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T H E  W IS C O N S IN  C O N V E N T IO N . With all due respect to president 
G. A. Malme, who had worked like a trooper and deserved much 
better support from the members of his association, the most strik

ing- thing about the Wisconsin Convention which took place in Racine on 
May 17th, 18th and 19th, was the failure in attendance. It was the more 
remarkable because that association has had an outstanding record in that 
respect heretofore. The similar failure at the recent convention in Dallas 
was attributed by some to the fact that there was no exhibit by the man
ufacturers—here in Racine we had a most excellent exhibit beautifully 
displayed in a model convention hall, and still the photographers did not 
come in the numbers expected. The program was fine, and announced in 
ample time beforehand; the officers had given it plenty of publicity by 
direct-mail and through the magazines; there were a number of cups to 
be awarded in the picture exhibits; the entertainment features were really 
excellent. It is evident that the trouble lies elsewhere, and we are inclined 
to believe that the answer is to be found in a recent analysis of business 
conditions published by the famous statistician Colonel Leonard P. Ayres 
in the bulletin of the Cleveland Trust Company, quoted frequently 
throughout the country. Colonel Ayres’ statement is of so much importance 
that we ourselves are quoting an excerpt from it here, italicizing that part 
which is, to our mind, the true and fundamental reason why convention 
attendance has been dropping off of late:

“There is no doubt that the country as a whole is enjoying an era 
of exceptional prosperity which has lasted with only brief interruptions 
since the latter part of 1922. Our national income is nearly three times 
as great as it was just before the war. Employment is general and the 
purchasing power of the industrial worker’s wages is greater than it has 
ever been before either in this country or in any other. The volumes of 
industrial profits are greater than at any previous time.

“It is probable that national prosperity will remain at a high level dur
ing the remaining months of 1927, and that business competition will

When you have a problem— write A bblY



588 A b k l ’s  P h o t o g r a p h i c  W e e k l y

1927 Convention Dates
Secretaries are requested to advise us as soon as dates and locations are selected, in order that 

this list may be as complete as possible, and so that their organizations 
may receive necessary publicity.

Association Convention City Convention H all 
and H qrs.

D ates Secretary

N ational New York City Hotel
Pennsy lvan ia

Ju ly  25-26-27-28 L. C. V inson, 
2258 Euclid Ave., 
Cleveland, Ohio

O-M-I Cedar P o in t The B reakers A ugust 9-10-11 Merl Sm ith, 
H artfo rd  City, Ind .

Pacific
In te rn a tio n a l

Los A ngeles Hotel A m bassador Sept. 14-15-16 Ida  M. Reed, 
703 M arket S t., 
San  F rancisco

New
E ngland

Boston Hotel S ta tle r Oct. 4-5-6 Geo. H. H astings, 
71 M adison Ave., 
N ew tonville, Mass.

Sou th -E astern Jacksonville Not announced Oct. 17-18-19 Robin Thom pson, 
517 D aylight Bldg., 
Knoxville, Tcnn.

M aster Photo 
F in ishers

Buffalo. N . Y. Hotel S ta tle r Nov, 15-16-17-18 Guy A. B ingham , 
Box 1015, 
Rockford, 111.

O ntario Toronto N ot announced Not announced Geo. P . F reeland, 
338 Yonge S t., 
T oronto, O nt.

N orth
C en tra l

Not announced Not announced Not announced E. E . Sheasgreen, 
1427 N. P enn  Ave., 
M inneapolis, M inn.
W alte r Scott Shinn,

New York Not m eeting th is year in courtesy to N ational 581 F ifth  Ave., 
New Y ork City

continue to be so keen th a t many businessmen engaged in trade and industry  and 
agricu lture  will find it difficult to believe th a t the prevailing prosperity  they read 
about actually exists. Business profits will probably be large in the aggregate, and 
they will tend to go mainly to the firms that operate so efficiently that they can under
sell their competitors, or that produce goods which are distinctively more attractive  
than the average, or that have arranged by mergers or agreements to avoid the ex
tremes of com petition.

“The outstanding difference between this prosperity and previous periods of good 
business is that in form er years almost all business firms made good profits when  
production volumes were large and employment was general, while now increasing 
numbers of them tire hard put to it to make any profits at all. The present trouble 
is not with the aggregate volume of profits being made, but rather with their dis
tribution.”

The convention was held in the Memorial Hall, ju s t a step from the hotel, and 
most excellently designed for the purpose. Possibly the only d isturbing featu re was 
the prohibition against smoking in the hall itself, which was of course disobeyed 
continuously. When a city is bending every effort to make itself known as an ideal 
convention center—and p retty  well succeeding, by the way— it seems the height of 
folly to have such a rule in a fireproof building. The display of the m anufacturers 
and dealers was very comprehensive and the general appearance was th a t of a small 
national. The picture exhibit was not up to standard , either in quality  or quantity , 
and certainly not by any means representative of the kind of work th a t is tu rned  out 
by the studios of a sta te  which has so many good photographers as there are in 
Wisconsin. Again, lack of support by the members.

Will Towles of W ashington, 1>. C., H arry  DeVine of Cleveland, Ohio, Geo. C. 
Blakslee, Lake Geneva, Wis., A. R. Cornish of the Eastm an Kodak Company, Dr. 
Stanley Krebs of New York City, and Felix Schanz of Fort Wayne, Ind., were the 
headliners, supported by a large number of others who gave short ta lks on a variety  
of subjects. Dudley B rattin , Horace W. Davis, president of Ansco Photoproducts, 
Inc., H arry  Fell of the Eastm an Kodak Company, Chas. I). K aufm ann, Chicago, and 
several others spoke on the advertising cam paign, which by the way is now over one 
million and a half. E ntertainm ent featu res included a big p arty  and dance a t the 
Country Club, a theatre  p arty  with special added featu res for the photographers

Mention A b e l ' s uhen you write an advertiser
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which drew some hearty  laughs, and a most successful and enjoyable banquet on the 
last evening, with Paul True of Defender Photo Supply as toastm aster.

President Malme, his assis tan t Doctor Gearen, and all the officers had worked 
hard  and un tiring  to make th is a successful affair. It was not the ir fau lt th a t more 
were not present, but those who did come had the time of their lives, without question. 
John Glander, Manitowoc, was elected president for the coming year; B. P. Johannes, 
Milwaukee, first vice-president; C. R. Reierson, Madison, second vice-president; E. 
Tallmadge, W aukesha, trea su re r; L. A. Motl, LaCrosse, secretary. The place for next 
y ear’s meeting w as left to the board for decision.

The PH O TOG RAPHERS’ ASSO CIATIO N of AMERICA
A lva C. Townsend, Lincoln, Nebr., President 

Chas. A ylett, Toronto, Can., 1st Vice-president 
D. D. Spellman, Detroit, Mich., 2nd Vice-president 

John R. Snow, Mankato, Minn., Treasurer 
J. W. Scott, Baltimore, Md., Chairman Commercial Section 

Paul True, New York City, Chairman Mfrs. Bureau 
L. C. V inson, 2258 Euclid Ave., Cleveland, Ohio, General Secretary

^ O G R A f i

o *  r

How That Two Millions 
W ill Be Spent!

C RASHING home immediately to one- 
fourth  of the population of the 
United S tates and Canada the story 

of photographs, the national advertising 
drive to make the people of America photo
graph-conscious will open with a dominant, 
s ta rtlin g  burst of power a t the end of July.

M assing guns for a veritable drum-fire 
throughout the year, the cam paign will be 
ushered in with trem endous salvo in nine 
national magazines. The very magnitude 
of the first round in the cam paign is such 
th a t it will immediately a rre s t the attention 
of the American public, focusing in terest 
compellingly on the industry.

This burst will be followed up power
fully throughout the year by dominant, 
result-getting  advertising which will bring 
into play a total of 16 magazines with a 
mass circulation of nearly  20,000,000 cop
ies, reaching 20,000,000 prosperous homes 
and progressive offices and 60,000,000 
people directly and driving its influence 
sw iftly throughout the mass mind of the 
two nations.

The advertising schedule for the year, 
calling for insertions in four general m ag
azines w ith a combined circulation of nearly 
6,000,000 copies as the first gun in the por
tra i t  photographers’ campaign and in seven 
magazines circulating nearly  3,500,000 cop
ies to touch off the commercial photo
g rap h ers’ drive, was approved by the N a
tional A dvertising Committee meeting a t

national cam paign headquarters a t Indi
anapolis on May 9th and 10th.

Approval of the schedule and adoption 
of certain  recommendations from  the Rian 
and Scope Committee, especially one look
ing to the modernization and revival of the 
p o rtra it album, were the chief decisions of 
the meeting. Chairm an George W. H arris, 
of W ashington, D. C., presided. Other 
members of the committee a re : Z. T.
Briggs, G. A. Cram er, Charles I). K auf- 
mann, F. C. Medick, Clarence S tearns, L. 
B. Jones (represented by H. E. Im ray), 
Mose Grady, Thomas A. Higgles and H. 
M. Fowler. President Alva C. Townsend 
and General Secretary L. C. Vinson, of the 
Photographers Association of America 
were present.

Horace W. Davis, chairm an of the plan 
and scope committee, presented the recom
mendations of th a t body. R epresentatives 
of the Millis A dvertising Company, national 
advertising counsel, subm itted the ir recom
mendations for the advertising schedule.

