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It takes a "Special Extra Fast" youngster to beat a 

HAMMER PLATE! 

That's why, for child portraiture, Hammer Plates are 
indispensible. 

Special brands for special needs. 

Hammer's Special Extra Fast (red label) and Extra Fast (blue label i 
Plates for field and studio work and 

Hammer's Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color values. 

R=G. TRADL MARK 

HamwcrDry-Plalc Co. 
Ohio Ave. and Miami St.  -  St. Louis, Mo. 

Are You Tied Down By Your Studio? 
Do You Need  Help For Only A Short Time? 
Many a photographer who would like to take a vacation can-
not afford to close his studio, yet he does not want to take the 
risk of hiring a man and trusting him with the studio and 
equipment. 

I propose to go into any man's studio and run it for him the 
same way he has run it, for a period of not less than ten days. 
He can go away on that long-anticipated trip, and forget his 
business, knowing it is in capable hands. 
I am a photographer of ten years experience. My wife, too, is 
a photographer and ha-s been fifteen years in business. We 
wou'd work together. I now own and operate a studio doing a 
nice business, but I crave a change in scenery. Can furnish 
plenty of references, and will furnish bond if necessary. 

Write me for your date at once. 

ALVIN W. DOLPH 
Williston, North Dakota 
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THE International Convention. This issue of ABEL'S will come into 
the hands of quite a few who will still have time to pack their grips 
and make a running jump for the big convention at Buffalo. 
And we earnestly recommend them to do so. In the first place, we 

have been in Buffalo during the exceeding hot spell that gripped this part 
of the country over the Fourth, and the coolest place we have found is 
the inside of the big convention hall. Fact! It is all enormous building, 
splendidly ventilated and compares most favorably in that respect with 
any hall we have visited for convention purposes. So don't be afraid that 
you are going to be hot and uncomfortable. We guarantee you will not — 
and then, too, think of all the cooling drinks you can get during convention 
hours, served by our gracious ladies of the Auxiliary. 

Of course, we have no idea at all what the attendance will be but 
judging from the many letters we have received from far away points 
we believe that the Buffalo convention will not have to record a failure. 
There will be more manufacturing concerns represented than ever before. 
This convention will be known as an Exposition as much as a convention. 
The picture exhibits will surpass anything heretofore shown and we can 
say that right now because we have first of all a great exhibit of one hun-
dred of the finest portraits that New York city photographers have ever 
made. Then there are group collections for the Interstate Trophy compe-
tition and a splendid comillimentary exhibit. Next we have twenty-four 
portraits selected from the best work of the British photographers and a 
great collection from Eduard Blum, of continental portraiture. Further, 
there is the selected exhibit of our members and the commercial exhibit. 
It will be a wonderful treat and in addition the pictures will all have a 
wonderful setting. We rather imagine that the good folk of Buffalo when 
they come to see the exhibit will have a vastly increased respect for photo-
graphs and photographers. 

Yes, if you still have time and are still wavering, by all means pack 
up your toothbrush and pajamas and come on over. 
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FRANK NOBLE. The sudden death of Frank Noble, Vice-President 
of the Eastman Kodak Company, on Tuesday night, July fifth, is the 
distressing information that comes to us in the midst of our prepara-

tions for the national convention. 
To our great sorrow we have had to make public the unexepected 

deaths of quite a few of our leaders in the photographic world the past 
few months, and what makes it the harder has been the fact that they 
have all been our good friends and all of them we have known almost 
throughout our career in this business. 

Our memory takes us back some twenty-four years, when we were 
publishing Photo Era. It was our duty to call on the various manufactur-
ing concerns and among others we came to a little factory in New Jersey. 
We have only a faint recollection of the name of the company but believe 
it was the New Jersey Aristotype Company, makers of a :printing-out 
paper. There we met a tall young man; who was in general charge of af-
fairs. It was Frank Noble. He had a very distinct personality of his own 
and we never forgot that meeting. It was not so many years later that 
this young man had risen to a position of high trust in the Eastman Kodak 
Company. He was always the same affable, charming man, entirely dem-
ocratic and without the least pretensions because of his high office. 

Frank Noble was a familiar figure at national conventions and was 
one of the best known of the officers of the Eastman Kodak Company in 
his relations with the trade as he made it a special duty to call on the 
dealers throughout the country every year. 

His death will be deeply deplored, not only by those who worked 
with him and for him but by all who ever came in contact with him, and 
the National Association, the P. A. of A., has lost a firm supporter. 

The Psychology Of The Show Case 

PRACTICALLY every photographer 
uses either a window or a showcase for 
displaying his work, and often the 

show-case is the only form of advertise-
ment resorted to, either because the work-
er does not believe in window display, in 
connection with a studio, or if he does, he 
may not be fortunate enough to possess a 
window, owing to the construction of his 
premises. That publicity pays must be ad-
mitted, as we live in an area of advertising 
at the present time. A photographer's show-
case is either a good advertisement or a bad 
one, and if neglected at once irritates the 
public eye and does more harm than good, 
while a well-planned display is a reurun-
erative advertisement, bringing custom to 
the studio. Naturally, every display is of 
the worker's best ability when it is first 
arranged and put before the public, but 
how many neglected showcases we see about 
our towns today! When new, no doubt they 
did the worker great credit, but owing to 
neglect they are bad advertisements. The 
firms they represent may turn out real good 

work in every way, but strangers look at 
these showcases and judge the firm accord-
ingly. It would be far wiser to reply upon 
work turned out than to own an unattrac-
tive advertisement. What is an advertise-
ment? It is an announcement. A photo-
grapher's showcase announces something. It 
tells the public where the studio is situated 
and, above all, the class of work turned out. 
Hence the importance of making it a good 
advertisement and creating a good impres-
sion. Let us now go one step farther and 
think of the "elements," so to speak, of good 
advertisements. The chief points of a good 
advertisement may be summed up under 
four headings, as follows: -

1. It attracts. 
2. It holds interest. 
3. It creates desire. 
4. It impels action. 

These four points are based upon sound 
psychological facts. They act upon the mind. 
Let us now deal with each point separately 
as applied to our photographic showcase 
display. 



ABEL'S PHOTOGRAPHIC W EEKLY 741 

THIS week we are publishing number 79 of our series of pho-tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 

which to make up ads for their own use. This week's advertisement may 
not strike you today —six months from now it may be just what you want. 

If you don't file your copies, at least keep these ads. 

As regards attraction, the first consider-
ation should be position. Usually the show-
case is fixed at the studio entrance, and 
great care should be taken to use the best 
space for publicity. Sometimes a case on 
one side wall of an entrance may be passed 
almost unnoticed, while one on the other 
side may instantly attract tke eye, on the 
same principle that a shop one side of a 
street may have a far more valuable posi-
tion than a shop directly opposite in the 
same street. If a showcase be tried first on 
one side of an entrance for a short time and 
then changed to the opposite wall for the 
same length of time, a striking difference 
will be noticed in the number of people at-
tracted to look at the display in each posi-
tion. This point, of course, is only consid-
ered with displays inside the doorways, 
when there is no space available facing the 
street. The position, then, can be chosen ac-
cording to its power :of attraction. Then 
comes the question of height. The showcase 
should be at a convenient viewing height, so 
as to need no undue effort to view the dis-
play. Another feature to consider is light-
ing. If artificial light is required it may be 
either from the general light in the studio 
entrance or even lighted by miniature 
lamps fitted inside the showcase itself with 
a switch in some convenient place. Even in 
daytime, if the � entrance is dull, it pays to 
keep the showcase lighted artificially, the 
main point being that light attracts. 

Photographer Natusch 
of De. Kalb, Ill., does 
quite a little clever 
advertising.. He be-
lirres in fety words 
and plenty of white 
space, to make his 
ads stand out front 
the rest. 

