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F o r  h o t  or humi d we a t h e r  
H AM M ER PLATES are unequaled. 
They produce the BEST negatives 
with sparkling high lights and rich 
shadows full of detail and do not frill. 
Coated on clear transparent glass.

Hammer Dry Plate Company
Ohio Ave. and Miami St., St. Louis, Mo. 

^  N.Y. Depot 1 59 W .22nd St., New York City
Hammer's booklet, 10th edition, sent upon request

REG.TRADE M A RK

Pure Developers for all Photographic W ork
Rodinal, M KTOL, Ortol, Fikonogen, Amidol, 
Glycin, Hydrochinon.

I He purest, most energetic and most reliable.

^ / o r / o r  / developers are a Standard Jor all makes,
(/(/  therefore state A G F A  when ordering.

9
-116 East 13th Street, .New York City.

Osin Julian Agents:
AGFA PRODUCTS COMPANY 

7n.">-7 Unity Building 
Montreal, Canada

CHICAGO OFFICE 
180 No. Wabash Avenue

Cuban Agents:
H. E. H UTTER LI & CO. 

Empedrado 3 
Havana, Cuba

Favor the advertised products—their makers are responsible-
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J UST Chat. It was with somewhat of a shock that we read in the “ A s
sociation News” for this issue the statement that the big National Con
vention, scheduled for the week of A u gu st ‘23rd at the Chicago C oli

seum, was only ninety day away. Somehow or other the time from now un
til August 23rd seems so much longer than a paltry ninety days. But it re
minds us that there is much to be done before the doors are ready to open 
for the “ Biggest Show in the History of American Professional Photo
graphy,” which we are confident the Chicago Convention will prove to 
be.

A good part of the responsibility rests on the members themselves- 
many of them photographers who are reading this editorial. We refer of 
course to the picture exhibit. If the members do not help second vice- 
president Chas. Aylett in the manful effort he is making to get together 
the largest collection of photographs ever displayed, his will not be the 
blame. All the photographic journals are being bombarded with publicity, 
and hundreds and hundreds of personal letters have been sent out, all just 
to remind photographers that the time is short and their own work should 
be represented in this picture exhibit. No doubt you have received one 
of Mr. Aylett’s “ promise cards” through the mail, with a request that you 
sign it and return to him, and thereby signify your williness and inten
tion to co-operate by sending pictures for the exhibit. If you haven’t signed 
and sent in the “promise card,” do so at once, so that he can know how- 
much display space is going to be required for the entire show. If you 
have lost your card, look up the May 22nd issues of ABEL’S, and you’ll 
find it printed therein.

Furthermore—and this is important—having signed and sent in the 
“ promise card” don’t sit back wdth a sigh of relief and feel that you have 
really done something of which to be proud, something to help along the 
good cause. Remember signing the card is merely a promise to send in an 
exhibit—get busy on that right away because you have less than ninety 
days to get ready, and it should be your very best effort.

When you write advertisers, phase mention Abkl’s-
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Selling Photographs and Frames
A 1 alii by hthel. M. Hansen, of York, before the Recent Nebraska State Convention

me the selling is one of the most im
portant parts of the business for no 
matter how good your photographs are 

they must be sold. Of course the better the 
photograph the easier the sale.

First, we must meet our customer. I 
think the sale depends a lot on that. You 
should never greet a customer, “ How do 
you do, Is there something?” Nothing makes 
me feel more like turning around and walk
ing out when I go into a place than to be 
asked, “ Is there something?” If there 
hadn’t been chances are I wouldn’t have 
gone in. How much better it sounds to say 
“ Good morning, may 1 show you something,” 
or “ may I help you.” Better still just “ Good 
morning” with a smile. Don’t forget that 
smile as they will then usually let you know 
what is on their mind. I never size up a 
customer and show them I think they are 
going to buy. My own experience tells me 
bette r.

One busy Saturday afternoon 1 had waited 
on people until I was just about talked out, 
when in came a lady with five boys. I 
looked up with a half hearted smile and 
thought to myself here is another cheap sit
ting. Why can’t they come in earlier as I 
am tired. I threw out half a dozen mounts 
4x0 and half ox7 and asked was there any
thing in particular. Can’t you imagine my 
surprise when she said, yes, I want the boys 
taken separately and I want some good 
pictures. I sold the lady a $40.00 order with 
half down and I thought she wanted just 
something cheap.

Prints, particularly those made on single-weight paper, have 
an untmyttii! tendency to curl which no amount of flat 
pressing will eliminate. Writers in photographic maga
zines nearly always luggesl Jraw ing the edge of a ruler 
over the baA  of the print, but this method is not very 
satisfactory. since the prints do not remain straight and 
there is aitcays the danger of cracking them. It is far 
simpler to take a stiff cardboard tube about 2"  in diam
eter and 12"  uide by 20"  or 40"  long. The strip of 
paper u pasted to the tube on one end so that the strip 
will roll up straight on the tube. Having prepared this 
simple appliance, unroll the paper and place the prints 
on it face down as shown, allowing the edge of each print 
to protect about l, j "  over the next. Roll up the uhole 
lightly and tie it. place on radiator or in sunshine for 
half an hour. In this way the prints toil! dry toith a 
uniform curvature. Repeating the process with the prints 
lying crosswise, Kill bring them out perfectly flat. \ ,  t .  
.Yii-uon. Spnng/iefd. III.

Now no matter how a customer looks I 
show our best work. If they want some
thing small, I have not hurt myself nor our 
pictures. In doing this however I do not 
try to make her buy anything if she says 
she can’t afford those. I always smile and 
say “ All right, but it won’t hurt to see 
them.” By doing this I am flattering her, 
letting her know that I know she likes nice 
things and can appreciate them even if she 
can’t afford them. Maybe she can later. I 
have planted a seed in her mind that will 
germinate and come to life as she watches 
us make the sitting. Then, Mr. Camera
man, is your chance to help us enlarge these 
smaller sales by dropping little remarks, 
such as “ What a sweet baby.” I will make 
an extra exposure or two as I would like 
a panel for our samples,” or “ I think that 
one with the blocks will be the best; it 
would make a dandy enlargement.” Then 
as you take the order ask, “ You will want a 
little better one for yourselves, surely?” 
Here is where I find it very nice to have a 
large and small print handy, or perhaps a 
panel, or if it is a lady or man I usually 
say, “ You will want a little better one for 
your mother,” or maybe there is a real close 
friend.

Here show' frames. To sum the whole 
thing up: First, I always try to keep the 
studio in good order, neat and clean. A fewr 
frames here and therfe on the wralls and fewr 
on each table and by all means the absence 
of a big heap of folders spread out in dis
order on a dusty table.

