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None but the finest chemicals, the purest silver, 
the most expert handling and a rigid system of 
supervision enter into the making of HAM MER 
PLA'T'ES. That's xvhy they are uniforn, reliable 
and unsurpassed. Special brands forspecial needs. 

Hammer's Special Extra Fast (red label) and Extra Fast (blue label) 
Plates for field and studio work and 

Hammer's  Extra  Fast Orthochromatic and  D. C.  Orthochromatic 
Plates for color values. 
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ON Raising Prices. It may seem a bit out of place to discuss the mat-
ter of raising prices at this time but there are occasions when a 
raise is entirely in order, especially if such action can be backed 

with a good and sufficient reason. 
Such an occasion and the problem confronting the particular party 

who wanted to raise his prices was presented to us at a recent convention. 
This photographer—for of course, he was that—had somehow neg-

lected to raise his prices when every one else was doing so, feeling that 
the tremendous increase in the number of sitters fully offset the extra 
expense he was under during the recent sky-rocketing. Now, with the 
back-swing of the pendulum, he was feeling the pinch a bit. Not that 
business was entirely bad, but it was no better than before the war and 
his prices were the same while the prices he had to pay to keep up any 
kind of front was much higher. 

He figured that this was scarcely a time when he could come to his 
customers and tell them that he needed more money and had to raise his 
prices. He was afraid he would lose his customers and find it hard to get 
new ones. Yet the need was there and somehow he had to meet it. The 
way we looked at this for him was as follows: 

A photographer errs when he figures that he is just in business �o 
sell photographs to certain people who happen to patronize his place of 
business. What he really has to sell is Service—a much abused word, but 
still it is Service—photographic Service in this particular case. All any 
man has to sell is Service, of one kind or another, and the better the 
Service he has to sell, the better the Service he renders, the higher the 
price he can demand for such Service. 

In rendering Service, we are, in a measure, the employe of some one 
who buys that Service from us. And we receive our pay in ghat capacity. 

Now going further in this simple proposition, just as our assistants— 
our employes, etc., expect and usually ask for more pay for better Service 
rendered through acquired knowledge of our business or needs, so in like 
manner, why should not the one who renders photographic Service ex-
pect and ask for better pay for work which grows better through expe-
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rience and through knowledge of what the buyers of that Service want? 
To us, it seems entirely plausible that the photographer should simply 
let his customers know that it is now time for them to pay him a little 
more for the Service he renders them, because, first of all, his living con-
ditions require it, secondly the long period he has served them faithfully 
and well entitled him now to a -raise in his salary as one who serves. 
There you have it—a raise in salary is all it amounts to and if we were 
this particular photographer we would make some such announcement as 
the following: — 

I Have Raised My Own Salary! 
For six years now I have served my customers and friends to the best 
of my photographic knowledge. My charges for this service have not 
varied in all that time, yet my work has improved and my knowledge 
of my customers requirements cannot be questioned. 

I am just six years older, too, and like every one else, need more 
money with increasing age and responsibilities. 

I have raised the pay of my own assistants and now feel it is 
time to have my own pay raised. I cannot very well ask each one of 
my customers individually to agree to this so I agreed upon the 
amount of raise for them—and from this date on will charge 15 per 
cent extra for my services in all kinds and grades of photographic 
service which I am called on to render. 

And I appreciate your confidence in me. 
Signed So and So. 

This seems to us to be one way of solving the increase in price prob-
lem. Anyway, it will arouse interest from its novelty. 

0 0 0 

The Height Of The Camera 
HE height of the camera in relation to 
the object or view to be depicted is a 
subject which does not usually receive 

the consideration which it deserves. Many 
photographers practically work at a fixed 
elevation and adjust their subjects upon the 
screen, either by tilting the camera or by 
using the rising front, thereby neglecting 
a valuable aid to successful and artistic 
rendering. 
It is granted that no particular elevation 

has advantage over others, the sole aim be-
ing to choose such a one as will suit the 
lines or proportions of the subject. In land-
scape, commercial work or portraiture a 
high or low view-point must be adopted ac-
cording to the exigencies of the case, and 
it must not be forgotten that a difference 
in ground level between the camera and 
subject must be allowed for in reckoning 
the height of the camera. This may seem 
too obvious to need mention, but it is some-
times overlooked. 
When working on indoor subjects, either 

general views of interiors or single articles 
of furniture and the like, the height of the 

camera is of even greater importance, al-
though it must be confessed that the pho-
tographer will here often find himself be-
tween two evils. A rather low position will 
minimize the "wide-angle effect" of table 
tops and chair seats which are near the 
camera, but at the same time it causes 
such near objects to obstruct the view of 
other things which it is desired to include. 
In such cases, the general effect must be 
considered and the distortion minimized by 
keeping such low objects as chair seats as 
far from the camera as possible, and bring-
ing a small table or cabinet into the fore-
ground. The flat surface in this case will 
be higher and the perspective less offensive. 
With single articles of furniture, as pho-
tographed for illustrative purposes, this 
trouble does not arise, and for these a low-
er position with the camera kept perfectly 
level is to be preferred to using a higher 
one and tilting the camera, as is commonly 
done, particularly when the available space 
necessitates the use of a shorter focus lens 
than is desirable. There is one contingency 
in which a very high standpoint is advan-



ABEL'S PHOTOGRAPHIC WEEKLY 349 

T HIS week we are publishing number 90 of our series of pho-tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today  ix months from now it may be just what you want. 
If you don't file your copies, at least keep these ads. 

tageous in interior work, and that is when 
making flashlight or even daylight views 
in rooms containing a number of persons. 
In such cases it is necessary to choose a 
position from which all the faces are vis-
ible and, in the case of a, dinner, the dis-
play upon the tables. Here the camera may 
be placed any height up to eight feet, or 
even more, from the floor and the lens 
pointed  down,  the camera back being 
brought to the vertical so as to secure both 
parallelism of the upright lines and to 
bring the nearer sitters into focus with a 
fairly large aperture. By this means it is 
possible to use a much larger aperture than 
if the camera were level, and the saving 
of flash powder or of time of exposure is 
considerable.  When working by daylight 
the risk of movement is thus greatly re-
duced. 
In portraiture, camera-height plays a 

very important part, and neglect of it mili-
tates against the success of the artist. The 
practice of placing the sitter upon a plat-
form, so generally adopted by portrait-
painters, indicates a recognition of the 
merits of a low position for the eye. The 
reason generally assigned for this is that 
it gives a more dignified appearance to the 
sitter, while it has also been claimed that 
a more natural effect is produced when the 

picture is afterwards hung at a consider 
able height. The photographer will finu it 
instructive to make duplicate exposures up-
on a life-sized plaster bust, altering noth-
ing but the height of the camera, the lens 
being three feet and five feet from the 
floor respectively, and the head being in 
the position usually occupied by that of a 
sitter. Upon comparing prints, many note-
worthy differences will be found. At the 
three-feet elevation the neck will appear 
longer and more graceful, being more or 
less clear of both shoulders, the nose short-
er, and the mouth more turned down to-
wards the corners, than is the case with 
the picture taken at five feet. Lowering the 
camera is, of course, equivalent to raising 
the sitter as the painter does. Some very 
successful portraitists prefer to take bust 
pictures while the sitter stands, which, of 
course, comes to the same in the end, but 
the risk of movement, now that the head-
rest is abolished, prevents many from at 
tempting to do this. 
It may be contended that as far as the 

features are concerned the same relative 
positions between the lens and the face of 
the sitter can be obtained by slightly in-
clining the head forward or backward. 
There is some truth in this, but such in-
clination must alter the pose of the head 

1 

Grownups are proud of their childhood pictures 

,lust for Them 
Keep a photographic record of your o%N n grog% ing children FOR 
'THEM. 

Our photographs are worthy keepsakes for them. 

Ford's Studio 
418 Central Ave. 

There's a good idea in this advertisement, but it is not well brought out. We would )gut 
the display line "Just for Them" first, and the line beginning "Grownups" should be the 
second sentence of the paragraph following the heading. 
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and neck, as well as the lighting, and the 
general effect will not be so good. A com-
mon mistake in taking full-length figures, 
where the lens has to be raised to the height 
of the sitter's breast, is to give an exces-
sive tilt to the camera, so as to include the 
feet and foreground; or, failing to obtain 
sufficient tilt, to lower the camera.  The 
proper course is to work at the proper 
height, to tilt slightly, and then to center 
the image by lowering the lens board. It 
must be remembered that in any case, and 
more especially with a tall sitter, the lens 
is always in a relatively low position with 
a standing figure. 

0 0 

Railroad Rates To Minneapolis 
Convention 

r) I:ESIDENT Snow has just been able to 
I get special railroad rates to the Min-
neapolis convention. This will be on the 
Certificate Plan. You must ask for a Cer-
tificate for the North Central Convention 
when you buy your ticket at the ticket 
office. You pay full fare going to Minne-
apolis. At the convention you give up your 
Certificate for endorsement by the proper 
official and on your return home, you pre-
sent the endorsed Certificate at the ticket 
office and then pay only HALF-FARE for 
the return trip. This applies to yourself or 
assistants or your family. BUT three hun-
dred and fifty (350) certificates must be 
turned in at the convention to get advan-
tage of this rate so DON'T FAIL to GET 
A CERTIFICATE, even if you don't ex-
pect to use it on the return. HELP THE 
OTHERS WHO WILL. 

