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Cirkut Outfit No. 8 
is the equipment for panoramic pictures—but 
in addition it has all features required for com-

mercial photography. This 
outfit is fitted with the well 
known Revolving Back 
Cycle Graphic for 61 x 81 
films or plates; but pano-
ramic pictures M or 8 inches 
wide and any length up to 
12 feet may be made by 
substituting the panoramic 
attachment for the revolv-
ing back. 

Cirkut Oust No. 8 

Send for "Profitahle Pictures with a Cirkut" 

Eastman Kodak Company 
Folmer & Schwing Department  Rochester, A. V. 

Gross Mail Circulation  -  4,021  GUARANTEED  39 7 6 
Net Sales Through Dealers   100  NET PAID 
Gross Circulation   4,121  CIRCULATION 

(Professional Circulation Only) 
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Always the best, HAMMER PLATES 
are beating their own record. 

Coated on clear, transparent glass, 
they preserve and pass on every faint-
est detail and color-value. 

 r  HAMMER DRY PLATE C0� 

RE6.TRAOE MARK 

Hammer Dry Plate Company 
Ohio Ave. and Miami St., St. Louis, Mo. 
N.Y. Depot 159 W.22nd St., NewYorkCity 
Hammer's booklet, 10th edition, sent upon request 

Prepare NO W for the Rainy Day 
Did you ever turn away prospective cus-
tomers—tell them to comeback tomorrow 
—because daylight failed or they came in 
too late? 
Do the stores along Main Street turn 
away their customers when a storm blows 
up or daylight fails? 
Why apply such methods in your business? 
You are competing with these same stores. 
Who will get the business? 

The answer should impel you to immediately insure 
your business against further loss by installing 

clt1E PERKINP 
"HI-Po w"T W ARgC 

THERE IS A STYLE FOR EVERY STUDIO 

Ask your dealer or write us Jor 
".More Light on the Subject" 

The Photogenic Machine Co., YOUNGSTOWN, OHIO 

— Get your competitor to subneribe to AREL'S - -
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W WHAT Would YOU Do? Not long ago there came to our  desk  a 
letter from a photographer in a little Middle-western town. This 
man finds himself up against a proposition that only too often 

occurs, fighting an unscrupulous and ruthless competitor—unscrupulous, 
at least, so far as his business methods are concerned. The man in question, 
who is asking for advice and suggestions, is a young man—clot only young 
in years but also in photographic experience, having operated his own 
studio for only a couple of years. His competitor (let us call the first man 
A and the latter B) is an older man, and his tactics are due, no doubt, 
to the fact that he finds himself slipping under the stress of the strenu-
ous competition that A is giving him. 

During his two years in business in this town, A has succeeded in 
getting the appreciation of the people for himself and his work. He is a 
good photographer, his prices have been fair, and his methods honorable. 
The local school work has come his way, along with a sufficient amount 
of the ordinary studio business to make him a fair living. He belongs to 
the P. A. of A. and lives up to the Code of Ethics. B, on the other hand, 
is not a member of the Association, and while A loves his work, is in it 
strictly for the money. 

Two studios can easily make a decent living in a town like this, pro-
vided they will meet each other on even terms. Not satisfied with this, but 
jealous of the other man's success, B flooded the town with coupons right 
in the middle of the holiday season, promising to get all work out before 
Christmas, even though a lot of the coupons were distributed late in 
December. He waited with this step until A had announced in his adver-
tising that he would accept no work after December 15th for Christmas 
delivery. Naturally he occasioned A a heavy loss and his coupon sales 
rendered even more dull the normal after-holiday fall in business. Too, 
his failure, in many cases, to get the work out on time has had a bad 
effect on the feeling of the public for both studios. The people, gullible as 
usual and beguiled by his cut price offers have forgotten their previous 
regard for A and have flocked to B's studio. 

Not content with that, he imported an operator and proceeded to ad-

 Don't overlook the classified column - -
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vertise that this new man was undoubtedly the best photographer who 
had ever been in this town—a direct and public slur at the quality of A's 
work. He has continued to advertise along these lines. 

Now A writes in that he finds his business being ruined; he wants to 
stay in his home town and he wants to stay in photography because he 
loves the business, but he is at a loss to know just what to do to maintain 
his position. ABEL'S has written A, giving him a number of suggestions, 
but we are anxious to know what other and older photographers, who 
have been "through the mill," would do under like circumstances. Let us 
have your suggestions and let us see if we cannot together pull poor A 
out of the hole. For the best suggestion received before the 15th of Feb-
ruary ABEL'S will give ten dollars in cash. All plans that seem feasible 
will be printed, as no doubt others will be glad to get similar help. Never 
mind your form or style. What we want are the ideas— we'll dress them 
up for you. 

:N o 

Extract From Proceedings 

Washington Convention, Photographers' 
Association of America 

ADDRESS—"THE BUSINESS SIDE OF PHOTOGRAPHY" 
By Harry Devine of Cleveland 

HE subject that Mr. Garabrant has 
selected, unfortunately for you folks, 
is one that I do not feel qualified to 

give you in the right way—The Business 
Side of Photography. I am a photographer 
—not a business man. I found that out. I 
tried to run the two and failed. We are suc-
cessful now, because I make only photo-
graphs, and devote my time exclusively to 
that, and have found a partner who does 
not know how to make a picture, or any-
thing pertaining to it, but knows only fig-
ures. I sometimes like to argue with him, 
but he simply shows me the figures, and I 
walk away. Since then we have been very 
successful. 
All I can tell you is that if you are going 

to attempt to run the business end of your 
organization, and the photographic end of 
it, unless you are a genius, I don't think 
you will succeed —I mean in a fairly large 
business. If you are doing only a little 
work, it can be done perhaps even there. I 
think it follows that the ,average photo-
grapher, in my estimation—I am talking 
from my own experience a whole lot —is 
not a business man. We don't like to talk 
to our clients pertaining to prices. We get 
acquainted with them, and they can easily 
get the best of us. They tell us about the 
other fellow down the street who is mak-
ing pictures a little bit cheaper than we 
are, and we fall for it. I have nothing to 

do with our office as far as the business 
end is concerned. I won't allow customers 
to talk to me about prices, because I am 
easy and I wilt when they put up argu-
ments. The business end of our organization 
is run in .a business way, and it's hard 
boiled! 
I heard one of the gentlemen—I think 

perhaps it was when coming in on the 
train, and his topic was collections. He 
said, "We have an awfully hard time col-
lecting." We don't. We used to. In fact, 
that was all we did! But before they take 
an account in the office now we know a 
little something about it. We get stung, of 
course, like every organization does, but not 
as much as formerly. When our transient 
people used to come in we never had the 
nerve to ask them for the money; or per-
haps they would order pictures over the 
phone and then we would send them a bill. 
We would grumble and complain because 
they did not pay, or the mail containing 
the bill would come back, or something else. 
We were afraid of them. We did not have 
the nerve to make them pay cash, it took 
a little hard work in the office to adopt the 
same methods they use in other businesses. 
When we go into a store and buy an arti-
cle we say, "Please charge it," The fellow 
who comes into our studio often didn't 
even say "please" but now he can not do 
it, unless he has established a charge ac-

-- .- Don't forget you "sam it in A1%FI'3' 
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T HIS week we are publishing number 207 of our series of pho-tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas 
fro m which to make up ads for their own use. This week's advertisement 

may not strike you today —six months from now it may be just what 
you want. If you don't file your copies, at least keep these ads. 

count. He has to pay the money. We find 
out about these people as nearly as we can. 
If they are entitled to credit, they get it. 
If it is a little job, it is paid for on de-
livery. The transaction is over. 

I told you that I am not a business man. 
I can not talk to you Intelligently about 
business. But I am only rambling along 
about many things that happen in our af-
fairs. We have competition in our city— 
keen  competition —among  photographers, 
all doing good work, all charging various 
prices. The tendency among most of us is, 
that when we have a chance to bid on a 
job, we bid or figure as low as we can. 
Many photographers do not know how to 
begin to figure, because they haven't any 
basis on which to work. I never did. I al-
ways thought I knew a photograph cost us 
so much money; but I have since found out 
that there are some months when we 
thought we were doing good business and 
working hard, only to find, when the re-
port was laid on my desk, that it was ac-

fferc:s a. sample 
of what the live 
St.  Louis  Associ-

ation is doing in 
the  way  of  co-
operative  adver-
tising.  The  #a-
ho wlte  idea is 
standard for all 
their copy, the 
roording only be-
ing changed from 
time to time. 
The  campaign 
will be continued 
throughout the 
year. 

tually costing us money that month to do 
business. You will not know these things 
unless you run your business in a business 
like manner. I do not mean doing your 
bookkeeping at night or between times, I 
tried that. I had to get an auditor to come 
in and straighten out our accounts as they 
did not mean anything. Yet there was an 
accurate account kept. When a thing did 
not look exactly right, I found a place to 
put it and it seemed to balance alright. If 
you are going to run a business, it seems 
to me that it is necessary to have someone 
in your employ or someone who is a part 
of your organization and is just as inter-
ested as you are, who is a business man 
and who will run the business end for you. 

