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HAM M ER PLATES are coated on 
clear, transparent glass and can’t be 
excelled.
Light values change from month to 
month but speed values in HAM M ER  
PLATES remain always uniform.

Hammer Dry Plate Company
Ohio Ave. and Miami St., St. Louis, M o. 
N .Y . Depot 159 W .22nd St., New York City
Hammer’s booklet, 10th edition, sent upon request
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90 Days From Now
\ ou II be getting ready for another heavy pro

duction period— your 1925 Easter business, and 
you II be glad you thought of this easy-operating 

PA K O  No. 2 Professional 
Printer N O W .

1 he PA K O  No. 2 is par
ticularly appreciated by pho
tographers who take real 

pride in the artistic quality of their work 
and who believe that Art deserves its fair 
reward in the shape of profits.

If rite fur complete and detailed 
inf urination to your nearby dis
tributor, or direct to

, Minneapolis, Minn.

-Don’t forget you "saw it t'n Abel’s” -

Professional 
Printer Pro
vides a facile, 
complete, and 
tested techni
que for mak
ing portrait 
prints o f high
est quality in 
less time and 
with less ef
fort. bringing 
proportionate
ly (treater re
turns to you.

PAKO CORPORAT1
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Bg W ILL H. TOW LES, Washington, D. C.

MAN by Russ' Studio, Eustis, Fla. The 
subject is fairly well placed in space. 
Would probably been improved a 

little by cutting off the front, narrowing it 
down a little. Very harsh and contrasted in 
lighting, destroying all character and feeling 
of Ilesh. Hands too prominent and large 
and lighted too strong.

Boy by D. A. Berninger, Buffalo, N. Y. 
Good average picture of a boy. Round and 
full of tone. Reproduction is just a little 
better than original which has a feeling of 
being a little over retouched and with too 
much reflector.

Child by Heyn & Keeley, Great Falls, 
Mont. A very satisfactory portrait of a 
child, a volume light giving a roundness with 
a use of a second light to give a slight ac
centuation. Nicely spaced, good relief in 
background.

Man by Heyn Studio, Omaha, Nebr. The 
use of second light in this picture is most 
unfortunate. Entirely too strong on fore
head under hat, giving a sharp black shadow 
in front which narrows down the head and 
the black hole in right eye and side of nose 
and mouth which destroys drawing of mouth 
and gives a crooked or distorted effect. 
Original has feeling of very much over-re
touching. Background too solid and empty, 
lacks atmosphere. Subject well spaced and 
shows some strength in composition.
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TIIE Winona School Fund. We would indeed be derelict in our duty 
did we not ourselves say a few words concerning the five thousand 
dollar fund which the Women’s Auxiliary of the Photographers’ 

Association of America have taken upon themselves to raise for the proper 
furnishing of the Winona School. For three years now both instructors 
and students have been working with very largely makeshift equipment. 
Bear in mind that we are referring to classroom equipment and general 
furnishings of the building. Practically everything in the nature of ma
terials and apparatus is being furnished by the manufacturers without 
charge to the School, as a token of their appreciation of the P. A. of A. 
and what it is doing for photographers through the medium of this annual 
course in photography. The building itself was bought and paid for with 
a five thousand dollar fund taken out in Life Memberships by some fifty 
or more big-hearted men and women in the profession, so that now the 
only thing remaining to put the School on a first-class footihg is proper 
furnishing of the building.

At the Milwaukee Convention the Women’s Auxiliary agreed to under
take the task of raising the necessary money for this purpose. It was 
estimated that five thousand dollars would do the job in good shape, and 
accordingly that sum has been set as the goal. On the Association page 
last week we published a subscription blank, which we are again reprint
ing in this issue. Both money and pledges are coming in well, but it 
means that all must help if the campaign is to go over the top in good 
time to have the new equipment installed in time for next year’s school. 
Everything helps, and the small contributions are just as essential as 
those much larger. Give what you can, even if it is only a dollar, for the 
dollar gifts will be just as gratefully received, and if sufficient of the small 
sums come in the fund will completed in very short order. Fill in and 
mail the blank today.

--------- Whatever’a worth while is advertised in Abel’s---------
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N O Annual This Year. We are sorry to have to announce that it has 
been found impracticable to issue an Association Annual for the 
minutes of the 1924 Convention. Up to a very short time ago it 

was expected that this would be done, but lack of advertising support has 
made it impossible. However, the members will not be deprived of the 
many valuable talks and demonstrations which were included on the pro
gram, as these will appear in the columns of the weekly publications, 
commencing immediately. Such publication would have started much 
earlier had it not been for the delay involved in the unsuccessful attempt 
to publish a handsome Annual.

------------- o-------------

Bringing the Customer to the Studio
A Talk given before the Milwaukee Convention of the Photographers Association of

America by Cliff R uffner,

Y OU have no doubt all heard a great 
many remarks to the effect that the 
photographer is not a business man; 

he is artistic; he is temperamental; he has 
a thorough knowledge of the technique of 
his profession but he isn’t a business man. 
Now that may have been very true a few 
years ago but it isn’t true any more. The 
photographer more and more every year is 
coming to be a business man. We can see 
it by the nature of the convention programs. 
The photographer is clamoring for business 
subjects, business talks, cost finding systems 
and advertising. I think particularly that 
the fact that more photographers today are 
advertising than ever before in the history 
of photography is of itself enough proof 
that the photographer is coming to be a 
business man, because advertising is selling, 
there is no getting away from it at all.

There is advertising and there is publicity, 
but there is a distinction, between the two. 
Through our press clipping service I see 
practically the greater part of the advertis
ing that is done in the United States. In 
the last year or two it has been increasing 
by leaps and bounds, and I think that the 
photographer who doesn’t advertise will 
soon be the exception rather than the rule.

I often wonder why the minority don’t ad
vertise. Do they think that photography is 
getting to be an old thing, that it is imposs
ible to create a demand for it, or do they 
think that the competition is something that 
is unsurmountable? To my way of thinking 
(and I think I am right) there isn’t any

Editor of “Studio Light.”

question at all but what the portrait photo
grapher can create any amount of demand 
for portrait photography simply by adver
tising, and advertising correctly. There is 
no limit to the demand that can be created. 
We have some pretty stiff competition, there 
is no getting away from that.

This is an age of wonderful inventions. 
We have the automobile, music mechanically 
reproduced, the radio and all of those things. 
Anything that is a luxury, anything that 
people really don’t have to have is really 
a competitor of photography. If the photo
grapher is complaining of poor business, 
there isn’t any money, people can’t buy pho
tographs. Look at the automobile industry, 
look at all these other luxuries people are 
buying and stop to consider that if you 
could get only a very, very small per cent 
of the money that is being spent for other 
luxuries, even during hard times, the pho
tographic business would floui’ish so that 
none of you would have any complaint at 
all.

It is truly a wonderful thing to sit in 
our homes and listen to the voices of the 
great opera singers, to turn on our radios 
and get concerts all over the counti’y, or 
to step into the car and get out over the 
beautiful country roads that we have. All 
of these things are very fine, but when you 
stop to look the thing right in the face, is 
there anything that is really more wonder
ful, that gives more lasting pleasure than 
photography? This is an old thing to you. 
But put yourself in the place of people to

ONLY 97 LEFT
On August 4th, at the Milwaukee Convention, we showed the first copies of our 

Portfolio of Advertisements. The total edition was 1500 copies. There are now only 97 
left and no more will be printed. Photographers who want copies, or dealers who want 
to replenish their stocks should write immediately. The price postpaid is $3.15.

■Oet your competitor to subscribe to Abel’s -
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THIS week are are publishing number 243 of our series of pho
tographers’ advertisements. Readers who have clipped these 

advertisements each week have b y  now  a most valuable file o f  ideas 
from  which to make up ads for their ow n use. This w eek ’ s advertisement 
may not strike you  today— six months from  now  it may be  just what 
you  want. If you  don 't  file your copies, at least keep these ads.

whom photography is not an old thing. 
You must put yourself in the place of the 
people you are trying to interest.