Those Local Views! A Suggestion. 
HERE is one section of the local view 
business that seems to be neglected, and 

as there is some dep—, trade, doubt-
less there are many photographers doing a 
little local view-publishing as a side-line. 
We refer to interior subjects. Look in the 
drug stores, you will find the park, the city 
hall, the main streets, and the local public 
buildings will be shown taken from all as-
pects, but rarely will you see an interior of 
the smaller schools and churches. This fact 
was brought to mind by an experience of a 
reader who recently made two views of a 
small Sunday school, an outside view and 
the interior, and although there are scores 
of postcards of the town, so far as we 
could gather these were the only two views 
ever taken of this place. He first showed 

them to one of the officials of the place; 
he sold a gross of postcards on the spot the 
same day, and they are still going strong. 
It is wise not to neglect any subject, be-
cause however small it may appear, there 
are usually sufficient people interested in 
it to make the job worth while. Look at the 
public schools. You may see a picture of the 
scholars, of different classes, but rarely a 
view of the old schoolroom itself; and those 
of us whose school-days are now in the long 
past would rather like a picture of the old 
room with the schoolmaster's desk, even if 
it brought back painful memories.  The 
views may be taken at dinner time when 
the scholars are away, or on Saturday 
when there is a holiday. 

Do a few samples, both black and white 
and sepia, and take them to the stores, not 
forgetting the one nearest to the place 
taken, as then they are sure to be seen by 
the scholars. If you feel you have got some-
thing a bit exclusive, make a small enlarge-
ment; it will draw attention to the smaller 
pictures, and the store-owner will only be 
too pleased to exhibit it for a time as an 
attraction to his window. To conclude, make 
a good job of it, put your name on each 
card, and you will find this branch of pho-
tography quite worth while, whether in 
postcards or larger sizes 

0 0 

Defeating Pirate Photographers 
D URING the staging of thrilling scenes 

for motion picture purposes, many of 
the film producing firms in America have 
been greatly annoyed by amateur and press 
photographers making exposures on ar-
ranged scenes, such as railway accidents, 
aeroplane  stunts,  etc.  After  spending 
$25,000 on staging and taking one scene, 
the officials of one firm detected six pirate 
photographers at .work upon it, and having 
many more thrilling scenes to arrange set 
to work to discover a method of preventing": 
their open-air scenes being pictured by 
other photographers, particularly pirate 
movie cameras. After much thought and 
many experiments we are told that the re-
flection-mirror method was decided upon. 
When the next big scene was ready the 
producer detected several pirate cameras 
upon roofs and in windows, but this time 
(says "Popular Mechanics") he was pre-
pared for them. As many of his assistants 
as there were pirate cameras were on the 
scene with small hand mirrors. The pirate 
camera men were not requested to leave. 
and no attention whatever was paid to 
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QEQMANlNr 1NYLS7 ow 
R-C HARD  4" 
HOME PORTRAITURE-

Successful 
Lantern-Slides 
Used In 
Movie 
Theatre 
Advertising 

No. 33: By RALPH C. WARD, 

CONNELLSVILLE, PENNA. 

(We want to continue this series of lante rn-slide advertiscmenta. Keel it Doing by sending some 
of YOUR OWN) 

them. When the scene was ready for tak-
ing, however, the men with the mirrors 
were ready. As the director called for his 
operator to begin filming, the men with the 
mirrors directed beams of reflected sunlight 
directly into the lenses of the pirate cam-
eras. The reflected light in their lenses pre-
cluded the possibility of their taking the 
picture. Several of the pirate camera men 
went on photographing before they discov-
ered the beam of reflected light in their 
lenses, but many observed the mirrors and 
beams of reflected light and simply picked 
up their cameras and tripods and marched 
away knowing that they were outwitted. 

Handling Small Film Negatives 
M ANY professional photographers who 

undertake amateur finishing are often 
not aware how very delicate a film nega-
ative is even after it is dry, until some 
accident has occurred to its surface that 
might have been avoided had a little care 
been bestowed as the result of a warning 
previously given. The finisher should take 
care to see that no scraps of broken film 
from the edges are adhering to the nega-
tives when they are pinned up to dry, and 
he will as far as possible try to dry cellu-
loid films away from dust which will read-
ily adhere to either side. But the amateur 
who develops his own films is not often as 
careful as he might be in ensuring that his 
negatives are free from imperfections of 
this kind. When these are brought in to be 
enlarged, no attempt should be made to get 
rid of dust particles, since the film is so 
delicate. As far as may be, such defects 

should be permitted in the negative and 
carefully worked out in the enlargement. 
Some  workers  advocate  cleaning dirty 
films with a tuft of cotton batting moisten-
ed with wood alcohol, but we have found 
that with this there is serious risk of dam-
aging or abrading the surface. Perhaps the 
most difficult among defects of this kind is 
the hard dry scum (formed by the washing 
water, imperfectly removed) that is often 
in evidence upon amateur films. If this is 
treated with alcohol, as above suggested, 
there is a risk of the hard gritty particles 
comprising the defect abrading the film. 
In this case, the best way is to soak the 
film for an hour or so in clean water, gently 
rub off the scum with a piece of old cham-
ois leather and pin up to dry. 

0 0 

Flappers Mount Pictures of "Stead-
ies On Shoe Buckles 

F LAPPERS have discovered a sure way 
to bring the men to their feet. The new 

cue is to mount the picture of your "steady" 
on a colonial shoe buckle. Thus his subju-
gation is advertised to the world. 
When one is equally "keen" about two 

men the solution is simple. One has two 
feet. Assign each a buckle, awarding the 
favorite the right foot position. 
Removable frames for the pictures add 

zest to the chase. When the man gets "in 
solid" merely have a tiny drop of silver sol-
der lock him in position. When a new picture 
appears, your social set will invite the "or-
iginal" as your escort. Thus an evening 
spent with" a man you "just detest" can't 
happen. E xchange. 
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'T i s H ei e-Maybe 
Several readers have asked if eve will 

sell the halftones of the pictures used in 
the loose-leaf supplements.  We will sell 
these—to the makers only, of course—at 
$2.00 per halftone, which is about half-
price. They can be used for circulars and 
advertising matter of all kinds. In order-
ing, be sure to state the number of the sup-
plement in which the halftone appeared. 

A final figuring up of the membership of 
the P. A. of A. shows that a total of 1790 
photographers, employes and manufacturers 
paid their dues to the Association during this 
year. Not a bad result, we take it, when the 
big increase in active dues is considered. 

We had a visit from Harry H. Scofield, 
formerly with the A. M. Collins Manufact-
uring Company of Philadelphia, Penna., a 
few days ago. Scofield has been taking a 
vacation of nearly a year, and now, after 
spending the last two months fishing near 
Sault Ste. Marie, is ready to get back to 
work calling on the photographers. 

An Englishwoman recently lost her life 
in an attempt to save her camera. Drop-
ping it from a moving tram, she jumped 
to the street in an endeavor to recover it, 
but lost her balance and fell under the fol-
lowing car. 

Photographers of Davenport, Iowa, Rock 
Island, Ill., and Moline, Iowa,—the tri-cities 
—held a meeting in Davenport September 
twenty-first and perfected an organization. 
The matters of collective advertising, ex-
hibition of work, and Sunday closing were 
passed upon. Officers were elected: C. H. 
Sandstrom, Moline, president; F. A. Free, 
Davenport, secretary; John Eckman, Rock 
Island, treasurer. The next meeting is to be 
held in Moline on October fifth. 
All the representative photographers in 

the tri-cities were present. The meeting was 
also the occasion of a farewell supper to 
Robert Hoffman, manager of the Davenport 
branch of Sweet Wallach & Co., who leaves 
shortly for St. Paul, and as an introduction 
to Mr. Rodgers, the new manager of the 
Sweet Wallach Davenport store. Mr. Hoff-
man was presented with a fine traveling 
bag as a token of esteem from the tri-city 
photographers. 

Mrs. Holly Todd, for many years recep-
tionist for R. W. Johnston in Pittsburgh, 
writes us that she has just taken over a, 
charming studio in San Francisco, a ground-
floor establishment in the fashionable shop-
ping district, with an exclusive patronage. 
She reports excellent success. 

There are anywhere from five hundred 
to one thousand Rotary photographers in 
the country now. In passing we will men-
tion that the next Rotary International 
convention will be in Los Angeles, begin-
ning June fifth and the following week the 
Shriners will hold their annual conclave in 
San Francisco. These dates will not inter-
fere at all with the probable dates for the 
1922 P. A. of A. International Convention. 

Frank Moore of Cleveland will shortly 
move into his studio in the Bulkley Build-
ing on Euclid Avenue., right in the midst 
of the new theatre district with five new 
theatres within a block of him. Chircosta, 
who is now across the way from the Moore 
Studio, who will also move shortly. He is 
going further up Euclid Avenue into a 
studio being built for him with a wonderful 
Italian Garden approach. 

