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for your Holiday Portraits
€J At Christmastide no gift brings greater 
j o \  than an artistic and life-like portrait  on 
Cyko,  the paper which is the choice of the 
professional photographer  who places quality 
above every o ther  consideration.

(J For sepias, in anv desirable tone  that 
taste or preference dictates,  or for warm 
black-and-whites ,  C y k o  plasticity and lati­
tude  have never been equaled.

CJ Place your  orders early.

Ansco Com pany
Binghamton, X. Y.

GROSS MAIL CIRCULATION 2929 NET MAIL CIRCULATION 2821
All studio owners, professional dealers, the best known traveling 

men and demonstrators, and some employes
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PREPAREDNESS for Fall and Winter work DEMANDS 
that HAM M ER PLATES form part of every well equip­
ped photographic outfit.
With special Brands for special needs, all of high speed and 
quality, they are a necessity in every studio.

Hammer’s Special Extra East (red label) and Extra Fast (blue label) 
Plates for field and studio work and 

Hammer’s Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color values.

H a turner Dry-Plate Co.
Ohio Ave. and Miami St. - St. Louis, Mo.

Don’t Adjust Your Sittings to the Weather 

Adjust Them to Your Own Convenience
The pre-hob'day season of dark days and bright business 

prospects is at hand.
Why not put yourself in a position where every hour and 

every plate count a full hundred per cent for you? You can­
not afford to waste good plates from insufficient light nor 
precious hours by putting off sittings for favorable weather.

The Halldorson Studio Flash Lamp
gives you full command of your time and supplies you with 
the most convenient and reliable lighting system that you can 
install. Up to a million candle power of beautiful diffused 
light; no under-exposures; no resittings; no moves; five ex­
posures without reloading; easier used than daylight.

Send for full information including booklet on flash­
light—free.

The Halldorson Co.
1770 W ilson Avenue CHICAGO
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CO-OPERATIVE Advertising. V ery little has been said about 
the great display of display advertising that was exhibited at the 
Milwaukee Convention, the collecting and arranging of the specimens 

being the work of Clarence Stearns of Rochester, Minn. We have seen 
collections of advertisements of a general nature at advertising clubs be­
fore but never such a thoroughly comprehensive exhibit of advertising 
pertaining to one craft or business. We were fortunate in being able to 
persuade Mr. Stearns to let us keep the collection intact and there is much 
in it that we shall use in our pages from time to time.

We noticed hundreds of photographers examining the various speci­
mens, copying the words and even photographing them and undoubtedly 
there were many who were given a newer and firmer belief in the efficacy 
of printed salesmanship.

The advertising talks given at Milwaukee seem to have aroused a 
fresh interest in community or co-operative advertising. We have ever 
maintained that professional photography lent itself most readily to ad­
vertising of this nature. In almost every city will be found one or two 
studios that make a practice of advertising steadily, all the year round. 
Even that advertising helps all the other studios in town but they get the 
benefit of it for nothing. Still, much more business could be obtained 
by intensive advertising, more frequent and in larger space. That is 
usually beyond the means of any one studio but easily accomplished by 
several studios pooling their advertising appropriations and advertising 
jointly. Curiously enough, while each group of photographers that has 
tried co-operative advertising, announces that the results have been very 
satisfactory, it is only seldom that the dose is repeated a second year. 
We believe that this is mainly due to the fact that some live wire in the 
town gets enthused the first time and undertakes to interview the various 
studio owners and raise the necessary funds. He gets through with it 
the first year but encounters so many rebuffs and arguments and is so 
frequently asked, “what he is getting out of it,” that he gets discouraged 
and lets the whole matter slide next year. We know this has happened 
in many instances. As a remedy to this, we suggest that any photog­
rapher who has faith in the proposition and would like to see it tried in
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his locality, call on the advertising manager of the local newspaper and 
put the matter in his hands. Usually the newspaper man will fall in 
with the idea and do the necessary soliciting and working up of the propo­
sition and he is more likely not to get so discouraged as a photographer 
would who has to call on his competitors.

Several cities have written in to us for specimen ads. for use in 
co-operative advertising and have asked how the advertising fund should 
be raised and prorated. Of course, the bigger studios should pay more 
than the smaller ones. A written promise should be obtained from each 
studio to guarantee to pay so and so much each month into the fund. Or 
it might be tried out in the way they worked it at Wichita, Kas. There 
they agreed among themselves to spend so and so much money on co­
operative advertising previous to the Christmas season. No one man was 
asked to pay any stated sum, but after Christmas, when the bills for 
advertising came in, those who had agreed to participate, produced their 
account books and showed how much they had done during the Christmas 
season. Then the necessary amount was raised by pro-rating it among 
the studios in proportion to the amount of business done. Of course, this 
calls tor a certain frankness about business affairs which may not suit 
everyone.

But, after all is said and done, business cannot be got without going 
alter it and to go after business costs money. A local advertising cam­
paign may cost anywhere from $200 to $800 to cover the Christmas period. 
This is a lot of money for one concern to shoulder but figures out a mere 
trifle when borne by ten or fifteen studios.

Springfield, Mass, is going in for co-operative advertising this year, 
the work being undertaken by a local newspaper ad. man. Pittsburgh 
is contemplating a campaign. What other city can we mention as 
following suit?

Single Copy Price of Abel’s 
Goes Up

COMMENCING with this week ’s issue 
^ " ' e  find it necessary to raise the single 
copy price of Abel’s to ten cents. As usual, 
we regret the necessity of this step, and 
have held off as long as possible. The sub­
scription price of Abel’s will remain, as here­
tofore, at $2.f>0 per year.

Getting The Christmas Business 
In Early

H r  HE Aiken Studio, Dodge City, Kansas, 
1 in an effort to obviate the usual rush of 

last minute orders before Christmas, is send­
ing out to all prospective sitters an envelope 
size card offering an extra print as a special 
before December first. Another good point 
inducement to bring the people to the studio 
is the offei of a down payment with the sit­
ting, the balance to be paid when the pic­
tures are called for. This is very much on 
the order of what so many other stores ad­
vertise: “A small deposit now will hold any

article in the store until Christmas,” and 
should appeal greatly to the women. The 
card is worded as follows:
Dear Madam:

Some of our customers in order to insure 
themselves of the best we can give in time 
and service are already making arrange­
ments for their sittings for Christmas Pho­
tographs.

There are so many real good reasons why 
photographs make the best of Christmas 
gifts that you are surely going to give 
some this year, and I am writing this to 
urge you to have the sittings made early, 
the earlier the better. It will mean better 
pictures for you and more time for us.

As an additional inducement we are going 
to give you one 11x14 print with every order, 
amounting to $10.00 or more, given us be­
fore December 1, 1020.

You don’t have to take the pictures now. 
Just pay $1.00 at time sitting is made, and 
balance when you get them—any time be­
fore Christmas. Bring this card with you.

Yours respectfully,
THE AIKEN STUDIO.
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ON this page every week will appear a recent advertisement of 
some photographer. Some will be good — some may be poor, 

£ but it is rare  tha t an idea canno t be g leaned from  the o ther fellow ’s w ay of 
5 pu tting  things. Som e we will criticize, som e we will praise. If dem ands on 
~ our space are too g reat m aybe we w on’t do m ore than publish the adver- 
§ tisem ent. But in any event, w atch  this page, and  if you d o n ’t file A b e l’s 
S tear these ads out and  keep them  for future reference.

