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1,929  owners of studios will read this issue of A bel’s W eekly. So will 66  of the 
largest dealers, and 88  traveling salesm en and demonstrators.
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T H E  KEEPING QUALITIES OF

HAMMER PLATES
ARE UNSURPASSED

That’s why they turn out crisp, snappy negatives with tough, firm films 
under the most trying conditions of heat and humidity.

Hammer’s Special Extra Fast (red label) and Extra Fast (blue label) Plates 
for field and studio work and

Hammer’s Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color-values.

Hammer’s little book, “ A Short Talk on Negative Making,”  mailed free

Hammer Dry-Plate Company
Ohio Avenue and Miami St. : : : : : St. Louis, Mo.

Your Business —  and Ours
To men alive to their best interests we say your business is one of your dearest possessions 
—if it is a paying business.

If not—make it so.

There is one unfailing way to secure better patronage—use better goods.

Our PH OTOG RAPH IC M OUNTINGS give you a wond erful range of styles to select 
from—Mountings designed to satisfy the simplest taste or most elaborate fancy—at prices that 
appeal instantly.

Back of our PHO I OGRAPHIC M OUNTINGS is the thought of your customer—your 
individuality will be most favorably presented by the use of our exclusive and original styles.

The number of satisfied users grows day by day—we are meeting the demand with one of the 
finest lines on the market.

THE CHILVOTE-SARfiEHT CO
P H O T O G R A P H I C  M O U N T IN G S

A re you on our 
calling list ?

CLEVELAND

G e o . H. Sh a r p .
Salts M pr. a nd  Eastern Repr.

B. R o ber t  P ascal,
W estern Representative. 

Fr ank  J. Fu g e n t ,
Central States Representative.
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TTliRN 1HESE IN. The season of tall hustling and advertising for 
U business—for somehow, the profession seems to think it useless to put 
in any real energy along these lines at any other time of the year—is with 
us again, and the wide-awake proprietor is beginning to plan his publicity 
campaign, or if he is a dyed-in-the-wool coupon worker he is figuring what 
ticket to place in the hands of his ticket agents. A few words of advice 
given by a man who made a success in his chosen branch of photography 
wih not come amiss at this time as they briefly summarize the faults 
which are to be found all too frequently in the advertising and selling 
campaigns of nearly all businesses, and especially the photographic. Mr. 
Lass in his lecture—one of the most telling talks ever delivered before 
photographers—at the Cleveland convention, said amongst other things:

“It would be hard to say which is of the greater importance, getting 
business to do or doing the business you get; the selling end of the business 
is b\ fai the most difficult; but the business done is a strong bid for more 
business to do or for less business to do.”

“Poor service and poor quality would soon nullify the best sales 
force.”

“If we are to make our advertising effective, we must consider the 
type of man we expect to reach, and put into the advertisement only such 
suggestions as will interest that type.”

“A proposition to sell something for less than it is worth is always 
open to suspicion. If it is made as an advertisement it is legitimate, pro
vided the terms are faithfully carried out. As a rule there is a ‘joker’ 
concealed somewhere. Our fraternity is not entirely free from trick- 
advertising. As an advertisement the ticket-coupon scheme is fair and 
legitimate—the fault lies in the failure to carry out the terms of the ticket 
faithfully and in the spirit it was issued.”

“Any advertisement, or any act of salesman or agent that leads a 
customer to expect something he does not get; or creates a feeling of 
disappointment; or establishes a prejudice against the advertiser is bad 
advertising.”
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“If anyone comes to you and knows what he wants, sell it to him; but 
if he does not know what he wants, sell him what he will appreciate and be 
satisfied with after he gets home, or sell him nothing.”

“Under-claim merit so that you may do better than you advertise. 
That builds for the future. Avoid anything that even looks like sharp 
practice.”

In all of which there is a world of wisdom, and we recommend our 
readers to study these paragraphs until they are burnt in.

SERMON IN BRIEF No. 177
Special to Abel’* Photographic Weekly

SUCCESS IS NOT SPELLED W-E-A-L-T-H
By Charles Grant Miller

BUSINESS success ought to mean more than mere selfish ac
cumulation. It ought to mean the basis upon which civiliza
tion, human progress and the welfare of the millions rest. This 

full meaning can never come to a man who is ignorant and selfish.
He who is pleased ignorantly to wallow in his own accumulations 

and to regard his achievement as superior to that of men of better 
brains but less wealth—let him look to the hog for his own superior 
according to his own standard of judgment.