F irs t insertions in the cam paign of the 
p o rtra it photographers include a double 
page in two colors in the Satin-dan Erenin*/ 
Post of Ju ly  23rd, single pages in one color 
in Liberty  and Collier's of the same date 
and a single page in M acLeans,  (a C ana
dian publication) of A ugust 1st.

F or the commercial photographers, the 
opening round will bring into action one 
page in one color in the Saturday Evenin/p

Mention A b e l ' s when you write an advertiser
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When the A drcrtuing Committee met in Indianapolis. Ind.. on May 9th and 10th. Left to right, front row: Most 
Orady. Seattle. Wash . Chas. D. Kaufmann. Chicago. Horace W. Davis. Binghamton. T.. Alva C. Townsend. Lin
coln \ebr . ,  George W. Harris. Washington. D. C .. Z. T . Briggs, Kansas City. Mo.: C. ]. Pcttmgcr. Indianapolis, 
H. E Imrav. Rochester. JE  T.. Robert E. Hall. Indianapolis. Rear row: L. C. Vinson. Cleveland, Ohio; Clarence 
Stearns, Rochester. Minn., Fred Millis. Indianapolis. G. A . Cramer. St. Louis. Mo.. F. C. Medicl{. Columbus. Ohio. 
Hatty Aitnei. Indianapolis; Donald H. Wall;. Indianapolis; D. H. Braftin, Indianapolil.

Post of Ju ly  23rd, a center spread in Print
er's Ink Wet Ida of July  21st, a  single page 
ir  Advertising and Selling on Ju ly  20th 
and single pages in Nation’s Business, 
System , Western Advertising  and Sales 
Management for August.

Through these first insertions the new 
slogans of the industry, “ Photographs Live 
Forever” and “ Photographs Tell the S tory,” 
are  broadcasted to the two nations. At the 
same time, the American public is urged 
to get acquainted with the fam ily photo
grapher.

Nine general magazines will smash home 
the message of p o rtra it photography time 
and time again throughout the year. In 
addition to the double-page spread in the 
Saturday Keening Post, seven full pages 
will appear a t intervals during  the year in 
Liberty  and another seven full pages will 
be carried in Collier's, concluding with the 
issues of April 21, 1928.

Five half-page advertisem ents will ap
pear in the American Magazine during this

period. The same num ber of half pages 
will be run from October of this 
year to April, 1928, in Pictorial Review, 
Ladies' Home Journal and Woman’s Home 
Companion. Good Housekeeping will carry  
five advertisem ents of tw o-thirds of a page 
each during the same period.

Six page advertisem ents will appear in 
MacLean's Magazine during the period 
from A ugust 1st of this year to April 1st 
of next.

A center-page spread in Printer's Ink  
Weekly will be a regu lar m onthly featu re 
of the commercial photographers’ cam paign, 
continuing to the issue of May 10, 1928. 
From July  of this year to May, 1928, this 
will be supported with full page advertise
ments in Nation’s Business, System , West
ern Advertising, Advertisiyig and Selling, 
and Sales Management. A full page will 
also be carried in the Saturday Evening  
Post next spring.

“ Skilfully timed in its distribution 
among the various media employed to get

You’ll find A b e l ' s in practically every good studio
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the maximum effect, the advertising' cam
paign will prove a powerful facto r in up
building our industry ,” declared Chairm an 
George W. H arris . “We will ham m er home 
to the American public by th is consistent, 
cum ulative barrage the messages of ‘Photo
graphs Tell the S tory’ and ‘Photographs 
Live Forever.’ ”

In addition to the adoption of the adver
tising schedule, the national advertising 
committee considered and approved a rec
ommendation made by the plan and scope 
committee through C hairm an Davis th a t 
the p o rtra it album be modernized, brought 
up to the m inute and revived.

“ In the opinion of the committee,” the 
report read by Mr. Davis set forth , “ There 
is no single element more v itally  im portant 
and which will contribute so much to the 
popularization and expansion of profes
sional photography as proper means for 
collecting, protecting and exhibiting photo
g raphs by the ir recipients.

“ The most practical accomplishment of 
th is appears to lie in the use of a p o rtra it 
album, with the acceptable alternatives, 
where desired, of a portfolio or cabinet de
signed for such use. In the words of one 
member of the com m ittee:

“ ‘If the p o rtra it album could again  be 
popularized and brought to anywhere near 
its form er place, it w’ould at least be equal 
to anything else th a t has been suggested 
to bring photography to the universal ap
peal.’

“ ‘W ith an accepted method for the col
lection and preservation of photographs, 
the habit of requesting photographs can 
be revived, as it entails no prospect of ex
pense on the p a rt of the recipient, nor is it 
restrained  by a mind uncertain as to w hat 
will be done with it when once received.’ ”

The 1927 version of the album will be 
in the la test mode. According to the sug
gestions advanced by the committee, it is 
to be of the loose-leaf type and will embody 
all the la test devices for convenience of use.

W ith stiff covers p referab ly  of leather 
and neutral-tin ted  pages, the album is to be 
artistica lly  beautiful and appealing. It 
was recommended th a t two standard  sizes 
be worked out, a large one solely for table 
use and a small one for either table or 
shelf use.

A photograph portfolio or cabinet, de
signed as acceptable alternatives for the 
album, were suggested by the committee.

The plan and scope committee suggested 
fu rth e r th a t m anufacturers of card mounts 
and albums and others most directly in
terested meet to discuss these recommenda
tions.

>~ r*
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N icholas H az to be H igh-Light 
at Cedar Point C onvention

T HE Committee which is working on 
the program  for the Cedar Point 

Convention of the Ohio-M iehigan-Indiana 
Association feels particu larly  honored in 
announcing th a t Nicholas Haz, famous 
m aker of illustrative photography of 
New York City, has agreed to appear 
twice on its program . Mr. Haz has 
also been selected for the N ational 
Convention, which will take place in New 
York City in July, and is busy preparing  
a very special dem onstration which he will 
repeat at Cedar Point. In addition he will 
deliver a p rin t criticism from the platform . 
Those who remember the crowd th a t fol
lowed him around the gallery a t Carnegie 
Institu te a t the time of the P ittsburgh  Con
vention will be glad to learn of th is addi
tion to the O-M-I program , particu larly  
since there will be no difficulty in seeing 
the photographs under discussion and hear
ing his remarks.

The studio of Mr. Haz has forged to the 
front with g rea t strides over the last few 
years, and his work is frequently seen now- 
adays in the big national magazines which 
depend on the studios for many of their 
illustrations. He will probably be a t the 
convention for the entire three days, and 
will be at the service of any member who 
desires to ask questions or receive an in
dividual criticism  of his own or other work 
in the main exhibition of photographs.

The Secretary is glad to announce th a t 
a t this early  date 38 out of the 4(5 spaces 
available for the m anufacturers’ displays 
have already been sold. There are only eight 
left, and those m anufacturers or dealers 
who want to get in on what will be one of 
the biggest conventions of the year outside 
of the National should w rite to Secretary 
Merl Smith, H artfo rd  City, Ind., without 
delay. The hall space is limited, and it 
will not be possible to slip in additional 
booths to accommodate any last m inute 
rush. Action now is advisable for those 
who w ant to exhibit.

Vice-president Kehres and his committee 
are busy endeavoring to round up a compli
m entary exhibit of one p rin t each from ap
proxim ately fifty of leading photographers 
of the country, and le tters are already go
ing out to these. Inasmuch as one p rin t 
only will be requested from each studio, 
and these will be hung separately  from the 
main exhibition of pictures, th is  feature 
alone will w arran t considerable study by 
those who attend. It will afford an un-

\icholas Haz. A. R. P. S., \ c w  T City

usual opportunity  for comparison of the 
work of studios from all p a rts  of the 
country. This being stric tly  a compli
m entary exhibit, requests are  not being 
made to any photographers in the three 
states of the organization, as it is con
fidently expected th a t they will be repre
sented in the regu lar exhibit by the 
members.

Remember the dates—A ugust 9th, 10th 
and 11th. TH E HOME-COMING CON
V EN TION !

------ o------

Cameras D on't Lie (? )
' I 'H E  success of the studio photographer 

A depends largely upon his ability to 
please, and if he has the happy faculty  of 
producing a “ fla ttering” likeness, so much 
the better, for it is a decided asset in bridg
ing the gulf between penury and affluence. 
An old-timer in a foreign section of one of 
our g rea t cities, where his experiences in 
overcoming almost unsurm ountable diffi
culties have been valuable lessons to him, 
has let us into some of his “secrets” with 
the following suggestions:—

Long Faces: Raise cam era and make 
three-quarter view of face.

Pug X o sc: Raise cam era and lower sub
jec t’s head.

Tour irodthousi umI! your subscription to A bel's
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Large Eyes:  T hree-quarter view of face, 
looking downward a trifle.

Long Neck— High Collar: Raise cam era, 
lower head; pull up sh irt front.

Bald Head: Screen top of head with black 
head screen.

Deep Eyes:  P lenty of light under eyes 
from sidelight; lower cam era.

Large Earn: Seat well aw ay from light, 
using ra th e r more sidelight.

High Cheekbones: F ron t, broad light.
Large Hands:  U sually posed edgeways to 

the camera.
-------------o

Babies: Lower cam era, use plenty of top, 
front.