Second, make every one feel at home; 
that they do not have to buy; that we are 
always glad to show them anything.

Third, always keep samples in order such 
as baby samples in one place, ladies in one, 
men in one and wedding and groups in an
other.

I keep these all in separate drawers ar
ranged so that when a customer conies in 
I can get at what I w’ant without digging 
to the bottom for my best. In fact if they 
ask for something small I pretend I have 
to hunt for it. We alwTays try to keep two 
complete lines. I mean by this the same 
style but ranging in size from 8x10 to 3x5 
and I show these this way, the large ones 
first, always keeping the small ones close to 
the large ones.

Since we began this a couple of years ago 
we have increased our sales of 5x7 about 
three hundred per cent, and the 4x0 now 
sells where I did sell 3x5.

IV/ien in doubt—consult Abel’s----
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/ ^ \ N  this page we are publishing num ber 2 8 8  o f our series o f p h o- 
^  tographers' advertisem ents. R eaders w ho have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week’s advertisement may 
not strike you today— six months from now it may be just what you want. 
If you don’t file your copies, at least keep these ads.

Fourth, never overlook the frames. One 
or more can be sold with every sitting no 
matter what size. If I do not sell one on the 
day of the sitting I try when they bring in 
their proofs. If I don’t sell it then I color 
and frame a print and show it to them as 
my sample when they call for their pictures. 
Chances are they will take it then. If not 
about a month later I send them a letter 
telling how I have used this sample and 
make a proposition to sell it in a folder or 
frame.

--- O-------

W hat for Summer?

TO many studios summer has come to 
be regarded a s a necessarily dull 
period. This idea springs from the 

fact that portrait photography is usually 
at its lowest ebb during the warm period. 
Some photographers—financially in a posi
tion to do so— simply close up for a time 
and take vacations. This may be  well 
enough under certain conditions— such for 
instance, in the case of a school or college 
town where there is no summer term and 
the town itself practically shuts up.

As a general proposition, however, we 
question the advisability of absolutely clos
ing and locking the front door. It is a hard 
task to build up any business and get the 
public to come to your office, store, or 
studio as a matter of habit, but it is a 
mighty easy thing to drive away trade, and 
the fellow who is always on the job gets 
first one customer and then another.

Portrait photography being so nearly at 
a standstill in many localities, the question 
comes up at once, as to just what to do to 
keep the wheels turning.

Of course, in the majority of studios 
outside the large cities, this question has 
just about settled itself by the steady 
growth of kodak finishing, for this busi
ness, originally spurned by the great ma
jority of the portrait studios, has grown to 
such proportions that comparatively few 
studios now turn it away. The fact that it 
is at its height when portrait work is at 
its lowest, seems to make it almost an 
ideal complement of the regular studio

work.
However, for those who do not care to go 

into this branch of photographic work, as 
well as for those who do, there is available 
the steadily growing commercial line of 
photography. It is the season of the year 
when gatherings and conventions of all 
kinds are daily occurrences, and for this 
class of business, a Cirkut or a panoramic 
view camera is a money-making piece of 
equipment. With the advent of developing 
paper, it became possible to take pictures of 
gatherings and show a finished picture 
while the meeting was still in session. In 
other words it is possible to strike while 
the iron is hot. Show tin* picture while the 
enthusiasm is at its height and get the ord
ers. After the convention has adjourned 
there is little opportunity to make sales.

In addition, while regular business is

Est. 1896 Phone 1497-W

The Free Studio
“ U p  o n  th e  H i l l ”

When Baby Smiles
then all the world is glad and mother 
forgets her burdens.

Keep that smile for the long years to 
come in a Photograph!

Most Babies Approve of Us

When in doubt—consult A bel’s
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slack, it affords a splendid opportunity to 
work up business in factories, plants, stores, 
work for catalogs, advertising matter, etc. 
Look into Cirkut and panoramic cameras, 
and see if you cannot appreciably increase 
your volume of business this summer.— 
Photo Trade News

------o------

Memphis Photographers 
Announce Program

f T looks as if the Memphis Association 
1 were figuring on a very large attendance 
for the three-day convention they have 
scheduled for July 1st, 2nd and 3rd, to be 
held in the studios of Memphis photograph
ers, if the completeness of the program is 
to be any indication. According to an
nouncements already out, Thomas South- 
worth and E. H. Cassaday will demonstrate 
“ Child Photography;” there will be a con

H EADQUARTERS Office is very ac
tive in all branches of the work with 
which it is connected with member

ships, the school and the convention.
Word received from our Treasurer is as 

follows:
“ Within ninety days the Photographers’ 

Association of America will open its doors 
to the greatest exposition of photography 
tne world has ever known. ‘Opportunity 
knocks but once’. This is Chicago’s oppor
tunity to demonstrate that it is possible to 
hold a successful convention in a great city. 
The Photographers’ Association of America 
expect, by their co-operation, to direct the 
attention of the city and surrounding terri
tory to photography. This is indirect ad
vertising and benefits every photographer. 
To this end a large part of the respon
sibility of publicity and entertaining will be 
delegated to them. Watch for head-liners, 
for they are at work now.

“ Let Charles Aylett and Philip Filmer 
know that your pictures will arrive on 
time, for the picture display is to have a 
real setting and is an important part of the 
44th Annual Convention. ‘ In Knowledge 
there is progress.’ Know yourself better by 
the comparison of your product.

“ President Brakebill will announce his 
program soon, and never worry it is going

structive criticism of prints brought by 
those attending; A. B. Cornish of the East
man Kodak Company will have charge of 
one entire evening; J. J. Gallian, Caruthers- 
ville, M o., will demonstrate “ Projection 
Printing;” there will be discussions on ama
teur finishing; Chas. Mooi’e, Memphis, will 
demonstrate the “ Use of the Airbrush,” and 
will also give a demonstration of work with 
the camera; Emme Gerhard of St. Louis 
will give her talk on “ Composition,” which 
has been so successful at several conven
tions this year; Cliffe Reckling, Hammer 
Dry Plate C o., S t. Louis, will give a 
demonstration of “ Photographing Men;” a 
number o f photographers will talk o n 
“ Selling Ideas;” there will be a Round 
Table Discussion; and the whole meeting- 
will wind up with a picnic and frolic. All 
of which sounds as if these who attend will 
be well repaid for their three-day visit to 
Memphis.

to be some program. Live men and live 
subjects. No photographer can afford to 
miss it.

“ Reports from the men on the road indi
cate interest in remote sections of the coun
try. Everyone has a friend or a relative in 
Chicago, consequently everyone is going to 
be there, thousands by automobile, hundreds 
by train, a few flying and a multitude on 
shank’s mare.

“ If you are wise you will send in your 
dues now and avoid any delay in register
ing. Time is precious always, but it will 
be at a premium the last week in August. 
Convention dates 23rd-27th.

