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A n enlarging camera
which will earn its board

T he Revolving Rack Enlarging Camera enlarges any neg­
ative from 3 4 x 4,1 f up to 8 x 10. i he back is rotated by rack 
and pinion, and this feature combined with the 22-inch 
bellows draw and rising and falling front makes centering on 
the easel easy for a wide range oj enlargements.

The ability of this camera to handle usual as well as out- 
of-the-ordinary work makes it a very valuable piece of 
equipment.

The price of the Revolving Hack Enlarging Camera at your stockhouse is ?4 <I.oo.
This camera is made by The Eolmer Graflex Corporation and sold by the

E A S T M A N  K O D A K  C O M P A N Y
Rochester, N. Y .

The Largest Professional Circulation in America
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The Emulsions On

HAMMER PLATES
Eliminate Hot Weather Troubles.

Dependable under all trying Summer con­
ditions. Their Snappy, Firm Films develop 
and dry quickly, without frilling.
Coated on Clear, Transparent Glass.

Hammer D ry-P late company
Ohio Avenue and Miami Street, St. Louis, Mo.
New York Depot, 159 W . 22nd Street, New York City

Hammer’s Booklet, 10th edition, sent on request

Bausch 6? 

Lomb

Photographic

Lenses
The Bausch S’ Lomb 
Optical C o.. the first 
in scientific re­
sources, are first 
too. in manufactur­
ing facilities. First 
in their ability to 
maltc commercially 
available the icien- 
tific results that 
their laboratoriei 
discovered.

♦Other Bausch tr 
Lomb Lenses will 
he described in fu­
ture issues of tins 
publication.

8C Lomb

aphic Lenses

P R O T A R  I V *
THE outstanding points of this Pro- 

tar Lens arc two— speed and cov­
ering power. Speed enough for out­
door work. Covering power, due to 
the short focal length, so that it is

unusually suited for interiors an 
groups, under flashlight.
The complete story of Bausch or Lom 
Lenses is told in an interesting bool 
let— that’s Free. Write for it.

BAUSCH & LOMB OPTICAL CO.
642 St. Paul Street * R O C H EST ER , N. Y

Tell the dealer you "saw it in A b e l 's"
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ETTING THE LOCAL STUDIOS TOGETHER. In nearly every city, 
J  large or small, the different photographers would be glad to co­

operate with each other and form a local organization for mutual 
helpfulness. Usually the trouble is simply that no one will make the 
necessary effort to start the ball rolling, as a rule due to the fear of being 
rebuffed. We have yet to learn, however, of an honest attempt by one 
photographer to get his fellows to join him in a movement for the good of 
all, meeting with other than success.

In the smaller towns the personal call is probably the best way of 
starting such an activity. The telephone is the next best tiling to a per- 
sonal call, of course, but then the photographer himself is extremely busy, 
or the city is a large one, or even if he has some slight doubt as to the 
reception that may be accorded his efforts, a truly friendly letter will 
often do the trick.

Many photographers who would themselves be glad to do their bit 
toward getting their local competitors together find themselves at a loss 
when it comes to composing a satisfactory letter. Accordingly we take 
pleasure in printing one of the best letters of the kind we have seen in a 
long time. It comes from H. G. Downs, of Warren, Ohio, who has taken 
the bull by the horns in this manner to see what can be done in his city 
and it is a first-class sales-letter in every way, which may offer sugges­
tions to others:

“It sort o’ looks to me like the big national advertising campaign is going over. 
I sure hope it does, for in spite of everything we individual photographers do, people 
are buying less and less pictures.

“We’ve all tried coupons, special offers and free enlargements but these things 
don’t do the work; it’s like trying to stop a Mississippi flood by drawing off the water 
through the faucets. And yet there’s more real reason for a photograph than a lip 
stick or a cigai’ette. There are millions of dollars going out for these and other unneces­
saries when all the argument is in favor of photographs. And the photographic por­
traits of today are better than people ever got before.

“You know (name h ere ), it’s seldom I talk with folks who won’t admit the value 
of a photographic family record and yet nine-tenths of these very people are doing

------ When you have a problem— torite A b e l ' s-
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little or nothing to keep such a record. I feel that, regardless of the methods under 
which different photographers operate, there would be more photographic business 
than there are photographers to take care of it if we could induce action in these 
people.

“Now this big national campaign is going to start something but I do feel that we 
fellows must do something locally to bring the thing to a focus on us. I don’t sug­
gest a local organization, like some we hear about, that tries to regulate prices and 
business methods. I say let every photographer use his own methods; maybe what 
the other fellow uses won’t be good sense but he’s the one who will suffer if it isn’t, 
but what we should do is get together on some program that will say ‘P hotographs’ 
so darn loud that it can be heard clear to the city limits.

“ It is folly to suppose that I can get all the business or that you can, just as it 
is kidding ourselves to feel that our studio is making all the good photographs that 
are being made. It’s my opinion that with the modern equipment available and the 
methods in use it would take a person considerab'y dumber than you or I to make 
consistantly poor pictures. It’s my belief that the run-of-mine photographs, regardless 
of the studio that produces them, are about of the same average quality and that it 
would be rank foolishness for me to attempt to foster in the minds of the people 
that they are apt to get stung if they don’t have their picures taken at my studio, 
even if they were gullible enough to swallow it.

“We must make the buying public appreciate the value to them of the profes­
sional photographer and it can’t be done by knocking the other fellow. Who would 
want to move to a locality without schools or churches? Well, the photographic studio 
is important too; why, if they’d amend the constitution to prohibit photographs there 
would be a grand rush for ‘bootleg’ pictures and everybody would be taking a chance 
on the penitentary but believe you me, they’d have pictures just the same. The photo­
grapher is important to a community but there’s a lot of folks who don’t know it 
and must be shown.

“What I’d like to see next Fall is a photographic exhibit right here in our own 
town. There are only four of us but it’s my opinion that we could put up a humdinger 
and none of the pictures would suffer by comparison. We could secure the national 
traveling exhibit to use along with ours and by tying it up with the national slogan 
and their advertising could sure stir things up.

“How does it sound to you?
“Yours for a little cake with the bread and butter.”

The P H O T O G R A P H E R S ’ A SSO C IA T IO N  of A M E R IC A

A l v a  C. T o w n s e n d , Lincoln, Nebr., President 
C h a s . A y l e t t , Toronto, Can., 1st Vice-president

D. D. S p e l l m a n , Detroit, Mich., 2nd Vice-president 
J o h n  R. S n o w , Mankato, Minn., Treasurer 

J .  W ,  S c o t t , Baltimore, Md., Chairman Commercial Section 
P a u l  T r u e , New York City, Chairman Mfrs. Bureau 

L. C . V in s o n , 2258 Euclid Ave., Cleveland, Ohio, General Secretary

The Program of the Forty-Fifth Annual Convention 
of the Photographers’ Association of America, 

Pennsylvania Hotel, New York City, July 
25th, 26th, 27th and 28th

HE Forty-Fifth Annual Convention is 
to be held at the Hotel Pennsylvania, 
New York City, for the four days com­

mencing July 25th. Meetings, trade ex­
hibits and picture exhibits will all be held 
on practically one floor and in close prox­
imity one to another.

This year the general plan of dues and 
registration has been changed somewhat. 
The dues of the Association for Active 
members, as you may know, have been re­
duced to $5.00 per year. In addition, a 
$5.00 registration fee is being charged all 
Active Members who attend the Convention.

When you want to Abel'*-
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The Active Membership is comprised of 
studio owners and managers.

This registration fee covers admission of 
members to all meetings of the Association 
and entertainment features, such as the 
President’s reception and the entertainment 
for the ladies, but does not include the ban­
quet ticket which is extra.

The Associate Membership is made up of 
studio employees and manufacturers and 
their employees. Dues for studio employ­
ees are $3.00 per year. The dues for man­
ufacturers or their employees are $2.00 per 
year. No registration fee, other than their 
annual dues, is charged this classification.

All members, whether Active or Asso­
ciate, who are accompanied by their wives 
or friends, will be charged an additional 
$1.00 registration fee for a guest ticket, for 
each extra person in attendance.

The big feature in regard to the sale of 
registration tickets and memberships at this 
early stage is the saving of time that will 
be assured at the Convention. All that the 
member will have to do who has purchased 
his registration ticket in advance will be to 
go to a separate table and after showing 
his registration card, receive his badge. 
This will only take two or three minutes 
and save the tiresome waiting that is oc­
casioned by looking up his membership, 
making out receipts, issuing of badges, and 
the other details that are necessary.

I n s p ir a t io n a l  T a l k s  
A remarkable list of speakers has been 

assembled for the program of this year’s 
Convention. The inspirational part of the 
program will be covered by Robert H. Davis, 
who is one of the foremost editors and pub­
lishers in this country, and by Karl A. 
Bickell, President of the United Press Asso­
ciation. Both of these men have a wide 
knowledge of the use and effectiveness of 
photography and the important relation­
ship that it has to the progress of the 
world, as well as to our daily lives.

Mr. Davis, in addition to his wide use of 
photography as Director of the New York 
Sun and as Managing Editor for twenty- 
five years of the Munsey Publications, is an 
amateur photographer of note.

Mr. Bickell is a nationally known figure 
in newspaper circles. His Association sup­
plies over eight hundred papers throughout 
the world with a daily news service. His 
organization has correspondents and photo­
graphers covering news events of impor­
tance in all the leading cities and political 
centers of the world.