We could talk about prices. I hope the 
day will come when commercial photo-
graphers will wake up to the fact that we 
are not dealing in luxuries, but absolute 
necessities, things that have to be had. 
People must buy them. When we do that, 
we will get more money for our work. 

mnnnuuuunnuuunnuunuuun�umun�uum�uununmunuunnuuininnuunuu.nunuuumumnunuuuumuy 

Resolved— 
Be Photographed 

This Year On 

Your Birthday 

Associated Professional Photographers 
of St. Louis 

nnuununnunununnuuuunuunuuuununnuuanuuuuuuunuunutuuuuuuufaanuuuununnnnunununu 

 -Ask the salesman "Is it advertised in AaeC8:"'-- -
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Other Photographers' Studios. No. 49 

Studio of J. 'Gweifel, Dayton, Ohio 

It is always goal to know the other man's ideas. Nearly every photographer intends to build—or at 
least equip — a studio which shall contain what is (to him) the last word in arrangement and 
equipment. This series of pictures will show studio exteriors and interiors in different Darts of the 
country. not necessarily those of famous photographers but all worth careful study. File them awns, 
and make use of the best of their ideas when the time comes for your own dream to come true. 

M 

f � 

St M 1 " 
R __ 

The handsome residence studio of one of the well-known old-timers. Zmeifel of Dayton. Certainly 
viakes an attractive layout, and one calculated to allay the fears of the most nervous sitter. 

I am sure that you experience the same 
things we do. Photographs are being sold 
in our city much below cost. The photo-
grapher does not think so. He says, "I do 
my work at home, I have no rent as I live 
at home. The studio I have equipped is in 
the basement. I have no salary, I get what 
I can out of it and my wife helps me a 
little bit. It costs me very little to do busi-
ness so I make a nice living." Naturally, 
when he figures on a job, he figures ac-
cordingly. I can not compete with him. I 
have an overhead and rent which has to 
be paid. I have eighteen people with their 
hands out every Saturday, and the hands 
have to be filled. We know that. When we 
figure on a job it must be figured along 
those lines. So we lose a lot of work. It is 
a peculiar thing. It should not be so, but 
in my experience it is. We have had clients 
to whom we have given unusual service!. 
We wanted their patronage. We knew their 
accounts during the year would amount to 
sevPral thousand dollars. We wanted to add 

their account to many others and went out 
of our way to accommodate them along 
certain lines. For example, to make it clear 
to you, I will quote you an illustration of 
a furniture institution in our city which 
came to us and wanted about one hundred 
negatives of furniture made. Some of you 
photographers photograph furniture, and 
know how difficult it is to be done right. 
The negatives have to be opaque. The furni-
ture came to us finished, some mahogany, 
hiryhly polished. It required much time to 
make good negatives. The man was there 
on Saturday with the furniture and with 
tears in his eyes he asked would I not send 
him five prints from each negative on Mon-
day morning, so his salesmen who were go-
ing to a convention could leave with their 
samples to sell the goods. We did it. Now 
you know what it cost us to do that? We 
worked late into the night, we worked all 
day Sunday and we started at day-light to 
snake the prints. Our customer got the job. 
Good! He was satisfied and he patted me 

­ —Patronize the adrertiser- he is responsible 
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on the back. Next year when the same job 
came around ,because it does annually, he 
sent out bids to have the work done! So 
you see even service and quality do not 
mean everything. It seems to me today that 
price is the predominant factor. The cheap-
er they can buy the better they like it. The 
reason for that perhaps is that most of 
you are dealing with purchasing agents, 
men who are in a position to buy and buy 
as cheap as they can and buy the best. 

In our vicinity they are all making good 
photographs. A client can buy photographs 
—prints, 8x10, mounted on linen, as low 
as fifteen cents, in Cleveland. Now, do not 
whistle! I am going to tell you something, 
and it is right straight from the shoulder. 
I can go into any city in the United States 
and do the same thing! Do not whistle 
about it, because you all do the same thing, 
and I know it, that you have not, any one 
of you, an established price that you re-
ligiously stick to. We tried and failed com-
pletely. We could not do it. I know at con-
ventions you fellows went to the trouble 
of getting an established price list—I have 
one in my office  gotten up by ABEL'S 
WEEKLY that covers the United States, 
giving the prices for commercial work for 
various cities in the country. Compare for 
yourselves, and see how they vary: and 
then you yourself go in ,and ask some pho-
tographer his price, and tell him you have 
a big job, and see how sharp his pencil 
gets. Now I know that to be a fact. My 
business has brought me into many cities 
and towns to do commercial work. I have 
gone into cities where there were good com-
mercial photographers, better than 1, but 
I was there to do the work. There was a 
reason for it. We deal principally with ad-
vertising agencies. In Cleveland where I 
am located the average commercial photo-
grapher does not care to have very much 
to do with them. We like them. They make 
you work like the devil. 'They want every-
thing yesterday. (Laughter) But they get 
it. Now things I say may sound like ego-
tism .but they are not given in an egotis-
tical way, but are given to you so that you 
may profit by them. We have been more or 
less successful in our community. I started 
in there with some competition, and under 
the worst business conditions, about three 
years ago—twenty commercial photograph-
ers, five of them employing at least ten 
people, all doing good commercial work. 
Having been away from the city eight 
years, although it was my own town, I 
started. I had something to consider. I was 

laughed at. They told me they thought I was 
crazy, to my face, I sometimes thought I 
was, the way things began to look. But I 
worked very hard and found out that there 
was one thing in Cleveland that they did 
not do, that was, deliver service. We im-
mediately began to sell service and that 
service has meant to us what we are. It 
hurts when I go into the printing room and 
find all of the printers disgruntled and even 
the head man making remarks, "Oh, take 
your time. They are crazy in the office." 
But the order may say deliver at three 
o'clock that afternoon. It is pretty hard to 
keep an organization working under pres-
sure all the time to deliver service. You 
must work so you can not relax a minute. 
If a client calls us up and tells us they 
must have a hundred prints this afternoon, 
they must have them. If they ask imposs-
ible things, you can easily explain that dif-
ficulty to them. But they are urgently need-
ing the thing they asked you for. They do 
not want to see you hustle just for fun, 
or working for nothing. But they want it, 
and the thing to do is to see that they get 
it. We do. If our organization won't work 
with us along those lines, we get other 
people who will. That is the one thing that 
has helped us in our business. We have 
the same competition that you have. We 
have manufacturers there buying thousands 
of photographs every year. You have them 
for a certain length of time ,and all of a 
sudden the demand comes in to pack up 
the negatives and send them over to the 
other fellow. In Cleveland all are jealous 
of each other, criticize and hate each other. 
We have been successful so far. I hope we 
will continue. We do things there different 
to many other fellows. I do .not say that 
what I am telling you is right. Maybe your 
methods are better. I came here to find 
some of them. I want to learn too. But 
about that negative, gee, it makes you mad, 
doesn't it? You are right up in the air. We 
pack the negatives up as careful as we can. 
We do not reduce them or scratch them 
before we send them out, or disfigure them 
in any way: as carefully and as promptly 
as we can, with a letter, we deliver them 
as per request. I am going to tell you why. 
We have had some experience along that 
line. Your clients will not stick to you re-
ligiously. They will change. They will go 
out to different photographers—a different 
purchasing agent or advertising man takes 
over the job, and he has his friends, etc. I 
want their friendship first of all. 

(To be continued) 

- - when you answer an ad, say you "saw it in ABEL'S" 
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ASSOCIATION NEVUS 
Published Weekly under the authority of the Board of the P. A. of A., under arrange-

ment with the publishers of ABEL'S PHOTOGRAPHIC WEEKLY 
and the BULLETIN OF PHOTOGRAPHY 

By S. R. CAMPBELL, JR., General Secretary, 7es Bond Building, Washington, D. C. 

THE following is the Radio Talk given 
by President Stearns from Station 
W WJ of the Detroit News, January 

7th, 1924: 
To the Photographers of America, from 

Alaska to Panama—greetings. The executive 
board of the Photographers' Association of 
America now meeting in Detroit have de-
cided to hold the 1924 convention in Mil-
waukee the first week in August. Make 
your plans to attend and make this conven-
tion the biggest and best ever held. 
To the public—the citizens of America— 

the Photographers' Association of Ameri-
ca extends greetings. Photography is the 
one art that is advancing today while other 
arts are declining— 
No sculptor since has known as much 

sculpture as did Phidias, 200 years before 
Christ. 
No other painter has had the knowledge 

of the painters art that Raphael had. 
We have no poets like Dante or Shake-

speare. 
Where are our Musicians such as Wag-

ner or Bach? 
In architecture the Woolworth tower is 

considered a masterpiece but it was copied 
from a Cathedral in Belgium which they 
started to build before Columbus discov-
ered America. In these days of Cubism and 
Futurism and Jazz—photography continues 
to advance— 
Can you imagine a home without photo-

graphs of those we love and those that love 
us? Why it just couldn't be—that's all? We 
have grown up with these pictures, they 
have almost become a part of us. There is 
the photograph of Mother taken on her 
wedding day and the picture of Dad made 
in 1905, the year they gave him an interest 
in the business ,and the new one we think 
so much of taken last Christmas—And 
would you believe it that curly headed two 
year old is our six foot Bob? The little mite 
beside him is sister Jane who is married 
and has a home of her own. Last of all, 
tucked away with a pair of tiny tear 
stained boots is a photograph of Mary, the 
Angels lent us for a happy holiday; for 
Mother she lives eternally in that cherished 
photographic image. 
It must be a joy to Daguerre, who dis-

covered photography, to look down and see 
what came of chasing around trying to 
catch sunlight in a little black box. And don't 
forget—your friends can buy anything you 
can give them but your photograph. 

