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Home Portrait Helps

Eastman and F. & S. Home Portrait Reflectors

A good reflector is a necessity in home por-
traiture, where lighting conditions are not always
ideal. The Eastman and F. and S. Home Por-
trait Reflectors offer the most convenient and
efficient means for the proper reflection of light
when working away from the studio.

'the Eastman Reflector is 2434 x59 inches and
is madeof white opaque cloth mounted on a light
metal stand providing a maximum height of 70
inches. The F. and S. Reflector has a spread of
44 by 72 inches witji maximum height of 84
inches. Both are adjustable to give the desired
lighting height. Compact for carrying and only
4>2 and 5M lIbs. weight respectively.

Kastman Home Portrait Reflector $10.00
K & S. Home Portrait Reflector 14.00

Eastman Kodak Company

Folmer & Schiving Department Rochester, N*A .
Gross Mail Circulation . 3,868 GUARANTEED rj OF O
Net Sales Through Dealers 99 NET PAID v XS I
Gross Circulation...... ...ccccceeve v, 3,967 CIRCULATION

(Professional Circulation Only)
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meet all conditions of climate, tem-
H a m m e r perature and color-values. Manufac-
tured of purest chemicals and under
the most rigid inspection, they are un-
surpassed for detail, latitude of ex-
P a t e S posure, uniformity, reliability and all

‘round good qualities.

SPECIAL BRANDS
for SPECIAL NEEDS

Hammer’s Special Extra Fast (red
label) and Extra Fast (blue label)
Plates for field and studio work and

Send for Hammer’s little book, Hammer’s Extra Fast Orthochromatic
"A Short Talk on Negative Making” and D. C. Orthochromatic
10th edition Plates for color-values.

Hammer Dry Plate Company

N. Y. Depot, 159 East 22nd Street, X. Y. C.
Ohio Avenue and Miami Street - - - - - St. Louis, Mo,

THE PA-KO PRINT WASHER

In the Pa-kO PRIN'l WASHER you will find a machine that combines the
care and thoroughness of hand washing with the ability to do a large volume
of work automatically at a low cost.

THE Pa-kO WASHER is ideal for all
classes of work. The cylinder is large
enough to take care of large double weight
stock. The arrangement of intake and over-
flow, in conjunction with a gentle rotation
of the cylinder, keeps prints separated with-
out injury to the finest surfaces.

THE Pa-kO WASHER is a COM-
PLETE | NIT. It needs no sink or floor
tray. It requires only three connections for
installation—water, drain and electricity.
It occupies a space of 37"x24" on your
floor, and does its work in silence.

/1nti for circulars or information

PA-KO Corporation

Minneapolis, Minnesota

Uhen in doubt—consult Abel’s—
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advertising campaign on which President Diehl of the P. A. of A

has been working for some months, it is interesting to note that a
similar campaign is under way in Great Britain and already considerable
progress has been made in acquiring the needed funds. Already it is fig-
ured that the sum of $75,000 will be raised before the end of the first year.
Comparing the extent of the business in Great Britain with that in this
country, we are bound to admit that over there, they have it over us here.

But while in this country the promises of subscriptions have come all
from the manufacturers and dealers, the bulk of the British campaign
funds have been subscribed by photographers themselves and the manu-
facturers and dealers have promised to contribute in the proportion of
50% of the amount raised by the photographers.

In the original plans laid before the members of the P. A. of A. at the
Buffalo convention, it was suggested that photographers themselves should
contribute to the fund in the amount of 1% of their total purchases of
material, this sum to be paid into the general fund each month, either
direct by photographers or collected by their dealers, the 1% being added
to the month’s statements of those who agreed to contribute. To our way
of thinking, this would not have caused any great amount of extra work
or bookkeeping to the dealers and the amount to be paid by each individual
photographer would not have been such as to make them hesitate in the
matter. A hundred dollar a month stock bill would only have called for the
additional payment of $1.00. A small item, but like the story of the man
up before a judge for murder—the judge says, “But my man, this is most
extraordinary. You murdered the poor woman for a half a dollar? And
the man replies—Well your honor, half a dollar here and half a dollar
there—it soon mounts up, you know.” These small items soon mount up
and with a thousand contributors, each paying in half a dollar or more a
month, a very respectable sum will soon be in hand and better yet, the
manufacturers and dealers will be much more keen to contribute their
share when they find that the photographers are willing to take up their

Don't, fori)ft you “xau- it in ABKI’'S”

CTKTTING Photographs Before the People. In line with the national
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share of the burden. In addition, photographers will have a greater respect
for themselves and have a greater interest in the whole campaign when
they have a financial interest in it themselves.

At a number of the conventions held the past two years, the question

of participating in a general fund

to the extent of 1% added to their

monthly stock bills was put before the members and in every instance they

unanimously agreed to participate.

We believe that President Diehl is trying to raise a sum of at least
$50,000 a year, to match an equal sum offered by the Eastman Kodak Co.

under certain conditions which are

not at all onerous. We suggest that

the P. A. of A. now consider the matter of getting photographers to con-

tribute either in the way mentioned

above or by direct donations, so that

the long agitated national advertising campaign can be started this fall

to the benefit of the entire industry.

If it can be done in Great Britain, it certainly can be done over here.

My Photographic Reminiscences

No. 39)

Special to Abel's Photographic Weekly

By F. Dundas Todd

NT KXT | came to know John Edgeworth,
d. the pocket edition of Prince Bis-
mark. | believe he is still alive and
as voluble as ever. John was brimful of in-
teresting experiences, most of which | sus-
pect were pure romance. | am afraid he had
absolutely no respect for truth when telling
a good story, though in all other matters
ho was perfectly reliable. When East met
West a lot of us would have an animated
discussion as to who was the biggest fibber
in photography, and the battle would rage
over the names of three men. One, long
dead, was a stock dealer in New York, an-
other was a member of a small camera con-
cern in Rochester, the third was John. |
always backed up John until one day I
heard how a big man in the photographic
world had described a certain tale as being
quite Edgeworthian, and | thought the joke
had gone far enough. AIll of these fibbers
were alike in one respect, they were never
unkind, not once did | ever hear one of them
utter a word that would arouse the ire of
anybody. They were romancers pure and
simple who had missed their vocation.
The wit of the lot was Jack Pringle, fol-
lowed closely by Pick O'Connor. Jack was a
Scotsman, a son of the studio at that, his
father having been a noted photographer
in Edinburgh from the advent of photo-
graphy. When Jack entered my office every-
body struck work and for about two hours
he would hang on to my desk, watching his
umbrella which he hung on the end of it
and pour verbal shot and shell at poor me
until our ribs were sore with laughter. Off-

Tell the dealer you

hand one would call Jack a time waster,
but Charlie Lovell once confided to me that
he had had twenty-eight demonstrators all
told, and the only one that earned his
money, month by month was Jack Pringle.
So one can never tell. We may study all
the rules there are about how to do business,
but in the end each of us has to do business
in his own way.

Dick O’Connor is a Boston Irishman who
has pestered me from the first day | met
him until now. He will persist in telling me
Scotch stories with an Irish brogue, so |
have wanted to kill him a hundred times.
Pick has been in my part of the world for
many years, but lately he went to Seattle,
so | have little chance of being harassed
with his yarns, but curiously enough | am
already beginning to feel a bit lonesome.

In Chicago his team mate was Charlie
Krauss, one of the cleverest in fitting him-
self to a photographer’s ways | ever heard
of. Link Cossitt considered him the best
man he ever had. Charlie, | understand, got
tired of the road and tried farming in Kan-
sas for a while, but later went back to pho-
tography’.

The handsomest man on the road was
undoubtedly Charlie Hetherington, a fine
mixer and good fellow of the old type. |
liked Charlie even if we did scrap a whole
lot, but that is quite natural when two
Scotch collies get together. Charlie in his
old age has | hear gone in for painting and
made quite a name for himself as a colorist.
I knew long ago he had a fine eye for form.

At the Detroit convention of 1895 | heard

”saw it in Abel’s”-
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Weekly

“1'HIS week we are publishing number 173 of our series of pho-

* tographers’ advertisements. Readers who have clipped these
advertisements each week have by now a most valuable file of ideas
from which to make up ads for their own use. This week’s advertisement
may not strike you today— six months from now it may be just what
you want. If you don’t file your copies, at least keep these ads.

a fine full voice of magnificent carrying
quality ring out in the hall while | was
looking .at the picture display and | won-

dered what giant was speaking, so |
hastened to join the audience and was
startled to see that the voice belonged to a
man not over five feet in height. Later |
learned that the orator was F. M. Pickerill,
ex-major of the Federal army during the
rebellion. Frank and | got to be very good
friends in later years when he became a
plate demonstrator. He was a long distance
talker, just bubbling over with verbosity,
and one could not check his volubility by
any means permissible in law. When he
worked for the Hammer Dry Plate Co., la<!
Hammer hit upon a pretty good scheme, for
he arranged his routing for small towns
where there were only two trains a day.
Frank would land in a town in the morning
or late at night, call on the one photo-
grapher,. and have to jump to catch the
next train out. The great idea was that
Frank would not have time to talk to the
photographer to near death, so that in re-
venge he would cancel the order he had
previously placed.

| have given these thumb nail sketches
just to show faintly the conditions twenty-
five years ago, and the kind of men who were
suited to the times. Then, there were about
forty manufacturers of photographic print-
ing paper, now there are only a few firms,
and conditions are standardized. The mod-
ern demonstrator is more of a “trouble-
shooter,” to use a telephone term, than a
business getter. Photographers | suspect do
not appreciate how valuable is the service
demonstrators perform, nor how much
money is spent by the manufacturers to en-
sure that their plates and paper shall be
intelligently handled. | believe that the
plate and paper bill of seventy-five per cent
of professional photographers is not much
over ten dollars a month, at least in my day
that was about right, yet every one of them
has at call the services of an expert to help
them out when in trouble. Dozens of times
I have known a demonstrator to travel
from a hundred to three hundred miles in

Don't miss the ads

response to an emergency call, but probably
the photographer never realized that the
cost to the manufacturer of that visit would
easily eat up the profit on several years’
sales to the photographer. Coming right
down to brass tacks it is a wonderful ser-
vice the manufacturers give to their custom-
ers, and | know of no other line of business
where such is done. And let me say some-
thing to surprise my readers. | suspect
professional photographers do not consume
three per cent of the output of the modern
photographic factory. It undoubtedly is good
business for the manufacturer to provide
the service, but the amateur business, the
big end, is got at a much smaller percent-
age of cost.