Having attracted anyone to notice the 
showcase, what will hold their interest" If, 
on approaching closely, the display is found 
to be untidy or inartistic, the interest is 
not held, so the first thing should be an 
artistic case both inside and out. This does 
not necessarily imply an elaborate design; 
in fact, one rather simple and well balanced. 
The backboards should be subdued and of 
good appearance. Art boards or canvas —in 
fact, endless varieties of material —can be 
used at little cost, to cover the backboards 
forming a ground for the prints. Some high-
grade wall coverings cannot be beaten for 
effect, these, of course, being of 'the self-
colored variety, art shades or imitation can-
vas, etc. Now a word about the selection of 
"specimens." These should be interesting 
and topical. A Tecent wedding group, por-
traits of local celebrities, popular sports, 
concert or committee groups, all hold inter-
est. It is a very good plan to change not 
only the photographs but also the scheme 
of showcase dressing. The photographer of 
average artistic ability will have no trouble 
in devising fresh ideas, and anyone having 
noticed the showcase on a previous occasion 
is attracted by the change and interest is 
immediately renewed. 
The creation of a wish obviously relates 

to the specimens on show. They should be 
carefully chosen, not only for quality but 
also for their suitability to the display. 
Taking it for granted that we have a 

Photographs. 
We may live without Photographs 
But not so well 

Natusch 
The Photographer in Your Town. 
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Wm. L. Koehne of Chicago, Ill. One of the 
demonstrators at the Buffalo Convention. 
He will photograph children in the Model 
Studio. 

number of good prints, the final arrange-
ment should be well balanced as regards 
sizes, mounts, color, and general key of 
effect. For instance, one display may be 
solid dark background work, while a change 
could be made to light vignette and sketch 
or colored styles, the former being in a low 
key and the latter in a high key, with suit-
able case dressing schemes to each in turn. 
Such arrangement of well-selected prints 
will be pleasing, and the desire is created 
to have portraits taken in the styles and 
processes shown because they are distinc-
tive. "I want something like that," is what 
a customer thinks on seeing a pleasing 
style. Something distinctive—just the bit 
different from all others. To be distinctive 
one must show personality in his work, 
some power and character. This all creates 
desire and, which leads us to our fourth 
point, impels action. 

What has been the process of our adver-
tisement so far, step by step? First, to at-
tract clients by the power of publicity. 
Secondly, once attracted, their interest has 
been held by the pleasing arrangement of 
display. Thirdly, being pleased, they desire 
to have something like that which pleased 
them. Having the desire, they are natural-
ly impelled to action —to make an appoint-
ment for a sitting. So, right from the start, 
one point leads on to the next, and that 

should be chief aim of an advertisement. 
The four points we should have studied in 
detail act upon the mind subconsciously and 
instantaneously, but if a sitter says to you, 
"I came to be photographed because I 
liked the pictures in your showcase," it is 
certain that person's mind went through 
the process we have analyzed. In conclu-
sion, if a public display of work is neg-
lected the whole process is reversed and the 
bad advertisement is a vital danger to 
business, driving away instead of attracting 
custom. A little study of "psychology of 
the showcase" is well repaid.  —"B. J." 

Some Suggestions For Amateur 
Finishers 

TITH the coming of hot weather, the 
`̀ V Osgood Photo Supply Company, of 
Galesburg, Ill., found some cooling appli-
ance for their film tank developer an abso-
lute essential. After trying in vain to get a 
large-mouthed bottle, or a jar with cover, 
suitable for retaining the ice without let-
ting in the developer, they hit on a collec-
tion of old kodak film and film-pack tanks. 
Nearly every photo-finisher has some 

old tanks lying around. Make sure the gas-
kets are in good condition, break up the 
ice, fill the tank, close it, and drop it in the 
developer. Use as many tanks as necessary 
to bring the temperature of the developer 
down to the required point. It really works. 
For cooling their trays for amateur print 

developing, they purchased about twenty 
feet %" heavy lead pipe and made a flat 
coil through which they run the city water 
used for washing the prints. The developing 
dish rests on the coil, which is in the bot-
tom of the sink. It keeps the temperature 
just right, without ice or waste of time and 
water. 

The Osgood people would like very much 
to know what others are paying amateur 
printers, for instance, those who have no 
more skill than to print and develop eight 
hours a day, the type of man who averages 
six hundred prints a day just printing, de-
veloping and fixing, using Pako printers; 
no washing, drying or sorting. Also, what 
do other printers get for a day's average; 
what do they have to do besides what has 
been enumerated; and what is the average 
wage paid for this class of work consider-
ing a steady job the year around. 
Any of our readers who find themselves 

able to answer these questions can either 
write to us or to the Osgood firm direct. 
Incidentally we are always glad to print 
practical suggestions like those given. 
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Cleveland Photographers To 
Attend Convention In Party 

r̀HE Fowler & Slater Company, Cleve-
11 land, Ohio, have been very busy carry-
ing out all the arrangements to turn out a 
big  representation of  Cleveland photo-
graphers to attend the big Buffalo conven-
tion. The Fowler & Slater party will leave 
Monday night, July eighteenth, on the mag-
nificent steamer Seeandbee, the largest in-
land steamer in the world. Special rates are 
being offered by arrangement with the 
Cleveland & Buffalo Transit Line. Incident-
ally, those photographers who are taking 
advantage of the certificate privilege can 
use their tickets on steamers of the C & B 
line between Cleveland and Buffalo in either 
direction, without extra charge. 
Mr. H. M. Fowler, and Messrs. Crosier 

and Arundel will accompany the party on 
Monday night. Several other representatives 
of the company will precede the party so 
as to be on hand when the convention opens 
Monday noon. Fowler & Slater are hand-
ling room reservations, purchasing tickets, 
and reserving berths, and it will be largely 
due to their efforts that Cleveland will be 
properly represented at the National. 

Battling For The Wedding Photo-
graph Order 

APROPOS of our recent editorial entitled 
"Some Bad Business Practices," Martin 

Schweig, of St. Louis, Mo., writes us how 
he solved the vexing problem of finding 
some other studio endeavoring to force its 
way in where he had the order for photo-
graphs. In many cities the scurrying of 
photographers to make photographs at wed-
ding is almost a public scandal, and any 
methods are resorted to in the endeavor to 
make some negatives from which to force a 
sale. Here is Mr. Schweig's letter: 
"We were practically the originators here 

of the society wedding photographs. We 
have been photographing in the last eight or 
nine years almost every socially prominent 
bride. Within the last few years one studio 
here in particular has been trying to ape 
methods used by some of the photographers 
in other cities regardless of the fact that 
we had the appointment to take the pic-
tures. They have used every effort they 
could think of to be among those present, 
offering special newspaper publicity, which 
was a fake, or the offer of free photographs. 
"This sort of competition was very annoy-

ing for a time until we caught on to their 
game. Now when we make an appointment, 
besides telling the young lady how foolish 
and unnecessary it is to have anybody else 

I. Buxhaum of Brooklyn, N. Y. Mr. Bux-
baum will demonstrate his method of using 
the "pond/ emergency" lamp—just one C-3 
Mazda—at the Buffalo Convention. 

there, we tell her that we expect no other 
photographer to be present. 
"With due insistance on this we have met 

the situation very nicely, but we have to be 
continually on the alert." 

"Electrical Transmission By 
Photographs" 

By MARcus J. MARTIN 

ATECHNICAL 136-page illustrated book 
just published presenting in a simple 

and concise form the method of working of 
the various systems devised for the electri-
cal transmission of photographs. To those 
desiring to experiment full instructions are 
given for the building of a machine suitable 
for transmitting and receiving. 
The science of photo-telepathy is one that 

is growing in importance, and can be ap-
plied in ever increasing fields. Although 
barely emerged  from the experimental 
stage, photo-telepathy has already proved 
of great value. Its study will be found in-
teresting to any photographer. 
Published by Sir Isaac Pitman & Sons, 
New York, Toronto, Melbourne, Lon-
don, Bath, vloth bound, price $2.00. 
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WELL! 

�  HE IS HERE 
And you wi II 
have to have 
-=1°11 M = 

SEE Photographed 
Fdaz&KENDRICK 

(We want to continue this series of lantern-slide 
Of YOUR OWN.) 