This week finds the 100%ers enrolled al-
most as many as last weeks. Here is hoping 
next weeks report will double, yes triple 
the number we now have. Come on folks 
and show your present officers that you 
will back them to the limit. The results of 
your enthusiasm will be proven by the 
number of new members you secure for 
the Association. Good luck to you all. 

WITH THE ASSOCIATIONS IN 1924 
Name  Secretary 

Photo Finishers  T. R. Phillips, Washington, Iowa 
New York   Seaward A. Sand, 98 Main St., 

Lockport. N. Y   
Middle Atlantic..., Orren Jack Turner, Princeton, N. J..... 

Southeastern   Jas. E. Thompson, 613 Lowry St., 
Knoxville. Tenn   

P. A. of A.   S. R. Campbell, Jr.. 722 Bond Building, 
Washington, D. C.   August 4-5-6-7-8. 

Pacific N. W   C. F. Richardson. Milwaekei, Ore   August   
Missouri Valley... Clarence Gale. Beatrice. Nebr.   None in 1924   
New England.... Eric Stahiberg. Northampton. Mass.   
North Central.... Jos. Fritsch, Faribault, Minn   None in 1924... 
Ohio-Mich.-Ind.... Merl W. Smith, Hartford City, Ind   None in 1924   
Ontario   Chas. G. Ashley, 61 Bloor St., W., 

Toronto. Ont., Can.   
J. S. Edwards, Amarillo, Texas   
J. A. Glander, Manitowoc, Wig   None in 1924.... 

Convention Date 
February 21   

Southwestern   
Wisconsin   

March 4-5-6 
May 5-6-7-8 

May 5-6-7-8 

Place 
M inneapol is, Minn.... . 
Hotel Pennsylvania 
New York City 

Kenilworth Inn, 
Asheville, N. C. 

Kenilworth Inn, 
Asheville, N. C. 

Milwaukee, Wis   

Portland, Ore. 
Maplewood, N. H. (") 

Toronto. Ont. 
Oklahoma City, Okla. 

Corrected according to the latest arai able information. 

ABEL'S is always glad to ansiver questions   
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Another relic of the early days of association among photographers. This shows the first convention of the 
National Photographic Association, held at Horticultural Hall, Roston, June 1st to Sth, 1869. This was the 
forerunner of our present P. A. of A. Some of our older readers will be able to recognize in this picture 
fri,md.s of begone daits, most of whom are not, no longer with us. The old print came to us by rtn4r9rng 

of J. Chester Hushong, Worcester, Maas. 

Amateur Finishers Organize 
National Association 

AT a meeting of representative Photo Finishers, held at Cedar Rapids, Iowa 
on December 6th, 1923 the Photo Finishers 
Association of America came into being, 
for the purpose of advancing the standard 
of the business of Photographic Finishing, 
promoting the welfare of the business as a 
whole and the advocacy of a high profes-
sional standard of integrity among the 
members. 
Iowa, Minnesota, Illinois and Wisconsin 

were all well represented in this meeting 
and the organization was created with a 
100% membership of the firms represented. 
The First Annual Convention will be 

held in Minneapolis on February 21st, 1924 
and due to the fact that the membership 
is steadily growing in this new organiza-
tion, this first Convention promises to be 
quite a pretentious and-exceedingly inter-
esting meeting. 

T. R. Phillips, Sec'y-Treas. 
Washington, Iowa. 

P. P. Club of New York Holds 
Competition 

A PORTRAIT competition was held by 
the Professional Photographers' Club 

of New York, Inc. at the Terrace Garden 
club-rooms on Wednesday evening, January 
16th. Three handsome silver cups were of-
fered as prizes by the Eastman Kodak Co. 
Contestants were required to submit three 
prints finished on Eastman papers, not 

larger in size than eight by ten inches. 
Messrs. I. Buxbaum, Paul Van Divort, and 
Pirie MacDonald, the famous photographer 
of coon, served as judges. The first prize 
was awarded to Gabor Eder. Mr. Eder's 
winning picture, a study of an old man, 
presented a somewhat unusual treatment 
of a subject too often and too easily hand-
led in a conventional manner. His work 
was further characterized by its broad sym-
pathy and evidence of pictorial apprecia-
tion. A portrait of a young lady, simple in 
conception and executed with admirable 
sincerity, won the second prize for I. Bren-
ner. The third prize went to P. D. Illovsky 
for his portrait-head of a man, a commend-
able effort wherein the values were beauti-
fully and accurately rendered. Three Certi-
ficates of Merit were also awarded to Messrs. 
Chidnovsky, Waterman, and Eder. Follow-
ing the awards, Mr. MacDonald discussed 
the winning pictures in his usual inimitably 
interesting manner.  Mr. Buxbaum also 
criticized the entire exhibit, suplementing 
his remarks with numerous constructive 
suggestions. An interested and enthusiastic 
audience of members was present and the 
meting was most gratifying successful. 

Paul Van Divort, Arting ,Svrrrlrttyt. 

0 0 

A. B. C. Association to Meet at 
Springfield 

A SPECIAL meeting of the A. B. C. Pho-
to Producers Association will be held 

at Springfield, Ohio, Thursday, February 
14th. This meeting will be held through the 

 Patronise the advertiser—he is responsible — 
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courtesy of the Springfield Chamber of 
Commerce, at 10 A. M. Dinner at 6 P. M. 
Plates $1.00 each—Afternoon and Evening 
Sessions. 

The most important matter to come be-
fore the Convention is the adoption of a 
universal TIME CHARGE. Instead of using 
a standard list of prices, a minimum charge 
of Two Dollars ($2.00)  per plate plus 
CAMERA MAN'S TIME. 
The Plumbers, the Electricians, Carpen-

ters—in fact most business concerns now 
charge on time basis. This eliminates wait-
ing, loss of time and will enable the Pho-
tographer to make a profit every hour of 
the day, instead of an occasional shot now 
and then. 

The adoption of the Cost System, Cost 
Cost Sheet, Cost Envelopes, etc. Five min-
ute talks will be given on different subjects, 
including "Itinerant Photographer" "Coup-
on Grafters" etc. A large attendance is de-

sired, as there are vital matters to come 
before the Convention. 

0 0 

Central Pennsylvania Photogra-
phers Organize 

THIRTY  photographers  from  Blair, 
Somerset, Indiana, Cambria .and West-

moreland counties met at the studio of L. 
G. Hornick, Johnstown, Pa., on January 
10th, and organized the Central Pennsyl-
vania Photographers Society. It was decid-
ed to meet every three months, and the 
next session is scheduled for Altoona, in 
April.  Demonstrations, talks and print 
criticisms will make up the meeting pro-
grams as a general thing. Officers elected 
for the new organization were: 
President, H. B. Shaffer, Altoona; vice 

president, D. A. Van Zandt, Altoona; sec-
retary, H. C. Plank, Vandergrift; treasur-
er, Deck Lane, Ebensburg. 

Tj RC), N1 9 V4.0, 

According to C. F. Richardson, secretary-
treasurer of the Photographers Association 
of the Pacific Northwest, that association 
will hold its convention in Portland, Ore., 
the latter part of August, announcement 
having been previously withheld pending 
advice from the National as to whether the 
Nati(mal Convention would go to the Coast. 
California photographers are to be invited 
to attend, in the hope or organizing in a 
better way to bring the National to the 
Coast at a future date. 

Dundas Todd, in a recent issue, wondered 
who was the first lady photographer on 
this continent. So far we have one candi-
date—Mrs, Laura B. Gaites of Macomb, 
Ill., who writes that she has been at it for 
forty years and is still doing a fine busi-
ness. Can any one beat that record? 

The Seventeenth Annual Dinner and Ball 
of the Professional Photographers Club of 
New York, Inc., will be held at the Hotel 
McAlpin on the evening of Lincoln's Birth-
day, February 12th. The proceeds will be 
devoted to the "Stage Memorial Fund," a 
fund already well established for the relief 
of photographers in distress. We hope the 
event will be even more successful than the 
many similar gala events which have pre-
ceded it. 

S. A. Marks of the Western Photo and 
Supply Company, Chicago, writes that they 
have moved to 208 N. Wabash Ave., where 
they have twice the amount of space they 
formerly occupied on Madison St. Business 
with them has been a steady increase. 
Marks also tells us that A. J. Barsanti, 
of the Mabel Sykes Studio, has been in 
hospital for three months but is home by 
now, and that Billy Smith of the Lewis-
Smith Studio was operated on Sunday, 
January 13th, but is doing well and will 
be out again in about two weeks. 