L e c t u r e s  a n d  D e m o n s t r a t io n s  
Nicholas Haz— Subject—“Composition”

Mr. Haz has won many gold medals for the

pictures that he has exhibited in the 
United States and abroad. He is a painter 
as well as a photographer. His talk on 
Composition was the outstanding success of 
the Middle Atlantic States Convention this 
year.

Lejaren a Hiller— Subject—“Interpret­
ing Advertising and Magazine Illus­
trations by the Use of the Camera.” 
This will be an illustrated talk showing 

the use of photography in advertising il­
lustrations. Mr. Hiller is associated with 
Underwood & Underwood, and is nationally 
known for his artistic and unusual adver­
tising illustrations.

William Shewell Ellis — Subject—  
“Photography for Advertising.”

Mr. Ellis has been known to the profes­
sion for many years on account of the suc­
cesses that he has made, not only in por­
trait photography but for the unusually in­
teresting covers that he has done for the 
Eastman Kodak Company, the Curtis Pub­
lishing Company, and lately, Ivory Soap 
and Gorham Silverware. This work has at­
tracted a tremendous amount of attraction. 

W. E. Burnell—Subject—“Bread and 
Butter Photography.”

Mr. Burnell has built up a business that 
is exceedingly successful in the small town 
of Penn Yan, New York, through what is 
termed straight bread and butter photo­
graphy. He will tell us how he has done 
it, as well as demonstrate his method. 

Samuel Lumiere— Subject—“Decorative 
Use of Shadows in Photography.”

Mr. Lumiere is a Fifth Avenue photo­
grapher who has built up a national repu­
tation on account of the unusual character 
and fine artistic quality of his work.

Onorate Avati— Subject—“Fashion and 
Photography.”

The Fab Studios are nationally known 
for the fine quality of fashion and illustra­
tive photography. Among the accounts that 
this firm handles are Montgomery & Ward, 
Sears and Roebuck, and many other of our 
largest national advertisers. Mr. Avati is 
the artistic member of the firm and will 
demonstrate the element of fashion and 
style in photography. His talk will be of 
interest to every photographer, both por­
trait and commercial.

William Zerbe — Subject—“Thirty-five 
Years of News Photography.”

Mr. Zerbe is one of the best known, as 
well as one of the oldest, news photo­
graphers in New York City. He will tell 
us some of the high spots in his experience 
of photographing news events and notables.

// you need information— urtte  A b e l 's-
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Another Entry in Our Studio Plan Competition
^  ~

B u s i n e s s  B u il d in g

Fred Millis— Subject—“How the Indi­
vidual Photographer Can Secure the
Greatest Benefit from our National Ad­

vertising.”
Mr. Millis is advertising counsel for the 

P. A. of A., for the Society of American 
Florists, for the Jewelers Board of Trade, 
for the Manufacturers of Carbonated Bev­
erages, and many other industries. His 
talk will be a brass-tack one and will illus­
trate definitely how the individual photo­
grapher can secure the greatest possible 
benefit from our National Advertising.

John Howie Wright— Subject—“Direct 
Mail Advertising.”

Mr. Wright is a nationally known expert 
on this subject. He is also publisher of 
P ostage , the oldest magazine published on 
Direct Mail Advertising. He has lectured 
before a great many of the advertising 
clubs of the United States on this subject, 
as well as on the program of the Direct 
Mail Advertising Association.

Roy F. Soule— Subject—“Salesman­
ship in the Studio.”

Mr. Soule is a well known lecturer on the 
subject of Salesmanship. He is also editor 
of the H ardw are D ealers‘ Magazine. Mr. 
Soule has been given an expense account by

the Association and told to have his photo­
graph taken in various studios as he travels 
around the country and then to come back 
and give the Convention a brass tack talk 
on studio salesmanship.

Deck Lane— Subject—“How I Am Do­
ing a Business of Over $20,000 a Year 
in a Town of a Population of Less than 

2 ,000 .”

This will be a brass tack talk by a brother 
photographer who will show the unlimited 
possibilities theie are for business building 
in a small town and how he has done it. 

W. F. Fisher— Subject—“System and 
Salesmanship.”

The Fab Studios are one of the most suc­
cessful photographic studios in the coun­
try, financially and artistically. Mr. 
Fisher is responsible for the sales and man­
agement end of the business.

Gordon C. Aymar— Subject—“Why I 
Use Photography in Advertising.”

Mr. Aymar is Art Director of the J. W. 
Thompson Company, which is known as one 
of the two or three largest advertising 
agencies in the world. As Art Director of 
this company, he has been responsible for 
the artistic handling for nationally known 
advertisers such as Lux Toilet Soap, Penn­
sylvania Railroad, Simmons Beds, Fleisch- 
mann’s Yeast, Welch’s Grape Juice, etc.

—Favor the advertised products— their makers are responsible-------
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P ic t u r e  E x h i b i t s

The picture exhibit will be unusually im­
portant this year. First, there will be a 
collection of pictures exhibited by twenty- 
one of the world’s greatest portraitists. 
Seven of the foremost photographers from 
the United States, seven from England and 
seven from the Continent have consented to 
exhibit. Each man is selecting seven prints 
that he considers his finest work during his 
entire career.

In addition to this, special collections 
have been promised from England, Central 
Europe and from Australia.

All of this in addition to the exceptionally 
fine work that has been promised by our 
own members.
P r iz e s  to  b e  A w a rd ed  in  t h e  C o m m e r c ia l  
E x h i b i t  c f  t h e  F o r t y - F if t h  A n n u a l  
C o n v e n t io n  o f  t h e  P h o t o g r a p h e r s ’ 
A ss o c ia t io n  o f  A m e r ic a , N e w  Y o r k , J u l y  

25, 26, 27 & 28
No. 1. A silver cup donated by The Com­

m ercial Photographer  for the best club ex­
hibit.

No. 2. Architectural Class (a) a plaque 
for the best photograph architectural ex­
terior.

(b) a plaque for the best photograph in­
terior.

No. 8. Illustrative (Advertising) (a) a 
plaque for the best living model photo­
graph in this class.

(b) a plaque for the best still life photo­
graph in this class.

No. 4. Industrial Class (a) a plaque for 
the best industrial photograph either inter­
ior or exterior.

(b) a plaque for the best photograph 
of machinery.

No. 5. Press Photography Class—a pla­
que for the best press photograph.

No. 6. Commercial—a plaque for the 
best photograph used for catalogue or sim­
ilar purposes, made without any accessor­
ies.

R u l e s  a n d  R e g u l a t io n s
A. Prints shown in the association ex­

hibits for the cup to be awarded by The 
Commercial Photographer  are also eligible 
for competition in the above classifications.

B. Exhibitors themselves must mark on 
the back of each photograph the numbers 
of the classifications in which it is to be in­
cluded.

C. Signatures or names of exhibitors 
are not to appear on the face of print or 
mount, but must be placed on the back of 
each print or mount.

I). Prints submitted must not be framed, 
but they may be mounted in any manner 
whatsoever.
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E. There will be no restrictions as to 
size or finish of prints, but members will 
be limited to three prints in each classifi­
cation.

F. Club exhibits will be limited to 200 
prints.

G. The judges reserve the right to se­
lect any print shown for the traveling ex­
hibits unless the exhibitor specifies other­
wise.

H. The judges reserve the right to re­
classify any picture exhibited where in their 
opinion it has not been entered in the prop­
er class.

I. All pictures should be in the hands 
of the judges not later than July 15th.

J. Ship all pictures to the Commercial 
Exhibit, Photographers’ Association of 
America, Hotel Pennsylvania, New York 
City.

------ o------

Cedar Point Convention to Move
Strictly on Time

T HE Convention Committee for tin* 
Cedar Point Convention of the Ohio- 
Michigan-Indiana Photographers’ As­

sociation promises the members that all the 
meetings will move on schedule, and to in­
sure that there will be no embarrassing 
delays while speakers are being located or 
necessary equipment and materials for the 
different demonstrations hunted up at the

Cvrti ft rnf e u f In a r h 
^jlrraciitch t*»

/'P )  Cu n  r  I / / A t  // A t i /i f i . A ? / , i /C  ’// /f t

t O lm i  — J 'H u litq .H tt  — ,31 tt f> ia ttn  

\ J  h e  t a  a  r  V14J ( i r  » a  J K  fl a  « f  * u t  i m i

The handsome Certificate of Award which will he pre­
sented to those whose pictures are selected h\ the O-M-I 
jury as having exceptional merit.

Any question? As); us!
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last moment, Wm. J. Guest, of Cleveland, 
has been appointed Convention Marshal. It 
will be Mr. Guest’s duty to see that the 
speakers and demonstrators are ready to 
make their appearances and that whatever 
they need is on hand when wanted.

The engraved certificates of award are 
ready. These will be given to such prints 
as in the opinion of the judges are worthy 
of special commendation. The names of 
the judges will be announced in the near 
future—all of them being from outside 
O-M-I territory. When the awards have 
been made, the certificates will be imme­
diately inscribed in handsome penmanship, 
signed by the president and secretary of 
the association and will be ready for dis­
tribution at the banquet the second eve­
ning of the convention. Paul True, of De­
fender Photo Supply Co., Rochester, N. Y., 
has been selected for toastmaster on this 
occasion. He will make the appropriate re­
marks, and then the certificates will be 
handed out to the fortunate ones by Pres­
ident Brubaker of the Association.

J. F. Rentschler, Ann Arbor, Mich., 
treasurer of the Association, advises that 
dues are coming in surprisingly well, and 
that all things point to a very heavy at­
tendance. He has badges ready to send out 
at once to those who mail their dues in ad­
vance, and those who have these badges 
will not be held up for registration. Bet­
ter send your check now: Active members 
$.‘5.00; associates $2.00; guests $1.00.