“ I would rather spend a month at Winona 
Lake under the tutelage of Will H. Towles 
than to dwell in the tents of prosperity and 
never know the benefits accrued from con
tact with this master mind. A real fellow 
with but one ambition and that is to help 
someone make better photographs.

“ A higher quality of photography will al
ways find a richer clientele. I urge am
bitious men to arrange now for attendance, 
July 26th to August 21st. Photographers’ 
Association of America School of Photo
graphy.”

Mr. Philip Filmer, Chairman of the Com
mercial Section, sends us the following in
formation relative to the activities of this

ASSOCIATION NEWS
Published W eekly under authority of the Board of the P. A . of A . ,  under arrangement with 

the publishers of A b e l 's P h o to g raph ic  W e e k l y , T he  C o m m e r c ia l  P h o t o g r a p h e r . 
the Bu l l e t i n  op  P hotography  and C a m e r a  C rap t  

Headquarters Office, Fifth Floor, J 37 J\orth Wabash Avenue. Chicago, III.

Favor the advertised products—their makers are responsible-
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section for the convention:
“ The Commercial Exhibit this year at 

Chicago promises to outdo anything ever 
contemplated in bringing together for one 
showing, photographs made in every section 
of the country. Elaborate plans are being 
made to handle this collection in the huge 
coliseum. Special easels and lighting fix
tures are under construction, which will as
sure the very finest of hanging facilities.

“ As in the past, this exhibit is com
petitive and is grouped in two sections. One 
section is for associations which exhibit as 
a whole and the other is for individuals.

“ Camera Craft of San Francisco is offer
ing two cups as prizes for the association 
class—one to the association east of the 
Rocky Mountains, exhibiting the best collec
tion of commercial photographs and one to 
the association west of the Rockies. This 
exhibit is judged as a whole and considera
tion will be given to the completeness in 
covering the subject of commercial photo
graphy. It is no secret that associations 
exhibiting in the past, are sparing no effort

Two Examples of Portrait Lighting

A semi-s.lhiuette. the subject (Miss Kennedy} posed against 
an unbleached muslin background. General illumination from 
a Maxima Flood-Ltte, very much subdued, and directed from 
back or a little to right of camera. The background spot, 
to relieve the profile, is from an arc Hi-Lite behind the 
ground. The hair is highlighted by a second Hi-Lite. (To  
retain this lou-keyed or semi'silhouette lighting in the neg- 
atnc, the timing should be sufficient only for the spot illum
ination. and the "sp o t"  must not be blocked by over-devel
oping.)

or expense in bringing their exhibit to the 
highest state of perfection.

“ The individual class has been created, 
in order to provide competition to those 
members of the National who are located 
in districts remote from local association 
affiliation. Six handsome placques have 
been provided and are to be awarded to 
photograph judged as being the best, in 
each of the following classes:

Class No. 1, ARCHITECTURAL — In
teriors and Exteriors.

Class No. 2 ILLUSTRATIVE—Advertis
ing editorial illustrations.

Class No. 3 SCIENTIFIC— Photomicro
graphs, subjects of technical nature.

Class No. 4 BANQUET—Group photo
graphs made with artificial light.

Class No. 5 PANORAMIC—Photographs 
made with the Cirkut type of camera.

Class No. G INDUSTRIAL—All photo
graphs not included under other classifica
tions.

“ In making entries for this contest, please 
be guided by the following rules:
by J. W. Beattie. Hollywood, Calif.

Charles Chaplin's very newest leading lady, who has just  
"arrived" in pictures —Miss Kennedy— who was born in Holly
wood. This plain half-shadow lighting is made more inter
esting by the fleck' of junihme from a Hi-Lite beam pro
tected through the hatbnm and foliage.

He'll thank you for the suggestion-----
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1. Prints exhibited in the association ex
hibit are also eligible for competition in the 
individual exhibits.

2. Exhibitors themselves must mark on 
the back of each photograph, the number 
of classification in which print is to be 
hung.
3. Signatures or names of exhibitors are 
not to appear on fact of prints, but they 
must appear on the back of each individual 
print.

4. Prints submitted must not be framed, 
but they may be mounted in any manner 
desired.

f>. There will be no restrictions as to the 
size or finish of prints, but members will 
be limited to three prints in each classifica
tion.

“ Members are urged to prepare their 
prints with all experience. It is important 
that prints be sent as soon as possible for 
preparation of hanging facilities.”

Simply wrap your prints securely and 
mail to:—
PHOTOGRAPHERS’ ASSOCIATION OF 

AMERICA 
(International)

Coliseum Convention Hall,
S. Wabash Ave., between 14th & 15th St., 

Chicago, Illinois 
Label the package as follows: 

PHOTOGRAPHS 
For Exhibition Purposes Only.
Att. Mr. Charles Aylett.
2nd Vice-Pres., P. A. of A.

The East Tennessee Photographers’ club 
held its monthly meeting in Marysville, 
Thursday May 13th, at E. L. Webb’s studio. 
Thirty-six were present. They also visited 
Miss Belle Smith’s studio. W. J. McCoy 
of Knoxville, is president, E. L. Webb of 
Maryville, vice-president.

The Eastman Kodak Stores, Inc. of Los 
Angeles, formerly known as Howland and 
Dewey, announce their removal to their new 
building, as of May 17th, at 643 South Hill 
Street. About 30,000 square feet of floor 
space is being devoted in the new Kodak 
Building to the housing and handling of 
photo supplies. Retail, professional and 
order departments are on the first floor; 
professional apparatus display rooms, stock 
rooms, projection room and general offices 
on the second floor and one of the most 
complete photo finishing plants in America 
is on the third floor, also repair department, 
and display room for used apparatus. We 
wish our old friend Tony Babb, the man
ager. much good fortune in his new quar
ters.

STOLEX from t h e Winslow Photo
graphic Service, 509 S. Wabash Ave., Chi- 
capo, III.: Goers Dagor F/7.7 16\*t focus, 
Ser. Ill Xo. 7, serial number 31703S, 3" in 
diameter, in l>. R. G. M. shutter, black, Xo. 
371939. Ani/ information leading to its re
cover g will be appreciated.

“ The Book of Artura” has been included 
in the latent “ Book of Defender Papers,”

which is now quite a compi-ehensive manual 
— pocket size— on paper processes and for
mulae. The Defender Photo Supply Co., 
Rochester, N. Y., will gladly mail you a 
copy if you mention ABEL’S.

Here’s a darned good slogan— EVERY 
ONE SHOULD HAVE A RECENT PHOTO
GRAPH—which is being pushed by J. E. 
Griffin, Monroe, La. It may not be new, 
but does not strike us as familiar and has 
the advantage of being usable and timely 
throughout the year.