So when a demonstrator comes your
way, do your best to show him he is wel-
come. He wants to help you, that is his job.
Of one thing you may be certain, be is a
fine fellow, if he were not he would not be
a demonstrator long. In this line of work
many call, a few are called, a very few are
chosen, and much fewer stand the test of
service. 1 have a sneaking idea that prac-
tically every photographer over thirty has
at some time or other applied for the posi-
tion of demonstrator, but he need not have
bothered making the application, for when

r, =Tl

Your Children

Lovable, hopeful,
sweet little tots.

They contribute much to the joy of
your life.

l.et me make picture?* of them now.
It will mean much to you later.

Specializing on home photographs.

LEE F. REDMAN
Edgewood 1873 Kercheval at Nan Dyke

/lere'* some good ropy by friend Redman, of Detroit.
The original occupied four inch<* xinyh column, and
had a halftone at the top. He believes in running an
illustration in all hi* ads. flood idea. too. It make*
for attrartion and interest.

they’re worth reading, too!
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Other Photographers’ Studios.

Photographic Weekly

No. 38

Tibbals Studio, Rochester, New York

It in always good to know the other man’s ideas.

least equip a studio which

equipment.

shall contain what

This series of pictures shows you studio exteriors and

Nearly every photographer intends to build—or at

(to him) the last word in
interiors

arrangement and
in different parts of the

country, not necessarily those of famous photographers but all worth careful study. File them away,
and make use of the best of their ideas when the time comes for your own dream to come true.

a man is needed a still hunt is started at
headquarters for a likely prospect. If my
memory selves me rightly out of ten men
who go through the instruction course at
the factory, seven are sent home and three
go on the road, and out of these three only
one lasts over three months.

The demonstrator therefore who walks
into your studio is the survivor of a mighty
strict weeding out process. He has proved
himself to be a good man technically and
socially. Now he is a wanderer, a stranger
in a strange land. Take him in and treat
him kindly for he is worthy of such, furth-
ermore it will pay you to do so.

---------- When you anstetr an ad. say you “saw

Bert Tibbals sends us these pictures of his
place, saying that he hasn’t seen many studios
in our series from his section of the country.
This is a portrait studio catering to the *“ap-
pointment” class entirely. Every door and
window except the skylight is stained glass of
special design, and Mr. Tibbals can get home

portrait effects in any part of
the rooms. He has the largest
north light in Rochester 11% feet
wide by lit feet high. 'The upper
left picture shows the camera
room, 2\ feet by 16 feet. On the
right we hare the entrance to the
main reception room, and below
the northern ttul of the reception
room, which is 18 feet- by 24 feet.
Other rooms not shown include
dressing rooms, darkroom, print-
ing and enlarging room, finishing
and mounting room, and office
with display room.

Attention Photographers — Ohio
Michigan-Indiana

AT West Baden, Indiana, in June the

Annual meeting of the Ohio, Michigan
and Indiana Photographers will be held.
You have already had some notification of
this event.

West Baden is more accessible than its
location suggests. The West Baden Railroad
runs a large number of trains daily and
through coaches may be had from all large
cities within a considerable radius of this
wonderful resort. If you intend driving,
well marked auto roads through beautiful

if in ABEL’S"
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Southern Indiana will make your trip doub-
ly enjoyable.

The impression seems to be out that this
is an expensive place to locate in, even for
a day, but such is not the case while the
O-M-I Convention is in progress there. The
West Baden Springs Hotel, which will be
convention headquarters, will have rates as
low as $6.00 per day which includes all
your meals and they sure do feed you with
the finest food obtainable. Then in West
Baden proper, which is only two blocks
from the big hotel, one can obtain hotel
accommodations as low as $1.50 per day
and find also several very fine places to eat
where the food is good and the charges
reasonable.

Our program is one that you can ill af-
ford to miss. Clarence Stearns from Min-
nesota has a brand new program number
that is worth its weight in gold to the Pho-
tographer and alone is worth the expense
of your trip to West Baden. Mr. Charles
Aylett from Toronto will demonstrate upon

Here’s a reader, Thomas J. Ronald, Wood-
bine, lowa, who tells us that he likes to get
letters from us because the color of our
stationery is exactly what he wants for a
shade to put around a 25-watt lamp, mak-
ing a pleasant and safe light by which to
print .and develop Azo and Artura. “You
can pass the tip on,” he writes, “unless you
are afraid it will make such a demand for
your subscription letters that you can’t fill
it.” We’ll take the chance!

Frank Easter, who has been in Eskridge,
Kansas, for many years, has moved to Port
Huron, Mich., where he has purchased and
is now operating the Hoskins Studio.

In the local automobile club journal we
note the advertisement of a new movie cam-
era which can be attached to any automobile
and is, as they term it, “geared to the road."”
The camera- goes in the center of the wind-
shield and takes either single photographs
or a continuous number of exposures.

The Halldorson flash lamps are being ad-
vertised quite heavily in the British photo-
graphic journals now that the Halldorson
Company have connected with the well
known firm of Houghton’s Ltd., who are to
handle them for the other side.
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a movable platform, so that all may see
and profit, some new and vital things to
this wonderful profession of ours. Don’t
miss him. Other numbers are in preparation
for the program which will be equal merit
and by which you will profit if you come.
You may have attended meetings of this
Association at Cedar Point and Cleveland
and had a wonderful time but this will be
the King Bee of them all. Aside from the
demonstrations pertinent to our business
and the display features of the convention
in the wonderful Pompeian Room, amuse-
ment in large and varied doses will be of-
fered you by the entertainment committee
and you will be kept busy from the time you

arrive at West Baden until you bid it a
reluctant goodbye.
Write Walter Robbins, West Baden,

Indiana, now for your hotel reservation. He
will get you what you want at just what
you want to pay if you will but tell him
what it is.

Merl Smith, Secretary.

Photographers of Sterling, Morrison, Polo
and Dixon, Ill., met recently and perfected
arrangements for a local organization, later
to he affiliated with the National. Meetings
are to he held monthly at the different
studios.

At the 1923 Photographic Fair, held in
London, England during March, the cam-
eras, lenses and shutters, and stands made
by the Gundlach-Manhattan Optical Com-
pany, Rochester, N. Y’, were, shown by
Sands, Hunter & Co., the British importers.
Kodak, Ltd., of course had on exhibition a
great many of the Eastman Company’s pro-
ducts nuule on this side, and Houghton’s
exhibit of Halldorson flash lamps, complet-
ed the roll call of American materials and
apparatus shown.

Not long ago a Paris (France) newspa-
per was fined 100 francs and ordered to
pay 1,000 francs to a photographer who
claimed that the editor who reproduced the
picture misrepresented his ideas by altering
the title when the picture was published.
The picture was first reproduced In 1907
and the editor, thinking it would serve
again at the end of 1922, again published
it with a different title, which he found to
be an expensive experiment.

Have you bouf/ht your copy of the Ad Book yeti'—
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It is with sincere regret that we have been
advised of the death on April 16th, of Wil-
liam Howard Webster, secretary and manager
of the Caxton Co. of Cleveland, one of the
leading engraving houses of this part of the

country. It was this company that made the
beautiful engravings for the 1911 P. A. of
A. Annual.

Is this men’ll/ a coincidence of what? Pine
MacDonald has lds studio at 576 Fifth Are.,
New York City and Geo. MacDonald has a
Studio at 576 Fifth .1re., Brooklyn.

Walter Scott Shinn is a well known pho-
toyncpher in New York City and Walter
F. Shinn has a studio in Brooklyn.

How about it?

Those who were at the Milwaukee na-
tional convention will remember the exqui-
site violin playing of little Olga Eitner,
daughter of Karl Eitner of Ottawa, Kans., a
member of the P. A. of A. Miss Eitner is
gaining new honors right along. She has
just been featured at a concert of the Bush
Symphony Orchestra in Orchestra Hall,
Chicago. You'll hear frequently of this
young lady’s career in the years to come.

Abel’s Photographic Weekly

H. DeForest Baumgartel of Chicago is
offering original celluloid backgrounds to
photographers. A very commendable prop-
osition. Our only quarrel with Mr. Baum-
gartel is that he has printed on his letter
head— “Member of National Association of
Master Photographers."

Here’s another of those absurd cut-price ads:

“One dozen photographs for $2.00 with
one 8x10 enlargement free, as well as one
extra print free for School Annual.”

This is the bargain one of the photograph-
ers at Council Bluffs, lowa, is making to the
Public High School Graduating Class of 1923.

Comment is unnecessary.

You’ll sell your backgrounds, Mr. Baum-

gartel, just as easily without that high-
sounding but non-existent membership
claim.

William Shewell Ellis of Philadelphia and
Wilmington, Del., is sending out a clever
little booklet titled Ten Years Ago and show-
ing a birthday cake on the cover. This is to
commemorate the founding of his Wilming-
ton Studio ten years ago.

ASSOCIATION NEWS

stft t’ublished Weekly under the authority of the Board of the P. A.

of A., under arrange-

ment with the publishers of Abel’s P hotographic Weekly
and the Bulletin of P hotography

By S. R. Campbell, Jr,

IGHT NOir, while you have it in mind,
turn up your calendar to July and
red-ink the week of July 16th. No

matter what else you do this summer, as a
progressive photographer, you owe it to
yourself and your patronage to come to the
National.