Hollow Cheeks: F ron t sidelight is the 
best.

Full Figures and Groups: Mostly fron t 
top light.

W here reference is made to the raising 
or lowering of the cam era it means to raise 
or lower it above or below the level of sub
jec t’s head, the cam era on a level w ith the 
head being *the normal position.

— The Ground Glass.

Handling Children in the Studio
A Talk by WALTER SCOTT SHINN before the Chicago Convention of the 

Photographers’ Association of America.
(Continued from last issue)

SO I have found th is m atter of affirm a
tive th inking or th inking  in the righ t 
direction is very successful. When the 

bigger men s ta r t  to do th ings (I am speak
ing of the men who are  a t the head of big 
organizations and control big institutions) 
almost invariably you can imagine your
self th inking  for them. They conceive an 
idea and they know no defeat because they 
wouldn’t be where they are if they knew 
defeat. They don’t  w ant a man to tell 
them how he failed; they always listen 
to how a man succeeded. They see them 
selves doing something; they may dream  
it, but they don’t keep on dream ing it. 
They simply realize it is an absolutely a f
firm ative way. They see themselves going 
through with the proposition and see them 
selves finishing the proposition.

On the other hand, the reverse type of 
man sees him self slipping up. “ Here is 
a condition th a t is all righ t for the big man 
to think of, but not for So-and-so. It is 
going to rain  all this week and something 
else is going to happen, it is ju s t my luck. 
He is always ju s t th a t kind of a fellow', 
he is down a t the heels and he is ju s t “ no
body home,” all the time. Not only men
ta lly  does it d rag  him backw ard, but it 
drags him back physically because he sim
ply paralyzes himself from  his neck up 
w ith these things th a t absolutely poison his 
mind to all the things th a t make the woild 
go around and make things live.

Most of us see the action and result of 
the physical side, but we give very little 
thought to the mental side. When we stop 
to th ink ; there is no physical action of the 
body unless it is controlled by the m entality, 
and yet we give very little thought to tha t. 
M ental action is stronger than  the physical 
but we deny it because we don’t  see it.

We have the m atter of handling chil
dren. We have fifty-seven varieties of 
children, and we can’t apply the same rules 
to all of them so we m ust have th a t a ffir
mative viewpoint to take each child and 
realize th a t the m other loves it. It doesn’t 
make any difference what you think of it, 
the m other loves it and in most cases you 
can love it. I will adm it there are times 
when th a t isn’t the easiest th ing in the 
world. I have seen lots of them th a t I 
wouldn’t  w ant to live with all my life if 
I thought there wrould be no improvement 
in them. At the same time, if you d rift 
along with them you will soon begin to 
find out th a t they have some m ighty in
teresting  points. You will find th ings will 
work out if your attitude is righ t with 
them.

1 will give one illustration. 1 worried 
off about five years of my life before I got 
to be a little older. I worried about the 
focusing of a child especially when its feet 
were on the ground. They have more speed 
than a dozen wild cats, and if you let the 
mother go ahead and corral th a t kid and 
get him calmed down, he goes to work and 
locks up the whole fron t of his face and 
you can’t get it open with a can opener. 
W hat are you going to do? If you let the 
m other go ahead and prime them and try  
to govern th a t situation and you are  not 
m aster of the situation by neglecting to 
reflect th a t affirm ative idea th a t you know 
w hat you are* doing, she goes to work and 
fixes him and talks to him five minutes and 
it takes you thirty-five m inutes to undo all 
she has done in those five minutes. If he 
has a missing tooth or something where we 
could put in a tooth w ithout any trouble 
in case his face happened to laugh a little, 
we go ahead and have her button him up

■You'll find A b e l ' s in  practically every good studio---------
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there and you absolutely have to unscramble 
him to get him loosened up. T hat is our 
hardest job.

We get a kid and w orry about the focus 
and say, “ Oh, gee, w hat are you going to 
do with a kid like th a t? ” I have kids come 
to me th a t it would take three people to 
keep them on an acre plot. The point is 
th is: if you w orry about getting  them, as 
a rule you don’t get them ; but if you 
can imagine a spot or make a real spot 
th a t th a t kid has got to cross sometimes 
and get a line of people around him so 
he can’t break his neck or something, you 
will find, according to the law of averages, 
he will make w hat other people would call 
m istakes and do ju s t w hat you w ant him 
to do more times than  he will go to the 
other side.

Your ability to recognize something good 
and to be quick enough to get it is ju s t as 
g rea t as try ing  to tw ist him into something 
and giving him gas and holding him down. 
It is a mental holding. You will find in 
m aking a hundred plates these kids will 
average up p re tty  well and you will get 
ju s t as many plates by not fussing about 
it too much and ju s t kind of w orking in 
with them and nipping them when they 
hit the spot, so to speak. You would think 
I was photographing airships, but this, of 
course, is an extrem e condition where they 
want standing figures. As a general th ing 
it is very difficult to make a standing fi
gure with a very active child.

I have seen lots of men go out and come 
in with excuses. We have had occasions 
where we had a number of men work under 
us. They spent more time telling how they 
failed than  it would take to tell you the 
good things by which you could learn some
thing. It is ju st like a good many people 
who claim to be a rtis ts . They say, “ I am 
an a rtis t and 1 am not supposed to have 
the power of business ability a t all,” and 
they spend more time crowing about their 
weaknesses than they do in correcting them. 
On the other hand, if they would stop to 
think, in school when we were little tots 
we learned tha t if we had two apples ly
ing around and wanted to give aw ay three, 
we couldn’t do it. If two apples happen 
to be there and you give three apples away, 
it is a good idea to know who the other 
apple belonged to. Most business people 
don't know th a t— I mean in photographic 
work. In artis tic  work in general they go 
ahead and spend more than  they have. 
They are  operating somebody else’s job but 
they don’t know it because they are poor 
business people. There is no method in the 
world th a t is going to overcome defects like

th a t because a man really m ust have rea 
sonable business education. T hat doesn’t 
mean he has to go to college, but if he can 
keep his head about him and observe the 
na tu ra l little th ings of stra igh tfo rw ard  
business, he can succeed and there is no 
way in the world th a t you can prevent him.

Now we will go back again and keep 
th a t one motto, “ He sees himself doing it.” 
T hat is the greatest th ing  th a t I can think 
of as a slogan to carry  out. You will find 
th a t it will work on more problems than 
one in this world if you can absolutely dis
card the thought th a t everything is slipping 
backwards. You can’t help but go forw ard.

Then th a t involves one other thing, an 
other element th a t is quite im portant. In 
order to photograph children— I am stick
ing to the children because I think th a t it 
is worth while, we see ourselves doing it 
and we absolutely can not go backw ards— 
it takes nerve force, nerve poise, vital en
ergy, a constitution. Regardless of how 
easy it is, a person m ust keep him self in 
physical trim . I am not going to attem pt 
to give you a lecture on hygiene, but I w ant 
to point out to you th a t we absolutely dis
regard the elem entary th ings we learned 
when we were children. We have only 
started  to live. For instance, we will take 
one little th ing  under consideration which 
is very im portant in order to run th is fliv
ver th a t we speak of. If you are  going 
to run a Ford you m ust give it fuel, and 
you never attem pt to run it w ithout fuel. 
If you leave the oil out, you know w hat is 
going to happen, you are going to have a 
p re tty  noisy engine in a short time. If you 
leave the gasoline out, it won’t work. An
other im portant th ing  is w ater. When we 
were children in school they told us in the 
first place about our blood. We will call 
th a t the gasoline. You have got to have 
blood and it has got to have a good te s t ; 
it has to be red and it has to have the 
corpuscles in it th a t put the kick in you. 
You can’t go ahead and use up the blood 
in your body and never replenish it.

We go along and we think we can live 
indoors. We have the negative slant on life 
th a t we dare not go out and take a vaca
tion and we dare not go out into God’s 
green woods and commune w ith the birds 
and trees because if we do we are  going to 
go bankrupt. There is nothing in it. You 
will find th a t the people will be there for 
you when you get back. You m ust have 
fresh a ir  or th a t blood will never do the 
trick. It is one of the g rea test essentials; 
we all know it, but we pay com paratively 
little attention to it.

(To be continued)
A b e l ' s is published to help You-
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C R I T I C I S M S
By J. A N TH O N Y  BILL, Ohio

May 28th, 1927 
(See portraits on other side)

T HE portrait on the left by John Erickson. This portrait has character, is strong in 
modeling, and the lighting is handled in a masterful way. The pose of the head 
on the shoulders is good. The spot of light on the collar does not hold its place as well 

as it does on the original, which is more subdued. There is a feeling of more atmosphere 
needed in the background, particularly in the lower right hand corner of the picture. If 
it were lighter it would throw the figure out and give more depth. The highest lights 
arc a little hard and wiry. What one feels most in these portraits is the lack of the feeb 
ing of depth in the background, which would give the figure more relief and not so pasted 
against the black. In other words, more light on the background would have enabled us 
to see around the head.

The portrait on the right by John Erickson. A very much softer effect of modeling 
in light and shade, but again a lack of atmosphere in the background. The head is 
probably a little large for the body. The collar, being a little high in tone, separates the 
head from the body. The hair on the shadow side is a little spotty, which also could 
have been improved if the background had more atmosphere. The lens quality is much 
better in this portrait than the one on the left. If one could feel more light between the 
head and background, I believe it would bring this portrait right up and out of the paper.