Pittsburgh Section No. 2, P. P. S. 
of Pa., Hold September Meeting

A delightful meeting was held by P itts­
burgh Section No. 2, Professional Pho­

tographers Society of Pennsylvania, at the 
Della B. Hayes Studio, Butler, Pa., on the 
afternoon and evening of Sept. 28th. A 
special car was chartered from Pittsburgh to 
Butler and about thirty-eight persons a t­
tended.

The afternoon was spent socially, refresh­
ments being served by Miss Hayes. The 
business meeting was unusually interesting, 
Mr. Diehl making an excellent talk on the 
better business convention at Milwaukee 
and emphasizing the worth of co-operative 
advertising.

Dinner was served in the evening at the 
Y. W. C. A. after which the special car re­
turned to Pittsburgh.

THOMAS M. JARRETT, Sec’y.

Winners of Blue Ribbons in Ex­
hibit of Commercial Photography
at the International Convention 

Photographers’ Association of 
A m erica, M ilw aukee,

Aug. 23rd to 28th
Henry Fuermann & Sons, Chicago, Archi­

tecture—Exterior.
Housen, Minneapolis, Minn., Merchandise in 

Studio.
Wm. T. Barnum, Chicago, Merchandise out­

side studio.
Keedy Studios,Chicago, Fashions and models.
Brown & Rehbaum, Milwaukee, Wis., Motor 

industries.
Webster Bros., Chicago, 111., Colored photo­

graphs, transparent dyes.
Bartz, Youngstown, Ohio, Colored photo­

graphs, oil.
Wm. T. Barnum, Chicago, Banquets.
Russell, Lowell, Mass., Panoramas.

Henry Fuermann & Sons, Chicago, 111., 
Broimeds.

Wm. T. Barnum, Chicago, 111., Industrial, 
Interior with life.

W. A. Bartz, Youngstown, Ohio, Industrial, 
Interior without life.

Wm. T. Barnum, Chicago, Resident’al in­
teriors.

Wm. T. Barnum, Chicago, Agriculture and 
horticulture.

Edwin Levick, New York,Marine photography.
Swadley, San Francisco, Calif., Aeroplane 

photography.
Kaufmann & Fabry, Chicago, Birdseye pho­

tography.
F. O. Bemm, Chicago, Statuary.
E. K. Emslie, Flint, Mich., Animal photog­

raphy.

Putting off the 
order for those 
Christmas Por­
t rai ts  is like 
buying the cus­
tomary Necktie 
on Christmas 
Eve—it’s never 
v e ry  satisfac­
tory hut it has 
to do!

The Kossuth Studio
1219 Chapline Studio

GERMAN FIRE INSURANCE BUILDING
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Stage Folk and The Studio
B y L . P E T R IE

A GENERAL idea is undoubtedly preva­
lent that the photographing of “pro­
fessionals,” i. e., stage people, is one 

of the easiest things that fall to the lot of the 
studio worker.

Admittedly their artistic culture and tem­
perament, their bonhomie, their ofttimes charm­
ing features and strongly marked individual­
ism, helps to inspire in the operator a high 
ideal of his work, and makes it an undoubted 
pleasure to him.

But the mere fact of a person assuming ex­
pressions in the studio that he or she has by 
long practice identified with a character on 
the stage is not sufficient. The same applies to 
pose generally.

The conditions under which they are seen on 
the stage and before the studio camera being 
so vastly different, and the idea being to con­
vey that stage atmosphere, we have to consider 
what means to adopt, what to emphasize, and 
what to reduce to gain the required result.

Facial expression, exaggerated on the stage 
to convey its meaning to possibly a vast audi­
ence, becomes more or less grotesque repeated 
in the studio.

The advantage cf making oneself acquainted 
with the “character,” and of seeing its portray­
al on the stage if possible, is very obvious. 
Fortunately the ladies and gentlemen of the 
“profession” are very helpful people; no 
trouble is too much for them; they do not be­
come irritated by long sittings—often very 
necessary—and are pleased to place themselves 
entirely in your hands.

Make-up for the camera portrait is an art 
in itself; color generally should be “taboo,” 
all possible facial lines should be produced 
naturally, and if it is then seen that certain 
bin's requiring accentuating, do this with the 
“pencil" under the lighting conditions that will 
appertain when exposure is made. Avoid a 
“mask-like” face of all things—animation of 
expression should be maintained, even to the 
movement of the eyes, so avoiding that un­
blinking stare that mars, so often, otherwise 
good work. Seldom be satisfied with one light­
ing effect only for a study in expression; a 
change cf lighting may often bring out the 
more salient effects, truer to the character 
portrayed.

When the lighting is arranged to one’s satis­
faction, then study, as before said, whether im­
provement can still be made by a touch of 
“pencil'' or powder—a shadow deepened, a high 
light “picked up.”

Finally, get your sitters to “work,” to vis­
ualize and express the character—even to re­
peating some of their lines—to work up to the

moment of its highest emotional point, and 
then—and this is where your stage people help 
you so much—to hold themselves for that sec­
ond to enable you to secure a picture that shall 
be convincing and human.

The subtlety of expression, subdued but still 
convincing, is what should be aimed at. With 
“pose,” again, one will often find quite a degree 
of nervousness and uncertainty in the sitter if 
asked to “work,” say, from right to left, in­
stead of from left to right, the latter having 
been the stage position. A very well known 
and charming comedy actress found the great­
est difficulty in “working” from the opposite 
side of a table to the one she had been used to, 
the change being advisable for various reasons.

Quality of technique is called for in a very 
high degree in this class of work; press re­
production has to be considered, and the vi­
tality and arresting power of a stage portrait 
always kept in view as its most valuable asset.

Correcting An Erroneous 
Statement

IN  a recent editorial, while discussing the 
* possibilities of the Daguerre Memorial 
Building a t Winona Lake which is being 
bought by the Photographers’ Association of 
America, we mentioned that the collection 
of photographic material gathered by the 
late Professor Smillie at the Smithsonian 
Institute was getting but scant attention ana 
was in danger of being displaced, sooner ox- 
later, for what the officials might consider 
more important matter, and we suggested 
that the Daguerre Building would make a 
suitable home for this collection.

We have received a letter from Mr. W. de 
C. Ravenel, Administrative Assistant to the 
Seci-etary of the Smithsonian Institute, in 
which he says that this collection is a very 
interesting and valuable one and that it is 
the constant aim to increase the educational 
value and historic impox-tance by adding to 
it such authentic specimens as will sexwe to 
illustrate the important advances made in 
the science of photography. Accoxding to 
this our statement was erroneous and we 
are very glad to take this opportunity of 
con-ecting the impression we may have 
given. The i-ecoi-ding of the origin, growth 
and progress of photogxaphy are fa r too 
important to be neglected and it could not 
be in better hands than with the officials of 
the Smithsonian Institute. We must admit 
to having a regret that the collection can 
not be placed in the cai-e of the P. A. of A. 
but it is pxobably better off where it is.
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“To develop in all of us all that is best in 
us,” is the motto of “The Ansco Developer,” 
the clever little house organ edited and pub­
lished monthly by the employes of Ansco 
Company, Binghamton, N. Y. It is a most 
democratic journal, and is just as ready to 
take a fall out of the “big boss” as the hum­
blest worker in the ranks. All of which is 
good stuff. Our old friend, B. B. Snowden, 
and ex-associate editor of the now defunct 
Amateur Photographer’s Weekly, is consult­
ing editor.