To Yourself, the renewal of old acquain-
tances among the Profession (they’ll all be
there), the .attractive exhibits displaying
the latest in equipment and accessories, the
instructive talks and lectures by men who
K.YOIF, and the exhibit of modern Portrai-
ture are features of the year’s progress
that cannot be obtained elsewhere. FLY to
the National.

To your Patronage, the last word in pho-
tographic styles and mounts, Studio ar-
rangements and methods, are expected as a
natural sequence to the annual Convention.
As an asset, the prestige of attendance
maintains the high standard which attracts
exclusive business in your locality. TAKE-
A-TRAIN to the National.

Aside from the Convention, Washington
offers, as no other city in the country, a
multitude of interesting places to visit, con-

General Secretary,

722 Bond Bldg., Washington D. C.

sequently, a portion of the time will be de-
voted to a Sight-seeing trip of the principal
Government Buildings, Lincoln Memorial,
the picturesque Mall and Potomac Park.
(We don’t need to mention the Monument,
you can’t get away from it). What person
does not consider it worth the trip? MOTOR
to the National.

The early application of Exhibitors for
Space indicates a healthy business condi-
tion. Evidently they each have a 1923
Specialty to “put across” and know that
their best opportunity of the year will be
where the crowd is the, thickest. 33,000
square feet of floor space may sound big,
% of an acre, but before all is alloted, we
will wish for the full acre. More than one
photographer has attributed his success to
attending Conventions, as it keeps them up
to date. Can you afford to miss it? HIKE
to the National.

With these facts before you, take another
look at that calendar, be sure the date is
checked off, then make a resolution to GO
TO THE NATIONAL, no matter HOW you
get there.

If it's advertised in Abf.1’s it’s good
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Mark It on Your Calendar
P. A. of A. Convention

Washington, D. C., Week of July 16

Motorists-Attention

What do you say to organizing Motor
Clubs to make the trip to Washington in
July? This Office is prepared to furnish
route maps and guides from any part of the
country to individual members or to Clubs,
to assist them in taking the best route to
the Capitol. Guides give detailed touring in-
formation with speedometer readings to lo-
cate critical points -and turns. This service
has been secured through the courtesy of the
National Motorists Association, without ob-
ligation to P. A. of A. members and should
provide the open door to an easy trip. A
beautifully situated Tourists Camp awaits
those who wish to take .advantage of it.

Advise the Secretary of your plans and
he will proceed with the Club organization
work.

Hotels

With still a couple to be heard from, the
following Hotels are prepared to make res-
ervations and grant a special rate to P. A.
of A. members and their families. No time
like the present to reserve a room, for
W ashington Hotels are decidedly busy in
the Sumpter months accommodating visitors
and conventions.

Hotel Washington—Headquarters:
Arlington Hotel; The Burlington
The Continental Hotel; Franklin
Hotel; The Harrington Hotel;
House; The New Ebbitt Hotel,
hatan Hotel; The Raleigh Hotel.

Winona School
July 30th— Aug. 25th

Like a stone rolling down hill, gathering
momentum as it goes, so are the plans for
the School forging ahead and registrations
steadily increasing.

Lincoln appreciated the value of an ed-
ucation or he would never have walked
twenty miles, after a hard day’s work, to
borrow books on Law. A glance at our file
shows men are still willing to make the
sacrifice of a long trip to acquire knowledge.
Of special note are registrations from
Canada, Maine, North Carolina, South Da-
kota, Colorado and Texas, with a generous
scattering in between. These students are
anxious to avail themselves of the School,
will it pay you to delay registering? Think
it over. $10.00 to the Secretary insures reg-
istration ; $40.00 balance of tuition is pay-
able at the School.

The
Hotel;
Square
The Lee
The Pow-

The photographer who is trying to figure out some
new way of maintaining the intercut of students in
class portraits will he glad to set this idea from K.
M. Hammtout, of Porterville, Calif. Hammond has
made one of these each year for several years, using
the original for advertising purposes anti selling
many copies to the students. He writes that even
now reorders ferr those made three and four years
ago keep coming in, especially at holiday time.

Our motto is “Service.” Can we help you?
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The Comic and Serious Side of Photography

Given by Geo. Personius of Elmira, N. Y., at the N. Y. State Convention

(Concluded from

UT to go back to the apeing. Dean Til-
B roe of Syracuse, in a recent address in

Elmira, said—“God made people black,
brown, yellow, red, white—but no pink
ones. That of the six hundred or more mill-
ions, no two have faces exactly alike. That
upon the face of every man God had placed
His stamp, that distinguished him, made
him different from every other man. All
right, then, why should anyone try to look
what they’re not. Let’s bring it closer home,
—why should you or I, as photographers,
try to picture people so that they appear
different from what they are. We, ourselves
lose, when we by artful means, rob people
of their personality. Let’s find the best in
each face, the keen, the good, the noble,
the sweet, and then photograph it. Not for-
getting for a minute that every one wishes
to be recorded at his best. Besides this—
through the maze of Conceit, Deceit, Hy-
pocrisy and Shame, the Truth must and will
prevail.

The serious side of Photography, my
friends, resolves itself into our responsibil-
ity as Photographers. With confidence
people come to us, the more confidence, the
greater the number that come. We are not
true when we plan to get a lot and give a
little. We have passed the day in business
of such unequal exchanges. It is up to every
one of us to do our best and make a fair
charge for the service. In order for us to
deserve to win, our product must be of
value, must have enduring qualities. We
should not forget our responsibilities—that
we are dealing with the future as well as
the present.

We should be inspired to do our best by
the thought that perhaps the picture taken
of the little curly headed child may be all
the mother will have tomorrow except the
memory. Or the picture taken today of the
saintly old mother, may be all the daughter
will have a month from now.

So the responsibility is ours—the making
of the family photographic record. Com-
mencing say, with the baby girl, at six
months or less, again on first birthday—at
two years—at three—and so on. at gradua-
tion, later the wedding, then perhaps, the
mother and child, and then the start on
another circle. Really, in all seriousness, if
we are sincere, our standing in the home of
a regular patron should be on a par with
the preacher and family doctor—for after

last issue)

they have finished their ministrations, oft-
times our work remains the only solace for
broken hearts.

Along this line may | give a few personal
experiences, and then close:

In September 1917 our local Military
Company, Company L, left for Southern
Camp for intensive training. Co. I, a vol-

unteer company from Olean, N. Y., immed-
iately took possession of their quarters in
Elmira, and for the reason that my studio
was near the Armory, | took individual pic-
tures of all the boys in both Co. L and Co.
I, and shortly previous to leaving time they
came to the studio in droves, and in our
haste we could not give much time to de-
tails.

One year later, Sept. 27th found the boys
of Co. L. and Co. I., side by side in first line
trenches before the Von Hindenburg line.
The Germans found the exact range on
Co. | trench and shelled it for half a day
and the boys were wounded and many
killed like rats. The next day—the historic
Sept. 28th, Co. L, and what was left of Co.
I, went up and over across No Mans Land
into the teeth of death. Twenty-two of our
boys died that day, the Olean loss was
greater. The following morning, seven out
of our hundred and fifty boys answered
roll call.

I had taken their last pictures—whether
fair, good or poor, they were the last. Some
of their negatives should have been better.
The unexpected had happened—I had all
that mother, sister or sweetheart could get
of that boy who had gone West, And we
did our best, and were amply paid by let-
ter after letter received from those splendid
old mothers with hearts overflowing, thank-
ing us for our efforts.

May | tell you about Jim? It all happened
about a month ago.

“The Friends We Never Meet.”
“Around the corner | have a friend,
In the great city that has no end,
Yet days go by and weeks rush on,

And before | know it a year is gone,
And | never see my old friend’s face,

For life is a swift and terrible race.
He knows 1 like him just as well

As in the days when | rang his bell
And he rang mine. We were younger then

And now we are busy, tired men—

Tired with playing a foolish game,

—Get your competitor to subscribe to Aciel's



Abel’s Photographic Weekly

It you do amateur
finishing you need
amateur finishing
equipment to do
the work well,and
with speed and
economy.

Commercial Kodak Printer

New design with Metal Numbering Stamp.

It masks, exposes, numbers and counts the prints. It is quick
and positive in action, has eight metal masks up to x 512
and 4 x 5. Prints from single negatives, films or plates, 5 x 7
or smaller, or from strip film. Order numbers are stamped
on every print automatically and instantly changed by a
touch on a plunger.

Adjustable masks control white margins, the quick, pos-
itive action of the platen makes the exposures while an auto-
matic counter totals them. Uses a 150 watt lamp and sets
on a table or in a table opening.

Complete with masks, ruby lamp,
electric cord and plug . . #60.00.

