She’s very photographic.”
“Really? How?”
“Why, she sits in a dark room and awaits 

developments.”

Employer Titewad: “Mr. Sappnozzle, for 
tw enty years you have been an employee of 
mine. Don’t think I’ve forgotten your 
faithfulness. Here, as an expression of my 
confidence in you, is a photograph of my­
self. Now, what do you say?”

Sappnozzle: “It’s just like you.”
Any questions* Asi{ us)
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C R I T I C I S M S
By J. A nthony  Bill, Cincinnati, Ohio 

February 25th, 1928
(See porira iti  on other side)

BY B. E. Grahill, Shreveport, La. T his portrait is very pleasing generally. Composi­
tion and spacing are good. T he center o f interest is somwhat disturbed by the trim­
ming on the dress. T h e lighting on the face has very good values, but the light 

and shadow on the neck are very abrupt or harsh, lacking in tonal quality.

By B. E. Grabill, Shreveport, La. T he composition and spacing of this portrait is 
very good. T op e value in the face and coat is fairly well balanced. The collar is a bit 
w hite and could have been toned dow n, as it has a tendency to separate the head from the 
shoulders. T he back reflected light does not help this picture since the face is well mod­
eled and su fficien t interest is expressed in the source of light used, which is also well 
handled.

By W oow ard Studio, Salem, V a. T he composition and spacing of this portrait is 
not so well balanced as it is placed a little low . The lighting is hard causing the half 
tones to be lost. T he shadow side has been flattened by using too much reflected light. 
T he shadow at the side of the nose is very deep and should have been softened. The 
expression is very good.

By W oodw ard Studio, Salem , V a. T h is portrait has practically the same fault in 
the lighting as the one to the left, the light coming too much from the back, causing a 
deep shadow  where the highest light should be. This fault, as one will see, does not 
im prove or idealize, but destroys the pleasant expression and gives a more tragic one.

Section Three of the Middle A tlantic 
Association held its f irs t  qu arte rly  meeting' 
for 15)28 on F eb ru ary  8th a t the studio of 
H. E. Niebel, Reading, Pa., w ith E. Gol- 
densky, Philadelphia, Pa., as the first dem­
onstrator. He was followed w ith a short 
ta lk  by G ran t Leet, W ashington, D. C., on 
the coming convention in April of the M. A. 
S.; then came a commercial dem onstration 
by E arl Roper, Philadelphia, and a talk  on 
advertising  by Ray Cowen, also of P h ila­
delphia, following which Mr. Goldensky 
gave another dem onstration. A highly 
practical program  for a  sectional m eeting 
and one which drew an attendance of 100. 
Six new members were elected and several 
new names proposed. New officers are C. 
W. Simon, York, Pa., p residen t; John 
F ritz , Lancaster, Pa., v ice-president; A. A. 
Bosshart, York, Pa., secreta ry -treasu rer. 
F our p rin ts  were again selected to be sent 
to J. B. Schriever, Scranton, Pa., for final 
selection fo r the Schriever loving cup, up 
a t th is  m eeting fo r the th ird  time. P rev­
ious w inners were Mr. B osshart and N or­
man Guth, Carlisle, Pa. A t the next m eet­
ing, to be held in the B osshart Studio on 
May 9th every member is to b ring  a photo­
g raph  of a baby in competition for the cup, 
which stays up until it has been won three 
tim es by one studio.

Nicholas Boris, Youngstown, Ohio, re­
cently closed his studio for a month and 
went, east to visit, a number of famous stu­
dios and spend some time at the Eastman 
plants in Rochester. In this way he yets 
a month’s rest at the slack time of the year 
and gleans considerable knowledge which he 
can apply to good advantage on his return.

The Monongahela Valley Photographers' 
Association met some thirty strong on Feb­
ruary 15th for their first 15)28 session at 
the Flanagan Studio, Clarksburg, W. Va. 
President W. E. Johnston, of Fairmont, W. 
Va., presided. H. L. Corey, new Business 
Counsellor for the National was the speaker 
of the day, and following his talk and a pic­
tu re criticism the members adjourned for 
a chicken dinner and an entertainment, the 
la tte r furnished by the Clarksburg photo­
graphers. Next meeting April 8th, at the 
Johnston Studio, Fairmont, W. Va.

Wm. 0. Joumeay, pioneer Texas photo­
grapher in Austin and San Antonio, later 
engaged in the oil business in Houston, 
died in that city on January 15th. During 
190.1 and 1904 Mr. Joumeay was a partner 
of L. T. Powell in San Antonio. Mr. Pow­
ell finally taking over the studio which he 
now oivns.

■The w id e -awak e  photographer reads A b el ':
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It's Performance T hat Counts
What is said of a plate counts for nothing it its 
actual performance in your camera and darkroom 
fails to back up advertising claims.

Proof of the quality of Eastman Universal Plates 
is in their use. To try them is to be convinced of 
their adaptability over a wide range of subjects 
—their consistent uniformity and the excellent 
printing quality of the negatives they produce.

There's an Eastman Plate for every purpose 
backed by Eastman Service

EASTMAN KODAK COMPANY
RO CH ESTER, N. Y.