There really isn’t anything more won
derful, when you stop to consider, than the 
fact that from possibly thousands of miles 
away you can get the photograph of a 
father or a mother or a dear friend, a speak
ing likeness. There isn’t anything more 
wonderful than that. There isn’t anything 
that has more sentiment to it. So you really 
have something wonderful in photography 
if you will only take advantage of the op
portunity and exploit it.

The young man in the business, the man 
who has just stepped into the business is 
an enthusiast; to him photography is some
thing new. We older people who have been 
in the business for years and years don’t 
look at it as something new. I heard some
body talking about being in the business 
forty-one years the other day. The man 
who has just stepped into photography is 
an enthusiast and to him photography is 
one of the grandest things and he is so en
thusiastic about it he impresses all the 
people that come in contact with him with 
his enthusiasm. That is the kind of a man 
who is going to create a demand for pho
tography providing he has a means o f get
ting his enthusiasm across to the people he 
wants to interest.

You have to sell yourself on sentiment if 
you are going to create a desire for pho
tographs, not the slushy kind of sentiment, 
not this death bed sort of advertising in 
which you infer that little children may not 
be here tomorrow' and that sort of thing, 
but good wholesome sentiment that will in
terest people and if that is properly put 
forward in advertising there is no question 
but what you can get the demand for your 
wares.

For example, all of us have children about 
us growing up into manhood and woman
hood. There isn’t any other way that we 
can keep them as they are today for all 
time to come except in photographs. Now 
there is a wonderful piece o f sentiment, and 
if you can get that sort of sentiment into

your advertising, it is going to make people 
want photographs. “ Photographs of the 
children never grow up; photographs of 
the old folks never grow older. There is 
really nothing more personal, nothing that 
carries with it more of sentiment than the 
gift o f a photograph to friends or rela
tives.”  That is the kind of thing that is 
going to induce people to come to your stu
dio and buy photographs. You are not sell
ing photography really, you are selling 
sentiment. These other people who are 
selling other luxuries are not actually sell
ing those luxuries. The automobile man, 
for instance, doesn’t sell an automobile; he 
sells transportation. There isn’t any one

Your W ife and 
Family

Would rather have your 
photograph than any other 
gift you could give them 
this Christmas.
There is still time to get it 
made for Christmas. 
Phone today for an ap
pointment.

LUMIERE
STUDIO

4 So. Main Was. 2861

Ground Floor 
No Stairs to Climb

The catchline of thin advertisement is partieuarly 
aood. Few. if am/, married men would fail to read 
it—and the copy below.

-Don’t forget you " saw it in Abel’s”
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c. c. Conk. New York “ Morning Telegraph'' says:—"The Hammer Press Plate is by far the fastest plate 
/ have ever used in my 20 years of photographing finishes of races.ft
This is the finish, fourth race at Aqueduct Track, Sept. SOth, 1921,, in a heavy rain at four P. M. with a 
.̂S Lens, Speed 1-800 Sec,

here who of his own choice would buy a 
flivver, but millions of people have bought 
them because flivvers take them into the 
great out doors and get them away from 
the city.

The automobile manufacturer doesn’t 
advertise automobiles; he advertises trans
portation, something that will give them 
the thrill of fast motion and show them new 
scenery, and it is the same way with all 
the other luxuries. Of course, we figure 
that everybody is sold on automobiles. 
Some of the best automobile advertising 
today doesn’t talk ab^ut the horse-power of 
the car and that sort of thing, but it speaks 
of the ease with which it is operated and 
the way women can handle the car and that 
sort of tking. It is a matter of transpor
tation with the automobile people, and with 
photography it is a matter of sentiment. 
If you play up that note of sentiment, prop
erly, you will induce people to have photo
graphs. Photography i9 as new to the com
ing generation as it was to us thirty or 
forty years ago and they will all want pho
tographs if you will create a demand for 
them.

I want to draw a line between advertis
ing and publicity. There is a certain na
tural demand for photographs, that is, if 
you sit down and don’t use a word of ad
vertising there are a certain number of

people who are going to want photographs 
and are going to have them made. The 
fact that you may be so well known in 
your town that every one speaks of you as 
the leading photographer is publicity. But 
that doesn’t make people rush into the stu
dio to be photographed. There are a great 
many photographers who say what I heard 
one say the the other day, “ My work is my 
best advertisement. That is all bosh so far 
as real advertising is concerned. It is good 
publicity. The fact that you make good 
work doesn’t induce any one to be photo
graphed, not at all. Your name over the 
door, the photographs in your display case, 
the line in the newspaper that reads “John 
Jones, photographer, 245 Main Street, over 
the post office or across from the book 
store” isn’t advertising; that is publicity. 
That is all right if a person has a desire 
to have photographs made. It tells one 
wThere to go, but unless it is backed up by 
advertising that actually creates a demand 
in the minds of the people for the thing that 
you have to sell, it isn’t advertising. I 
would like to impress that upon all of you 
here who advertise or who anticipate ad
vertising.

You can’t get business by passive adver
tising that simply tells some one you are 
the photographer. That doesn’t make 
people want a thing. Just look over the

-Our motto is "Service.”  Can we help Y O U ?-------
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advertisements you see in any of the maga
zines and see if you find any of that kind 
of advertising by people who spend a mill
ion or two million dollars a year on their 
advertising appropriations. No, you will 
find something that actually makes you 
want the thing they to have sell and that 
is what you have to do and that is what you 
can do and it will increase your business 
just as soon as you do it.

Now, on the other hand, the advertise
ment, be it in the newspaper or a letter 
that attracts attention, that makes people 
want to read it, and when they read it 
starts a train of thought that makes the 
person want what you are talking about, 
is a real salesman. When you have that 
kind of an advertisement you have a sales
man that is bringing people, or at least 
creating in their minds a desire to come 
to you and get what you have to sell. It is 
more of a sales force than the people you 
have in your studio, because they don’t pull 
people in, they merely close the sale after 
good advertising gets people into your place 
to buy what you have. I really think that 
the advertisement is a great deal more im
portant than the people you have behind 
the counter to close the transaction.

Now as to the display case. That is a 
fine thing, but every new display you put 
out should have a card of some nature, 
something that will make people stop and 
read and it should put forth some sort of an 
argument that will make them want to 
come inside. Your display case is passive 
if it is just filled full of pictures and noth
ing else. People will go by and look and 
say, “ That is beautiful work, that is a pic
ture of So-and-so.” There is nothing to 
tell them to come in. It is passive. You 
want something that really has a pull to 
it. You can do it in your display case just 
the same as you can do it in the newspaper, 
and a great many people are doing it.

I am not stating a theory that has been 
advanced by some advertising man who has 
space to sell you. I haven’t any thing to 
sell you at alU It is only to my interest 
that you do more business, because the more 
business you do the more prosperous all 
these manufacturers who attend the con
ventions will become. Advertising really 
makes successful business, we know that, 
there is no question about it at all. I f you 
can get that idea into your own minds suf- 
ficently strong that you will go home and 
advertise, I feel certain that if your ad
vertising is good advertising, you will get 
some results from it, providing the adver
tising continues to urge at regular inter
vals. You can’t advertise in a newspaper

once and sit down and begin to check up on 
returns. That is impossible unless it is bar
gain advertising and I don’t think that this 
Association, or the ethics of this Associa
tion approve of bargain methods. It is 
something that comes back at you as a 
boomerang and makes it impossible after 
you have put on a bargain sale to get your 
prices back to normal.

Advertising must continue at regular in
tervals. You can’t reach every one with 
one advertisement, it is impossible. You 
may reach John Jones today, and it may 
be six or eight months from now before 
you reach some one else. One advertise
ment won’t do it. Advertising doesn’t 
knock them dead the first time but shoots 
the germ into them that gets to working 
and finally brings them to you for relief. 
That is the only objection I have to a slo
gan that was once used, “ Be photographed 
this year on your birthday.”  Now if I were 
to read the advertisement, “ Be photo
graphed this year on your birthday,” that 
thought would have to stay in my mind 
from now until ten or eleven months from 
now, and there might be something a good 
deal more appropriate that would induce me 
to go into a photographic studio a great 
deal sooner than on my birthday.