EAST MAN KODAK COM PANYV

ROCHESTER, N. Y.
Al Dealers'

If you don’t know who sells it -write Apki.’s
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Tired with trying to make a name.
“Tomorrow” | say, “I will call on Jim”
Just to show him I'm thinking of him.
Hut tomorrow comes and tomorrow goes,
And the distance between us grows and
grows,
Around the corner—yet miles away.
“Hero’s a telegram, Sir.” Jim died today.
And that’s what we get and deserve in the
end,
Around the corner a vanished friend.”
Jim was a prominent man in our com-
munity life, socially and in a business way.
For twenty five years he had been in busi-
ness on our busiest street. Prominent in
church, fraternal and military affairs, no
one questioned his sincerity, integrity or
ability. No one had a higher rating as a
good citizen. But fate so willed that Jim
met with financial reverses. This, Jim kept
to himself. He carried the burden alone.
Each day the burden grew heavier, he
staggering under the load. Then on a Sat-
urday noon, he came down to his office-—
there was no one along the road to give
him a happy salutation, a cheery greeting
word, no one to take him by the hand and
look into his eyes and speak a word of en-
couragement, of appreciation, of true
friendship. No one. If there had been such
a one, | do not believe | would be telling
you of this incident now. He reached the
office at twelve thirty, locked it, then wrote
a letter, a final message to his wife, then
decided for himself the time and method
of ending his life. His last picture was
taken by me, five years ago. It was good, |
am glad to say, it showed the admirable
qualities, dignity, kindness, virility, with all
the polish of a real gentleman, and Jim
possessed all of these. We delivered an
order of his pictures to the grief stricken
family last Saturday. Can any of us esti-
mate the value of such a picture at this
time to them—certainly not in dollars.
My mind goes back to my first camera—
an 8x10 view outfit, with rectilinear lens.
It cost $70.00. | had to run in debt for part
of that sum. 1 still have that camera—in
my estimation it has increased in value. No
one can buy it today for $5000.00. The first
picture 1 ever made was made with that
camera. A few days after getting the cam-
era, | asked a lady—a lady past middle
life—to come out on the porch of her home,
so that | might take her picture, which
she did. | made only one negative. At that
time 1 felt | could not afford to use more
plates. | surely needed experience. She had
not had a picture taken in many years, and
the one taken that day, was the last one.

Don't miss thr ads—thr;/'r.-
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A year later, when taking views in an ad-
joining state, | received a letter from her,
saying that she would like to see me, and
| started at once for her home, arriving
only to find her unconscious in her last
sleep. | suffered a thousand regrets, the one
negative must suffice. | have mentioned the
fact that she was a friend of mine—she
was all of that, she had cared for me
through my whole life, from babyhood up,
always watching, thinking, planning, loving,
praying for me—she was my mother.

I have related these incidents for one
reason only—to bring home to you the seri-
ous side of photography. To emphasize
magain our responsibility. That we should be
sincere craftsmen, that our profession is a
worthy one, that there is more to it than
simply making pictures for a living.

W hat seem like big and little tragedies
are happening all the time in our lives, in
the lives of our friends and in the com-
munity at large. We have a place in our
respective communities to fill equal in seri-
ousness, in trust and responsibility to any
other. Our allotted work in the big scheme
of life is to make the portraits for the
people of this generation—portraits not al-
ways especially pleasing, but portraits that
are good, that appeal, that depict love,
sympathy, sincerity—in other words, por-
traits that show character. Portraits that
live and endure. And by adhering to this
standard, we are then, and not until then,
fulfilling our obligations to our fellowmen.

—it—>
Latest Contributions to Ed. Blum’s
Fund for Starving Aged
German Photographers
J. J. Fein, South Chicago........cceeurunne $ 2.00

Knaffl Bros., Knoxville, Tenn. 5.00
Mueller Studio, Newark, Ohio............... 2.00
Stadler Photo Co., Chicago 5.00
C. A. Shubart, Princeton, Ind.............. 1.00
Harry S. Doose, Chicago 5.00
Kramer & Son, Buffalo, New York . 5.00
Alvin Schneider, Green Bay, Wis.. 2.00
UNKNOWN i 1.00
SAME ittt e et e 1.00
Frank V. Chambers, Philadelphia, Pa. 10.00
Samuel S. Zangvill, Philadelphia, Pa.. 2.00
Lorey Studio, Albany, New York. 2.00
W. E. Spieth, Centralia, 1l.......ccceueee. 1.00
C. F. Van Deventer, Decatur, 1l........ 5.00
Ben Larrimer, Marion, Ind 5.00
Kob. Kohler, Milwaukee, Wis................ 5.00
H. C. Bilger, Freeport, 1l....cccoeoevnenneee 1.00
Wasson Studio, Decatur, 111............... 2.00
Blum, Chicago, U1 40.00
worth rradinc. too!----------
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ANSCO
Portrait Fil .

For Studio, Home Portrait, and
General Commercial Use

N HIGH-SPEED film of wide latitude and

beautiful gradation, wonderfully respon-
sive to the most exacting professional require-
ments.

Coated on a clear transparent base, which
assures in the print all the brilliancy visible in
the negative, and shortens the task of etching
and retouching.

A uniform product which demonstrates itself.

Ansco Company, Binghamton, N. Y.

-Abel's is always f/lad to answer questions
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Never Let A Customer Wait

I T does not make any difference whether
“m a customer is in a hurry or not, the mo-
ment he steps inside of a place of business
he wants attention. Two clerks talking to
each other, whether it is about business,
social affairs, or political arguments, do
not interest him in the least. The customer
feels they are there to give him service and
he wants service immediately. It is behind
the counter and at the telephone where cus-
tomers must be given the best service pos-
sible. No matter what you are doing or who
you are talking to, it only takes a few sec-
onds to speak to a new arrival, and if you
are busy with another customer, tell him
so and that you will see him in just a
moment.

In many stores you will find waiting
rooms, reading rooms, rest rooms and often
times notices “Wait here for the car.” Rut,
when you go inside you find the poorest
service possible.

No matter what you are doing in your
studio, take care of your customer first.
About the coldest reception you can give,
especially to a new customer, is to have him
step into a reception room and find no one
there. Sometimes this may be absolutely
necessary, but if such is the case, leave the
doors open so he can see you in some other
room, even if you are working. The biggest
opportunity for you to increase your busi-
ness is to give your customers immediate
attention and stay with them as long as it
is necessary to give them the service de-
sired.— Ohio Photo Xeies.

Abel’s Photographic Weekly

Death of William Willis, Inventor
of Platinotype

"w'HE firm of Willis & Clements is well

known and many of our older photo-
graphers are personally acquainted with
Mr. Clements. But to most, the name of
Willis was merely a name. William Willis,
whose name headed the American firm, died
March 31st, near London, England, over
eighty years of age. Mr. Willis was the
inventor of the platinotype process, which
a few years ago was one of the most popu-
lar methods of printing for better class
work. Only its price prevented it from be-
ing even more generally used. The advent
of developing-out paper and the tremendous
increase in the cost of platinum metal grad-
ually diminished the sale of platinotype
paper, but there are many who still use it
and insist it gives the finest of all photo-
graphic prints.

Mr. Willis first marketed his new process
about 1882 and naturally had great ob-
stacles to contend with. He founded the
Platinotype Co. which eventually enjoyed
great prosperity. In later years the firm
introduced Satista, a paper with a platino-
silver base, and Palladiotype, both of which
have been introduced here by Willis &
Clements.

As one of the honored pioneers of photo-
graphic progress the name of William Willis
will forever be recorded on the rolls of pho-
tographic history.

The Story of A Famous Photographer

By Allan
from

(Repttblished by permission

OT long ago, a woman walked into

the New York studio of Pirie Mac-

Donald, famous in this country and
in Europe as a “photographer of men.”
And this was the story she told:

Her husband is one of our captains of
industry: an owner of foundries and mills;
a director in large corporations in various
states. But he is not simply a solid business
figure—he is a man of broad human sym-
pathies; in half a dozen towns are hospitals
and libraries built and given to the com-
munity by him.

Each of these institutions wanted a pic-
ture of him to hang on its walls; and the
man had been sent from one photographer
to another, and from one portrait painter to
another, trying to get something that would

Harding
“The American Magazine")

seem just right for this purpose; but he had
not succeeded. He was in New York now,

his wife explained, on a business trip.
Would Mr. MacDonald see what he could
do?

An appointment was made for the follow-
ing day; and what happened at that ap-
pointment tells what is probably the main
secret of MacDonald’s achievement—and is
certainly one explanation of every worth-
while achievement.

“You may be, in technique, the most ex-
pert photographer in the world,” he said to
me, “and yet not be able to make a portrait
that will satisfy the people for whom it is
intended. To do that, you must give them
something more than merely the outside of

“Seek and ye thail find”—in Abel’s-
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Something ne'w and fine from Haloid —

ALOID
allavura

HALOID

Sepia Gravura

iIs a new brand of

rb Haloid papers.
Sepia portraits,

genuineVanDyke

brown sepias that

bear the indelible

mark of quality are

easily and dependably obtained.

Yl

Interested photographers may secure sam-
ples by writing us on studio stationery.

Our own enthusiasm prompts this cordial
invitation— TRY IT.

The H aroia Company, Rochester, N. Y.

NEW YORK Or* BOSTON OFFICE CHICAGO OFFICE
225 Fifth Ave. 101 Tretnont St. at Bromficld 68 W. Washington St.
San Francisco Agent, A. H. MUHL, 220 Post Street

£Manufacturers exclusively of photo papers of quality

-When you answer an ad, say you “saw it in Abel™
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a face! You must give them the inner per-
sonality. And it must be just one special
phase of the personality—the one that is
wanted in that particular picture!

“Every human being is many-sided. If
you, yourself, have been photographed often,
you know that different pictures have
caught you in different mental attitudes, as
well as in different physical ones. Those
mental attitudes are the facets of your
many-sided persorvality.

“Suppose a man has a picture made to
give to his mother. It may be so fine, tech-
nically, that it would take the grand prize
in a world’s competition; but if his dear
old mother fails to find in it the man who
is still, and will always be, her hoy— then
that photograph is a failure for the pur-
pose for which it was intended.

“Or perhaps a man has a picture taken
for his sweetheart. He carries it down to his
office and all the fellows say, ‘Gee, that’s
great! It's got more punch than any pho-
tograph | ever saw! Makes you look as if
you could sell hot Scotches in hell!”

‘But that picture is a failure if she
doesn’t like it. Because it was made for the
girl! the girl to whom the man has given
all his sweetness and gentleness. She doesn’t
want a salesman with punch! She wants
the young lover—and if the picture isn’t
that to her it isn’t worth a cent.

“You cannot expect the same picture to
be equally satisfying on the wall of a di-
rectors’ board-room, over a clubroom table
where a man is a pal among his pals, and
in the sanctity of his mother’s home and
heart. You must know which man, of the
many-men-in-one, is wanted when you make
a photograph.