A ll dealers'

H e’ ll thank you /or the tuggeition-
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A sk  Us!
P RO BLEM S a rise  in every stu­

dio and in most eases the solu­
tion o f the d ifficu lty  is simple, 

if the p h o to g rap h er only knows 
w here to get the  information. 
A B E L ’S s tan d s  always ready, 
th rough  th e  staff of contributing 
ed ito rs  to our two magazines, to 
help pho to g rap h ers  over their rough 
places. The m en and  women whose 
nam es a re  listed below, each of na­
tional rep u ta tio n , w ill gladly answer 
your questions. T here  is no charge, 
but each in q u iry  m ust be accompan­
ied by stam ped, addressed return en­
velope. A nsw ers w ill be forwarded 
direct by m ail as soon as received 
from  the spec ia lis t involved, those 
of g en e ra l in te re s t being published 
in our colum ns, no names being 
used. L e tte rs  should be addressed 
to the p ro p er p a rty  individually, in 
care  of A B E L ’S.

CO M M ERCIA L PH O T O G R A PH Y —Harry J. 
DeVine.

A E R IA L  PH O T O G R A PH Y — F ran k  H. Wildung. 
C O M PO SITIO N  IN P O R T R A IT U R E — Nicho­

las Haz, A .R .P .S .
PH O TO M IC R O G R A PH Y — C harles H. Ship- 

m an.
CO M M ERCIA L COST FIN D IN G  PROBLEMS 

— W . E. Dobbs.
M OTION P IC T U R E  PHOTOGRAPHY—Eu­

gene J .  Cour.
A R C H IT E C T U R A L  PH O TO G R A PH Y —Harold 

H oliday C ostain.
L E N SE S AND T H E IR  S P E C IF IC  USES— 

C harles H. S h ipm an .
W H IT E  B A CK G RO U ND S— F ran k  R. Bill. 
R E C E P T IO N  ROOM PR O B L E M S— Mr*. Helen 

G. S tage.
CO U PO N  AND S O L IC IT A T IO N  PROBLEMS 

— J . R. Russell.
COLOR P L A T E S — G eorge M. Edmondson. 
HOM E P O R T R A IT U R E — G. de .1. Mcsny. 
LEG A L PR O B L E M S— Leo. T . Parker, Attor- 

ney-at-L aw .
O IL  C O LO RIN G — M rs. Lew is Kerr.
PH O TO  F IN IS H IN G — Dn> id S. Merriam. 
DARK ROOM D IF F IC U L T IE S —Philip R. 

S la te r.

ABEL’S PHOTOGRAPHIC WEEKLY
515 C axton  Bldg. Cleveland, Ohio

Copying Patent Papers. Am I within 
the law when I  copy pa ten t papers bearing 
the Seal o f the U nited States?—A.H.P., 
Southbridge, Mass.

A nsw er by M r. P a rk e r : A fter completely 
investiga ting  the U nited States laws, I 
have determ ined th a t while certain laws ex­
ist which make it unlaw ful to use the 
U nited S tates flag or any p a r t of it for ad­
vertising  purposes, I find no law which 
prohib its photographing  the Seal of the 
United S tates.

Coupons. W hat coupon plan do you 
recom m end? W hat is the best method for 
soliciting children s photographs? I)o you 
recommend telephone solicitation or letter- 
W ritin g ? W hat is gour best method for 
soliciting repeat orders? W hat is the best

method for soliciting home portraiture?— 
E. C. H., Pembroke, Ont.

Answer by Mr. Russell: The best coupon 
plans I know of are the dozen or half- 
dozen propositions. Usually an enlarge­
ment or an oil painting is given as an ex­
tra  inducement. This is a very broad ques­
tion as there are hundreds of different 
coupons being used, but from my exper­
ience I find the two mentioned the best.

For soliciting children’s photographs the 
best methods are telephone and letter-writ­
ing. Many photographers keep a record of 
the births in their cities. These are kept 
on index cards and six months from the 
time of the child’s birth a letter is sent to 
the mother suggesting photographs, fol­
lowed up in another six months with a 
birthday greeting to the child, reminding 
the mother that it is an excellent occasion 
to have a photograph made. Some studios 
invite the mother to bring in the child, of­
fering one photograph free as a birthday 
gift. This is not the best practice. It 
cheapens photographs generally when they 
are given away.

I prefer telephone solicitation to letter­
writing at all times, because a telephone 
message is a personal call and a letter does 
not carry the same personal touch. The 
country today is flooded with direct-mail 
advertising, much of which goes in the 
basket without a second glance. This of 
course is my personal opinion—I know 
many studios get excellent results from 
direct-mail campaigns.

The best method I know for soliciting re­
peat orders is to telephone the customer— 
or write—stating that you will make some 
duplicate pictures at a reduced rate, that 
inasmuch as they have bought their orig­
inal pictures you are in a position to pro­
duce some duplicates considerably cheaper. 
This can be done at any time, and people 
usually respond to such offers.

The telephone is by far the best method 
of soliciting home portrait work. Door-to- 
door soliciting is not good because it cheap­
ens you to the prospective customer. It is 
best to make an appointment to show 
samples of home portraiture, and I dare 
say that nine out of ten prospects who can 
actually be shown samples will become cus­
tomers. I am only too glad to make ap­
pointments to show samples. The prospec­
tive customer frequently tells you of other 
people who are interested in photographs 
and sometimes will even make appointments 
for you to go to other homes to show your 
work. A good sales person showing home 
portrait samples can accomplish a great 
deal in the way of getting new sittings.

If vou need m/ornutian— writs A b e l ' i
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<5® ANNOUNCING c so

CRYSTAL STIPPLE
White -  -  Buff

■ »

^A^NSCO announces in Crystal Stipple a 
unique and very beautiful surface for 

both contact and projection printing-— avail' 
able through independent stockhouses M arch 
first.