Successful 
Lantern-Slides 
Used In 
Movie 
Theatre 
Advertising 

No. 22: BY FOLTZ & KENDRICK, 
W ILMINGTON, No. C AR. 

advertisements. Keep it Doing  by sending some 

Back To Normal 
By JAs. H. SMITH, of The Jas. H. Smith & Sons Company, Chicago 

HIS is a hackneyed phrase which is 
somewhat overworked in these latter 
days of changing conditions, of unrest, 

and to a certain extent of labor and busi-
ness depression, throughout the country. 
My observation, however, does not indi-

cate that the phrase has been used in con-
nection with the tendency, which I regret 
to observe is becoming quite prevalent, of 
ignoring the old system of lighting the sub-
jects for portrait work in the studio from 
one broad general source which will repro-
duce the features of patrons as they are 
almost invariably seen in their homes and in 
the varied walks of life, and adopting in-
stead, more striking and unusual effects. 
It is to the great credit of our best por-

trait photographers that they have not 
been swept off their feet by the fad now 
so prevalent for "something different" and 
for "fancy lightings," etc. I have now in 
mind an ex-president of the P. A. of A., 
as well as others who refuse to inflict upon 
their patrons, those inferior abominations 
of lighting, such as are never seen in real 
life, but which others offer as "something 
new," "the latest style in lighting," and 
which some patrons will accept rather than 
have it inferred that their photos are not 
up-to-date, even though the likeness is in-
ferior to those of the plain lighting. 
In advertising his wares a Kansas City 

dealer mentions "everything to satisfy the 
craze for fancy lighting." Whether he real-
izes it or not, he was right in calling it a 
"craze," and such a craze must soon pass 
because of a lack of merit. 

It is a good thing to introduce a change 
in your business if it has merit, or is an 
improvement upon the old. You would make 
that the only condition of changing a piece 
of apparatus, then why not apply the same 
test in lighting your subjects? Why should 
any photographer use a "spotlight" for 
producing some "new" effect, when by do-
ing so he produces an effect which the 
friends of the subject never saw, and which 
therefore fails utterly to produce the best 
possible representatipn of that subject, the 
result being neither artistic or beautiful. 

I have seen a vast number of so-called 
"fancy lightings" and "double lightings" 
but it has never been my privilege to see 
even one, which in my judgment would not 
have been greatly improved by using one 
source of light (properly blended, of course) 
and dispensing entirely with every double 
source of light. 

To me the great majority of fancy light-
ings now produced are lighting abomina-
tions, and I believe that the great majority 
of our best photographers are of the same 
mind, and it is surprising that so large a 
number should be willing to greatly lower 
their standards for quality of work in order 
to offer something "different," and which 
in the very nature of the case is destined 
to be merely a passing fad. Hence in my 
judgment those who first get "back to 
Normal" and back to a sensible system in 
their  lightings,  will  thereby  greatly 
strengthen their foundations for future 
prosperity. 
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�TisHeie�Maybe 
Thorwald Lee, of Minneapolis, on his re-

turn from a camping trip on the north 
shore of Superior, sends us a report of the 
upholding by the Minnesota Supreme Court 
of the Sunday closing law as regards pho-
tographic studios in that state. The Minne-
apolis boys last year, in an endeavor to en-
force a day of rest for all the photogs., had 
several who persisted in keeping their stu-
dios open, arrested. One photographer, fined 
ten dollars, appealed to the supreme court 
with the result just stated. 

Our old friend A. I. Wranitzky, formerly 
of Texas, and now running the Tampico Op-
tical Company, of Tampico, Mexico, dropped 
in on us the other day. Unfortunately busi-
ness conditions compel his return to Mexico 
without staying over for the convention. He is 
taking Mr. D. K. Miller back with him to 
add to his staff. He is doing a considerable 
amateur finishing business, using Pako equip-
ment. 

Hugh Carver, of The Fowler & Slater 
Co., Cleveland, tells us the following stunt 
which a clever faker tried to work on Jack 
Clifford, of Lakewood, Ohio. We are passing 
it on so that none of our readers will be 
taken in. About three-thirty or four o'clock 
in the afternoon, one day not long ago, a 
good-looking young fellow about 28 or 30 
years old, and well dressed, stopped in at 
Clifford's Studio. He wanted to make ar-
rangements for a sitting for his fiancee, who 
would drop in the next day. Also, he %#anted 
to order and pay for six prints, the most 
expensive style Clifford had in the show-
case. He knew that his fiancee would object 
to his paying for them, so he wanted to beat 
her to it, was his plausible excuse. All right, 
Clifford quoted him a price of $20.00: Ẁell," 
says the bird, going through his pockets, 
"I haven't that much on me, but I suppose 
you'll cash a check for me, since it's after 
banking hours?" Just about that time Clif-
ford began, as the French put it, "tremen-
dously to think," and commenced to alibi. 
The check was for $35.00. "I'll have to look 
and see if I have that much," he said, and 
took a walk through the back rooms. "No," 
he said, when he returned "I find I haven't 
$15.00  on  hand."  So  the  well-dressed 
stranger laughed it off and went his way. 
And did his fiancee  show up next day 
for the sitting? Yes she did, NOT! 

J. Kennedy of Toronto, Ontario, sends us 
the following tribute to H. B. Henderson, 
one of our pioneer home portrait workers, 
who died a few days ago in Bellevue 
Hospital, New York City. 
"Mr. Henderson was born in Kingston, 

Ontario; the son of a photographer in that 
city, but early in life he went to the Unit-
ed States. Years ago he was an active mem-
ber of the old L̀ens and Brush Club' of 
Boston, in which city he was connected 
with the Brookline Art Union; later drift-
ing into Home Portraiture exclusively. His 
work was most artistic and in a style of his 
own, which was very advanced for those 
times and made a great hit with the Four 
Hundred of the larger cities which he 
visited. Henderson retrained in Washington 
for some years, but of late has been in New 
York City, where until a year ago he ran 
the old Histed Studio on Fifth Ave. 
"Harry Henderson did not fraternize to 

any great extent with his fellow photo-
graphers, but will be remembered for his 
charming and picturesque personality and 
kindly disposition, by all who had the 
privilege of knowing him." 

John Q. Osborne, the first man to establish 
a photographic studio in Spokane, Wash., 
died on June twenty-fourth at the age of 71. 
His death followed a long illness. 

W. A. Bishop, Sandusky, Ohio, was re-
cently elected Commander of Erie Com-
mandery No. 26, Knights Templar. Con-
gratulations, Mr. Bishop. 

Mr. and Mrs. Bell, of the Bell-Larson Stu-
dios, Minneapolis, have just opened their at-
tractive new studio on Central Avenue, that 
city. The Bells were formely in Kansas City, 
and are now sole proprietors of the Bell-
Larson Studios. 

The Voorhees & Burdsal Studio, Dallas, 
Texas, suffered rather severely from a fire 
early in the morning of June twenty-sixth. 
Practically all of the equipment and fur-
nishings were destroyed. 

Frank Bean., former owner of the Bern 
Studio, of Cleveland, is enjoying a wonder-
ful vacation in Switzerland, his home coun-
try. He expects to return to the United 
States in the near future, however. 
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Dressing Up The "Cut-Price" Offer 

JOE HILLHOUSE, of Vicksburg, Miss., sends us an advertising stunt he used 
during April with considerable success. 

As he says in his letter to us, "the idea is 
an old one and almost worn threadbare by 
all kinds of advertisers," but the way he has 
dressed it up it strikes us as being well wor-
thy of reproduction here. 
He mailed out approximately a thousand 

of the "checks"—one of which we are repro-
ducing here—in Vicksburg and vicinity, 
together with an explanatory circular (very 
neatly gotten up) which we are reprinting 
below. 

inducement is in the form of a check, made 
payable to you for three dollars and fifty 
cents ($3.50), and which we are enclosing 
herewith. 
This check, if brought to our Studio 

during April, will be accepted as part pay-
ment on an order for photographs, the sit-
ting to be made during this month. 
Several months have passed since we re-

opened our beautiful residence Studio, and 
no doubt, our prices are well known to you. 
Of.course the three dollars and fifty cents 
will be deducted from our regular scale of 
prices, and also, in the larger sizes it is not 

1 -4-, 1082 CREDIT CHECK 
NOT BANKABLE /1C. z d.Xge_10 &de,  April 4th, 1921. 

