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The Century Studio Outfit 

No. 9A 

Portraiture is a fine art that calls for the 
maximum of artistry combined with the 
highest efficiency in mechanical equipment. 

The new No. 9A  Century Studio Outfit 
with its easy, smooth and positive action; 
its simplicity and dignity of design ; its 
general efficiency and its handsome, dark red 
mahogany finish, is the most practical and 
desirable outfit for any photographic studio. 

Century Studio Outfit No. 9A complete consists of an 8xjo Century Studio 
Camera No. 9A, with Sliding Ground Glass Carriage No. 9A, one 8 x io — 5 x i 
Reversible Adapter, one 8x io and one 5 x 7 Eastman View Plate or Portrait Film 
Holder and the Century Semi-Centennial Stand No. iA.  Price,  . . $140.25 

See it at your Stock House 

Eastman Kodak Company 

Folmer & Schwing Department  Rochester, N. Y. 

Gross Circulation   3,305  GUARANTEED  3306 
Net Sales Through Dealers   110  NET PAID 
Gross Mail Circulation   3,415  CIRCULATION 
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The basis of a good photograph 
must always be a high grade negative. 

HAMMER PLATES are noted the Nvorld over for speed, 
quality and reliability.  They cannot be surpassed. 

Special Brands for Special Needs 

Hammer's Special Extra Fast (red label) and Extra Fast (blue label) 
Pates for field and studio work and 

Hammer's Extra  1st Orthochromatic and D. C. Orthochromatic Plates 
for color-values. 

REG.TRADE MARK 

Hammer Dry Plate Company 
Ohio Avenue and Miami St.  -  St. Louis, Mo. 

Send for lammer's little book, " fl  Short Talk on Negative Alaking" 
00th Edition) just off the press 

WHEN ORDERING INSIST ON 
0 

METAGOL, "CIBA" 

I 
THE 100  DEVELOPER 

Made by the Society of Chemical Industry in Basle, Switzerland 
makers of standard chemicals since 1864 

AT YOUR DEALER'S OR WRITE US 

You can rely on 

Metagol, "CIBA" and 
Hydroquinone "CIBA" 

TRADE 

REGISTERED 

MARK 
CIBA COMPANY 

INCORPORATED 

Cedar and Washington Streets 

New York City 0 

FGLYCIN  GO rBA'1', "CIBA" DIAMIDOPHENOL "CIBA"-PARAMIDOPHENOL "C 
Knowledge is power---do"'t overtook the advertising— 
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In 'Pac, s s f n c,� y 

ON the Road. One of the delightful pleasures of editing a weekly is 
that no matter where you are or what you may be doing, you still 
have to get down to cases at least once a week and try and write 

something which may help to keep you in touch with your readers. 
Now here we are a thousand miles from home and getting further 

away with every minute and it just dawned on us that an impatient as-
sociate at headquarters will be watching every mail for some sign of 
life from us. 

You see, we feel we are entitled to a vacation every once in so many 
years and this year, with the big convention out of the way so early, we 
felt that a trip to the coast would just about make us feel young again. 
And as said trip is being taken in company with some two hundred good 
Rotarians, men and women, and we are traveling on the Sante Fe and 
eating those celebrated meals of Fred Harvey's and there is an Interna-
tional Rotary Convention at Los Angeles ahead of us, it does seem as if 
this trip might be a very enjoyable one. 

Then we expect to get into San Francisco and meet a lot of good 
fellows —picture makers, of course, and if the times are propitious, we 
will try and get them to organize, for the Pacific Coast photographers— 
we don't refer to those In the Northwest —are about the only set who do 
not have some organization of sorts. The California coast cities are plenti-
fully supplied with photographers and it is tinie they woke up to the 
many benefits of co-operation and the individual advantages to be gained 
from conventions and meetings. 

Then from San Francisco we expect to go further north to attend 
the convention of the Pacific Northwest Association, which will be held 
in Seattle from June 13th to 16th. So all in all we are going to have a 
wonderful vacation, coming back by way of the Canadian Rockies. Maybe 
we will pick up a good story or two on the way and perhaps some new 
ideas to pass on to our readers. 

Incidentally we hope to meet all the Los Angeles photographers or 
as many of them as friend Tony Babb, manager of the Howland & Dewey 

 Ask the' salesman "is it advertised in ABEL'S?" 
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branch of the Eastman Kodak Company in Los Angeles, can induce to 
attend a meeting. They say that Los Angeles has more photographers per 
inhabitant than any other city in the country, not even excepting New 
York. And it does seem as if every photographer who wants to quit or 
to change his location wanders west to Los Angeles. They don't all stay 
there, it is true. 

0 0 

ASERIES of Commercial Supplements. Funny how easy it is for we 
mortals to get our thoughts into certain limited channels, where we 
are positively unable to see beyond the ends of our own noses! For 

some time past we have felt that the commercial photographers were not 
receiving their due need of attention in our columns, and have been trying 
our best to dig up good articles on commercial topics. These, however, 
are hard to find, although those by J. E. Bullard are exceptionally inter-
esting and valuable and we hope to have many more of them. 

On the way to Kansas City we talked the problem over with Harry 
Devine, now owner of the Photocraft Company of Cleveland, and for 
many years instructor in commercial work with the Eastman School. 
Harry immediately suggested that we devote every other supplement sheet 
to commercial work, saying that practically all the photographers in the 
smaller cities do commercial photography, and consequently would be as 
much interested in these as in the portrait supplements. This seemed 
like a good idea, so we promptly asked Harry if he would take the job 
of criticizing the commercial supplements for us in the same manner that 
Buxbaum of Brooklyn handles the others. And Harry said he would. 

Of course we would lots rather run a supplement sheet every week, 
but for the present this is not possible. These little supplements are a 
lot more expensive than they look, let us tell you. For the present, then, 
commencing with the issue of July 15th, every other supplement sheet 
will be devoted to commercial work. These commercial supplements will 
each have two horizontal halftones instead of the four vertical cuts used 
on the others. 

Readers who would like to have their prints published and criticized 
in these supplements should get them to us as soon as possible. All of 
those received cannot, of course, be published, but they will all be criti-
cized if the sender states a desire for the service. Be sure to mark name 
and address on the back of each print, and also mark "For Supplements." 
And one other point, if you don't see them published for some time, re-
member that these supplements have to be printed several months ahead. 

Be Your Own Jury-Unique System of Judging 
Picture Display at O-M-I 

T HE  Ohio- Michigan-In,iiana Conven-
tion in Cleveland July 24th to 27th 
will  inaugurate a new system of 

awarding the trophies for the best pictures 
entered in the various classes of display. 
This is a method that has not been tried in 
large meetings although it has been worked 
successfully for years in smaller clubs and 

societi, -. Through the successful working 
of this plan will come benefits to the indi-
vidual workman as well as a more harmon-
ious feeling in the justice of the award. 
The individual will benefit to the extent of 
his co-operation and the measure of that 
benefit will be in direct proportion to the 
part he will take in the work of judging 

"Seek and ye shall find"—in ABEL'S 
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THIS week we are publishing number 126 of our series of pho-tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas 
from which to make up ads for their own use. This week's advertisement 
may not strike you today  ix months from now it may be just what 
you want. if you don't file your copies, at least keep these ads. 

I,&  

his own work and that of his fellow crafts-
men. 
The plan is this: divide the pictures into 

groups—preferably by States—and have 
the photographers whose pictures are in 
these groups review the pictures in their 
group and pick from them the three pic-
tures that in the opinion df the majority 
are the best. These three will then be the 
entry for that group in the final contest. 
The personal contact and attention in such 
a method of review is its greatest value to 
the individual and while he may not agree 
fully with his fellows in their judgment 
there isn't one of us but what will learn 
a great many things that will count. After 
the three pictures have been selected from 

each group they will be brought together 
and a jury composed of five men elected 
from each group will again review them 
with the idea of selecting one BEST ex-
ample of the photographer's art. To the 
maker of this picture will be given a hand-
some cup and to the other winners in their 
classes will be presented a certificate of 
merit. 
The only way for this to be a success is 

for each of us to pick from his store of pic-
tures one or more that he believes repre-
sents the best work he is capable of mak-
ing and send it or them to the officer in 
charge of the picture display. Then, if he 
is to get the full benefit from this meeting 
he should attend the convention and take 

O ur 20th A nniversary 
After twenty years of successful busute. .,e feel that we owe the people of Galvesionl 
an appreciation in return for our suece.., and as a consequence we are offering them 
BABYLAND, something new and entirely different from anything in this sect'   of 
the country, and something of great necessity to Galveston. 

M A U R E R'S B A B Y L A N D 
Purchased 
Present 
Studio 
1902 

Portrait 
and 

Commercial 
Department 

1902 

Home 
Portrait 
and 

Panoramic 
View 

Department 
1913 

Moved 
Downstairs 

1918 

AND WHAT IS IT? 
It is a big wonder-room, designed and decorated especially 
for children. It is filled with attractive Toys  Horses and 
Rockers, Dolls and Animals, and colorful Pictures, and is 
awaiting their arrival at the Maurer Studio. 
We want you to see what it difference it will make when 
photographs are taken in such surroundings. The children 
require a special home atmosphere in bring out their 
natural feelings and expressions. Grown folks have their 
special studios, and no should babies and children. 

BABYLANp is an additional posing room, ustrl exclusively 
for taking Babies and Children's Pictures. and is the out-
growth of an idea we have been working on for many 
months, and its appearance now is the result of ro "', 
careful planning and an expert knowledge of just w h:' 
was required. It is the only photo-nursery in this part . ; 
the country, but it is typical of the infinite study and 
care  which  MAURER'S  give  to  every class  of their 
patronage. 
May we not ask you as a favor to us and to them that 
•,.ni bring them in to enjoy it. 