“This surface is wonderful— like the 
sparkle of sunlight on wind-played water. 
A distinct contribution to the advance of 
portraiture.” That is how one photo­
grapher puts it.

For contact grade (same speed as Profes­
sional Cyko) say Professional Crystal Stip­
ple, specifying whether White or Buff. For 
projection grade, ask for Enlarging Crystal 
Stipple. The Enlarging is a new chloride of 
much higher speed, yielding a gradation and 
warmth of tones hitherto looked for only in 
contact emulsions.

Sample print or sample of 
paper for testing on request.

ANSCO PHOTOPRODUCTS, INC.
BINGHAM TON, N . Y.

-Get your competitor to read A b b l ' i
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HOLLISTON
Photo Cloth

REG.U-S. PAT.OFF.

is not a 
gummed cloth

T h e  adhesive qualities o f  H o llisto n  
P h o to  C loth are m anufactured  into  
and are a part of the fin ished  fa b ­
ric itself. H o llis to n  P h oto  C loth  
d oes not d ep en d  on a co a tin g  of  
gum  to m ake it adhesive and co n ­
sequently  has non e o f th e  ob jec­
tion ab le  features com m on ly  asso­
ciated  with a gum m ed cloth .

HOLLISTON PHOTO-CLOTH
1. Easy to han d le .
2. D o es n ot curl.
3. D o es not fray.
4. N o  ob jection ab le odor.
5. N o t a ffected  by beat,

co ld  or dam pness.
6. D o es not d isco lor prints.
7. D o es n ot stick to fin-

gers or equ ipm ent.

H o llis to n  P h o to  C loth  is m ade for 
just one purpose— it provides a 
quick, clean , easy way o f back ing  
p h otograp h s, p h otostats and blue  
prints. It is furnished  in w hite, 
grey  and  b lue w ith  on e  side ad­
h esive , and also in w hite w ith both  
sides ad h esive . A va ilab le  in rolls 
and in seven  standard sheet sizes. 
P acked in handy cartons ready  
for use.

W rite  for Samples and Prices
Sold by Authorized Holliston Dealers

THE HOLLISTON MILLS, I n c .
Norwood, Massachusetts

BOSTON N E W  YORK CH IC A G O  ST. LOUIS

Insurance
For You!

Every reader of ABEL’S under the 
age of 70 can get a Travel-Accident 
Insurance Policy for $7,500 by pay­
ing $1.00 in addition to his sub­
scription. If your subscription is 
paid up for six months or more $1.00 
is all it costs you; if not so paid up, 
send in your renewal and $1.00 ex­
tra, a total of $3.50. Drop us a 
postal card for circular giving com­
plete information. ABEL’S is issuing 
these policies through the Federal 
Life Insurance Company of Chicago, 
Illinois.

ABEL’S PHOTOGRAPHIC  
WEEKLY

51 5  Caxton Bldg. Cleveland, Ohio

Books on Photomicrography. Our son
wishes to make some pictures through a mi­
croscope which magnifies 250 diameters. 
W hat books do you suggest which might 
help him?—F.M.J., Hutchinson, Kans.

Answer by Mr. Shipman: Considerable 
information on photomicrography can be 
found in The Commercial Photographer 
over issues of the last year and a half, but 
unfortunately most of these are already out 
of print. The December number of Camera, 
published at 636 Franklin Square, Phila­
delphia, Pa., price 20c, contains a very good 
article on the subject for one wishing to 
use a home-arranged outfit. The American 
Annual for 192H, published by The Ameri­
can Photographic Publishing Co., 428 New­
bury  St., Boston 17, Mass., price $1.50, has 
a good article on the subject on page 170, 
w ith many illustrations of results obtained, 
although some of the illustrations of wood 
sections are incorrectly titled. There is 
only one recent book on the subject to be 
had : Practical Photomicrography, by Barn­
ard  & Welch, which can also be obtained 
from The American Photographic Publish­
ing Co., price $6.00. The Eastman Kodak 
Company, Rochester, N. Y., publish a very 
fine booklet on the use of color filters in 
photomicrography, price 15c.

-----------Don't f o r g e r  \ o u  “ saw it in  A b e l  s
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Halldorson Studio Lighting System

The entire system pays for itself in the electric wiring it saves.
Write today for complete information.

THE HALLDORSON CO M PA N Y
4745 N. Western Avenue C H IC A G O

Concentrating Spotlanip, a marvelously 
handy, attractive and efficient spotlamp, 
using 400-Watt T-20 Mazda globe.

Flexible Neck Head Screen, universally 
acclaimed as an indispensable studio 
convenience.

Electric Stud io  Lam p, the lamp that places 
a bank of four 1500-W att M azdas u n ­
der the absolute control o f the operator.

Overhead Light, a new  and valuable 
member of the H alldorson  ligh ting  
family, for use with groups.

What we don't i[nviv. we ll find out for you
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A  “ Hathaway Portrait”
H A S  ALL

Likeness-Quality-V alue

O ur experience for over fifty years as­
sures you o f everything a portrait should  
have.

For the best exam ples o f Art in Por­
traiture, send for our latest booklet de­
scribing our new productions.

Complete Portrait and Frame Service 
for the Photographer

Sprague-Hathaway Studios, Inc.
W est S om erv ille , M ass.