Lhr H11111ausr -$tUbzn 
Pay to the /J 

orderer of _.  �i( �j• 

0 0 o THREE DOLLARS AND FIFTY CENTS - - -

LThE Xillhouse 4tubiv, 
This credit check, it used during April, 1921, will 

be accepted as part payment on photographs made 
during April. 

►H — 

V 

ej  3. 50   

I 

How to rvtt prices without making it seem to obvious. One of the credit checks used by 
Mr. Hillhouse in the business-getting scheme described on this page. 

"Of course," writes Mr. Hillhouse, "I 
could not do this if we handled a cheap class 
of work. As a rule, I am not a believer in 
c̀utting prices' to boost business, though 
there are times when it may be done profit-
ably and in a dignified manner, without low-
ering the standards and ideals of the studio. 
We make nothing cheaper than $15.00 a 
dozen and most of our work is in the larger 
sizes, so even with the reduction, we have 
still allowed ourselves a ' good margin of 
profit." 

And here's the circular, which explains 
the plan in detail: 

VICKSBURG, MISS., April 4, 1921. 

The Month Of April, coming as it does 
at the close of winter, with its disagreeable 
winds and showers, is usually, considered 
a "dull month" with photographers. 

Now we do not wish April to be "dull 
month" with us this year, and are therefore 
offering you a special inducement to have 
photographs taken during this month. This 

necessary that you take a full dozen photo-
graphs in order to apply the check on the 
amount. 
We are mailing out checks totaling about 

three thousand five hundred dollars ($3,500) 
to our friends in and about Vicksburg. 
The check does not necessarily have to be 
used by you personally, but when properly 
endorsed on the back, may be presented by 
a relative or friend. Naturally, only one 
check will be accepted on each sitting. 
In this offer you are not limited to one' 

particular size or price, but are at liberty 
to select from any of our styles of work. 
Perhaps you wonder how we can afford 

to make this unusual cash reduction. We 
will tell you candidly and frankly that we 
want to more than double the usual April 
business, and in order to do so, are glad to 
share our profits with you. 
We make sittings only by appointment, 

and by the way, our telephone number, 
which is 243, does not appear in the cur-
rent issue of the telephone directory. 

Studio Of Joe Hillhouse. 
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To safeguard the quality of 
your results on photographic 
papers use 

DLO 
We make it—we know its- right 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

.111 Dealers'. 
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Were * 0 0 & 
Goias¢ to 
l3uffal 

1 

n July18'"our Shop closes. Every imi 
on our force iss �oins to spend awnek 
with a notelx �C in his hand. %%Zereafter 
new ideas. nov methods. 
The thirty-ninth annual convention 

c f the Photos�raphers Association of-
America is s�oin� to be our huntin -
ciround. WelelicA'V PR1NGLE,8 
,service will lx. letter than ever-every 
elan will be Nvise to the n est Ideas in 

( 'the profession.. 
Well ap nrciate it if youll 
try toitx�kl that order 
till our rM1111 . 

PRINGLE tic M OTH 
181 • GEORGE • ST. 
TO R O N T O 

Pringle & Booth, Toronto commercial photographers, intend to attend the Buffalo Con-
vention in a body. Incidentally, they intend to let all their customers know why they are 
going. This is one of the ways to get real benefit from going to a convention. Make sure 
your customers know that you ARE going, and WHY. 

The Prevention of Halation 
BY D. C HARLES 

T HE causes of halation are a long 
way yet from being thoroughly un-
derstood. Each writer has his own 

pet theory as to what gives rise to this 
trouble, and how to avoid it, yet expresses 
surprise that apparently opposite methods 
and conditions do not exhibit the annoying 
feature. 
The truth is that there are many causes, 

and halation will not be obtained unless (as 
a rule) more than one of these is present. 
To begin with it is necessary to make 

some definition, such as to state that by 
halation I mean any spreading of light a-
round any portion of the image, and irre-
spective of scientific subdivisions, and by 
correct exposure I mean such exposure as 
will render a satisfactory amount of sha-
dow detail by ordinary methods of develop-
ment followed by printing on my favorite 
printing medium. That is to say, I propose 
dealing with the subject from the practical 
photographer's point of view with a reason-
able amount of latitude of terms, so that I 
hope no one will want to quibble with me 
on points of definition, so long as the con-
clusions of my arguments are agreed to. 

For instance, when I state that I find hala-
tion difficult to obtain, I know perfectly 
well that it is quite easy to obtain by plac-
ing a plate in contact with a sheet of black 
paper in which there are some pinholes and 
exposing the same to a source of light for 
sufficiently long. The image of each pin-
hole will be surrounded by halation more or 
less defined according to the degree of dif-
fusion of the light and the nature of the 
emulsion. What I mean by difficulty of ob-
taining halation is the difficulty of getting 
it in the camera, on subjects of quite "invit-
ing" a character, when using my favorite 
plates and lenses, whatever developer I 
may use, or whatever its degree of dilution. 
In that last sentence all the factors have 

been stated:—The subject, the plate, the 
developer, and what is so seldom suspected, 
the lens. In my opinion, when a bad case of 
halation occurs it is never due to one of 
these factors alone, and generally can be 
traced to more than two of them being pre-
sent so that by noting the conditions of each 
of those factors it becomes possible in many 
cases to avoid the combination of circum-
stances which are likely to accentuate the 

s: 
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PRINTING processes on paper, in the early stages, depended largely upon a medium in which to properly suspend the sensitizing emul-
sion. The first of these was albumenized silver paper. But the Collo-
dion process which was introduced in America between 1885 and i8go 
was a vast improvement upon the Albumen process. 
These were printing-out papers for exposure in bright sunlight, hence 

the name, P. O. P. The printing-out papers of the present are used largely 
for proof purposes. 
From HALOID Art-Proof Papers (Half Matte and Glossy) to the most 

delicate and artistic surfaces of HALOID Professional Papers, the same 
exacting care is exercised in the manufacture. This, by an organization 
trained in the exclusive manufacture of professional, amateur and com-
mercial papers, with quality as the first consideration. 

Ne. York Office 
say Fifth Ave. 

Let us tell you more about HALOID Papers 

The HALOID Co. 
ROCHESTER '. NEW YORK 

Boston Office 
tot Tremont St., at Bromfield 

Chicago office 
68 W. Wuh.ngton St. 

H A L O I D 

Alassiones in Progress of Photography—Series Seven 
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trouble. 
Of course it is the subject that usually is 

considered to be the principal source of 
halation, but beyond the very elementary 
proposition that without a subject one 
would be entirely free from the fault I am 
compelled to say that in a very great num-
ber of subjects which would seem to be pre-
disposed to halation there is not the slight-
est sign of it, and where a worker finds the 
undesirable feature occurring frequently in 
such subjects he will usually find it also, 
though less pronounced, of course, in his 
general output. The kind of subject that is 
supposed to be "difficult" from the halation 
standpoint is naturally one with abruptly 
marked contrasts, such as an interior which 
includes windows in the view photographed, 
a male sitter in evening-dress, and especial-
ly subjects which contain artificial lights 
whether diffused or unscreened. When sur-
prise has been expressed-at the absence of 
halation, or when merit is claimed for any 
special material or method it is always in 
connection with such subjects, but I wish 
to point out that although these do often 
exhibit the trouble in question, it is compar-
atively few cases in which it is not prevent-
ible. It is obvious that a variety of sub-
jects prone to halation contain detail in 
the high-lights comparatively over-exposed 
when compared with the detail in the sha-
dows. That is to say, that if one were photo-
graphing those high-lights alone a fraction 
of the exposure given to ensure satisfac-
tory rendering of the shadows would be 
sufficient. For instance, a large machine 
may contain black castings in shaded parts, 
while in a prominent position as regards 
light may be a dial consisting of white card 
bearing fine black lines (a volt-meter or 
pressure-gauge). If one were photograph-
ing the dial alone a quarter of normal ex-
posure would suffice, yet it is likely that 
six times the normal will not be overmuch 
for the black details. Therefore, the dial will 
have received quite twenty-four times the 
exposure that one would give it alone, and 
if any halation were present it would cer-
tainly obscure the fine black figures on the 
dial. Such a case as this is quite usual in 
the experience of every commercial photo-
grapher, who obviously cannot follow the 
advice of a correspondent who recommend-
ed that one should not expose so that any 
detail should penetrate the emulsion. He 
would be fortunate man who could limit 
himself to subjects that did not compel him 
to do otherwise. It is not suggested that in 
a case such as the one described the dial 
will be rendered as clear and brilliant as 
though it had been taken by itself, but the 