“Well, then, take the case of this man |
was talking about. What phase of his per-
sonality was the one which people would ex-
pect to see when they looker! at his pic-
tures in those hospitals and libraries? Cer-
tainly not the shrewd, hard-headed presi-
dent of big business; the buyer and seller
and bargainer; nor even the driver and
leader of men. No—they would want some-
thing warm and human, the man who could
give as well as get. So | began feeling
about for his personal tastes and interests.

“l casually brought in some reference to
the theatre. He was utterly unresponsive!
He said his wife and daughter had gone
the night before, but that he was tired and
went to bed instead. | mentioned the weath-
er—good day for golf. . . . Yes? . .. He
didn’t know the game. Hadn’t time for that
sort of thing. | worked around to some big
news in international politics. Not a glim-
mer of interest.

Photographic Weekly

“Then | began fussing with my camera,
and covertly unscrewed a nut, which | al-
lowed to fall to the floor. Picking' it up, |
said half to myself, ‘That reminds me of
the old days in the foundry.’” Instantly the
man came to life.

“‘What do you know about foundries?’ he
demanded.

“‘l went to work in the snap shop of a
foundry when | was eleven years old,” | told
him.

“‘You did!” he exclaimed. ‘Why, man:
That was my first job when | was a kid.’

“Well,” laughed Mr. MacDonald, “I'm al-
most ashamed to tell you how many pictures
I sold that man. When he and his wife saw
the proofs they ordered three thousand
dollars’ worth. And those pictures were
satisfying, not because of mere technical
skill but because | had found the wire that
led to the warm human side of the man’s
personality.

“The idea behind that incident is supreme-
ly important, not only to a photographer
but to any business man—in fact, to every-
body. And the idea is this: The wider your
range of human contact, the greater are
your assets. | make it my business to know
something about all kinds of subjects—busi-
ness, politics, literature, sports. And every-
one who wants to win with human beings
must do this.

“When | was in Europe a year or two
ago, | had an audience with the King of
Denmark. The time allotted me was thirty
minutes. He kept me for two hours and a
half. Why? Because he found out that, at
forty-nine, | had entered the officers’ train-
ing camp at Plattsburg. He was intensely
interested in a country where men of that
age could, and would, keep themselves phy-
sically fit to take that training, and would
do it at any cost to their business or their
pleasure. He wanted to know every detail
of my army experience, its results and re-
actions.

“The lesson is perfectly clear: The wider
your range of experience, the wider will be
your range of human contact. The more you
know of life, the more seci'et springs you
will be -able to touch; springs that will open
doors to the interest and sympathy of all
kinds and conditions of human beings. Not
one episode in your life is wasted, unless
you choose to let it be.

“As | told you, | began work in a foun-
dry when | was eleven years old. That was
in Troy, New York. My father was Scotch,
a visionary and poet by nature; a man who
did not know how to keep money, for he
always dreamed of making and of spending
it in ‘the grand manner.’

---------- Patronize the advertiser—he is responsiblem
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THE ORIGINAL WAGENHORST LAMP

A High Power Twin Arc

Protographic Lanp

SCIENTIFICALLY CORRECT
MECUANICAEEY PERFECT

For Portrait, Commercial and
Motion Picture Photography and
Blue Print and Engravers Work.

The result of over fifteen years of development.
Over 1000 Wagenhorst High Poiver l.amps using
IChile Flame carbons are now in Blue Print and
Photographic Service.

IMPROVED FEATURES
LAMP

1. Correct Spacing of carbons.

2. Twin Arcs enclosed within portable cabinet.

3. Each carbon replaceable without interfering with any
part of lamp.

4. Lamp burns with even intensity continuously.

PORTABLE CABINET

1. Has up and down angular and from 4 to 10 ft. verti-
cal lifting range adjustments.

2. Diffusing screens provided, adjustable for direct or in-
direct lighting.

3. Adjustable rheostat within easy reach of operator.

LAMP STAND

1. Lamp cabinet, diffusing screens and rheostat supported
on rigid tripod stand with metal base and silent casters.

2. Entire outfit is self-contained, light, simple and friction-
less.

3. Lamp and cabinet removable as a unit. Stand folded by
removal of one thumbnut, simplifying transportation.

4. Suitable for direct or alternating current.

Complete with Portrait cabinet
diffusor, stand and light control.

S135.00 F. O. B. Akron
Write for Catalog

J. H. Wagenhorst & Company “Usa™

--------- Tell your dealer he, too, needs Abel’s
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Prepare NO W for the Rainy Day

Did you ever turn away prospective cus-

tomers

tell them to come back tomorrow

because daylight failed or they came in

too late?

Do the stores along Main Street turn
away their customers when a storm blows
up or daylight fails?

Why apply such methods in your business?

You are competing with these same stores.
Who will get the business?

The answer should impel you to immediately insure
your business against further loss by installing

OHE PERKINC

"HI-POWER' TWINARC

THERE

IS A STYLE FOR EVERY STUDIO

Ask your dealer or write us for

"M(»re Light on the Subject"

The PhOtogeniC MaChine CO., Youngstown, ohio

“He would go away, on some will-o’-the-
wisp chase after fortune, and be gone for
months at a time. His pride would not let
hint come back without money—and he
seldom had any to bring home in triumph.
Occasionally he would send a little, perhaps
ten dollars; and once in a great while he
would return gloriously and flop five hun-
dred dollars into my mother’s lap. When
that was gone—and, without realizing it,
he spent most of it himself—he would be
off again, chasing another golden dream.
Meanwhile, my mother did the best she
could with her family of four children, |
being the eldest.

“Rut when 1 was eleven years old, things
came to a crisis. We lived principally on
oatmeal and milk, and the milk bill had
grown to such proportions that McCarthy,
to whom we owed it, was getting very re-
strive. If he had understood the situation,
he not only would have kept up the milk

Photographs Burned Into China
EVERLASTING
For Monumental Purposes. Al-
so for Brooches, Lockets, etc.
In photograph tone; also tinted.
Write for Catalogue

F.J. H. ABENDROTH

7203 Franklin St.. P.O.Box 277
FOREST PARK. ILL.

supply but probably would have brought
potatoes and other things too, for he had a
kind old Irish soul.

“But my mother was a proud woman.
Such a thing as that would have been in-
tolerable to her. And to me! So | got that
job in the foundry and McCarthy’s bill was
paid.

“l had various jobs after that. For a
while | worked on a farm. Later, | traveled
around with an auctioneer who sold dry
goods in the little towns up the river. Then
I got work in a dry-goods store. And from
there | came to New York City and hired
out to a silverware firm down on Broadway.
This was more than forty years ago, when
I was fourteen years old.

“l had a little room up under the sky-
light of a house near the store, for which
I paid a dollar and seventy-five cents a
week. | used to go down to Beefsteak Billy’s
for my dinners; not to Beefsteak John’s,

KODAK Finishers

Our immense stocks of DELIVERY

POCKETS tall printed up ready to

ship) are at your service at all times
Window Display Signs GRATIS
Send for Samples and Literature.

The Art Press, Adrian, Mich.

Our
copyrighted designs
are trade pullers.

------ Read the ads -they’re worth white-



Abel’s Photographic Weekly 547

To duplicate contact
print results make the
large print on

EASTMAN
PORTRAIT
BROMIDE

A paper of special quality, made for a
special purpose — better portrait en-
largements. It yields beautiful sepia
tones by the simple, re-developing pro-
cess. Furnished in three surfaces: Rough
Matte, Rough Lustre and Old Master,
and in two double weight stocks:
White and Buff.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

All Dealers'

---------- Ask the talesman *“Is it advertised in Abel's 7
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Why Depend On
the Sun?

Columbia White Flame
Carbons in high am-
perage arc lamps make
certain the same uni-
form illumination day
or night

Ask for:
The dMagic of Studio Light-

NATIONAL CARBON CO., INC.

Cleveland, Ohio San Francisco, Cal.

GRAF SUPER LENSES
THE UTMOST IN QUALITY

The Graf Variable Anastigmat
“THE INEVITABLE LENS”

THOSE WHO USE IT.

EDWARD WESTON
EUGENE HUTCHINSON
DR. ARNOLD GENTHE
CLARENCE H. WHITE
JOHN WALLACE GILLIES
T. O’'CONNOR SLOANE
EDITH WILSON
SCHUYLER CARTERET LEE
ALEXANDER P. MILNE
PAUL OUTERBRIDGE JR.
HORACE C. SHIMALD
FRANCIS BRUCUIERE

The Graf Optical Co.

South Bend. Indiana
New York Office - 80 \\'. IOIlli Street

GRAF SUPER LENSES

U/I1V GO ON WORKING THE OLD WAY
TTIIT IN YOUR KODAK FINISHING?

We make it easy for you to own
any Piece of Apparatus you need

PAY AS YOU USE

There are no interest charges as long
as you meet the payments each month

LENSES - CAMERAS - LAMPS
All Equipment Sold on Terms

Write Us for New Reduced Prices on the Pa-kO Line

The Fowler & Slater Co.

Cleveland - Detroit - Youngstown

because he charged fifteen cents for steak,
whereas Billy charged only twelve cents.
The one drawback about Billy’s place was
that occasionally a cockroach turned up in
the bread. However, | learned to preface
my eating with what surgeons call explora-
tory incisions, so | was reasonably safe.

“l kept twenty-five cents out of my
weekly wage for spending money, over and
above my living expenses. The rest—which
was little enough—1 sent home. That dollar-
seventy-five for my attic room was the big
item. So | went to a little hotel, close by
the store, and took a job as ‘night hop,’
after my day’s work was over. That gave
me a little place to sleep, back of the office,
for the work was not heavy after midnight.