S U N  BRIG HT ARC LAMP
I lie Latest Photographic Achievement

Portable Efficient
Economical

110 Volts-8 Amp., A.C. 
or D.C. — Equivalent to 
2500-Watt Incandescent 

Lamps.
Durably Constructed 

Nothing to Break
The most powerful art- 
lamp in the world for its 
size.

Cool - C lean - C om pact
SUN-BRIGHT ARC is

always ready for use. 
Burns pencil size carbons 
giving a steady intense 
white photographic light.

The only iamp of its 
kind burning special white 
flame (photographic) cored 
carbons. These carbons 
give 25% more light than 
the ordinary carbons.

Self-feeding carbons need 
no adjusting.

Kaufmann (i Fabry Co., Photo Lamp folds up. No hot 
carbons to remove.

The SUN-BRIGHT ARC is an innovat ion in photo­
graphic lighting equipment meeting with an enthusiastic 
reception by the profession.

It is the handiest light available and is adapted for 
Portraiture, Motion Picture and Commercial Photography.
Sun-bright Arc Lamp, net each..................  $15.00
6-ft. Nickle Plated Stand for Above, net each 2.50
Sun-bright Carbons (double length) per doz. 1.00

Per Hundred, net 6.75

BURKE 8C JAMES, Inc., CHICAGO
Write for Catalog A[o. 170A

P hoto F inishers A d vertisin g  M aterial for 1928  
N O W  R E A D Y — W rite  for circulars.

S. L. H E N D R IC K
123 S . Jefferson  St. C h icago , III.

The Only  Monthly Service of Cards for 
Photo Finishers.

Published every Friday

For 72 years the B. J., as its readers call 
it, has been read by rofessional and 
commercial photographers o f all English- 
speaking countries. Its articles on  the 
practical and business branches o f por­
trait, commercial and press photography  
are the w eekly counsel o f thousands. If 
you get it for a w hile you w ill find out 
its value in your business.

The terms of subscription throughout the 
United States are $4.75 per annum post 
free. A sample copy will be mailed upon 
receipt of application.

Senrp ^reentooob & Co., Htb.
PRO PRIETO RS AND PU B L ISH ER S

2 4  W e llin g to n  S tr e e t , L o n d o n , E n g la n d

RETOUCHING

RETOUCHER- First-class work. Responsible and de­
pendable. Estelle Heller, 6 No. Michigan Ave.. 
Room 716, Chicago, 111. 2-25-1-C

NEGATIVE RETOUCHING of the better k ind; large 
heads a specialty; nice clean stipple; twenty-four 
hour service. Send trial negative. E. Charles, 342 
W est 4th St., Williamsport, Pa. 2-25-1-C

MISCELLANEOUS

S E L L  CIRKUT camera No. 10 with Goerz Dagor lens 
$250.W0. without lens $150.00, fine condition, cost new 
$400.00. Vanart Studio. Tampa, Fla. 2-11-3-C

W ANT TO BUY used Kompakt Ventlite in good con­
d ition , with or without bulb, must be complete other­
wise. Tom Nugent, 39 S. Jefferson St., Dayton. 
Ohio. 2-18-2

H A V E YOUlt photographs enlarged and colored. Cov­
e r designing, air-brush work and oil paintings s]ie- 
c ia lty  ; prices reasonable. Harry W. Ketter, 6258
S tew art Ave.. Chicago, III. 2-18-5-C

$20,000 EXTRA IN ONE YEAR by one artist! In­
crease  your income through the sale of Oil-Painted 
Photographs and Miniatures, by having one of your 
employees or a member of your family learn by mail 
o u r Simplified Oil Painting and Business-Getting 
Ideas. Write now for free booklet and profit-making 
suggestions. Plan to double your profits in 1928. 
N ational Art School. Inc., William L. Koehne. Pres­
iden t. Dept. D-18, 1008 North Dearborn St., Chicago, 
III. 2-25-1-C

FO R  SALE 16" Vitax lens, good as new; Packard 
No. 6 shutter, $100.00. Brill Studio. Arkansas City. 
K ansas. 2-25-2

■Ai  ̂ A bel’s— we can help you-
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•Favor the advertised products—their makers arc responsible-
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The A ll Around Reliable Machine for the Professional, 
A m ateur or Photostat Photographer

For those w anting a machine for quick delivery of Glossy 
Prints or drying the finest Portrait Prints. The Equipment 
that will do more, and last longer than any other on the 
market.

GAS HEATED 22" BELT $150.00
With Pilot Light and Automatic Gas Cut-Off
M aking it  im possible to turn off the motor without 

tu rn in g  off the gas.

SIM PLEX PHOTO SPECIALTY CO.
2 0 4 -2 0 6  East 33rd Street NEW YORK. N. Y.

Jos. Schneider 
& Co. 
f \ .  5

Xenar
n .  5

FULLY CORRECTED 
ANASTIGMAT LENSES

Free trial and com parison invited with lenses costing double 
C a ta lo g u e  on re q u e s t .

Sole A g en t BURLEIGH BROOKS
136 L ib e r ty  S tree t___________________ New Y ork  C ity

Orders - Inquiries
ml Can be  

S c u r e d  
\1 l b y

SO AIL

Polk's Re f e r e n c e  Book
and Mailing List Catalog
G iv e s  c o u n t s  a n d  p r i c e s  o n  o v e r  8.000 
d i f f e r e n t  l i n e s  o f  b u s in e s s .  N o  m a t t e r  
w h a t  y o u r  b u s i n e s s ,  in  t h i s  b o o k  y o u  
w i l l  f in d  t h e  n u m b e r  o f  y o u r  p r o s p e c ­
t i v e  c u s t o m e r s  l i s t e d .
V a lu a b l e  i n f o r m a t i o n  i s  a l s o  g iv e n  a s  to  
h o w  y o u  c a n  u s e  t h e  m a i l s  to  s e c u r e  
o r d e r s  a n d  i n q u i r i e s  f o r  y o u r  p r o d u c t s  
o r  s e r v i c e s .