O r d in a r y  S t y l e

Subject—Three roses in a vase 
.4 rra nge merit— Pyramidal 
Background— Light to Medium 

J a p a n e s e  S t y l e  
Same roses—same background 
Arrangement indicates friendliness, 

all turned slightly toward the light. 
Position suggests other flowers were 
arranged with these, and though now 
removed their influence remains like 
unseen ghosts. The roses seem inter­
ested in one another and in those 
flowers that were removed; revealing 
a pleasant expression.

— Howard D. Beach.

Every photographer in the three states 
is requested to send in three prints for the 
general exhibit. These should be not smal­
ler than 5x7 nor larger than 11x14, and 
preferably not colored nor framed. If 
framed, they must be sent without glass. 
Return label with postage should be en­
closed. Entries for the general exhibit 
should be addressed to G. C. Kehres, Ohio 
Vice-Pres., O-M-I Photographers’ Associa­
tion Convention, Hotel Breakers, Cedar 
Point, Ohio, and should be sent to reach 
Cedar Point not later than August 5th. The 
jury of awards will pass on all pictures 
submitted and will select from the entire 
exhibit the ones to receive the Certificates.

------ o-------

Handling Children in the Studio
By W ALTER SCOTT SHINN

( Concluded)

I don’t always use the same thing, be­
cause some kids would laugh their fool 
heads off at that; others it just inter­

ests and that is all, and with still others 
it leaves an entirely different impression. 
It works differently in every case.

I bought another thing (a monkey). I 
had a case where a delicate little woman 
who weighed about 600 pounds came in one 
day with a child, one eye looking north and 
the other looking south. She was all ner­
vous and all keyed up and panting like a 
horse. She kept saying, “Oh, look at this,” 
and “Look at that,” and the things she was 
pointing out didn’t exist. The kid didn’t 
know where to look. He had two eyes that 
didn’t catch. She finally said, “Oh, look at 
the monkey,” and there was no monkey 
around. I began to get self-conscious, so 
I went out into the reception room and 
said, “So help me, Mike; let’s get a mon­
key because I don’t want this thing to hap­
pen again, for it makes me self-conscious.” 
So I got this fellow.

Often I can find out from a governess or 
somebody who is with the child what the 
child had for breakfast or lunch or some 
particular thing about the child. Then I 
get this fellow to talking. I say, “Do you 
know this fellow?”

“I know him.”
“Sure, you do. Do you think you could 

tell them?”
“Let’s see.”
“Look them over pretty well. Look at 

mother. Crane your head and get that 
right.”

I have the bulb and am making pictures 
all the time. I may make four or five dis­
tinct plates and then stop and change po­
sition and go back and continue that. Nurse

Tour stockhouse uiil your subscription to Abel's-
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it along and you can interest and amuse 
and do almost anything with that thing. 
\\ hen you bring out the dog, oftentimes 
there is a little softness, a keynote of sym­
pathy. You can bring out many expres­
sions. This little fellow guesses the age. 
When you begin to get around the age, 
sometimes you get all balled up and that 
tickles the kid, and he starts all over again. 
He tells them what they had for breakfast 
and gets them to open their mouths some­
times when they are all buttoned up. He 
comes out and tells them they had rasp­
berries for breakfast, and they are tickled 
to death that he guessed it.

Those are the chief toys I use. Some­
times I use this fellow, but he doesn’t 
amount to so much.

Question: Where did you get that dog?
Mr. Shinn: There is a big toy shop in 

New York where I got this. That is not 
a very salable thing for the average child. 
They get six or seven dollars for that. It 
is a real skin. There is no use trying to

palm off any imitation stuff with a kid 
because he wants the real thing. You can 
go to your store any place in your com­
munity and tell them you want such a 
thing. They will have to import it. Don’t 
do it in a cheap way. This fellow here has 
been through the creek and I couldn’t get 
a new one before I started. It is a real 
skin; the bark you get off a tree and put 
on afterward. No matter where you are, 
somebody ought to be able to find one. You 
will waste $100 trying to get it yourself.

Question: Do you favor handling the 
children alone or do you favor the parents 
coming in when you take the picture?

Mr. Shinn: Not too many should be 
around, and generally the mother is better 
left away. Sometimes it is a matter of 
judgment. The one who thinks she has to 
be in the studio when you take the pictures, 
for God’s sake, send her away. The mother 
who says, “ I suppose it will be best for 
me to go away and let you have the child 
alone,” as a rule, is all right to leave in.

David C. Finger, New York City, who 
styles himself “Photographer to children 
at their homes,” announces the opening of 
his new studio at 109 West 40th Street, 
New York.

J .  W. H asselkus, o f Ross, Ltd., speaking  
o?i the subject o f le7ises before the recent 
Congress o f the P rofessional Photographers' 
Association o f Great B ritain  and Ireland, 
said that the lenses which were really excep­
tional—some particu lar lens which a pro­
fessional might sw ear by—were “flukes.” 
He explained that optical glass, the raw  
m aterial o f le7is m anufacture, is an out­
rageous substance which made it no ivon- 
der that among lenses o f identical name and 
description there were variations whereby  
some were better than others. All were up 
to standard, but here a7id there one was 
above it, and the possessor o f that, one was 
a man singularly fortunate. Not a few  o f 
the troubles o f the m anufacturer came 
through these “flu kes,” because it was im­
possible to repeat a “flu ke,” and when the 
“flu k e” was 7iot repeated  the recipient o f 
the lens was apt to say that the lens was 
below standard, which ivas not the case at 
all.

The Defender Photo Supply Company, 
Rochester, N. Y., have been giving the P. 
A. of A. a lot of excellent publicity in their 
“Trade Bulletin,” which is mailed out 
monthly without charge to all photo­
graphers on their mailing list. The m atter 
is livened up with special cuts and supple­
mentary articles, and in addition there are 
quite a few worth-while business-getting 
suggestions in the “Trade Tips” column. 
If you haven’t been getting the “Trade Bul­
letin” drop a line to the Defender Company 
and ask them to put you on the list. You 
might mention A B E L ’S for luck!

Sidney Cross, Edwardsville, 111., dropped 
dead of heart disease at his home on May 
27th. He had been a photographer in that 
city for many years, though lately employed 
as bailiff in the probate court.

Henry W. Swope, photographer of Lock 
Haven, Pa., died after an attack of heart 
trouble which lasted only a few minutes, ap­
parently brought on by acute indigestion. 
He was 69 years old, and had been in busi­
ness in Lock Haven for more than twenty 
years.

WTiat we don't k.now. we’ ll find out for you—
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“ Watch the B irdie,” is the title o f the 
announcement o f J .  Anthony Bill's neiv sub­
urban Studio in Cincinnati, Ohio, “where 
babies can come and have their sweet little 
pictures taken— to (jive to grandma or 
grandpa, or daddy as a present—and where 
mother can come and always find a place 
to park and have her picture taken by 
Mr. Bill personally and where blushing 
brides or sweet girl graduates will find  
quiet and solitude while figuring out be­
coming poses,” etc., etc. Quite a captivat­
ing booklet as the above quotation will in­
dicate and most excellently done. Mr. Bill 
is retaining his form er studio at 122 W. 
4tli Street, and this will now be known as 
the City Studio.

A. J. Karp, well known photographer 
of Winchester, Ky., died on June third 
as the result of injuries sustained 
when he was struck by an automobile the 
day before. Mr. Karp was 70 years old at 
the time of his death, and was a highly re­
spected citizen of Winchester. The driver 
was exonerated.

O. R. Werts, partner in the Reed-W erts 
Studio o f Wichita, Kans., fo r  the past ten 
years, opened his own studio in that city 
on June first, in the Caldwell-Murdock 
Building.

The products of Wellington & Ward, 
Ltd., Elstree, Herts, England, including 
plates, papers and films, formerly handled 
in this country by Ralph Harris & Co., 
Boston, Mass., are now exclusively distri­
buted in the United States by the Medo 
Photo Supply Corporation, 323-325 West 
37th St., New York City, the newr arrange­
ment having taken place on May first. 
While the Wellington plates and films are 
not so familiar to American users, their 
line of bromide papers is an old-timer in 
this country.

H. P. Tresslar, prominent photographer 
of Montgomery, Ala., and owner of the 
Tresslar Art Shop of that city for more than 
35 years, died at his home on May 20th at 
the age of 61.

Personality in Photography
/I I atk by ARCHIBALD LAIRBAIRN, Glasgow, Scotland, newly elected President of the 

P. P. A., before the Annual Congress of the Professional Photographers' Association 
of Great Britain and Ireland, held in London, May, 1927.

MUCH could be said about personality 
relative to human experience, but I 
would like to remind you that the 

subject is personality in photography. For 
the purposes of the lecture I would like to 
divide it into three parts, so that you may 
be able to carry away the points with you 
the more easily. The first point is Per­
sonality; a practical definition. The sec­
ond point is Personality in Photography. 
And the third point is, How to obtain it.