Frank J. Curry, Philadelphia dealer in 
photographic supplies, has bought the two 
properties at 812 and 814 Chesnut Street 
and when alterations are completed will have 
a store 40x123 feet.

Now that women have the vote, more than 
one husband wishes the election was over, 
as witness the following: Mrs. Bilks was 
greatly interested in politics, and her wifely 
duties in consequence were being seriously 
neglected. Finally Mr. Bilks decided the time 
had come for desperate measures. His pic­
ture was published in connection with some 
club activities, and when it appeared in the 
newspaper his v/ife, duly horrified, ex­
claimed: “Why, John! You have only one 
button on your coat.” “So glad you noticed 
it,” rejoined John, in tones of honeyed sweet­
ness. “That’s why I had the picture taken.”

“Great minds with but a single thought—” 
One photographer in Kentucky and another 
in Louisiana, both with ground door loca­
tions, run paying confectionery departments 
in connection with their studios. Combining 
“Fotographs and Fudge,” as it were.

Here’s another man who was left out when 
we published the list of those who attended 
the “business-club” dinner a t the Milwau­
kee Convention: R. E. McCann, Rotarian, 
Fort Smith, Ark.

Frank Roy Fraprie, editor of “American 
Photography,” of Boston, Mass., is making 
an extended tour abroad, including in his 
itinerary England, France, and Germany.

H. C. Chaffee, formerly of Ipswich, So. 
Dak., has purchased the Schlacht Studio, at 
Bowdle, and has taken possession.

One of the Ansco demonstrators is respon­
sible for the following:

I called on a photographer the other day 
and asked how much bromide he was using. 
“Oh,” he said, “I use an exaggerated solu­
tion.”

This incident happened in Ohio some time 
ago: It seems the photographer in question 
had had a small line of Ansco supplies at 
one time. When I called the photographer 
was out, but the wife was very much in 
evidence. “So you’re with Ansco Co. ? Well, 
we used to handle Ansco cameras and papers 
when Old Man Ansco was alive. But when 
he kicked the bucket and the young fellers 
got to running things they wouldn’t let us 
sell their stuff any more.”

Fred H. Seligman and Nina Wayne Grau, 
of the Long Pine Studio, Long Pine, Nebras­
ka, think that many photographers who feel 
it is necessary to be in the cities fail to 
realize the possibilities “out in the sticks.” 
Even out in the country the people want the 
best and are willing to pay for it. They 
merely need educating up to a proper stand­
ard. The Long Pine Studio gets from $12 
to $35 per dozen.

According to “The Amateur Photographer 
& Photography,” the motion picture is great­
ly influencing the work of the pictorial pho­
tographers of California, as evidenced by the 
work of those Californians represented in 
this year’s London Salon of Photography. 
We quote:

“There is little doubt that in many cases 
the pictorial output of these workers has 
been largely influenced by the kinemato- 
graph. This is especially noticeable in the 
work from Los Angeles. This part of the 
world appears to be ideal for the pictorial 
photographer with original ideas and a 
ready camera. The workers apparently have 
many opportunities for stage settings and 
remarkable experiments in lighting, to say 
nothing of an unending supply of models. 
Amid such circumstances, it is not surpris­
ing that the dramatic tendencies and possi­
bilities for remarkable compositions that the 
conditions offer are to be discovered among 
the productions which hail from California, 
and which are to be seen on the walls of 
the exhibition.”
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The Relation of Cost-Finding to Price-Making in Com­
mercial Photography

By H o w a r d  M. W e b s t e r

(  Concluded)

We take our ovei'head, selling cost and ad­
ministration, and we have brought it down to 
a point so we know how much is the cost per 
table at which each one of the girls is selling 
for overhead. Then we know how much per 
hour we are paying that girl, and we add the 
two together. At the present time that rate 
is 71 cents per hour on a $25 a week worker. 
On a higher paid worker it will be more, of 
course, and on a lower worker it will be less. 
We will take the 71 cents per hour. If the girl 
spends an hour on this photograph we don’t 
merely add the 71 cents to the 75 cents, but 
take the profit that we want to make on the 
labor in the color department and our over­
head, which is an investment, and we have a 
right to make money on our overhead as well 
as anything else, because we are buying it, 
and have to sell it again and to do it at a 
profit. Say we want to make a profit of one 
hundred per cent on the work of that color 
department, which we are entitled to, but we 
are not always able to do it. But we will not, 
and we have found out we cannot, vary from 
this rule here as our base. Here we would have 
a selling price of the product that comes in, 
the finished product that comes from the color 
department, of $1.42. That, added to the 75 
cents which was the proper selling price for 
that photograph made for color when it came 
out of the printing department, gives us our 
selling price, which would be $2.17. That 
would be the selling price of our colored pho­
tograph. But that comes nearer to 20 cents 
than anything else, and we wouldn’t deal in 
pennies. For that reason make it $2.20 or 
$2.25 rather than $2.17. because the customer 
doesn’t expect you to do that. Now if we 
would all do somewhat the same thing it 
wouldn’t make any difference if we did it that 
way or some other way; just so long as we all 
did the same thing the prices wouldn’t differ 
very much, but we would all be putting the 
same thing in. One of us may be getting a 
little bit better results on this, but he may be 
falling down a little on something else. We 
don’t make as good colored photographs on 
everything as the stuff that is put out there on 
the board. There is a lot of stuff that we spend 
a lot of money on in the color department, and 
if we were to use that formula there it would 
throw it up to a prohibitive price. That is 
where we stub our toe and have to come down 
and make less profit.

QUESTION: Do you make any charge 
for putting hinges on prints for hinge prints?

MR. WEBSTER: No. that is not included.
QUES1 ION. In the Photographers Asso­

ciation of Chicago do they, any of them, make 
commercial negatives without cost any more?

MR. WEBSTER: No, I have not heard of 
it since 1914.

QUESTION: I would like to ask if 71 
cents includes all of your burden and your 75 
cents is inclusive of your material and labor 
charge for your prints.

MR. WEBSTER: I will have to make a 
confession there that we have made several 
attempts to find out our exact cost in the print­
ing room of our prints, and any of you and all 
of you know that it is going to be a difficult 
proposition. But there is an approximate cost 
there that if we can get down to it and work 
it out it would be an awfully valuable thing to 
us. But we did keep costs on this particular 
work, because it was an important thing to us. 
It was either a question of making money out 
of that cr dropping it, and we were willing to 
either kill it or make something out of it. I 
say the same today—if we cannot continue 
making something out of it, it is not worth the 
while. 1 here are a lot of photographers around 
the country that have been making nothing but 
plain photographs and getting good prices on 
the stuff. 1 he majority of the photographers 
are making nothing but plain photographs.