“l also bargained for the use of a bath-
room. The manager stipulated that my bath
must be taken before seven in the morning;
but that did not bother me, for my hours in
the store were from 7 a. m. until 6 p. m.
I made friends, too, with Mandy, the cook;
so the inner man also was provided for.

“This raised me to comparative affluence,
but 1 still kept only twenty-five cents a
week for spending money. With that | saw
all the great actors of the day; Booth, Bar-
rett, John McCullough, Lester Wallack—all
of them. | sat up among the gallery gods,
of course; but we really were the c/oih of
the theatre then. It was by the verdict of
the gallery that actors stood, or fell, in
those days.

“A hard life for a boy? | didn’t think so,
even then. But what if it wasn’t easy?
Think what a capital it gave me, on which
| draw dividends to this day! Compare my
breadth of experience with that of the aver-
age schoolboy of that age. He would be-
gin, on leaving high school, at seventeen,
perhaps, where | began at eleven.

“After about a year in New York, | went
to work for an up-state photographer. He
was a technical expert, and the seven years

W hatevet’s worth while is advertised in Abel’s---------
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THE LIGHT TEST

Put a sheet of Solio or Proofing paper under
a sheet of glass in an 8 x 10 plate holder, put
in slide and set holder on long edge facing a
Ventlite Reflector just fifteen inches from globe
to holder. Turn on light and pull out slide to
just one inch opening and time one minute,
now pull out slide to two inches and time an-

other

minute and so on until you have ex-

posed the entire sheet showing a graduating

scale

of one to ten minutes exposure in one

inch panels.
Now remove paper and reload with another

Single Kompakt Ventlite Outfit

VENTLITE FACTS

Ventlites yield 100% to 300% more lijarht than com-
peting reflectors with same light medium.

Ventlites multiply light output of any given globe
exactly four and one half times.

In actual practice a 1000 watt globe in Vontlite Reflec-
tor is equal to five 1000 watt, globes without reflectors.

Ventlites diffuse all reflected light at the reflector
enabling possibility of using light raw (without dif-
fusing mediums) this gives additional advantage in
speed over reflectors necessitating the use of a dif-
fusion screen.

A Ventlite Skilite using four 1000 watt globes has an
actual light output equal to eighteen 1000 watt globes.

All above facts can be proven.

A Ventlite Skilite using four 1000 watt globes
yield fully timed exposures on children and small
groups in a fraction of a second and larger groups

up to fifty or more in two to three seconds exposure.

sheet of same kind of paper and repeat
the abovo operations with any competi-
tive reflector. Be sure to use same
GLOBE same CURRENT, DISTANCE
and TIME.

Buy the reflector showing greatest ex-
posure.

Ventlite Skilite No. 5 Panel Board Type

VENTLITE SKILITES are complete in every detail; there is absolutely nothing required

to install them beyond connecting the loose ends of the cable to your

current, and Presto, you have established a
hours a day.

source of
Studio Light that is on tap twenty-four

ASK YOUR DEALER FOR NEW VENTLITE CIRCULAR AND PRICES

Additional

JOHNSON VENTLITE COMPANY, Manufacturers

Don't orerlool:

information desired will

be cheerfully furnished by

732 Federal Street, Chicago

the classified column-
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Known Everywhere

WILLOUGHBY'S

THE WORLD’S LARGEST

Camera and Supply House

110 W. 32nd Streel, New York

I Huy Film and Glass

Highest prices paid. Write for prices
and instructions before shipping.

H KANTRDO

PORTAGE, WIS.

F»

The New Packard Ideal Enlarging Shutter
For enlarging and copying
Fitted with ruby non-actinic wings
Is Absolutely Safe
ASK YOUR DEALER
Manufactured by

Michigan Photo Shutter Co.

YOU WILL WANT ONE OF THESE FOR
YOUR SCHOOL WORK Better Order Now

Design No. 2204

Above design was illustrated
in March 10th issue of Abel's.

showing background effect when
used with subject.

Woodland Background Studio

Gardner, Mass.

We are now

Whatever’a worth while

Branch Store, 118 W. 44th Street, New York

| spent with him gave me a great founda-
tion in that phase of the work. At the be-
ginning of those seven years | drew four
dollars a week. At the end of the time | was
getting eight dollars a week! In return for
this alleged pay, | did the dark-room work,
was the ‘extra man on the roof,” made all
the outdor photographs. | took the orders,
kept the books, helped to make the frames,
bought the Christmas cards—for we had -a
store, too—and did other odd jobs.

“In those seven years | managed to save
fifty dollars. That, with my training, was
all 1 had, when, in 1889, | reached the age
of twenty-two. | knew that my work was
worth more than eight dollars a week; and
I had a hunch that the thing for me to do
was to start out by myself and for myself.
So | went to Albany; and before | returned
I had rented a studio and had paid my
fifty dollars down as advance rent.

“Whenever | have a hunch—a strong con-
viction that | ought to do a certain thing—
I never give it up. | play it to the last card.
Sometimes | have to wait until I come to
the last card before | win. But | do win!
Always play the game through to the end.
You may win on the very last card—as |
often have.

“When 1 told my employer that | was
going to leave, he offered me twelve dollars
a week to stay .... ‘No,” | said; ‘I'm go-
ing to Albany!” . . . Step by step he raised
his bid—fifteen dollars, twenty, twenty-two-
fifty—and said he would reimburse me for
the fifty dollars | had paid for rent.

“‘I’'m going to Albany,” | reiterated.

“Then he said that if | left he would sell
the business. He did so; and the new man
offered me twenty-five dollars a week and a
partnership within a few years.

“*No, I'm going to Albany!” | said. And
I went.

“The studio was a dirty old place, but |
went to work and cleaned it up myself. |

is advertised m Abel’s
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Master Mountings

I here is good business now going the rounds
and in practically every profession the “(do
getters” are busy at a profit.

It is up to you, Mr. and Mrs. Photographer,
to do something a little different if you are not
getting your share of business. The surest way is
to show your work so that it cannot fail to attract
attention.

That appealing attraction can only be had when
your prints are mounted with just the right “snap.”
Muster Mountings will give your prints that snap in the
guickest and easiest manner.

They will be made especially for you, in the most
attractive styles, colors and latest surfaces by an organiza-
tion that knows how.

The way to be convinced is to place a trial order.
The mountings will bring the message to you better than
we can tell it

Are you on our calling or mailing list?

Ask Abel’s about your knotty problems
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EDUARD BLUM

1021 North Wells Street

CHICAGO

Forty Years of Art Service to the Profession and frade
in America and Abroad.

OUR AIM: To give you the latest and best and to assist you in ele-
vating our profession and to promote new business fields.
REFERENCE: The leading studio men from coast to coast.

RIGGINS

The kind you are sure to use
with continuous satisfaction.

H-OI0
MONTER
PASTE

AT DEALERS GENERALLY

CHASM. HIGGINS, & CO.M/rs.

271 Ninth Street BROOKLYN, N. Y.
Branches: Chicago, London

found an old camera and a broken stand
for it in the attic. | fixed them up—did a
good job of it, too. Then | went to a deal-
er in photographic supplies.

“‘l want a dozen plates, an ounce of
silver, and a dozen sheets of paper,’ | said.
‘l have no money. But when | have sold my
first dozen pictures | will pay you out of
what | get for them.’

“*‘Oh!” he said, ‘you will, wall you? Who
told you that you would?’

“l looked him straight in the eye—then
I smiled an Irish smile and said,’Vow told
me you would!”

(To Be Continued)

THE PERFECT BACKING CLOTH for Commercial

Even A Pair Beats One

y i’HY not ask “two prints of each?”
v v when a customer brings in some films
for finishing? It seems almost traditional
for the salesman to say “one print?” as he
fills out the ticket but it’s just as easy to
suggest two.

Most people need a second picture sooner
or later and they’ll often order it at the
start if you mention it before they have de-
cided on one only. Then you’ll be sure of
the business and you’ll save printing costs
by making a pair at one handling.

Suggest two, and see what happens.
Chances are that the customer will agree.

— Kodak Salesman.

Last Week’s Supplement

Criticized by Harry DeVixe, The Photo-
craft Company, Cleveland, Ohio

TN the group picture the photographic
A quality is good but the posing too
strained, which sacrifices the naturalness a
scene of this kind should have. Too, the
picture does not clearly tell a story. To me
it might mean several things and yet | am
sure it was made to advei-tise some one

W ork

TRADE MARK

W arreNTE\

REGISTER ED

No Paste or Glut; Required

MADE IN ALL SIZES

WRITE FOR SAMPLES

WARREN PRODUCTS CC> 261 Canal Street - NEW YORK

----------Get your competitor to subscribe to Abel's— -—-
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WOLLENSAK LENSES

for Every Professional Purpose

No. 5-Wide Angle and Banquet Work

This ad isoneofthe following,
series discussing suitable lenses
forvariousphusesofprofessional
photography:

(1)
()
©)
(4)
(5
(6)
(1)
(8)
(9)
(10)
(11)
(12)

The answer to your lens prob-
General studio work (lem
General commercial work
Portraiture

Wide angleand banquet work
Home portraiture

Child photography

Soft focus effects

Enlarging

Resume—studio lenses
Resume—commercial lenses
Anastigmats

You will find it profitable to
follow this series. If you wish
advance information on any of
the topics covered, write us.

r LSl one year ago, we announced the Series llia
Extreme Wide Angle /125 Lens. We believe that

I since then, more Series Ilia lenses have been sold than
any other lens of the wide angle type.

The reason for this popularity is the lens itself, its ex-
cellent performance and exceptionally moderate price. |he
Series Ilia gives good definition wide open, and anastigmat
detail to the very corners at fI8. It has ample covering
power and will cover a plate a size larger than listed, when
used at a small aperture.

The Series Ilia is available in sizes from 5x7 to 14x17,
and is a mighty wise selection for all wide angle and banquet
work. We know of no greater lens value, dollar for dollar,
than the Series llia.