Let us consider, first of all, the defini­
tion of personality. Professor J. H. Cof­
fin. in his Scientific Study o f Personality, 
says: “Marvelous as is the natural world 
as described by astronomy, geology, phy­
sics, and chemistry, it seems to me that the 
mental life as found in man is far more re­
markable. Personality is one of the biggest 
facts in the universe.” This, ladies and gen­
tlemen, is a conclusion we would all agree 
with. After all, it is the mind of man that 
matters. It is from the mental that our 
subsequent actions, conscious and uncon­
scious, arise; and it is because of the fact 
that personality finds its source in the mind 
of man that it is so difficult to define. If 
we were, however, to ask the meaning of 
personality from a scientific point of view.

we would get a different answer from each 
group of scientists. The biologist would de­
fine it in terms of organism; the physiolo­
gist in terms of the body; the psychologist 
in terms of mental life. But as we 
know', personality does not consist of any 
one particular thing; rather it is a com­
bination of many factors. We would define 
it as we have all used the words to describe 
a friend or neighbor, such as “a fine per­
sonality.” Personality consists of a group 
of qualities and characteristics—such as ap­
pearing, bearing, poise, health and vitality, 
habit of speech, and tone of voice, taste dis­
played, intelligence, culture and sociability 
—all brought together in a single person. 
A fine personality, furthermore, is keenly 
sensitive to the higher and finer things of 
life and to the w'elfare of others. This 
practical definition of the term is one we 
shall accept in visualizing the personality 
of a given individual.

Having thus defined personality very 
briefly, let us pass on to the subject wre all 
have at heart, namely photography. Now 
let me ask you a serious question: Has per­
sonality any real application here? Does 
any one doubt the fact that personality 
plays an important part in its affairs?

Ab il s  ij published to help You----
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Fratii; Good>ier. Reno. 
Kcv., nets $50 for the 
first print and $20 each 
for duplicates, when 
making portraits lil(e 
this. Everything but 
the figure is drawn in 
on the motive and this 
print, m particular, is 
one which a number of 
Coast artists have com­
mended highly.

I think you will agree that it does. It is 
the main factor in a successful career. Per­
sonality is written in large letters over the 
whole history of photography; and without 
going into the gracious memory of the dead, 
let us think of a few men living today, men 
we have met and known, some not far away 
from us tonight. What do we find? We 
find that they have risen head and should­
ers above their fellows. Is it because their 
pictures are better or different from all 
others? Not altogether. Theirs is the 
triumph of personal magnetism, the 
triumph of personality. And I say this, not 
discounting in the least their great abilities 
as photographic artists. Everywhere we 
see the extraordinary power of an attrac­
tive, magnetic personality illustrated, and 
nowhere more so than in our own profes­
sion. Portrait photography is a great ca­
reer for the man or woman who has the 
ability and strength of character to become 
a fine personality in it. It may come eas­
ily and naturally to some! to others it comes 
after a long struggle. This is a point we 
could do a lot of talking on, but I do not 
enlarge upon it at the moment; but I am 
sure of this, that to the sincere trier, to 
the man or woman of vision, it will surely 
come.

Now let us remember what we said about 
visualizing the personality of a given in­
dividual; and from two view points con­
sider, first, the photographic sitter, and, 
second, the photographer himself.

First, the sitter. It will De apparent to 
every photographer that there are two as­
pects here to consider— first, the material,

and second, the spiritual. In the former, 
we have the human form, color, light and 
shade, tone, the grouping together of which 
is sometimes difficult. Hut the securing of 
an artistic picture is a triumph over these 
difficulties. The second aspect, however, is 
one that will count most in its lasting ef­
fect. We have here personality, character 

call it what you will. It is only when 
we can embody this in our pictures 
that we can really claim to be suc­
cessful. Someone has said: “It is impossi­
ble to photograph personality.” Quite so, 
just as it is impossible to photograph any­
thing that is not tangible, such as spirits, 
love, hate, and sorrow. Hut we admit that 
we can photograph the effect they may have 
upon the individual. Well, just in like man­
ner it is possible to photograph the effect 
of personality on a sitter, though the per­
ception to do so may have to be far keener 
and more precise. It cannot be done at any 
odd time. In a recent Press review of an 
interview that was given by a very prom­
inent photographer, he was reported to have 
said that he sometimes asked for two or 
even three sittings before he was satisfied. 
The sitter must be in a certain mental con­
dition and given a suitable opportunity. It 
is here where the double personalities—that 
of the sitter and photographer—combine to 
make a picture. If you doubt this fact, let 
me describe the experience of a well-known 
Scottish photographer in this connection.

There came to his studio one day a very 
high dignitary of the Church, upon whom 
the Church had shortly before bestowed its 
highest honor, which necessitated the wear-

■1 ou II find Abp.i. s in practical!', every good studio
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ing of a somewhat fancy garment. He 
wanted to be taken in his robes of office. 
Here was the psychological moment for a 
great picture, and so it proved to be. When 
the proofs were finished and delivered, one 
of them had a great appeal. All that was 
fine and noble in this man was here por­
trayed. Indeed, it was nothing more or less 
than a photograph of his personality. Now 
the modesty of this man was great. He was 
a great, good man. He came to the photo­
grapher, and he said, “This photograph ap­
peals to me; I would like to give several of 
my friends one, but I would prefer to be 
taken in my everyday garments. Just take 
me again, the same position and lighting 
— you cannot make any mistake.” We have 
all had somewhat similar cases in our own 
experience, and we know what the results 
were. Impossible! Try as he would, the 
photographer could not repeat again, in ex­
actly the same style, his previous success. 
Have you noticed how frequently such 
clients go back to their original picture? 
And it is not surprising after all. Here 
were two people thoroughly self-conscious. 
On the one hand, a fine personality trying to 
disguise itself in the garb of everyday life; 
and, on the other, the photographer trying 
to repeat himself rather than create. We

cannot blame the photographer for a single 
moment. He was set an impossible task. 
How elusive is photographic personality! 
It is like the fragrance of some rare per­
fume. We cannot name it, but it is there, 
nevertheless, and the clever photographer, 
given a reasonable opportunity, will find it 
and succeed. The belief that pure photo­
graphy is narrow in its ideal, merely me­
chanical, is therefore false. We admit it 
may have its limits in what is termed 
“Commercial” but never “Portraiture.” The 
personality of the sitter offers tremendous 
scope and enterprise to the photographer, 
but unless he has made a study of person­
ality, and possesses it or acquires it him­
self, the chances of his success are very 
remote, no matter how perfect his tech­
nique may be.

Mrs. Jameson, in her Memoirs o f the 
Early  Italian Painters, speaking of Giotto, 
says, “He was deficient to the end of his 
life in the knowledge of form, he was de­
ficient in that kind of beauty which de­
pends on form; but his feeling for grace 
and harmony in the pose of his heads and 
the arrangement of his groups was ex­
quisite; and the longer he practised his art, 
the more free and flowing became his lines. 
But, beyond grace and beyond beauty, he

Sir Thomas Lipton holds t
for the longest dlStclKCC tr,ave - .
to ssec the opens'nz hasehal i game
192 7 at the Yar.kee StaJ lum .V-
't homoi is here also to arran, for
another America n Cup rat:e. H.: m-
mer Press Plates were in the he>ld'
C7S when Joe Lyons jnade this

The wide-awake photographer reads A b e l '
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aimed at the expression of natural char­
acter and emotion.” We see, therefore, 
that the photographers’ primary purpose is 
to produce pictures with artistic expression 
drawn from the realism, not something 
merely in the nature of art. He should 
possess the rare capability of seeing- his 
sitter from the personality point of view, 
at the same time realizing- all its artistic 
potentialities.

When I gave this address at Edinburgh, 
one of the speakers said that the words 
“artistic expression” used in connection 
with photography were new to him. I de­
scribed it in this way. A sitter receives a 
picture. He says to the photographer, “It 
is very beautiful. This picture meets all 
the requirements of the fine arts; it is ar­
tistic. Yet there is something about it that 
I do not like.” On the other hand, there 
is the average amateur snapshot, with no 
pretention of any artistic value. When pro­
duced and presented to the particular per­
son in the group he remarks, “By Jove, 
that’s good. It’s me. It’s a speaking like­
ness.” Yet the picture, from an artistic 
point of view, is of no value at all. The 
one expresses the personality of the per­
son ; the other is an artistic production. 
W hat I say is this, that a photographer’s 
business is to combine the two, and to pro­
duce pictures with an artistic expression.

Let us consider for a short time the man 
at the camera—the photographer and his 
profession. It would be just as disastrous 
for him to do his own operating in a me­
chanical stereotyped fashion, without per­
sonality, as for a minister to have a stutter. 
This point is rather stressed, as you see, 
but we can grasp its meaning if we consider 
for a moment how monotonous it is to sit 
in Church and listen to a minister who has 
a voice unsuited for preaching, or a habit 
of forgetting- his points. We would have no 
desire to go back again. The minister may 
be good in all the other branches of his 
work, yet surely the first thing is to learn 
to preach with acceptance. Such a man 
could never rise to a very high position. 
The analogy is clear. Operating may be 
the last thing a photographer learns in his 
profession, yet it comes first every time.

We would do well to ask ourselves in the 
quiet moments of a busy day, “How does 
my personality impress my sitters? Do 
they wish to return? Are they ready to 
recommend me to others? We must also 
remind ourselves of the fact that photo­
graphy is not simply a trade that can be 
measured out by rule and scale, such as that 
of a bricklayer or engineer. We know it 
is mechanical up to a certain point, but be­

yond that it is as truly an art as that of 
painting- or etching. Artists, of course, 
have never admitted its pretention to the 
higher qualities while it suggests or implies 
only a mechanical operation. Nevertheless, 
photographers themselves consider it an art, 
an art which requires great skill and ability 
if the ambition is a successful career. Let 
us not deceive ourselves by thinking that 
merit and ability will ultimately win in 
spite of personality. Superior merit has 
starved to death in many a man or woman 
because they could not overcome the handi­
cap of an offensive manner. A g'racious 
personality is a powerful advertisement. 
Many a photographer owes his success 
largely to the recommendation of his 
friends and clients, who like to tell every­
body they know about him. Thousands of 
professional men without striking ability 
have succeeded in making- fortunes by 
means of a gracious personality. This is an 
age of slogans. I think a good one for 
photographers would be—Personality and 
Ability mean Success.