(Sole: Mr. Hill was unfortunate in that he could not sec the original prints uhich were shown tn Pitu- 
hurgli. These were even better than the prints discussed above—carbons, we believe, although our memory 
on the subject is a hit hazy after sveral months. Of course, as Mr. Bill has often pointed out. it is a 
simple matter to find flaws in any print, no matter hole excellent. and these two. teith the third udiich will 
appear on this page in two wee^s. were worthy recipients of the Schnever Trophy.— Ed.)

Members of tin Wisconsin Division, M. 
/ ’. F. o f A., held their annual convention 
on Airril 23rd in Milwaukee, with atten
dance of about sixty. The following offic- 
> rs were elected: R . H. Catchpole, presi
dent; W. K. Brown, vice-president; Mar
lowe Miller, secretary-treasurer; C. S. Ol
son, George Landis, R. H. Valin and Otto 
Jachoucek, directors.

Ownership of a negative made from an 
original photograph of A braham  Lincoln, 
claimed by A. H. Bliss, photographer of 
Lincoln, 111., was aw arded to A. F . Dough
erty  of th a t city, by the appellate court of 
the state. Bliss asserted th a t the ethics 
and common practice of the profession gave 
him ownership of all negatives he made, 
hut the court held tha t in this case he had 
been paid specifically for making the nega
tive and it was consequently the property 
of the customer.

Members of the Range Photographers 
Association (M inn.), meeting in V irginia 
a few weeks ago, have decided to close 
their studios on Sundays. W here there are 
two or more members in the same town they 
will take tu rn s  in closing. The members 
decided to co-operate with the national ad
vertising  cam paign, and with Take-a-Pic- 
tu re  Week fostered by the M. P. F. of A. 
The next meeting is scheduled for Chisholm 
on May 2fith.

Tampa photographers have organized for  
closer co-operation among themselves and 
the advancement of the art. A t  their sec
ond meeting on May 3rd they elected offic
ers as follows: A l P. Burgert, president; C. 
Verne h lin tworth , vice-president; Virgil R. 
Boozer, secretary-treasurer. H. A . Merker, 
field representative of the National Adver
tising Fund talked on the fund  and sold 
the entire association on the idea.

The wtde-awdl(c photographer reads A b e l ' s-
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When the Studio Job 
Demands OrthochromaticMaterial

Many commercial studio jobs require the 
finest possible reproduction of wood-grain 
or other detail ordinarily obscured because 
of the color of the subject.

The u nusual color sensitiveness of the 
Eastman Commercial Plate combined with 
the brilliance, fineness of grain and excel
lent gradation, characteristic o f  its high 
grade but medium-slow emulsion, make 
this plate ideal for all work where great 
speed is not essential. You must really use 
the C Commercial to appreciate its distinc
tive quality.

EASTM AN KODAK COM PANY
ROCHESTER, X. Y.

A ll dealers'

Say A b e l ’s when you uriic art Advertiser
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Sven professional 
cameramen 

endorse the DeVry
a l t h o u g h  d esign ed  for personal 

movie making, the DeVry stand
ard film automatic movie camera 
has w on wide acceptance among pro
fessional cameramen. Every week 
news reel weeklies, even parts of 
feature production, are taken w ith  
this remarkable amateur camera.

And yet, taking movies w ith  the 
DeVry is as easy as taking a snapshot.
No cranking—no tripod—Just point 
the camera, press the button and you’re 
taking m ovies—movies o f permanent 
feature film brilliance because the 
DeVry uses Standard film, the kind 
that’s used in H ollywood.

Send for Free Booklet
The DeVry takes too feet of film without re
loading—has three view finders instead of 
one—can be loaded in daylight and is amaz
ingly free from ordinary camera vibration.
Vet the price is only $150.00—less than the 
cost of some “ off-standard'' film cameras. 
Write today for your FREE copy of our new- 
book, “Just Why the DeVry Takes Better 
Movies. "The DeVry Corporation, i ixx Center 
Street, Dept. S-M. Chicago, 111.

DeVry
Standard —A u to m a tic  ( r

m o v i e  c a m e r a .

In the Service of the Profession

Gum Prints
For advanced pictorial 

Photography

rT~'0 ou r knowledge, we a re  the  only concern 
*■ th a t  is in a  position to  produce th is  su

perio r style of w ork fo r th e  profession. There 
is no o th e r p rin tin g  process th a t  enables us 
to .if t  photography  from  th e  o rd inary , except 
sim ilar processes like the  Brom Oil, w hich 
alongside of the  Gum P r in t  en joys th e  d is
tinction  of individuality . Gum p rin ts  should 
be m ade of only such sub jects th a t  a re  un 
usual, b road, o r p ictoria l in  conception. The 
Gum P r in t  is th e  h ighest expression of su
perior and a rtis tic  photography. Recomm end- 
able colors a re :  B lack, W arm  Black, V an Dyke 
Brow n, Green Black, Blue Black, O range, Red, 
etc.

Two or th ree  specim ens p rom inen tly  d is
played in your studio will be an  a ttra c tiv e  
fea tu re  and an  invaluable asse t to  your show 
room.

Write for list Ho. 9.

Blum ’s Photo A rt Shop, Inc.
1021 N orth  W ells S t. CHICAGO, IL L .

H. A. Merker, field representative, re 
ports that Tampa, Fla., has over-subscribed 
its quota to the National A dvertising Fund, 
through the efforts of A1 B urgert and the 
Blakeslee-Klintworth Studio of that city.

The above two items look suspiciously as 
if someone was entii-ely too modest and 
try ing  to dodge credit righ tfu lly  due. They 
sire from lettei's th a t came to our office in 
the same mail, and it will be seen th a t the 
one from Mr. M erker very carefully  gives 
the credit to Messrs. Bui-gert and Klint- 
woi'th, while the one from the society hands 
it to friend M erker. Anyway, Tam pa went 
over the top, which was the main thing.

Chas. H. (how ning, photographer in l r- 
bana, Ohio, for many years, died on March 
2fith at the age of 6B, the result of compli
cations following an operation.

Mr. Syx , o f the S y x  Studio, Akron, Ohio, 
died on April 11th from a paralytic stroke. 
He had been in vert/ poor health for some 
time.

Two of the studios in Ashland, Ky., re 
cently changed owners. On May 4th J. M. 
M aggard sold to his partners Luis and

■If you need informdtion— write A bel  $•
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oAnnouncing

CYLTEX

ANSCO is glad to announce that, 
beginning June first, the mdepend- 

ent stockhouses of the country will be 
able to supply our most recent offering 
for the professional photographer.

Cyltex, a double-weight contact 
paper, in either W hite or Buff, is a semi
rough stock. It yields prints of real dis
tinction, with an interrupted sheen 
which is beautifully adapted to all por
trait work—except the very smallest 
“heads.”

ANSCO PH O T O PR O D U C T S, Inc.
Bingham ton, N . Y.

Get your competitor to retd A b e l ' s-
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T he N ew  V ersatile  
R evolving Back— T elescopic

GRAFLEX
3 Vi x 4 Vi 4 x 5

Now you arc not limited to the 
use of one lens. Here is a Graflex 
with long bellows-extension tel- 
escopic model- with removable 
lens hoard to which Zeiss, Goers, 
Cooke, Heliar, Kodak or any other 
make of lens can be fitted. It fills 
a long'felt want in the camera' 
field. The focusing-hood is also 
detachable to give access to the 
ground-glass.

PR IC E S
3 ‘., * 4> i (w ithout lens) $ 90.00
Fitted  w ith 6' ■" F,. 3.5 Schneider Lens $120.00 
F itted  w ith F 3.5 Schneider Lens $125.00
4 x 5  (w ithout lens) .....$100.00
Fitted  w ith 8V4"F 3.5 Schneider l«cns $135.00

U / I L U K J G H B y S
▼▼HO West 32*St..Ncw york.N.y.

W hat a Prom inent Eastern 
Photographer Says A bout 

Our W ork

ORREN JACK TURNER 
Portraits by Photography 

Frames —  Copies —  Groups 
Etchings and Prints 

Princeton, N. J.
April 19, 1927.

Cojegrove Brothers 
774 Main St.
Buffalo, N. Y.

Attention:—Mr. L. A. Bond 
Dear Mr. Bond:

We have received the lot of porcelain 
miniatures and consider them beautiful 
pieces of work. Every customer who has 
seen them has purchased so far, and the 
low price makes the sale easy.

Thanking you for your favors and as
suring you of our hearty support, we are.

Orreti Jack Turner Co.
Yours very truly,

Orren Jack Turner (Signed)
Per A. C. T.

Diet, but not signed by M r. Turner

Alice Jimenez his share of the M aggard 
Studio, the oldest studio in the city, occupy
ing fourteen rooms. Luis and Alice gradu
ated from the Illinois College of Photo- 
grapy in 1919. U. >>. G. Salyers, also of 
Ashland, sold his studio on May first to 
Mr. and Mrs. S. L. Gilmore, form erly of 
Butler, Pa. The Gilmores are both photo
graphers and will conduct a high-class busi
ness.

Thomas Jefferson Cronise, photographer 
in Salem, Ore., since 1903, died on April  
23 at his home, from the effects of a cere
bral hemorrhage which he suffered last 
December.