The Daguerre Club of Indiana has ar-
ranged for its Fall meeting to be held at 
the studio of Chas. Gilbert Shaw, Bloom-
ington, Ind., from October fourth to sixth 
inclusive. A fine program has been pre-
pared, including demonstrations, criticisms 
of pictures by members and a picnic trip to 
the home of T. C. Steele, a well-known por-
trait and landscape painter who lives in the 
hills of Brown County. 
We regret that the dates chosen for this 

meeting coincide with the dates of the Min-
neapolis convention as we would much liked 
to have attended this meeting. We hope 
Secretary George Holloway will not forget 
us for the next meeting. 

The Fall Meeting of the Prefessional 
Photographers Society of Ohio will be held 
in Cleveland October tenth and eleventh. 
The program has not been planned yet but 
it will be out shortly. Members are urged 
to arrange to take those two days off from 
their business and be in the Fifth City for 
the meeting. 
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Jule Strauss, and his 
grandson, of St. Louis, 
Mo.  J. R. Strauss, .1. 
C.'s son. and father of 
the good-looking young-
ster. was among th,)se 
present, but behind the 
ra n[era. 

President George Kossuth of the Middle 
Atlantic States Association writes that the 
Schenley Hotel in Pittsburgh has been defi-
nitely decided on as the convention location 
for 1922. The last week of March, 1922, is 
the date. 

The M. A. S. board will meet at the 
Schenley Hotel October twenty-fourth to be-
gin laying plans for the convention and in 
the evening there will be a banquet attended 
by the board and the pittsburgh Booster 
Bunch. 

Can aul/ reader gire us the address of a 
man meted Hildrith, who does enlarging 
work? 111r. L. R. Yarber, Box 191, St. 
Clairsville, Ohio, is very anxious to get in 
touch with hint. 

Admirers of Edward Fitzgerald's transla-
tion of the "Rubaiyat of Omar Khayyam" 
will not doubt be interested to know Fitz-
gerald's ideas on portraiture. In one of his 
12tters (to W. H. Thompson) appears the 
following: "I am all for a little Flattery in 
Portraits: that is, so far as 1 think, the Paint-
er or Sculptor should try at something more 
agreeable than anything he sees sitting to 
him. When people look either bored, or 
smirking, he should give the best possible 
Aspect which the Features before him might 
wear, even if the Artist had not seen that 
Aspect.  Especially  when  he  works  for 
Friends or Kinsfolk; for even the Plainest 
face has looked handsome to them at some 
happy moment;  and just such we lice to 
have perpetuated." 
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By w.x.dhcxd Photo Co.. Springfield, Mass. 
Those who attended the recent Springfield Convention of the Photographers Association 
of New England. Not many there, but a good time was had by all. 

Groups In The Studio 

ONE of the greatest difficulties encoun-
tered in making large groups in the 

ordinary studio is that of obtaining even 
illumination of all the figures. This can be 
minimized by closing the curtains or blinds 
at the end of the studio where the group 
is posed and admitting as much light as 
possible from the other end, taking care to 
open the blinds right up to the top. This 
will give a high front light, which is what 
is wanted. Another aid is to use a large 
white background as a reflector. This should 
be placed about midway between the figures 
and the camera and slightly turned to 
throw the light upon the shadow side. Care 
must be taken not to include the edge of 
this reflector upon the negative. If the light 
will allow it, a rather small stop should be 
used in preference to swinging the camera 
back, as the latter procedure has a tendency 
to destroy the proper proportions of the 
various rows. If it can be managed, the 
best results are to be obtained by working 
at a slight angle across the studio, the cam-
era being nearer the glass side. Full ex-
posures should be given with large studio 
groups, so that the back row of figures can 
be fully developed before the front row is 
too dense. 

Fatal Cheapness 
O NE of the most insidious pitfalls which 

beseth the path of the young photo-
grapher is the idea that a successful busi-
ness can be built up by charging prices 
which are lower than those of his estab-
lished rivals. It should always be borne in 
mind that it is much more difficult to ob-
tain decent prices after working for low 
ones than it is to do so from the beginning. 

We have had many opportunities of watch-
ing the starting and progress of young 
professionals, and can say with confidence 
that those who have adopted the highest 
scale prevalent in their neighborhood have 
been more successful than those who have 
begun by "cutting." The reason is obvious. 
The established man has a larger clientele, 
and therefore his running expenses are not 
so heavy in proportion as those of the be-
ginner, who is therefore tempted to econ-
omize in materials and labor to the detri-
ment of his work. Naturally, the work 
offered must be worth the price asked for 
it, and therefore our beginner must choose 
a locality in which his productions will be 
up to the standard of.the neighborhood. In 
our experience, given a good class of work, 
customers do not take notice of even a sub-
stantial difference in price. 

The Treat 'Em Rough Studio 

THERE is a studio in Kansas City con-
ducted in a most unusual manner. There 

none of the time-worn photographic phrases 
are indulgedjin. You never hear "now smile 
or look pleasant, please," but instead, a 
gruff—"Get that scowl off your mug—or 
I'll knock your block off"—or "Straighten 
up, ain'tcha got a backbone?" 
None,of the niceties of the modern studio 

there. If you are indignant at the tempera-
mental didos of a subject when making his 
or her sitting you say so. No hiding it un-
der a forced smile. 
The subject never replies to a bawling out 

from the operator, indeed the latter is mas-
ter and monarch, of this studio, his victim 
has nothing to say about how the picture is 
made  whether front or side view—but is 
glumly obedient to the every command of 
the camera king., 
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What a relief to conduct your photogra-
phic business in this manner, no bitter de-
nunciation of your method of lighting. 
Never a word about large ears, nose or 
mouth. If freckles are prominent or a mole 
gets in the limelight it's all right, pictures 
are accepted anyway. 
Just two exposures are made of each sub-

ject; there are no resittings, everyone is 
satisfied. There are no complaints regard-
ing the operator's ability. 
However, we trust the tactics of this 

studio will not become prevalent through-
out the land, as all photographers will not 
be able to put it over. 
Lieut. Nathan Gardner, former Kansas 

City photographer, is the manager of this 
unique studio, and Mr. Frank Loomas, 
recently of Lawrence, Kansas, is the pho-
tographer. 
The studio is part, of Kansas City's Ber-

tillon department and' is commonly known 
as the Rogues Gallery. " Mo Valley Photog." 

White Enameled Trays 

FOR a good many years the Barnes Man-
ufacturing Company of Mansfield, Ohio, 

have been manufacturing white enameled 
trays and tanks for photographers. They 
have been having such good success with 
these and users have spoken so well for 
them that they have decided to push the 
line somewhat heavier. We think a good 
many of our readers will be interested in 
their announcement in this issue. 

0 0 

Firelight Portraits 
T HE firelight effect in portrait work is 

perhaps regarded as "cheap" by many 
high-class photographers, but to the more 
modest studo it affords a welcome variety in 
samples and is always attractive to the gen-
eral public. The introduction of the electric 
bulb has rendered the production of these 
pictures very simple, and we advise all who 
use this illuminant to arrange one or more 
of their lamps for it. All that is needed is 
to arrange for the light to come down as 
low as the bars of an ordinary grate, to 
provide a screen or framework to give the 
effect of the jamb of a fireplace, and to 
screen the lamp itself from the lens. A com-
mon error in this class of work is failure 
to illuminate the figure so that its outline 
is not altogether lost. In a genuine firelight 
effect it is always possible to see the whole 
figure, but in many photographs we can 
only discern the face and hands and a few 
high-lights nearest the lamp. � This can be 
avoided by using reflectors so placed as to 
catch the light from the lamp and throw 

it upon the figure in a natural way. Under-
exposure and over-development are to be 
avoided, the use of a dilute developer be-
ing the best way to avoid hardness. 

0 0 

The Cady Combination Mask 
C HAS. H. CADY of Omaha, Nebr., a 

long-time reader of Abel's and well-
known professional, has a combination mask 
on the market which is of interest to all 
professional photographers. While this mask 
has been on the market for a year or more, 
and has by now become well-established on 
the stock-house shelves, it has never been 
advertised in Abel's, and we take this op-
portunity to remind our readers that for 
making combination pictures from both 
dark and light ground negatives they will 
find the Cady Mask of valuable and inex-
pensive addition to their studio equipment. 
Ask your dealer, and mention Abel's. 

0 0 

Single Solution Intensifiers 

THE principal disadvantage of the most 
popular methods of intensification, such 

as mercuric chloride, followed by ammoniac 
or ferrous oxalate, or the chromium formula 
of Welborne Piper, is that there is little 

Sam 
Co., 
trip, 
page following. 

Marks, of the Western Photo .tiaapply 
Chicago, dressed up for his fishing 
the results of which appear on the 
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control over the amount by which the light-
resisting power of the image is decreased. 
It is true that by modifying the strength 
of the solutions and the proportions of the 
ingredients, more or less density can be ob-
tained, but it remains that in any case, the 
intensification is done in what we may call 
one jump, and that the extent of this can-
not be judged until the process is complete. 
For this reason it is much to be preferred 
to use it single solution with which the 

Jack Dietrich, of the Chicano office of th. G. c 
Dry Plate Co., Sarn Mark's partner on the rishinp 
excursion. Note the brawny aro+x. Pape the rillape 
blacksmith. 