Kodak and 
Frame Shop 

1918 

Mail Order 
Kodak Dept 

1919 

Art Picture 
Department 

1920 

Gift Shop 
and 

Greeting 
Cards 
1921 

Special 
Baby P.osinv, 

Room 
1922 

M A U R E R S T U DI O 
KODAK AND FRAME. ,HOP 

418 Tremont St. Telepl   16911 

How J. If. Maurer, of Galveston. Texas, announced the opening of the nicer children's  dupartunrnt  in his 
studio, in combination erith his 4oth anniversary. Not much white space in thin advertisement, but it is 
tcell displayed and the copy holds the interest. 

Tell the demonstrator, "I saw it in AegL'S"   
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an active part in the review of the pictures 
from his State: only by being present and 
actively engaged in the work of criticizing 
can be reap the good that may be his. 
We know that every photographer who 

has his heart in his work will want to be 
in it, not for the trophy which really is a 
minor item although well worth having, but 
for the valuable knowledge of better pic-
tures that he will gain. Of course you'll be 

in it BUT— 
Select your pictures NOW, get them fin-

ished in the best way you know how and 
send them, prepaid and NOT FRAMED to 
George G. Holloway, Vice-president, Ohio-
Michigan-Indiana Convention, Hotel Win-
ton, Cleveland, Ohio. All pictures Must be 
in Cleveland not later than July 20th. 

GO TO IT! 

o c c= 

THE KANSAS CITY CONVENTION 
Impressions from Some of Those Who Attended— What They Liked- What They Didn't Like 

Their Suggestions and Criticisms 

JOSEPH D. TOLOFF, ECANSTON, ILL. 

iirHE first and best thing that im-
pressed me at the Convention was the 
arrangement for lectures and demon-

strations at the theater. I think a theatre 
is a wonderful place for demonstrations as 
it gives everybody a clear view of every 
thing going on. 
I did not like the place where the general 

exhibit hung. We should have a much bet-
ter and more attractive place to suit such 
an exhibition, properly illuminated so it be 
a show place for the public as well as an 
exhibition of our work. 
I did not like the date of the convention. 

it would have been much better in the fall 
or summer season as a greater attendance 
could be counted on. 

ORREN JACK TURNER, PRINCETON, N. J. 

I think it was a very fine gathering and 
one could see that it represented an abun-
dance of thought and action. 
My two criticisms in connection with the 

affair are as follows: -
1. People who attended were unable to 

perceive the results of the demonstrations 
because of the lack of the finished work 
shown after a demonstration. After a per-
son views an operation and sees how it is 
done, he is quite anxious to see the result 
of the demonstrator's attempts. The mere 
fact that a demonstrator poses and plays 
with a lot of children or poses a lady sub-
ject in a very low key, does not convince 
the audience that he is getting anything in 
his negatives. From several sources I heard 
this criticism — that a bulletin board 
should be in front of the Hall with the 
finished work not later than three hours 
after. That, to my mind, was the most in-
structive part of the Middle Atlantic States 
Convention at Atlantic City three years 
ago and shows us that the man really got 

what he .vas showing the audience. 
2. The absence of an executive or guard 

to keep order and silence throughout the 
theatre while people were speaking. Also 
half of the demonstration is lost to me 
when there are a half-dozen men on the 
stage talking, handling backgrounds, pass-
ing in front of the demonstrator, and doing 
various other things not directly concerned 
with the operation. I do not think a de-
monstrator can do his best work when he 
has not the attention of the audience and 
I do not think he can keep the attention of 
the audience when there are more than two 
people on the stage. 
These may be considered minor criticisms 

by a number of attendants but to me they 
were the most striking things which de-
served attention. Order, dignity, serious-
ness, and respect for the demonstrator, and 
for those who are trying to gain something 
are, in my mind, the most important fac-
tors. 
I have nothing to say about the manu-

facturers who certainly did their part to 
make it interesting for the visitors. 

CHARLES F. TOWNSEND, DES MOINES, IOWA 

Will first say, "Good." "The best conven-
tion I have ever attended." 
It was my misfortune not to be present 

at the first business meeting, the only other 
business meeting that was held before the 
last day coming just at noon when every-
one wanted to be at the hotel at dinner. 
This is my opinion, was a mistake. Ar-
rangement should be made for at least one 
or two good meetings for the purpose of 
having a free discussion of matters pertain-
ing to the government of the association, 
and these meetings should be held when a 
full attendance of the members can be 
present. 
Personally, I very much prefer to buy 

goods from the manufacturers early in the 

V 

- -Adoertisi"g increases sales—therefore reduces production costs- -
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Another of the set of photographs by Manning Bros., Uetroil, Mich., which ulon the cup given by Anct.'n 
at the Kansas City Convention. 

morning when I am not so tired, and 
would suggest reversing this feature. The 
manufacturers exhibit should be open in 
the morning and the demonstrations in the 
afternoon. It would be restful to sit and en-
joy the splendid things that were provided 
after one has spent the morning with the 
manufacturers and dealers. 

A little community singing is not objec-
tionable, but I think a musical program en-
tirety out of place at a Photographers Con-
vention, either during the day or in the 
evening, as everyone can get that stuff at 
his own home. Even a man from a small 
town now gets the best talent in the world 
by radio, Edisons, and Victrolas. As a 
substitute I would suggest the old-fashioned 
experience meeting, calling out on the floor 
such men as Clarence Hayes,  Conklin, 
Henry Moore, and other successful photo-
graphers, who are always seen but seldom 
heard. It would be an inspiration to the 
young photographers in attendance to hear 
them. 

The writer is one who believes that the 
only good the National Association can do 
the individual photographer is to prepare 
for good live conventions once a year, 
where old friends can get together in a 
happy reunion, criticize each others' work, 
keep up with the new apparatus and de-
vices that are on the market, encourage the 
beginners, and go back home with a re-
newed determination to meet at the next 
yearly convention with better work and a 
fatter pocketbook. 

I would suggest that you would omit 
the feature of banquets unless you can 
furnish the photographer with a ticket 
when he pays his membership fee. 
Hold these conventions  at some time 

when the amusement parks are open and 
let the frolics be out of doors whenever 
possible. In making this suggestion it is, 
as you know, not because of any personal 
objection to the expense because the writer 
was furnished with a complimentary ticket 
as past president of the Association, and 

When in doubt—consult ABEL'S   



636 

holds a life membership. Consequently I 
do not have to pay the $10.00 dues, but 
will say that I am not in sympathy with 
the $10.00 fee, never have been, and never 
will be; and neither am I in favor of send-
ing a representative to the conventions held 
by the amalgamated societies at the ex-
pense of the National Association. If these 
societies  desire  such  representation let 
them bear the expense and make their own 
choice of whom it shall be. 
You asked for honest criticism for pub-

lication, and I trust you will feel that these 
are constructive and not destructive. On 
the whole, as you know, I believe that the 
Kansas City Convention was one of the 
most successful conventions ever held by 
the Association, witn the exception of the 
one of course that was held in Kansas City 
previously when the writer was the "goat." 

ABEL'S PHOTOGRAPHIC W EEKLY 

THORWALD LEE, MINNEAPOLIS, MINN. 

I believe the convention held in Kansas 
City this year would average about as 
high as any convention that I have ever 
attended. The arrangement with the two 
separate buildings; one for lectures and de-
monstrations, and the other for manufac-
turer's exhibits, was a great improvement. 
Using a theatre for the first mentioned 
was in my mind a very clever idea. Every-
body could see and hear what was going on. 
I was pleased to find that the sentiment 

of the old and new officers was towards 
the the organizing of clubs and co-opera-
tion to the betterment of the profession. 
The question of dues and the attendance. 

If the convention was worth while at all 
it should be worth Ten Dollars. The reason 
that such a large per cent of the photo-
graphers do not attend the convention is in 
my  mind simply that they have not the 

Other Photographers' Studios. No. 25 

I'hr (Iri„ulkcr Studio, Stanhcrn, Nlo. 
It is always good to know the other man's ideas. Nearly every photographer intends to build—or at 
lea+t e.luip a studio which shall contain what is (to him) the last word in arrangement and 
equipment. This series of pictures will show studio exteriors and interiors in different parts of the-
country. not necessarily those of famous photographers but all worth careful study. File them away, 
and make use of the best of their ideas when the time comes for your own dream to come true. 

titre's a Jinn 'Before and after" display, shoering what a little neoney spent in decorating and r
,,,, Jel I  'n. ,7, r., :,,,rt;, a ),..? .li.nputahle studio look attractive. Would you believe the tiro 

Hare you bought your copy of the Ad Book yet? 
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money to do so. If I had the full say in the 
National Organization I would for the 
present drop the old style of workings and 
take up Cost and Advertising. The cost 
system has done wonders in other lines= 
why should it not help us? Just before I 
left Kansas City I was talking with a 
fiend of mine; a photographer of standing 
and a recognized business man. 

He mentioned among other things that it 
cost him $1.35 to photograph a man and 
furnish a glossy print, using two 5 x 7 
plates. My cost for the period of five 
months previous to April first, 1922, was 
$5.43, using six plates. In comparing with 
my cost I felt sure he had made a mistake 
and therefore asked him how many sittings 
a day he averaged in 1921 which he told 
me was eight. Now figuring his services as 
an artist or operator, besides business man-
ager, he should be getting at least $100.00 
per week, or $16.00 a day, making his time 
alone $2.00 for each sitting. When this 
friend of mine could make such a mistake, 
what can you expect of the average photo-
grapher? If we could open the eyes of the 
photographers regarding cost of production 
and get them to charge for their services, 
spend some of their earnings for creative ad-
vertising, the battle would be won, and the 
dues would not matter whether they were 
$10.00 or $50.00 for the year. 