Since advertising is just as important as 
selling, that is, the selling in the studio, 
whatever advertising you do should be 
budgeted. You should set aside an amount 
for your advertising based on a year’s gross 
sales, say from three to five per cent of 
your gross sales, and then sit down and 
figure how you can spread that advertising 
out over an entire year to get the most 
benefit from it. If you shoot it all at once 
it is gone and people forget all about you. 
To illustrate that point I might tell an old 
story. It is about the man Smith who ad
vertised. He was a very good advertiser. He 
advei'tised so well when he was a young 
fellow t,hat he got a wife, but for some rea
son or other after they got settled down 
and a couple of youngsters came into the 
family the advertising appropriation gave 
out. He didn’t keep it up. He was talking 
to one of his friends one day and complain
ing a little bit about it. He said, “ Things 
at home are not quite as congenial as they 
used to be. The wife has a tendency to be 
a little bit irritable and the children prob
ably have something to do with it, but for 
some reason or other things don’t seem 
quite the way they ought to be, and it isn’t 
as pleasant at home as it was in the early 
days o f our married life.”

(To be continued)
-If you need information—write ABEL’S
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ASSOCIATION NEW S
Published. Weekly under authority o f the Hoard o f the P. A. of A., under arrange

ment with the publishers of Abel’s Photographic Weekly 
the Bulletin of P hotographic and Camera Craft 

By S. R. Campbell, Jr., General Secretary, 722 Bond Building, Washington, D. C.

That New Name for the School

R IGHT here is where we are going to 
have to acknowledge a whole peck of 
suggestions for the new name for the 

School of Photography, P. A. of A. other
wise known as the “ Winona School.”  Dur
ing the past two weeks, we have received 
no less than fifty-six efforts to provide a 
new name that will link the institution with 
its founder, the P. A. of A. and also deviate 
from the term “ School” . We have almost 
reached the “ saturation point” , as they say 
of the automobile market— a great many of 
the suggestions now received being dupli
cates of ones already on file. Occasionally 
someone will break away from the “ Acad
emy,”  “ Institute” and “ University” line of 
thought to come in with “ Extension” , “ Short 
Course,”  “ Aid” or “ Review” as a substitute. 
But two or three have actually coined names 
to suit the occasion and we might say that 
some of these latter are better than some 
of the terribly long titles which would al
most be certain of giving way to a nick
name.

We were particularly pleased to receive 
suggestions from two of our former Pres
idents of the Association, George H. Hast
ings and Chas. L. Lewis,— it shows their in
terest in the affairs of the old P. A. of A. 
is not waning. Mr. Hastings, by the way, 
happens to be the oldest one of our living 
Ex-Presidents, having held the chair in 
1891 at which time the Annual Convention 
was held in Buffalo.

All this, if we may review, is competition

for the prize of $25.00 offered by the P. 
A. of A. for the best suggestion received 
at Headquarters before December 31st for 
a new name for the School of Photography 
conducted by the National Association at 
Winona Lake, Ind., each year. Heretofore 
popularly known as “ Winona School” , the 
essential features o f the new name must 
be a connection with the Photographers’ As
sociation of America, either by name or in
itials and an avoidance of the word 
“ School” . There are splendid arguments 
both for and against this word, but if a 
suitable substitute can be found, it will go a 
long way toward winning the prize.

School Funds
We hope our article in last weeks issue 

has cleared up the confusion between the 
Julius C. Strauss Memorial Fund and the 
fund of $5000 which the ladies of the 
Women’s Auxiliary, P. A. of A. are raising. 
The latter is strictly a “ refurnishing and 
improvements” fund while the former, 
though intimated that it might be used for 
permanent equipment necessities, compati
ble with the memorial spirit, may event
ually be assigned to the purchase of a tablet, 
an art window or other more familiar testi
monial to a departed friend. There is an 
entirely different motive back of them 
which should not prevent a donation to 
both, from those who were intimately ac
quainted with the late Mr. Strauss.

Reporting on the $5000 fund, Mrs. How
ard D. Beach, Chairman of the Women’s 
Auxiliary announces a fair response to the

I hereby subscribi
S5 510 515 520 525 550 5100

Toward the Winona School Fund, for which I will forward my check to the Women’s 
Auxiliary of the P. A. of A., Mrs. Howard D. Beach, Chairman, 467 Virginia St., 
Buffalo, N. V., on or before January 15th, 1925.

Name __________________ „_________________________________________

Address________________________ ________________ _______________

Date___________________________________ ________

Tell the dealer you "saw it in Abel’s ’ ’-
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In a rush season, every exposure 
counts. Super Speed Film not only 
enables the photographer to pro
duce unusual lightings with fast 
exposures but to eliminate waste 
from under-exposure and moved 
subjects as well.

EASTMAN
PORTRAIT

FILM
Par Speed— Super Speed 

Uniform Quality

E A S T M A N  K O D A K  C O M P A N Y

All dealers'

ROCHESTER, N. Y.

--------- Don't forget you “ saw it in Abel’s” -
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circulars mailed on the 6th of November. 
At that writing, they had just assumed a 
steady, daily number which she hopes will 
continue. For those who prefer to send in 
their check the first week in January, a 
subscription card was enclosed for immed
iate mailing to aid Mrs. Beach in estimating 
returns and avoid further solicitation of the 
sender. Here is the way one of the sub
scribers, a 1924 student, feels about it,— 
“ Mrs. Howard D. Beach,

No. 467 Virginia St.,
Buffalo, N. Y.

“ Dear Madam,
“ Enclosed please find my check for the 

Winona School Fund.
“ Last July, I took the course and assure

you it was the best money I ever spent in 
the profession and my only regret is that 
I am unable to make a large contribution. 
If I had $1,000.00 to place with something 
in the School line, I would not hesitate to 
place it in this fund.

“ The class of 1925 will be very fortunate 
in the new surroundings. Wishing your 
Auxiliary all success in this undertaking.

“ Respectfully yours’ ’
We hardly had time to secure a release 

from the writer of the above, so have with
held the name. It is authentic, though and 
voices the sentiment of a vast majority of 
those who have attended the School. It 
is a worthy cause and deserving of every 
photographer’s serious consideration.

o-

The Photo Finishers’ Association of America
OFFICERS o f  P. F. A. o f  A. 

Paul Burgess, President....................... ..........................................
G. F. Shaw, First Vice President................................................
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.............. Waterloo, Iowa
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A special department for the photo finisher, published in the second issue of ABEL’S PHOTOGRAPHIC 
WEEKLY each month, under the auspices and by special arrangement of the Board of 

Directors of the Photo Finishers' Association of America.

THE Chicago Convention held Novem
ber 6th and 7th will long be regarded 
as one of the shining landmarks in 

the history of the Photo Finishers Associa
tion of America. The Association is less 
than a year old but now has four hundred 
members from almost every state in the 
Union, three in Canada, and one in Mexico, 
and growing rapidly. Delegates from all 
parts of the United States and Canada were 
in attendance.

Doctor Frank W. Digman, a national 
authority on Trade Associations, spoke on 
the many angles of association work and 
activities, giving many helpful suggestions 
and ideas to guide the organization in its 
early years. Thursday afternoon and eve
ning were devoted to talks by practical 
finishers from every section which proved 
so interesting and educational as to keep the 
delegates in session until ten P. M. A 
nine hour business session in Chicago with 
the scores of shows, cabarets, and other 
counter-attractions is some session indeed 
and is perhaps a record breaker.

The mornings of both days were devoted 
to viewing the exhibits of both manufac
turers and finishers. Much favorable com
ment was expressed about the co-operation 
of exhibitors and finishers in making the

exhibits and meetings dovetail without in
terfering with each other. The exhibits 
themselves showed much thought and cai-e 
in displaying articles and merchandise of 
interest to photo finishers.