In a recent issue we published an adver
tisem ent of the H ostetler Studio, Daven
port, Iowa, w ritten  by a school child in a 
competition put on by the local newspaper. 
The competition resulted in more than 1100 
advertisem ents being subm itted for the 
H ostetler Studio, which was one of 22 d if
ferent advertisers included in the contest. 
It was an in teresting, though expensive, 
cam paign, but Mr. Toloff, owner of the s tu 
dio, w rites th a t it was well worth it. The 
$200 prize-winning ad in the contest w as 
one w ritten  for the H ostetler Studio.

Don't for get you " j a m  it m  A b e l 's ’’



A b e l ’s  P h o t o g r a p h i c  W e e k l y 601

Home Portrait 
Electric Lamp

Giant Portrait Flash 
Lamp

Cinema Arc Lamp Home Portrait
Flash Lamp

Those Springtime Festivals— 
W eddings, Confirmation, 

Graduation
Photographs live forever and tell the story of the dramatic moments 
in the lives of men and women. Life in its every-day aspect may be 
too prosaic for pictures, but let it be touched by the miracle of mar
riage, or the religious devotions of confirmation, or the educational 
achievements of graduation, and straightway it takes on a new impor
tance that thrills the memory to the end of life.

Portraits of such occasions arc richer in sentiment when taken at the 
scene of the event than when taken in the studio, and will yield larger 
orders and at better prices.

HALLDORSON
Portable Lamps

enable you to make as good or better portraits right 
where the event takes place than you can in your 
studio. With one of these lamps you can cash in 
on this highly profitable business. Pick the outfit 
using your favorite kind of lighting—arc, incan
descent or flash.

At your photo dealer. Write for catalog 
and information about home portraiture.

T H E  H A L L D O R S O N  C O M P A N Y
4745 N. Western Ave. CHICAGO

A b e l 's is published to help You
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THE FOUNTAIN AIR BRUSH WILL INCREASE 
YOUR PROFITS!

Easy to  handle and to  Keep in  O rder 
Over 30,000 in  every-day use 

Send for C atalogue 52W

THAYER 8C CHANDLER
913 W est V anB uren  S tree t CHICAGO, IL L IN O IS

Muslin Banners for Photo Finishers

Made in oil colors 12"x6 ft.
No. 1-2-3-5-6 Red and Black
No. 4 Red and G reen
No. 7 All Red, W hite le tte rs

O rder by num ber
1 to 5 of each num ber ----------------- $1.00 each
6 to IS ” " ”   *85 ’

16 to U  ” ” -70 "
26 or more ” ”  ----------------------  .60

T erm s 25% w ith the order. B alance C. O. D.

S. L. HENDRICK
123 South Jefferson S tree t Chicago, 111.

RETOUCHING

PIEC E-W O R K  retoucher desires re touching  to  do a t 
h o m e : p rom pt and sa tisfac to ry  service g u a ra n te e d ; 
experience w ith B aker A rt G allery. M rs. M. M. 
Sm ith, 243 S. H arris  Ave.. Columbus. Ohio. 5-7-4
S. H A R R ISO N , the  well know n a r t is t  in re touching, 
e tch ing  and background w ork, etc., does p rom pt w ork 
for city  and out-of-tow n pho tographers a t  m oderate 
prices. Ask fo r my ‘'special-sets" of celluloid back
ground a t  $6.00, $8.00 and $15.00. 818 In lan d  Ave.,
Chicago, 111. Telephone E dgew ater 4326. 5-7-4-C

W A NTED R etouching to do by an  experienced re
to u ch e r; high g rade  w o rk ; p rom pt se rv ice : prices 
reasonable. Send tr ia l order. Send negatives to 
H u Ida M. C raig. 246 F ro n t S t.. M arietta . Ohio. 5-28-1

Photographs Burned Into China
EVERLASTING 

For m onum ental Purooses. Also 
for Brooches, Lockets, etc.

In photographic tone; also tinted. 
W r ite  fo r  C a ta lo g u e

F . J. H . A B E N D R O T H
7203 Franklin  S t. P .O .B ox 277 

FO REST PA RK , ILL.

HELP W A N T E D
The insertion  of an  advertisem en t under “ H elp 
W anted” carries  w ith  it th e  obligation  on th e  p a r t  
of the em ployer to  an sw er every response to  his 
advertisem ent, if  only w ith  a postcard , and  to 
re tu rn  sam ples of w ork, etc., p rom ptly . T he ed ito r 
of A b e l ’s  will ap p rec ia te  being advised w hen em 
ployers fa il to  accord th is  courtesy to  employes.

W A N TED —R etoucher, m ust be firs t-c la ss  w orkm an ; 
splendid sa lary , position p e rm a n e n t; none b u t good 
w orkm an need apply. S-2, care  o f th is  jo u rn a l.

3-19-TF
R ETO U C H ER  and p rin te r  w a n te d ; m ust be A -l 
m an and have best of reference. W m . H udlett, P o r
tr a i t  P ho tographer, 1924 C lark  Ave., C leveland, Ohio. 
____________________________________________ _____5-14-3
W A NTED —Y oung m an experienced Kodak fin isher, 
one who could assist in  p o r tra it  studio p referred . 
S ta te  sa la ry  and  experience in  f irs t le tte r  ; perm anen t 
position. Ja m e s  N o tt. Belvidere, HI,___________ 5-21-2
W A N TED —A good m an fo r steady position. Must 
be good retoucher and p rin te r  and  also m ust be able 
to  operate . W orking conditions good. S alary  $35.00 
p e r  week. Koch S tudio, L aP orte , Ind ._______4-21-TF
W A N TED —Good ot>erator and retoucher fo r perm an
en t position w ith  one of the  leading studios of middle- 
west. Send photograph  of self and references. V -l, 
care of th is  jo u rn a l. 5-21-2
W A NTED -Good all-around pho tographer, fa ir  re
toucher and oiierator, some Kodak fin ish in g  ; perm an 
e n t iK)sition to  rig h t party . S ta te  experience, sal
a ry  e x a c te d  in  f irs t le tte r, enclose photograph  of 
self. N ovelty Studio, 509 So. A dam s S t., Peoria , 
111. 5-28-1
W A NTED —E x p ert re to u ch e r; steady p o sition ; $40 
per week. Setlin . 1862 M ain S t., S p ring field , Mass.

5-28-1
O PPO R T U N IT Y —To a  good pho tographer. H ave 
leased a w onderful space fo r five years in  best th ea 
tr e  build ing on m ain  stree t, w ith  b ig  d isplay  c a s e s ; 
heat, ligh ts and w a te r fu rn ished  ; wide sta irw ay . I 
have a good business one block aw ay, established 
six y ea rs ; will move it in . W an t a good photo
g rap h er, w ith ab ility  to  handle s a m e ; one-half in 
terest to  r ig h t party . I am  in terested  in o th e r bus
inesses. A ddress P ho tographer, care of A tlan ta  
A th le tic  Club, A tlan ta , Ga. 5-28-2-C

The Professional Photographer Requires the Best Tools 
Obtainable lor Retouching

PES ss " d
GIVE THE BEST RESULTS 

A B S O L U T E L Y  F L A W L E S S  
A .  W .  F A B E R ,  Inc, N e w a r k ,  N. J.

I Buy Film and Glass
H ighest prices paid . W rite  for prices 

and instructions before shipping.

F » .  H .  K A N T R O
PO R T A G E . W IS.

A s A » i l ' ’*— ws can help _vou-
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MASTER PAPER for
NOTE THE PRICE! Master Finishers

Four Decreet o f  Contrail 
Contrast—Medium 
Brilliant Soft—Soft

Throe Surfaces
Matte—Semi-Matte—Glossy

Two IVeights 
Single and Double

per 500 sheets
s . w . Size D. W.
?2.I5 2i*3l $2.65

2.65 2 «x41 3-35
3.50 3:*4i 4-3°
4.00 3 i *5» 495
4-75 4 *6 5.60
5.00 4 JX5 3 6.00
7-25 5 *7 9.00

NO argument as to the kind of paper finishers fafror - - - 
They like

a paper that is dependable 
a paper that has wide latitude 
a paper o f  excellent quality 
a paper -with rich black tone

IN FACT
a paper that is efficient and 

yet economical.

Such a paper is H aloid Rito

The H A L O ID  Company, Rochester, N . Y.
N EW  YORK OFFICE BOSTON OFFICE CHICAGO OFFICE

225 Fifth Avc. to t Tremont St. at Bromfield 68 W . Washington St.
San Francisco Agent, A. H . MUHL, 714 Market Street 
Los Angeles Agent, A. H . M UHL, 643 S. Olive Street 
Seattle Agent, A. H . M U HL, 709 - 2nd Ave.

AsJ? A b e l ' s—  wc can help you-
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THeSTAnOARD PHOTOGRAPHIC COLORS
EXTRA COLOR FILMS
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Looking for  
Bargains •

Then send at once for a 
free copy of our

BARGAIN BOOK 
and CA T A L O G

in which you will find listed hundreds of 
used and new Cameras, Kodaks, Lenses 
and Supplies of every description at re- 
markable saving prices. Every item sold 
is hacked by our

10-DAY FREE TRIAL GUARANTEE 
OR MONEY BACK IF 

UNSATISFACTORY
If you have a Camera or Lens and you 
wish to trade same for some other, con
sult us, as we may have just the outfit 
you want.