Soule of the Wall-eyed Pike 
which succumbed to the lures 
extended by Messrs. Marks 
and Dietrich. Note that all 
fish have their mouths open. 
Probably caused by shock 
when they saw the two tough-
looking customers who caught 
them. 

strengthening can be watched and stopped 
directly the desired stage is reached. In this 
category, the most useful agents are found 
in mercuric iodide and uranium. The latter 
however, does not find much favor with pro-
fessional workers, on account of its color, 
which renders retouching difficult, and its 
fugitive character. Mercuric iodide is free 
from these objections, and has also the ad-
vantage that a trace of hypo in the film is 
not detrimental. By dilution the rapidity of 
its action can be controlled, and if the neg-
ative appear to be a little too dense, a short 
immersion in a weak bath will reduce it to 
the desired degree. 

. e_-

Copying Sepia Prints 
IT is much more difficult to copy sepia-
toned prints than black and white or 

P. O. P., there being-usually much loss of 
detail in the shadows. This is due to the 
non-actinic color of the image, which at a 
certain depth of deposit practically ceases 
to have any effect on the slow ordinary 
plates which are usually employed for copy-
ing. For this reason, orthochromatic or, if 
to hand, panchromatic plates should always 
be used for such subjects. As there are no 
color contrasts, a light-filter is not usually 
needed, although it will minimize the effect 
of surface reflection. It is always desirable to 
use as large a lens-aperture as will give the 
desired definition, as a small stop always 
tends to give a more contrasty result. For 
the same reason, a strong light should be 
used to illuminate the original, even direct 
sunlight being suitable for very dark prints. 
Those who have had little experience in 
copying will find it instructive to make a 
strip exposure pulling out the slide an inch 
at the time, so to give exposures in the 
ratio of 1, 2, 4, 8, and so on. A first-class 
result is then insured upon a second plate 
exposed for a time equal to that given to 
the correctly-exposed strip. 
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The best developer—the most economical 
developer for photographic papers 

F L U 
Tire »lake it—we know it's ri rbt 
and we recommend it fir  thc 
quality of the results it produl s'. 

EASTMAN KODAK COM MANY 
ROCHESTER, N. Y. 

,411 Dealers' 
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THE AIR BRUSH IN 
PHOTOGRAPHY 
The most comprehensive work ever written 

un work with the Air Brush, especially its 
applied to photography, working up enlarge-
ment., etc. 

143 PAGES - 45 ILLUSTRATIONS 

BOUND 1N CLOTH 

$3.50 post paid 
Jlr. Gco. G. Stine, the anther, i> known 

.1, one of the most expert worker, %%ith the 
\ir Brush in this country, and the series of 
i2 illustrated lessons, which form, a consider-
able portion of the nook, is the most detailed 
and carefuliv worked out course of instruction 
that could be imagined. With the help of this 
book any photographer can learn to use the 
Air Brush. 
In addition to the comprehensive series of 

lessons, there are seven chapter, on coloring 
%%ith the Air Brush, a very valuable addition 
to the book, and something not heretofore 
1-i ... I  in print. 

The Abel Publishing Co. 
421 Caxton Bldg.  Cleveland, Ohio 

A New Way of Handling Enlarged 
Colored Prints 

A IIETROIT, Mich., colorist, Gordon Pat-
terson by name, has come to the fore 

with a rather novel idea for getting co-
operation from photographers for the sale 
of colored large prints.  He makes these 
prints in 8x10 and 11x14 sizes, plate-
marked and with fancy borders. Toned and 
tinted in oil the prices run from $2.00 to 
$4.00 per print. His proposition is this; on 
the photographers' order he makes one 
print. If the photographers fails to sell the 
print, he returns it to Mr. Patterson with 

Why Worry When You Can Get What You 
Want When You Want It 

_. with-

B R O W N T O N E 
It's that Sui,erior One Solution 'coning Bath. WHY 
IS IT SUPLIZIOR ". No other chemical need be added. 
Your Prints tone to a beautiful brown in six to eight 
minutes. Expose and develop your prints in the reg-
ular way. By using BRO WNTONE you always get 
results on any grade paper, contacts or enlarge-
ments. A trial will co nvince you. 

Eight ounce bottle one dollar 
Gallon bottle Twelve Dollars 

Manuractuntil by 

SMITH CHEMICAL COMPANY 
.tsk four Dealer  DEFIANCE, 01110 

When you need letters 
to bring customers to your studio 

to push home portraiture 
to announce new styles and prices 

to get in collections 
at Communion, Commencement or 
other occasions 

to bring in the children 
for special propositions 

Let us write them for you 

$3.00 per letter 
Two letters for $5.00 

Money returned if letter . is not 
satisfactory 

Be sure to give complete informa-
tion, especially about your class 
of trade, prices, styles, etc. 

The Abel Publishing Company 

421 Caxton Bldg.  Cleveland, Ohio 

another negative and 15 per cent of the 
original remittance, plus cost of mailing, 
and Mr. Patterson makes another colored 
print from the second negative. If neces-
sary this is repeated again until the pho-
tographer makes a sale. If the studio is 
charging a good price, say four times Mr. 
Patterson's charge, they are taking practic-
ally no chance as they can still make money 
even if they had to repeat three or four 
times. Of course Mr. Patterson would lose 
on this, but as the prints are really good 
at least a third of them should sell easily. 
This is of course purely a speculation prop-
osition, but a rather unusual one. Mr. Pat-
terson's address is 927 Gratiot Ave. 

c o 

Fixing Bromides 

AN experience of one of our readers will 
probably be of interest to many others. 

Making a batch of two dozen prints from 
the same negative, he was much disappoint-
ed to find, on taking them into white light 
to wash, that they were much weaker than 
they should have been, judging from the 
appearance in the developer. Being con-
vinced that reduction had taken place in 
the fixing bath, he made a further print, 
which he developed to the same depth and 
fixed for three minutes only. Upon inspec-
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WEATHER---
---FORECAST 

"Continued Cloudy 

No Change" 

Meaning that there are Man_ 

Dark Days just ahead. 

Will they spell gloom for you 

in delayed output and dis-

appointed customers? 

W. 0. Breckon, Pittsburgh, whose new downtown studio is pictured 
above says, "We feel now that our lighting troubles are solved for 
all time —and face the coming dark season with an assurance never 
before felt." 

Why Not Buy your are lighting equipment now and make 
it earn its cost during the Christmas rush. 

Be prepared for any business that comes to 
.Vuu from snap shots of fussy babies to big groups of 60 to 80 people. 

You C  Do it with a "HI-POWER" Twin Arc Lamp outfit an Buy now at reasonable prices. 

$135.00 for the lamp rheostat, cable and carbons. 
$175.00 for the complete outfit including lamp, reflector, diffusing 

device, portable counterbalanced stand, rheostat, 3 wire cable 
and 12 carbons for 110 volts D. C. or 60 cycles A. C. -220 60 
cycle A. C. $25.00 extra. 

Will  Give us an opportunity to tell you why the "H1- 
�u POWER" Twin Are Lamp is the most convenient, 

efficient, economical and dependable outfit you can buy. 

Write now for "MORE LIGHT on the SUBJECT." 

"10 to 50 thousand candlepower with a tivist of the wrist" 

J. H. Wagenhorst & Co. 
512 Andrews Avenue  Youngstown, Ohio 
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THE 
KALOSA.T 
LENSES 

The Spectral Diffusion 
Lenses 

The Kalosat series of lens-
es are recognized today by 
the foremost pictorial and 
professional photograph-
ers as the fastest lenses 
offered to American photo-
graphers. 

While giving soft diffused 
effects, they never-the-less 
retain definition and full 
color values. 

They appeal to all seri-
ous workers who require 
atmosphere, chromatic val-
ues and softness without 
loss of perspective or speed. 

Series I F/4.5 and series 
II F /6.3 Kalosat Lenses are con-
structed of a single element of 
quartz, transparent to all of the 
valuable light rays in the spec-
trum, including ultra-violet. 

Mounted in the finest brass 
mountings or can be fitted in 
your present mountings. Spe-
cial fittings of shutters and 
mount to suit your particular 
requirements. 

See Your dealer or write us 
for Booklet "O" 

Hanovia Lens Laboratories 
Newark, N. J. 

0.. 

.. 

.- l u kerma n 

Ulllts 
(a) Save the Silver 

(b) ltcjulvcnate the Bath 

(c) Require no labor 

(d) No Attachments 

(e) FurnisheLl in two stand-
ard model, and special 
installations of any ca-
pacity desired. 

f f ) Standard equipment 
in progressive studios 
everywhere. 

The N. B. Aukr:rman Co. 
325.6. Caxton I31k1g., CievelanLl, o. 

••• 

tion, this proved quite satisfactory, and it 
was returned to the fixer for a further 
period of fifteen minutes, at the end of 
which it was found to be in the same con-
dition as the rest of the batch. The fixing 
bath contained hypo 'and meta-bisulphite 
only, a similar solution having previously 
worked quite satisfactorily. A fresh sam-
ple of hypo had, however, been used for the 
batch in question, and this probably con-
tained some impurity, the nature of which 
we do not know. We mention this incident 
because it may account for uneven depth in 
a batch of prints, some of which have re-
mained in the fixing bath much longer than 
others.—B. J. 