We understand that a school of photo-
graphy has been started in Portland, Ore., 
covering all branches, including commercial 
and motion-picture work. 

The L. Black Co., now located at 1012 
Woodward  Ave.,  Detroit,  have  leased 
the four-story building at 1420 Woodward. 
Their new place has a twenty-foot front-
age, with 100 ft. depth, and has been leased 
for 25 years. Extensive alterations are to 
be made, including an entirely new front. 
The L. Black Co. are one of the oldest firms 
in Detroit, having been established since 
1850, and as an optical and photo supply 
store are one of the oldest in the middle 
West. They will take possession of the new 
quarters on May first. 

"Seek and ve shall ft*d"—in AseL'S -
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You hold the sparkle 
of highlights, the de-
tail of shadows and 
gradation throughout 
the halftones with 

EASTMAN 
PORTRAIT 
FI LM 

Par Speed—Super Speed 

Uniform -tuality 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

,111 Dealers' 

Don't miss the ads—they're worth reading, too!   
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"Art aims not at the resemblance 
but at the expression."—George Sand. 

Imports of photographic materials into 
China have been steadily increasing of late 
years. According to the Department of 
Commerce, Germany is our most active com-
petitor in this field. 

Fred C. Darby, Evansville, Ind, tried a 
new one when he got out as an advertising 
stunt a :small booklet with a bright yellow 
cover, entitled "What We Know about the 
Knights of the Ku Klux Klan." The inside 
was composed, like Elbert Hubbard's fam-
ous "Essay on Silence," of entirely blank 
pages, with a suggestion on the back cover 
that the reader "now learn something about 
our kodak filet finishing." "The best and 
cheapest ad I have ever had," writes Mr. 
Darby. 

The fourth meeting of the Central Cali-
fornia Photographers Club was held at Fres-
no on January 8th. Twenty-two attended, 
from Visalia, Reedley, Hanford, Porterville, 
Dinuba and Fresno. The next meeting will 
be in Reedley on February 14th. 

Some time ago—clear back in August, 
as a matter of fact—we offered a prize of 
twenty-five dollars for the best article 
written by a receptionist on the subject 
of increasing studios sales. Of course, it 
isn't always easy to get your methods down 
on paper, but the prize is worth going 
after and so far only one article has been 
submitted. There are many clever recep-
tionists who read ABEL'S, and surely some 
of them ought to be able to make a deter-
mined try for that twenty-five. 

Maud—"Your photograph is perfectly 
lovely." 
Agnes "You think it's a good likeness?" 
Maud—"Not a particle like you. Better 

get a good supply of them, dear. You might 
not have such luck again if you sat a 
thousand times" 

H. C. Markel, Hays, Kans., believes in 
souvenirs for his customers as good adver-
tising, and uses several. One is a calendar, 
in passepartout, with a tinted photograph 
to add interest, while the other is a metal 
hanger and mirror bearing the reminder 
"You're looking just right for your photo-
graph today at Markel's." The mirror, be-
ing almost entirely of metal should find a 
place in many instances where a more ex-
pensive affair would not be suitable. The 
main thing to remember is that the :sou-
venir you elect to hand your customer 
should be useful. If it fulfills that require-
ment it will be kept regardless of any ad-
vertising it may display. 

0  

Photography—As the School Girl Sees It 
E of our readers sends us the follow-
ing little story, taken from a local 
school annual and written by one of 

the girls as her contribution to the book. It 
is quite interesting as showing the reaction 
of the average young girl to the so-called 
"ordeal of visiting the photographer. 

No NF. w E%PFRIFNCF. 

If you were in my sorry plight 
And had a year-book theme to write, 
What would be your thoughts to-night, 
Sitting in the dim twilight? 

This is what I thought when racking my 
scanty brains for a Booth Tarkington or 
a Conan Doyle style of story, but failing 
to receive such inspiration for depicting 
the tribulations of the graduate who must 
sit for pictures, I resorted to the popular 

scheme of the scenario writer who briefly 
presents his story in picture and sketch. 

Scene I 
Early in the term. 
The photographer meets the class in No. 

7 and makes his proposition, asks us not 
to class him with the toothpuller, gives 
helpful directions for looking our sweetest, 
in which he urges us not to powder, and 
emphasizes the fact that in order to look 
beautiful, we should follow the custom of 
movie actresses and not wear hair nets 
when sitting for portraits. 

Scene 11 
A week before the sitting. 
Great demand for the services of the 

expert in giving shampoos. We must se-
cure fluffiness. Frequent posing before the 

Whatever's ivarth while is advertised in ABEL'S 
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Cut Down the Farialle Factors 

THERE are enough of them in any studio 
without having to put up with a variable, 

uncertain, or refractory paper. 

The use of Professional Cyko rids the pho-
tographer of many annoyances and disappoint-
ments. It saves both time and money. 

And when you order it again you know that 
you will get paper just as good and with the 
same characteristics. 

Buff and Plat in double weight, Studio and 
Glossy in both single weight and double. 

If you have the slightest difficulty in obtain-
ing Cyko from your stock house, write us and 
we will make it easy for you to get it. 

A NSCO PHOTOPRODUCTS, INC. 
BINGHAMTON, N. Y. 

—  —Do"'t overlook the classified column 
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mirror before breakfast, experimenting dur-
ing the noon hour and a position in range 
of the mirror during study hours, and the 
almost impossible feat of being ready for 
bed before the proctor makes her rounds. 

Scene III 
The day of the operation. 
No time for the Saturday morning mar-

malade, but the longest time possible before 
taking the hair from the curlers. Compas-
sionate room-mate brings up rolls. At the 
last minute we may decide that we do not 
care for our own clothes and we scurry 
around to borrow something, contrary to 
mother's advice, but she really doesn't know 
how seedy our own duds look to us. 
"Hurry up, Max, you've only got five 

minutes," from an affectionate room-mate. 
"Mercy me! Don't you s'pose I know it! 

I wish you wouldn't stand there with your 
things all on waiting for me, drives me 
frantic. Here, take five cents out of that 
candy box and go down to No. 2 and get 
me a single mesh net, please. I don't give 
a hang what the photographer says, I've 
just got to wear a net." 
"There! You look like the first flower in 

May. Here's your coat —make it snappy—I 
have the umbrella. Come on!" 

Scene IV 
The studio. 
Clerk—"Will you have your pictures done 

in gray or sepia?" 
"Have I got to decide that now? Which 

shows the freckles less? and the net?—I'll 
have them finished in brown, please." 
Photographer. Just as you were—chin up. 

What orchestra did you say you had last 
night? Colored lights? Look right over in 
that corner? No, a little bit this way—Ah! 
th-th that's lovely! That's all. Next, please." 
And all the time he is chatting so pleasant-
ly and easily, he is humming a little melody 
and keeps so cheerful and friendly that we 
come away quite happy. 

Scene V 
The revelation. 
"Fan-Tan, will you go down with me to 

get my proofs just as soon as school's dis-
missed this noon?" 
Out of the door, down the street, and up 

the studio stairs — 
"My heart's pouding awfully! You open 

I Buy Film and Glass 
Highest prices paid. Writs for prices 
and instructions before shipping. 

P. H. K A NT RO 
PORTAGE. WUL 

the door and go in first—Oh, I just hate 
to open them—You look. Are they awful, 
Fan? Do you suppose they look like me? 
(Opens envelope.) Curses! Do I look like 
that?" 

Scene VI 
The day the finished photographs arrive. 
At school. All crowding around the desk. 
"Oh, they're lovely! Not a freckle! Not 

a line! They look just like you. Isn't your 
hair beautiful?" 

0 0 

Developing Ability in Assistants 

GETTING things done is a peculiar 
quality that very few employers po-

ssess. The big problem fo rthe man who em-
ploys men is to impress on the fellow who 
is not hitting on all six cylinders that there 
is room for improvement. To bring him to 
understand that fact and accept, in his 
own mind, the possibility that he can do 
better is often a difficult matter. 
As .a general proposition, a man wants 

to be the judge of the quality of his own 
efforts. The average man, as he sees him-
self, thinks and feels that he is doing well. 
In the majority of cases, he solaces him-
self with the thought that he is accom-
plishing more than for what he is paid. 
Often have I noticed that when an as-

sistant was doing badly, in comparison with 
other employees, the matter of any im-
provement in his methods has to be ap-
proached with tact. In nine cases out of 
ten, the man will be possessed with the 
notion that he is doing well. 
At times it has happened the man would 

realise that the results he had accom-
plished were far from satisfactory. But, in 
such cases, he would claim that the prop-
osition was a hard one, and give it as his 
honest opinion that he should be paid more 
money for sticking to the job. 
We are all familiar with the man who 

is in the rut. It is hard to convince him 
that another method than the one he em-
ploys would bring better results. If such 
a one can be brought to open his heart, 
however, it will often reveal the secret that, 
had he the opportunity, he could show the 
employer a few things that would open his 
eyes. 

"Fully Equipped" 
To Repair Shutters and Cameras 

Send them to us. All workmanship the best and 
fully guaranteed. 