Great attention was shown to the displays 
of office blanks, work forms, window strips, 
enclosures, blotters, envelopes, and adver
tising matter for photo finishers. This was 
the first display of its kind ever exhibited 
and credit is due to Chairman Elliott for the 
masterly way each concern’s display was 
arranged. The delegates got enough ideas 
from these displays alone to more than pay 
for the time and expense of attending the 
convention. Photos will be made o f the 
various units after which the exhibit will 
be in the custody of Association Editor Guy 
Bingham of Rockford, Illinois, for use in 
recognized Division conventions.

Paul Burgess of Waterloo, Iowa and T.
R. Phillips o f Washington, Iowa, were un
animously re-elected President and Secre
tary for 1925. The officers for the coming 
year are as follows:—

List of New Association Officers 
P. F. A. of A.

Elected at the Chicago Convention
Paul Burgess, Pres., Waterloo, Iowa.

Tell your dealer he, too, needs Apel’s-
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ANSCO
PHOTOGRAPHIC PAPERS

Professional Cyko Commercial Cyko
Enlarging Cyko Noko

Ansco Proof Paper

PROFESSIONAL CYKO COMMERCIAL CYKO

O ne grade, for professional negatives

Plat ( smooth w h ite ) ,  D o u b l e  
W eight

Buff (s m o o th ) ,  D ouble  W eight
Studio (semi-gloss, w hite), Single 

and D ou b le  W eight
Glossy, Single and D ouble  Weight

ENLARGING CYKO

T w o  grades, Regular and Contrast 
Plat, D ouble  W eight 

Buff, D ouble  W eight 

Studio, Single and D ouble  W eight 

Glossy, Single and D ouble  W eight

Sometimes referred to as “ Amateur 
C y k o .”  G r a d e  s— Contrast, 
Normal and Soft, F or amateur 
negatives and general com m er
cial work.

Glossy, Single and D ou b le  Weight
Studio (sem i-g loss), Single and 

D ouble  Weight

NOKO

A  slow contact paper for amateur 
finishing and comm ercial work. 
Grades, Hard, Medium, Soft.

A , Semi-gloss, Single and D ouble  
W eight

B, Glossy, Single and D ouble  
W eight

A N SC O  PROOF PAPER

Glossy, Single Weight. Packed in gross boxes  only, except 
8 x 1 0  and II x 14, which are packed in half-gross boxes.

A m p le  stocks to meet all requirements promptly. All A n sco  papers 
are m ade with the utmost care and with expert know ledge o f  the p h o to 
grapher’s problem s and demands. Quality, uniformity, and results are un
excelled. Let your selections be from  the A n sco  line next time you  order.

Ansco Photoproducts, Inc. Binghamton, N . Y .

Tell the dealer you "saw it in Abel's” -
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John J. Alves, 1st V-Pres., Braintree,
Mass.

S. U. Bunnell, 2nd V-Pres., San Diego, 
Calif.

W. H. Boyles, 3rd V-Pres., Atlanta, Ga. 
S. C. Atkinson, 4th V-Pres., Regina, 

Sask., Canada
H. S. Kidwell, 5th V-Pres., Chicago, 111. 
Samuel Tunick, 6th V-Pres., New York 

City
F’ red Mayer, 7th V-Pres., Portland, Ore. 
Carl Newton, 8th V-Pres., San Antonio, 

Tex.
E. M. Reedy, 9th V-Pres., Minneapolis, 

Minn.
John Child, 10th V-Pres., Denver, Colo.

T. R. Phillips, Secretary, Washington, 
Iowa.

F. W. Barta, Treasurer, Chicago, 111.
A close contest between Cleveland and 

Detroit for the next convention finally ended 
in a narrow margin in favor of Detroit be
ing recommended, subject to approval later 
by the Board of Directors. The convention 
then adjourned with a banquet in the ter
race gardens.

For the benefit of finishers who were not 
■able to attend, a verbatim report is being 
compiled to be issued in book form. An 
announcement regarding this booklet will 
be made in these columns later.

o

The Southwestern Convention

THE Convention of the Southwestern 
Photographers’ Association was held 
during the middle of October at Ok

lahoma City. As President Watton had pre
viously promised, everything was in readi
ness on Monday the 13th. The Shrine 
Temple was an ideal building— amply large, 
new, clean and attractive and with every 
convenience. The best of feeling prevailed 
and everyone present seemed glad to be 
there. The exhibits from the manufactur
ers and dealers were all that could be asked 
for.

Unfortunately the studios from the four 
states did not send in the number of ex
hibits that they should have done, and the 
attendance was not what the officers had 
expected. However, this is explained by the 
fact that many photographers were already 
quite busy with fall work and could not get 
away.

The program was good and paid special 
attention to facts that would help the aver
age photographer do a better business. 
Among the demonstrators were Harry 
Wills of the Eastman Kodak Company, and 
N. A. Corning of the Hammer Dry Plate 
Company, both of whom gave valuable 
points on lighting and posing. Mr. Buck- 
ley of Binghampton, New York, showed how 
to use drapery to advantage and Mrs. Joe 
Schrader of Little Rock, Ark., gave some 
valuable suggestions for use in the reception 
loom.

The lectures and demonstrations were 
well attended and held the unflagging in
terest of all present. The banquet was held 
at the Oklahoma Club, and in this club, 
Oklahoma City has an institution that 
would be a credit to a city of several times

its size. Everyone present seemed to have 
a most enjoyable evening. Great credit is 
due President Watton, Secretary Edwards, 
and the other officers for the perfect ar
rangements and the general smooth run
ning of the whole convention. They were 
“ all in” from hard work and close attention 
to minute details.

The following officers were chosen for the 
ensuing year: President, H. C. Watton, 
Oklahoma City; Secretary, Guy Reid, Fort 
Worth, Texas; J. E. Griffin, Monroe, La., 
Vice-president; Ernest Solomon, Dallas, 
Texas, Vice-president; Mrs. Joseph Schrad
er, Little Rock, Ark., Vice-president; Ted 
Marquis, Oklahoma City, Okla., Vice-presi
dent.

The next meeting place will be decided 
later and probably will be at Dallas.

------ o------

Detroit Commercial Men Meet

A FTER the regular dinner of the Com
mercial P. A. o f Detroit on November 

10th served in the officers dining room of 
General Motors Bldg., the meeting was 
called to order by Pres. Will Manning. The 
following -were present— Crooks, Dobbs, 
Faulkner, Hance, Hubey, Jackson, Jann- 
row, Will Manning, Leavenworth, Quay, 
Quick, Spencer, Vallin, White, Wuerth, 
Wilson, Worthington, Wyckoff, Kalec, For
ster, E. J. Smith, John Smith, and Hilmer.

Mr. Jackson, the oldest member was pre
sented with a small token on the occasion 
of his last meeting before leaving for Wash
ington.

It was decided to advocate Geo. W. 
Hance as a candidate for the directorship

Whatever'# worth while is advertised in Abel’!
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Service on the Don hie Quickr*w

If T/ien You Specify 
Stanley— Seed— Standard

Your supply house is able to furnish these old reliable 
plates on the double quick whenever your call goes in.

For a generation, photographers who insist on plates of 
tip-top quality have depended on Stanley, Seed and 
Standard.

Remember that these plates are permanently distributed by 
Defender.

Remember, too, to specify— Stanley, Seed, Standard.

< D efender Photo Supply Company, Inc. j,t T
R O C H E ST E R , N. Y.,

-Have you bought your copy of the Portfolio yet?-
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of the commercial section of Winona— 1925.
After discussion it was decided to invite 

all employees at some future meeting.
A motion was next heard that the asso

ciation offer any assistance possible in the 
preparations for the photographic work of 
the African Expedition to be undertaken 
by Messrs. Col. Sydney Waklon— Dr. Inches, 
Harold Emmons— and George of Detroit. 
Supported.

The business meeting was followed by a 
discussion of photographic problems in
volved in the photographing o f oil paint
ings. A painting was furnished by Mr. 
Jackson for the purpose.

------ o------

Duplex Motion Picture Industries, 
Adds Dr. Alfred B. Hitchins 

to Its Staff

'  1 ' HE Duplex Co., who have for many 
years made the highest grade equip

ment for the production of motion pictures, 
are greatly extending their business and 
have equipped a new and modern plant at 
Long Island City.