A Copying Note 
HE copying of old photographs is an 
important branch of our art, but it does 

not always receive the care which is due to 
it. As a rule, the originals are irreplace-
able, and their loss or injury is a very seri-
ous matter to their owners. No attempt 
should be made to clean or improve them 
until a negative has been made, this being 
in the nature of an insurance against ac-
cidents. If it then be thought desirable the 
surface may be washed with clean water, 
or bread crumbs may be used. There is, 
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✓1'o por/rail rs so 
COMP C lah' sali�(Qn'q 
as one made h), a 
prof ssionelphologinphir 

-_t - -.* - — . - - - ' -

our Chi allwas Pot-mats 

Col*is Ullti iie Holders 
Of course you will have your picture taken 

this year. Fix your personality, your "likeness" 
while you may. Later, a hundred and one things 
may interfere if you put it off, 
Yourself—"just as you are" speaking from the 

portrait. What better f•�ift; what better time? Even 
today is not too car  to arrange for a sitting 

,9dd charm to er%ry�vhoto srap/z 
Select Co111ns Ultu•fine Folde- At your ne,ghbori—xi 

studio you can see for yourself how mueh'more attract-
ive your pictures will be when enc. —I in thus foldcn 
appwvcd and used by - many prufo ional ph�a�•grapitct s. 

Look for this Oak Leaf on Me lw 

'1'111' PRE-HOLIDAY SEASON brings to every profe-efonsl photographer the greatest opportunity of the year to 

atimuhae the buying of Photographs, and the Collins Nn'funal Advertising Campaign is eooprrating to the fullot 

degree.  Read this full Pagc announcement appearing in 6e, November 1 —lie, flame Journal and write us for a boll 

size framed repro luetion for window display. 
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ED UA RD BL UM 
THE PHOTO ART SHOP 

32 South Wabash Ave. 

CHICAGO 
SERVICE: 

BLUM'S Luminous Portraiture  BLUM'S Photo Sketches 
BLUM'S Miniatures  BLUM'S Oil Paintings 

BLUM'S Bichromate Art Prints 

Enlarging in all its branches and cliversities 
Black and White—Sepia— Water Colors 

Six different grades of finish 

In the Service of the Profession 

Our aim is to give the brother photographer such work from his negatives, 
as advanced photography up-to-date calls for 

Order our Price List number seven 

however, always a risk of removing the 
spotting or working up, and it is not easy 
to replace this upon a faded print. It is 
also likely, if the print is upon albumenized 
paper, that the surface will be cracked. 
The application of any liquid will wash the 
dirt into the cracks and make the appear-
ance worse instead of better. The surface 
of a daguerreotype should never be touched 
by an inexperienced person, the only per-
missible cleaning being by means of a bel-
lows to remove loose dust or fluff. Much 
trouble may be avoided by having a fixed 
.Aorage place, preferably a safe, for cus-
tomers' originals. These have a very annoy-

ing way of getting mislaid either before or 
after copying, and the photographea's rep-
utation is not enhanced if this happens. 

0 0 

Leaky Roofs 
HE long hot season which is now draw-
ing to an end has probably loosened the 

putty in many studio roofs, and the first 
heavy rain is likely to reveal a goodly crop 
of leaks. There are some skylights which 
appear to defy all ordinary methods of ren-
dering them weather-proof, but from ex-
perience we are able to suggest what would 
appear to be a permanent cure. It is, to 

T he E. N. Lodge Co mpany 
203-215 North Ninth Street 

Columbus, Ohio 

desire to announce that they have purchased the husiness 

THE KIMBALL-MATHEWS CO. 
The same management and working organization, together with increased 
facilities, insure a high standard of production and service, worthy of the 
continued confidence of the trade. 

of 
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rProfes  ' • 

]JEFEN R 
for Portrait Prints 

QUALITY! 

The long scale— 
for perfect reproduction of negative values. 

Accurate gradation--
for softness and sparkle combined. 

Latitude and tone control— 
for uniformity and certainty of result. 

Appropriate tint and surface texture— 
for refinement and style. 

Quality shows in every Profissional Defender print and at 
every step in the making.  Brilliant Prints in llack toner 
or sepias. 

Defender Photo Supply C o.gInc. 
Rochester, N. Y. and Branches 

ASK YOUR DEALER 
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W W * M  — IN 
L THE HOUSE THAT SHIPS PROMPTLY . 

�I 
QU ALIT Y 
MOUNTINGS 

Shipped 
Promptly 

And Billed 
at Attractive 

Prices 

Send 

Your Orders 

GROSS 
of 

TOLEDO 

--- Ask Any 
Gross Customer 

I ANfl -T�G ENS 

Investigate This 
f 4.5 Lens 

ASK anyone who has tried the 
Graf Super-Anastigmat--f4.5— 

about the results they get with it. 
You will learn some interesting 
things about new possibilities in 
depth, sharpness, flatness of field and 
covering power at full aperature. 
Perfection in these respects has won 
for our f 4.5 the highest commen-
dation from exacting photographers. 
Get one on a ten day trial basis. If 
your dealer cannot supply you, write 
to us. 

Graf Optical Co. 
605 News-Times Building 

South Bend, Ind. 

auuuuos'Tir̀, .;;unuminnnumr. Al ̂IIIIIIIIIIIIIIIIIIIIi;.;, ,;;Illllltlinl 1•"..; 

use instead of putty of paint one of the 
plastic materials now extensively employed 
by builders to repair leaky slate, zinc and 
lead roofs. Our experiment was made with 
a semi-fluid compositiop, which was applied 
to every suspicious place in a studio roof 
with a palette knife. It appeared to run 
into the smallest cracks, and while in a few 
days it became fairly firm, it has not yet 
become hard enough to chip out of its 
grooves. There appears to be no necessity 
to remove any putty which is not actually 
loose, and there is no need to replace putty 
which has come away. There are several 
similar products, which would probably 
answer as well, and can be obtained from 
any building supply dealer. 

0 0 

Be Prepared 
Q COMMON failing of many photograph-

ers who are mainly occupied with por-
trait work is a lack of readiness to undertake 
a "rush job" as a moment's notice. It some-
times happens that a record is required of 
an accident or, perhaps, a crime, when every 
moment is precious, and if there is any de-
lay caused by having to collect the various 
items of an outfit, or by reason of the ap-
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Make the quality of your portrait 
enlargements distinctive—use the 
paper that is made specially for 
the purpose—that has distinctive 
quality. 

EASTMAN 
PORTRAIT 
BIZO MIDE 

Rough \Iatte and Rough Lustre 
in two stocks—D white and E 
buff.  The price is the same as 
for double weight Artura Iris. 

EASTMAN KODAK COM PANY 
ROCHESTER, N. Y. 

,111 Dealers' 
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To truly "get" 
the kids---

GOERZ 
"DOOMAR" 
Anastigmat 

F:4.5  F:5.5 

The above picture was made in March on an or-
dinary plate with a Doginar. 

The extreme sprrd of the Doginar catches those 
natural but fleeting expressions that make real pic-
tures of children. 

And speed, too, cc ithout the clanger of flat or fogged 
negatives. 

Fine definition to the corners of the plate; uniform 
illumination. 

For all high speed work you can depend on the 
"Doginar". 

.4rk Your Dealer to she w you 
the "Dopmar", or turite uJ. 

C.P. GOERZ AMERICAN ODTICAL CO 
,... EAST  34':• STREEI 

NEW  YORK CITY 

PRIVATE ARTISTS 
to the 

PHOTOGRAPHERS 

Your work receives individual 
attention at our studio 

COLEGROVE BROS. INC. 
Home of Distinctive Portraiture 

774 Main Street  Buffalo, N. Y. 

1 
1 

Photographers White Enameled Tank 

Write for prices 

The Barnes Manufacturing Co. M —fidd. Ohio 

paratus being too heavy or bulky to be 
transported with ease, the opportunity is 
lost, to the annoyance of the would-be cus-
tomer and the pecuniary disadvantage of 
the photographer. To avoid such contingen-
cies it is well to have a small camera, say, 
postcard size, ready to pick up and carry 
out. Even the filling of holders causes need-
less delay, so that roll film or a film pack 
is to be preferred to plates, as film does 
not deteriorate so rapidly as plates do in 
many holders. A postcard-sized film camera 
is very suitable for this class of work, and 
it should be provided with a light tripod. 
Snapshotting should be avoided, the lens 
being well stopped down, and time expos-
ures given, so as to get negatives which 
are well exposed and full of detail. The 
absence of a swing-back is a disadvantage 
but it will be found that it is rarely re-
quired in this class of work. 

HELP WANTED 
Wanted—Two fast retouchers who can do good 

work and hold likeness. State age, experience and 
salary wanted in first letter. H. L. Spedding.  619  
E. Liberty St., Ann Arbor. Mich.  10-1-2 

Wanted Young man that is an expert retoucher 
and finisher. Position is in a live studio in the best 
city of 100.000 in the U. S. Send samples of retouch-
ing, photo of self, wages wanted, etc., in first letter. 
All letters answered.  Rex  Foto Studio,  Peoria, 
Illinois.  10-1-2 
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CALIFORNIA CARD 
( �NUFACTUWNG CO. 