t 

writer has in his possession quite a num-
ber of such photographs in which the ma-
chinery is quite fully exposed and in which 
the dials can be read (with a magnifying 
glass in some cases) although the black 
lines in the photographs must be less than 
a five-hundredth of an inch in thickness. 
This description of subject is actually a 
greater test than the instances so often 
quoted of detail photographed against the 
light of factory windows. If these supposed 
remarkable instances are analyzed it will 
be found in a great many cases that the 
difference between the exposure required for 
the subject itself is not greatly in excess of 
that needed for the view through the win-
dow if the latter were photographed with a 
dirty piece of glass in front of the lens as 
in the actual case in point. If, however, the 
subject be photographed against a window 
which is itself the only or, at any rate, the 
main source of illumination the case is very 
different,- as the light which reaches the 
side of the subject facing the camera ob-
viously is far weaker than the direct light 
shining in the lens, and the disproportion 
between the exposures that would be suf-
ficient for the subject or for the window 
or view outside it are infinitely greater 
than in the examples suggested above. The 
disproportion is even greater than in sub-
jects in which the source of illumination 
(whether day or artificial light) is included, 
but arranged in a more normal way. What 
I am aiming at explaining is that the only 
sort of subject in which halation may be 
said to be inevitable or excusable is that in 
which not only is there a source of illum-
ination but in which also that detail is over-
exposed by some hundreds of times. Even 
then it will be found that if the other fact-
ors are favorable the halation can often be 
confined mostly within the illuminated area 
itself, and it will not be noticeable except 
in the rebate of the negative. The writer 
was asked, recently to .photograph a sub-
ject which seem the very limit as regards 
halation-inviting. A network of wires, the 
latter less than a sixteenth of an inch thick, 
was suspended seventy-five feet above the 
ground, and further wires connected this 
arrangement to the earth. The whole was 
about a hundred-and-fifty feet in length, so 
that on reducing the subject to 61,/2x8% 
the thickness of the wires could be seen on 
the ground-glass only as a very faint grey 
hair-line when examined with a powerful 
focussing-magnifier. The difficulty of the 
case was not diminished by the fact that 
the supports had to be rendered upright, 
so that a somewhat distant standpoint had 
to be taken and the axis of the lens was 
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Learn Photography 

OVi ng 
Pictures 

Portraits or Commercial 
from a successful progressive photo-
grapher operating 20 studios in large 
cities, and a producer of motion pic-
tures.  Earn 4" to 5100 weeklY•  c. I I /3r 
E — and pleasant orcupatlon for men 
and women. Three manhs' course: FREE BOOKLET 
all branches; day and night classes*    
expert Instructors; free use of up-to-
date equipment in modern stndim; easy payments: earn whil 
learning.  Call or write• for Booklet 0 

E. BRUNEL COLLEGE of PHOTOGRAPHY 
1269 Broadway. New York  134 So. Clark St.. Chicago. Ill. 
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You are looking for a real 

Proof Paper 
SEE Everybody has been. Ask your 

Dealer for 

_E 

1= 

SATING 
a glossy surface 

VELMAT 
a semi-mat surface 

If he does not carry it, write 
or wire 
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Howell Photo Paper Corp. 
901-927 Golden Gate Ave. 
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San Francisco, Calif. 

LOOKING FOR BARGAINS? 
THEN SEND AT ONCE FOR A FREE COPY OF OUR 

BARGAIN BOOK and CATALOGUE 
in which you will find listed hundreds of used 
and new Cameras, Kodaks, Lenses and Sup-
plies of every description at remarkable saving 
prices.  Every item sold is backed by our 

10-DAY FREE TRIAL GUARANTEE OR 
M ONEY BACK IF UNSATISFACTORY 
If you have a Camera or Lens and you 
wish to trade same for some other, 
consult us, as we may have just the 
outfit you want. 

CENTRAL CAMERA CO. 
124 S. Wabash Ave., Dept. A. W-1, Chicago, 111. 

The Wagenhorst 
"Hi-Power" Twin Arc 

Two arcs give 
a remarkable cov-
ering power in 
groups, keen defi-
nition, and better 
modeling,  plus 
speed, an essen-
tial combination. 

The stand auto-
matically holds 
the lamp, reflector 
and  diffusing 
screen at any po-
sition from 4'2" 
to 9'0" from the 
floor. 

The outfit in com-
plete including lamp, 
adjustable stand, re-
flector,  diffusing 
screen, rheostat. 20 ft. 
of 3 wire cable and 
12  Columbia  While 
Flame Carbons. 

Write for Circular 

M anufactured by 

I H. Wagenhorst & Company 
YOUNGSTOWN, OHIO 
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necessarily neither central nor square with 
the plate. In addition to this, the wires were 
moving slightly in the wind. Yet it was 
found possible to obtain a perfectly sharp 
map-like photograph of the wires, and in a 
couple of plates the surrounding landscape, 
both foreground and distance, was quite 
satisfactorily rendered also. 
Being of an experimental turn of mind, 

and wishing to test my theories as well as 
those raised by various correspondents, I 
arranged a test subject intended to include 
all the problems likely to give rise to hala-
tion. A Mazda lamp of three-hundred can-
dle-power was hung so that the etched let-
tering on it faced the camera. A large fo-
cussing-screen was supported in front of 
this, so that one of the sides of the wooden 
frame cut the image of the bulb but left the 
other half clear.  On the ground-glass 
(which was only a few inches from the 
lamp) two negatives were fixed with lan-
tern-slide strips, one a line and one a tone 
subject, still leaving part of the ground-
glass clear, and some scratches were made 
in both negatives. Still further complica-
tions were introduced by shading half of 
this arrangement with a thickness of trac-
ing cloth, and by sticking overlapping 
strips of translucent paper on the edge of 
the wooden frame. Close to the unobscured 
half of the lamp was arranged a group of 
objects that normally would be considered 
not an easy subject, taken as a whole, to 
photograph, ranging from a piece of cotton 
batting and a graduate half full of water 
to a bottle of Elon. A sheet of ground-
glass, to reduce the intensity of the light, 
separated this group from a similar set, 
which, however, contained even darker ob-
jects. To add to the difficulty, I pinned on 
the wall at the back a sheet of printed mat-
ter, this extending from the least illumi-
nated portion to immediately behind the 
bulb itself. Thus the subject could be con-
sidered to consist of a very powerful direct 
light, as well as brilliantly illuminated win-
dows of many shapes, sizes, and densities, 
many of them overlapping one another, as 
well as details of such nature in such po-
sitions that if serious halation occured they 
would be lost. Quite a number of plates 
were  exposed  upon  this  subject,  both 
backed and not. 
The plates were of two makes and of 

three varieties. It was found that with the 
stop which was used throughout an expo-
sure of three seconds on a backed ultra-
rapid plate gave not only a perfect render-
ing of the bulb with all the details imme-
diately adjacent to it, but also everything 
else except "the very faintest shadow gra-
dations. Printed with care on a contrasty 

paper, this gave a very fair reproduction 
of the whole, and a quite perfect result of 
the lighter portions. There was no halation, 
except faintly round the filament itself, 
though there was a little diffraction in the 
form of a few tiny lines radiating from 
it across the wooden bar previously refer-
red to. 
All the plates used were about the same 