We had the pleasure of a call from W. E. 
Dassonville, o f  th e  Dassonville Photo
graphic Paper Co., San Francisco, Calif., at 
our office recently. He is making quite an 
extensive business trip through the east, 
and reports that Dassonville papers are 
making first-class headway.

Charles S. Wells, formerly with the East
man Kodak Company, is now covering 
Texas with headquarters at Dallas, for the 
Defender Photo Supply Company, Rochester 
N. Y.

George Belair, Menomonie, Wis., is get
ting considerable local publicity over a por
trait of the late Senator Stout, painted by 
Belair from memory with the help of a 
photograph. It has been stated to be a 
wonderful delineation of the Senator’s char
acter, and Mr. Belair has been much con
gratulated.

If you. need information— write Abel’s
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Two More Examples of Portrait Lighting by J. W . Beattie, Hollywood. Calif.

A  thrcc-sourcc lighting, posed by Miss Kennedy. Made mitli 
general lighting from a Maxima Flood'Lite just to left of 
camera, and two Hi-Lites directed from the right and left 
rear.

M. P. Kirkpatrick who has been operat
ing a studio in Seattle for the past twelve 
years, selling out last January, is opening 
a new residence studio in Monrovia, Cal., 
where he was in business prior to his going 
to Seattle.

Here’s a question some reader may want 
to answer for the benefit of a subscriber: 
“ Do you know how people who specialize 
in weddings get the business?” We have 
answered it with such information at our 
disposal, but no doubt some reader may 
have some new ideas on the subject.

Edw. W. Pyret, Flint, Mich., writes us 
that on April 19th the Dryden Building, in 
which they had their studio, burned down, 
causing them a ten thousand dollar loss. 
Mr. Pyret got right busy and found a new 
location on the second floor of 121 E. First 
Street, where they have larger quarters and 
much more attractive studio.

The Rock River Valley Photographers 
club held a meeting at Dixon, I.., Friday 
evening, May 14th, at the Chase and Miller 
Studio.

An old-fashioned three-quarter lighting of the same subject. The 
light source is a Maxima Flood-Lite. and the light ts directed 
from the right and slightly to the rear of the subject.

Members of the North Shore Photograph- 
era Association met at the studio o f  
Leonard P. Clapp, Kenosha, Win., on May 
19th. Mrs. K. P. Campbell, secretary of the 
P. A. of A., and John Bangs, of the Mil
waukee Photo Materials Company, were 
speakers of the evening.

A recent issue of the British Journal of 
Photography, combining the numbers for 
May 14th and 21st and remarking on the 
four-page sheet w'hich was the only thing 
possible to publish for the issue of May 7th 
during the strike, just serves to show us 
what the press of Great Britain would have 
been up against had the general strike 
lasted a little longer.

John Stuart, the proprietor of the British 
Journal of Photography, died on pril 28th 
within a few months of his 90th birthday. 
Although for forty years he had been prac
tically the sole proprietor of the magazine, 
he almost never dictated or questioned any 
matters of policy, giving his editorial and 
business staff a completely free hand. It 
was not generally known that he was also 
identified with the optical firm of Ross,

When you write advertisers, please mention AliEl.’s-
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W H EN  T H E  SU N  IS H ID D EN  B Y  CLO U D S
A N D  SM O KE

“The Light That’s Always Available”
Victor Flash Powder

will -upply satisfactory exposurcdight, whether for portraits in the 
studio and home, interiors, groups, or banquets. Try it today and

be convinced.
Your Dealer Carries and Recommends It.

JAS. H. SMITH & SONS CO., 1229 So. Wabash Ave., Chicago

Ltd, having married the widow of Thomas 
Ross, son of the founder. It was due to 
his great friendship with Henry Greenwood, 
founder of the publishing firm, that he took 
over control of that business within a few 
days after Greenwood’s death. Both the 
optical firm and the publishing house have 
risen to very important positions in British 
commercial activities under Mr. Stuart’s 
management.

For the first time our friends the Hall- 
dorson Company ore showing—in their ad
vertisement in this issue—how their differ
ent lighting units and accessories mag he 
combined into a most complete and efficient 
studio lighting sgstem. It’s worth looking 
into.

In connection with the 2500th perform
ance of the Mission Play in Los Angeles, 
Calif., an exhibit of photographs of 35 
members of the company, by K. Willard 
Spurr, of that city, has been receiving con
siderable favorable newspaper publicity.

The Flower Studio, Aberdeen, Wash., 
are announcing the removal of their studio 
in that city to a new ground floor location 
on the Turner Hotel Building, 217 E. Wish- 
kah Street.

Mrs. Thora McDannell, wife of Clarence 
.1. McDannell, photographer in Erie, Pa., is 
to open a competing studio in the same 
city, where she will specialize in children. 
The enterprising pair will be partners in 
life but not in business, where they will be 
friendly enemies. The story given in the 
Erie Times is most interesting, with a 
photograph of Mrs. McDannell— by her hus
band on one side, an da photograph of Mr. 
McDannell— by his wife— on the other. 
Couldn’t beat it for good advertising!

Why He W asn’t Buying!
CT7 E notice in Pittman’s Trade Tijis, the 

newsy house organ published by the 
Dallas stock house of Geo. H. Pittman & 
Brother, that the firm recently wrote to an 
old customer W. E. Brooks, of Shawnee, 
Okla., to ask why his purchase during a re
cent month had been unusually small, and 
received the following poem Tom him in 
reply. Besides being a good poem it con
tains a lot of good sound, common sense so 
we are publishing it here.

Of course, I like you fellows well,
But can’t hug ALL you have to sell;
I make good pictures,—as gou know.
And for this WORK 1 get the dough.

/  sell the PICTURES, and don’t try 
To merely sell the MOUNTS I bug;
Of course, I use some plates and stuff 
And keep mg stock up,— well enough.
But I don't try to hug it all 
Lest I go busted in the Fall;
I'd rather hare TWO hank accounts 
Than Fifteen Thousand old style mounts;

I’d rather keep the cash myself 
Than have the old stock on the shelf 
I’d rather pay mg hills and dues 
Than OWE for stuff I cannot use.

I'd rather own a varnished car
Than OWE stock houses near and far;
I'd rather KNOW mg stuff is MINE 
Than OWE for stock in a diamond mine.

You try to meet the changing styles 
And stuff accumulates in piles,
Unless you watch your step, and try 
To he darned careful what you buy;

Se, now you see just how ue live;
We try to he conservative;
In this wild age of Jazz—and Debt 
You’ll find our plan the safest bet.