A lady friend of mine residing in Edin­
burgh had her photograph taken by a 
photographer of that city. When she was 
showing me the pictures, quite six months 
after they were taken (1 mention the time 
here because it has a bearing on the point), 
we remarked how good a likeness it was, 
yet the thing that impressed me most of 
all was the remark made by my friend 
about the photographer. “Mr. Fairbairn,” 
she said, “you ought to see her at work in 
the studio. She is wonderfully nice.” That 
was a great tribute from one woman to 
another. Might we not say that “the art 
of pleasing is the art of rising in the 
world?” The photographic profession is, 
after all, an art of pleasing. A photo­
graph can be of no real use unless it gives 
satisfaction to the sitter, no matter how 
clever or perfect it may be in other respects. 
It is almost impossible, therefore, to over­
estimate the value of impressions. More 
often than we think the sitters’ apprecia­
tion of their pictures is founded upon the 
impression they received while visiting the 
studio for the sitting. It is merely a ques­
tion of memory. Just consider for a mom­
ent this elusive faculty. How many of us 
can remember all the incidents connected 
with a visit, say, to one of the famous Lon­
don studios. Perhaps it is only a single 
thing we can recall. Yet round that inci­
dent is woven the memory of a very de­
lightful visit. How very essential it is to 
our business that we should make no mis­
take about the impression created upon the 
sitter. The personality of the photo-

Say A b e l 's when you U'rite an advertiser
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grapher must be shown in the furnishings 
and in the decoration of his premises, in the 
choice of the right receptionist, in the man­
ner of receiving his sitter. The sitter 
should never leave our premises without 
feeling in a happy frame of mind. They 
may not be able to say exactly what par­
ticular thing has given rise to this feeling. 
It may, after all, have been the personality 
of the photographer himself. The art of 
pleasing is partly conscious and partly sub­
conscious. The speaker is at his best when 
he is speaking sub-consciously. We prefer 
the man who gets warmed up to his sub­
ject, and who never allows the letter “I” to 
become dominant in his affairs. I say it 
is at its best when it is sub-conscious; but 
we owe it to ourselves and to our sitters 
to be our best, brightest, most attractive 
and most efficient selves, and any means 
which can be employed in attaining this end 
should be welcomed and utilized. Risks 
there are in all self-education. A measure 
of self-consciousness may be inevitable at 
first in the photographic art and attain­
ment. Time, however, may eliminate this. 
A habit becomes ingrained in us, self-con­
sciousness vanishes, and use and habit be­
come second nature. It is not, however, an 
unworthy aim deliberately to try and please 
our sitters, and this can be done without 
the sacrifice of either principle or dignity; 
but whether we make it one of our aims to 
please them or not, please them we m ust; 
attract them we must, if we are ever to 
come into the secret of a charming, engag­
ing, photographic personality. Need I say 
more than this, “ Personality counts for 
very much in photography.”

When we come to consider the last point 
of our lecture, “How to obtain photographic 
personality,” we do well to remind ourselves 
that we cannot just make other successful 
photographers our models, and, by copying 
them, hope to succeed. As Rousseau in his 
Confessions, says, “ I am not made like any­
one else I have ever known, yet if I am 
not better I am at least different.” The 
basis of personality is precisely that “some­
thing” in each of us which is different. 
We must not pose, we must be ourselves, 
we have got to give ourselves a chance. We 
should, however, have a very high ideal; 
but it is no use crying for the moon. It 
brings us no nearer the realization of our 
desires. We must use our talents, energies, 
and means within the limits of the obtain­
able. Personality is not confined to any 
one class, it can be found in all classes in 
the photographic profession. It has been 
said that photography is out of favor at the 
moment. If that is so, then the only way

to a recovery and a better position in these 
isles is for a larger number of men and 
women of force, attractiveness, enterprise, 
and ability to arise in its ranks. It seems 
to me it is just a problem of personality.

In reply to this it may be said that per­
sonality is born, not made. I am convinced 
that the whole truth is not in such a view. 
It is doubtless true that special periods in 
the history of photography have brought 
out special men of genius, those few Heaven- 
endowed beings whose development springs 
from a source within, those unconscious in­
struments in the hand of Providence, who, 
seeking their own profit and delight through 
the expansion of their own facilities, have 
taken a step forward and have lent a new 
impulse to photographic aspirations. But 
surely the problem of personality is not 
shrouded in such mystery. The least we can 
do is to try and find out what the condi­
tions of photographic personality are, and 
along what lines we may look for its de­
velopment. We are not mere creatures of 
circumstance, a pawn in the game of des­
tiny. Circumstances may subject us to a 
number of external influences, the sum total 
of which makes our environment. Rut if 
our ideal is out of harmony with our en­
vironment, we can never be truly happy in 
our profession. We must counteract the in­
fluence our environment has upon our per­
sonality by making a study of all that is 
artistic, realistic, and beautiful in Art.

It may be thought that this lecture is all 
in the air, and has no bearing upon money 
matters. Well, I confess candidly, we are 
in the profession for the prize, or, in other 
words, the remuneration it gives. This, 
however, should not be the direct interest 
or aim, rather the indirect. It is a whole­
some thing to love your work first and fore­
most. Of course, the remuneration is an 
important factor, since it stimulates action 
as nothing else can, and a man is none the 
worse in desiring to possess it. But where 
one’s direct interest is in his profession, it 
will be supplemented by this indirect inter­
est in material gain, and I do not hesitate 
to say that greater energy, stronger per­
sonality, better work, and more money will 
be the result. We need not be discouraged 
by failure. No one succeeds every time. 
Let us meet with courage the failures of 
yesterday and look forward with enthus­
iasm to the tomorrow. Photographic per­
sonality has a great appeal; let us keep our 
minds open to it! let us respond to the ideal. 
We are the makers and the builders of our 
own destiny in one of the finest professions 
of all.

-If you nted information— U'rite A b e l 's
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Just Say

" Larger Prints”
Some folks still think of "cray o n  por­

tra its" when they hear the word "E n -  

largem ent.” But since the advent of a 

bromide paper that is made specially 

for portraiture, and which enables you 

to duplicate co n tact quality in the pro­

jected  print, there is no need to say 

m ore than "Y ou  may like some of these 

larger prints— we can make them  any 

size,” and then show your samples 

m ade on Eastm an P ortrait Brom ide.

T h ere are four surfaces to choose 

from: Old M aster, Rough M atte, Rough 

Lustre and Parchm ent. A t your d ealer’s.

E A S T M A N  K O D A K  C O M P A N Y  
R O C H EST ER , N. V.

Get your competitor to read A b e l ' s-
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Ohio-Michigan-Indiana Photographers’ Convention
Cedar Point-on-Lake Erie— AUGUST 9th, 10th, 11th, 1927

Educational and Interesting Exhibits Instructive Sessions
Entertaining Features

Headquarters, Hotel Breakers Special Convention Rates
MAKE RESERVATIONS EARLY to

THE G. A. BOECKLING CO.
Cedar Point— Sandusky, Ohio

A  Beautiful 
Miniature Portrait
0 1 Z E  3*/4x4V4 photographed on 
^  Opal, colored in oils and framed 
complete in easel hack gold frame 
for $7.50

This is a fine piece of work and 
will deliver to your best class of 
trade. Made from original negatives 
only. Order one from one of your 
late negatives and you will find it 
a winner.

Enlargement nork of all kinds, also copy 
negatives for contact printing. Write for 
price-list No. 10.

THE A. A. STONE CO.
1492 NX. ll~th St.. Cleveland, Ohio

The Heart Interest in 
Photography

H ERE is a sad little item which we quote 
bodily from a recent issue of the Toledo 

Blade, in which it appeared on the front 
page. For pure advertising to the public 
of the necessity for having photographs 
made, this is hard to beat. It is the sort 
of thing that happens frequently all over 
the country and many a photographer has in­
stances of a like nature in his own exper­
ience. They should be given publicity in 
the newspapers whenever possible, in order 
that the public may realize the true impor­
tance of photography.

M o t h e r  A p p e a l s  fo r  P ic t u r e  o f  H er  
D ea d  C h il d

Less than a year ago, East Toledoans 
flocked to Navarre park to spend a gala 
day in celebration of their community.

Among them were a mother and her 
young son. In the course of a happy after­
noon, the mother permitted two girls to hold 
her boy in their arms.

The three youngsters made such a pretty 
picture that a passing photographer paused 
to “snap” it. Then he walked away.

Since that pleasant afternoon of Aug. 9,
i? it in A b r l 's " ----------Don c vou
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oAnnouncing

C Y L T E X

ANSCO is glad to announce that, 
since June first, the independent 

stockhouses of the country have been 
able to supply our most recent offering 
for the professional photographer.

Cyltex, a double-weight contact 
paper, in either W hite or Buff, is a semi­
rough stock. It yields prints of real dis­
tinction, with an interrupted sheen 
which is beautifully adapted to all por­
trait work— except the very smallest 
“heads.”

AN SCO  P H O T O  P R O D U C T S , Inc.
Binghamton, N. V.

A b e l 's is published to help Yot
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TH E PEERLESS CO PYLITE
An Hourly Need in Any Busy Commercial Plant

For direct copies of prints or negatives, small objects, 
jewelry, tools, etc.

No. 1 — 18 inch Copy Board No. 2— 30 inch Copy Board
Send for circulars describing Copylites, Power Squeegees, etc.