N. B. STALL, ADA, OKLA. 
While I think the convention as a whole 

was a grand success, yet there was room 
for improvement. One of the best features 
I ever saw inaugurated at a convention 
was the way the program was arranged, to 
have meetings in the morning, with the 
manufacturers in the afternoon, and enter-
tainment in the evening. I believe all con-
ventions will be conducted along these lines 
from this time on. 

Now for a suggestion; I think one of the 
most important features of the convention 
would be for the national board to hold a 
meeting with every official of every amal-
gamated association for the purpose of just 
discussing their next convention, getting 
ideas from each other as to what would be 
a good card to draw members, and who 
would be the right man to send to the right 
place; seems to me a lot of good could be 
accomplished in this manner. 
Then I think that a representative from 

each association should be on the program 
for a few minutes' talk, giving him a 
chance to go over the outline of their next 
meeting, as there are some who go to the 
national who are not attending the local 
organization at all, and giving these an out-

line of what the local organization is doing 
would be the means of bringing many of 
them in. I had several promise me this 
year that they would attend the Southwest-
ern next year who never have attended be-
fore. 

I would suggest—and I think it very im-
portant—that a section be added to the 
National Constitution, giving them power 
to eject any official from an amalgamated 
association who does not look after the 
duties of his office. There are several in-
stances where an official has brought re-
proach upon an organization by his subse-
quent conduct after being elected, while 
others take no active part whatever in as-
sisting in the work, and work a hardship 
on the other officers. I would suggest that 
a Seal be made to put on every picture 
hung at the National Convention, so ex-
hibitors could show to the public their pic-
tures were hung. This would encourage ex-
hibition more than anything I know of. The 
fact that they are stamped on the back 
does not do the photographer (in the pub-
lic's eye) much good. 

I would criticize, most severely, the lack 
of order that prevails during talks and 
demonstrations. With few exceptions there 
was a continuation of members getting up 
and leaving during these at Kansas City 
who probably had seen or heard the same 
thing before, (or thought they were too 
big for it) thereby disturbing some one 
else who probably was there to bear that 
very thing. I think the amount of confu-
sion that took place during Mr. Wills' 
lecture was a shame. 

This could all be eliminated by appoint-
ing a master at arms, announcing what 
the next number would be and giving 
members the privilege of leaving before it 
commenced, otherwise they must remain 
throughout unless permitted to leave by 
the master-at-arms on an urgent call. 
The decoration scheme was wonderful, 

the entertainment fine, the lectures and 
demonstrations excellent, and I personally 
want to commend the national board for 
putting over the show they did under such 
trying conditions as exist at the present. 

FRANK A. FREE, DAVENPORT, IOWA 
The Kansas City convention has come 

and gone and the coast is clear for plan-
ning the summer vacation. I heard some ex-
pression about the date being too early but 
not from the photographers in the middle 
west. True, the convention comes at a time 
when some are busy with school work but 
this work is pretty well in hand and of a 
nature that can be entrusted to assistants 

- -If it's advertised in ABEL'S it's good- -
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for four or five days. It seems to me the 
dates are favorable for the reason that the 
convention coming in midsummer breaks 
into the season when one may be planning 
a vacation and one can hardly consider the 
convention a vacation as conducted these 
days. The programs are so full, start so 
early and with something doing every min-
ute, it is strenuous work. 
The attendance was well up and consid-

ering the present dues and the conditions 
throughout the country and in the agricul-
tural section in which the Convention was 
held this year I think the attendance was 
wonderful, I think however, since it is well 
known that the attendance comes largely 
from the section in which it is held, that 
should receive due consideration and if the 
convention is held in a manufacturing dis-
trict next year the dates should conform to 
the wishes of the Photographers in that 
section. I understand the dates were not 
satisfactory to the photographers from the 
east. I met only one man from the New 
England States and perhaps the dates had 
a great deal to do with the poor showing 
by the members from the east. 

Then the distance was great, no touring 
from the east at the season in which the 
Kansas City meeting was held — the roads 
and weather will not allow it—a great 
many came to Milwaukee from the east in 
their cars. 
Now about the management of the con-

vention—The management was above criti-
cism and President Hostetler can be proud 
of having presided over the best managed 
convention ever held and I have been a 
member for twenty-two years. The ar-
rangement of having the lectures and de-
monstrations in the morning and closing 
the exhibits and then giving the afternoons 
over to the manufacturers is the greatest 
advance in management we have ever had. 
It worked out to perfection and got the 
crowd out early. 
There are a few things that I think the 

photographers can accomplish through their 
organization—a suggestion to keep the sec-
retary busy throughout the year—that is 
a complete advertising service for photo-
graphers.  (To be continued.) 
(More  Impressions  coming  next  issue. 
Watch for them! —Ed.) 

T441 s Keie�May 
.l. it. _Uaurer, Galveston, 7',.-as, has op-

o m d a new children's department in his 
studio, ,and calls it "Babyland." He intends 
to push this end of the work extensively. 

The A. M. Collins Mfg. Co., Philadelphia, 
expect very shortly to open an office in 
Cleveland. This, however, will be devoted en-
tirely to their cover paper lines, the new 
branch made necessary due to the fact that 
Cleveland is one of the big printing centers 
of the country. 

"I'ou discharged your netc canteraniana„ 
"1'es.  That fellow will never make a 

newspaper photographer. When he was sent 
out to get a. picture of a party of women 
politicians who were ,going to Washington 
to pester somebody in the government he 
suggested that the youngest members stand 
in front." 

A. L. Blanchard, of Hillsboro, Texas, for 
many years secretary of the Texas Associa-
tion,  has finally retired  from  the photo-
graphic business. His health has not been 
good for some years, and he at last decided 
to call it quits. 

The Annual meeting of the Portrait Pho-
tographers Association of Milwaukee  was 
held on May 22nd. It was decided to close 
all studios on Sundays during July, August 

and September, in order that both owners 
and employes might have an opportunity to 
enjoy Sundays in the country. 

J. D. Raney, who has been in the photo-
graphic business in Cedar Rapids, Iowa, 
for over 25 years, died May 21st at the 
age of 61. 

Wm. J. Helmquest, of the California 
Card Manufacturing Company, is making 
a long trip this time. We had a letter from 
hint the other dart written at the Taj Mahal 
Hotel, Boniba+h India. 

We note that the business formerly con-
ducted by the late R. J. Fitzsimons, and 
now being carried on by Mrs. Fitzsimons, 
has been incorporated for $50,000 as the 
R. J. Fitzsimons Corp., of New York City, 
They are the agents in this country for 
Lumiere Autochroms, Desensitol, Richard 
Verascopes, and other important foreign 
products. 

Knowledge is power—don't overlook the advertising--
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Good Roads and Photographers 
Commercial Photographers—and Those Who Combine Commercial Work with Their Other 

Activities Should Carefully Read and File Away These Articles by Mr. Bullard. 
He Has the Happy Faculty of Finding Suggestions for New Business 

in Places Usually Entirely Overlooked. 

13Y J. E. BULLARD 

HERE seems to be a considerable dif-
ference in opinion in regard to what 
constitutes a good road. There are 

some people who will tell you that a road 
is good, even though it is full of holes, 
simply because it has a hard surface. These 
people may consider all dirt roads bad. 

About the only way that a person can be 
sure of the condition of a road is to see a 
photograph of it. The photograph shows 
him what the road is like. 
Garages and filling stations are constant-

ly increasing. As one man said they are 
becoming about as numerous along the 
main highways as telegraph poles. 

Competition between them is becoming 
keener and keener. The more progressive 
proprietors of such businesses are glad to 
find anything that will tend to attract 
people to their stations or garages. 
Motorist are always asking questions 

about the condition of the roads. These 
questions are not always easy to answer 
to the satisfaction of all concerned if they 
are answered by word of mouth but there 
is one way in which they can be answered 
satisfactorily. That is by means of maps 
and photographs. 
New photographs, however, must con-

stantly be taken to have the information 
strictly up-to-date. This means a constant 
sale of photographs to those who are using 
this form of giving information. 
This method of giving this honest and 

reliable information consists of the follow-
ing. A road map is used as a basis. The 
map used shows the roads in the vicinity 
of the station or garage and as far away 
as seems desirable. The different sections 
of each road are numbered. Corresponding 
to these numbers are numbered  photo-
graphs of the road. 
If a portion of any road for example is 

being reconstructed this portion of the road 
on the snap bears a number. It may be 
numbered 10. One photograph bearing the 
number ten shows the work that is being 
done on the road. Another shows the de-
tour. If more photographs are needed to 
show the exact conditions of the detour 
they also may be shown. 
If there is a section of especially good 

road, this shown by number and photo-

graph. These photographs serve a double 
purpose. They not only show the con-
dition of the road but they also give an 
idea of the scenery along the way. 
If a detour must be made around a cer-

tain section of a main road it may be bet-
ter to take some other road altogether that: 
passes through a scenic section of the 
country and which is at least fairly good. 
Again some roads are very good in dry 
weather and very bad in wet weather. This 
means that a photograph must be taken 
during a dry spell and another just after 
a wet one. These will tell the story and 
give the motorist a better idea than he 
could otherwise gain of the wisest course 
to take. 
When a new section of road is opened, a 

new photograph is required to show its 
condition.  This means that photographs 
must constantly be discarded and new ones 
added in orded to keep this picture informa-
tion entirely up-to-date. 
Pictures of dangerous curves may also 

be shown. Of course these will be just a 
little more effective and tend to cause the 
motorist to drive with a little more caution 
if they show a wreck on the curve thus 
making more effective and realistic. the 
danger on the curve. Such pictures may 
actually save some lives. 