Ovr Motto is ‘'Service." Can we help you?
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1'he unusual quality of film 
negatives is largely due to the 
thin support which prevents 
halation. That’s why high
lights are so brilliant in neg
atives made on

EASTMAN
PORTRAIT
FILM

P ar Speed - Super Speed 
Uniform Quality

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

A ll dealers'

Get your competitor to read Abel’s-
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Halldorson Studio Lighting System

Concentrating Spotlamp, a marvelously 
handy, attractive and efficient spotlamp, 
using 400-Watt T -20 Mazda globe.

Flexible Neck Head Screen, universally 
acclaimed as an indispensable studio 
convenience.

Electric Studio Lamp, the lamp that places 
a bank of four 1500-Watt Mazdas un
der the absolute control of the operator.

Overhead Light, a new and valuable 
member of the Halldorson lighting 
family, for use with groups.

The entire system pays for itself in the electric icirittg it saves. 
Wrtte today for complete information.

THE HALLDORSON COMPANY
4745 N. Western Avenue C H IC A G O

STUDIOS FOR SALE

FOR SALE Old established studio equipj>ed com
plete to 8x10, portrait and kodak finishing; Mon
tana county seat 5000 imputation : practically no com- 
petition for sixty miles: no picture framing done 
in city but equipped for same. Did $5,000 last year 
on half time. $1,500 if sold at once. Reason for 
selling, quitting the business on account Metol poison
ing._ Turned forty-two graduates down this week. 
Don't write if you haven't the money. W. M. Lewis, 
Red 1/odge, Montana. Further information on re-

___________________ ’ 6-12-1
FOR SALE Fully equipped, old established, down
town studio: always a money-maker. Will sacrifice 
for $750 to close estate. $85 Reibold, Dayton. Ohio.

_____________________  6- 12- 1-C
FOR SALE Florida studio in good fast growing 
town : annual business $4,000. Cheap if sold at once. 
A-l, care of this journal. 6-12-1

FOR SALE—One of the best studios in Oklahoma: 
no competition ; good prices; low rent; population 
3,000; big refinery here. Price $1,500. Address Box 
483, Barnsdall, Oklahoma. 6-12-1-C
FOR SALE -Columbia Photo Studio. 225 Columbia 
St., corner Union St. : largest Italian studio in Brook
lyn, N. Y. Established 1906; high reputation; well 
equipped ; recently decorated ; sky and artificial light; 
business around $10,000; high class work only; no 
agents; no tickets: no coupons; rent $100; five
year lease. Price $6,000. Owner returning to Italy.

6- 12-1

RETOUCHING
SEND ME your negatives every week. Good re
touching promptly done at reasonable prices. Miss 
Jessie Mory, 220 E. College Ave., Appleton. Wise.

6-12-1-C
■Our Motto is "Service." Can we help you.?
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oAn Innovation!
In Commercial Photogra phs

v

SALESMEN o f today, who sell goods by photograph, demand 
prints that are light in weight and small in bulk.

H a l o id  O u t l in e  Special is just such a paper. Only a trifle 
heavier than high-grade bond paper. It folds without cracking. It is 
white and clean and firm.
Prints on OUTLINE SPECIAL have roundness and perspective. 
They give all the derail required in a Commercial Photograph.

Place a trial order— N O W  !

HALOID OUTLINE SPECIAL
C O N D E N S E D  PRICE L IS T

S I Z E G R O S S 500 S H E E T S

8 x 10 5.00 16.25
I I x 14 9 .50 31.25
16  X20 1 9 .7 ° 62.50

4 1"  rolls ......................20c per foot

The H A L O ID  Company, Rochester, N . Y .
N E W  Y O R K  O FFIC E B O S T O N  O FFIC E C H IC A G O  O FFIC E

225 Fifth Ave. 101 Tremont St. at Bromfield 68 W . Washington St.
San Francisco Agent, A . H . M U H L , 143 .Second Street 
Los Angeles Agent, A . H . M U H L , 643 S . Olive Street

He’ll thank you for the suggestion-
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A Modern Lens

Photographs Burned Into China
E V E R L A S T IN G

For monumental Purpose*. A lso  
for Brooches. Lockets, etc.

In photographic tone; also tinted. 
W r ite  f o r  C a ta lo g u e

F. J. H . A B E N D R O T H  
7203 Franklin St. P. O . Box 277 

FO REST P A R K . ILL.

for
Modern 7\[eeds

THE NEW

VARIU M  F.3.5
Our latest achievement in compact studio 

lenses embodies the following features:

SPEED Desired in child photography. 
SOFTNESS Desired in portraiture. 
SHARPNESS—Jyecessary for group wor\. 
FLAT FIELD Essential for group wor\ 
FOCL1S Sufficient for good perspective. 
PRICE That will appeal.

[ Available in 14. 16 and 19 - 1 
inch foots. Largest size F 4, 
oiKcts F 3.5. Descriptive fold' I 
cr sent upon request. _|

W O L L E N S A K
O P T  L C \  I C O M P  A  .N V

^Aoc/i ester, x̂ Veio SorL. l( Ŝ A.

WANTED:
Retoucher and printer. also Commercial
photographer.

POMEROY’S, Inc.
Atten. W. H. Panneberker Reading, Pa.

RETOUCHING WANTED—Piecework by competent 
retoucher. Prompt service and good work guaran
teed. Best of references. Return charges paid. Mrs. 
A. Baird, 46 Hudson St., Port Jervis, N. Y. 6-12-1-C

MISCELLANEOUS
PHOTOGRAPHIC AND COMMERCIAL Art Studio 
wants partner with $5,000 ami services. Investor
must be artistically inclined, but main reiiuirement 
is sales ability. Business shows good profit on com
mercial work, ]>ortrait could be added. Present 
artist owner is unable to handle business alone. S-7.
care of this journal.________________________ 6-12-1-C
WANTED -A 12 ft. tripod, also have two U. S. 10 
gallon stone tanks, 42" deep for sale: No. 6 Heliar 
lens, 14" focus, very fine, new, will send on trial. 
W. T. Oxley, Fergus Falls. Minn. 6-12-1
USE LEOTYrS PORTABLE ARC LAMP new type, 
for 30 days FREE. Price only $80.00 with case. If 
not greatly pleased return to Leoty Electric Co., 
Dayton. Ohio. Trial costs nothing. Lightest weight, 
most powerful lamp made for moving pictures, home 
portrait, commercial and studio use._________ 12-12-52
FOE YOUB PHOTO FINISHING BUSINESS—A 
SET of ten assorted window display cards, size 
11x14", from our regular stock of high grade adver
tising—for only $1.50 per set. Shipped F. O. B. 
Chicago. Get a set for every one of your retail 
stations. COLORCRAFT, 2012 Archer Ave.. Chi
cago, 111. _______  5-22-4-C
FOR SALE—One Burke & James 5x7 enlarging cam
era. complete with condensing lenses. Best offer
takes it. Sunshine Studio. Zion City, 111.______ 6-5-2
FOR SALE—One 16x18 print washer, bargain, $28: 
one 8x10 view outfit and lens, $35. National Studios. 
119*4 N. Sandusky St., Bucyrus, Ohio. 6-12-1-C

PERCY F. MURRAY
Personal and Individual 
A R T  S E R V I C E

(for those who discriminate)
Water Colors, Oils, Black & White, Sepias, 
Etchings, Ivory Miniatures, Sketch Effects, 

Copies, Etc.
ONLY HIGH GRADE WORK SOLICITED 
WILLIAMSVILLE - - - NEW YORK

The

tVi Wj r  ts.