ROCHESTER PHOTOGRAPHIC 
SHUTTER REPAIR COMPANY 

1234 Clinton Ave., North  Rochester, N. Y. 

----Our motto is "Service.' Cava we help You' 
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Get On The Ground Floor 
I4 

e-a 

IIALLDORSON ELECTRIC 
STUDIO LAMP 

The marvelous lamp that frees you 
from the skylight—puts you on equal 
footing with other business men — 
puts money and success within your 
easy reach. 

Learn all about it from  . 

T HE H ALLDORSON CO MPANY 

1770 Wilson Avenue  -  -  Chicago 

Rent business space —not a 
skylight and double your 
money —everybody is doing it 
—read actual experience of 
one photographer: 

"I have not made a sitting by 
daylight for the last seven 
years . . . am getting better 

work than I ever did with 
daylight. 

"I have increased my busi-
ness by two since 1 have been 
on the ground floor. 1 mean 
my profit is doubled." 

J. E. Bates, Chariton, Ia. 
\  AeeL'e weekly e1-17-28 

Uses Photo Blue 

Globes 

i 

u� 

44 ) 
JUST LIKE DAYLIGHT 

Don't forget you "saw it ix AREL'e" 
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WILL NOT FRAY or RAVEL 

WARRENTEX 
W orks like magic 

A I%vays dependable 

R educes the cost 

Raises the quality 

Effective and new 

N othing like it 

FOR  Tested and tried 

BACKING  E liminates waste 
COMMERCIAL 
PRINTS  X cellent results 

NEW 
METHOD 

MOUNTING 
CLOTH 

WARRENTEX 
WARREN PRODUCTS CO., 26NE WAYORK STREET 

MEZZOTINT 
BLACK PLATINUM 

THE PRINTING MEDIUM DE LUXE 

WARM BLACK TONES ON SMOOTH AND 
ROUGH INDIA STOCK 

More and more the best photo-
graphers are realizing that Platinum 
is the proper paper to use in order to 
produce pictures that are really artistic. 
It is a simple process giving prints 

that do not curl and a quality that 
commands the respect and purchasing 
power of the best people. 
Platinums treated with our Parch-

ment Proof Waxing Solution have the 
appearance of a well made gum print. 

11115 AND OTHER  PLATINUM  PAPERS 
ON VARIOUS STOCKS 

Made in the U. S. A. by the 

Wallace Chemical Company 
RICHMOND HILL, N. Y. 

N. Y. OFFICE  .  too FIFTH AVENUE 

Price and direction sheets on application 

MERCK'S 
Photographic Chemicals 

P H OTOL, Rapid Developer 
(Monomethyl-Paramido - Phenol • Sulphatd 

PYR OG ALLIC ACID 

H Y DRO QUI N O NE 

SODIUM HYPOSULPHITI_ 
SODIUM SULPHITE 
SODIUM SULPHIDE 
BICHROMATES 
SCHLIPPE'S SALT 
SILVER SALTS 
GOLD SALTS 

URANIUM SALTS 
POTASSIUM BROMIDE 

POTASSIUM FERRICYANIDE 
FORMALDEHYDE 

IODINE  BORAX 
ALUMS  ACETIC ACID 
CITRIC ACID, ETC. 

MERCK & CO. 
ST. LOUIS  NE W Y ORK  MONTREAL 

Works at RAH WAY, N. J. 

Some employers handle a situation such 
as this by dismissing the assistant who has 
failed by r6ason of his overestimating his 
own qualities. This is a great mistake and 
the concern that assumes such an attitude 
will never develop capable assistants. In-
stead, they will find themselves continually 
going outside of their organizations in 
search of good men. Such a course is too 
much of a gambler's chance to be recom-
mended. 
Every employer should seek to train his 

men to a more correct estimation of their 
own qualities. It may take time but in the 
end will prove worth while. —G. Jenrijf. 

SITUATION WANTED 
POSITION as operator. Can manage studio if neces-
sary. W. Ed. (%onat, Miles Hotel, La Salle, 111.  2-2-3 

RETOUCHER and etcher, with long experience from 
studios of the better class, wishes permanent engage-
ment. Salary S35 a week. Willing to assist with oper-
ating if necessary. Address "Photographer," 529 No. 
Franklin St.. Philadelphia, Pa.  2-2-1 

PERMANENT POSITION wanted by an all-around 
man in first-class studio. Married. S-2, care of this 
journal.  2-2-3 

MISCELLANEOUS 
FOR SALE —Quantity of Cooper-Hewitt F. Lamps 
complete and new, listed at $50 each net: for $33.75 
net cash each while they last. Absolutely guaranteed. 
Ralph J. Golsen, 1128 Argyle St., Chicago, 111. 12-8-TF 

Get y,m r Competitor to subscribe to ABEL'a — 
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The all-important part of any camera is its lens. 
Definition, that quality most sought for in 

good photography, is entirely dependent upon 
the lens. 
Astigmatism, chromatic aberration, coma, 

flare, curvature of field are all lens ailments--
contributing causes of poor photography. 
A slow lens may cause under-exposure or fail 

to arrest motion. 
Our booklet entitled, "Photographic Lenses 

and how they are made" tells why Carl Zeiss 
lenses are dependable. Write for it as well as 
the Carl Zeiss photographic lens catalog. 
Carl Zeiss Lenses are for sale by leading camera 

dealers everywhere. If your dealer cannot supply 
you, we suggest that you write us. 

HAROLD M. BENNETT, U. S. AGENT 
153 West 23rd Street, New York 

General Distributing Agents for Canada: Tim Humms OWENS Co.. LTD.. 
MONTREAL  TORONTO  WINNIPP.G  OTTAWA. 

'most everything worth white is advertised in ABEL'S 
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A Photographic Print Colored. Free 
Send us one of your choice prints, portrait or landscape, any size up to 8x10, and our 
artists will color it in a charming manner. Use it as a holiday gift, or as a model in 
coloring your own prints for gifts. The work is very simple when Peerless Self-Blending 
Colors are used. These colors have been the standard for more than two decades and are 
sold by all Photo and Art dealers. We wish all photographers to have an opportunity of 
trying these colors, so make this offer. Send us $1.00 and we aaill mail you, postpaid, a 
Complete Set of 15 colors -with full instructions; at the same time send us one of your 

choice prints for coloring FREE. 

Japan.ewse 'Wa.ter Color Compa_lliy 
PEERLESS BUILDING, DIA MOND PLACE 

ROCHESTER, N. Y., U. S. A. 

Better Lightings Secured 
and all annoyance to 
patrons removed by the 

use of 

VICTOR PORTABLE 
FLASH BAGS 

in photographing store, 
factory, home and office 
interiors —groups and 
banquets. 
These bags thoroughly 
diffuse the flash. They 
permit of making sev-
eral exposures without 
emptying smoke.  Are 
simple, yet durable, in 
construction. 

Send for Complete Descriptive Folder 

JAS. H. SMITH & SONS CO. 
3540 Cottage Grove Ave.  Chicago, Ill. 

WANTED TO BUY a studio in an industrial town 
of from twenty-five to fifty thousand people. Mustbe 
a good business proposition. State particulars in first 
letter. No place doing business under six thousand 
dollars considered.  M.  S.,  c/o Steinberg  Studio, 
DuBois, Pa.  1-26-2 

FOR SALE-93C" Velostigmat F/4.5 in barrel, $55. 
Also one in Optimo Shutter, $65. Both series II and 
same as new. Either sent subject to inspection upon 
receipt of $5.00. H. R. Mason, 523 Sioux St., Winona, 
Minn.  1-26-2-C 

WANTED—Fast 8xI0, 18" soft portrait lens, double 
bellows studio camera, arc light.  Eastman's head 
screens, portable background carriers: exchanging 
Vesta F/5.8 8x10, 14" portrait lens in studio shutter 
if possible. Larson, 4542 Moffitt Ave., St. Louis, 
Mo.  2-2-1-C 

WANTED TO TRADE—Fine residence lot worth over 
$450, unencumbered, at Minneapolis, for the follow-
ing: One Halldorson Home Portrait Lamp; one No. 
3 Eastman Home Portrait Camera; one 8x10 or 
10x1̀2 Vitax or Voigtlander Heliar lens. Prefer studio 
shutter, one View Camera. What have you? Address 
Carter's Studio, Hutchinson, Minn.  2-2-1 

SALE OR TRADE-11x14 Bausch & Lomb Protar 
wide angle series V. none better; also fine Reming-
ton Automatic Shot Gun, .raised rib, checkered; new 
Northern 15 ampere twin are light. Want Butler or 
Wagenhorst and good spotlight, or what have you? 
A. M. Brown, Frederic, Wise.  2-2-1 

PHOTOGRAPHS PAINTED IN OIL—BEST GRADE 
WORK FOR THE TRADE ONLY. WRITE FOR 
PRICES—H. L. Leibson Co., 912 So. Brook St., 
Louisville. Ky.  2-2-4-C 

FOR SALE—Majestic Studio Are Lamp with rheo-
stat, stand, and reflector: AC or DC, 110 volts, 25 
amps, 60 cycle. As good as new. Price $100. Also an 
11x14 Anthony Studio Camera with long bellows and 
adjustable Benster Holder; complete with stand, only 
325. H. A. Ludwig, Howell, Mich.  2-2-1 

Blum's Photo 
1021 N. Wells St. 