Where a faster wide angle lens of anastigmat qualit\

is desired, we recommend the Series Il Velostigmat
/9.5. Both lenses are described in our current catalog.

WOLLENSAK OPTICAL CO.
Rochester — New York

"Makers ofDistinctive Lenses that make Distinctive Pictures

Seek and ye shall find” in Abel's



The Callier
Enlarger

A Modiurn Priced
Projection Printer
of Merit

Always in Focus

Works in
Vertical Position and
Requires
1ISo Phutr Sjrace

Has simple

Efficient Dif-
fusing Screen
Supplied with SPECIAL Wollensak Series 1l
Velostigmat F:4.5 Lens, 250 or 400 watt lamp,
connecting cord and foot switch, ruby glass
that swings in place permitting placing paper
while light is on, two metal sheets for holding

paper on copy table which accommodate the
8x10, 7x11 and 11x14 sizes.

Enlarges from 5x7 or smaller negatives
Price Complete $223.00
Sold thru dealers only

The CALLIER ENLARGER, srusn, coto

Condensing Lenses

9-in. diameter, 14-in. focus

$ 1450

a Pair

We have just purchased lit! pairs
first quality white glass condens-
ers from the U. S. Government
Surplus Sales which we are
pricing at a figure that will move
them quickly. Order today so you
won’t be disappointed.

Sot Mounted

WILLOUGHBY

110 W. 32nd St. - - - - N. Y.
Branch Store, 118 W. 44th St., N. Y.

Abel’s Photographic Weekly

LOOKING FOR BARGAINS?

THEN SEND AT ONCE FOR A FREE COPY OF OUR

BARGAIN BOOK and CATALOGUE

in which you will find listed hundreds of used
and new Cameras, Kodaks, Lenses and Sup-
plies of every descrlptlon at remarkable saving
prices. Every item sold is backed by our

10-DAY FREE TRIAL GUARANTEE OR
MONEY BACK IF UNSATISFACTORY

If you have a Camera or Lens and you
wish to trade same for some other,
consult us, as we may have lust the
outfit you want.

CENTRAL CAMERA CO.

124 S. Wabash Ave., Dept. A-W -1, Chicago, 111

thing. There seem to be too many objects
to interest one’s attention in this group.

The fashion picture is lacking in con-
trast, due to the close harmony of back-
ground and garment. The pose is poor, the
hand lacking .action. This could have been
overcome by introducing some article which
would have given the figure a chance to
use the hand. The titling should not have
been done by hand as that always detracts
from the good qualities of the photograph.
The use of Film Support and Type will im-
prove this point.

RETOUCHING

COLORING. RETOUCHING, AIRBRUSHING of
your own prints and enlargements 24 hour serivee.
J. B. Oglozinski, 3010 W. 22nd St., Chicago, UL

10-28-TF

RETOUCHERS FOR THE TRADE. Quick consistent
service. Experienced retouchers. Shoot us a “get-ac-
quainted-bunch.” YOU’RE NEXT. ANCHURE RE-
TOUCHING SYSTEM, 3945 Drexel Blvd., Chicago,
111 12-30-TF

RETOUCHING, COLORING—capably handled by an
expert. Mildred Black, 320 Fine Arts Bldg.,, 3226

Euclid Ave., Cleveland, Ohio. 1-6-TF
MISCELLANEOUS
ENVELOPES, NEGATIVE POCKETS, PHOTO
MAILERS. .las. I.. Old, Factory Sales Agent. Suite
261 Hippodrome Annex, Cleveland, Ohio. 5-5-TF

FOR SALE One Goerz Dogmar F/5.5 11x14 inch
Wollensak Studio Shutter (brand new) $210 net, or
will trade on telephoto lens or naturalist Graflex.
E. G. Barnhill, 12 3rd St. North, St. Petersburg, Fla.

4-28-3

FOR SALE Eastman 5x7 Projection Printer, good
as new, $200: Pako Dryer, $50, A-l condition : Pako
Printer, with cabinet. $50. new. Address A. W. Van
Cleave, 2202 College St., Cedar Falls, lowa. 5-5-2

FOR SALE Set. of Ingento 12 gal. tanks, clips and
hangers go with it: $25 buys it. Write the Fried’s
Studio. Steubenville. Ohio. 5-12-1

FOR SALE—14x17 Anderson Camera and stand;
14x60 printing machine and frame; 11x14 printing
machine: Gianett positive motion picture camera ;
6 Prosch flash bags : other items. I. Bryar, 2358 E.
49th St.. Cleveland. Ohio. 5-12-1-C

A BARGAIN : Baby-arc spotligh*. purchased from
Fowler and Slater for $90 will sell for $55 cash.
Used only three times and guaranteed in perfect
condition. T. A. Noble, 1940 Palms Ave., Detroit,
Mich. 5-12-1-C

‘most everything worth while is advertised in Abf.l's-
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We will pay you

$7.00 Cash

For using one FREE Sample can of
Neco Precipitant and sending us your
Sludge for refining. NECO takes the
Silver out of exhausted hypo—Silver
that now goes into the sewer.

W rite for Free Sample-—Postpaid. Use
it according to simple directions. Send
us the sludge.

You will be ahead not less than

$7.00

Over $1500.00 Paid
one Customer last year for using Neco.

Why not get your share?

Order your FREE SAMPLE Today!

National Engineering & Refining Co.
Rapid City, South Dakota

When in doubt—consult AbFl.'s



556

CLASSIFIED ADVERTISING

Italic type at double the
every word, number and initial, including head-
ing, name, and address. CASH MUST ACCOM-
PANY ORDER. Advertisements not accompa-

rates quoted. Count

nied by remittance will be returned. Help
Wanted Advertisements, when desired, will be
repeated until order is cancelled. Miscellaneous

and Studio For Sale Advertisements will not
be accepted on that basis.

EASTMAN 5x7 Projection Printer, cost $150.00. for
$275.00 : Korona Banquet Camera 12x20. list $275.00.

for $160.00. All in fine condition. 11. S. Stovall.
NowilLon. Kans. 5-12-1
VOI(ITI.ANPER IIELIAR F/4.5 lenses. Sent C. O.
1). with the privillege of examination. 16*.. $185; It”
$135. Last opportunity. A. Breitling, 2311 E. 14th
St.. BiM>klyn. N. Y. 5-112-1-C
FOR SALE Kodak special 1-A with Rausch & Lomb

Kodak Anastigmat F/6.3
ing case. In fine condition. $30. F.
Winona. Minn.

HELP WANTED

The insertion of an advertisement under
“Help Wanted" carries with itthe obligation on
the part of the employer to answer every re-
sponse to his advertisement, if only with a post-

l.ens Optimo Shutter, carry-
H. Frey, Box 460.
5-12-1-C

card. and to return samples of work, etc.,
promptly. The editor of Abel’s will appreciate
being advised when employers fail to accord

this courtesy to employes.

WANTED Young man for kodak finishing and as-
sistant in studio. Send photo and references in first
letter. Nordin Art Shop. Wellsville, N. Y. 4-28-3

WANTED Man with all-around experience: good
wages, good treatment, steady work; must retouch,
operate: last man here eleven years. Unless you are
as above, please do not write. Corbit's Studio, Bridge-
port, Conn. 5-5-2

WANTED Young lady solicitor for high-grade home

portraiture, to call on selected homes; salary and
commission. Communicate immediately with G. C.
Kehres, 3032 Woodbury Rd.. Cleveland, Ohio. 5-5-2

WANTED All-around workman. Permanent position.
Scottow Studio, ho4 So. 4th Ave., Louisville. Ky.

WANTED Man or woman, as expert airbrush color-
ist. work up enlargements, and do coloring in oils.
Permanent position. Communicate. G. Dobkin. 1517
Boardwalk, Atlantic City. N. J. 5-12-TF

WANTED At once, a good all-around man who is
capable of handling the work in a good studio, salary
anil commission to a good man. Address L-2, care of

this journal. 5-12-2
WANTED Good all-around photographer at once.
Good proposition to the right man or lady. Apply
Stokes Studio & Gift Shop. Meridian. Miss. 5-12-1

WANTED At once, general studio assistant anil
kodak finisher: a real opportunity for studio experi-
ence. Send photo and reference in first letter and
state salary desired. Nordin Art Shop. Wellsville. N.
Y. 5-12-2

Abel’s Photographic Weekly

SITUATION WANTED: Under
insertion free. Additional words,

30 words, one
2c each. Extra

insertions, 2c per word. No advertisement less
than 50c.

HELP WANTED: 3c per word. No advertise-
ment less than 75c.

MISCELLANEOUS and RETOUCHING : 3c per
word. No advertisement less than 75c.
STUDIO FOR SALE: 5c per word. No adver-
tisement less than $1.00.
ANSWERS IN OUR CARE:
Insertion.

25c extra for Each

SITUATION WANTED

The insertion of an advertisement under
“Situation Wanted” carries with it the obliga-
tion on the part of the employee to answer
every letter he receives in response to his ad-
vertisement for a position, if only with a post-
card. The editor of Abel’s will appreciate being
advised when employes fail to accord this
courtesy to employers.

A LADY of ability, experience and culture wishes a

position as receptionist in a hgh-elass studo. Released
from present position May 15. Y'-3, care of this
journal. 5-5-2-C

WANTED, by
gx>d studio as
journal.

lady photographer, a
general assistant. J-I.

position in a
care of this
5-12-3-C

POSITION wanted by retoucher and airbrush man

on high grade work. Western or Southern States
preferred. G-2, care of this journal. 5-12-2-C

STUDIOS FOR SALE

FOR SALE Ground floor studio; excellent location;
fully equipped. Established since 1903. Cash $1500
if sold Inmfore May 15th. Bassells, 1766 Broadway.
Denver, Colo. 5-5-2-C
FOR SALE Ground floor studio. Central New York
town, no competition. Newly equipped. Priced less
than invoice. For particulars, write A-2, care of
this journal. 5-5-2

STUDIO for Sale- In one of the best towns in Cen-
tral Indiana, population 30,000 ; well located : I>eauti-
fully furnished; equipment complete. Will sacrifice
to sell soon. Good reason for selling. Address A. W.
Schneider, The H. Lieber Company, Indianapolis, Ind.