The photographs and  maps may be 
mounted on display frames in the office or 
better still in a large case installed at any 
convenient location. It is better to mount 
them with thumb tacks so that they can 
easily be removed and new ones added. If 
desired each photograph may be connected 
with a colored string to the point on the 
map where it was taken. 
Once used by a live garage man such a 

method of directing tourists becomes popu-
lar. Hotels also have a use for such a sys-
tem if they are in a touring section of the 
country and are catering to motor tourists. 
It doesn't matter much what section of 

the country it is however, such a system 
proves of real advertising value to the man 
who uses it if he is catering to the car 
owner. Anyone who travels beyond the city 
streets will soon come to rely upon these 
pictures for his road information, because 
they tell him more than the English lan-

- -Don't miss the ads—they're north reading. too.' 
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brother of Mr. Hammond's billboards, photogra phed an d sen t out  on  a blotter  to  prosperlir. rusto-, 
//ammond doesn't believe in hiding his light under a basket. 

guage can and they tell it to him much 
quicker and with a far greater degree of 
accuracy. 
In a great many cases the sale of these 

prints is velvet because road builders to a 
considerable extent rely upon photographs 
for records of progress. They find that pho-
tographs serve as a much better record 
than any other record that can be made. 
If the section of the road upon which 

work is being done is photographed every 
few clays or at least once a week and each 
picture is dated this gives a record that 
can hardly be disputed. In doing public 
work such records are needed. If the pho-
tographer is taking these photographs then 
it is a matter of making extra prints only 
to keep the road record of the garage or 
hotel man thoroughly up to date. 

The only pictures that will have to be 
specially taken are the dangerous curves, 
specially attractive points of the road, per-
haps the detours and a few other pictures 
that will make the information for tourists 
attractive. Practically all of these picture 
can be taken without making special trips 
for them. They may be taken while going 
over the road for some other purpose. 
One good feature about photographs of 

this type and used in the manner suggest-
ed is that the demand for new ones is 
automatic. Once the system has been adopt-
ed it is necessary to have new photographs 
taken very often in order to keep it up to 
date. Also as soon as it has been used for 
a little while by one or two men in the 
community others begin to use it and the 
demand for prints increases. 
Even this, however, is not the most val-

uable feature. Once get any business man 
accustomed to having photographs taken 
for any purpose and the habit grows on 
him. Let a garage man use this system for 
a little while and he will begin to realize 

that there are dozens of other ways in 
which he can use photographs. 
Perhaps he prides himself upon the re-

pairing of wrecked or damaged cars. Just 
telling the tourist that he is expert along 
these lines won't answer. If he has a pic-
ture of a wrecked car with the date and 
the hour he took it into the shop indicated 
on the print and another photograph of it 
after being repaired .with the date and 
house indicated, these two pictures tell an 
effective story. 

A picture record of what, he does will 
cause many a person passing through to 
have more confidence in him. It will help 
increase his business from transients. 
He may want to show on the wall of his 

office a picture of his service car, the am-
bulance that he uses, any one of a hundred 
different services he is prepared to render. 
Once accustomed to the value of photo-
graphs as means of conveying information, 
he will just naturally turn to them though 
before he had become so accustomed he 
might never have thought of using them. 
The average business man of today prob-

ably does not use more than one in a hun-
dred of the photographs that he could use 
and would (use in an effective manner if 
he better understood the value of photo- I 
graphs. It is largely a case of getting them 
to understand photographs better than they 
do. 
This photographic method of giving road 

information to tourists brings the value of 
pictures home to the garageman, the filling 
station man and the hotel roan in a manner 
that it cannot be in most other ways. It 
shows them that photographs are constant-
ly needed and that they are not something 
to have taken only on state or gala oc-
casions. 
The man who is daily called upon to give 

(Continued on page 648) 

Favor the adrertised products—their makers are responsible   
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You can be sure of chemical 

results when your chemicals 

are made or tested by those 

whose interest continues be-

yond the sale of the chemicals 

themselves. 

Look for this seal on every 

package or bottle 

pN K 0D 
4 

Q 
w 

M I G � 

� EST�� 

F._1STMAN KODAK COMPANY 
ROCHESTER, N.1 

J11 Dealers' 

Tell the demonstrator. "I saw it ix ABEI'S" 
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A Splendid Developing Tank Formula 

W L•' publish herewith a late improved splendid developing tank formula that will 
give you the very best possible results from all makes of plates or films. Use this 

formula in the future. It is a better business developer, keeps better, lasts longer, makes 
better negatives with all film emulsions. Once tried always used. Here is the formula. 
From one gallon to 48: 

1-gal.  5-gal. 
tank  tank 

10-gal.  20-gal. 
tank  tank 

40-gal. 
tank 

48-gal. 
tank 

Solution A 
Warm water    32 oz.  1 gal.  2 gal.  4 gal.  8 gal.  10 gal. 
Metol  22 gr.  14 oz.  % oz.  1 oz.  2 oz.  2 oz. 175 gr. 
Sodium sulphite   a4 oz.  3% oz.  71/2 oz.  15 oz.  1 lb. 14 oz.  36 oz. 
Hydrochinon   90 gr.  1 oz.  2 oz.  4 oz.  11/2 lb.  9 oz. 270 gr. 
Sodium bisulphite .......__  'z oz.  21h oz.  5 oz.  10 oz.  1 lb. 4 oz.  24 oz. 
Potassium bromide   5 gr.  25 gr.  50 gr.  100 gr.  200 gr.  240 gr. 
Sodium carbonate   1 oz.  5 oz.  10 oz. 1 lb. 4 oz.  21/2 lbs.  48 oz. 
Add  cold  water  to 
make up to  21/2 qts.  4% gal.  91/2 gal.  19 1/2 gal.  39 gal.  46 gal. 
Solution B 

Cold water   16 oz.  32 oz.  1/2 gal.  % gal.  1 gal.  2 gal. 
Pyro   45 gr.  1/2 oz.  1 oz.  2 oz.  4 oz.  4 oz. 355 gr. 

Add B to A and develop 15 to 20 minutes at 65 degrees Fahrenheit according to 
density desired. For each degree below 65 degrees Fahrenheit, one minute should be add-
ed to the time of development chosen. For each degree above 65 degrees Fahrenheit, one 
minute should be substracted from the chosen development time, provided the bath is 
fairly fresh. 
Reneive r 

Water  32 oz.  1 gal.  2 gal.  4 gal.  8 gal.  8 gal. 
Metol __    22 gr.  14 oz.  1/2 oz.  1 oz.  2 oz.  2 oz. 
Sodium sulphite   2-5 oz.  2 oz.  4 oz.  'z lb.  1 lb.  1 lb. 
Hydrochinon    45 gr.  % oz.  1 oz.  2 oz.  4 oz.  4 oz. 
Sodium bisulphite    14 oz.  114 oz.  21/2 oz.  5 oz.  10 oz.  10 oz. 
Sodium carbonate __ _  2-5 oz.  2 oz.  4 oz.  1/2 lb.  1 lb.  1 lb. 

The renewer is added from time to time to keep the developer even with the top of 
the tank and at the same to freshen up the solution. A fresh bath should, however, be 
mixed up every two or three weeks according to the number of rolls developed in the old 
solution.—Exchange. 

Our System of Baby Photography 
BY BERT AMSDELL, 

B
I:' Photographed This Year on Your 
Il i rthda y." How many times a year 
do you hear or read that statement? 

What does it call to your mind? Does it 
not bring to your mind the fact that one 
more year has passed, or will soon pass 
over your birthday, and that you are one 
year older than last year? I am referring 
to you men only—we all concede the fact 
that after 11 given age, the ladies have no 
birthdays. 
Take a mental survey of your business 

between your last two birthdays. What did 
you do for the welfare of the community 
in which you live? What did you do for the 
happiness of your family? What increase 
did you make in your business? Were you 

 Ask the salesman "Is 

JAMFSTOw\, N. Y. 

photographed on your birthday, or are you 
planning to give your friends a picture of 
you made this year on your birthday? 
The slogan, "Be Photographed This Year 

on Your Birthday," means much to us, be-
cause around that sentence we have found 
a system that is working wonders. This 
briefly is what we are doing: 
We have compiled a file of all babies 

born from January 1, 1918, to the present 
date. This is a very simple matter to do. 
Simply copy them from your city birth re-
cords. After you have your list complete, go 
through the death record and take out all 
names of babies not living. You now have 
a list of two or three thousand names all 
ready to use. Sort all dates and months. A 

it advertised in ABEL'S 
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.'FEN  R 
FOR FINE PORTRAITS IN 

BLACK or SEPIA 

easy manipulation 
simple tone modification 
perfect uniformity. 

Oualities which bring 
unvarying success in 
Portraiture. 

A choice of ten surfaces 

Send for 

" The Book o f Defender Papers" 

—through your dealer or direct 

DEFENDER PHOTO SUPPLY CO., INC. 
ROCHESTER, N. Y. OR BRANCHES 

-- Al k th,  Hal—  an "lx it ad, —Ii-d in Am:Cs 
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SCHOOL OF  AUGUST 
PHOTOGRAPHIC PROFICIENCY  1922 

One month at Winona Lake, Ind., with Will H. 
Towles as chief instructor. A post-graduate course 
open to any member of the Y. A. of A., or an af-
filiated association, or their employes. 

X550.00 FOR THE ENTIRE COURSE 

with no extra charge for materials. Accommoda-
tions at Winona are most reasonable. All the usual 
summer resort attractions, for your amusement 
after school hours. 