Going back to your question, we did make a 
comparison between the black and white photo­
graphs that were going out and the photo­
graphs printed for colors, kept costs over a 
space of three to four months, and we found 
that our costs on the prints for coloring were 
running approximately around 25 to 28 per 
cent. And we figured that we were entitled 
to a profit on that extra investment that we 
were putting in in labor in the printing depart- 
mnt, and that is the reason we took the arbitrary 
figure of fifty per cent to be added to the 
black and white price of plain photographs.

QUESTION: What I wanted to ask you 
was how would you justify yourself in adding 
one hundred per cent after you have already 
charged against your product not only the 
cost of material, but the burden and the labor? 
I noticed on your figures on the other side—of 
course they were arbitrary and meant nothing, 
but the income on the investment on the basis 
of the figures that you had there would mean 
about fifteen per cent.

MR. \\  EBSTER: It meant 20 per cent.
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QUESTION: You had $1.75 as against 
$1.50, about 15 per cent on the selling price. 
And what I wanted to bring before the con­
vention was this: What return on the invest­
ment over and above the legitimate profit that 
we figure on the basis of our cost should we 
expect to get? That is a very vital question, 
and it ought to be determined on the basis of 
the price that you sell, and not on the cost. 
In other words, if your profit is 25 per cent, 
and you are satisfied to get that, and that in­
cludes your salary and your burden and any 
other charge, and then in addition to that you 
have an investment we will say of ten thousand 
dollars, you ought to have not only the interest 
on that investment—you are paying six per 
per cent at the bank—but you ought to have a 
reserve and something that you could set aside 
every year for possibly bad luck or hard times 
or something of that kind, so that above your 
profit that you make every year, and as a part 
of the return on your investment, and to safe­
guard against the future you ought to have a 
profit that I think ought to be at least what 
you figure there, or a little higher, but I don’t 
think you are justified in charging one hundred 
per cent profit over and above all your other 
costs.

MR. WEBSTER: Have we done it? This 
is just an instance for illustration. The prices 
are arbitrary, there is no question about that. 
It is always figured in our shop, we find it 
out and knowing the computation, just as I said 
before, in my original article, a cost system 
or a method of finding costs ought to enable 
you to meet competition, and that is just what 
we are doing at the present time. We have to 
meet that competition. We cannot to a cus­
tomer who has been buying colored photo­
graphs at the low prices in the years past jump 
that fellow up to the top notch quickly as we 
can take a new buyer of photographs and give 
him a better article than the other fellow is 
giving and get a top notch price for it, and I 
have been in the game long enough so as that 
probably is a fault in my case that I would like 
to overcome, but I can’t do it absolutely alone. 
But I will take the help of everybody else and 
I will give everybody else the help that I can 
give them and fight it out. I would rather be 
able to say to the bookkeeper “Here is your 
formula; follow it; don’t go below and don’t 
go above; treat everybody absolutely alike.” 
That would be the easiest way for me. I 
could go hunting once in a while and go fish­
ing, and not worry about it.

QUESTION. Do you think that a ten per 
cent charge for depreciation is a fair estimate?

MR. WEBSTER: That is only arbitrary.
I merely gave that as an illustration. I think 
we are charging ten per cent off a year.

SITUATION WANTED
Situation wanted by first-class operator, re­

toucher. Can do worked-in grounds, if wanted. 
Good all-around man w ants to make change. 
B -l, care this journal. 10-23-1

Experienced photographer, all-around workman 
of the better class, desires position as operator, 
manager, etc., with a reliable concern. Would 
rent a studio with privilege to purchase or take 
financial interest. Photo, Box 122, Parlin. X. J.

10-23-4

HELP WANTED
W anted, f ir s t-c la ss  retou ch er —  m an or 

w om an S a lary  and w o rk in g  co n d ition s  
sp lend id . A m on th ’s vaca tio n  and in crea s in g  
bonus ev ery  year. N one but com p eten t vvork- 
ers need apply . S-7, care th is  journal. 9 -1 1 -tf

J. Mitchell E lliott, 1010 Chestnut St., Philadel­
phia, Pa., w ants first-class printer. Must be able 
to assist in dark room. 10-23-TI^

Wanted, first-class operator for both studio and 
home portrait work. Must be absolutely depend- 
able and fully capable of making portraits of 
home under varying conditions. Excellent per­
manent position with good salary. No retouch­
ing. ltachrach, Inc., 10. W. Lexington St., Bnlti* 
m on^M d.__________________________________10-23-1

Wanted, a good fast retoucher, who can operate 
at tunes. Also a first-class printer. Both posi­
tions steady. Good pay, good working condi­
tions. Hours 8:30 to 5 throughout the year ex- 
cept a short time before Christmas. Send full 
information and photo if  possible tirst letter. 
Heyn Studio, 16th and Howard Sts., Omaha, Nebr
____________________________   10-23-2

We have a permanent position open for young  
man or lady. Some one we could work into our 
business as general assistant. Ideal working con­
ditions. State experience and salary expected in 
tirst letter. Anderson Photo Co., Rex burg, Idaho
________     10-23-TF

Wanted, capable man, manager of studio. Must 
be able to operate and retouch. Address Photo­
graphic Studio, No. 40 Twelfth St., W heeling W 
Va- 10-23-1

FOR SALE
 ̂For stile, studio established eighteen years. 

Easy terms. Price less than one-third inventory. 
Lake city and county seat and a live town. J. W. 
M ishka, 515 Fifth St., Effingham, 111. 10-23-1

For sale, studio. equipped to 8x10, North Sky-light. Electric for night work. Best location. 5rooms. Everyt lung to do with. and live. $500.00,
cash takes it. Particulars of Tims, Burlington,vt. 10-23-1

Business for sale . Ove r twe Ive thousand tak-ings. $•>000 now or $3500 in January, other in-
terests calling. M-<5, care this Journal. 10-23-3

1 have a splendid paying proposition in county 
seat, town of 7000. Only one other light com pet­
itor in county. Too much for me, and would let 
half interest go to young man very reasonably. 
$600 will handle. Will guarantee more than $1000 
Christmas business. Quick action necessary. 
Green’s Studio, H astings, Mich. 10-23-1

For sale, studio in live county seat town in 
Southern Missouri. Population 13.000. Have fine 
location, good north light and all conveniences. 
Will consider any offer in reason, if taken by No­
vember 1st. For full information write J-3. care 
this journal. 10-23-2
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Retouching: Now is the time you want, good 
work. Prompt service, reasonable prices. Our 
thirty years’ experience guarantees this. Send a 
trial order today. F. L. Smith, Artist, Oshkosh, 
Wis. 10-28 i C

For sale, one No. 3, 8x10 Yitax Portrait Lens, 
in fine condition. Best cash offer takes it. Ad­
dress, W olf’s Studio, W atertown, S. Dak. 10-23-2

Wanted to rent or lease, with privilege of buy­
ing. ground floor studio in Iowa, Nebraska or 
Minnesota, in city of live to twenty thousand 
population or larger. If it’s a dead one don’t 
answer. State all particulars in first letter. B-4, 
care this journal. 10-23-2-C

STUDIOS FOR SALE
For sale, first-class studio. Established for a 

number of years. Located in brick building. 
Good Location. Strictly modern. Best of equip­
ment. Thirty-five miles from city. Doing good 
business. Price $1700 cash. Address, H. E. Lar­
sen, Akron, Iowa. 10-9-TF

For sale, ground floor studio, doing good busi­
ness, completely fitted to 8x10. Cooper Hewitt 
Lighting. Cheap rent, good location. Christmas 
business will pay for same. Address, Palace Stu­
dio, 31214 N. Burdick St., Kalamazoo, Mich.