Shortly the world’s finest and biggest mo
tion picture laboratory will be installed here, 
and the PROJECT-A-GRAPH— a home, 
business, and educational motion picture out
fit, will be manufactured. To take care of the 
many technical problems and conduct re
search in new developments, Duplex have 
secured the services of Dr. Alfred R. Hitch- 
ins, one of the best known authorities on 
photographic science. Dr. Hitchins is a 
Fellow of the Royal Photographic Soc.— 
Fellow of the Chemical Soc.— Fellow of the 
Royal Microscopical Soc. —  Fellow of the 
Physical Soc., London, a member of the 
Soc. of Motion Picture Engineers, being one 
of the Board of Governors, member of the 
Societe Francaise de Photographic and a 
medallist of the society, a member of the 
Camera Club, New York, the Frank in In
stitute and the American Institute of 
Graphic Arts. Dr. Hitchins was for nearly 
three years Associate Editor of “ The Amer
ican Cinematographer” , the organ of the 
camera man, and was for nine years Direc
tor of Research with the Ansco Co. He has 
made a life study o f the chemistry, physics 
and optics of photography and its applica
tions, and has specialized in the many prob
lems connected with the production of mo
tion pictures, from the making o f raw' stock 
to the picture on the screen.

Duplex extends a very hearty invitation 
to i very one interested in photography and

motion pictures, and to the members of 
technical societies, to visit the plant and 
discuss their problems, for with their me
chanical and scientific staff, Duplex are in 
a i)osilicn to render a unique service to 
the motion picture and photographic indus
tries.

------ o------

’Tis Here-Maybe
Another of the old photographic supply 

houses has gotten into difficulties. O. B. 
Reeder has been appointed receiver for the 
Kansas City Photo Supply Company, 1010 
Grand Avenue, Kansas City, Mo., with in
structions to continue the business for such 
a time as in the opinion of the court is for 
the best interests of all the creditors.

The Range Photographers Association 
met on November 6th at the Loomis Studio, 
Virginia, Minn. Headliner on the program 
teas Mr. Daumaker, of Zimmerman Bros., 
St. Paid. The next meeting is scheduled 
for Chisholm, Minn.

The Photo Arts Engraving Copnpany, 
Dayton, Ohio, has gone out of business, be
ing supplanted by the new firm o f The 
Hermes & Knuge Company, Dye Bldg., Day- 
ton. Assets and liabilities of the old com
pany are being handled by the receiver, A. 
M. Barrett, 701 Schwind Bldg., Dayton.

Arthur Cunningham, of Cunningham’s Inc., 
Utica, N. Y., has been receiving a lot of pub
licity in his home town over a motion picture 
film made by him for the Utica Post of the 
American Legion. Cunningham wrote the 
scenario, selected the actors, did the photo
graphy, supervised the cutting and wrote the 
titles, that was all. And got pages upon 
pages of publicity besides making money on 
the job!

The Halldorson Company, makers of arti
ficial lighting apparatus and flash bags 
also make some very excellent radio sets, 
arid sell large quantities of them. Having 
had one ourselves for a long time, we are 
in a position to recommend their outfits, the 
latest of which we saw tv hen last in Chi
cago. If you are interested in radio, in
vestigate what they have to offer.

Joseph T. .Jaret, vice-president of Sun- 
Ray Lighting Products, Inc., New York 
City, makers of the Brieloff apparatus, 
called at our our office the other day. He 
reports good business.

When you answer ads—mention Abel’s-
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The newest thing in 
projection printing 
apparatus

Eastman 
Auto-Focus 

Enlarger

It’s always in focus, accom
modates negatives 5 x 7 or 
smaller, either film or plate 
and enlarges from 1 \ j  to 4 

diameters, maximum print size, 20 x 28. \ he lens is the Kast
man Projection Anastigmat /I4.5, ylA  inch focal length and it’s 
sharp cutting and fast. A cam automatically keeps the image 
in focus as the camera is raised or lowered on its counter
balanced standard to change the print size. Tw o 250-watt 
Projection Mazda lamps are furnished, the lamphouse is ven
tilated and there is a foot operated switch. The paper holder 
will accommodate the largest print, 20 x 28 inches, and white 
margins from H to 2P2 inches are made with the adjustable 
margin gauge. T he enlarger may be used on a table as small 
as 26 x 30 inches. T he price of the complete outfit is S 1 75.00. 
Get your order to your dealer early.

E A S T M A N  K O D A K  C O M P A N Y
ROCHESTER, N. Y.

■’most everything worth while is advertised in Abel’s---------
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Special Holiday Offer
Thousands of artists and photographers have learned the charm and fascination of 

using Peerless Japanese Transparent Water Colors.
That other thousands may know this pleasure we are making this offer.
W e have just issued as a Souvenir Edition to commemorate our 22nd anniversary, 

a booklet of six colors and instructions for making other tints. 'This booklet sells at 
ten cents. This month we are offering a photograph, hand-colored as a model, with 
the same print uncolored, also above Souvenir book of colors, for 10c. (coin, not 
stamps).

Mailed to any address,

Japanese Water Color Co.
Peerless It big.. Diamond Place, Rochester, N. Y.

RETOUCHING
RETOUCHERS FOR THE TRADE. Quick consistent 
service. Experienced retouchers. Shoot us a "get-ac- 
quainted-bunch." ANCHURE RETOUCHING SYS
TEM. 3945 Drexel Blvd., Chicago, 111. 12-30-TF

PIECEWORK promptly done— retouching, etching, 
spotting. The way you want it and delivered when 
promised. Miss Jennie T. Eynon, 13328 Forest Hill 
Ave., East Cleveland, O. 10-11-TFEOW-C

EXPERT RETOUCHING—Since 1908—Prompt, re
liable. efficient. “ Not how cheap, but how good.”  
Hal I>aDez, 6436 Barton PL, Detroit, Mich. Phone 
Walnut 5541-J. 11-22-2-C

EXPERT RETOUCHING— Correct work : prompt re
liable service. Mark all alterations. Mail special de
livery. Photographers Service, Offices 6 and 7, 
Phoenix Block, Lima, Ohio. 11-29-TF

WANTED PIECE work retouching. Samples re
touched free. Price reasonable. Mrs. F. N. Nolan, 
Fairmont, Minn. 11-29-1-C

STUDIOS FOR SALE

STUDIO FOR SALE— Doing good business. Several 
small towns to draw from. Not another studio be
tween Laramie, Wyo. and Rawlins. Wyo. Reason for 
selling, going back to Greece. John D. Sagris, Photo 
Studio, Hanna, Wyo. 11-22-2

I HAVE one o f the best studios in a city o f 35,000 
population with as many to draw from. Business 
average $8,000 per year; in the heart o f business 
(renter; with living rooms, steam heated. If you are 
a good photographer and able to manage a success
ful studio and able to invest $2,000 write G-2, care 
of this journal. 11-15-3-C

MINNEAPOLIS GROUND Floor studio ; must sell on 
account o f health. Christmas will pay for studio. 
You must act quick. 403 Central Ave., Minneapolis, 
Minn. 11-22-3-C

Something N e w -g S .1,**
Photo Finithert to fire  to thdt re
tail ttation*. T w o cards of dif
ferent copy and design to a set. 
done in oil colors. Grmlars and 
pri<§t x n t  u f n  r t fu t t t .

Mansdactared e icbsirsly  by

S. L. HENDRICK
1Z3 S. St.. CfccAf*. 111.

FOR SALE—Studio, school town ; state Normal and 
state School o f Mines. Population 5.500. No compe
tition. Other business more important. Will sacri
fice if taken at once. Kolb Studio, Platteville, Wise.