speed, and the exposures given ranged from 
the three-second one to three times as 
much, then forty times, and finally two-
hundred-and-fifty times the original expo-
sure. Of the latter four plates were exposed 
and developed in different ways and with 
different developers. Regarding the amount 
of halation, it may be said at once that in 
proportion to the detail image—that is to 
say, as seen in the prints—there is very 
little difference between any of these great-
ly varying exposures. What little there is, 
is only to be seen immediately around the 
lamp; and in all the negatives, and most of 
the prints as well, every detail of the let-
tering on the bulb is plainly readable, and 
very little of this is lost on any of the 
prints. The filament itself is, of course, re-
versed on all excepting the first three-sec-
ond plate. 
The modes of development were as varied 

as the exposures. For instance, two similar 
plates, both unbacked, were exposed for two 
minutes each, and developed in M. Q., but 
in one case the developer was used in con-
centrated form, and for the other was dilu-
ted so that the plate took ten minutes to 
develop to equal density.  No difference 
could be detected. As a' matter of fact an 
enlargement was made from the slowly-de-
veloped one to the size of the original sub-
ject, and in this the gradation throughout 
is distinct, from the detail in the bulb itself 
to the darkest shadows. The line subject 
can be plainly read even in the part of it 
that is seen through the glass of the electric 
lamp, and the writer was complimented on 
the quality of the texture of the details by 
one whose familiarity with photographs 
must be such as normally not to arouse any 
enthusiasm. In this case the bulb was over-
exposed by forty times, and the other parts 
of the subject by six or eight times, and the 
plate was unbacked and softly developed. 
Of the plates which were exposed for over 
six times as much again as this one, one of 
them was unbacked and was of slightly 
greater speed. This "impossibly" overex-
posed plate was developed in Elon of such 
dilution that at the end of an hour it had 
not attained printing density, so was finish-
ed off with a little stronger. There is actu-
ally no more halation in this than in any 
of the more normally treated plates and 
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One Commercial Photographer's 
OiDinion 

"We are using Commercial Otho Films ex-

clusively in Commercial work and they 

are giving us splendid results. Freedom 

from halation was expected but the 

Film is better in every way than the 

plates we were using. To our surprise we 

were able to make instantaneous expos-

ures as late as seven p. m. in summer 

while their greater latitude permits of 

the long exposures for detail in deep 

shadows" 

Jsahel Curtis, Commercial Photographer 
of Seattle, Wash. 

There's a Film for practically every commercial 

need—Eastman  Portrait, Commercial Ortho, 

Commercial and Process. 

EASTMAN KODAK COM PANY 
ROC H E ST ER, N. Y. 

.411 Dealers'. 
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LOUR 
BLAC 

A 
PROFESSIONAL, 
F.RDUWMG PAPEP. 
OF 
Pow= Qu im 

Superior in rendition of negative 
value and in tone quality. 
Particularly desirable 

for SEPIAS. 

Defender Photo Supply Co., Inc. 
ROCHESTER, NE W YORK 

none in the windows, and although the 
quality of the gradation naturally is poor 
no detail is lost anywhere. Of the backed 
plates similarly ever-exposed, and developed 
normally for four minutes, prints show the 
best quality and gradation of any, though 
they are, of course, so dense as to make 
enlarging from them an utter impossibility. 
I do not propose to argue from this that 

any exposure and any method of develop-
ment will not bring out halation, but it 
does prove that if one uses plates that are 
reliable, it seems to platter little how one 
treats them. I would suggest to anyone who 
is frequently troubled with halation to ask 
himself if he ever congratulates himself on 
the rapidity with which his plates fix out. 
I think it will be found that a plate which 
is liberally coated with emulsion, and which 
therefore fixes slowly, will be found far 
less prone to halation in any circumstances. 

(To he concluded) 

S A V E M O N E Y 
O n E very P urchase 

Bass actually saves you real cash on every 
purchase of camera, lens or accessories. 

DON'T BUY BEFORE CONSULTING BASS 

BASS CAMERA CO. D o.. 8 C W.. Ill. 

Get Ready For The North Central 
Convention 

PRESIDENT J. R. Snow writes us that the Board are preparing a great, big 
common-sense convention for the meeting 
of the North Central Photographers Asso-
ciation at Minneapolis, Minn., October 3, 4 
and 5, 1921. All the regular features will be 
included, together with some really new 
ones. Announcements will be made shortly. 
President Snow and Vice-President Voi-

land will both attend the National Conven-
tion at Buffalo, and intend to take advan-
tage of many ideas or suggestions that they 
can find there to help make the North 
Central convention a success. Plan now to 
attend. The North Central has the money 
and intends to spend to the very best advan-
tage. 
"Let's just fill that big new Curtis hotel 

from the bottom to the top and show that 
the N. C. P. A. bunch are real wonders," 
writes J. R. Snow. 

STUDIOS FOR SALE 
For Sale—Studio in a first class location doing a 

first class business. Price reasonable. Address Smith 
Studio, Colville. Wash.  7-9-5 

For Sale—Studio, ground floor on the principal 
business street. One of Cincinnati's suburban towns, 
large territory to draw from. The only studio in 
town. Reasonable rent, flat for living purposes in 
connection if desired. Owner to retire. Rent very 
reasonable. Purchase price $850.00. Good proposition 
for man and wife. Simpkinson & Miller, 433 Elm 
St., Cincinnati, Ohio.  7-9-2 

Small studio in trade center of 5000. Two banks, 
twenty-five stores, no opposition. Offered by reason 
of age. Great opening for young man. Price very 
low. Address R-3, care of this journal.  7-9-4 

For Sale.—La France studio. Petersburg. Va. Doing 
high class business. Good field for commercial work. 
Very small competition. Low rent. Living apartment' 
attached. Fifty thousand population to draw from. 
Easy terms. For particulars, write A. W. Orpin, 112 
North 9th Street. Richmond, Va  a16-1-C 

For Sale—Well equipped studio, amateur finishing 
plant (also frame department) ideally located near 
the Luray Caves. Have been in business twelve years. 
Must sell on account of ill health. Desire to dispose 
by August 1st. Address M. S. Frensley, Main St., 
Luray, Va.  7-16-1 

Keystone Studio. Montgomery, West Virginia Op-
erating room 35x25, fine equipment. Furnished living 
apartment. A real proposition.  7-16-1 

For Sale—Up-to-date studio in prosperous com-
munity. First $1000.00 gets it. Write Mrs. E. L. Fors. 
lund. Madrid. Iowa.  7-1fi-1 

For Sale—Cleveland Studio. first class equipment, 
excellent location in threatre district. Rent $100.00. 
three year lease. Doing good business. Owner will 
sacrifice because of leaving city. DeMareo Studio, 
1323 Euclid Ave., Cleveland. Ohio.  7-16-2 

For Sale—Modern Photo Studio, Astoria, Oregon. 
Beat location in town. Must sell because climate does 
not agree with my health. For particulars, write to 
Modern Photo Studio, Astoria. Oregon.  7-16-1 
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Something New 

—and Well Worth While 

The 

Easy- Changed, 

Always-Ready 

BACKGROUND CARRIER 

Ru n  !R1 

!E■ ■EI 
E■ +ff0;1 iIHIME N � 1  

1. 

Every photographer who sees 

it, wants one at once. It solves 

the background problem. 

Manufactured and Patented by 

The 

Cutright-Sharps Co. Inc. 
Buckhannon, W. Va. 

 s 

Indoor FI otoffraphy 

GOER 
"DUGMAR" 

Super Speed  Ultra Quality Lens 

F: 4.5 

For speed and brilliancy without 
coma or flare, the Goerz Dogmar 
is in a class by itself. 

This baby photo is an illustration. Reflecting 
camera was held in hand, 1-75th of a second 
exposure, Standard Orthonon plate, lens at 
full aperture, ordinary room lighting—such 
remarkable results are common with the 
Dogmar. 

Each combination can be used separately, 
making ideal lenses for landscapes and artistic 
portraiture. 

Your dealer will show you the Dogmar. 
If he hasn't one, write us. 