�San rrzncisco, Ca1i7oryaia 
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0PI G  I NALITYV 
DISTINCTION 
WOI KMANSHIP 

SE RVICE 
'It pins to ùse only the hest �Ilis� 

M O U N  IN G S 
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..ff,ll:lii 
ìii::Il::r •-•! Grrespondence solicited 

BF\ANCH OFFICES 
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The A11-Purpose 
Photographic Light 

By Clifford Norton 

The 

BUTLER 
SUPER-PO WER 

LA MP 

One Butler Lamp «-ill greatly in-
crease the eifiiciencv of \-our studio. 
It \rill surpass skylight in your 
operating room, it will do your 
proof printing faster than the sun, 
and if your enlarging room adjoins 
the operating room, it will also do 
\-our enlarging faster and better 
than the old way. 

WRITE NO W FOR DETAILS 

The BUTLER-SANKER Co. 

The Ritz Portrait 

This is one of the most popular pic-
tures %ve have ever put out.  Made 

from original negatives only (any size 
negative) on a rich lustre paper and 

looks like a large photograph.  Either 
white or cream stock, soft focus effect. 

Size 10x16 tinted border inclosed in a 
handsome folder.  Price 2.50 

Send in a trial order and we know you 

will be pleated with the result. 

The A. A. Stone Co. 
1492 W. 117 Street 

Cleveland 

Photo Enlargements of All Kinds 

SITUATIONS WANTED 
The insertion of an advertisement under 

"Situation Wanted" carries with it the obliga-
tion on the part of the employee to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of AEEL'a will appreciate 
Icing advised when employes fail to accord 
this courtesy to employers. 

Wanted a position as retoucher by lady having 
several years experience in photography. J-1, care 
of this journal.  10-1-1 

First-class  retoucher, etcher  and  colorist,  long 
years of experience, best references. L. J. Heicmull-
er. Room 502. 117 W. Ohio St., North Side, Pitts-
burgh. Pa.  10-1-1 

Young man wishes a position in first-class  studio 
as  printer or general  assistant. Address Box 333. 
Southampton. New York.  10-1-1 

Photographer, who has a permanent position for 
a competent retoucher, etcher and all-around man 
with ljng experience, please state offer of salary to 
"Permanent." 1108 Brown St.. Philadelphia. Pa. 10-1-1-C 

Position wanted by an A-1  printer and assistant 
operator, fourteen years experience. Only those who 
offer permanent  positon  need apply. Salary $35.00 
per week. K-3, care of this journal.  10-1-2-C 

Position wanted by young man as printer or fin-
isher in first-class studio in or near Cleveland. Geo. 
A. Martin. 1347 E 59th St.. Cleveland, O.  10-1-1 

Wanted  Position as general assistant in first-class 
studo. by young lady. Several years experience. Pre-
fer reception room work. M-4, care of this journal. 

10-1-1 

321 Frankfort Ave.  Cleveland, Ohio 
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CARL Z61SS LENSES 
Unless you already use a Carl Zeiss Lens, it is still possible 

to improve the optical part of your camera. 

There is a Carl Zeiss Lens for every possible photographic 
requirement and each is unequalled in its capabilities. The Zeiss 
catalogue will be mailed upon receipt of your name and address. 

Harold M. Bennett, U. S. Agrnt 

153 West 23rd Street, New York 

The Photographer's Dream Materialized 
VICTOR PORTABLE 111GH-LIGHT LAMP 
A STUDIO UTILITY OF GENUINE MERIT 

DEPENDABLE, and EFFECTIVE 

SUNLIGHT WHEN YOU WANT IT. 
WHERE YOU H'ANT 19". 

LAMP-400 Watt Monoplane Filament for socket attachment, 
any voltage. 

LAMP SUPPORT BRACKET —Permits adjustment of lamp. 
LENS—Finished ground lens, condenses the light to spot 30 

,inches in diameter at a distance of three feet (varying in 
size with the distance.) 

DIFFUSING SCREEN—Ground glass disk. Creates artistic 
lighting effect. May be detached when necessary. 

TILTING DEVICE —The lamp can be adjusted to any angle 
from straight to horizontal. 

STAND —The sturdy folding stand adjusts the height from 
50 to 70 inches from the floor. 

FINISH —Baked black enamel and polished aluminum—lasL.-
a lifetime. 

WEIGHT—Seven Pounds complete. 
For "Spotting"—"Backlighting"—"Shadowing" 

AS ESSENTIAL TO A PHOTOGRAPHER AS PLATES 

Price $30.00 
.11anufactuvcd and Giwrantced by 

Victor Animatograph Co., Inc. 
DAVENPORT, IO\VA, U. S. A. 
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New Plastigmat 

Portrait Lens 
Fo r r Impressionistic 

Work 

rT' HIS new Bausch & Lomb lens 
will be welcomed by all studio 

artists, since it eliminates the defects 
of the so-called "soft focus" lenses pre-
viously offered. It is marked by the 
following distinctive features: 

I Produces chemically soft negative., 

eliminating 90 % of retouching; 

Gives desired results at full opening 

4 lens; 

3 High lights do not clog; 

4  Detail  is preserved in deepest 

shadows with almost total absence of 

so-called "double lines"; 

S You get on the negative exactly what 

you see on the ground glass. 

These features are the findings 
of experienced and unbiased pho-
tographers who have given the 
Plastigmat a thorough trial in 
their studios. 

Bausch & Lomb Optical Co 
631 St. Paul Street  Rochester, N. Y. 

Now York W uhinaton Chicago San Francisco 

L.diwg Anarrira,. Make,. or Niernseoprs, P o i-tiow 
Lawtsrws (Halo)7,hrn,u),, Phoioprapphis and  
fwwsw, tibr.o-t Y-u"n N, na�ulars, Hanpr y, 7  Guw-
3igAq, .GareAhpA! pru�aetors awd oth, r High -Grade 
Oytual fYoduc4. 

The New Packard Ideal Enlarging Shutter 
For enlarging and copying 

Fitted with ruby non-actinic wings 
Is Absolutely Safe 

ASK YOUR DEALER 
Manufactured Gy 

Michigan Photo Shutter Co. KA M wilcOO' 

MOTION PICTURE APPARATUS 
MOTION  PHOTOGRAPHY IS FAR MORE 
PR OFI TABLE THAN  POR TRAI TURE 

Let Baas Figure For You On A Complete Outfit 

BASS CAMERA CO. 109 No. Dearborn St, 
Dept. 8 Chicago, 111. 

For a SIMPLE, INEXPENSIVE PAPER giv-
ing beautiful SEPIA PRINTS try a package of 

PA GET SELF TONING PAPER 
Send for sample print and list 

WILLIS & CLEMENTS 
PHILADELPHIA, PA. 

"Full}- Equipped" 
To Repair Shutters and Cameras 

Send them to us. All workmanship the best and 
fully guaranteed. 

ROCHESTER PHOTOGRAPHIC 
SHUTTER REPAIR COMPANY 

1234 Clinton Ave.. North  Rochester, N. Y. 

All-around Photographer, twelve years experience 
first-class studio and home portrait operator.  Age  
twenty-eight years, married. Wants steady position. 
Iowa or Minnesota prefeared. Kenneth DeLong. 830 
Williston Ave.. Waterloo, Iowa.  10-1-1 

Experenced man desires to locate as retoucher, 
printer and general all-around. specializing in print-
ing and retouching. Reliable man. Must be perma-
nent. References exchanged. R. G. Brown, 1221 East 
10th, Second Floor, Kansas City, Mo.  10-1-1-C 

Position wanted in studio of established worth, by 
man having practical experience in printing and 
all-around manipulation of studio work. R. G. Phil-
lips, Jr., 203 W. Fifth St., Bloomberg. Pa.  10-1-1 

Position wanted by steady and reliable all-round 
man. Commercial and outside included with portrait. 
Salary reasonable. Address c/o Krueger's Studio, 
106th and St. Clair, or 11819 Euclid Ave.. Cleveland, 
Ohio.  10-1-1 

A young man would like a position as beginner 
in all-around photo studio. Willing to work for small 
wages. Speak seven different languages. Address B. 
U. Ban, 794 Starkweather Ave., Cleveland, O. 10-1-1-C 

Wanted---By young married man, a position in a 
reliable studio. Capable of filling any position with 
the exception of retouching. M-3, care of this jour-
nal.  9-24-2-C 

New York City photographers ! If you need a first 
class operator or all-around man, twelve years expe-
rience, best references, married man  (30), please 
state proposition. G3, care of this journal.  9-24-2 

Wanted--Position as operator or as general work-
man,except ste w retouching. Over sixteen  years 
experience in first class studios. W. R. Baker 416% 
E. Third St.. Middletown, Ohio.  9-24-3 
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One of the Sensations at the International Convention 
of Photographers in Buffalo July 18-23 

Toning or Tinting of Photographs in Sepia, Azure Blue, Sea 
Green, Old Rose, Cream and other beautiful colors xith 

Peerless 
PERMANENT PHOTO OIL COLORS 

The only artists oil colors in U. S. A. that are fine enough to be reduced to a 
transparent liquid base. Brilliantly beautiful. Absolutely Permanent. May be 
applied with a tuft of cotton over the entire print in a perfectly even tone and 
become a part of the emulsion, permanently. 

Photographers at the Convention were wild over this new process of chang-
ing a normal print to any color in a moment, permanently. 

Procure a Box of these Peerless Photo Oil Colors of your dealer and start 
at once. Or we will mail direct if he cannot supply you. Take no substitute. 