4-28-3

FOR SALE—Studio in good
surrounding country with
towns to draw from. Worth

care of this journal.

County Seat of 3,000,
paved roads, and small
$1500. Answer M-I,

4-28-TF

FOR SALE Studio at the southern entrance to
Yellowstone Park. Il health compels me to sacrifice

a g»>d thing at a reasonable price. Chas. E. Sproul.
l.ander, Wyo. 5-12-3
FOR SALE Best equipped studio on the west-side
of Chicago. Exceptionally ginni proposition for one
who also speaks Polish. Price reasonable, consistent
with inventory. J.B. Oglozinski. 3010 W. 22nd St.,
Chicago, IlI. 5-12-4
ONLY studio in good college town, nearest competi-

tion thirty-eight miles. OIld established business, new

building, modern equipment. Other interests demands
my attention. L. C. Glavind. Wessington Springs, So.
Dak. 5-12-1

PLATINOTYPE, PALLADIOTYPE AND SATISTA

Representing the very highest standard of printing papers. Photographers who
are interested may forward a negative for a free sample on any one paj>er.

Send fnr
1814 Chestnut Street,

WILLIS & CLEMENTS,

B hen you ans>rer an ad, say you “saw it

lists

Philadelphia, Pa.

in Abel’s”
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Photo by Norton, Cteiwland, O., Lens F 5.6; exposure
1/5 Sec., Lighting, Two C. Il. Tubes

""The Open-Eyed Innocence of Childhood"

Can be expressed photographically only by the use of light entirely
free from glare.

Cooper Hewitt light is largely used in the finer grades of manufac-
turing because the softness of the “restful green light” entirely elim-
inates eye-strain.

This quality is invaluable in portrait photography—which accounts
for its universal use in motion picture studios, where any interference
with facial expression would be fatal.

Cooper Hewitt light also possesses the property of rendering the
most perfect gradation of halftones, at the same time giving all the
snap and vigor that are so essential to a convincing portrait.

Cooper Hewitt Electric Company

Whatever’8 worth white is advertised in Abel's-
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FOR SALE Fine studio; fine town; fine business;
good prices ; low overhead. This is your opportunity.
Terms to responsible party. Address P-1, care of
this journal. 5-5-1

STUDIO for sale Fully equipped in the best loca-
tion. Selling on account of death. Address Jax. Roger

Abel’s Photographic Weekly

FOR SALE Excellent chance for first-class work-
man. Has wide-spread reputation for high grade work
and commands good prices, situated in large western
New York city. Fine opportunity for man and wife,
with or without living apartments. Address H-I, care
of this journal. 5-5-2

GROUND floor studio for sale in a city of 65,000

population, doing $10,000a year business. Splendid
opportunity for a Polish photographer. Good reasons
for selling. For information address A-l, care of
this journal. 5-5-3-C

DEALERS WHO WANT YOUR TRADE

Ward, Administrator, 204 West Green St., Connells-
ville, Pa. 5-12-1-C
FOR SALE Old established studio, equipped to
11x1*1. 20.000 population to draw from. Price $2000.00.
Gardner Studio, Rockland. Mass. 5-12-1

ALBANY, N. Y.—F. E. Colwell S Co.,
465 Broadway.

ATLANTA, GA.—Glenn Photo Stock Co.,
Eastman Kodak Co., 183 Peachtree Street.

ATLANTA, GA.—Southern Photo M aterial
Co., 83 Peachtree Street.

BALTIMORE, MD.—J. Sussman Photo-
Stock Co., 223-225 Park Avenue.

BIRMINGHAM, ALA.—Russell Photo Sup-
ply Co., 2229-223 1 Second Avenue.

BOSTON, MASS.—Ralph Harris S Co,,
22-26 Bromfield Street.

BOSTON, MASS. — Robey - French Co.,
Eastman Kodak Co., 38 Bromfield Street.

BUFFALO, N. Y.—J. F. Adams, 459 W ash-
ington Street.

CEDAR RAPIDS, IA. — Camera Shop.
306 Second Avenue, East.

CHICAGO, ILL.—Ralph J Golsen, 1128
Argyle Street.

CHICAGO, ILL. — Norman-Willets Photo
Supply, Inc., Le Moyne Bldg., 159 North
W abash Avenue.

CHICAGO, ILL.—Sweet, Wallach St Co,,
Eastman Kodak Co., 133 North Wabash
Avenue.

CHICAGO, ILL.—Western Photo Sc Supply
Co., 328 W. Madison Street.

CINCINNATI, OHIO—The Huber Art Co.,
124 W. 7th Street.

CINCINNATI, OHIO—Simpkinson S Miller,
433-435 EIm Street.

CLEVELAND, OHIO—The Dodd Company,

648-52 Huron Road.
CLEVELAND, OHIO—The Fowler Sc Slater

Co., 806 Huron Road. S. E
COLUMBUS, OHIO—Columbus Photo Sup-
ply, 75 East State Street
DALLAS, TEXAS — Geo. H. Pittman S
Bro., Pacific and Ervay Street.
DENVER, COLO.—Denver Photo M aterials
Co., Eastman Kodak Co., 626 16th Street.
DETROIT, MICH.—The Blome Bnos. Co.,
332-40 Grand River Avenue.

DETROIT, MICH.—The Fowler Sc Slater Co.,

156 Earned Street. W.

FORT WAYNE, IND.—M. L. Jones, 112 W.
Wayne Street.

GALESBURG, ILL.—Osgood Photo Supply
Company.

INDIANAPOLIS, IND. — The H. Lieber
Company, 24 W. Washington Street.

JACKSONVILLE, FLA.—H. S W. B. Drew
Company.

KANSAS CITY. MO.—Z. T. Briggs Photo
Supply Co., 916 Grand Avenue.

KANSAS CITY, MO. Kansas City Photo-

graphic Supply Co., 1010 Grand Avenue.

mGet your competitor to

LOS ANGELES, CAL.—Howland St Dewey

Co., Eastman Kodak Co., 510 South
Broadway

MEMPHIS, TENN.—The Memphis Photo
Supply Co., 60 South Main Street.

MILWAUKEE, WIS. — Milwaukee Photo
M aterials Co., Eastman Kodak Co., 427
Milwaukee Street.

MILWAUKEE”? WIS. — Henry Reimers,
238-240 West Third Street.

MINNEAPOLIS, MINN.—O. H. Peck Go,
Eastman Kodak Co., 114 So. 5th Street.

NEW ORLEANS, LA.—Standard Photo
Supply Co., Ltd.,, Eastman Kodak Co., 125
Baronne Street.

NEW YORK CITY—Capitol Photo Supply

Co., Inc., 522 Sixth Avenue

NEW YORK CITY—Eastman Stockhouse,
Inc., Eastman Kodak Co., Madison Avenue
at 45th Street.

NEW YORK CITY—Hathaway-Dunn, Inc.,
22 East 30th Street.

NEW YORK CITY—J. L. Lewis, 132 West
32nd Street

NEW YORK CITY— George Murphy, Inc.,
57 East 9th Street.

NEW YORK CITY—New York Camera
Exchange, 109 Fulton Street.

NEW YORK CITY — Willoughby, Inc.,
MOW. 32nd Street

OMAHA, NEB.—The Robert Dempster Co.,
Eastman Kodak Co.

PHILADELPHIA, PA.—John Haworth Co.,

Eastman Kodak Co., 1020 Chestnut treet.

PITTSBURGH, PA.— W. S. Bell dt Company,
410 Wood Street.

ROCHESTER, N. Y.—Marks dr Fuller,, Inc
45 East Avenue.

ROCHESTER, N. Y.— Smith-Surrey, Inc.,
119 Clinton Avenue, South.

ST. LOUIS, MO.—Hyatt’s Supply Co.,
417 N. Broadway.

ST. LOUIS, MO.—W. Schiller S Co,,
6 South Broadway.

ST. PAUL, MINN. — Zimmerman Bros.,
Eastman Kodak Co., 380 Minnesota Street.

SAN FRANCISCO, CAL.—Howland dc Dewey
Co., Eastman Kodak Co., 545 Market St.

SEATTLE, WASH.— Northwestern Photo
Supply Co., Eastman Kodak Co., 1415
Fourth Avenue.

SYRACUSE, N. Y.—I. U. Douat Photo Ma-
terials Co., 126 South Salina Street.
TAMPA, FLA.—Tampa Photo dt Art Supply

Co., 312%4-314 Twiggs Street.

TOLEDO, OHIO. — George L. Kohne,
602 Summit Street.
WINNIPEG, MAN.—Duffin Sc Co., Limited,

472 Main Street.

subscribe to Abel's-



Abel’s Photographic Weekly 559

While it has many superior-
ities, the greatest advantage
of Film is the quality of the
results it produces. Put more
quality into your work —use

EASTMAN
PORTRAIT
FILM

Par Speed— Super Speed

EASTMAN KODAK COMPANY
ROCHESTER, N.Y.

All Dealers’

‘Seek and ye ehall find"—in Abfi's
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A Distinctive Paper for the
Spring Display or Exhibit

The Old Master surface of Vitava
Athena will put new interest in anv
picture. It solves the problem of
stvles, stimulates business, increases
re-orders.

The canvas-like texture is excep-
tionally pleasing, there is little or
no loss of detail, the surface lends
itself specially well to coloring.

Furnished in Double Weight stock,
M White and O Bud, at yourdealer’s.

EASTMAN KODAK COMPANY
ROCHESTER, X. V.

————— Favor the advertised products—their makers are responsible