10-0-3
For sale, studio doing $1000 monthly. E stab­

lished 15 years. Largest studio in best business 
section of Cleveland. Ground floor, North sky 
light. Owner going into large real estate busi­
ness. Long lease. Bargain at $5000. Iv-2, care
this Journal. 10-9-3-C

For sale, studio in fine Iowa town of 2000 in ­
habitants, and five smaller towns to draw from. 
Splendid chance for a single man and helper. 
Business amounts to $350.00 to $000.00 per month. 
Address Solem's Studio, Britt, Iowa. 10-9-3

Ground floor stu d io , lo ca ted  in h eart of 
b u sin ess sectio n  of tow n  of e ig h t  thousand  
population , d o in g  e x c e lle n t  b u sin ess; low  
rent, co m p lete ly  equipped for a ll  c la s se s  o f  
w ork. P h oto  su p p lies  and p ictu re  fra m in g  
com prise an e x c e lle n t sid e  lin e . One other  
com p etitor . U p sta irs  devoted  to fra m in g  and  
am ateu r f in ish in g  and en la rg in g . W ill s e ll  a ll 
or an y  part o f equ ipm ent. Good reason  for  
d isp o s in g  of sam e. E by Studio , 418 P enn  St., 
H u n tin g to n , Pa. 8 -2 8 -tf

For sale, gallery in best town in western Ne­
braska. Ground lioor, nicely arranged and lo­
cated. Fitted with up-to-date apparatus. Enough  
business to keep two or three people on the jump. 
Can sell business and building. Building and lot 
$6500, then invoice apparatus and stock. Can 
take a reasonable payment down and give most 
any terms wanted. This is a good place and a 
money-maker. A choice opportunity for a good 
man. Good reasons for selling. J-5, care this 
journal. 10-9-3

MISCELLANEOUS
L E A R N  RETOUCHING. B ig  dem and. B ig  

P ay. Q u ick ly  acquired  in a  fe w  w e e k s  by  
our sy stem  o f tea ch in g . C lass or p rivate. 
W rite  CLARK SCHOOL OF RETOUCHING. 
750 E. 47th St., C hicago, 111. 10-2-to

S P L— Get h ig h er  p rices for your w ork !  
The un ique q u a lity  im parted  by the  STRUSS  
PICTO RIAL LENS w ill  appeal to your m ore  
d iscr im in a tin g  cu stom ers. F red ’k W. K ea s-  
bey. B ox 303, M orristow n, N. J. 3 -2 0 -tf

Wanted, 11x14 Century Studio Camera, without 
lens. .1. S. Iladison, Art Photo Studio, Christo- 
pher. 111.  1Q-23-1

Retouching for tlu> trade. Guaranteed work 
and prompt delivery. F. A. Gunion, Preston, 
Clnn. 10-23-3

M E T E O R
PHOTO CHEMICALS

CYNT0L (M E T 0L )
Monomnthyl Parnmidophenol Sulphate, C. P. 

AMERICA’S PREMIER DEVELOPER

F L A S H  P O W D E R
In four speeds—one for every requirement 

Maximum Actinic Value 
A t  your deale r  or Wri te  for booklet

JO H N  G. M A R SH A L L , M fg. C hem ist
1754 Atlantic Ave. Brooklyn. N. Y.

I pay Highest Prices for your

Old and Discarded 
Negatives

S e n d  f o r  m y  p r i c e  l i s t

P. H . K A M T R O
P. O. Box 847 ST. LOUIS, M O.

The New Packard Ideal 
Enlarging Shutter

F or enlarging and  copying 
F itted  with ruby non-actinic wings 

Is A bsolutely  Safe
A S K  YOUR D E AL ER  

Manufactured by

MICHIGAN PHOTO SHUTTER CO.
KALAMAZOO, MICH.

The New P ortab le  P a n c h ro m a  Twin A rc Lam p
For all photographic purposes. Specially  adapted  
for m otion picture work, portraiture, odd lighting  
effects, com mercial work, proofing, copying and 
enlarging.

O w ing to increased factory facilities I am now  
prepared to make prom pt d e liv er ie s , an d  can 
quote an attractive discount to dealers.

M anufac tu red  by

TOM H A D A W A Y
235 Fifth Ave. D ep’t. A  N. Y. City
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T h e  final and perfecting 
step in refining coal tar 
developers produces

ELON
Its technical name is

M O N O M E T H Y L
P A R A M I D O P H E N O L

S U L P H A T E

TVe make it— we know it's right.o

E A S T M A N  K O D A K  C O M P A N Y ,
R O C H E S T E R ,  N . Y.

All Dealers'.
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A New
and Improved
American Dry Plate
—the Globe

For the professional who 
seeks to obtain roundness 
in gradation from the 
highest lights to the deep­
est shadows.

Brilliant—F ast 
Uniform in Quality

The Progressive  
D ry P la te  Corporation

2214 Dolman Street 
St. Louis, Mo.

RHODOL
“Monomethyl-

Paramidophenol
Sulphate”

Specify Rhodol through 
your stock house

Hydroquinone
Highest Quality

Correspondence Solicited  
Consult your Dealer

M anufac tu red  by

Rhodia Chemical Co.
W O R K S  OFFICE

NEW BRUNSWICK 98 FULTON ST.
N. J. NEW YORK

R eto u ch ers for th e  trade sin ce  1907. Ju st  
sh o o t ’em  r ig h t  a lon g . L et’s g e t  acq u ain ted . 
N ation a l R eto u ch in g  Serv ice, 4654 C ottage  
Grove Ave., Chicago, 111. 9-4-10

A rtist ic  re tou ch in g . L antern  s lid es  colored . 
Send m e a tria l order. A d d ress M iss F a y  
Parkinson, Fox Lake, Wis. 10-2-4

Photographers: For sale, M alllnckrodt’s Guar­
anteed Ilydrochinone $2.65 pound prepaid; five 
and twenty-live pound lots cheaper. Bromide 
$1.20 pound. Remit w ith order. C. G. Myers, 
Summit, New Jersey. 10-9-12

Retouching—by experienced men. W ill con­
tract with good man to do up to 100 - 4x6 heads 
per week or the equivalent until after Christmas. 
Good, clean, well modeled work. W rite me. 
J. G. Payne, Sidell, HI. 10-9-TF

For sale, alm ost new, excellent photographic 
equipment. No studio. Lens A Voigtlander, Eu- 
r.vscope 43 c.m. Large background, everything  
complete. $375.00. C-3, care this journal. 10-16-2

HELP WANTED
The insertion of an advertisement

under “H elp  W an ted ” carries w ith  it  
the o b lig a tio n  on th e  part of the em ­
p loyer  to a n sw er  ev ery  resp onse to h is  
a d v ertisem en t, if  o n ly  w ith  a  postcard , 
and to return  sam p les o f w ork , etc., 
prom ptly . T he ed itor  o f A b el’s w ill a p ­
p recia te  b e in g  ad v ised  w hen  em p loyers  
fa il to accord th is  co u rtesy  to em p loyes.