Send for our catalog showing our exclusive line of I 
Pockets for Photo Finishers. Window Display Signs fre

Art Press, Fremont,

ETCH

Doliv

When in doubt—consult Abel's-
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In the Service 

of the 

Profession

In the past forty years that we have 
been serving the photographic profes
sion, it has been our constant aim to 
maintain the highest standards of 
quality and craftsmanship. Prompti
tude in service has ever been our 
watchword.

Our Specialties:
E N L A R G IN G  IN A L L  ITS B R A N C H E S  
D IS T IN C T IV E  P O R T R A I T U R E  W O R K  

W A T E R  C O L O R S  
O IL P A IN T IN G S  

O IL E F F E C T S  
A R T  P R IN TS  

A S T R O  T O N E S  
GUM P R IN TS  

P O R C E L A IN  M IN IA T U R E S  
IV O R IE S

Write for price list No. 8 
Consult Hlue List No. t on Specialty Work for 

your Amateur Trade

BLUM’ S PHOTO ART SHOP
1 0 2 1  North Wells Street C H IC A G O

“ SPEAKING of your lamp, we think it is a wonder, 
certainly the most efficient lamp on the market 
today. We use it at 10 amperes at a distance of 
about 8 feet from subject : with a little daylight for 
the shadows we expose 1/25 second : at night or dark 
days we burn it at 20 amperes. The enormous vol
ume of light Riven out by your Leoty Portable Arc 
makes it possible to use it at a greater distance from 
subject than was the case with the twin arc that we 
used previously. The twin arc used 20 amperes and 
had to be placed much closer which is uncomfortable 
to the subject and also tends to flatten the high
lights. We are doing high speed photography of 
children and are delighted with your lamp.”  Yours 
very truly, Beidler Studio, Lyon & Healy Bldg., 64 
E. Jackson Blvd., Chicago, 111. 5-29-5

f lN I  Y  monthly service U liL il 0f Display Cards 
for Photo Finishers to give to 
their retail stations. Two cards 
to a set of different copy and 
design done in two oil colors 
each month. New Prices in effect. 
Circulars and Prices sent upon 

request
Originator of Monthly Service 

for Photo Finishers
Manniactnrcd exclutively by 

S. L. Hendrick, 123 S. Jrtieraon, Chicago
O* Hour Service

C A SSA R  f :3 .5 -f :5
Triplet-Anastigmat SERIES 0

Brand New
The distinguished feature of this lens is its extra
ordinary sjieed. At its full opening it works at f :3.5 
but in actual comparison with most other lenses sim
ilarly listed, its siieed is considerably greater, because 
it is an uncemented anastigmat and therefore, there 
is absolutely no loss or absorption of light due to 
the presence of cement.

For motion picture cameras the rapidity of Nos. 
1 and 2 may be increased to F :2.5.

Send in your order now with remittance. Ten 
days' trial is allowed. You may return if found un
satisfactory and money will be refunded.

Mounted in Barrel with Iris Diaphragm

No.
Foci.l

Length,
Inches

Aperture,
Inches Speed

Size of 
Plate Covered 

Inches
Each

1
2

2 % F :3.5 1 x 1% $ 26.00
3 % F : 3.5 l% x 2>/4 28.00
4% 1% F :3.5 2>4x 3 >4 32.40

4 5 !4 1%
1 */S

F :3.5 3%x4% 37.00
5 6 F:3.5 3%x4% 42.25
6
7 7%

1%2
F :3.5 
F :3.5

4 x 5
4% x 6%

48.50
53.00

8 8% 2%
2%

F :3.5 5 x 7 67.50
9 10 F :3.5 6 x 8 87.00

10 11% 3% F :3.5 6%x 8% 122.55
11 1414 3% F:4 7 x 9% 154.00
12 16% 3% F :4.8 8 xlO 209.00
13 20 4% F :4.8 10 xl'2 277.00
14 23%

27%
4% F:5 11 xl4 366.00

15 5 F:5 12 x!5 520.00

Money back if found unsatisfactory 
after 10 days trial.

Central Camera Co.
112 S. Wabash Avenue. Dept. AW-6 Chicago, 111.

A FORTUNE FOR THE RIGHT MAN—If you are 
a good business man or a photographer you can make 
a fortune with a good photographic school. The 
New York Institute of Photography’s branch school 
in Chicago is for sale! Why dispose of a good 
thing? The owner wishes to concentrate his entire 
attention to his highly successful New York School, 
preferring to concentrate Ms energies in one place 
rather than spread it thin over two widely separated 
places—90% of the attendance at each school is 
local. There is a good field for both schools and 
the owner will place his good will and experience 
behind the man who can take over the Chicago 
school on any equitable terms—terms which will be 
mutually satisfactory. Address Jay Falk, New York 
Institute of Photography, 10 West 33rd St., New 
Y o r k . ______________________________ 6-12-2-EOW
FOR SALE—One three speed Pako dryer, A. C. cur
rent and gas heated. $70, fine condition ; one Ideal 
print washer, will wash up to 16x20 prints, $10. J. 
L. Ketteman, 608*4 E. 2nd St., Lima, Ohio. 6-12-1-C 
W A NTED—Co-partner for established studio, por
trait and commercial : excellent opportunity for good
operator. W-8, care o f this journal.___________6-12-1
PHOTO COLORING —Whether the best or cheapest 
work is wanted, your trade always demands the best 
for their money. We do that kind, and at reason
able rates. Portraits or, views done in water or oil 
colors, all sizes. Get our prices. Send a 6x10 along 
with 10c to cover cost of packing and postage and 
get sample coloring. You'll come back to us for 
regular service. COLORCRAFT, 2012 Archer Ave., 
Chicago, 111. 6-12-2-C

THE FOUNTAIN AIR BRUSH

= = ---------------- 1
T 1 1----------------------1

W I L L  I N C R E A S E  
Y O U R  P R O F I T S !