W rite fo r Y our FREE Copy 
R. L. POLK. & CO., Detroit, Mich.

Largest City D irectory P ub lishers  in the  W orld 
M ailing List Compilers— Business S ta tis tics  

Producers of D irect M ail Advertising

LEARN TO OIL COLOR PHOTOS! YOU CAN 
lea rn  quickly and easily to be an exi>ert colorist by 
ou r method. We show you how to get work and 
g ive you every assistance in building up a profitable 
business. Write today! Pictorial Art Studios. Inc., 
2926 Broadway, A-10, Chicago, 111. 2-25-1
FO It SALE -Woliensak Velostigmat Series 2, F/4.5 
lens, 9Vj focus, Universal shutter, A-l condition, 
$75.00, Massillon Studio, Massillon, Ohio. 2-2:5-1-C 
PARTNER for fast growing Minnesota commercial 
photographic enterprise, national in scope, offering 
enormous returns. Stands fullest investigation. 
$600 required, balance easy terms. Choice working 
on road or in plant. Write only if interested. N-l, 
care  of this journal. 2-25-1-C
PURCHASER or managing photographer wanted for 
well established studio in good Ontario city. For an 
a lia  round, capable and ambitious man this is an ex­
ceptional opportunity to carry on, or purchase on 
liberal terms. Owner wishes to retire. Ask questions 
and  tell all the facts when writing. P-2, care of 
th is  journal. 2-25-2

STUDIO S FOR SALE
LEADING STUDIO for sale—'Well established, profi­
tab le  studio in Lima, Ohio (city of 55,000). Best 
location ; low overhead ; modern equipment; unusual 
opportunity. To be sold a t best offer. Come and 
ta lk  with us. No letters answered. Charlton Studio, 
M ain  & High St., E„ Lima, Ohio, 2-18-2-C
FO R  SALE—A real studio, Kansas town, 15,000; 
w ill take some money; never was advertised. B-7, 
care  of this journal. 2-25-2
A BARGAIN—Ye Portrait Shoppe, Columbus, Ohio,
c ity  of 300,000. This is a well established studio, sit­
ua ted  in the busiest block in the city. Doing a large 
p o rtra it business and has a very fine reputation. 
Equipment is practically new, must be seen to be 
appreciated. 2-25-3

\ a /  a  M T r n  MEN AND w o m e n  toV V  M I N  I CL L J  LEARN PHOTOGRAPHY
Photographers and Photo-Engravers earn $200 to $500 
a m onth. The field is uncrowded. Learn these profitable 
and fascinating professions. Taught by largest and best 
college of its kind in the world. Established over 30 
years. Demand for our graduates far exceeds supply.

G et this FREE Boot! E X f .f t * '
book 729-X describing wonderful opportunities in this 
field. Good positions secured. Tuition and living ex­
penses low.
ILLINOIS COLLEGE of PHOTOGRAPHY - Effin*h»in. Illinoii

-W h e n  yo u  want to kn ow — iisl( A bel 'i
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V 'A
i

D C9otn  m e r c i a l
EFENDER

For Photo Finishing
For Commercial Photography

°Q)
fb

Print quality—the best possible print from 
every printable negative—is the very defin­
ite service that C ommercial D e f e n d e r  
renders to the Photo Finisher or the Com­
mercial Photographer.

There is a grade of C ommercial for every 
negative. The Photo Finisher knows that 
C ommercial D efender takes care of the 
January crop of negatives as well as the over­
load of July. The Commercial M an depends 
upon it to maintain a uniform, year-round 
output of quality prints.

\ H ar(1 —  Medium —  Medium Soft  —  Soft

*

t  D efender Ph o t o  Supply C o m p a n y , In c . 7
R o c h e s t e r , N. Y.

. -So... •*=»... bm>... £» •• •$=> 4—► • cd̂ DEFENGER̂ S*•<—$• <“=5- •••«»?—• •••■«*••••'" ’W •••

•Tou find A b e l 's in practically every good studio—
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CLASSIFIED A D V ER T ISIN G
Ita lic  type or c ap ita ls  a t  double the  ra te s  quoted. 
No display. Count every w ord, num ber and in itia l, 
including heading, nam e and  address. CASH 
MUST ACCOMPANY O RDER. A D V E R T IS E ­
M ENTS NOT ACCO M PA N IED  BY R EM IT­
TANCE WILL B E R E T U R N E D . H elp W anted 
Advertisements, w hen desired , w ill be repeated  
un til order is cancelled. M iscellaneous and  Studio 
For Sale A dvertisem ents w ill no t be accepted 
on th a t basis.

SITUATION WANTED; Under 30 words, one 
insertion free. Additional words, 2c each. Extra 
insertion. 2c per word. No advertisements less 
th a n  50c.
H E L P  WANTED: 3c per word. No advertise­
m ent less than $1.00.
MISCELLANEOUS: 3c per word. No adver­
tisem ent less than $1.00.
STUDIO FOR SALE: 5c per word. No adver­
tisem ent less than $1.00.
ANSWERS IN OUR CARE: 25c extra for each 
insertion.