11-29-1
STUDIO FOR SALE— At once: fully equipped for 
studio and commercial work. Established for thirty 
years in enterprising city of 20.000, western New 
York. Bargain for cash. Address H. F. W., 940 
Lapeer Ave.. Port Huron, Mich. or Mandeville 
Agency, Olean, N. Y. 11-28-1-C
TEN THOUSAND dollars will buy excellent studio 
in big Ohio c ity ; high class business: good prices; 
fine equipment; books regularly audited and all facts 
regarding business and income available for inspec
tion. Ground-floor location with good framing bus
iness additional. Y -l, care of this journal. 1 11-22-2
OLD ESTABLISHED studio in Jacksonville. Flor
ida; Population 125,000. Doing good business; sacri
fice. Address C. E. Ford, 123 W. Bay St.. Jack
sonville, Fla. 11-29-10
STUDIO FOR SALE—On account of health, my 
scenic studio for sale. $6,000 for 5,000 8x10 nega
tives: 144 Mt. Baker; 108 Lake Chelan; 66 Mt. Rain
er : 33 ML Jefferson ; 25 Mt. Adams ; 70 Three Sisters : 
75 Mt. Hood : 4 Mt. St. Helens ; 232 Crater Lake : 53
Beach ; 159 Columbia River : 4 Deschutes River ; 75 Eu
gene and University : 4 Suislaw River ; 4 Oregon Trunk
Railway; 147 Glacier National Park; 22 Pow Wow, 
Browning. Montana. 74 11x14, 6^x16 Negatives;
476 miscellaneous: Mountains, Rivers, Buildings. Tim
ber. Flowers, etc. 238 10x24: including 34 Crater 
Lake. 5x7 Negatives: 32 Columbia River Highway: 
29 Crater Lake: 10 Roses; 12 Lakes; Mountains, etc. 
92 Glacier National Park: 40 Miscellaneous; 29 Gla
cier National Park: 275 Mt. Rainier; 101 Mt. Shasta: 
99 Three Sisters: 160 Indians; Ruth Glacier; Mt. 
McKinley. A fortune in itself if properly handled. 
All positives, all cameras including 10" Cirkut. 24" 
printer: 10x24 19" lens. 11x14 Camera, Cooper-He- 
witt Enlarging Light, Comptometer. Underwood Type
writer, Wold Airbrush and Electric pump, and all 
lenses, except 8Li". 24 Cirkut Negatives. Rent $10.00 
per month. Stock is complete so there is nothing to 
buy. Address Winter Photo Company. 240 E. 32nd
St.. Portland. Oregon._______________________11-29-2-C
NICE LITTLE studio in small, wealthy town ; rich 
surrounding country: high prices; rent $16.00. Price 
$500.00. $300.00 down. Can live well and buy a
home. Write Tazewell Studio, Tazewell. Va. 11-29-1-C

LOOKING AHEAD
Install Sterling Developing tank Outfits for 

Portrait and Cut Film Photography. Saves 
Labor, Expense and Overhead. For both 5x7 
and 8x10 Plates.

Ask Your Dealer for Prompt Shipment
Sterling Manufacturing Co.

Beaver Falls, Pa.

'most everything worth while is advertised in Abet.’:
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Mr. Progressive Photographer
TAKE YOUR SCHOOL PICTURES

THE WILLSON W A Y

IDENTIFICATION

Six finished pictures as above, in 
strip form, including negative, cost

INCREASE YOUR PROFITS
DO IT WITH

WILLSON EQUIPMENT
Capacity, 1,100 exposures at one loading

T H E  W I L L S O N  W A Y
P H O T O G R A P H IN G  pupils of schools, students in colleges, em
ployes of industrial plants, clubs, members of organizations, etc.

P O S IT IV E  ID E N T IF IC A T IO N  N U M B E R S  of each subject on 
the negatives if desired.

GROUP PICTURES FROM ORIGINAL NEGATIVES 
LARGE PICTURES FROM SMALL NEGATIVES

Write
for

Catalog
Dept.

F

Complete F,quipmenls 
Prices at 

$250.00
365.00
500.00 

Sold Direct

Willson Automatic Printer

V ica m  Photo A p p lian ce C orporation
1224 Belmont Avenue, Philadelphia, Pa.

When in doubt—consult Abel’s—
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The Fountain Air Brush WILL INCREASE 
YOUR PROFITS!

Easy to handle 
and to
Keep in Order

Over 30,000 
in every

day use

Send for Catalogue 5 2  W
T H A Y E R  &  C H A N D LE R 913 West VanBuren Street 

CHICAGO - - ILLINOIS

Holliston 
Photo - ClotR

is self adhesive— requires no paste or 
other stickum; lays firm and flat, does 
not pull away at corners or fray at 
edges.

Write for samples

T he Holliston Mills, Inc.
Boston .........................  531 Atlantic Ave.
Chicago .......................  633 Plymouth Ct.
New York .......................  62 W. 18th St.
St. Louis ..............................  221 Olive St.

I Jinv Film and GlassV
Highest prices paid. Write for prices 
and instructions before shipping.

F». H. KANTRO
PORTAGE, W1S.

Published every Friday

For 70 years the B. J., as its readers 
call it, has been read by professional 
and commercial photographers of all 
English-speaking countries. Its arti
cles on the practical and business 
branches of portrait, commercial and 
press photography are the weekly 
counsel of thousands. If you get it for 
a while you will find out its value in 
your business.

The terms of subscription throughout the 
United States are $4.75 per annum post 
free. A sample copy will be mailed upon 
receipt o f application.

i j e i t r p  ( ^ r r e n t u o o b  &  C o . ,  H t b .
Proprietora and Publishers

24 Wellington Street, London, England

FOR RENT

FOR RENT—Milwaukee portrait studio; wired for 
modern indirect light: center of retail shopping dis
trict ; immediate possession. Write Mr. Bellack, 126- 
128 Grand Ave., Milwaukee, Wise. 11-29-4-C

MISCELLANEOUS

BUYERS, WRITE National Studio Bureau for studios 
that are for sale, in all sections of the country. 
Suite 102 Mitchell Bldg., Syracuse, N. Y. 726tf

PHOTOGRAPHS PAINTED in oil; 8x10 siae $2.50; 
11x14 size $5.00. U. Cobbs, 5511 Kenmore Ave., 
Chicago, 111. 11-15-3

FOR SALE— Globe light cabinet; in good condition ; 
$40. G. C. Kehres, 2112 Lee Rd., Cleveland Heights, 
Ohio. 11-15-TF

ARTOGRAPH RETOUCHING SCREEN (PATENT) 
has stood the test of time. Takes the place of the 
expert retoucher and does the work while you look 
on. Price complete with PINK film 5x7, $3.50; 8x10, 
$5.00. Send prepaid upon receipt of price. The 
Artograph Screen Co., 500 Fifth Ave., New York.

11-15-TF

PHOTOGRAPHERS—INCREASE your business by 
giving one oil colored portrait with each dozen order. 
Send 4x6 print for free sample. Photo Finishing Com
pany, 3668 S. Michigan Ave., Chicago, III. 11-1-5
24 NEW 7x11 plate holders at $1.50 apiece; 20 slight
ly used 8x10 plate holders at $1.00 apiece; 1 twin 
arc Northern Light, first class condition, $35.00. 
Write J. B. Hostetler, 212 West 3rd St., Davenport, 
Iowa. 11-22-2

BUSINESS FOR SALE—Best equipped amateur fin
ishing shop, with agency for kodaks and supplies. 
Picture frames and framing. Greeting cards and 
gifts ; just o ff main street. S-7, care of this journal.

11-22-3

MINIATURES AND Art Coloring for the profession
al photographer exclusively. All work handled by 
Artist Portrait Painter. Particulars and prices upon 
request. Art Studio, 3928a Olive St., St- Louis, Mo.

11-29-2-C

The Art Press
Photo Finishers 
Delivery Pockets

Adrian, Michigan

-Favor the advertised products—their makers are responsible-
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Mat Portrait-Film
(,SUPERSPEED)

a surprising novelty on the 
American Market

This film has a mat hark which presents the following advantages 
over the present Portrait-Films in use.

1. No retouching fluid necessary as the retouching is done on the Mat side of the film.
2. Eliminates the use of a glass plate and ground glass substitute for background work. 