SEND $10.00 DEPOSIT WITH APPLICATION 

and get it in early, as attendance will be limited 
and a number of applications are on hand. This 
$10.00 applies on the $S0.00 fee. Address General 
Secretary, P. A. of A., 421 Caxton Building, 
Cleveland, Ohio. 

\ cry imple file for each month's names 
can be made by securing a set of from 1 
to 31 filing cards. In copying the babies 
from the birth records, write the baby's 
name in full, the date, and also the mother's 
name and address. Each birth must be on 
a separate card for filing. In forming your 
file, put all the babies' names behind Card 
1 (meaning the first day of the month) 
whose birthday is the first of the month, 
regardless of the year. 
File all the names in this manner until 

the month is complete. After that month is 
over, remove these names to your Master 
File, and place another month's names in 
the same way. About a week before the 
baby's birthday, send a little Birthday 
Greting to the baby, writing its name in 
full, and enclosing with it photographs ap-
propriate to the age of the child. For in-
stance, Betty Ann Brown, 3 years old, 
should receive photographs of a little girl 
about the same age. We use the following 
greeting: 

Jamestown, N. Y. 

Now that your Birthday is here again, 
we are sending this little card to you with 
our best wishes for many happy returns of 
the day. 

We sincerely hope that you may have 
your picture taken on your Birthday. Just 
think how much pleasure it will give you 
to have it when you are grown up! This 
year we are going  ̀to give you a lovely 
large 11:x15 in. Master Photograph FREE 
with your dozen photos. 
Trusting that use shall see you on   

and with best wishes for the coming year, 
we are, 

Very truly ?lours, 

GLOBE PHOTO CO. 
"Be Photographed on your Birthday." 

This little Birthday Greeting, as you will 
see, is also an invitation to come to be pho-
tographed, and the fact that you know the 
baby's full name, age, date of birth, etc., 
appeals strongly to the mother, for as we 
all know nothing reaches the mother's 
heart more quickly than direct notice of 
her child. Look through your telephone 
book, and if you see that Betty Ann 
Brown's mother has a telephone; call up a 
day or two before Betty's birthday, and 
ask her how Betty is; if she received her 
Birthday Greeting, and what time of day 
will be most convenient for her to bring 
her in for her picture, so that you can plan 
on giving her your personal attention. If 
she needs a little persuasion, remind her 

Ark the salesman "1s it idrertised in ABEL'$?" 
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a PA—KO 

product 

The Junior Printer 
THE PAA_KO Junior Amateur Printer is an inexpensive, compact edition of our well-known Amateur Printer. 
It is designed to deliver a large volume of high quality 
amateur printing speedily and with minimum expense. 

A comparatively inexperienced operator easily averages 250 
first-class prints an hour with the PA-KO Junior. 
Its operating expense is only the cost of the light actually used in printing. 

It has practically all the features which have made the Amateur Printer 
so valuable to Amateur Photo-Finishing Studios. 

Numbers all prints automatic-
ally. 

Insures absolute register by 
means of adjustable register 
guides. 

Handles any film up to 5"x7" 

Secures even, accurate mar-
gins by convenient, universal 
masking. 

Automatic switch turns on printing light immediately perfect 
contact is established between paper and negative and shuts it 
off instantly contact is broken. 

And the PAA_ KO Junior costs only $55.00. For complete de-
tailed information write your dealer or send direct to 

THE PA-KO CORPORATION 
MINNEAPOLIS  MINNESOTA 

 Patronize the advertiser—he is responsible  - 
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MARSHALL: S  P" 
PHOTO „4. g ORS  .mil-c 

MF.TFOR PHOTO CHEMICALS 

JUNE 

$50 PRIZE 
Competition 

CLOSING DATE AUGUST 1, 1922 

Pictures must be colored with our colors, 
and colored prior to May 15, 1922. Open 
to all Professionals and Amateurs alike. 

Literature direct or from dealer. 

PHOTO OIL COLORS 
TRANSPARENT PERMANENT 

METEOR PHOTO CHEMICALS 
JOHN G. MARSHALL,  1754 Atlantic Ave., Brooklyn, N. Y. 

THE NEW STERLING OUTFIT 
Large Capacity — Small Cost — 
Compact —Floor Space 15"x20" 
BIG PROFITS - BEST RESULTS 
ORDER FROM YOUR DEALER 

or send us his name. 
STERLING MFG. CO., BEAVER FALLS, PA. 

co MPIRE 
ST MIM4 
OVTFIT 

WNLR JAORt 
-4 r.4 TIIN.a 

DEALERS WRITE FOR 

A NEW 
FEATURI 
THIS 
YEAR 
ASK 
YOUR 

DEALER. 

DEMAIKU 
THE NEW 
STERLING 

YOUR 
DEALER 
WILL 
GET 

STERLING 
IF YOU 
REQUEST 

OUR PROPOSITION 

that your car i; always ready, and that you 
will be glad to send it after her at any 
time she can most conveniently come. 
For the babies who are only a few 

months old, we have a card like the fol-
lowing: 

Jamestown, N. Y. 
GREETING to   
On  you will be   

months old; just the right age to take a 
good picture. We hope someone will bring 
you to our Studio to have your picture tak-
en on that day, because we know how much 
you will enjoy having it after you are 
grown up. 
This year we are going to give you a 

lovely large 11 x 15 in. Master Photograph 
FREE with your dozen pictures. 
We shall look for you on   

With best wishes, 
GLOBE PHOTO CO. 

Don't make the mistake of sending pic-
tures of babies two or three years old to 
babies only a few months old. The mother 
will appreciate a picture as near the age 
of her own baby as possible. 
By going through the death record once 

a week, you can keep your list verified with 
very little trouble, and you will not be 
sending Greetings to babies not living. 

—Ohio Photo News. 

---Favor th, ducts—their makers arc responsible 
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USE 
MASTER MOUNTINGS 

TO HELP INCREASE YOUR 
SALES AND PROFITS 

Advertising and urging you to use "Master 

Mounmigs" would be unprofitable tO us if we 

could not back tip the initial order with Quality, 

Price and Service that would impress you \\ ith 

the distinct advantage there is in using them not 

only once, but continually. 

0 0 

fire you on our calling or mailing list? If not, write us. 

We cheerfully submit samples on request. 

THE MILOTE COMPANY 
YHOTOGRAI'III(;  N10U1TI1(; S 

Factory & Offices 
2140 Superior Ave. 

MASTER MOUNTINGS 

CLEVELAND 45P CLEVELAND, 
OHIO 
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GROSS 
Uncommon 
Mountings 

Interesting 
Prices 

Prompt 
Shipments 

The 
Unbeatable 
Combination 

DESENSOL 
(METEOR) 

FOR 

WHITE LIGHT 
DEVELOPMENT 

of plates and films —regular, 

ortho, panchromatic and auto-

chrome.  Develop at six feet 

from ordinary 16 c. p. electric 

light. 

4 oz. bottle 
at your dealer $ .50 

by parcel post $ .65 

JOHN G. MARSHALL 
1754 Atlantic Ave.  Brooklyn, N. Y. 

(Continued from page 640) 

road information is pretty certain to be 
quick to see the value of such a method. 
Once he has used this-his photographic re-
quirements just simply automatically grow. 
Therefore, interesting these men in photo-
graphs for this purpose is creating a de-
mand for photographs for many other pur-
poses. 

0 0 

Prizes Awarded at the Kansas City 
Convention 

TROPHY cup, competed for by collec-
tive exhibits from the different amal-

gamated state association: 
First:  Middle Atlantic  States  Ass'n. 
(Second time) 

Second:  Ohio-Michigan-Indiana Ass'n. 
Third: Missouri Valley Ass'n. 
Two hundred and fifty dollars cash, of-

fered by the National Biscuit Company for 
the best still life photograph of Uneeda 
Biscuit: 
Winner: Thomas O'Connor, Chicago, Ill. 
Silver cup, offered by ABEL'S PHOTO-

GRAPHIC WEEKLY, for the best exhibit of 
six commercial photographs: 
Winner:  Manning  Brothers,  Detroit, 
Mich. 

--advertising increases sales—therefore reduces production coats 
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Ask the men 
who use them! 
A lens may be known by the 

company it keeps. That leading 

professional photographers have 

adopted NVollensak Studio lenses 

so generally is indeed convinc-

ing proot of their particular 

adaptability to Studio require-

ments. Ask the opinion of such 

men as 

# * Bachrach Studios 

# • Beach of Buffalo 
# * J. A. Bill of Cincinnati 

# * t Ellis of Philadelphia 
# + # Harris & Ewing of Washington 

+ t Higgason of Asheville 

* A. E. Murphy of Saginaw 

# * t Markham of Portland, Oregon 

# t Mock of Rochester 

# * Spellman of Detroit 

# * t Towles of Washington 

§ Uses the Ferito Diffused Focus f4 
+ I'ses the Series 11 l'clostigmat 14.i 
# Uses the l'itax Portrait f3.8 

Ask them why they are using 

two or more NVollensak Lenses. 

You Avill find their reason in 

the beautiful softness of Verito 

portraits, the all-around utility 

of the Velostigmat or the results 

the Vitax produces in portrai-

ture and child photography. 

Ask am• one who knows lensos 

what they think of the NVollen-

sak line. And you will find a 

general recognition of their dis-

tinctive characteristics and their 

ability to produce distinctiv- 

and superior portraits. 

Now catalog now ready, describing 
complete Wolensak line of studio, 
commercial and amateur lenses. 