FO R  SALE—One of th e  fines t studios in  the  s ta te  
of Ohio, always been the  leader, b u t would like to 
take  a  long rest o r m ay r e t i r e ; cdty of 12,000, not 
much opposition ; price  84,500 ; over equipped enough 
tO run two studios. C-2, care  of th is  jo u rn a l. 2-25-1 
FOR SALE I.imi" estab lished , well located studio. 
Splendid business opportun ity . A ddress Room 20. 
F o rt Schuyler Bldg., U tica , N . Y. 2-25-1

S IT U A T IO N  W A N T E D
The insertion of an  adv ertisem en t u n d er “ S itua ­
tion Wanted" carries w ith  i t  th e  ob ligation  on th e  
p a r t  o f the employee to answ er every le tte r he 
receives in response to  h is ad vertisem en t fo r a  
position. If only w ith a  postcard . The ed ito r of 
A B E L ’S will appreciate  being  advised w hen em ­
ployees fail to accord th is  courtesy  to  em ployers.

PO SITIO N  WANTED—F ifteen  years  experience all 
b ranches, operate, p o r tr a i t  o r com m ercial, good a t 
color separation, p r in te r , p ro jec tion , Kodak f in i s h e r ; 
consider renting o r buy ing  in  good location . Box 
183, L a  Porte, Ind. 2-11-3
O PERA TOR of h ighest qua lity , studio and home- 
p o rtra itu re , also h ighest qua lity  as re toucher, e tch er 
and  background w orker. H-5, care  of th is  jo u rn a l.

2-18-2-C
SA LESM A N -D EM O N STR A TO R  — P h o to g rap h e r- 
salesm an of unusual ab ility , desires  connection  w ith  
re liab le  firm or m an u fa c tu re r . C om m unicate w ith  
B-2, care  of this jo u rn a l. 2-18-2
RECEPTIONIST w ith  ten  years  experience in  h igh 
g rad e  studios, can a lso do f in ish in g ; w illing  to  go 
anyw here. N-2, care  of th is  jo u rn a l. 2-25-1-C
OPERATOR, p rin ter, good a ll-a round  m an , age 
forty-five, will go anyw here. A ctive and  com peten t 
to produce first-class p leasing  re su lts  w ith  w hole­
hearted  services. P h o to g rap h e r, Box 581, Hollywood,
C alif.  2-25-1
RECEPTIONIST, fifteen  years  experience. Cleve­
land preferred. W -l, care  o f th is  jo u rn a l. 2-25-1-C

I Buy Film and Glass
Highest prices paid. W rite for price* 

and instructions before shipping.

F » .  H .  K A N T R O
PORTAGE. W IS.

Photographers— Attention
W e will cheerfully re fund  to  any  p h o to g rap h er the  

full p rice paid for piece w ork re touch ing  done by 
any  A rtc ra ft graduate w hich is found to  be u n sa tis ­
fac to ry  in any way. W e a re  tra in in g  ex p ert re­
touchers in every p a r t  of the  U nited S ta tes  and 
C anada. If you do n o t know an  A r tc ra f t  re toucher 
in your locality, drop  us a  line and we w ill gladly  
fu rn ish  name and add ress o f one. W e m ake no 
charge  for this service. A rtc ra f t  S tudios, Inc ., 3900 
S heridan  Road, Chicago, 111.

POSITION WANTED by middle-aged man; all- 
around, up-to-date portrait photographer. C-4, care 
of this journal. 2- 1-t-C
A -l RETOUCHER wants ;t position in a good pur- 
t r a i t  studio; first-class finisher and darkroom man, 
good etcher; eight years experience. Position must 
be permanent. Will go anywhere. G-3, care of this 
journal. 2-25-2-C
WANTED Position by a thoroughly experienced 
all-around photographer; A-l home and studio oper­
a to r. S. Yate, 1521 N. Payson St., Baltimore, Md.
______ ___ 2-25-1-C
POSITION WANTED by all-around man, portrait, 
commercial, know the Kodak finishing business on 
la rg e  scale; willing to start for reasonable salary; 
w ill go anywhere. Photographer, 107 So. Walnut, 
Crawfordsville, Ind. 2-25-1-C
EXPERIENCED home portraitist desires a position 
as  receptionist or portraitist in North Carolina. Ad­
dress Taylor, c/o Coyd Yost Studio, Keyser, W. Va.

2-25-1-C
YOUNG MAN, single, twenty-five years old, desires 
position in commercial studio; six years of photo­
graphic  experience; am not a photo-retoucher; east 
o r middle-west preferred ; $35 a week to start. S-2, 
care  of this journal. 2-25-2

HELP W ANTED
T he insertion of an advertisement under "Help 
W anted" carries with it the obligation on the part 
o f the employer to answer every response to his 
advertisement, if only with a postcard, and to 
re tu rn  samples of work, etc., promptly. The editor 
of ABEL’S will appreciate being advised when em­
ployers fail to accord this courtesy to employees.