SIMPLEX PHOTO SPECIALTY CO.
204-6 E. 33rd Street New York City

H0LL1ST0N
PHOTO-CLOTH

In just one operation Holliston 
Photo-Cloth produces neat, 
c l o t h  backed photographs. 
They are flexible yet firm and 
will not curl or fray.
Simply place a wet sheet of 
Holliston Photo-Cloth upon the 
print while it is on the ferro­
type plate. Then squeegee and 
dry in the usual way. That’s 
all!
Holliston Photo-Cloth is self- 
adhesive and it comes to you in 
standard sheet sizes, packed in 
handy cartons, ready for use.
No tiresome and wasteful cut­
ting of cloth— No slow, mussy 
pasting.

Samples on request.

T he Holliston Mills, Inc.
Norwood, Mass.

Boston New York Chicago St. Louis

1926, the child has died. The heartbroken 
mother has nothing to cherish in remem­
brance of him.

Remembering the unidentified photo­
grapher, she has asked the Blade to print 
her plea that he look through his negatives 
and see if the pictui’e, “the only picture 
ever taken of him,” is not among them. 
The city editor has the woman’s address.

------ o------

’Tis Here, Maybe
M. J .  Wold & Co., Long Inland City, well 

known m anufacturers o f lighting equipment, 
are announcing a new arc lighting outfit 
which is practically no larger than an or­
dinary folding hand cam era. It operates 
either from  A. C. or I). C. at 1000 watts, 
drawing about 10 am peres. Tuin-arc, and 
exceedingly simple to handle. W rite them 
fo r  circular, and mention A b e l 's .

ST U D IO S FO R  SA LE

FOR SALE—Attractive ground floor photographic 
studio. Kodak finishing, gifts and cards; desirable 
opportunity ; sacrifice, illness. Art Studio. Hamburg.
N- Y. ___________________________________ 6-4-4-C
FOR SALE-—Well established studio in Ohio city of 
55,000; steadily growing business; modern to the 
minute ; low overhead ; best of references. C-4. care 
of this journal. 6-4-4-C

■Ask. A bel s— we can help you----
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ARTURA IRIS
For Portraiture

The logical choice when vigor of scale and richness of 
tone is sought.

In the IRIS of today each of the seven surfaces is se* 
lected from the finest imported paper stock available 
a refinement that enhances the the interpretive value of 
this standard bearer of portrait papers.

v&t

Look for the familiar ARTURA  
label at your dealers.

Full descriptive matter in 
The Bool{ of Defender Papers.

D e f e n d e r  P h o t o  S u p p l y  C o m p a n y , I n c .

M

As\ A b e l ’s— we ran help you-
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The Buying Power of a 
PAKO Dollar

Shall we pay the endless tribute, week after week in 
pay envelopes, to hand labor; or shall we pay once for 
modern P A K O  equipment and put the bank account 
on the pay roll thereafter?

Each Photo Finisher must answer this question in his own way. In some 
cases the answer is only too obvious to any observing person.
PAKO does not make pay envelopes, but DOES make 10 varieties of 
bank account stimulators for Photo Finishers.
Interesting, illustrated literature tells about this qeuipment.

Write your nearby Supply 
House, or direct to

P A K O  C O R P O R A T I O N
Minneapolis Minnesota

Insurance
For You!

Every reader of A B E L ’S under the 
age of 70 can get a Travel'Accident 
Insurance Policy for $7,500 by pay- 
ing $1.00 in addition to his suB- 
senption. If your subscription is 
paid up for six months or more $1.00  
is all it costs you; if not so paid up, 
send in your renewal and $1.00 ex- 
tra, a total of $3.50. Drop us a 
postal card for circular giving com' 
plete information. A BEL'S is issuing 
these policies through the Federal 
Lite Insurance Company of Chicago, 
Illinois.

%

A B E L ’S P H O T O G R A P H IC  
W E E K L Y

515 Caxton Bldg. Cleveland, Ohio

ATLANTIC CITY—Photograph, greeting card and 
art .shop for sale: amateur finishing and picture 
fram ing: have difficulty in handling more than one 
studio. 503 Boardwalk. 6-18-1
I‘OR SALE -Beautifully equipped ground floor stu­
dio and living quarters in Detroit, Michigan, on 
good business corner with a four car line intersec­
tion ; $22,000 to $25,000, yearly; established fifteen 
years: good reasons for selling. L-6. care of this 
journal.____________  6-18-1
FOR SALE— Lease or run on shares to capable 
photographer. Studio doing $600 per month or more ; 
fully equipped : plenty room ; fine location ; low rent : 
no competition: growing city: top prices; inventory.
$3,000. K-l, care of this journal._________  6-18-1
FOR SALE—Old established and modern equipi>ed 
studio: county seat; population 11,000: good prices: 
growing business; a money maker at a sacrifice. 
Webb Studio, Williamson, W. Va. 6-18-2
STUDIO for sale $300; old established studio; large 
skylight and artificial. The best corner in the city 
across Alexander Bank: must be sold before June 
30, 1927. Benack Studio, Monongahela City, Pa.
____________________________________________ 6-18-1-C
FOR SALE—Only studio in modern county seat town 
of 2500 population in one of the richest counties in 
Iowa; a paying business and one of the finest op­
portunities on the market. G-4, care of this jour­
nal. 6-18-1-C
FOR SALE—Up-to-date ground floor studio: low 
ren t; good business: a big bargain. National Stu­
dios, New Bedford. Mass. 6-18-3-C

M ISC E LLA N EO U S

WARNING— Refuse to accept on trial or buy from 
any salesman or dealer until you have tried Leoty’s 
Portable Arc for 30 days FREE. From factory to 
you, save 40% to 50%, get original powerful porta­
ble. not a cheap imitation. Write Leoty Electric Co.. 
Dayton, Ohio. 12-18-52

■Our Motto ii "Service." Can we help yo u?
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MS hen Ton Check Up Quality
When prints or negatives lack brilliance, are 
not of good color, seem to fall short of stand­
ard quality, do you blame the materials, or 
first check up developers and the chemicals 
used to compound them?

The choice of chemicals does make a big 
difference in the quality of your results. All 
Kastman formulas are based on th e use of 
Kastman Tested Chemicals which in some 
cases are as much as 20% stronger than some 
of the chemicals offered for your use.

The actual production, refining and test­
ing of chemicals for its use in manufacturing 
and your use in processing sensitive materials, 
represents a large share of the activities of 
Eastm an manufacturing plants.

Specify Kastman Tested Chemicals— use 
them in all Kastman formulas and you elim­
inate the element of chemical uncertainty.

KASTM AN  KODAK C O M PA N Y
RO C H ESTER , N. Y.

A ll dealers'

You'll find A b e l 's m practically every good studio-
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I he New Versatile 
Revolving Back—Telescopic

GRAFLEX
3V4 x 4Vi 4 x 5

Now you are not limited to the 
use of one lens. Here is a Graflex 
with long bellows-extension— tel' 
escopic model—with removable 
lens-board to which Zeiss, Goerz, 
C<x)ke, Heliar, Kodak or any other 
make of lens can be fitted. It fills 
a long-felt want in the camera' 
field. The focusing'hood is also 
detachable to give access to the 
ground'glass.

PRICES
3V4 *  I % (without lens).................  $ 90.00
Fitted with 6Vi" F 3.5 Schneider Lens $120.00 
Fitted with 7V&" F/3.5 Schneider Lens $125.00
4 x 5  (without lens).. ...... ... $100.00
Fitted with 8l/4"F/3.5 Schneider Lens $135.00

Including one Graflex plateholdcr

uyiuoacHBy^

Kan-Rite
is the modern Silver 
Precipitant for worn-out 
Hypo baths. It  gets the 
Silver—all of it. And 
you will get it—all of it. 
less a fair refining 
charge, if you send your 
Silver residues of every 
description to

Kantro Refining 
Co.

Portage, Wis.
KAN-RITE for sale by all dealers.

I’ OR SA LE—Two retouching desks, like new, one 
with stand and hood, other a table desk ; one box 
pastel never used. All for $12.00. Nettie Darling­
ton, 205 South Washington St., Jerseyville, III.

6-ls-l-C
WANTED Partner (photographer) for fast growing 
post-card firm, national in scope; $3,000 required. 
Look into this. National View Co., Drawer 450, 
Winona, Minn. 6-18-1-C
FOR SALE—Century studio outfit No. 9A. $125.00; 
8x10 Eastman View camera No. 2D with case. $40.00: 
Perkins Hi-Power lamp Model 2045 Style AA, 
$130.00; Century head screen Model A, $6.00; F  & S 
Vignetter, $10.00; No. 15 Eastman metal t rimer, 
$14.00; Wratten safelight lamp No. 1, $6.00; No. 5 
improved Silent shutter, $5.00; F  & S collapsible 
stand. $8.00. All the above are practically new and 
A-l condition. Ishiguro Studio, Milton. Pa. 6-18-1
LADY WANTS good class, well established portrait 
studio in western Canada to rent or buy, bargain. 
State if living accommodations. B-3, care of this 
journal.________________   6-18-1
ONE used Pako dryer, electric heat, 110 volt, 60 
cycle alternating current motor, in first-class condi­
tion : worth $225.00, sale price $75.00. Wm. F. Uhl- 
man, Photographic Supplies, St. Joseph, Mo. 6-18-1
THE FOLLOWING NEW goods at 50%  discount: 
Korona View camera 5x7 ; reducing backs for East­
man View 6% x81/£ to take 5x7 holders; Graflex hold­
ers 5x7; carrying case for 5x7 Compact G raflex; 
Eastman film developing hangers 5x7 ; trimming 
board 1 5 " ; print rollers; hydrometers; ferrotype 
plates. Write to Donati’s Art Studios, 714 W. Kent 
Ave.. Albuquerque, New Mexico. 6-18-1-C
FOR SALE Goerz Dogmar F/4.5, 500 m m ; also 
Criterion View camera. 8x10, rapid rectigraphic F/8, 
Regno, four double plate holders, tripod, case. F. 
Hager. 1018 Beacon St., Brookline. Mass. 6-18-1-C

Photographers— Attention
We will cheerfully refund to any photographer the 

full price paid for piece work retouching done by 
any Artcraft graduate which is found to be unsatis­
factory in any way. We are training expert re­
touchers in every part of the United States and 
Canada. If  you do not know an Artcraft retoucher 
in your locality, drop us a line and we will gladly 
furnish name and address of one. We make no 
charge for this service. A rtcraft Studios, Inc., 3900 
Sheridan Road, Chicago.