WOLLENSAK 
Zerises� fir every 
Pro f essi  1:hr  (* 

WO�L1�T  . 
Opflcal'O,', 
Rochester,. .̀ 

 Patronize the adaerlis ---he is r—p.nesible--
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JUNE $50.00 PRIZE 
CO MPETITION 

OPEN TO ALL 

Closing Date August 1st, 1922 

Pictures must be taken with Meteor Flash Powder 
or Cartridges, and must have been made prior to 
May 15, 1922. We will buy the negative of any 
picture that we may select for advertising purposes 
even though it may not win the prize.  Literature 
direct or from Dealer. 

M E T E O R F L AS H P O W D E R 

JOHN G. MARSHALL 
1754 Atlantic Avenue  Brooklyn, N. Y. 

Three Ventlite prizes, offered by John-
son Ventlite Company, Chicago, Ill., to all 
who visited their booth, and drawn for by 
lot: 
First: McGowan Studio, Fond du I.ac, 
Wis. 

Second : Bullers Studio, Fayette, Mo. 
Third: George Nyman, Topeka, Kans. 

0 0 

To Members of Buffalo Section 

Six 

IN the light of present day happenings, it occurs to your officers that we ought in 
our little coterie to take advantage of the 

chance to work out certain problem. to-
gether. If two heads are better than one, 
perhaps nineteen may be better yet! 

Wouldn't it be great if Buffalo could be-
come renowned for high-class photography? 
Such a thing is possible. I.et us take one 
step in the directipn of attempting to im-
prove ourselves in just one point. 

In looking over many exhibitions as we 
have done recently, we have come to the 
conclusion after careful study, that the 
greatest lack in photography today is in 
the matter of separation of tones in the 
shadows, or lom-er part of the scale. Our 

HOT WEATHER IS COMING 

Hot weather and soft films are at hand, but don't worry if you use Kirkland's 
Diamond K Hardener and Hypo as per formula found in every package. 

Of course you will have to keep your Developer the proper temperature but no 
need of cooling your fixing bath when using Diamond K as you will be able to fix 
at 30 or 90 degrees Fahrenheit. Try it and be convinced. 

ASK YOUR DEALER ABOUT IT 
Diamond K is not intended for the Chrome Alum Bath  Perfect for X-Ray Work 

Manufactured by  THE KIRKLAND CHEMICAL CO. T enve� cPotioe 

- Faror the advertised products- their makers arc respo —ieit - 
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Eastman View Cameras No.2 

5 x 7  6YX8j/2 8 V IO  7X II 

Cameras that are built for service but are 
handsome in design and finish. They have every 
adjustment of practical value, large front boards, 
bellows supports and a sliding tripod block for 
centering the weight of the camera over the tri-
pod. Both dark and light mahogany finishes. See 
them at your Stock House. 

Prices, Including Excise Tax 

EASTMAN VIEW CAMERA S R']  61 L X R1-)  H x IO 7 x I I 
No. 2 with carrying case 
and one Eastman Plate 
or Portrait Film Holder $42.00  ',44.7,;  W).50 $50.7; 

EASTMAN- KODAK COMPANY 
ROCHESTER, N. Y. 

flll dealers' 

- --Tell the dealer Hou "saw it in Aset's"- -. 
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The Perkins "Hi-Power" 
Twin Arc Lamp 

"THE LIGHT THAT NEVER FAILS" 

L 

__7 

.A 

A new model lamp 

better than ever with 
the same old conven-
ient and reliable stand, 
reflector, diffusing de-
vice  and  non-arcing 
reversable control rhe-
ostat which have made 
the "HI-PO WER" 
lamp outfit famous, 
10 to 50 thousand 

candlepower with a 
twist of the wrist. 

Let us tell you more about this improved model 
with the five distinctive features of light con-
trol including the new adjustable diffusing discs 
for low-keyed lightings. See this new model at 
your dealers. 

Write /or "More Light On The Subject" 

The Photogenic Machine Co. 
i 12 ,kndrrws AN e.  Youngstown, Ohio 

HOW TO BECOME A 
% > _  I -  PROFESSION AL 

PHOTOGRAPHER 
EARNING $35 TO 3125 AWE EK 
An illustrated booklet (free) 
on choosing a vocation, the 
exceptional opportunities 
Photography offers you and 

how to avail yourself of these advantages. 
Motion Picture — Commercial — Portraiture 
Three to six months' course. Practical instruction. 
Modern equipment, Day and evening classes. Easy 
terms. Cameras and materials furnished free. 

Call or write for Catatop No. 40 
N. Y. INSTITUTE OF PHOTOGRAPHY 
NEW YORK  CHICAGO  BROOKLYN 
141 W.36th St. 630 S. Wabash Ave. 505 State St. 

HIGGINS' 
(PHOTO 
MOUNTER 
PASTE 

The kind you are sure to usr 
with continuous satisfaction. 

AT DEALERS GENERALLY 

CHAS. M.HIGGINS, & CO.Wrs. 
271 Ninth Street  BROOKLYN. N. Y. 

Branches: Chicago, London 

high lights, medium, lights, and even med-
ium shadows are usually well worked out, 
but from the medium dark down, we go in-
to a blank smudge.  . 
Will you be one to think this matter over 

and ascertain whether you can find a way 
to overcome it, and report at our next 
meeting, which will be held at the Studio 
of Georg Kramer, on Friday evening, June 
the 16th, when we can have a full discus-
sion? The idea is to get all working on this 
one feature. 

Howard D. Beach, Chairman. 
Ben Channen, Secretary. 

0 0 

Davenport Photographer Wins 
Silver Cup at London Photo-

graphic Fair 

THE exhibition of portraiture held an-
nually in conjunction with the Photo-

graphic Fair in London, England has just 
been concluded and we are advised that F. 
A. Free, of Davenport, Iowa, was awarded 
the silver cup for his set of five portraits. 
This cup, valued at 30 guineas (about 
$150) was the only prize offered, and the 
competition, limited this year to American 
work, was open to photographers of every 

Ask the wlesnwit "Is it advertised in ABECS T' 
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EVENTUALLY 
Eventually, most all indoor photographs 
will be made by Artificial Light. 

Eventually,  You will use Electric Light; 
no dirt, no smoke, no noise, no fire hazard. 

Eventually, You will use Incandescent Elec-
tric Light; no ghastly expressions, no 
flickering of light, no rat-a-tat-tat at the 
crucial moment, when you are all set to 
catch that fleeting expression. 

Eventually, You will want the most efficient, 
convenient, flexible and attractive — in 
fact you must have  the highest type of 
Photographic  Lighting Apparatus ob-
tainable. 

Single Kompakt Ventlite Outfit 

There are now thousands of KOMPAKT VENTLITE 
OUTFITS in constant use in the leading Portrait Stu-
dios throughout the States and Canada, and the uni-
versal testimony of proprietors is that they would 
not be without them at many times their coat. 
Home Portraiture has become both more attractive 

and profitable due to the many  new  possibilities 
opened by these outfits. The Commercial Photograph-
er claims the Kompakt Ventlite as his very own, and 
uses it for all manner of purposes in the Studio, 
Home, Office and Factory. Lightness and Compact-
ness are qualifications present to a remarkable de-
gree, but Efficiency is after all,the dominant feature 
of the Kompakt Ventlite. It is entirely assembled 
and ready for business the moment it is taken from 
the case. 

VENTLITES 

Ventlite Skilite No. 5 Panel Board Type 

VENTLITE SKILiTES are complete in every detail; there is absolutely nothing required 
to install them beyond connecting the loose ends of the cable to your source of 
current, and Presto, you have established a Studio Light that is on tap twenty-four 
hours a day. They will produce an even run of negatives which will average more nearly perfect than 
you have ever had the pleasure of seeing before. You can make any lighting with a Vendite Skilite 
that you have done by daylight, and you can make many lightings much more easily. With a Ventlite 
Skilite you are assured of an abundance of constant, ideal quality light, maximum control, ease of 
manipulation, unusual portability, absence of noise and odor, coupled with a beautiful piece of ap-
paratus that will receive the admiration of every visitor who enters your studio. 

ASK YOUR DEALER FOR NEW VENTLITE CIRCULAR AND PRICES 

Additional information desired will be cheerfully furnished by 

JOHNSON VENTLITE COMPANY, Manufacturers  732 Federal Street, Chicago 

Do%'t miss the ads—they're worth reading, too! 



654 ABEL'S PHOTOGRAPHIC WEEKLY 

A fine lens 

for groups. 

A rapid lens 
for general purposes. 

A wide angle lens 
with the smaller stops. 

A long-focus lens 
with the single element. 

, 4sk your dealer, 
or write us 

C. P. Goerz American Optical Co. 
317 L East 34th Street 

New York City 

Photographs Burned Into China 
EVERLASTING 

For Monumental Purposes. Al-
so for Brooches, Lockets, etc. 
In photograph tone; also tinted. 

Write for Catalogue 

F. J. H. ABENDROTH 
7203 Franklin St., P.O. Box 277 

FOREST PARK, ILL. 

The New Packard Ideal Enlarging Shutter 
For enlarging and copying 

Fitted with ruby non-actinic wings 
Is Absolutely Safe 

ASK YOUR DEALER 
Manufactured bJ 

Michigan Photo Shutter Co. KALAMAZOO, , . 

P. H. K A N T R O 
St. Louis, Mo.  P. O. Box 847 

Highest prices paid for your 
Old Negative Glass and Film 
SEND FOR PRICE LIST 

A totally new Satista SPECIAL!   paper especially made 
for high grade portraiture. 
Cream stock. Warm black tones. Matt surface. 
Sample portrait mailed to Photographers 

on request. 

WILLIS & CLEMENTS, Philadelphia, Pa. 

state in the Union. We wish to congratu-
late Mr. Free on his success, and trust we 
may have the opportunity of reproducing 
some of the winning photographs in ABEL'S. 

The Manufacturer's and Dealers 
Displays at O. M. I. 