WANTED Good retoucher, operator and assistant in 
fu lly  equipped, electrical studio; position permanent 
to  good workman. Turtle’s Electric Studio. Liberal, 
Kansas. 2-25-1-C
WANTED — Experienced all-around photographer, 
m arried  man preferred. State salary wanted and 
send photograph in first letter. Permanent position.
Fullmer's Studio, Havre, Mont._____________2-25-3-C
W ANTED—Man or woman in one of the best stu­
dios in western Canada; must be good retoucher, op­
e ra to r. printer, coloring; position permanent. Send 
sam ples of work, photo of self, wages expected. T-l,
care  of this journal.___________ 2-25-1
W ANTED A retoucher for 8x10 and smaller plates, 
one who is good in oil coloring photographs. 0. C. 
Conkling Studios, 3826 Olive St., St. Louis, Mo. 2-25-2 
WANTED All-around studio operator for one-man 
stud io  (no Kodak work) $30 per week. Operate, 
p r in t  and retouch; steady year job; extra pay 
Christm as month. Address Old Masters Studio, Far­
go, N. D. 2-25-1-C

A New Coloring Art
"C A S T  EC C

Polychromo* Pencils produce marvelous 
results. You can, with a little practice, 
color pictures so beautifully that you will 
be surprised. There are 64 shades.

Send for our booklet.

A W Faber, 1 i\c. New ark, N,J.
If you need information— write Abel’s-
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BeSureoi Uniform Results
by using 
U niform  
Carbonate

Uniform by test

O P E E D  o f developm ent, proper 
^  contrast and toning require 
that your developing solutions com  
tain, the correct am ount o f  Car-
bonate by strength, not by w eight.

Monohydrated Sodium  Carbonate is the only kind of 
Sodium Carbonate that has a defin ite and perm anent 
strength for any given w eight.

“Anhydrous,” “ D ry” and “ D esiccated” Sodium  C ar' 
bonates do either one o f  tw o tilings upon standing:

1. Absorb water and lose in strength.
2. Dry out and gain in strength.

These strength variations continue until they finally  
stabilize as the perm anent M onohydrated Sodium Carbonate.

You never know, however, w hat point o f strength they  
have reached when you are ready to use them in your for- 
mulas. The only w ay you  can be sure that your solutions 
contain the correct am ount o f Carbonate is to standardize 
on the permanent M onohydrated Sodium Carbonate.

t j kMirt//, Photo Carbonate is Monohydrated. W rite  
us for a sample, enclosing 10c to cover m ailing cost. Full 
directions for adjusting your form ulas are given on the label.

M a l l i n c k r o d t  C h e m i c a l  W o r k s
A constructive force in the chemical industry since 1867

St. Louis ' M ontreal - Philadelphia ' N ew  York

Any que t tiom 1 A j )[ u i !
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W A N T ED  E xperienced recep tion ist, one who has 
the  ab ility  to  m eet and sell p a tro n s  of a bit* s tu d io ; 
m ust have exceptional q u a lif ic a tio n s ; p e rm an en t po­
sition  for r ig h t p a rty . Send pho tog raph  and  de ta ils  
reg a rd in g  experience. C. L., 522 F a rm e rs  Bank 
B ldg., P it tsb u rg h , P a . 2-25-1

PERMANENT POSITION in high grade studio for 
commercial operator and printer, capable of handling 
interiors, banquets, machinery; must be thorough 
photographer. Send references and picture of self, 
a lso  salary you are willing to start for. 0-4. care 
o f this journal. 2-25-2

Professional Dealers W ho Want Your Trade
ALBANY, N. Y.— F. E. Colwell & Co., 465 LOS ANGELES, CAL. — Eastman Kodak

Broadw ay Stores, Inc., 643 South Hill Street
A TL A N T A , GA.— A tla n ta  P ho to  Supply Com- MEMPHIS, TENN.—The Memphis Photo Sup-

pany, 56 W alton  S tree t ply Co., 122 Union Avenue
A TL A N T A , GA.— E astm an  K odak S tores, Inc., MIAMI, FLA.—The Miami Photo Supply

183 P each tree  S tree t Company, 36 West Flagler Street
B A LTIM O R E, MD.— E astm an  Kodak S tores, MILWAUKEE, WIS.—Eastman Kodak Stores,

Inc ., 223-225 P a rk  A venue Inc., formerly Milwaukee Photo Materials
BA LTIM O R E, M D.— M aryland  P ho to  Stock Co., 427 Milwaukee Street

Co., 219 N orth  L iberty  S tree t MILWAUKEE, WIS.—Rcimcrs Photo Material
BO STO N , M ASS.— R alph H a rr is  & Co., 30 Co., 238-240 Third Street __

MINNEAPOLIS, MINN. — Eastman Kodak
BO STO N . M ASS.— E astm an  Kodak C om pany, Stores, Inc., 114 So. 5th Street

tR obev-French  C o.), 38 B rom field  S tree t NASHVILLE, TENN.—Geo. C. Dury Com-
B U FFA L O , N. Y.— J .  F. A dam s, 459 W ash- pany, 420 Union Street

NEW ORLEANS, LA .— Eastman Kodak
CED A R R A PID S, IA ,—C am era  Shop, 306 Sec- Stores, Inc., 213 Baronne Street

NEW YORK CITY—Eastman Kodak Stores,
CHICAGO, IL L .— B urke & Jam es, 223-225 Inc., Madison Avenue at 45th Street

W est M adison S tree t NEW  1GRK CITY—Medo Photo Supply Cor-
CHICAGO, IL L .— E astm an  Kodak S tores Co., poration, 323-325 West 37th Street

(fo rm erly  Sweet, W allach  & C om pany) 133 NEW  YORK CITY—George Murphy, Inc., 57
N o rth  W abash  A venue East 9th Street

CHICAGO, IL L .—N orm an-W ille ts  P ho to  Sup- NEW YORK CITY—New York Camera Ex-
ply  Co.. 318 W ash in g to n  S tree t change, 109 Fulton Street