Easy to handle and to Keep in Order 
Over 30,000 in every-day use 
Send for Catalogue 52W

THAYER & CHANDLER
913 West VanBuren Street CHICAGO, ILLINOIS

Get your competitor to read Abel’s-
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Your Studio Needs
C eiling lights for general illum ination

Ceiling Ventlites are now 
available at our regular 
photographic apparatus deal
ers. They are rapidly re
placing all manner of home 
made ceiling lights.

Because
They are entirely self con

tained and do not depend on 
ceiling conditions for effi
ciency.

Because
Thev have three times as 

much light output as is avail
able without the Y'cntlite 
Parabolic Reflector.

Because
They direct the light where 

you want it and not into your 
lens.

Because
They come completely as

sembled and can be installed 
in a few minutes.

Because
They are scientifically 

worked out for efficiency, 
durability and appearance.

The Ceiling Ventlite consists of a specially treated silk fabric which is carefully 
stretched over a suitable frame; inside this frame a Ventlite Aluminum para
bolic reflector is made to revolve around the light centre, by the mere pulling 
of a suspended cord, thereby directing all the light downward on the subject 
at an angle of 45°.

It is a practical quality Ventlite Product, superior in efficiency, material, 
endurance and appearance.

Ask for Ceiling Ventlite circulars at your dealer. 1 f he does not 
carry Ventlite Products, write us.

Johnson Ventlite Company
732 Federal S treet Chicago, III.

lie'll thank you for the suggestion
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Fiectragraph will not shrink nor warp 

<r*o
It has a beautiful and uniform surface 

<reo
It provides greater latitude o f exposure 

<r*o
It gives a full range o f gradations

It will develop in any standard formula 

11 is treated by the super-hydrating process 

It is unlike any other photographic paper 

Samples will be sent to any photographer

T H E  BEST BY T E ST
Sterling Tanks For Every Need

HYPO & FIXING BATH TANKS 
WATER-JACKETED OUTFITS 

Ask jour dealer for prompt shipment or write us.
Sterling Manufacturing Co.

Beaver F'alls, Pa.

Enlargements
On leading bromide and chloride 
papers. High-grade projection prints 
for portrait and commercial photog
raphers. Especially equipped for large 
sizes and quantity work.

Copying
Enlarged or reduced negatives or 
positives.

Contact Printing
on Platinotype Palladiotype and Satista 
papers— the world’s standard for qual
ity and permanence.

Art IT ork
Finished prints and enlargements in 
black or sepia. T ry  our “ Sepia-Tints” 
— sepia enlargements beautifully fin
ished with just a touch of colors. Made 
from life negatives or good copies. 
Price lists, etc., sent on request.

Service Department
WILLIS & CLEMENTS, Inc.

604 Arch Street Philadelphia, Pa.

FOR SALE CHEAP Crown printer No. 1. 8x10 ; 
Eastman projection printer No. 1. 5x7 ; Century stu
dio camera outfit No. 1 and lens, 8x10 : home por
trait camera and lens, Butler-Spieth light, almost 
new. Write It. Jordon. 612^ South Tryon St., Char
lotte, N. C. 6-12-2-C
FOR SALE—Kodak finishing studio, fully equipped: 
good reasons for selling. Summer business will pay 
for place: $500 will handle, balance monthly pay
ments. Box 937, Great Falls, Mont. 6-5-2-C

SITU ATIO N  W A N TE D
The insertion of an advertisement under “ Situation 
Wanted” carries with it the obligation on the part 
of the employee to answer every letter he receives 
in response to his advertisement for a position. If 
only with a postcard. The editor of Abel ’s will 
appreciate being advised when employes fail to 
accord this courtesy to employers.

WANTED—Permanent position in studio doing work 
of better class: exceptional printer; can work any
where in studio; salary no object if reasonable. C. 
E. Davis. 102 So. 7th St.. Council Bluffs, Iowa.
_____________________________________________ 6-5-2-C
PHOTOGRAPHER wishes position ; experienced with 
color process negatives, screen negatives for litho
graphs and photo engravings; national known refer
ences : age forty, married, American, twenty years 
experience, salary $27.50. C-3, care of this journal.
_____________________________________________ 6-5-2-C
CAPABLE ALL-around man, at present employed as 
darkroom man and printer, desires similar position 
with first-class studio; all details upon request; effi
cient and industrious. Address Geo. L. Ferguson, 
376 W. Main St., Newark, Ohio. 6-5-2-C
POSITION WANTED—Photo supply store cierk or 
assistant, knowledge of photography and supplies; 
can do oil and water coloring; studio position con
sidered. Bender, 1015 So. 29th St.. Lafayette. Ind.

6-12-1-C
iVhen  you  w rite  advertisers , please  m ention  A b e l ’ s
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We challenge the users of subs
titutes to make a comparison be
tween their negatives and those 
they can make on glass plates.

Whenever that happens, some 
manufacturer of good glass plates 
gains a customer.

C R A M E R  P L A T E S  are 
GOOD glass plates.

G. Cramer Dry Plate Co.
ST. LO U IS, MO.

______ ________________________________ _ _____________________
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He’ll thank you for the suggestion—
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CLASSIFIED ADVERTISING
Italic type or capitals at double the rates quoted. 
No display. Count every word, number and initial, 
including heading, name and address. CASH 
MUST ACCOMPANY ORDER. ADVERTISE
MENTS NOT ACCOMPANIED BY REMIT
TANCE WILL BE RETURNED. Help Wanted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisements will not be accepted 
on that basis.

SITUATION WANTED: Under 30 words, one 
insertion free. Additional words. 2c each. Extra 
insertions, 2c per word. No advertisements less 
than 50c.
HELP WANTED: 3c per word. No advertise
ment less than $1.00.
MISCELLANEOUS: 8c per word. No adver
tisement less than $1.00.
STUDIO FOR SALE: 5c per word. No adver
tisement less than $1.00.
ANSWERS IN OUR CARE: 25c extra for each 
Insertion.

A THOROUGHLY capable, all-around workman, with 
twelve years experience, wants permanent position
with first-class studio. Write L. G. Strathman, Car-
jyle, 111.____________   6-12-1
POSITION WANTED by up-to-date man with twenty 
years experience, dependable photographer in every 
w ay; Chicago or surrounding, not far from Chicago 
preferred. State salary willing to pay right man.
L-i. care of this journal,__________________ 6-12-1-C

POSITION WANTED by young man who has had 
experience in all branches of studio portraiture : can 
furnish references and samples. Fred C. Schultz,
2043 W. Monroe St., Chicago, III. 6-5-4-C
POSITION WANTED by young man as kodak fin
isher ; ready for work at once. Clark Knight, Bur
lington, Kansas. 6-12-2-C

HELP W A N T E D
The insertion of an advertisement under "Help 
Wanted" carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
of A bki.’s will appreciate being advised when em
ployers fail to accord this courtesy to employes.