C E N T R A L  C A M E R A  CO .
124 S, Wabash Ave., Dept. A-W-5a

CHICAGO, ILL.

T H i s  P r o f e s s i o n a l
M o t i o n  P i c t u r e  C a m e r a

FOR ONLY

$100
At last! A profes

sional camera at a sen
sationally low price.
Standard-gauge film. All 
professional features.
Portable, ideal for in
dustrial, educational and news-films.

Specifications — 6>/2 x 6>/2 x 7% ins. 
without magazine. Weight, 16 lbs. 
Material, aluminum alloy, black enamel 
finish. Lens, finest anastigmat F/5 or 
F /3 .5 . Capacity. 200 to 400 feet. 

Black vulcanized fibre carrying case. Write for free booklet.
Explains money-making opportunities. Liberal allowance 

for your camera; any style, movie or still.
New York Institute of Photography, Dept. 40

14 W est 33rd S tree t, New Y ork City

T H E R E  IS a Rood salaried  opening- fo r a high g rade  
p rin te r  and finishing- forem an in  one of P ennsy l
v an ia 's  leading- studios. Com m unicate w ith  J-2 , care 
of th is  jo u rn a l. 5-28-2

STUDIO S FOR SALE
FOR SA L E —-Well established studio in  Ohio city  of 
55,000 ; steadily g row ing  business ; m odern to  the  m in
u te  ; low overhead ; best of references. C-4, care of 
th is  jo u rn a l. 5-7. 4.C

FOR SALE Modern well equipped studio, Illinois 
tow n of 15,000 w ith large  te r rito ry  to draw- from . 
Real o p p o rtun ity  fo r a good photographer. P rice  
$3,000, one-half cash. S -l, care of th is  jou rna l.
____________________________________  5-21-2
FOR SALE A going  stud io  on th e  best business 
corner in a city  of 200,000 ; studio p a rtia lly  equipped ; 
will be sold reasonably. O pportun ity  knocks b u t once, 
( a l l  or w rite . S tudio, 608 Canby Bldg., D ayton.
Ohio.____________________________ ________ _  5-21-3
FO R  SALE Only studio in South C aro lina  citv of 
6,000: equipped inside, ou tside: ren t $10: fine cli
m ate. good liv ing conditions, liv ing  room s ad jacen t. 
Good price  for prom pt sale. P ho tog rapher, D arlin g 
ton. S. C. 5-28-1-C

MISCELLANEOUS

FOR SA LE J ' i x S 1) Seneca No. 1 Sagam ore roll- 
film . high grade, w ith  W ollensak F /4 .5  Series II. 
in O ptim o shu tter, all new, list $50.00, $30.00; 12‘/>" 
V erito studio shu tte r, like new, $90.00, $57.50; 
lA tx2%  ICA Bebe A, tw o m etal p late  holders, fo
cusing panel and film  pack adap te r, Carl Zeiss 
F /4 .5 , 3" Com pur shu tte r, soft leather case, $45.00; 
®Mr" Series III Rodenstock, F /5 .4 barre l, $75.00, 
$35.00; 6" Series 4. F /4 .5  Rodenstock, barre l, list 
$40.00. $20.00. W atch th is  weekly colum n. R alph 
J .  Golsen, 1128 A rgyle St., Chicago, III. 5-28-1

PORTRAITS
The best standards of any description. 

Harmony—Character— Individuality 
Artistic in our enlargements

81 W, Van Buren St. Chicago, 111.
Centrally located for Photographers in 

heart of the loop.

•Our M otto > j “ Service.”  Con we help y o u ?
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To Safeguard Tour Results
When you think of chemicals, when

J  7

you see chemicals advertised, bear in 
mind that chemistry plays a very im
portant part not only in your work 
but in the manufacture of the sensitive 
materials you use, and that Eastman 
Tested Chemicals are as much a prod
uct of Eastman Laboratories as are sen
sitive materials— that they are made, 
in fact, to safeguard your results with 
Eastman materials.

)ecify Eastman Tested Chemicals
J

and look for this seal on the container.

EASTM AN KODAK COM PANY 
ROCHESTER, N. Y.

A ll dealers'

You'll find A b e l 's in poetically every good studio
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THE UNDERWOOD PORTRAIT STUDIOS, Inc.
THE HEART OF AMERICA

Our location is unsur- KANSAS CITY, MO. Every member of our
passed. This means much A HT "VCXT TD C C T )\/T /"T 7 firm an artist and a 
to the Photographer. ™  * I  C U J K  OESK V ROOj  one.

These advantages offer every facility for producing the most dependable and desirable 
portraiture. Promptness and efficiency is a habit with us.

Willis 8C Clements, Inc.
are now located at 713 Walnut St. 

Philadelphia, Pa.
Platinotype, Palladiotype and Satista 
papers. Trade printing on all these 

papers. Lists on request.

Kan-Rite
is the m odern Silver 
P rec ip itan t fo r w orn-out 
Hypo baths. I t  gets the 
S ilver—all of it. And 
you will ge t it— all of it, 
less a fa ir  refin ing  
charge, if  you send your 
S ilver residues of every 
description to

Kantro Refining 
Co.

Portage, W is.
K A N -R ITE for sale by all dealers.

Sales Promotion 
backs up AGFA 

Quality!
The coming Summer Season will be a 

big one for AGFA Rollfilm and Filmpack. 
Stock up now for the demand we have 
created.

The 1927 Amateur Contest and gen- 
eral publicity are the most complete ever 
oflcred as a film sales tie up: and dealers 
everywhere are increasing their profits as 
a result.

Ask us how!

A G F A  P R O D U C T S , Inc.
114-116 East 13th Street 

New York City

“The Art of Coloring Photographs”
by Avenir Le Heart 

A colorist of International Reputation 
The only complete book of instructions available on 
coloring photographs, color harmony, and color com
position. It enables the novice as well as the exper
ienced colorist to master all the details of the work. 
All dealers. P rice  75c Post Paid  
HIRSCH & K A Y E - 239 Grand Ave., San Francisco

W ARNING— R efuse to  accept on tr ia l  o r buy from  
any  salesm an o r deale r u n til you have tried  L eoty 's 
P o rtab le  A rc fo r 30 days FR E E . F rom  fac to ry  to  
you, save 40% to  50% , get o rig ina l pow erful p o rt
able, no t a  cheap im ita tion . W rite  Leoty E lectric  
Co., D ayton, Ohio. 12-18-52

FO R  SA LE—E astm an  View cam era No. 2D 5x7 w ith 
case and  holder, B etax sh u tte r. V elostigm at, Series 
2, F /4 .5  an a s tig m a t lens, $75; im proved S ilen t shut
te r  2*6", $4 : W ollensak Ray f i lte r  No. 4 to f i t  a 
2" len s : Crown tripod  No. 2, $6 : tripod  brace, $1 ; 
fe lt background black 6x 8 feet. $5 ; bulb a ttach m en t 
fo r B etax sh u tte r, $1 ; p la te  and  film  holders for 
E astm an  View a t  $1.25 e a c h ; E astm an  Compact 
stand . $10 : E astm an  portab le  background carrie rs . 
$3 each : Ideal posing chair, $10. These a rtic les  are  
p rac tica lly  new- and in  firs t-c la ss  condition. F . W. 
K ochensperger, 371 B laine Ave.. M arion. Ohio. 5-14-3
W A NTED  AT O NCE—7A o r 9A E astm an  studio ou t
fit, Pako  w asher. Rise p r in t s tra ig h ten e r, 8x10 V oigt- 
lander or D allm eyer p o r tra it  lens, a t  b a rg a in  price 
only. G ragg 's  Studio. B lack M ountain. N. C. 5-28-1
W A N TED —A second-hand H alldorson electric home 
p o rtra it lam p. Sm ith  Studio, 16 E. 4th S t., D ayton. 
Ohio.  5-28-1
FOR SA LE 10x12 Series 111 B. & L. Zeiss a n a s tig m a t 
$50: Series III Goerz double a n a s tig m a t in b a r
rel. $45; 6*6 x8*6 D ynar in au to  shu tte r. $25: 10x12 
M onarch cam era w ith  8x10 back, $30. All the above 
ai-e in first-c la ss condition and look good. Thom as 
G raham , 30 E. Randolph S t., Chicago, HI. 5-28-1
W ANTED 7x17 K orona View o u tfit w ith  8x10
T urner-R eich  lens, ease and p la te  holders. N am e 
best cash price. H . A. M erker. 572*6 C herry  St.,
Macon, Ga. 5-28-1

W A N T E D M EN AND W OM EN TO 
LEARN PH OTOG RAPH Y

P ho tog raphers and P ho to -E ng rav res ea rn  $200 to  $500 
a m onth. The field is uncrow ded. L earn  these profitable 
and fasc in a tin g  professions. T augh t by la rgest and best 
college of its  kind in th e  w orld. Established over 30 
years. Demand for ou r g rad u a tes  fa r  exceeds supply.
y--. i • r n r r  t> i i W rite  today fo r free  
C jC t t h i s  1‘ K L L  n o o k  . baeu tifu lly  illu stra ted  
book 729-X describ ing  w onderful opportun ities in  th is 
field. Good positions secured. T uition  and  liv ing ex
penses low.
ILLINOIS COLLEGE of PHOTOGRAPHY - Effingham, lllinoti

■If you need information— write A b e l ' s-
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Proofing
' High Power Arc Lamp, 
a corner of your drafting room

Your camera clicks— and hardly has 
the shutter closed when your customers 
begin calling for proofs! That’s always 
been an old worry of the photographer—  
until the introduction of the Pease Proof
ing Machine equipped with the Pease U-V 

The whole equipment can be stood
and it is just like having concentrated sun light twenty-four hours a day 
because with the complete equipment or by using the lamps separately, you 
can print proofs from glass or film negatives speedily, conveniently, and 
economically, day or night, regardless of weather conditions, and printing 
speed ranges from three to four minutes per exposure depending upon the 
density of the negatives.