Price per set of fifteen tubes  -  -  -  $2.50 
Bottle of Gum- Wax Solution for reducing the colors - .50 

"A product of the Peerless Laboratories at Rochester" 
A FE W OF THE SPECIAL ITEMS WE ARE EXPLOITING AT PRESENT 
Peerless Self-Blending Transparent Water Colors, films and bound books. Colors 

in Liquid Form for Lantern Slide Coloring. Box Sets, single colors. 
Permanent Air Brush Colors in paste form. Opal glass jars, finest made. Guar-

anteed not to clog the brush. 
Chinese White, paste form in opal glass jars. Unequalled for pen or brush. Mix-

ing Palettes, Brushes, Mounting Paste, etc., etc. 

Address Japanese Water Color Co.  Rochester, N. Y., U. S. A. 

Cady Co-mbination Mask 
PATENT APPLIED FOR 

Mask, Showing Slide Set for First Print 

Prints Combination pictures as fast as you can print the same 
number of single pictures and 

PRINTS THEM PERFECT 

Order one now for your Holiday Business 
4x6 Openings  Price  . � ( ) 

FOR SALE AT ILL DEALERS 
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DEALERS WHO WANT YOUR TRADE 
ALBANY,  N. Y. —F. E.  Colwell  A Co., 
406 Broadway.   

ATLANTA, GA. —Olean Photo Stock Co., 
Eastman Kodak Co., 117 Peachtree St.   

A'T'LANTA, GA. —Southern Photo Material 
Co., 83 Peachtree St. 

BALT1110I92,  MD.—J.  Sussman  Photo-
tltock Co., 223-ZZ Park Avenue. 

lstR311\Gll A3[, ALA : Bussell Photo Sup-
ply Co., 211',29-2'31 Second Avenue. 

BOSTON,  MASS. — Robey-French  Co., 
Eastman  Kodak Co., 38 Bromfield St.   

BOSTON,  MASS. —Ralph  Harris  4t  Co., 
22-26 Bromfield St. 

CEDAR  RAPIDS,  IA. — Camera  Shop, 
XM Second Ave., East. 

CLEVELAND, OHIO —The Dodd Company, 
W -52 Tluron Rogd. 

CLEVELAND,  OHIO—Fowler  A  Slater, 
AM Aaron Road. S. D.   

CHICAGO.  ILL. —Norman- Wlllets  Photo 
Supply. TUC., Le Moyne Bldg.. 159 North 
Wahaah Avenue.   

CBICAGO, TLL. —Sweet, Wallach • Co.. 
Eastman Kodak Co.. 133 North Wabash 
A von n-

DALLAS.  TEXAS. —Oro.  A.  Pittman  O 
Bro.. Paelfle and Ervay St..   

DUNVRR. COLO. —Tknver Photo Materials 
Co.. Rmatman Kodak Co.. n"_it 16th Street. 

OAT,RRBURG, TLL. —Osirood Photo Supp 4 
Co 

INTTTANAPOT,Tti.  TNT". —The  A.  T.lober 
Company. 24 W. Washington Rtreet. 

JACARAVVTLLE, FLA. —H. t W. B. Drew 
Company. 

IKANa%A CITY. MO. —Wanfta• City Phote-
rroohlr AnnTay Co.. inin nrnnd Avrnnr. 

Position wanted by studio and home portrait oper-
ator.  Twenty years Metropolitan experience. best 
studios only. Capable manager and wori man in all 
branches, except retouching. Prefer midd!e west or 
south. Address W-3, care of this journal.  10-1-2-C 

Position Wanted- By experienced young man as 
general assistant. in first-class studio. I prefer Ohio 
or Eastern States. Have beat reference. N-2, care 
of this journal.  10-1-1 

STUDIOS FOR SALE 
For Sale  Studio in a well-known southern city 

of 40.000. at P.  great sacrifice. Weil equipped and 
situated in the heart of the business section. Studio 
and location must be seen to be appreciated. Price 
$3000.00. Address S-G. cure of  Ws journal.  10.1-3 

HIGGINS I 

PHOTO 
MOUNTER 
PASTE 

The kind you are sure to use 
with continuous satisfaction. 

AT DEALERS GENERALLY 

CHAS. M.HIGGINS,& CO. Mfrs. 
271 Nis(► Street  BROOKLYN, N. T. 

B—chec Cin-gii. London 

LOS ANGELES, CAL. —Howland A Dewe 
Co.,  Eastman  Kodak  Co..  510  SCU M 
Broadway. 

MIL WAUKEE,  WIS. —Milwaukee  Photo 
Materials Co., Eastman Kodak Co., 427 
Milwaukee Street. 

MIL WAUKEE,  WIS. — Henry  Reimers, 
238-240 West Third Street. 

MINNEAPOLIS, MILAN. —O. H. Peck Co., 
Eastman Kodak Co., 114 So. 5th St. 

NE W  ORLEANS,  LA. —Standard  Photo 
Supply Co., Ltd., Eastman Kodak Co., 
125 Baronne Street. 

NE W YORK CITY. —George Murphy, Inc., 
57 East 9th Street. 

NE W YORK CITY. —New  York ..Camera 
Exchange, 109 Fulton Street. 

NE W  YORK  CITY — WHIoughby,  Inc., 
110 W. 32nd Street. 

OMAHA, NEB. —The Robert Dempster Co., 
Eastman Kodak Co. 

PHILADELPHIA, PA.—John Haworth Co., 
Eastman Kodak Co., 1020 Chestnut Street. 

ST.  LOUIS,  MO. — Hyatt's  SoDDIy  Co., 
417 N. Broadway. 

ST.  LOUIS,  MO. — W.  Schiller  A  Co., 
6 South Broadway. 

ST.  PAUL,  MINN. —Zimmerman  Bros., 
Eastman Kodak Co., 380 Minnesota St. 

SALT LAKE CITY. UTAH. —Utah Photo 
Materials Co., 423 Main Street. 

TOLEDO,  OHIO . George  L.  Kohns, 
002 Summit Street. 

WINNIPEG, CANADA. —DufAn a Co., Lim-
ned, 472 Main Street. 

For Sale—Studio in Central California: doing good 
general photographic business. Fully equipped and 
modern. S-4. care of this journal.  9-24-2 

For Sale—Studio in Northeast Nebraska.  Good 
equipment and location. Write for particulars. R. J. 
Richards. Hartington, Nebr.  9-24-2 

For  Sale--Port.rait  Studio doing eight thousand 
dollar yearly business.  Furnished living rooms in 
connection. Livest town in Montana. Good reason 
for selling. French Studio, Missoula, Montana. 9-24-4 

For Sale  Best studio in northern Illinois manufact-
uring town of seventy-five thousand. Located on main 
street. doing twelve thousand dollars worth of busi. 
ness per year. Equipped up to eleven fourteen. Good 
light and work rooms. Thirty-five hundred dollars 
cash. Fine chance for high class operator. Address 
A. S. Hurter. 509 South Wabash Avenue, Chicago. 
Ill.  9-N-2 

For Sale  Strictly modern up-to-the-minute studio. 
Established business showing splendid profits, in city 
of over 200.000 population. handling medium class 
trade. A genuine bargain as  for cash sale. Address Box 
W-9, care of this journal.  10-1-1-C 

On account of sickness. I must sell my photo studio 
in town of forty thousand. in best  location, doing 
five thousand dollars worth of business yearly. Should 
do more with proper management. Price $1,400.00. 
Terms. R. F. Nichols. 57 W. Main St., Battle Creek. 
Mich.  10-1-4-C 

Main  Street  Studio  For  Sale—All new modern 
equipment for professional and amateur finishing. 
College town, population of 10.000 to draw from. 
Long lease on ground floor studio, and living rooms 
on second floor. Selling quick to go into other busi-
ness. MacAvoy Sisters, Buckhannon, W. Va.  9-17-4 
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"TANGLEY" n 
Enlargements 

"ONCE, THEN ALWAYS" 

"24-48 Hour Service" 

MAN  Tangley Co. MUSCATINE 
IO WA 

MERCK'S 
Thotographic Chemicals 

PHOTOL, Rapid Developer 
(Monomethyl•Paramido. Phenol. Sulphat.) 

PYROGALLIC ACID 

H YDROQUINONE 

SODIUM HYPOSULPHITE 
SODIUM SULPHITE 
SODIUM SULPHIDE 
BICHROMATES 
SCHLIPPE'S SALT 
SILVER SALTS 
GOLD SALTS 

URANIUM SALTS 
POTASSIUM BROMIDE 

POTASSIUM FERRICYANIDIS 
FORMALDEHYDE 

IODINE  BCRAX 
ALUMS  ACETIC ACID 
CITRIC ACID, ETC. 

MERCK & CO. 
ST. LOUIS  NE W YORK  MONTREAL 

Works at RAHWAY, N. J. 

HOW TO BECOME A 
PROFESSION AL 
PHOTOGRAPHER 
E A R NI N G $ 3 5 T O s12S A W E E K 

An  interesting illustrated 
booklet (free) on choosing a 
vocation, the exceptional op-

portunities Photography offers you and how to 
avail yourself of these advantages, 
Motion Picture — Commercial -- Portraiture 
Three to six months' course. Practical instruction. 
Modern equipment. Day and evening classes. Easy 
terms. Cameras and materials rurnished free. 