CHICAGO, IL L .— W estern  P ho to  & Supply NEW  YORK CITY—Willoughby, Inc., 110 W.
Co., 208 N. W abash  A venue 32nd Street

C IN C IN N A T I, O H IO —The H uber A rt Co., OMAHA, NEB.—Eastman Kodak Stores, Inc.
124 W. 7th S tree t PHILADELPHIA, PA. — Eastman Kodak

C IN C IN N A T I, O H IO — Sim pkinson  & M iller, Stores, Inc., 1020 Chestnut Street
433-435 E lm  S tree t PITTSBURGH, PA.—Eastman Kodak Stores,

C L E V E L A N D , O H IO — The Dodd C om pany, Inc., 606 Wood Street
648-52 H uron  Road PORTLAND, ORE.—Eastman Kodak StoreB,

C L E V E L A N D , O H IO — E as tm a n  Kodak S tores, Inc., 345 Washington Street ____
Inc ., 1126 Euclid  A venue REGINA, SASK.—The Regina Photo Supply,

C LE V E L A N D , O H IO — The Fow ler & S la te r Ltd., 1924 Rose Street ______
Co., 806 H uron  R oad, S. E. ROCHESTER, N. Y.—Marks & Fuller, Inc.,

CO LU M BU S, O H IO — Colum bus P h o to  Supply, 45 East Avenue _____ _
62 E a s t Gay S tree t ROCHESTER, N. Y.—Smith-Surrey, Inc., 119

D A LL A S, TE X A S— Geo. H. P it tm a n  & Bro., Clinton Avenue, South _____
1504 Y oung S tree t ST. LOUIS, MO.—Hyatt’s Supply Co., 417

D EN V E R , COLO.— E astm an  K odak S tores, N. Broadway ________
Inc ., 626 16th S tree t ST. LOUIS, MO.—W. Schiller & Co., 6 South

DES M O IN ES, IO W A — E astm an  K odak S tores, Broadway _______
In c ., 808-10-12 L ocust S tree t ST. PAUL, MINN.—Eastman Kodak Com-

D E T R O IT , M IC H .— E astm an  K odak S tores. pany, (Zimmerman Bros.) 380 Minnesota
Inc., 1235 W ash in g to n  Boulevard Street _____________ _____________

D ETRO IT, M IC H .—The Fow ler & S la te r Co., SAN FRANCISCO, CAL.—Eastman Kodak
514 Shelby S tree t Stores, Inc., 545 Market Street

FOND DU LAC. W IS .— Fond  du Lac P ho to SA N  FRANCISCO, CA L—Hirsch & Kaye,
Supply  Co. (The H uber B ros .), 36 S. M ain 239 Grant A v e n u e _____________
Sireet SEATTLE, WASH.—Anderson Supply Co.,

FO R T W A Y N E , IN D .— The B iechler-H ow ard I l l  Cherry Street __________
Co., 112 W . W ayne S tree t SEATTLE, WASH.—Eastman Kodak Stores,

GRAFTON, W . VA.— W . R. Loar & Son, 119 Inc., 1415 Fourth Avenue ____________ _
W. M ain S tree t SYRACUSE, N. Y.—I. U. Doust Photo Ma-

H O U STO N , TE X A S— T exas P ho to  Supply terials Co., 126 South Salina Street
Co., 1017 T exas Avenue SYRACUSE, N. Y.—Francis Hendricks Co.,

IN D IA N A P O L IS , IN D .—The H. L ieber Com- Inc., 339 South Warren Street
pany, 24 W . W ash in g to n  S tree t TAMPA, FLA.—Tampa Photo & Art Supply

Co., 709-711 Twiggs Street
JA C K S O N V IL L E , F L A .— H. & W . B. Drew VANCOUVER, B. C.—Eastman Kodak Stores,

Limited. 610 Granville Street
K A N SA S CITY . MO.— Z. T. B riggs Pho to WASHINGTON, D. C.—Eastman Kodak Stores,

Supply Co., 916 G rand Avenue Inc., 607 Fourteenth Street, N. W.
K N O X V IL L E . TEN  N .— Geo. C. D ury  Com- W INNIPEG, MAN.—Eastman Kodak Stores,

pany, 422 South Gay S tree t Ltd., 472 Main Street, also Calgary, Alta.

■The wide-awake photographer reads Asp-l'i
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Larger Prints
M îth Contact Quality

Have you realized the possibilities of 
present-day enlarging from the stand­
point ol increased profits? Print sizes 
to fit your customer’s purse have been 
made possible by Eastman Portrait Bro­
mide—the paper that retains the qual­
ity of the contact print.

Sell contact prints but sell larger 
sizes as well. Eastman Portrait Bromide 
is made in lour attractive surfaces:
Rough Matte, Rough Lustre, Old 
Master and Parchment, at your dealer’s.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

•When you have a problem -write A bbl'*
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T w o Papers That 
F it School hVork

Successful school work calls for clean- 
cut prints from snappy negatives of 
uniform quality, and no paper meets 
the qualifications more ably than Vi- 
tava Athena C and E smooth. C is a 
white stock, E is a light buff, and both 
have a smooth matte surface specially 
suited to the small or medium sized 
print, usually sold on school orders.

Athena C and E retain all the qual­
ity of the most brilliant negatives— 
m ake the bright and attractive por­
traits that every student is proud to 
exchange with his classmates. Samples 
free on request.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

Mention A bel's tvhrn you write an advertiser