IF the photographers take as much inter-est in the coming O. M. I. Convention 
as the manufacturers and dealers have the 
hotel will not be big enough to hold them. 
These fellows who foot the bills have plan-
ned bigger, better, more elaborate displays 
than ever before and the knowledge you 
will gain in talking with them, looking over 
their new apparatus, learning new methods 
of work will not be the smallest item in the 
benefit of this meeting.  You'll find new 
faces, too, among them as we have several 
firms represented this year who have never 
exhibited at our conventions heretofore. Of 
course you'll find all the old friends of 
former years and will enjoy renewing the 
old acquaintances. We hope you will come 
early and stay late and we know that they 
will do everything they can to make it 
pleasant and profitable for you. 

----Favor the advertised products—their makers are responsible 
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The new film that saves the picture 
The greatest photographic achievement 

in a generation 

CORRFC'T exposure is the secret of success." From the earliest day,; this has been an axiom of photographic practice—and a 
stumbling-block on the road to perfect pictures. Records of 

finishers show that more than two-thirds of the failures in amateur 
photography are due to faulty exposure. 

The need for a new film 

With film sales mounting into mil-
lions of rolls a year, the difficulty 
of teaching users to expose cor-
rectly fins grown increasingly great. 
Plainly, it seemed to us, some other 
alternative  Hurst  eventually  be 
found. 

With this necessity before them, 
Ansco chemists have labored for 
years  to  produce  an  error-proof 
film  which  would  automatically 
compensate for mistakes in expos-
ure, an attempt which was ridiculed 
by many as foredoomed to failure. 

A dream come true 

The "impossible" has at last been 
realized in the new Ansco Film, the 
greatest achievement in the photo-
graphic industry in a generation. 

This new film is the fastest on the 
market, vet no film fast or slow 
stands up so firmly despite exces-
sive oyertiming.  Where other film 
goes flat. Ansco Film merely builds 

up in density without disturbance 
of the tone relations. 

Beach and water scenes, and blue 
skies with white clouds, hold their 
delicate contrasts without breaking 
down.  The most astonishing varia-
tion in exposure yields a remarkable 
uniformity in balance, so that even 
a change in the grade of paper is 
seldom  required.  Combined  with 
these qualities is a well-nigh per-
feet scale, nssuring registry of all 
the  half-tints  and  intermediate 
tones, in addition to orthochromatic 
values  unequalled  in  other  film. 
And the fineness of the emulsion 
makes the film ideal for enlarge-
ments of extra sire. 

The new Ansco Film is spooled with 
a new orange paper to facilitate 
reading the numbers, and responds 
superbly to the finisher's methods. 
Finishers find this new film inoro 
profitable, because of the higher 
yield of deliverable prints and the 
saving in time made possible by 
sticking more closely to the same 
grade of paper. 

For surer results with hand cameras 

ANSCO SPEEDEX FILM 
the film with the wider range 

1 *1 

A A  ANSCO COMPANY Binghamton, N. Y. 

Tell the dealer you "saw it in AmCs" 
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RETOUCHING 
RETOUCHING—COLORING—CAPABLY  HAND-

LED BY AN EXPERT. Mildred Black, 854 Hanna 
Bldg., Cleveland, Ohio.  1-7-TF 

RETOUCHERS FOR THE TRADE. Quick con-
sistent service. Experienced retouchers. Shoot  a 
"get-acquainted-bunch."  YOU'RE  NEXT.  AN-

usCHURE RETOUCHING SYSTEM, 3045 Drexe l Blvd., 
Chicago, III.  4-1-TF 

Western Michigan Photographers! Send me trial 
order  retouching.  coloring; careful skillful work; 
reasonable  prim,.  I'—not attention given. James 
Gross, 47 Monrn.. A . Grand Rapids, Mich. 6-10-2-C 

Retouching for the Trade: For those who appre-
ciate good modeling, smooth and clean work, we 
give service and quality. Send a trial negative and 
or as xeneral assistant. J-1, care of this journal. 6-10-1 

STUDIOS FOR SALE 
For Sale--Studio, residence  com bine d, county  seat  

of 2000 in Western Iowa; only studio; best farming 
community; several small towns to draw from; good 
business; no run down Place; will stand the closest 
investigation; photos to those interested;  strictly 
modern throughout. Wagoner Studio, Logan, Ia. 6-3-4 

Photographer can get a high class established bus-
iness complete,  in Detroit,  for one-fourth of its 
value. Quick action. H-5, care of this journal. 6-10-1 

DEALERS WHO WANT YOUR TRADE 
ALBANY, N. Y. —F. E. Colwell  &  Co., 
465 Broadway. 

ATLANTA, GA.--Glenn Photo Stock Co., 
F—Iman Kodak Co., 183 Peac htree  St. 

ATLANTA, GA. —Southern Photo Material 
Co., 83 Peachtree St. 

BALTIMORE,  MD. —J.  Sussman  Photo-
Stock Co., 223-225 Park Avenue. 

BIRMINGHAM, ALA. —Russell  Photo Sup-
ply Co., 2129-2231 Second Avenue, 

BOSTON,  MASS.— Ralph  Harris  &  Co., 
22.26 Bromfield St. 

BOSTON,  MASS. — Robey - French  Co., 
Eastman Kodak Co.. 38 Bromfield St.   

BUFFALO, N. Y.—J. F. Adams, 459 Wash-
ington Street 

CEDAR  RAPIDS,  IA. — Camera  Shop, 
306 Second Ave.. East. 

CHICAGO,  ILL.—Ralph  J.  Golsen,  1128 
Argyle St.   

CHICAGO,  ILL. —Norman- WBlets  Photo 
Supply Inc., Le Moyne Bldg., 159 Nort h 
Wabash Avenue.   

CHICAGO,  ILL. —Sweet, Wallach & Co., 
Eastman Kodak Co., 133 North Wabash 
Avenue. 

CHICAGO ILL. — Western Photo & Supply 
Co., 326 W. Madison St.   

CINCINNATI, OHIO —The Huber Art Co., 
124 W. 7th Street 

CINCINNATI  OHIO —Simpkinson & Miller, 
433-435 Elm Street   

CLEVELAND OHIO —The Dodd Company, 
648.52 Huron Road. 

CLEVELAND OHIO —The Fowler & Slater 
Co., 806 Puron Road, S. E. 

COLUMBUS, OHIO--Columbus Photo Sup-
ply, 75 East State Street 

DALLAS  TEXAS—Goo.  H.  Pittman  di 
Bro., i''acific and Ervay St.   

DENVER, COLO. —Denver Photo Materials 
Co., Eastman Kodak Co., 626 16th Street.  

DETROIT, MICH. —The Blome Bros. Co., 
332.340 Grand River Ave.   

FORT WAYNE, IND. —M. L. Jones, 112 W. 
Wayne Street   

jiAl FSBURG, H.L. —Osgood Photo Supply 
Co. 

INDIANAPOLIS,  1ND. —The  H.  Lieber 
Company, 24 W. Washington Street.   

JACKSONVILLE, FLA. —H. & W. B. Drew 
Company. 

KANSAS CITY, MO.—Z. T. Briggs Photo 
Supply Co., 914 Grand Avenue. 

KANSAS CITY  MO. Kansas City Photo. 
graphic Supply Co., 1010 Grand Avenue. 

LOS ANGELES, CAL. —Howland & Dewey 
Co.,  Eastman  Kodak Co., 510 Sout h 
Broadway. 

MEMPHIS,  TENN., —The Memphis Photo 
Supply Co., 60 South Main Street   

MIL WAUKEE,  WIS. —Milwaukee  Photo 
Materials Co., Eastman Kodak Co., 427 
Milwaukee Street. 

MIL WAUKEE,  WIS. — Henry  Reimers, 
238-240 West Third Street.   

MINNEAPOLIS,  MINN. —Northern  Photo 
Supply Co., 902 Nicollet Ave. 

MINNEAPOLIS,  MILAN. —O. H. Peck  Co., 
Eastman Kodak Co., 114 So. 5th St.   

NE W  ORLEANS  LA. —Standard  Photo 
Supply Co., LtA , Eastman Kodak Co., 
125 Garonne Street. 

NE W YORK CITY—Capitol Photo Supply 
Co., Inc., 416 Sixth Avenue   

NE W YORK CITY —J. L. Lewis, 522 Sixth 
Avenue 

NE W YORK CITY —George Murphy,  Inc., 
57 East 9th Street.   

NE W  YORK  CITY —New  York  Camera 
Exchange, 109 Fulton Street.   

NE W  YORK  CITY —Willoughby,  Inc., 
I10 W. 32nd Street.   

OMAHA, NEB. —The Robert Dempster Co., 
Eastman Kodak Co. 

PHILADELPHIA, PA. —John Haworth Co., 
Eastman Kodak Co.. 1020 Chestnut Street 

ROCHESTER, N. Y. —Marks & Fuller, Inc., 
45 East Avenue 

ROCHESTER, N. Y. —Smith-Surrey, Inc., 119 
Clinton Avenue, South. 

ST.  LOUIS,  MO. — Hyett's  Supply  Co., 
417 N. Broadway. 

ST.  LOUIS  MO. — W.  Schiller  &  Co., 
6 South Broadway.   

ST.  PAUL,  MINN. — Zimmerman  Bros., 
Eastman Kodak Co., 380 Minnesota St. 

SEATTLE,  WASH. — Northwestern  Photo 
Supply Co., Eastman Kodak Co.,  1415 
Fourth Avenue 

SYRACUSE, N. Y. -1. U. Doust Photo Ma-
terials Co., 126 South' Salina Street.   

TOLEDO,  OHIO. — George  L.  Kohne, 
602 Summit Street. 