Forty Years of Art Service 
in America 

Art Shop, Inc. 
CHICAGO, ILL. 

to the Profession and Trade 
and Abroad 

OUR AIM: To give you the latest and best and to assist you in 
vating our profession and to promote new business Selds. 

REFERENCE: The leading studio men from coast to coast. 

ele-

If you don't know who sells it—write ABEL'S 
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Eastman Card Index 

Studio Register 
Every order on a separate card 

—all of the cards in an alphabet-
ically indexed desk file that keeps 
 ̀them constantly at your finger tips. 
Each card is printed and ruled for 

a complete record of the order, du-
plicate orders and statement of the account. And 
when the transaction is complete there is a transfer 
case and file to keep the record for permanent 
reference. 
The Eastman Card Index Studio Register fits 

in with any studio system, offering the most conven-
ientmeans of ready reference to orders and accounts. 

Eastman Card Index Studio 
Register complete including oak 
desk box and transfer box, 300 
printed cards and two sets of 
alphabetical, monthly and daily 
guide cards . ' .  $12.00 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

,411 Dealers' 

U hen in doubt--consu't ABe.L'x - -
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Mr. Classified Advertiser: 
to order space NO  'S The Time in our  Third 

Annual Spring Edition —Issue of March 8th, 1924, 
with 12,000 circulation guaranteed. The most econom-
ical medium you will find this year through which to 
sell or buy studios or equipment, get help or find a 
position. 

CLASSIFIED ADVERTISING FOR THE MARCH 
8th ISSUE WILL ONLY BE ACCEPTED 

AT THE FOLLOWING RATES 

Studios for Sale   15c a word, minimum $3.00 
Miscellaneous  5 

Help Wanted j  10c a word, minimum 2.00 
Retouching  j 
Situations Wanted  -  5c a word, minimum  1.00 

ABEL'S PHOTOGRAPHIC WEEKLY 
515 Caxton 1;i1ildin_  Cleveland, 011io 

LOOKING FOR BARGAINS? 
THEN SEND AT ONCE FOR A FREE COPY OF OUR 

BARGAIN BOOK and CATALOGUE 
in which you will find listed hundreds of used 
and new Cameras, Kodaks, Lenses and Sup-
1)ies of every description at remarkable saving 
prices. Every item sold is backed by our 
10-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY 
If you have it Camera or Lens and you 
rf.h to trade siune for sorne other, 
, �,n-:•1,1  us, as we may have just the 
,ni�tit yon want. 

CENTRAL CAMERA CO. 
124 S. Wabash Ave., Dept. A- W-1, Chicago, 111. 

PAY AS YOU USE 
WE MAKE IT EASY for you 
to buy that new equipment to 
bring your studio up-to-date. 

Any Equipment Sold on Terms 

Write for samples of our special 
line of low-priced mountings. 

COMPLETE EoUFPMHNT CATALOGUE ON ReouesT 

The Fowler & Slater Co. 
Cleveland Detroit  -  Youngstown 

STUDIOS FOR SALE 
FOR SALE--The Ford Studio, 128 W. Bay Street, 
Jacksonville, Fla. 12-1-10 

LEADING STUDIO in city of 36,000 in twelve story 
bank and office building. Particulars, M-6, care of 
this journal.  1-19-4 

FOR SALE—Ground floor studio; Central New York 
town; no competition. For particulars, write A-2, 
care of this journal.  1-26-2 

FOR SALE—Best studio in city of fourteen thousand, 
in the heart of the city. One thousand dollars buys 
it, invoices considerably more, easy terms. F-2, care 
of this journal.  1-26-2 

FOR SALE—Ground floor studio, twenty years in 
Michigan city of 36,000 ; all latest equipment up to 
11x14. Will sell all or part to suit purchaser. E-2. 
earn of this journal.  2.2.4 

LONG ESTABLISHED and well known studio in 
exclusive down-town section of San Francisco. Stu-
dio has high standing. Splendid opportunity. Address  
H-2, care of this journal.  2-2-TF-EOW 

FOR SALE—A good paying, well equipped studio in 
fine city of over 6000 ; long lease: cheap rent; easy 
competition. Will make attractive terms to good man 
with some money. Can give first-class stock house 
and bank reference. Address P-2, care of this jour-
nal.  2-2-1 

FOR SALE--Most important photographic enlarge-
ment studio ; established in Paris thirty-five years. 
Highest quality of work.  Yearly receipts 300.000 
francs. For particulars write to Chiijian, 1 Rue 
Troyon, Paris, France.  2-2-2-1 EM 

FOR SALE--Ground floor studio and gift shop in 
the sunny South ; city of thirty-five thousand; large 
territory; best trade. Will sell at invoice price. Owner 
desires a change. Wire or come at once. Address, 
Stokes Studio, Meridian. Miss.  2-2-1 

Ask th, salesman "Is it advertised in ABEL'S?" 



ABEL'S PHOTOGRAPHIC WEEKLY  121 

Holliston Photo Cloth Increases Production 
With No Extra Cost! 

No. 1—Holliston Photo Cloth is self adhesive, re-
quires no paste or other stickum. 

No. 2—Its application is most simple, the cut on the 
left showing the major operations. 

No. 3—It lies firm and flat, does not 
pull away at corners, nor fray at 
edges. 

No.4 —Photo Cloth is furnished cut 
to size desired—eliminating all cut-
ting and trimming, save of finished 
print. 

Write for "New Method" folder and quw(ttiotis 

The Holliston Mills, Inc., Norwood, Mass. 
BOSTON  CHICAGO NE W YORK  ST. LOUIS 

531 Atlantic Ave.  633 Plymouth Ct.  62 W. 14th St.  221 Olive St. 

A practical Projection Printer 
at a moderate price 

Always in focus 

Takes no floor space 

Simplicity and Efficiency 
maintained throughout 

14t your dealers 

The Callier Enlarger 
Brush, Colorado 

Write us for Circular 

He'll thank you for the suggestion 
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M A K E M O R E 

Artistic Photographs 
by using my 

Original, Exclusive, and Artistic 

BACKGROUNDS 

made on GROUND CELLULOID 

Size 1 I x 14, for negatives 

any size up to 8x 10 

Reversible, for any lighting effect. For 

bust pictures in  particular my nega-

tive grounds are unsurpassed, for you 

obtain  the sa me amount of diffusion 

and artistic effect as you would in a 

?a  or full figure, which is impossible 

with the standard positive ground. 

The negative can be moved in var-

ious positions producing over 30 dif-

ferent effects with a 

Set of Three for $10.00 
YOUR CHOICE: Catchy Head Grounds 

—Interiors--Exteriors— Etchings 

— Special Grounds to Order 

W hen  ordering state sizes of Photos 
you  want  to  use  the m  for.  Also 

whether for busts,  -%  figures or full 

figures. Or send a few proofs for guide 

as to general style of work. Order a 

set today and you will produce more 

pleasing and artistic portraits. Pro mi-

nent  Photographers  fro m  coast  to 

cost are using the m for their better 

grades of work. 

There's a reason. 

iqt 0  

H. DeForest Baumgartel 
6230 Dorchester Ave.  Chicago, 111. 

A*h J�U* JArIplov'PIP, 
Published every Friday 

For nearly 70 years the B. J., as its 
readers call it, has been read by 
professional and commercial photo-
graphers of all English-speaking 
countries. Its articles on the prac-
tical and business branches of por-
trait, commercial and press photo-
graphy are the weekly counsel of 
thousands. 

The terms of subscription throughout the 
United States are $4.75 per annum post 
free. A sample copy will be mailed upon 
receipt of application. 

jf)tnrp gree ftoob & Co., 10. 
Proprietors and Publishers 

24 Wellington Street, London, England 

FOR SALE--Controlling interest and possession of 
eading and best studio in Missouri City of about 
fifty thousand. Has finest location in city with val-
uable long time lease. Doing fine business. Owner 
must give entire attention to other interests. Here'< 
an opportunity for big man to make his home and 
fortune, in one of the fastest growing cities in th, 
middle-west. Address H-3, care of this journal. 2-2-1 

FOR SALE or Rent— Up-to-date studio, located at 
Massillon, Ohio. Would rent to prospective buyer. 80 
South Broadway. Akron. Ohio.  2-2-1-C 

FOR SALE— Ground floor studio doing a business of 
twenty-five hundred monthly, located within two hun-
dred miles of Chicago, in the heart of the business 
district of a prosperous city of forty-two thousand 
inhabitants. Modern equipment. Ten year lease: rea-
sonable rent. Owner is obliged to sell because business 
in another city requires whole time. Address Alex. 
Uehling. Madison, Wise.  2-2-2-C 

FOR  SALE- Full  equipped  studio,  good location, 
large territory. Southern Minnesota town, population 
4500. Address E-3, care of this journal.  2-2-1-C 

RETOUCHING 
WANTED --PIECE retouching ; years of experience 
with best studios. Try it. C. Mathewson, 97 Clinton 
Ave. So.. Rochester, N. Y.  2-2-2-C 

RETOUCHERS FOR THE TRADE. One-day service. 
Guaranteed work. One trial negative retouched free. 
Year-round customers preferred. Standard prices. 
Barnett K. Moore, Preston, Minn.  1-26-2-C 

RETOUCHING DONE at your own price. I make a 
specialty of large heads. Work done on short notice. 
Reference— Dayton photographers. Theo. Georgi, 418 
Arlington Ave., Dayton, Ohio.  1-26-5-C 

RETOUCHING--Finest work, prompt return guar 
anteed.  Prices  right.  Professional  of many years 
standing. Herbert M. Harris, 327 Monroe Ave., Scran-
ton, Pa.  1-26-3-C 

DEVELOPING TANKS. Yes, Enameled 
Amateur Finishing Outfits in two sizes. Enameled 
Outfits for Commercial and Portrait Work. Ac-
c�ommodating both 5x7 and 8x10 portrait hangers. 