The backgrounds are worked in on the mat side of the film using stick crayon salts
as Medium.

3. Great advantages in etching and printing quality owing to the fact that the film 
has a white base.

4. Eliminates the dust marks caused by the use of the retouching fluid, which means 
less spotting in the finished print.

5. The back of the A G FA  Mat Portrait Film will not scratch as the glossy film does.
6. The advantages of super speed with par speed density gives you extreme latitude 

and gradation.
7. The A G F A  Mat Portrait Film enables you to work up that slight detail often seen 

in the negative, but lost in the print.
8. Use A G FA  Mat Portrait Film and get what you see on the ground glass.

Ask your dealer or write direct to:

f  # /» e .
114-116 East 13th Street, New York City

The “ Yale Cloth”
is a prepared squeegee cloth, especially made for cleaning and con d i
tioning ferrotype plates.

It does the w ork quickly and efficiently; keeps plates in g o o d  c o n 
dition, prevents sticky prints, cuts out lots o f  work and grief. One cloth 
is g o o d  for many months o f  service.

SOLD FOR S I.00 APIECE
b y  leading stock houses. $1 .25  in Canada 

Manufactured and guaranteed by
KAR/KA MFG. CO. Yale, Okla.

If your dealer can not supply you, write us.

fVhatever’s worth while is advertised, in Abel’s-
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CLASSIFIED ADVERTISING
Italic type or capitals at double the rates quoted. 
No display. Count every word, number and initial, 
including heading, name and address. CASH 
MUST ACCOMPANY ORDER. ADVERTISE
MENTS NOT ACCOMPANIED BY REMIT
TANCE WILL BE RETURNED. Help Wanted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisements will not be accepted 
on that basis.

SITUATION WANTED: Under 30 words, one 
insertion free. Additional words, 2c each. Extra 
insertions, 2c per word. No advertisement less 
than 50c.
HELP WANTED: 3c per word. No advertise
ment less than 75c.
MISCELLANEOUS and RETOUCHING: 3c per 
word. No advertisement less than 75c.
STUDIO FOR SALE: 5c per word. No adver
tisement less than $1.00.
ANSWERS IN OUR CARE: 25c extra for each 
Insertion.

FOR SALE One 18x22 portrait •camera with stand 
$20.00; one 14x17 portrait cam> ’-a, $10.00: one North
ern Light 110 volts, alternating or direct current, 
$20.00. Harris Studio, 802 Main St., Little Rock, 
Ark. 11-29-3

COLORING LADY colorist wishes portrait paint
ing to do at home. Linen and old master paper 
preferred. Address Box 403, McMinnville, Tenn.

11-29-1-C

WANTED TO BUY or rent studio in New England 
country town, five thousand or less. Give full par
ticulars in first letter, lowest cash price and picture 
of front entrance. Prefer studio in tourist town do
ing amateur finishing as well as portraits. Posses
sion wanted in March or April 1925. Edgar O. 
Spaulding, Springville, Erie Co., New York. 11-29-1

FOR SALE A No. 1 Wold Airbrush, like new, 
$18.00. “ Treatise on Airbrush" goes with brush. 
Mrs. A. Kamin. 174-13th St., Milwaukee, Wise.

11-29-1-C

FOR SALE Genuine Wagenhorst “ Hi-Power”  Twin 
Arc Lamp, 110 volts, arc 45, amp. 45. alternating 
current. Complete with Rheostat and cables, per
fect condition. Will crate and ship. First money 
order or telegram for $45.00 gets this bargain. Pho
tographers Service, Phoenix Block, Lima, Ohio.

11-29-1

FOR SALE -Nine 1000 Watt Mazda Lights, brand 
new in original container and never been used, at 
$30.00. Packed well or in lots of 3 or 4. $3.50 each. 
First check gets them. Sunshine Studio, Zion City, 
HI. 11-29-1

W A N T E D
liigh-Clas.s

O P E R A T O R

Not over thirty-five years of age and able to 
bring business by mingling with society. Send 
photograph, qualifications, experience and 
salary desired. If you can retouch in emer
gency. would be added qualification. Pres
ent operator, retiring, was one of firm. Hence 
position is permanent. Environment and per
sonnel in one of America’s finest ideal studios, 
in city of quarter million, established state 
leaders for 14 years. This position merits 
consideration of America’s best operators. Will 
gladly send photographs of studio interiors 
and surroundings to give idea of place.

BROWNE & BROWNE
Studio de Luxe

D A L L A S  T E X A S

PHOTOGRAPHERS--Send one 4x6' print for a free 
sample of our new process oil coloring. Give one 
colored print with each dozen photo order and watch 
increased trade. Reap the benefit of holiday busi
ness. Photo Finishing Company, 3668 S. Michigan 
Ave., Chicago, 111. 11-29-4-C

HELP W ANTED
The insertion of an advertisement under “Help 
Wanted" carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to 
return samples of work, etc., promptly. The editor 
of Abel’s will appreciate being advised when em
ployers fail to accord this courtesy to employes.

WANTED—OPERATOR and retoucher ; steady work ; 
or lady retoucher and assistant. Fred K. Bechtel, 
Mansfield, Ohio. 11-15-4

WANTED—HOME portrait solicitor to work Florida 
with studio owner. Start about January 1st and 
make trip in car. Address W. W. Wolcott, Fort 
Plain, N. Y. 11-22-3

WANTED—AN A -l printer and retoucher who has 
had experience in first-class studio and knows he 
can turn out excellent prints. Permanent position. 
Nossett Studio, Wichita Falls, Texas. 11-22-2

STUDIO CATERING to high class trade in Detroit 
wants A-l solicitor; permanent position. Address 
406 Stevens Bldg., Washington Blvd., Detroit, Mich.

11-29-1-C

WANTED—YOUNG man, must be fair retoucher and 
good on Artura and Vitava printing. Willing to 
work and at moderate wages for a while. Position 
open at once or by January 1st. Ecklers Studio, Hot 
Springs, Ark. 11-29-1

SITUATION WANTED
The insertion of an advertisement under "Situation 
Wanted” carries with it the obligation on the part 
of the employee to answer every letter he receives 
in response to his advertisement for a position. If 
only with a postcard. The editor of Abel’s will 
appreciate being advised when employes fail to 
accord this courtesy to employers.

YOUNG MAN desires situation in portrait studio; 
efficient, careful workman; all-around experience. 
Will accept position for December fifth. Will go 
anywhere. B-4, care of this journal. 11-15-3-C

Photographs Burned into China
EVERLASTING 

For monumental Purposes. Also 
for Brooches, Lockets, etc.

In photographic tone; also tinted. 
Write for Catalogue

F. J. H. A B E N D R O T H
7203 Franklin St. P. O. Box 277 

FOREST PARK. ILL.

■Tell your dealer he, too, needs Abel’ :



A bel’s Photographic W eekly 549

The Perkins “High Power”
TWIN-ARC, WHITE FLAME

STUDIO LAM P
Has Brought The Arc Light 

Into Its Own
in

PHOTOGRAPHIC WORK
Furnishes Ample Light. Direct— Indirect— Diffused with an 
Improved Reflector Scientifically Designed. Raised or Low
ered at will. With Diffusing Curtain. Carbons Feed Auto
matically. Correct Construction throughout.

Model 2025 CC, 110 Volts, Complete §150
Model 2015 AA, 110 Volts, Complete $185

Get One Now For Your Christmas Work.

The Photogenic Machine Co.
Youngstown, Ohio

In the Service 
of the 

Profession

In the past forty years that we have 
been serving the photographic profession, 
it has been our constant aim to maintain 
the highest standards of quality and 
craftsmanship. Promptitude in service has 
ever been our watchword.

Our Specialties:
ENLARGING IN ALL ITS BRANCHES 
DISTINCTIVE PORTRAITURE WORK 

WATER COLORS 
OIL PAINTINGS 

OIL EFFECTS 
ART PRINTS 

ASTRO TONES 
GUM PRINTS 

PORCELAIN MINIATURES 
IVORIES

Write for price list No. S.
Consult Blue List No. t  on Specialty Work for 

your Amateur Trade.