C.D. GOERZ AMERICAN ODTICAL CO. 
EAST  54': 51 REE1 

NEW  YORK CITY 
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DEALERS WHO WANT YOUR TRADE 
ALBANY, N. Y. —F. E. Colwell A Co., 
465 Broadway. 

ATLANTA, GA. —Glenn Photo Stock Co., 
Eastman Kodak Co., 117 Peachtree St.  

BALTIMORE,  MD,—J.  Sussman  Photo-
Stock Co., 223-225 Park Avenue. 

BOSTON,  MASS. — Robey-French  Co., 
Eastman Kodak Co., 38 Bromfield St. 

BOSTON, MASS.—Ralph  Harris  A Co., 
"22-26 Bromfield St. 

CEDAR  RAPIDS,  IA. — Camera  Shop, 
306 Second Ave., East. 

CLEVELAND, OHIO —The Dodd Company, 
648-52 Huron Road. 

CLEVELAND  OHIO—Fowler  A  Slater, 
806 Huron Road, S. E. 

CHICAGO,  ILL,—Norman- Willets  Photo 
Supply, Inc., Le Moyne Bldg., 159 North 
Wabash Avenue. 

CHICAGO, ILL.—Sweet, Wallach A Co., 
Eastman Kodak Co., 133 North Wabash 
Avenue. 

DALLAS,  TEXAS. —Geo.  H.  Pittman  & 
Bro., Pacific and Ervay St., 3rd floor. 

DENVER, COLO.—Denver Photo Materials 
Co., Eastman Kodak Co., 626 16th Street. 

GALESBURG, ILL--Osgood Photo Supply 
Co. 

INDIANAPOLIS,  IND. —The  H.  Lieber 
Company, 24 W. Washington Street.   

JACKSONVILLE, FLA.—H. A W. B. Drew 
Company. 

KANSAS CITY, MO.—Kansas City Photo-
graphic Supply Co., 1010 Grand Avenue. 

LOS ANGELES, CAL. —Howland A Dewey 
Co.,  Eastman  Kodak  Co.,  510  South 
Broadway. 

MIL WAUKEE,  WIS.—Mllwaukee  Photo 
Materials Co., Eastman Kodak Co., 427 
\fliwaukee Street. 

MIL WAUKEE,  WIS. — Henry  Reimers, 
238-240 West Third Street. 

MINNEAPOLIS, MINN.—O. H. Peck Co., 
Eastman Kodak Co., 114 80. 5th St. 

NE W  ORLEANS,  LA.—Standard  Photo 
8apply Co., Ltd., Eastman Kodak Co.. 
125 Baronne Street. 

NE W YORK CITY.—George Murphy, Inc., 
57 East 9th Street. 

NE W YORK CITY. —New York ..Camera 
Exchange, 109 Fulton Street. 

NE W  YORK  CITY.— Willoughby,  Inc., 
110 W. 32nd Street. 

OMAHA, NEB . The Robert Dempster Co., 
Eastman Kodak Co. 

PHILADELPHIA, PA.—John Haworth Co., 
Eastman Kodak Co., 1020 Chestnut Street. 

ST.  LOUIS,  MO.— Hyatt's  Supply  Co., 
417 N. Broadway. 

ST.  LOUIS,  MO.— W.  Schiller  &  Co., 
6 South Broadway. 

ST.  PAUL,  MINN. —Zimmerman  Bros., 
Eastman Kodak Co., 380 Minnesota St. 

SALT LAKE CITY, UTAH.—Utah I hotu 
Materials Co., 423 Main Street. 

TOLEDO,  OHIO.— George  L.  Hahne, 
602 Summit Street. 

WINNIPEG, CANADA.—Duffin & Co., Lim-
Ited, 472 Main Street. 

Ground Floor Studio For Sale--In heart of fastest 
growing Michigan city with population over 15,000, 
many surrounding towns to draw from, twelve miles 
from Detroit. Studio established 1908. Building spe-
cially erected for studio and eight room flat above. 
Considered the most modern and complete plant in 
Michigan. Doing big portrait business, while amateur 
finishing. framing and kodak sales pay more than 
rent and all other expenses. Excellent opportunity 
for good photographer with business ability to ac-
quire well paying and ever growing progressive es-
tablishment. Net  proiit for last four years over 
$8000.00. Will sell at inventory price $10,000.00, noth-
ing for good will. Don't answer this ad unless you 
have no less than $4000.00 each down payment. I own 
the building and can give good lease. Will stay with 
purchaser for any reasonable time and show the busi-
ness to convince that its worth double the price  
asked for. Reason for selling, going to Europe. Ad-
dress S-1, care of this journal.  7-16-3-E.O.W. 

For Sale--Ground floor studio doing approximately 
$10.000.00 gross business per year in lively college 
town of ten thousand population. Located in heart 
of business section, paying low rent and occupying 
two floors. Equipment complete in every detail and in 
excellent condition for studio, commercial, amateur 
finishing and framing. Cash price of three thousand 
dollars only consideration. Don't write unless you 
mean business. Buyer should see this proposition in 
order to appreciate a real sacrifice. Good reason for 
sellinc. F.by's FLalio. Ifuntinoon. Pa.  7-16-3 

MISCELLANEOUS 
For Sale--One  . ( , ntury Grand Outfit complete, 

practically good a, new, used but very little, nine 
extra curtain holders, $135.00; also one D-5 Dall-
meyer. $75.00. Prices quoted for quick disposal. Ad-
dress R. E. Green, Hastings, Mich.  7-16-1 

Artistic Advertising Stickers! Interesting samples 
free! All kinds of parcel post labels and rubber 
stamps made to order. Edward Harrison, 940 Home-
stead Street. Baltimore, Maryland.  7-16-4-C 

For Sale--No. 8 Cirkut Latest Model, used only 
once, condition new. Regular equipment. Cost $297.00: 
first check for $200.00 gets it. Address The Bates 
Studio, Chariton, Iowa.  7-16-1 

DO KODAK FINISHING?—We're specializing on 
attractively printed, practical delivery envelopes at 
half what YOUR, printer charges. Send for samples. 
The Art Press. Fremont, Ohio.  7-16-TF 

For Sale-6%x81,5 Goerz Dagor lens in barrel, $50 
No. 10 Portrait Unar lens, 18 inch focus, F/4.5 covers 
11x14 plate. $200; No. 8 Century Studio outfit com-
plete, 11x14 camera and stand with 3 backs, $125; 
60 Eastman film developing hangers, 5x7, % list price. 
This equipment Is the same as new, only used it 
short time. Howard H. Redner, 1822 Fairmont Ave., 
Ft. Worth, Texas.  7-9-3-C 

For Sale—Bargain, Cooper-Hewitt pedestal lamp 
No. 6 Century camera stand. Baby holder. Five seven 
Seneca  plateholders.  Background.  Rockford  Mitre 
machine. Write for particulars. J. O. Avery, Mich-
igantown, Ind.  7-16-2-C 

Wanted—To buy modern one man studio in live 
small town. Full description, right price, moderate 
climate. D-1, care of this journal.  7-16-2-C 

Wanted—To purchase studio in New York City, or 
vicinity, in good locality. State lowest price and 
terms in first letter. C-2, care of this journal. 7-16-1 

Wanted—To buy good proposition in any locality. 
Price for cash must be consistent with present con-
ditions. Give full particulars. G-1, care of this jour-
nal.  7-16-1 



ABEL'S PHOTOGRAPHIC W EEKLY  75 7, 

To eliminate plate trouble due to hot weather 

use 

CENTRAL PLATES 
Our emulsions are specially toughened to stand 

the hot climates. 

OT-W 

Central Dry Plate Company 
New York St. Louis, Mo.  San Francisco 

FARE $556 DAILY BETWEEN 
1-- CLEVELAND & 

L'  - I1�  BUFFALO 

i 

R 

NM a 
k 

The Great Ship "SEEANDBEE" 
The largest and most costly steamer on any inland water of 
tho world. Sleeping acco m modations for 1300 pa+svnwers. 
"CITY OF ERIE"  I "CITY OF BUFFALO" 

- -- -3 Magnificent Steamers � � 

D AIL Y B ET W EEN 

CLEVELAND AND BUFFALO 
►Y cavc  cicv g ►Y kat TO NOV. 15tH 

I.rsrc Cleve  - 9:  P. M.  l,rnve Buffalo - 9:00 P. lot. 
Arrive Buffalo  - 7:30 A. I.I.  Arrive Cleveland 7s$0 A M. 