Ask your Dealer NO W or WRITE US 

Sterling Manufacturing Co. 
BEAVER FALLS, PA. 

--Tell your dealer he, too, needs ABEL'S  —  
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The Original Wagenhorst 
High-Power Twin Arc 

Over 1000 Wagen-
horst lamps are 
now giving daily 
satisfaction. 

Scientifically cor-
rect and mechani-
cally perfect for 
every photo-
graphic lighting 
need. 

Many improved 
features not to be 
found in any other 
Studio Lamp. 

Send for complete 
information and 
prices. 

Manufactured and Sold by 

J. H. WAGENHORST & CO. off O 

—just around the 
corner, and with 
Easter hard on 
its heels. 

:1 rc VOLI planning 

110XV tm your mount-

in;; rctluircnlcnts for 

Spring and faster 

husincss! 

If so, iirvcstigate ou r 
I ine. You'll save 

money---and sell 

more pictures. 

325-327 Superior Street, 
OCIE !O  • r 

,thing worth white is advertised in ABEL'S 



124 .ABEL'S PHOTOGRAPHIC W EEKLY 

CLASSIFIED ADVERTISING 
Italic type or capitals at double the rates quoted. 
No Display. Count every word, number and initial, 
including heading, name and address.  CASH 
MUST ACCOMPANY ORDER.  ADVERTISE-
MENTS NOT  ACCOMPANIED  BY  REMIT-
TANCE WILL BE RETURNED. Help Wanted 
Advertisements, when desired, will be repeated 
until order is cancelled. Miscellaneous and Studio 
For Sale Advertisements will not be accepted 
,m that basis. 

RETOUCHING for the trade! Experienced workman, 
prompt service. Reasonable prices. J. W. Jacobs, 1527 
12th St., Des Moines, Iowa.  1-19-4-C 

RETOUCHING W ANTED by experienced retoucher. 
Special attention paid to mail orders. Pearle Holli-
man. 129 Rembert Ave., Macon, Ga.  1-26-2-C 

RETOUCHING and oil coloring. Good work. Prompt 
service and  prices  reasonable. Experienced  photo-
grapher. Lewis R. David, Jackson, Mich.  1-26-4-C 

SPECIAL RATES for SCHOOL negatives and the 
QUALITY RETOUCHING that you can send straight 
to the printer. Also open to take regular work. Russell 
& Russell, Box 7, Columhus Grove, Ohio.  1-26-4 

HELP WANTED 
The insertion of an advertisement under "Help 
Wanted" carries with it the obligation on the part 
of the employer to answer every response to his 
advertisement, if only with a postcard, and to re-
turn samples of work, etc., promptly. The editor 
of AaECa will appreciate being advised when em-
ployers fail to accord this courtesy to employes. 

WANTED  A high-class home portrait operator with 
a personality. A very flattering offer. B-1, care of 
this journal.  1-12-TF 

SALESMAN-- With some knowledge of photography 
to demonstrate and sell studios and dealers. Good 
opportunity. Confidential. Smith Chemical Co.. Box 
697 C. S.. Toledo. Ohio.  2.2-1 

POSITION  OPEN  for a good all-around man to 
operate and retouch. Pla in is year round. Address 
Photographer. I I I Vermilion tit.. Danville. III.  2-2-1 

SALESMEN— Steady positions for several producers. 
Photographic mountings. Studio trade. Salary or com-
mission. Confidential. S-9, care this journal. 1-19-3 

WANTED--First-class operator and retoucher. One 
who can work in grounds preferred. Good salary and 
steady position to right party. Address The Gray Stu-
dio, 50"', Main St., Houston, Texas.  1-19-3 

1 
N'­ Dr»ao. 

OLIAK'  Our 
. � Kodak Finishers' 

DELIVERY ENVELOPES 
Are be,+a u..d ,. e.er, corner of tM U. S They +re  
uL ne.t..1 — m +rd re.  61, prrc.d.  A.t,c,p+te , 
Sr.ne'. en ke r—& ..d ..•r — , M orde<r..a'k —sh 
OUR MILL PRI\TED SLR\ It L mom, a .f .n . hurry — 
<.+.bw - -d -1, I— OLR STOCK SPECIAL SERVICE. 
S.•er.I new d—,— 6.•e 6­ +dded ." o,.e of the- ne 
., w.v b. e.pe<u.ay —1-14, f.w your Dr., Stwe A.enc on A. sour  d w ARVk:#.. r W..wr w .n §--6- n  ro .11 

Our - ­6-W A —... t..6.  W _ Is 5..n1r. .&,. 

The Art Press, Adrian, hfi & 

I 
I 

SITUATION W ANTED:  Under 30 words, one 
insertion free. Additional words, 2c each. Extra 
insertions. 2c per word. No advertisement less 
than 50c. 
HELP W ANTED: 3c per word. No advertise-
ment less than 75c. 
MISCELLANEOUS and RETOUCHING: 3c per 
word. No advertisement less than 75c. 
STUDIO FOR SALE: 5c per word. No adver-
tisement less than $1.00. 
ANS WERS IN OUR CARE: 25c extra for each 
insertion. 

\CAN TED —First-class retoucher, lady preferred. All 
high-grade work and year round employment. Send 
photo and state salary. Studio Swann, Box 1087, 
Charleston, W. Va.  1-26-2 

RECEPTIONIST, who has executive ability to do 
high-class studio and home portrait selling. Liberal 
salary and commission to one who can produce re-
sults. Lee F. Redman, 5533 Woodward Ave., Detroit, 
Mich.  2-2-2 

W ANTED—An experienced view operator and sales-
man to solicit Pictorial Advertising. Wonderful op-
portunity to man willing to work. Address, The Steel 
Studio, St. James, Minn.  2-2-2 

EXPERIENCED  high-class man desires immediate 
year around situation with first-class studio. Ability 
to produce the better grade of work c am good oper-
ator, retoucher, back-grounds put in, all-around work-
man. Salary $50 to start. increase through ability. 
References excellent. Ralph G. Brown, 1113 East 11th 
St., 3rd Floor West, Kansas City, Mo.  ''-2-2-C 

SALESMAN.  Must be experienced and now calling 
on  trade,  restricted  territories.  Good opportunity. 
Selling W ARRENTEX, all or part time. Warren Pro-
ducts Company, Inc., 265 Canal St., New York City. 

1'2-22-TF 

SITUATION WANTED 
The insertion of an advertisement under "Situation 
\Canted" carries with it the obligation on the part 
of the employee to answer every letter he receives 
in rsponse to his advertisement for a position, if 
only with a postcard. The editor of AREL'a will 
appreciate being advised when employes fail to 
accord this courtesy to employers. 

W ANTED --A position Rs general assistant by lady 
experienced in all branches of portrait work. J-5. 
care of this journal.  1-26-2-C 

W ANTED —Permanent  position  by  young married 
man. Excellent workman in all branches but prefer 
printing and retouching. Salary $40. Prefer Middle 
or South-west. Q-1, care of this journal.  1-26-8 

POSITION W ANTED in high-class studio as gen-
eral assistant_ Can do anything but retouch. Years 
of experience. State salary paid in first letter. South-
ern states preferred. Address Mary V. Kirby, Me-
Mechen. W. Va.  2-2-2-C 

EXPERIENCED receptionist desires position in a 
tudio where application to business and personal 
nterest will be appreciated. Have had three years ex-
wrience and understand retouching and oil coloring. 
Beet reference. Miss R, Apt. 1, Riverside Ave.. Jack-
<�mai11'. Fla.  2-2-1-C 

PLATINOTYPE, Sepia and Black. 
PALLADIOTYPE, Warm Black, Cream 
and White Stock. 

SATISTA, Black Only. Excellent for Water Colon. 
SEND FOR LISTS 

WILLIS & CLEMENTS 
1814 Chestnut Street  Philadelphia, Pa. 

Favor the advertised products- f rs are respon. l.'. 
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.a'jp Ultra Special 

the neic AGFA PLATE   rating    650 H & D H. D. 

The plate for portraiture when rapid exposures are necessary 
and tfze plate for the Press-photographer 

ASK YOUR DEALER 

.�q f r Pi-oc?ucIAO, A„Q. 