Of course, the complete equipment offers the greatest advantages as the 
revolving tub will handle frames of any size from 3 2̂x4^ "  up to 14x17" 
and enables a single operator to load, print, and reload frames with great
est rapidity.

Ask for Pamphlet PM-IS.

THE C. F. P E A SE
8 l 8  N . F ra n k lin  S tr e e t ,

COM PANY
C h icago , I ll in o is

PE A S E  T Y P E  U 
PRO O FIN G  LAM P 

Thin lam p in the se
cret of perfect proofs 
on the Pease P roofing  
M achine. Can be 
purchased separately  
if desired.

:: V ^ C H I C A G O ^ y  ;

He ll thank you for the suggestion-
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CLASSIFIED ADVERTISING
Ita lic  type o r cap ita ls  a t  double the ra te s  quoted. 
No display. Count every word, num ber and in itia l, 
including heading, nam e and address. CASH 
MUST ACCOMPANY ORDER. A D V ER TISE
M ENTS NOT ACCOM PANIED BY R EM IT
TAN CE W IL L  BE R ETU R N ED . H elp W anted 
A dvertisem ents, w hen desired, w ill be r e l a t e d  
un til o rder is cancelled. M iscellaneous and Studio 
For Sale A dvertisem ents w ill no t be accepted 
on th a t  basis.

SITU A TIO N  W A N T E D : U nder 30 words, one 
insertion  free. A dditional words, 2c each. E x tra  
in sertion , 2c per word. No advertisem en ts less 
th an  50c.
H E L P W A N T E D : 3c per word. No advertise
m ent less th an  $1 .00.
M ISC E L LA N EO U S: 3c per word. No adver
tisem ent less th a n  $1.00.
STUDIO FOR S A L E : 5c per word. No adver
tisem ent less th an  $1 .00.
A NSW ERS IN  OUR C A R E : 25c e x tra  for each 
insertion .

FO R  SA LE or T rade U niversal motion p ictu re  cam 
e ra  400' model, th ree  lenses, tripod  and case, e ight 
m agazines and case, hand dissolve, and ex tras. O ut
fit cost $1000. $500 term s or photo ap para tu s. J . E.
K ennedy. 3668 S. Michigan Ave., Chicago. 111.

5-28-2-C
K()l{ SA LE  Three penny cam era ou tfits , cheap if 
taken  righ t aw ay. T akes 24 shots and up on 5x7 
p late  or film . Will show you how to m ake real 
money w ith  these ou tfits. Don’t w a it:  f irs t deposit 
will hold these ou tfits. Also one 10" C irku t cam era 
cheap. I w ant to  buy B anquet cam era. U nity  Studio 
506 A dam s S t.. Toledo. Ohio. 5-28-1
O IL COLOR T IN TIN G  P o rtra it or com m ercial work 

5x7. 50c. 8x10. $1.50. 11x14. $2.00. Excellent,
p rom pt service. Mrs. Joe Sm ith, 206 South Apple- 
tree , D othan, A la. 5-28-2

SITU ATIO N  W A N TED
The insertion  of an  advertisem ent under "S itu a 
tion W anted” carries  w ith it th e  obligation  on the 
p a rt of the employee to answ er every le tte r he 
receives in response to  h is advertisem ent fo r a 
position. If only w ith a postcard. The ed ito r of 
A BEL’S will apprecia te  being advised w hen em 
ployes fail to accord th is  courtesy to em ployers.

E X PE R IE N C E D  RETO U CH ER and all-around m an 
w ishes perm anen t i>osition ; years of firs t-c la ss  t r a in 
ing. a lw ays on the  job and capable of tu rn in g  out 
good work in shortest possible tim e. "R etoucher."  
946 N. l l lh  St.. Philadelphia. P a . 5-14-3
SITU A TIO N  W ANTED by young m an w ith long 
p rac tica l experience as a Kodak fin isher or darkroom  
m a n ; honest, reliable and effic ien t. A ddress P . O. 
Box 4019. Newfieltl S ta tion , Bridgej>ort. Conn. 5-14-4

Published every Friday

For 72 years the B. J., as its readers call 
it, has been read by professional and 
commercial photographers of all English- 
speaking countries. Its articles on the 
practical and business branches of por
trait, commercial and press photography 
are the weekly counsel of thousands. If 
you get it for a while you will find out 
its value in your business.

The terms of subscription throughout the 
United States are $4.75 per annum post 
free. A sample copy will be mailed upon 
receipt of application.

Ijtnrp &reentooo& Sc Co., Xtfc.
P R O P R I E T O R S  A N D  P U B L I S H E R S

24 Wellington Street, London, England

E X PE R IE N C E D  SA LESLAD Y  and telephone solici
to r  w ill be open fo r position w ith first-c la ss studio 
a f te r  May 20th ; can m anage b ranch  studio o r home
p o rtra it  crew . C-12, ca re  of th is  jo u rn a l._______ 5-21-2
W A NTED —P erm an en t position by all-around , m ar
ried m an ; p referred  w ith option to buy, from  wes
te rn  W isconsin and Illino is w est. K-3, care  of th is
jo u rn a l. _________ ______________  5-21-2
YOUNG MAN. expert in all branches of p o rtra it 
P ho tography  w ith thorough a rtis tic a l tra in in g , de
sires position w ith first-c la ss studio of na tional repu
ta tio n  ; considers also high class advertising  f ie ld ; 
references and sa m p le s ; available about A ugust 1st. 
V. Surra , P . O. Box 1206, D etro it, Mich. 5-21-2-C 
PO SITIO N  W A NTED  by expert p rin te r and d a rk 
room m an, who can ass ist in o ther b ranches, exper
ienced in high class p o r tra it  studio w ork, desires 
p e rm an en t connection w ith reputab le  studio. R-8
care  o f th is  jou rna l. ___________ 5-21-2-C
YOUNG MAN. experienced photo-fin isher, desires 
perm anen t position in fin ish ing  p lan t o r por
tr a i t  studio w here retouching  and o pera ting  could 
be learned. References furnished. Law rence Moore, 
529 W est W ashington  Blvd., F o rt W ayne. Ind.

___________   5-21-2-C
PO SIT IO N  W ANTED—Y oung m an , th ir ty  years of 
age, good habits, single, good education, am bitious, 
best of references, ten  years of experience in all- 
around  w ork, w an ts  perm anen t position as an  all- 
around  w orkm an. In  an sw ering  s ta te  full p a rticu 
la rs  concern ing  your studio, etc. P-1, care  of th is
jo u rn a l.  5-21-3-C
W A N TED —Position as opera to r and all-around  m an 
in h igh g rade  studio. C-13, care  of th is  jo u rn a l. 
__________________________________ 5-28-2-C
THOROU GH LY  C A PA B LE, a ll-around  m an. o f m any 
years high g rade experience, all branches, desires 
position w ith first-c lass studio ; cheap places not con
sidered. Geo. Ferguson, 120 Neil Ave., N ew ark. 
Ohio.  5-28-2-C
PO SITIO N  W ANTED as genera l a ll-around  num. 
e ith e r iio rtra it or com m ercial : several years exper
ie n c e : steady and reliable. W . T. A rend, 1305 N.
H uey S t., South Bend, Ind .____________________5-28-1-C
W A NTED— Position  by dependable pho tographer in 
all lin es ; tw enty-tw o years experience; Chicago. 111., 
or very close to  it p referred . Joseph Lower, 1645 
A dam s S t., Chicago, III. 5-28-1

1. 9. 2- 7  •
\ _____ Photo Finishers

f;
Delivery P o c k e t s
Our m any attractive copyrighted d e s ig n s  a re  
TRADE PULLERS and every user is given the 
exclusive use of the  design selected. O ur New 
1927 Display Sign is gratis to ail u sers of our 
Single or Double Pockets. — Send for Sam ples

•What we d o n ’t I[now, we’ll jind out  for you-
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' N E L A  P A R K
C L E V E L A N D

A Book We Are Proud Of
W E have a new book— a book published for 

you. We are proud of this book —  proud 
because it tells the story of the many and mighty 
serv ices w hich artific ia l ligh t is perform ing for 
photographers.
It is Authoritative, a book prepared by experts and 
a book that is based on facts, not theories. It is 
Comprehensive, dealing with the varied lighting 
problems in all the fields of photography. It is 
Fascinating, scores of beautiful pictures illustrate 
the subjects which are clearly discussed.
We will be happy to send it to you I R E E — know
ing that you will value it for the wealth of sound 
information it contains.
Just write a line, to the Engineering D epartm ent,
N ela  Park, Cleveland, and we will send you this 
book on light in photography— a book that you too  
will be proud of. (Requests will be filled in the 
order in which they are received.)