(EASTERN STANDARD TIME) 
Connections at Buffalo for Niagara Fags and all Eastern and 
Canadian Pointe, and at Cleveland forCedar Point, Put-in-Bay 
Toledo, Detroitand ail points West and Sootbweat. Railroad 
tickets rending between Cleveland and Buffalo are Rood for 
transportation on our steamers. Ask your ticket agent oz 
tourist agency for tickets via C. & B. Line. 
New Tourist Automobile Rate—$10.00 Round Trip with 
2 days retsaa IimiG for cars not exceeding 1P7 in. wheelbase. 

13eaati[aBt colored sectional puzzle chart of The Great 

ask for our 32-page  an d d'esciiipftive booklet Also eme. 

Cwi  _THE — CLEVELANpevelBUFFALO OLio  T �S1T CO. 

Columbia 
White Flame 
Photographic Carbons 

The standard for all types of 
photographic arc lamps— 

It will pay every photographer 
to learn the advantages of us-
ing the white flame arc for 
studio lighting. 

Write for Information 

National Carbon Co., Inc. 
Cleveland, Ohio  San Francisco, Cal. 

In Canada 

Canadian National Carbon Company, Limited 

Toronto 
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CLASSIFIED ADVERTISING 
Italic  type  at  double  the  rates  quoted. 
Count every word, number and initial, includ-
ing heading, name, and address. CASH MUST 
ACCOMPANY ORDER. Advertisements not 
accompanied by remittance will be returned. 
Help Wanted Advertisements, when desired, 
will  be  repeated  until  order  cancelled. 
Miscellaneous and Studio For Sale advertise-
ments will not be accepted on that basis. 

SITUATION WANTED: Under 80 words, one 
Insertion free. Additional words,  2e  each. 
Extra insertions, 2e per word. No advertise-
ment less than 60c. 
HELP WANTED: 3e per word. N9 adver-
tisement less than 76c. 
MISCELLANEOUS: Se per word. No adver-
tisement less than 76c. 
STUDIOS FOR SALE: Sc per word. No ad-
vertisement less than $1.00. 
ANSWERS IN OUR CARE: 10c extra for 
Each Insertion. 

For Sale - IIxl4 Seneca view camera, one double 
plate holder and carrying case. Camera fitted with 
l6xl2 back for commercial work and 7 double plate 
holders for same. Only used twice and is new. New-
man's Studio, Chanute, Kansas.  7-16-2 

A real snap: 3-A, Dallmeyer Portrait Lens; No. 2 
Century studio small camera; 8x10 view outfit: Bltrke 
R James Ingento enlarging outfit; rapid printing 
machine: display case; three lenses; two posing chairs: 
one child's posing set and retouching stand. All for 
$430.00 or will sell any one piece separate. All items 
in first class condition. Best reason for selling. If 
interested write Mrs. S. O. Brickson, Brnvm:u Flats, 
Moorhead, Minnesota.  7-16-1 

HELP WANTED 
The insertion of an advertisement under 

"Help Wanted" carries with it the obligation 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc., 
promptly. The editor of ABEL'S will appre-
elate being advised when employers fail to 
accord this courtesy to employes. 

Help Wanted--Experienced person wanted in our 
finishing laboratories. Must be expert on enlarging, 
copying. coloring and lantern slide making. We have 
fine and up-to-date equipment. Address Tampa Photo 
& Art Supply Co., Tampa, Fla.  7-9-2 

Wanted At Onee—Reception room lady.  Selling 
ability important. Permanent position to the right 
party. Give references and state salary. Pohle Studio, 
9 West Chippewa Street, Buffalo, New York.  7-9-TF 

Wanted---We have good steady positions now for 
two good all-round men. Salary $30.00 per week and 
commission. Give age and experience and send sam-
ples w;th first letter. W. It. Loar & Son, Grafton, 
W. Va.  7-16-2 

Wanted  First class commercial operator. one who 
is qualified in all commercial branches. Must know 
how to drive an auto. State salary and experience. 
C. H. Poland. 180 S. Main St.. Memphis, Penn. 7-16-4 

Wanted -Would like to procure the services of a 
good reliable solicitor. especially for home portraits. 
Kindly give references and terms when writing. P-2, 
care of this journal.  7-16-3-C 

Wanted Reliable portrait operator who can work 
under the light in the studio or make sittings in the 
home. One with ability to put backgrounds in nega-
tives. Apply at Abel's Weekly Headquarters during 
the convention at Buffalo. New York.  

Wanted- Frst class retouchers. Photographers Re-
touching Service. 4861 Woodward Ave.. Detroit. Mich. 

7-16-" 

For a SIMPLE. INEXPENSIVE PAPER gì-
ing beautiful SEPIA PRINTS try a package of 

PAGET SELF TONING PAPER 
Send for saiaple print and list 

N'ILLIS & CL WENTS 
PHILADELPHIA, PA. 

Wanted—At once, first class commercial photo-
grapher. Fine opportunity and steady position with 
live concern. Address with terms and references or 
experience, Y-1, care of this journal.  7-16-1 

Wanted---An all-round helper (either lady of gen-
tleman). One who can assist at retouching and be 
willing to help in any capacity. Must have good 
personal references. Send full particulars in first 
letter and state salary expected. Newman's Studio. 
Chanute. Kansas.  7-16-2 

RETOUCHING 
RETOUCHERS FOR THE TRADE. Quick consis-

tent service since 1906 by experienced retouchers. 
JUST SHOOT 'EM RIGHT ALONG—don't be timid. 
NATIONAL RETOUCHING SERVICE, 4664 Cottage 
Grove Ave., Chicago, Ill.  1-22-TF 

RETbUCHING acquired in 30 to 90 days by the 
Clarke system of teaching. Only school of its class 
in the country. Limited registration. Act Quickly. 
CLARKE SCHOOL OF RETOUCHING, 760 E. 47th 
St., Chicago, M.  4-30-TF 

Coloring, retouching capably handled by an expert. 
Mildred Black, Studio, 760 Prospect Ave., Cleveland, 
Ohio.  7-9-3 

Photographers!  To show you how expertly and 
promptly we can handle your retouching by mail, we 
invite you to send a sample negative to be retouched 
free. We would not make this offer if we were not 
confident of pleasing you. Large heads and fancy 
lightings a specialty. Russell & Russell, 113 W. State 
St., Rockford, Ill.  7-9-3 

Retouching— PhoWgraphers! Will good retouching 
plus prompt service satisfy you? Try it. Send your 
negatives to Vene Fidler, 1712 Moreland Ave., Balti 
more. Md.  7-16-1 -t 

SITUATIONS WANTED 
The insertion of an advertisement under 

"Situation Wanted" carries with it the obliga-
tion on the part of the employee to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of ABEL'S will appreciate 
being advised when employes fail to accord 
this courtesy to employers. 

Situation Wanted by an experienced photographer 
as all-round assistant. C. J. Brandt, 310 W. 3rd St., 
Muscatine, Iowa.  7-9-3 

Position Wanted by a Photographer. Will consider 
renting a studio or will handle a branch studio on 
toot terms.  Ira A. Hickok, General Delivery, St. 
Paul. Minn.  7-16-2 

SFPL 
Send for new booklet describing "control 
at full opening" and containing a list of a 
few prominent users of the 

STRUSS PICTORIAL LENS. 

FRED W W. KEASBEY 
Box 303 Morristown, N. J. 
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The customer appreciates 

q Liali ty—make the print on 

r̀he paper without a 
disappointment 

EASTMAN KODAK COM PANY 
R©C H E STE R, N. Y. 

.111 Dealers'. 
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The sound reason for Film 
success is the fact that with 
Film the photographer can 
make better negatives. Use 

EASTMAN 

POR r FRAIT F1 LM 

EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 

J11 Dealers'. 