W anted, h ig h -g ra d e  portra it printer, or a ll-  
around m an. S a lary  no o b ject to  good m an. 
R aynor S tudio, S ag in a w , Mich. 10 -2 -tf

Wanted, a good-all-around man. One who is a 
good retoucher and printer. State salary and ex ­
perience. Thibault Studio, 45 Centre St., Middle- 
boro. Mass. 10-9-3
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Gainsborough, one of the best known 
artists of all time put into his every 
painting all the inspiration, all the 
skill, all the originality of thought 
and purpose that lay within his soul. 
Modern photography has its master-

pieces also. There arc artists just as 
certainly of the camera as of the 
brush. The photographer, however, 
no matter how able must choose his 
medium of expression with exacting 
care.

H a l o iv  Im pe%a

is the chosen paper among studios of the highest rank. It is the worthy 
tool of the master photographer. It lifts the commonplace portrait to the 
plane of the worth-while. It combines the exact qualities that make the 
m o d e r n  m a s t e r p ie c e  not only possible but dependably certain.

T h e  H a l o id  C o m p a n y

New York office Rochester - New York ch.ca?o Office
225 Filth Avenue — 68 \V. Washington Street
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PORTRAIT QUALITY

Reproduces portrait negative value to the full—in 
natural tone or sepia. Intended primarily for printing by 
projection. Velour Black quality has tempted many to its 
use as a contact medium. It makes good either way.

Made on imported raw stock only.

S u r f a c e s

White (single W t„ Glossy Double Wt„ Semi-Matte
Stock (Single Wt., Semi-Matte Double Wt., Matte 

Buff ) Buff Platinum Matte 
Stock) Buff Silk

D escriptive Price List on request

Defender Photo Supply Co., Inc.
Rochester, N ew  York

- .........

WHY RESTRICT YOURSELF 
to Portrait Work
when your skill can be 
applied  w ith equal 
profit to com m ercial 
photography.

The rapidly growing 
use of photographs in 
the promotion and de­
velopment of all busi­
ness is making this a 
large and p ro fitab le  
branch of your pro­
fession.

Correct illumination 
—the main requisite 
for success in this work 
—is easily accomplish­
ed with
V ic tor  P o r ta b le

Flash Bags
A complete descript­

ive folder will be sent 
upon request made on 
your letter-head.

J. H. SMITH & SONS CO.
3540 Cottage Grove Avenue Chicago

J O H N S O N S

C H E M I C A L S
PUREST and BEST

FOR CORRECT DEVELOPMENT  
AND SOFT NEGATIVES USE

“ A C T I V O L ”
W R IT E  US for our “T. & T. T
(  The Acti'-vol Time and Temperature Tables j

^AMERICAN PLATES now included in 
these tables.

cALL UNCERTAINTY ELIM INATED  
with either DISH. STAND o r  TANK  

“cACTIVOL” DEV ELOPER requires the 
addition of W A T E R  ONLY.

P R O F E S S I O N A L  S I Z E S  
8  o z .  $1 .40  16 oz .  $ 2 . 5 0

Manufactured by

JOHNSON & SONS
115 Nassau Street,

L O N D O N  and NEW  YO RK

Wanted, by experienced photographer, position  
m anaging branch studio, or would consider part­
nership. Have own equipment. Address. J. M. 
Herkness, 1426 Sheffield St., P ittsburgh, Pa. 19-9-2

Experienced printer and dark room man open 
for position in Cleveland. Address, W. P. Rob­
inson, Chagrin Falls, Ohio. O. S. Phone, Cha­
grin, 179-W. 10-9-2

A ll-arou nd  m an, y ears o f exp er ien ce  .op er­
a tin g , retou ch in g , p rin tin g , d esires p ositio n  
in E a s t  or South . A. C ates, B o x  93. L incoln , 
Nebr. 9-25-4

W anted, a first-class retoucher. Excellent 
working conditions. Good salary and a live 
town. The Kossuth Studio, 1219 Chapline St., 
Wheeling, W. Va. 10-9-3

Wanted, first-class retouchers and printers. 
Permanent positions. Send samples of work. 
State salary expected. Best of pay to good work­
men. DeLonge Studio, 525 State St., Madison. 
W isconsin. 10-9-3

Wanted, good portrait printer. Steady position  
and good pay to man who can do first-class work. 
State experience, salary expected, and how soon 
you can come in first letter. Sydney Studio. 
Kenosha, Wis. 10-9-3

W anted, a  good  p rin ter  and en larger . Lady  
or m an. W e need a good  retoucher. P refer  
one th a t can do fa ir  op era tin g . A lso  a good  
recep tio n ist. P le a se  s ta te  in first le t te r  
am oun t o f exp erien ce . W hen you can com e, 
w ag'es w anted . I f  con v en ien t, sa m p les of 
w ork  and photo  of se lf , w h ich  w ill be re ­
turned if  not em ployed . P o sit io n  for stea d y  
w ork. Good w a g e s  and overtim e. F in e  s t u ­
dio and w o r k in g  con d ition s. A fine c lim ate . 
O pening sev era l stu d io s. G iven a ch an ce for  
ad van cem en t. C. B. A u stin , 1126 E a st 6th St., 
P ueblo , Colo. 9 -1 8 -tf
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The Combination
Speed
Beautiful soft 
portrait quality
Latitude
Ease of 
manipulation t i l

CRAMER’S 
“ Hi-speed”

Will never he approached 
with any alleged substitute 
for glass plates.

Nor equalled with any other 
plate.

Make a comparative test.
Ultra Speed with
remarkable non- Then you will become a
halation quality. Hi-speed enthusiast.

G. CRAMER
DRY PLATE COMPANY
NEW YORK SAINT LOUIS CHICAGO
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CLASSIFIED ADVERTISING
Mack-faced type at double the rates quoted. 
Count every word, number and initial, inelud­
ing heading, name, and address. CASH MUST 
ACCOMPANY ORDER. Advertisements not 
accompanied by remittance w ill be returned. 
Help Wanted Advertisements, when desired, 
will be repeated until ordered cancelled. 
Miscellaneous and Studio For Sale advertise­
ments will not be accepted on that basis.

[SITUATION W ANTED: Under 30 words, one 
| insertion free. Additional words, 2c each. 

Extra insertions, 2c per word. No advertise­
ment less than 50c.
HELP W ANTED: 3c per word. No adver­
tisement less than 75c.
MISCELLANEOUS: 3c per word. No adver­
tisement less than 75c.
STUDIOS FOR SALE: 5c per word. No ad­
vertisement less than $1.00.
ANSWERS IN OUR CARE: 10c extra for Each In­
sertion .