WINNIPEG, MAN.,  CAN —Duffin  & Co., 
Limited, 471 Main Street. 

Ask the salesman "Is it advertised in ABEL s'."   
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Blue List No. 2 

And 

FOR THE AMATEUR TRADE 
just out. Order one and study it. 

High Class Enlargements, Novelties and Art Prints for 

the Advanced Amateur. You ought to go after this 

business. 

did you read my BOOSTER SHEET? and do you know, 
all about VERRO'S, ASTROTONES, GOLD SKETCHES, 
RED CHALK SKETCHES ON WHATMAN PAPER and 
BROM OIL GRAVURES ? ? ? 

EDUARD BLUM 
32 South Wabash Avenue  - CHICAGO 

T H E P H O T O AR T SH O P  IN  YO U R SE R VICI 

THE NEW PARCHMYN 
A perfect product for the original and 
distinctive prints your patrons desire and 
will pay a little more to have. 

\N�\�L�II,i� �:✓ice 

—tn G 

ART CANVAS  NN,0 
An artistic printing medium. 
Especially desirable for color work. 
This is not a paper but an artist's canvas, sensitized. 

BARS-TONE 
Have you tried this different sepia toner? Economical, 
simple to use and suitable for all brands of paper. Onc° 
package makes a one gallon bath.  Price $1.25. 

Sample prints on request 

Manufactured only by 

BARSTON COMPANY 
39 Walnut Street  CINCINNATI, OHIO 

If it's advertised in ABEL'S it's good  
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CLASSIFIED ADVERTISING 
Italic type at double the rates quoted. Count 
every word, number and initial, including head-
ing, name, and address. CASH MIDST ACCOM-
PANY  ORDER. Advertisements not accompa-
nied  by  remittance  will  be  returned.  Help 
Wanted Advertisements, when desired, will be 
repeated until order is cancelled. Miscellaneous 
and Studio For Sale Advertisements will not 
be accepted on that basis. 

SITUATION W ANTED : Under 30 words, one 
insertion free. Additional words, 2c each. Extra 
insertions, 2c per word. No advertisement less 
than 50c. 
HELP W ANTED : 3c per word. No advertise-
ment less than 75c. 
MISCELLANEOUS and RETOUCHING: 3c per 
word. No advertisement less than 75c. 
STUDIO FOR SALE: 5c per word. No adver-
tisement less than $1.00. 
ANS WERS IN OUR CARE: 10c extra for Each 
Insertion. 

HELP WANTED 
The  insertion  of  an advertisement under 

"Help Wanted" carries with it the obligation on 
the part of the employer to answer every re-
sponse to his adertisement, if only with a post-
card,  and to return  samples  of  work,  etc., 
promptly. The editor of ABE CS will appreciate 
being advised  when  employers  fail to accord 
this courtesy to employes. 

Wanted--Good  retoucher, either lady  or gentle 
men. Inquire T-2, cars of this journal.  6-10-1 

A well-known photographer of national repute re-
quires a first-class home portrait photographet —one 
who has had experience in this branch of business 
and who has real ability. The applicant must he re. 
fined, of good perarmality and well grounded in the 
principles of photography. Please address your re-
ply by letter only t.o B-1, care of this journal. Make 
it as brief as possible, stating age, whether married 
or  single,  experience, present and expected salary. 
He brief and concise and do not answer unless you 
can qualify.  6-10-1 

Wanted  First class operator and all-around man. 
Steady position for one who can produce the highest 
class  portraiture.  Coulter, Photographer. Ridgway, 
Penna.  6-10-2 

Wanted first class operator, retoucher and print-
er, with experience in managing studio. Send photo, 
salary expected, in first letter. Maurice H. Lagrou, 
3756 Gratiot Ave., Detroit. Mich.  6-10-1 

Wanted a good printer for amateur work  (lady 
preferred). Steady comfortable position. Write full 
particulars to The Bonham Studio,  Perth Amboy, 
New Jersey.  6-10-1 

Wanted--A good all-around man or woman as-
sistant who can take full charge if necessary. Will 
Pay anyone what they are actually worth. No  loafer 
wanted. H. S. Stovall, Newton, Kansas.  6-10-1 

Wanted- -A home portrait operator with experi-
ence and abiliity. This is an attractive opening for 
the right man. Please give references and state ex-
perience.  Address 14-3, care of this journal. 6-10-1 

The Bachrach Studitri of New York, Boston, De-
troit and other  New England Cities are open for 
the services of an experienced home portrait man. 
of good personality and refinement. Also, one who 
has had some experience in  home-portraiture and 
who can develop  into a first  class home-portrait 
man. Please Rddress your  reply to Louis F. Bach-
rach, Inc., 409 Center tit., Newton  Mass.. stating 
your age. experience, what you expect to receive 
JAS salary. etc.  6-10-1 

MISCELLANEOUS 
Artistic Advertising Stickers! Superior Parcel Post 

Labels! Interesting Samples Free ! All kinds of print-
ing,  rubber stamps and autouraith  signatures. Ed-
ward Harrison. 9.10 Homestead St., Baltimore. Md. 

6-3-4 

DO KODAK W ORK ? If you do. remember that 
we  specialize  in practical  and artistically printed 
double and single film pockets for delivering your 
work. Our copyrighted deyigns are TRADE PULL-
ERS. Prompt service. Send for samples. THE ART 
PRESS, ADRIAN, MICH.  5-27-TF 

For  Sale —Press  Gratlex, brand  new, including 
F/4.5 Tessar lens, it magazine plate holder,  two 
plate  holders,  a film pack adapter, and a leather 
carrying  case. Price  $115.00. W.  M.  Slaughter. 
Grand View, Mo.  6-10-1-C 

Dryer For Sale —Have quit doing amateur finish-
ing. so will take fifty dollars for my Simplex dryer, 
used only one season. M. S. Fishback, 115 W. Fed-
eral St., Youngstown, Ohio.  6-10-1 

For Sale— One 11x14 Empire State view camera, 
three holders, carrying case ; A-1 condition ; $50.00 
or will trade for 1.2 in. Goerz Dagor Lens. 12 ft. 
Panoram tripod without top $10.00. N. C. Hauck, 
10218 Lorain Ave., Cleveland, Ohio.  6-10-1 

SITUATION WANTED 
The  insertion  of  an  advertisement  under 

"Situation Wanted" carries with it the obliga-
tion on the part of the employee to answer 
every letter he receives in response to his ad-
vertisement for a position, if only with a post-
card. The editor of ABEL'S will appreciate being 
advised  when  employes  fail  to  accord  this 
courtesy to employers. 

A lady with twelve Yeats experience in all branch-
es of studio work would like it position as retoucher 
or as general assistant. J-1, care of this journal. 

6-10-1 

Situation wanted by photographer who has had 
fifteen  years  experience in operating, retouching. 
and finishing in high class work, with ability for 
manager. Fair personality. Only steady position con-
sidered. J. E. akorski. 3010 W. 22nd St., Chicago. 
III.  6-10-1 

Position wanted as operator or general assistant: 
eighteen years experience in first class studios: can 
take full charge of any branch, except retouching; 
would consider kodak finishing for the summer. $--2, 
care of this journal.  5-27-3-C 

Exceptionally  able  business  producer  and  high-
class photographer, thoroughly experienced in pm--
tradture, commercial and motion pictures. seeks con-
nection with high grade concern. Will furnish high-
est  type  references.  Address  H-2,  care  of  this 
journal.  6-3-2 

Wanted position as operator in a high grade stu-
dio. Nine years high grade experience. Twenty-six 
years old and makes a good appearance. Can leave 
by the time we come to terms. H-4, care of this 
journal.  6-:3-2-C 

Position wanted as home-lortrait or studio oper-
ator. or mana .r,•r.  P,r 0•r CI.•v, lan,L  Salary c 14 a 
week. J-3, ca-

Learn - 

at HOME  
e r e~ 

li ill 

Make $75.00 a Week on the Side 
F-tsbli-h you —If u a Photographic 
Rx vv t.vvk/y-.1vn.0 rwr ,.pve time— 
n1.• r i  1,1 o Vhotoe*ee 4r. 1'lt eM.� 
rw s. to tan rove btadnm sror 

a ire. w afre. s�„ad roe ,n 

mc�. Aw.�ta1 .111 do,  n, a. vAnT. 
Ynernational Studios, lip, p �,na+ 
31:111 Mich,gan Ave„ Ch4a{�, U.! , a: 

- -Alrcays grits—"1 sate it is ABEL'S--
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EASTMAN 

PROJECTION PRINTERS 
Generators of both new and increased business in portrait and 

commercial photography and in amateur finishing. Projection Print-
ers enable you to make large prints almost as fast as by contact 
printing —easily twice as fast as with ordinary enlarging apparatus. 

And there are larger profits iw larger prints. 

PROJECTION PRINTER PRICES 
No. I, for 5x 7 and smaller negatives  ?450.00 

No. 2, for S x io and smaller negatives  67S.00  
Kodak Projection Printer for3Y4x {V2, 
4x5 or smaller negatives    200.00 

Descriptive booklets sent on request 

EASTMAN KODAK COM ['ANY 
ROCHESTER, N. Y. 

.111 Dealers' 

-- -If it's advertised i" ASECS it's good 
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The more difficult the light-
ing the more apparent are the . 
advantages of Film quality—the 
shorter the exposure the more 
apparent are the advantages of 
Film speed. 

EASTMAN 

PORTRAIT FILM 

Par Speed  Super Speed 

F1.\S T MA N KODAK COMPANY 
ROCHESTER, N. Y. 

.111 Dealers' 

If it's adrt rhstd !n Auto: s it's good  