BLU M ’S P H O T O  A R T  SHOP
1021 North Wells Street CHICAGO

H E L I A R  L E N S E S

8 % inch S 74.80
91/2

99 88.00
11% 95 125.00
14 99 165.00
191/2 95 .............  220.00
19 95 264.00

CH ARLES C.

ti/ILLGdCHBy
CAMERA HEADQUARTERS *

110 W «  l i i  Snrw. Nrw Y «k  118 Wc* S o w . N e» Y «*

■Tell the dealer you “ saw it in A bel’s” -
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POSITION WANTED By A-l operator; expert re
toucher; dependable all-around ; 39 years experience. 
State salary willing to pay in first letter. Middle 
western states preferred. J. M. Hawer. 919 Acad
emy Ave., St. I.ouis, Mo. 31-29-1-C

I.ADY DESIRES position as receptionist and assist
ant printer in middle-west studio. Southern School 
of Photography training:. M-2, care of this journal.

11-29-1

WANTED— A permanent position in studio by a 
man with fourteen years experience as a first-class, 
all-around man, except retouching which is mod
erate. Capable of managing studio and building a 
business. Prefer south. Would consider partner
ship in good studio. Am a worker and can p ro 
duce. What have you? C-5, care of this journal. 11-22-3

SITUATION WANTED as printer or dark room 
operator. Experienced in portrait work. Raymond 
Widdis, Bridgman, Mich. 11-29-2-C

DEALERS WHO WANT YOUR TRADE
ALBANY, N. Y.— F. £. Colwell & Co.,

465 Broadway
ATLANTA, GA.— Glenn Photo Stock Co., 

La s tin a n Kodak Co., 183 Peach tree Street 
BALTIMORE, MD.— J. Suttman Photo-Stock_Co., 223-225 Park Avenue
BOSTON, MASS.— Ralph Harris & C^7, 

22-26 Bromfield Street
BOSTON, MASS.— Robey-French Co., East

man Kodak Co.. 38 Bromfield Street
BUFFALO, N. Y.— J. F. Adams, 459 W ash

ington Street
CEDAR RAPIDS, I A.— Camera Shop, 3 06

Second Avenue, East
CHICAGO, ILL.— Ralph J. Golsen, 1128 

Argyle Street
CHICAGO, ILL.— Norman-Willets Photo Sup

ply Co., 3 18 W. Washington Street

MEMPHIS, TENN.— The Memphis Photo 
Supply Co., 60 South Main Street

MILWAUKEE, WIS. —  Milwaukee Photo 
Materials Co., Eastman Kodak Co., 427 
Milwaukee Street

MILWAUKEE, WIS.— Reimers Photo Mate
rial Co., 238-240 Third Street

MILWAUKEE, WIS.— W itt’s, Waltei^T: WiU 
_  terstetter, Prop., 711 Wells Street
MINNEAPOLIS, MINN.— O. HL Peck Co^

Eastman Kodak Co., I I 4 So. 5th Street
NEW ORLEANS, LA. —  Standard Photo 

Supply Co., Ltd., Eastman Kodak Co., 
213 Baronne Street

NEW YORK CITY— Eastman Stockhouse, 
Inc., Eastman Kodak Co., Madison Avenue 
at 45th Street

CHICAGO, ILL.— Sweet, Wallach & Co., 
Eastman Kodak Co., 133 N. Wabash Ave. 

CHICAGO, ILL.— Western Photo Sc Supply
Co., 208 N. Wabash Avenue

CINCINNATI, OHIO— The Huber Art Co., 
124 W. 7th Street____

CINCINNATI, OHIO— Simpkinson & Miller,
433-435 Elm Street

CLEVELAND, OHIO— The Dodd Company, 
648-52 Huron Road

CLEVELAND, OHIO— The Fowler St Slater 
Co., 806 Huron Road, S. E.

COLUMBUS, OHIO— Columbus Photo Sup
ply, 62 East Gay Street

DALLAS, TEXAS— Geo, H. Pittman Sc Bro.,
1504 Young Street

DENVER, COLO.— Denver Photo Materials 
Co., Eastman Kodak Co., 626 16th Street 

DETROIT, MICH.—  The Blome Bros, Co., 
332-40 Grand River Avenue

DETROIT, MICH.— The Fowler & Slater Co.,
156 Larned Street. W.

FORT WAYNE, IND.— M. L. Jones, 1 12 XV.
Wayne Street

GALESBURG, ILL.— Osgood Photo Supply 
Company

CRAFTON, W. VA.— W. R. Loar & Son, I 19 
W. Main St.

INDIANAPOUSTIn D.— T he H. Liebcr Com
pany, 24 W. Washington Street

JACKSONVILLE, FLA.— H. Sc W . B. Drew 
Company

KANSAS CITY, MO.— Z. T. Briggs Photo 
Supply Co., 916 Grand Avenue

KANSAS CITY, MO.— Kansas City Photo-
__graphic Supply Co., 1010 Grand Avenue
LOS ANGELES, CAL.— Howland & Dewey Co.

Eastman Kodak Co., 510 South Broadway

NEW YORK CITY— Hathaway-Dunn, Inc.,
149 West 5 7th Street

NEW YORK. CITY— George Murphy.
57 East 9th Street

Inc.,

NEW YORK CITY— New York Cai 
Exchange, 109 Fulton Street

mera

NEW YORK CITY —  Willoughby.
110 W. 32nd Street

Inc.,

OMAHA, NEB.— The Robert Dempster
Eastman Kodak Co. Co.,

PHILADELPHIA, PA.— John Haworth Co.,
Eastman Kodak Co.. 1 020 Chestnut Street

PITTSBURGH, PA.— Bell Photo Supply Co., 
Inc., Eastman Kodak Co., 410 W ood Street

REGINA, SASK.— The Regina Photo Supply, 
Ltd., 1924 Rose Street

ROCHESTER, N. Y.— Marks & Fuller,
45 East Avenue Inc.,

ROCHESTER, N. Y. —  Smith-Surrey,
119 Clinton Avenue, South Inc.,

ST. LOUIS, MO.— Hyatt’s Supply
417 N. Broadway c^7,

ST. LOUIS, MO. —  W. Schiller &
6 South Broadway Co.,

PAUL, MINN. —  Zimmerman Bros.,
Eastman Kodak Co., 380 Minnesota Street

SAN FRANCISCO, CAL.— Howland & Dewey 
Co., Eastman Kodak Co., 5 45 Market St.

SEATTLE, WASH. —  Northwestern P h o t o  
Supply Co., Eastman Kodak Co., 1415 
Fourth Avenue

SYRACUSE, N. Y.— I. U. Doust Photo Ma- 
terials Co., 126 South Salina Street

I AM rA, I-LA.— Tampa Photo & Art Supply
Co., 3 I 2 Vfe -3 I 4 Twiggs Street

TOLEDO, OHIO— George C  Kohne, 602
Summit Street

WINNIPEG, MAN.— Duffin & Co., Limited.
4 72 Main Street

'moat everything worth while is advertised in Abel’s
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The Paper for

Distinctive Portraiture

T o step up the price of your 
Christmas portraits, step up 
their style and quality — use 
Vitava Athena, Old Master 
surface. It sets the print apart 
as a thing of unusual value.

Vitava Athena, Old Master Surface 
M  White —  O Buff, at your dealer’s.

E A S T M A N  K O D A K  C O M P A N Y  
ROCHESTER, N. Y.

Favor the advertised products—their malcers are responsible-
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Eastman Plates
Cover the entire range o f

photographic requirements

Eastman 40, the ideal plate for 
portraiture, Las exceptional speed, 
fineness of grain and the greatest 
latitude of any portrait plate made. 
Speed for the dull days—fine grain 
for portrait enlarging —to 
overcome errors in exposure and 
increase the percentage of good 
results.

There s an Kastman Plate for every purpose 
backed by Eastman Service

E A S T M A N  K O D A K  C O M P A N Y  
ROCHESTER, N. Y.

All dealers'

■Don’t for get you “ taw it in Abel’s"