W anted, an a ll-a r o u n d  p h otograp h er. One 
preferred  w h o u n d erstan d s fo re ig n  trade. 
Z ia w in sk l S tudio, 1652 M ich igan  A ve., D e­
tro it, M ich. 10 -2 -tf

W anted, good , rapid retoucher, fo r  perm an ­
en t p osition . Salary, $50 or better . E n close  
sa m p les w hen  w r it in g . D. P erel, 26 W. F ed ­
era l St., Y o u n g sto w n , Ohio. 1 0 -2 -tf

W anted , f ir s t-c la ss  retoucher. One w ho  
can w ork  in dark room  or operate. S teady  
p o sitio n  to r ig h t m an. M. C hase M arsh, 113 
W. S ta te  St., R ockford , 111. 10-2-4

W anted , f ir st-c la ss  operator, retou ch er and  
fin ish ers. W e are p a y in g  b est sa la r ie s  to 
r ig h t p arties. P o sit io n s  open for e a r lie s t  
accep tan ce. L eR oy and M. Salter, N ew berry, 
S. C. and A nderson, S. C. 10-2-4

R eto u ch ers— The N orth land  S tu d ios w an t  
piece retou ch ers. M ust be cap ab le of g iv in g  
us the b est w ork , for w h ich  w e w ill pay top  
price. E ith er  men or w om en. P erm a n en t p o­
s it io n  and a ll the n e g a tiv e s  you  can  do a ll 
the tim e. P refer  h a v in g  our w ork  a ll done at 
the fin ish in g  p lant in T oledo, but if  you c a n ­
n ot com e here, ca ll a t our stu d io s in e ith er  
C hicago, D etro it, C leveland, P ittsb u rg , or 
In d ian ap olis. A ddress The N orth land  S tud ios, 
715 Jefferson  A ve., T oledo, Ohio. 9 -4 -tf

Wanted, assistant operator-retoucher. Give ex ­
perience, qualification and salary expected in first 
letter. We want good man, particularly in re­
touching. Edmonston Studio, 1407 F St., N. W., 
W ashington, D. C. 9-25-TF

Wanted, commercial photographer for studio, 
doing high grade commercial work for reproduc­
tion and salesmen. State experience and salary 
in first letter. Artcrafts Engraving Co., Photo­
graphic Dept., St. Joseph, Mo. 10-16-2

Wanted, first-class printer and retoucher. 
Phipps Studio, Danville, 111. 10-16-2

Wanted, lady retoucher of experience in good 
studio in Indiana. Write full particulars in first 
letter. H-4, care this journal. 10-16-3

I want man who can print, assist in operating  
at times, and make himself generally useful in 
studio. Young man of just ordinary ability  
would do. State experience in first letter and 
wages expected. Van De Grift's Studio, 218 W. 
Berry St., Ft. Wayne, Ind. 10-9-10

Wanted at once, by one of best studios in I lli­
nois an A No. 1 operator retoucher and a real 
man. Good salary and permanent position. Ref­
erences. Powell Studio, 128 S. Dearborn Ave., 
Kankakee, 111. 10-16-2

R E D U C T IO N  in the price of 

Platinotype and Palladio Papers
Send fo r  rte-iv list

WILLIS & CLEMENTS, Philadelphia , Pa.

W anted, a  good, a ll-a ro u n d  m an. One w ho  
is a good  retoucher. P erm an en t p osition . 
S ta te  sa la r y  exp ected . A. L. and E . R ees, 
145 W, F ed era l St., Y 'oungstow n, Ohio, 1 0 -2 -tf

W anted , h ig h -c la s s  operator and retoucher. 
Good p erm an en t p ositio n  a t good  sa la r y  for  
the r ig h t party . Y oung m an preferred , 
D ick eso n ’s Studio , Shreveport, La. 6 -1 9 -tf

SITUATION WANTED
T he in ser tio n  of an a d v ertisem en t  

under "S itu ation  W an ted ” carr ies  w ith  
it  th e  o b lig a tio n  on th e  part o f th e  em ­
p loye to a n sw e r  ev ery  le tte r  he r e ­
c e iv e s  in resp on se  to h is a d v ertisem en t  
fo r  a  p osition , if  on ly  w ith  a postcard . 
The ed itor o f A bel's w ill ap p rec ia te  b e ­
in g  ad vised  w h en  em p loyes fa il to a c ­
cord th is  co u rtesy  to em ployers.

O p erator-M anager: W ish  to  m ake ch a n g e
a fte r  N ovem ber 1st. R eason , b e tter  fu tu re  
or m ore m oney. Seven  y e a r s’ ex p erien ce  in 
ow n  stu d io  in b est  se c tio n  in N ew  Y ork City, 
and at p resen t head  th e a tr ica l m an in one  
of the  la r g e s t  s tu d io s in the  cou n try . W ould  
lik e  to co n n ect up w ith  liv e  concern  (p r e fe r ­
ab ly  in or near N ew  Y ork) w h ere  there  is  a 
b ig  fu tu re  or b ig  m oney. A b so lu te ly  best  
referen ces . D - l ,  care th is  journal. 10 -2 -tf

Lady, thoroughly all-around, experienced, capa­
ble taking charge of h igh-class small studio, de­
sires position. $40.00 per week. New York pre­
ferred. Address, S-3, care this journal. 10-16-2

Young Christian man, printer, assistant re­
toucher or general assistant, open for position. 
South only. Address M-3, care this journal.

10-16-2
Open for engagement, first-class operator, dark 

room work and printing. Good lighting and pos­
ing. and fine with chemicals. Quality a specialty. 
South preferred. Don’t w rite unless you mean 
business. S-2, care this journal. 10-16-2

First class operator, studio or home portraiture, 
open for engagement. No retouching. One of the 
best and a business getter. Apt. No. 510, 845 
Sutter St., San Francisco, Calif. 10-23-1

Learn Photography
Moti on Picku re-Porlra il-Commercial

from a successful progressive photographer operating 20 
studios in large cities, and a producer of motion pictures. 
Earn $35 to $100  w eekly.

Easy and pleasant occupation 
for men and women.

Three m onths' course: all branches; 
day and n ight classes; expert in stru c ­
to rs ; free  use of u p -to -da te  equipm ent 
in m odern studios; easy paym ents; 
ea rn  while learn ing .

E . B R U N E L  C O L L E G E
of PHOTOGRAPHY
1269 Broadway, - New York 
29 East Madison St., Chicago, 111.

Call or write for Booklet O,
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THE MONROE
(Patent Applied for)

Size 4x5Vi M  3x4 pictures

Q N E  of the new creations of Master M oun t­
ings offering wonderful possibilities for the 

perfect display and delivery of small portraits for 
big business in School, College, and Lodge-Work.
The Monroe is a complete folder with tbe added attraction 
of the Easel style and if embossed with your name die, 
shows same in correct position either folded or open.