114-116 East 13th Street  -  New York 

Canadian Agents: Canadian and Foreign Agency Co., P. n. B. 1076, Montreal 

Do You Want More Business? 
This Photograph 

was taken by flash light, using 
the Portable Skylight; 

price $45.00 

I 

Korona Home Portrait Camera, W O  $ 30.00 
Wollensak, Series II, Velostigmat, FAS   135.00 
Meteor Flash Powder, 2 oz. bottle   1.60 
Liberty Spark Metals, 2 for 2Sc, 1 dozen   1.00 

O'NEI U PHO'T'O COMPANY 
O'NEILL, NEBRASKA 

- - -Our motto is "Service." Can nr help You"- - 
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EXPERIENCED HOME portrait solicitor wants con-
nection with reliable photographic concern or home 
portraitist. Have own automobile. Answer giving full 
details regarding proposition. G-1, care of this jour-
nal.  1-26-2-C 

FIRST-CLASS operator and all-around man, with 
high-class experience in studio. must change for dry 
climate  West or Southwest. Some high-class studio 
can make paying proposition with this party. Ad-
( ress Ilarry A. Edgecombe, 210 So. Second St., Cuy-
ahoga Falls, Ohio.  2-2-1-C 

WANTED--Position as general assistant. Two anda 
half years experience. Mildred Snodgrass, Smith's 
Grove, Ky.  1-26-6 

WANTED—Operator experienced with children and 
able to handle an occasional rush successfully. J. W. 
Roshon, 829 Market St., Harrisburg, Pa.  1-26-2 

CHINESE YOUNG man desires position in some 
portrait studio. Several years experience. Good ref-
erence. Herbert May, 9917 Euclid Ave., Cleveland, 
Ohio.  _-:'-t 

DEALERS WHO WANT YOUR TRADE 

ALBANY,  N. Y.—F. E.  Colwell  & Co., 
465 Broadway 

ATLANTA, GA.--Glenn Photo Stock Co., 
Eastman Kodak Co., 183 Peachtree Street 

BALTIMORE, MD.—J. Sussman Photo-Stock 
Co., 223-225 Park Avenue 

BOSTON,  MASS.— Ralph  Harris  &  Co., 
22-26 Bromfield Street 

BOSTON, MASS. —Robey-French Co* East-
man Kodak Co., 38 Bromfield Street 

BUFFALO, N. Y.—J. F. Adams, 459 Wash-
ington Street 

CEDAR RAPIDS,  IA. —Camera Shop,  306 
Second Avenue, East 

CHICAGO,  ILL. —Ralph  J.  Golsen,  1128 
Argyle Street 

CHICAGO, ILL. —Norman- Willets Photo Sup-
ply Co., 318 W. Washington Street 

CHICAGO,  ILL. —Sweet,  Wallach  & Co., 
Eastman Kodak Co., 133 N. Wabash Ave. 

CHICAGO, ILL. —Western Photo & Supply 
Co., 208 N. Wabash Avenue 

CINCINNATI, OHIO —The Huber Art Co., 
124 W. 7th Street 

CINCINNATI  OHIO—Simpkinson & Miller, 
433-435 Elm Street 

CLEVELAND, OHIO —The Dodd Company, 
648.52 Huron Road 

CLEVELAND, OHIO—The Fowler & Slater 
Co., 806 Huron Road. S. E. 

COLUMBUS, OHIO—Columbus Photo Sup-
ply, 62 East Gay Street 

DALLAS, TEXAS —Geo. H. Pittman & Bro., 
1504 Young Street 

DENVER, COLO. —Denver Photo Materials 
Co., Eastman Kodak Co., 626 16th Street 

DETROIT, MICH. — The Blame Bros. Co., 
332.40 Grand River Avenue 

DETROIT, MICH. —The Fowler & Slater Co., 
156 Larned Street, W. 

FORT WAYNE, IND. —M. L. Jones, 112 W. 
Wayne Street 

GALESBURG, ILL. —Osgood Photo Supply 
Company 

INDIANAPOLIS, IND. —The H. Lieber Com-
pany, 24 W. Washington Street 

JACKSONVILLE, FLA. —H. & W. B. Drew 
Company 

KANSAS CITY, MO. —Z. T. Briggs Photo 
Supply Co., 916 Grand Avenue 

KANSAS CITY, MO. —Kansas City Photo-
graphic Supply Co., 1010 Grand Avenue 

LOS ANGELES, CAL.— Howland & Dewey Co. 
F—tmnn Kodak Co., 510 South Broadway 

MEMPHIS,  TENN. —The  Memphis  Photo 
Supply Co., 60 South Main Street 

MIL WAUKEE,  WIS. — Milwaukee  Photo 
Materials Co., Eastman Kodak Co., 427 
Milwaukee Street 

MIL WAUKEE, WIS. —Reimers Photo Mate-
rial Co., 238-240 Third Street 

MIL WAUKEE, WIS, — Witt's, Walter T. Wit-
terstetter, Prop., 711 Wells Street 

MINNEAPOLIS, MINN. —O.  H.  Peck  Co., 
Eastman Kodak Co., 114 So. 5th Street 

NE W  ORLEANS,  LA. — Standard  Photo 
Supply Co., Ltd., Eastman  Kodak Co., 
125 Baronne Street 

NE W YORK CITY—Capitol Photo Supply 
Co., Inc., 522 Sixth Avenue 

NE W YORK CITY—Eastman Stoekhouse, 
Inc., Eastman Kodak Co., Madison Avenn, 
at 45th Street 

NE W YORK CITY —Hathaway-Dunn, Inc., 
22 East 30th Street 

NE W YORK CITY —J. L. Lewis, 132 West 
32nd Street 

NE W  YORK CITY— George Murphy, Inc., 
57 East 9th Street   

NE W  YORK  CITY — New York Camera 
Exchange, 109 Fulton Street 

NE W  YORK  CITY — Willoughby,  Inc., 
110 W. 32nd Street 

OMAHA, NEB.—The Robert Dempster Co., 
Eastman Kodak Co. 

PHILADELPHIA, PA. —John Haworth Co., 
Eastman Kodak Co., 1020 Chestnut Street 

PITTSBURGH, PA. — W. S. Bell & Company, 
410 Wood Street 

REGINA, SASK. —The Regina Photo Supply, 
Ltd., 1924 Rose Street 

ROCHESTEF,  N. Y. —Marks & Fuller, Inc., ai East Avenue 

ROCHESTER,  N.  Y. —Smith-Surrey, Inc., 
119 Clinton Avenue. South 

ST.  LOUIS,  MO. — Hyatt's  Supply Co., 
417 N. Broadway 

ST.  LOUIS,  MO. — W.  Schiller  & Co., 
6 South Broadway 

ST.  PAUL,  MINN. —Zimmerman  Bros., 
Eastman Kodak Co., 380 Minnesota Street 

SAN FRANCISCO, CAL. —Howland & Dewey 
Co., Eastman Kodak Co., 545 Market St. 

SEATTLE, WASH. —Northwestern Photo 
Supply Co., Eastman Kodak Co.,  1415 
Fourth Avenue 

SYRACUSE, N. Y. -1. U. Doust Photo Ma-
terials Co., 126 South Salina Street 

TAMPA, FLA. —Tampa Photo & Art Supply 
Co„ 3121,4.314 Twiggs Street 

TOLEDO,  OHIO —George  L.  Kohne,  602 
Summit Street 

WINNIPEG, MAN. —Duffin & Co., Limited, 
471 Main Street 

- -Tell the dealer ,tau "sate it in ABEL'S"-- -
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Little things that count 

Eastman Abrasive Reducer 
When there is need for just a bit of local reduction this 

finely ground abrasive, in paste form, does the trick quickly 
and with satisfaction.  Per can  So cents 

Eastman Universal Opaque 
A smooth, easy working opaque of unusual flexibility for 

blocking-out or similar work on either film or plate nega-
tives. Sold only in glass jars: 

No. I, I  oz.  . . $.25 No. 3, 712 ozs.  i .00 
No. 2, 2/ ozs. . .  So No. 4, 18 / ozs.  2.00 

Kodak Liquid Glue 
An excellent glue in a convenient, pencil tipped tube. 

It's quick drying, and specially suited for photographic 
use.  Per tube   1 S cents 

Eastman Spotting Colors 
Four colors —black, blue, red and white on cellulose 

cards.  Per set .  .  .  .  .  25 cents 

Your dealer can supply you. 

EASTMAN- KODAK COMPANY 
ROCHESTER, N. Y. 

— — Ask the salesman "Is it advcrtis<d in AEECs?"---- -
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-Ill of the quality of' the negatrz-e is 
reproduced in the print on Vitava 

And its distinctive sur-
faces—Old Master and 
Linen Finish with their 
pleasing texture and slight 
lustre add the necessary 
note of character to your 
work. 

Both su7 faces furnished in white 
and huf, stocks —atyour dealer's 

1;_1S"f �tA�T KODAK COMPANY 
ROCHESTER, N. Y. 

If you don't knou+ who sells it—write ARECS -- -