I Buy Film and Glass
Highest prices paid. W rite for prices 

and instructions before shipping.

F » . H .  K A N T R O
PO R TA G E , W IS.

If you need information- write A b e l ’s -
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NOTE THE PRICE!

Four Degrees o f  Contrast 
Contrast— Medium 
Brilliant Soft— Soft

Three Surfaces
Matte— Semi-Matte—Glossy 

Two Uprights 
Single and Double

per 500 sheets

s. w. Size D . W .

? 2 . I 5 2U3I £2.65
2.6s 2 1x4 2 3 35
3-50 32*4 ! 4.30
4.00 31*5 * 4 9 5
4-75 4 x6 5.60
5.00 45x51 6.00
7.25 5 *7 9.00

for Finishing
Finishers are invited to compare

Print for Print
RlTO  prints are full o f life, depth and sparkle. 
Compare! Y ou ’ll see the difference.

Stock for Stock
Examine a R lTO  print, front and back. Observe the 
pure white tint o f the stock. Its heavy flat-lying 
quality. Compare!

Waste against Waste
R lTO  latitude, uniformity, freedom from fog, freaks 
and friction banish waste! Compare and see the 
Difference!

Price vs. Price
No better paper, at any price. No such value as RlTO . 
Compare the price!

The HALOID Company, Rochester, N . Y .
N E W  Y O R K  O F F IC E  B O S T O N  O F F IC E  C H IC A G O  O F F IC E

225 Fifth A ve. 10 1 Trcmont S t. at Bromfield 68 W . Washington St.
San Francisco Agent. A . H . M U H L , 7 14  Market Street 
Los Angeles A gent, A . H . M U H L , 643 S . Olive Street 
Seattle Agent, A . H . M U H L , 709 - 2nd Ave.

■Ab e l 's costs only $ 2 . 5 0  a year
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CLASSIFIED ADVERTISING
Italic type or capitals at double the rates quoted. 
No display. Count every word, number and initial, 
including heading, name and address. CASH 
MUST ACCOMPANY ORDER. ADVERTISE­
MENTS NOT ACCOMPANIED BY REMIT­
TANCE W ILL BE RETURNED. Help Wanted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisements will not be accepted 
on that basis.

SITUATION WANTED: Under 30 words, one 
insertion free. Additional words, 2c each. Extra 
insertion, 2c per word. No advertisements less 
than 60c.
HELP WANTED: 3c per word. No advertise­
ment less than $1.00.
MISCELLANEOUS: 3c per word. No adver­
tisement less than $1.00.
STUDIO FOR SA LE: oc per word. No adver­
tisement less than $1.00.
ANSWERS IN OUR CARE: 25c extra for each 
insertion.

R E T O U C H IN G

S. HARRISON, the well known artist in retouching, 
etching and background work, etc., does prompt work 
for city and out-of-town photographers at moderate 
prices. Ask for my “special-sets” of celluloid back­
ground at $6.00, $8.00 and $15.00. 818 Leland Ave.,
Chicago, 111. Telephone Edgewater 4326. 6-4-4-C

H ELP W A N T E D
The insertion of an advertisement under “Help 
Wanted” carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
of Ahel'h will appreciate being advised when em­
ployers fail to accord this courtesy to employes.

WANTED Well known photographer, opening a new 
studio in Chicago’s best Loop location, all kinds of 
high class business to draw from, wants fine operator 
and business man that can make investment. Your 
chance of a lifetime. M-4, care of this journal. 6-11-2
WANTED First-class oiierator and assistant re­
toucher ; must be good : i>osition steady year around ; 
good Texas town ; salary $50 i>er week. G-5, care of
this journal. __________  6-11-2
WANTED A good man for steady j>osition ; must 
be good retoucher and printer, also must be able to 
operate. Stnte salary and experience in first letter. 
Wm. Iritz, 509 So. Adams St., Peoria, 111. 6-18-1

STOP W ASTE & EXPENSE. USE 
STERLING TANK OUTFITS 

“The System of Quality”
Developing tanks S’ water-jacket* for AM ATEUR FIN­
ISHING. Economizes labor, time and solutions. “ THE 
HESI R\ IE S T .‘ Also Commercial outfits cr Fixing 
baths. Ask your Dealer or write u» for STERLING 
quality tanks. Compact. Economical.

STERLING PHOTO MEG. CO.
Beaver Kails, Pa.

Obis 8C Hajny Co.
Studio Brookfield, 111.
210 N. Forest Ave.

Designers and Manufacturers of
Backgrounds for Photographers

There is no limit to the number of combina­
tions possible with our backgrounds, with 
back-lighting effects, etc. They not only 
beautify your camera room but actually invite 
the subject to jK>se. Very attractive to the 
eye. and photograph wonderfully, being made 
of wood with graftex effect.

Columns, Classic Gateways, Interiors
Mantels, Vases, Lamps, Windows,

Stairways, Fountains.
Visit our display room 

81 W. Van Buren St.. Chicago, 111.

WANTED—Retoucher, must be first-class workman ; 
splendid salary, position permanent; none but good 
workman need apply. S-2, care of this journal.

3-19-TF

S IT U A T IO N  W A N T E D
The insertion of an advertisement under “Situa­
tion Wanted” carries with it the obligation on the 
part of the employee to answer every letter he 
receives in response to his advertisement for a 
position. If  only with a postcard. The editor of 
ABEL’S will appreciate being advised when em­
ployes fail to accord this courtesy to employers.

1 HOTOGRAPHER, thorough all but retouching, de­
sires connection with responsible concern. R-3, care 
of this journal. 6-11-2-C
THOROUGHLY reliable man desires place with photo­
graphic supply house road selling, or with card mount 
company. R-4, care of this journal. 6-11-2
GOOD ALL-around photographer retoucher-colorist, 
over twenty years experience best studios, wants good 
connection ; $40 week with prospects : available now ; 
age. thirty-eight, married. Henry Deilert, General 
Delivery. Pittsburgh, Pa. 6-11-2-C
POSITION WANTED by an experienced photo­
grapher; can report at once. Photographer, 116 
D St., N. W., Washington. D. C. 6-18-1-C
YOUNG PHOTOGRAPHER, with a thorough knowl­
edge of the profession and ten years experience in 
best studios, would like to make change on or about 
August 1st; would consider managing a not too large 
but good studio. F -l, care of this journal. 6-18-1-C
BUSINESS MANAGER* with photographic skill, 
capable of filling the positions of operator (portrait 
or commercial), printer or projection printer, w'ishes 
to make a change. At present managing the best 
studio in a city of 250,000 population. W-7, care of 
this journal. 6-18-1-C
POSITION WANTED as a general all-around work­
man. either portrait or commercial ; first-class re­
toucher ; prefer as a Kodak finisher or darkroom 
man ; prefer Alabama. Tennessee. Georgia or Florida ; 
steady, reliable and married. R. 1, Box 71, Madison, 
Ala, c/o Jake Newby. 6-18-2
WANTED—Position as retoucher; can assist in all 
other branches of the work; competent retoucher. 
L-l, care of this journal. 6-18-1-C

Any P h o t o  Supply 
Store Will Be Glad to 

Take Your Your Subscrip­
tion to ABEL’S W EEKLY.

Only $2,50 a Tear

■What we don’t \now, wifll find oat for you-
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The D IR E C T O R Y
of Commercial Photographers

200 PHOTOGRAPHERS ALREADY LISTED

FOR years we have received requests for a reliable list of commercial photographers—  
not only from commercial studios themselves but from manufacturers and others 
desirous of having photographs made in sections of the country distant from their 

offices. The demand is so constant and the need so evident that we have taken this 
task on ourselves, and now have in preparation what will eventually be a pocket-size 
handbook containing a list of reliable commercial firms all over the country.
Each name will be listed twice, once by city and state in the geographical list, and once 
in the alphabetical list. As it is impracticable to have a number of separate classifica­
tions under each geographical heading, and in order to reduce expense to those who are 
desire to be included, it has been decided to make use of the following symbols in list­
ing the studios:

A— aerial photographers 
B— general commercial work 
C— Cirkut camera work
D— models available for illustrative and catalogue photographs 
E— Photostat and similar copy work 
F— flashlights of banquets and groups 
G— news services
other symbols to be added for classifications that seem necessary.

Sample listings would be as follows:
A G

*John Jones 8C Co.,
555 Sixth St.,

Minneapolis, Minn.

B C
R. P. Smith, 

Wilson Bide., 
Elyria, Ohio

Studios doing commercial work exclusively are marked with a star, and pay a listing fee 
of $5.00. Portrait studios doing commercial work as a side line pay a listing fee of 
$2.50. Studios having branches in other cities pay $5.00 for the first listing and $2.50 
for each additional listing. These fees include as many symbols above the listing as 
may be required to describe properly the work done by the studio. Each subscriber to 
the book will receive one copy. Studios which have already subscribed- -about 200- 
will be notified of this change from the original plans for the book, so that their classes 
of work may be properly indicated. The book will not be published until a minimum of 
500 subscriptions have been received.