Assorted stocks and colors mixed 
PRICE $5.50 per 100

To order in any regular stock or color in
BROW N N E U T R A L  BUFF G R A Y  

PRICE $6.50 per 100

THE THILTfiTE COMPANY
P H O T O G R A P H I C  M O U N T I N G S

■'■ * • •  • •• ••
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WORTH .tsWEIGHT.nGOLD
SAYS  A PR O M IN E N T  PH O TO G RA PH ER  OK T H E

S C R E E N Pat. June 15,1920 1

Registered in U. S. Patent Office

Does W ork  T hat No E x p er t  N e g a tive  R etou ch er  Can E q u a l  
W hile  You A r e  L ookin g  On

NO TIME, NO SKILL REQUIRED

T H E  A U T O G R A P H
-* FOCUS HOOl) A „ |.

Is Fitted With a Magnifying Lens,
Eliminates the Focussing Cloth

Illustrated Circular on Request

Dept. f. The Artograph Screen Co.
500 Fifth Avenue  

New York

READY FOR DELIVERY 

The Air Brush in Photography
by Geo F. Stine

144 pages—65 halftone illustrations, 
handsomely hound in black cloth —

$4.50 postpaid.

How to use the brush 
Series of 32 lessons 
Coloring with the Brush

Absolutely the most comprehensive 
work on this subject.

If your dealer cannot supply you 
order from

The Abel Publishing Co.
421 Caxton Building Cleveland, Ohio

Prosch Sunlight Flash Powder
M ade  s ince 1862.  Never fa il s  to 

turn n ight into day.
1-2 oi. bottle $0.45, 2 or. bottle $1.50

Prosch Home Portrait bag, flash 
bag complete $22.50.

Prosch blow Lamps for in­
terior work, the best on the market 
$15.00. HrielotT Studio lamp, a per­
fect system, sensation  of the 
National Convention in Milwau­
kee. Better than daylight for 
studio portraiture, groups and etc. 
Day or night, rain or shine.
Send for Catalogue, Full Description on 
Prosch Flashlight and Elect. Light system

Prosch Manufacturing Co.
6lF u lton  Street New York City

LOOKING FOR BARGAINS?
THEN SEND AT ONCE FOR A FREE COPY OF OUR

BARGAIN BOOK and CATALOGUE
in which you will find listed hundreds of used and 
new Cameras. Kodaks. Lenses and Supplies of 
every description at remarkable saving prices. 
Every item sold is backed bv our

10-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY
If you have a Camera or Lens and you wish 
to trade same for some other, consult us, 
as we may have just the outfit you want.

CENTRAL CAMERA CO.
124 S. Wabash A ve„ Dept. A -W -l, Chicago, III.
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Do You Realize?
T h a t  the Fall is here again bringing 
with it a later sunrise and an earlier 
dusk.
A faster plate is essential—one that car” 
ries an added degree of Latitude and 
gives the delicate Gradation so much 
sought for in artistic photography.

C E N T R A L  P L A T E S
Embody all of these fundamentals in 
their Special X X  dry plate.
It is the “ Ultra”  of speed, yet, none 
of the other qualities have been sacri­
ficed. N ex t  time you buy plates specify

Central Special X X  ’  ’

Central Dry Plate Company
St. Louis Mo.
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NOW! PUSH THE SALE 
OF PHOTOGRAPHS!

npHE shouting is over—The Photographers’ Asso­
ciation of America lias displayed its talents at the 

National Convention—now for a vigorous campaign 
to Push the Sale o f Photographs !

n^H E  value of advertising has been dem onstrated and now 
is the tim e to push. Peace times are w ith us again, hu t 

don 't perm it them  to he stagnation times. Let the coming 
Fall season mean developm ent of m ore business, for the 
business of the A m erican nation has scarcely been touched.

g P E N D  money wisely—b u t spend it—which m eans use it 
in buying the best in supplies, in m ountings, in advertis­

ing. We are striving to aid every photographer prepare an 
intelligent, profitable selling campaign. W ill you let us 
ally our forces with yours for a great "F all D rive?”

rp H E  new catalogue of Collins Ultrafine Mountings for Fall is on press 
ami will soon he in your hands. In it are styles that you w ill need 

to meet the tastes of your patrons. N ow! Push the sale o f  Photographs!

A. M. COLLINS MFC. CO.
The S ta n d a rd  o f  Q uality  Since 1857

PH ILA D ELPH IA , U. S. A.

a m r
October. 1920
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IM P O R T A N T  N O T IC E
W e kaA)e noW on hand for immediate 

shipment
1

ORIGINAL

"A g fa " Products
G L Y C IN  16oz. $15.00 E IK O N O G E N  I 602. $15.00

8 “ 7.75 8 “ 7.75
4 “ 4.00 4 “ 4.00
1 “ 1.25 1 “ 1.25

R O D IN  A L 16oz. $3.50 B LITZLIC H T 100grm .$2.25
8 “ 2.00 50 “ 1.50
3 “ .90 2 5 “ .90

1 0 “ .45

A M ID O L  16 oz. $15.00
8 “ 7.75 S P A R K IN G  M E T A L
4 “ 4.00 Each 25 cents
1 “ 1.25

O R T O L  16 02. $15.00
8 “ 7.75
4 “ 4.00
1 “ 1.25

SOLE AMERICAN DISTRIBUTORS

Sagamore Ckemical Co., Inc.
120-122 W est 31st Street 

N E W  Y O R K
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Wratten Safelight Lamps
Fog is caused by the light to which the him 
or plate is most sensitive, and  fog destroys 
negative quality. Safelights t r a n s m i t  the 
light to which the h im or plate is least sen­
sitive, so Safelights preserve negative quality. 
And \\ ra t ten  Safelight Lamps convenient ly  
carry the Safelights and produce a soft, in­
direct, diffused light tha t  is a comfort  to the 
eves and that has a definitely measured de­
gree of safety.

Series I! Safelights are furnished with lamps unless 
otherwise specified.
Wratten Safelight Lamp, No. 1. as above - - - - -  5-10 CH)
Do., No. 2, without slide for white light - - - - -  7.50
Series 1 Safelight. for plates not color sensitive, 8x10 - 1 25
Series 2 Safelight, for Orthochromatic film or plates, 8x10 - - 1.25
Series 3 Safelight, for Panchromatic plates, 8x10 - 1.25

E A S T M A N  KO D A K  C O M P A N Y
ROCHESTER, N. Y.

All Dealers’.
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EASTMAN
PORTRAIT BROMIDE

A new paper made specially for portrait  
enlarging— a paper producing  prints that 
have the quality you expect from the ideal 
portra it  negative.

I t  has ample speed, the long scale of 
gradation which especially suits the portrait  
negative, and while the buff stock gives an 
unusually pleasing warm tone, a carbon-  
brown tone of distinctive richness is easily 
secured by the re-developm ent process.

Supplied in two colors and two surfaces.

D White, Rough Matte E Buff, Rough Matte
D White, Rough Lustre E Buff, Rough Lustre

A t  prices the same as for ]). 11'. Artur a Iris.

E A S T M A N  K O D A K  C O M P A N Y ,  
R O C H E S T E R ,  N . Y.

All Dealers’.
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Because of its non-halation 
qua l i ty ,  t h e r e ’s always a 
highlight within a highlight 
in the negative made on

EASTMAN 
PORTRAIT FILM

E A S T M A N  K O D A K  C O M P A N Y ,
ROCHESTER, N. Y.

All Dealers'.