A WORTH while position for a strictly high-class 
retoucher who can also do fair operating : may oe a 
lady or gentleman. Unless you are first-class plea'e 
do not reply. 8-8, care of this journal. 4-17-TF
WANTED -Retoucher, woman preferred: must be a 
good etcher and a moderately rapid workman : per
manent. Edmonston Studio, 610-13th St., N. W.,
Washington, D. C.___________________________ 5-22-TF
\V \NTKD Exiiericnced coupon salesman: Kid j rep
osition and easy to sell : all year work for a good 
man. Derby Studio, 527 N. Washington. Lansing. 
Mich. 6-12-1
\\ WTHD—Salesmen, experienced in selling photo
graphic mountings. Selling to first-class studios 
in New England states, also man selling leading 
studios in Pennsylvania, Maryland. Virginia, West 
Virginia and New York state. Give references. S-l. 
care of this journal. 6-5-4

PHOTO CUTS
Are Statuettes of 

Superiority
8 by 10 or under $ 1.25, one 
inside cut free— we make 
them any size— from one 
inch to six feet. It pays to 
buy the best. W e  are sorry 
we cannot send free samples. 
Vow nill like our serrice

Photo Art Company
Formerly Lee. Giblin & Co. 

3804 N . Paulina St. 
Chicago, III.

WANTED—Man to take charge of our kodak de
partment including kodak developing and printing 
plant. Give references, state age and salary expected. 
An acquaintance with professional photographers’ 
supplies would be a help. Smith & Butterfield.
Evansville, Ind.  6-5-2
WANTED—Operator and retoucher, as well as all- 
around man : one up to the minute with ladies and 
children. State salary with commission and send 
photos. At once. Camera Craft Shop, Durham, N. 
C . ________________________________________ 6rl2-I
WANTED— A good all-around man for a permanent 
position at once. Send photo of self, samples and 
particulars to A. M. Annis, 415 S. Salina St., Syra-
cuse, N, Y.___________    6-12-2-C
WANTED—Coupon agent, man or woman: very at
tractive proposition ; good studio ; western New Eng
land city of 150,000 population. E-2, care of this 
journal. 6-12-1
WANTED AT ONCE — A -l workman, retouching 
mostly : position steady. Heyn & Keeley. Great Falls, 
Mont. 6-5-2

STU D IO S FOR SALE
STUDIO FOR SALE in Ohio—Some photographer is 
looking for a clean cut investment. I have what you 
want. Investigate. C-5, care of this journal. 5-22-4 
ONE MAN studio, with living accommodations on sec
ond floor, for sale at $375 : exceptional opportunity in 
fast growing North Carolina town. P. O. Box 505,
Sanford. N. C. _________________6-12-1-C
FOR SALE—Old established studio, up-to-date in 
every respect, located in high-class Indiana county 
seat ; 5,000 population ; practically no comi>etition : 
Christmas business will pay for it. $1,500 if sold 
at once. Address B-l. care of this journal. 6-12-1 
FOR SALE—Unusual chance to secure a leading 
high-class photograph studio located in elegant build
ing in the heart of the business center of Chicago ; 
established over thirty-five years: modern equipment; 
large north skylight ; low rent: must sacrifice on 
account of illness. M-3, care of this journal. 6-12-2-C 
STUDIO FOR SALE—Weil equipped including of
fice fixtures; population 40,000. $400 cash. Lee
Greer, Wilmington, N. C. 6-12-1-C

H ELP W A N T E D
First-class retoucher—one who can print. Must 
be an A-l man. Good salary; permanent posi
tion. Give full particulars and references in 
first letter. Address

J. D. STRICKLER
6008 Penn Ave.. Pittsburgh, Pa.

I Buy Film and Glass
Highest prices paid. Write for prices 
and instructions before shipping.

F*. H. KANTRO
PORTAGE. WIS.

favor the advertised produets—their makers are responsible■
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Both
Photo A lums are
free running  O K 5

When you want to use a 
little, no time or temper 
is lost by having to stop 
and chop it off the cake.

c jfjvM 'nd’rf'f//, Granular Alums 
never cake and always dissolve 
quickly, producing clean so
lutions without filtering. For 
ease in operation and best re
sults, they can’t be improved 
upon.

__ rtKm> _ „r
..ALUM

mu rw«*»for*hii* fKuMM.nr**'

8t5£ — .
**U*airoi *’l"l

S - —  ___—

^

Granular 
PHOTO ALUM

CHROME 
ALUM

*l l *< «‘.H8og,E.ror*ssn«
> OlAMItlM)

fcirtiu Chimic*! Ho«»y

Granular
PTIOTO CHROME ALUM

Photo Chemical Dept.
M allinckrodt C hemical W orks,
SECOND AND MALLINCKRODT STS.
St . Louis, M o.
Please send me ]4 lb. working samples of 
Mallinckrodt Photo Alum Potassium and 
Mallinckrodt Photo Chrome Alum. 1 enclose 
10c to cover cost of mailing.

Please print plainly.
Name ............................
Address .....................
City State

The samples offered will convince you of their superiority 
Mail the coupon attached

MALLINCKRODT CHEMICAL WORKS
ST. LOUIS MONTREAL PHILADELPHIA NEW YORK

—Our Motto is "Service.”  Can ivc help you?
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For enlargements that are 
distinctively different— 
that make a decided qual
ity appeal, use

EASTMAN
PORTRAIT
BROMIDE
Old M aster

In huff and white stocks 
at your dealer’s

KASTMAN KODAK COMPANY
ROCHESTER, N. Y.

dll dealers'

He'U thank you for the suggestion-
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Eastman Plates
Cover the entire range o f

photographic requirements

Eastman Polychrome is a remarkable color- 
sensitive plate that finds favor both with 
portrait and commercial photographers and 
pleases them equally well. It has unusual 
speed for an orthochromatic material and 
produces negatives that are soft but bril
liant.

In commercial work the Polychrome re
sponds to filters with excellent separation of 
yellow and green values, while its speed is 
a decided advantage to the busy commer
cial photographer.

7Vierc s an Kastman Plate for every purpose, 
backed by Eastman Service.

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y.

A ll dealers'

Get your competitor to read A bel's-
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‘The Paper fo r
Distinctive Portraiture

The delicate gradation and warmth 
and brilliance of tone secured by di
rect development o f  Vitava Etching 
Brown give these prints a quality 
that makes them distinctly pleasing.

Medium Rough, slight lustre and 
Smooth, semi-matte —  both sur
faces in white and huff stocks, at 
your dealer’s.

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y.

All dealt rs'

H7i<» in doubt consuJt Abel's