NATIONAL MAZDA
Photographic LAMPS

( H I |  A GENERAL ELECTRIC PRODUCT

■If you need information— write A b e l 's-
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THOROUGHLY experienced young p o rtra it and com
m ercial pho tographer desires a position w ith oppor
tu n ity  in eastern  U. S. ; six years e x p e rien ce : do 
retouching, p rin tin g , opera ting . C-14. care of th is 
jo u rn a l, 6-28-2-C
Y OU Nli I.ADY, expert retoucher and all-around  as
sis tan t, desires position in firs t-c la ss  s tud io ; six years 
e x p e rien ce ; age tw en ty -four ; sa lary  $30.00. L-2, care 
of th is journal. 5-28-l-C
PO SITIO N  W A NTED by young lady as expert re
toucher and etcher. Art school g rad u a te , e ight years 
w ith H achrach, Inc., and th ree  years w ith the largest 
and best studio in W ashington, I). C. Best of re f
erences. Chicago, III. p referred . E-2, care  of th is 
jo u rn a l. 5-28-2-C

YOUNG MAN with n ine years experience a t high 
class photography, is open for engagem ent ; eastern  
s ta tes  p referred . H. Forbes, 49, Fern  Road, Medford, 
Mass.__ 5-28-1-C
P O S I T I O N  W'ANTED—Experienced p rin te r  and re
toucher, high class work and reliable. W rite  W -l, 
c a re  o f thiB jou rna l.__________________________ 5-28-1-C
PO SIT IO N  W A NTED  O perator, top notch, thorough 
experience, studio and home p o rtra itu re , capable m an
ager. E -l, care  o f th is jou rna l. 5-28-2
SITU A TIO N  W A N T E D —M arried m an, tw enty-eigh t, 
ten years in stockhouses and m ade-to-order m ounts, 
w ishes to m ake a change. L-3, care of th is  jou rnal.

5-28-1

Professional Dealers W ho W ant Your Trade
ALBA NY , N. Y.— F. E. Colwell & C o- 465

B roadw ay
M EM PH IS, T E N N .—The M em phis Photo Sup

ply Co., 122, U nion Avenue
A TLA NTA, GA.—A tlan ta  Photo  Supply Com

pany, 56 W alton S tree t
M IAM I, ELA .—The Miami Photo  Supply 

Com pany, 242 N orth  B iscayne Blvd.
ATLA NTA, GA.— K astm an Kodak Stores, Inc.,

183 P each tree  S tree t
BA LTIM O RE, MD.— E astm an  Kodak Stores, 

Inc., 223-225 P a rk  Avenue 
BALTIM O RE, MD.—M aryland  Photo  Stock 

Co., 219 N orth  L iberty  S treet
BOSTON. MASS__ Ralph H arris  & Co., 30

B rom fteld S tree t
BOSTON, MASS.—E astm an  Kodak Com pany, 

(ltobey-French Co.), 38 Brom field S treet 
BUFFALO, N. Y.—J .  F . A dam s, 459 W ash-

M ILW A U K EE, W IS.— E astm an  Kodak Com
pany (M ilw aukee Photo  M ateria ls Co.) 427 
M ilw auke S tree t

M ILW A U K EE, W IS.— Rcim crs Photo  M ateria l 
Co., 238-240 T hird  S tree t 

M IN N E A PO L IS , M IN N . — E astm an  Kodak 
S tores, In c ., 114 So. 5th Street 

NEW  O RLEA N S, LA. — E astm an  Kodak 
S tores, Inc., 213 B aronne S tree t 

NEW  YORK CITY— E astm an  Kodak Stores, 
Inc., Madison A venue a t  45th S treet

ington S tree t
CEDAR R A PID S, IA .—C am era Shop. 306 Sec

ond Avenue, E as t
CHICAGO. IL L .— B urke & Jam es, 223-225 

W est M adison S tree t
CHICAGO, IL L .— E astm an Kodak S tores Co., 

(fo rm erly  Sw eet, W nllach & Com pany) 133 
N orth  W abash A venue

CHICAGO, IL L .—N orm an-W ille ts P hoto  Sup
ply Co.. 318 W ashington S treet

CHICAGO, IL L .—W estern  Photo  & Supply 
Co., 208 N. W abash Avenue 

C IN C IN N A T I, O H IO —The H uber A rt Co..
124 W. 7th S treet

NEW  YORK CITY—George M urphy, Inc., 57
E ast 9th S treet

N EW  YORK CITY— New Y ork C am era Ex
change, 109 F u lto n  S tree t 

NEW  YORK CITY—W illoughby, Inc., 110 W\
32nd S treet

OMAHA, N EB .— E astm an  Kodak Stores. Inc. 
P H IL A D E L P H IA , PA . — E astm an  Kodak 

Stores, Inc., 1020 C hestnu t S tree t 
PITTSBU R G H , P A .—E astm an  Kodak Stores, 

Inc ., 606 Wood S tree t
PO RTLA N D . O RE.— E astm an  Kodak Stores, 

Inc ., 345 W ashington  S tree t 
REGINA, SASK.—The R egina Photo  Supply,

C IN C IN N A T I, OHIO—Sim pkinson & M iller, 
ISI E lm  S tree t

C LEV ELA N D , OHIO —The Dodd Company, 
648-52 H uron Rond

C LEV ELA N D , OHIO —The Fow ler & S la te r 
Co., 806 H uron  Road, S. E.

L td ., 1924 Rose S tree t
ROCH ESTER, N . Y.— M arks & F u ller, Inc ., 

45 E ast Avenue
ROCH ESTER, N. Y.—S m ith-Surrey , Inc., 119

C linton Avenue, South
ST. LO U IS, M O — H y a tt’s Supply Co., 117

COLUM BUS, O H IO —Colum bus Photo  Supply,
62 East Gay S treet

DALLAS. TEX A S—Geo. H. P ittm an  & B ro -
1504 Y oung Street

D EN V ER , COLO.— E astm an  Kodak Stores, 
Inc., 626 16th S treet

N . B roadw ay
ST. LO U IS, MO.—W . Schiller & Co.. 6 South 

B roadw ay
ST. PAUL, M IN N .— E astm an Kodak Com

pany, (Z im m erm an B ros.) 380 M innesota 
S tree t

D ETROIT. MICH.— E astm an Kodak Stores. 
Inc.. 1235 W ashing ton  Boulevard

SAN FRAN CISCO, CAL.—E astm an  Kodak 
Stores, Inc., 545 M arket S treet

D ETROIT. MICH.— The Fow ler & S la te r Co.. 
514 Shelby S treet

SAN FRAN CISCO. CAL.— H irsch & Kaye, 
239 G ran t Avenue

FORT W AYNE. IN I).— M. I„ Jones. 112 W.
W ayne S treet

SEA TTLE. W A SH .— A nderson Supply Co
l l i  C herry S tree t

G RA FTON , W . V A .-W . R. L oar & Son. 119 
W. M ain S treet

SEA TTLE, W A SH .—E astm an  Kodak Stores, 
Inc., 1415 F ourth  Avenue

HOUSTON. TEX A S—Texas Photo  Supply 
Co.. 1017 T exas Avenue

SYRACUSE. N. Y .—I. U . Doust Photo Ma
te ria ls  Co., 126 South S atina  S treet

IN D IA N A PO L IS . IN I). The H. Lieber Com
pany. 24 W. W ashington S tree t

SYRACUSE, N . Y.— F ranc is  H endricks Co
lne., 339 South W’a rren  S treet

JA C K SO N V IL LE , F L A .—H . & W . B. Drew 
C om oany

TAM PA, FLA .— T am pa Photo  & A rt Supply 
Co.. 709-711 T w iggs S treet

K ANSAS CITY. MO.— Z. T. B riggs Photo 
Supply Co.. 916 G rand Avenue

TOLEDO. OHIO—George L. Kohne, 602 Sum 
m it S treet

LOS A NG ELES. C A L .— E astm an  Kodak 
Stores, Inc., 643 South H ill S treet

W IN N IPE G , MAN.— E astm an  Kodak Stores, 
Ltd., 472 Main S tree t, also C algary , A lta.

■Get your competitor  to read A b e l ' s-
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TVhat the Eye Sees a highlight

Your eye sees delicate detail in the texture 
of flesh or the whitest drapery and this is the 
quality that film reproduces in the negative. 
The thin film support prevents the halation 
that destrovs highlight detail.

EASTMAN
PORTRAIT
FILM

Par Speed - Super Speed 
Uniform Quality

EASTM AN KODAK COM PANY 
ROCHESTER, N. Y.

A ll dealers'

A b e l 's costs only $2 .50  a year



A b e l ' s  P h o t o g r a p h i c  W e e k l y

Spring Suggests New Styles—
For a new Spring Style that will sparkle 
with brilliance, that has a beautiful, warm 
tone and a distinctive texture, try the Old 
Master surface of Vitava Athena.

Sheet prints with white margins and 
embossed centers show the pleasing surface 
of this paper to best advantage. The fabric
like surface seems rough but detail is pre
served even in the small print.

For Distinctive Portraiture

EASTM AN KODAK COM PANY 
ROCHESTER, N. Y.

W hen you have a problem— write A b e l ' s-