T H E  A B E L  P U B LISH IN G  C O M P A N Y , 515 Caxton Bldg., Cleveland, Ohio
A

B

C

D

E

F

G

We desire to be represented in The Directory of Commercial Photographers.

We enclose our check for $ .............................................. .

You may send the book when ready C. O. D. $................................

We do commercial work exclusively: (Cost for listing $5.00)
Portrait studio doing commercial work as a side line: (Cost for listing $2.50) 

(Strike out one of the above two lines)

PRINT NAME AND 
ADDRESS PLAINLY

Draw rings around the symbols you want printed with your listing.

Get your competitor to read A b e l 's-
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CAPABLE PHOTOGRAPHER can manage either 
jHirtralt or commercial studio; fourteen years exper- 
ience; thirty-four years old, married; excellent ref­
erence.1. George Garfield, c/o Pixley-Messick Co., 
Springfield, Ohio. 6-18-1
WANTED Position by good all-around workman. 
R. W. Beasley, Commerce. Texas. 6-18-1-C

PHOTOGRAPHER, highly capable and acquainted 
with all branches of photography, desires position 
with a studio ns assistant or to take charge; middle 
aged ; references furnished. 1). Wilger, Box 687, 
Hialeah, Fla. 6-18-1-C

FIRST-CLASS operator, printer and darkroom man, 
also able to assist at retouching ; refined young man, 
thirty-seven; oi>en July 1st; East preferred. Harry
McMHlon, Parkesburg, Pa.____ -_______________6-18-1
RETOUCHER, with thorough experience of photo­
graphy, desires position ; possibly in a summer re­
sort ; capable of taking charge of studio. A. Keller- 
man, 1219 Hoe Ave., New York City. 6-18-1
POSITION WANTED by all-around workman ; years 
of experience in liortrait and commercial work; 
would like to connect with studio where efforts are 
appreciated; northwestern Ohio or southern Michi­
gan. R-5, care of this journal. 6-18-1-C

Professional Dealers W ho W ant Your Trade
ALBANY, N. Y.—F. E. Colwell & Co., 465
_ Broadway_________________________________
ATLANTA, GA.—Atlanta Photo Supply Com­

pany, 56 Walton _Street___________________
ATLANTA, GA.— Eastman Kodak Stores, Inc., 

183 Peachtree Street
BALTIMORE, MD.—Eastman Kodak Stores, 

Inc., 223-225 Park Avenue 
BALTIMORE, MD.—Maryland Photo Stock 

Co., 219 North Liberty Street 
BOSTON, MASS.—Ralph Harris & Co., 30 

Bromfield Street
BOSTON, MASS.—Eastman Kodak Company, 

(Robey-French Co.), 38 Bromfield Street 
lit FFALO, V  V. .1. E. Adams, 459 Wash­

ington Street
CEDAR RAPIDS, I A.—Camera Shop, 306 Sec­

ond Avenue. East
CHICAGO, ILL.—Burke & James, 223-225 

West Madison Street
( Mil AGO, ILL.— Eastman Kodak Stores Co., 

(formerly Sweet. Wallach & Company) 133
' it Waba.-.h Avenue____________________

CHICAGO, ILL. - Norman-Willets Photo Sup­
ply Co., 318 Washington Street 

CHICAGO, ILL.—Western Photo & Supply 
Co., 208 N. Wabash Avenue 

CINCINNATI. OHIO—The Huber Art Co., 
124 W. Tib Street

CINCINNATI, OHIO—Simpkinson & Miller,
433-435 Elm Street

CLEVELAND. OHIO—The Dodd Company.
648-52 Huron Road

CLEVELAND, OHIO—The Fowler & Slater 
Co., 806 Huron Road. S. E.

COLUMBUS, OHIO—Columbus Photo Supply,
62 East Gay Street

DALLAS. TEXAS—Goo. H. Pittman & Bro.,
1504 Young Street

DENVER, COLO.—Eastman Kodak Stores,
lnr., 626 16th Street ______

DETROIT, MICH.—Eastman Kodak Stores,
Inc., 1286 Washington Boulevard ________

DETROIT. MICH.—The Fowler & Slater Co., 
614 Shelby Street ______________

FORT WAYNE, INI).—M. L. Jones, 112 W.
Wayne street___________________________

GRAFTON, W. V A .-W . R. Lear & Son, 119
W. Main Street _________________

HOUSTON. TEXAS—Texas Photo Supply
Co., 1017 Texas Avenue____________

INDIANAPOLIS. INI).—The H. Licber Com­
pany, 24 W. Washington Street

JACKSONVILLE, FLA.—H. & W. B. Drewr 
Company

KANSAS CITY. MO.—/.. T. Briggs Photo 
Supply Co., 916 Grand Avenue

LOS ANGELES. CAL. — Eastman Kodak 
Stores, Inc., 643 South Hill Street

MEMPHIS, TENN.—The Memphis Photo Sup-
ply Co., 1221 Union Avenue______ •________

MIAMI, FLA.—The Miami Photo Supply 
Company, 242 North Biscayne Blvd. 

MILWAUKEE, WIS.—Eastman Kodak Com­
pany (Milwaukee Photo Materials Co.) 427 
Milwauke Street

MILWAUKEE, WIS.—Reimers Photo Material 
Co., 238-240 Third Street 

MINNEAPOLIS, MINN. — Eastman Kodak 
Stores, Inc., 114 So. 5th Street 

NEW ORLEANS, LA. — Eastman Kodak 
Stores, Inc., 213 Baronne Street 

NEW YORK CITY—Eastman Kodak Stores, 
Inc., Madison Avenue at 45th Street 

NEW YORK CITY—Medo Photo Supply Cor­
poration. 323-325 West 87th Street _____

NEW YORK CITY—George Murphy, Inc., 57 
East 9th Street

NEW YORK CITY—New York Camera- Ex- 
changc, 109 Fulton Street 

NEW YORK CITY—Willoughby, Inc., 110 W.
32nd Street_____________________

OMAHA, NEB.—Eastman Kodak Stores, Inc. 
PHILADELPHIA. PA. — Eastman Kodak 

Stores, Inc., 1020 Chestnut Street 
PITTSBURGH, PA.—Eastman Kodak Stores, 

Inc., 606 Wood Street
PORTLAND, ORE.—Eastman Kodak Stores, 

Inc., 345 Washington Street 
REGINA, SASK.—The Regina Photo Supply, 

Ltd.. 1924 Rose Street
ROCHESTER, N. Y.—Marks & Fuller, Inc.,

45 East Avenue ____ __
KOCH ESTER, N. Y.—Smith-Surrey, Inc., 119

Clinton Avenue, South
ST. LOUIS, MO.—Hyatt’s Supply Co., 417 

N. Broadway
ST. LOUIS, MO.—VV. Schiller & Co., 6 South 

Broadway__________________
ST. PAUL, MINN.—Eastman Kodak Com­

pany, (Zimmerman Bros.) 380 Minnesota
Street______________ ______________________

SAN FRANCISCO, CAL.—Eastman Kodak
Stores, Inc., 545 Market Street ________

SAN FRANCISCO, CAI___Hirsch & Kaye,
239 Grant Avenue________________________

SEATTLE, WASH-.—Anderson Supply Co.,
I l l  Cherry Street_________________________

SEATTLE, WASH.—Eastman Kodak Stores,
Inc., 1415 Fourth Avenue_________________

SYRACUSE, N. Y.—I. U. Doust Photo Ma­
terials Co., 126 South Salina Street 

SYRACUSE. N. Y.—Francis Hendricks Co.,
Inc., 339 South Warren Street________

TAMPA, FLA.—Tampa Photo & Art Supply 
Co., 709-711 Twiggs Street 

TOLEDO, OHIO—George L. Kohne, 602 Sum­
mit Street

WINNIPEG.  MAN.—Kastman Kodak Stores, 
Ltd., 472 Main Street, also Calgary, Alta.

Mention A bel s uhen you w rite  an advertiser



A b e l 's  P h o t o g r a p h ic  W e e k l y 699

Get Out of the 
Dark Corners

W ork close to a strong light, graduate 
it through lower lights, halftones and 
shadows— produce as full a scale of 
tones as is possible and Portrait Film  
will reproduce them all. Its long scale 
and non-halation qualities make such 
results possible.

EASTMAN
PORTRAIT
FILM

Par Speed  -  Super Speed 
Uniform Quality

EA ST M A N  KODAK C O M PA N Y
RO CH ESTER, N. Y .

A ll dealers'

Tell the dealer you "saw it in A b e l ’s "



700 A b e l ’s  P h o t o g r a p h ic  W e e k l y

D istinctly D ifferent
T he thing that is new— that is distinctly 
different, will create new interest in your 
portraits.

Vitava Athena, Parchment, is different. 
Its translucent, parchmentized base gives 
it much of the quality of a fine transpar­
ency. Loose mounted over a highly col­
ored backing paper the color glows through 
it in a pleasing tint.

P a rch m e n t prints  must  be loose  
mounted to retain the parchment effect 
and are most pleasing in fairly large size 
with white margins.

Specimen Parchm ent prints, in your 
display case and sales room will help you 
to increase sales.

KASTM AN  KODAK C O M PA N Y
RO CHESTER, N. Y .

A ll dealers'

When you have a problem— ivrite A b e l ' s-