Call or write for Catalog No. 40 
N. Y. INSTITUTE OF PHOTOGRAPHY 
141 W. Seth St., N. 1'..  or 505 State St., Brooklyn 

USE T HE 

PAASCHE 
AIR BRUSH 
SAVE THE MONEY 
YOU ARE PAYING 
OTHERS TO DO 

 YOUR - -

COLORING 
TINTING 

NEGATIVE FAK-
ING, BROMIDE 
ENLARGING 

But for Highul 
Grade Work 

Tinted Photos 
Stimulate Businell 

M ODEL  A  AI R BRUSH  IN 

OPERATI ON.  SH O WI NG 

EASEL TABLE  IN  EASFI 

POSITI ON 

MODEL A PAASCHE AIR BRUSH IS THE 
PHOTOGRAPHER'S IDEAL TOOL 

Write for our elronlor A•R 

1244 W. \1�ashiugtou lflvd.  I HO  Al l I 

Lu m iere 

Autochrome 
Plates 

For Direct Color Photography 

Any amateur, with an ordinary camera 
and  no extra equip ment,  except a 

special lens filter, can obtain pictures 
in Colors true to nature. 

Griffin Plate 
Developing Tanks 
Plates are put in in the darkroom, or 
in a changing bag, and all other 

operations are carried out in 
the light. 

SEND FOR CIRCULAR 

R. J. FITZSIMONS 
75 Fifth Avenue  New York, N. Y. 
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CLASSIFIED ADVERTISING 
Italic type  at  double  the  rates  quoted. 
Count every word, number and Initial, Includ-
ing heading, name, and address. CASH MUST 
ACCOMPANY ORDER.  Advertisements not 
accompanied by remittance will be returned. 
Help Wanted Advertisements, when desired, 
will  be  repeated  until  order  cancelled. 
Miscellaneous and Studio For Sale advertise-
ments will not be accepted on that basis. 

SITUATION WANTED: Under 30 words, one 
insertion free. Additional words,  2c  each. 
Extra insertions, 2c per word. No advertise-
ment less than 50c.  . 
HELP WANTED: 3c per word.  No adver-
tisement less than 76c. 
MISCELLANEOUS: Se per word. No adver-
tisement less than 75c. 
STUDIOS FOR SALE: 6c per word. No ad-
vertisement less than $1.00. 
ANSWERS IN OUR CARE: 10c extra for 
Each Insertion. 

HELP WANTED 
The insertion of an advertisement under 

"Help Wanted" carries with it the obligation 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc., 
Promptly. The editor of AseL's will appre-
ciate being advised when employers fail to 
accord this courtesy to employes. 

Wanted—First-class all-around photographer to ac 
as instructor in established school of photography. 
Give age, experiences, and salary required, in first 
letter. Address L-2, care of this journal.  9-17-4-C 

Wanted--A general assistant. Must be able to re-
touch. State experience and sa lar y ex pecte d in first 
letter.  J. Goldfine, 101 Baltimore St., Cumberland. 
M d.  10-1.2 

Wanted--Young man, unmarried,  who  has  had 
some practical experience in studio, especially print-
Ing. Studio ground floor and surroundings most pleas-
ant. V-1, care of this journal.  9-17-TF 

Wanted—Experienced general assistant. Young man 
Preferred.  Printing, some operating and framing. 
Retouching desirable, but not necessary. C. A. Payne. 
Watkins, N. Y. .  9-24-TF 

Wanted--First-class  retoucher and  printer.  B-3. 
care of this journal.  9-10-TF 

Wanted—A good commercial operator and all-around 
man. Must be able to bring in twenty to fifty good 
negatives of machinery or anything under all kinds 
of conditions. Must be able to block negatives and 
help all around. Salary to the right man $35.00 per 
week. Permanent. Staunton Photo Co., Rochester, 
New York.  9-17-3-C 

Wanted—Capable young man of good appearance 
as assistant, principally printing.  Must work all 
around except retouching. Town of 60,000 in middle 
west. Fine opportunity. State salary, experience and 
what reference. F-1, care of this journal.  9-24-2 

Wanted at Once--Receptionist to handle best trade. 
Must be good retoucher. Sen d photograp h of self, 
samples of retouching and salary expected in first 
letter. Ifometer-Clark Studio, Richmond, Va.  10.1-1 

Wanted--First-class printer and general assistant. 
Send photo, references and salary expected which 
must be moderate. Foster'a Studio, 112 N. 9th St.. 
Richmond, Va  10-1-2 

Retoucher and Receptionist--Permanent  position. 
Send photo and samples of work. Fred T. Loomis, 
Hulett Bldg., Elmira, N. Y.  10-1-1 

Do you want to go into business for yourself without 
any money investment. We want a young man who is 
a first-class home portrait and studio operator and 
retoucher. Not much home portrait work is done in 
this city. Half interest will be given to one who is 
able to add home portrait work to our business which 
amounts to now $12.000 to $14.000 yearly.  Cooley 
Studio. 1526% Champs St., Denver. Colo.  10-1-1 

Wanted̀--Expert printer, retoucher and dark room 
man, capable of taking complete charge of the fin-
ishing in a high class home portrait and studio busi-
ness. Assistance furnished. Send complete description 
of experience and salary expected. Lee F. Redman, 
7962 Kercheval Ave., Detroit, Mich.  10-1-2 

Wanted at Once—Man to manage old established 
studio doing high grade work. Must be good operator 
and retoucher. Send photograph of self, samples and 
state salary expected in first letter. Home ier -Clar k 
Studo, Richmond, Va.  10-1-1 

Wanted--Strictly first class retoucher. One who can 
put in backgrounds. Efficiency in other branches of 
Photography not necessary. Continuous retouching. 
Write Chas. Townsend, Des Moines, Iowa.  10-1-2 

RETOUCHING 
RETOUCHERS FOR THE TRADE. Quick consis-

tent service since 1905 by experienced retouchers. 
JUST SHOOT 'EM RIGHT ALONG—don't be timid. 
NATIONAL RETOUCHING SERVICE, 4654 Cottage 
Grove Ave., Chicago, III.  1-22-TF 

Coloring, retouching and airbrush work, also min-
iatures and  porcelains.  Prompt  service.  Miss B. 
Johannesburg. 2258 Euclid Ave., Cleveland, O. 9-24-2-C 

F. W. Kolbe. Expert Retoucher. Fine retouching 
for the trade. Send me a trial order. 234 Joline Ave., 
Long Branch. N. J.  10-1-4 

PHOTOGRAPHERS! Expert Retouching. Beauti-
fully Modelled, with prices and promptness of ser-
vice that will please you. Russell & Russell. 113 W. 
State St., Rockford. Illinois.  10-1-4-C 

MISCELLANEOUS 
DO KODAK FINISHING?—We're specializing on 

attractively printed, practical delivery envelopes at 
half what YOUR printer charges. Send for samples. 
The Art Press, Fremont, Ohio.  7-16-TF 

Wanted studio in small town, one that can be 
worked by man and wife. Living quarters in con-
nection preferred. State fully rent, equipment, and 
furnishings. Right price—reasonable terms.  Hubert 
DeMont, 4356 Ellis Ave., Chicago, I11.  9-24-2-C 

For Sale—One 8x10 camera; one F & S profess-
ional printer; one 6%x81/t1 camera; fifteen 6%x8% 
double Plate holders; one 8x10 camera equipped with 
Autex shutter and Voltos lens F/8. All in good con-
dition. Beaumont Photo Finishing Company, Beau-
mont, Texas.  9-24-2 

For Sale--F. & S. Home Portrait outfit No. 2, com-
plete Camera, tripod, reflector, 5x8 sliding ground 
glass carriage. one film holder and two velvet4ined 
Sole Leather Cases. Practically new, used for only 
about a dozen sittings. Price $150.00. Also 3A Graflex, 
Ross F/4.5 lens, velvet lined leather case, in fine 
condition.  Price $100.00.  L. P. Clapp, Marinette,. 
W is.  10-1-1-C 

Wanted to buy studio, cheap for cash. Jesse Earlle, 
over 16 E. Washington St., Greencastle, Ind.  10-1-1 

For Sale--One IIxl4 commercial camera with wide 
angle Darlot lens, five plate-holders: camera alone 
lists $178.00. Check for $125.00 takes the above whole 
outfit. Also 14x17 View Camera, three plate-holders, 
French Darlot wide angle lens.  Check for $75.00 
takes this outfit. Both outfits are like new. Hauser 
Bob. 312 Pearl St.. Buffalo, N. Y.  104-1-C 

Wanted—To buy second hand 8x10 view camera, 
or 8x10 enlarging camera, second hand. Jack Clifford, 
11812 Detroit Ave.. Cleveland, Ohio.  10-1-2 
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_he best trimmer is 

the most economical trimmer 

EASTMAN 

METAL TRI M MERS 

are instruments of dependable accuracy and their substantial 
construction insures a lifetime of service. 

Eastman Metal Trimmers are furnished in three sizes with 
metal beds ruled with white lines in one-half inch squares, 
also accurate brass rules. 

The Price 

No. io— io-inch blade and rule   $15.00 
No. IS - 15-inch blade and rule   20.00 
No. 20 - 2o-inch blade and rule   25.0c:) 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 
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No subject is too difficult 
no lighting too daring for 
the man who uses 

EAST MAN 
PORTRAIT 
F1 LM 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

,Ill Dealers' 