The merely rich man forgets that his own success would have 
been impossible but for the higher intelligence and ideals of other 
men, whose brains he has smelted into profits to himself.

And then he forgets, too, that even for the business man there 
are higher and better things in life than money-making, and pitiable 
and less than fully human is he who has not the breadth and clearness 
of vision to see it.

Education develops caution and an indisposition to take risks. 
It also develops sensibilities that may be so finely attuned that the 
possessor of them is apt to go a long way around to avoid a shock to 
them, and thereby loses the race, because some ignorant man with 
narrow vision has seen nothing but a short cut across, has promptly 
taken it, and is complacent in a success that a finer mind might be 
ashamed of.

And so far as society is affected in its other grave concerns than 
money-making, the more educated it is the more certain it is of 
progressive triumph over organized greed, corrupt finance, bossism 
and graft.

Don’t let’s forget that education has brought us up, at least a 
little way, from the early business conditions under which the big
gest human brute with the heaviest club freely took his choice of the 
cocoanuts, without regard to right or reason.
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Mother and Child By  Jane Reece
Shotvn in Interpretive Claes Cleveland National Convention

Height of the Camera in Studio Portraiture

MANY photographers, quite rightly, 
devote much anxious care to the 
selection of lenses which shall yield 

the best results in respect to pleasing per
spective or drawing. In this connection it 
is worthy of note th a t there has been of 
late years a much more widespread recog
nition of the benefit which results from 
using a lens of long focus, often as long a 
focus as the length of the studio will per
mit. This is a m atte r which the photo
grapher settles once and for all when he 
chooses his lens in relation to the space 
which he has available in the studio. On 
the other hand, the choice of the best height 
from the ground a t which the lens should 
be used is a m atte r calling for the constant 
exercise of judgm ent and for careful ob
servation of features of the sitte r which it 
is desirable to emphasize or to subdue. 
Therefore a  few notes on this m atter may 
not be out of place.

In a general way the effect of g rea ter or 
less height of the lens is understood. A low 
position gives an effect of g reater height 
to a standing figure, whilst a high position 
has an opposite dwarfing effect. W hilst it 
may be desirable to use this means of con
trol for the purpose of obtaining more 
pleasing portra its  of lanky or stumpy sit
ters, yet it  requires to be employed also 
with regard to other considerations. Like

many other rules, it is necessary to break 
it as occasion demands, for it m ust be borne 
in mind th a t a low position has the effect 
of giving undue prominence to the th roat or 
of emphasizing prominent nostrils unpleas
antly : the shape of the mouth is bent down
wards, the forehead appears depressed, the 
outline of the back of the head seems to 
disappear, and hollows under the eyes are 
exaggerated. For a standing figure one 
may say th a t the height of the lens from 
the ground, assum ing the “s itte r” (unfor
tunately there is no word for a standing 
sitter) to be of medium stature, is 5 feet. 
A little higher or lower will often make a 
difference in the rendering in a portrait. 
Moreover, there is an accessory means 
which can be employed in conjunction with 
a somewhat low point of view, and tha t is 
to place the “s itte r” upon a platform  as a 
painter customarily does with making a 
portra it. In the case of a man there is no 
difference as regards suggestion of height 
between standing him on a platform  and 
lowering the lens to an am ount equal to the 
height of the platform , although very often 
the form er expedient is the more convenient 
one, and has this about it—th a t it suggests 
the special pains which the photographer is 
taking to secure an effective likeness. But 
in the case of a woman a platform  or one 
or two artificial steps may be used to im-
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p a rt height and dignity to a person of small 
s ta tu re  who is dressed in a style which 
allows of a sk irt or tra in  being brought 
round into the foreground of the picture 
and actually below the level of the feet. 
Many photographs of brides and royal per
sonages owe their impressive appearance to 
this device.

In the case of a seated subject the lens 
requires to be normally an inch or two more 
than 4 feet from the ground, and here the 
same conditions as regards exaggeration of 
particu lar features apply with still g reater 
effect. The modification which is the result 
of an inch or two’s movement of the lens up 
or down is much more greatly  marked the 
nearer the lens is to the sitter. Thus the 
effects which we have already mentioned as 
the result of taking a lower position for the 
lens are obtained on a more pronounced 
scale, whilst raising the lens has the effect 
of causing the th roa t to be compressed or 
almost to disappear, of making the nose ap
pear unduly long, and of tu rn ing  the angle 
of the mouth upward. Moreover, such a 
looking-down position of the camera tends 
to give the eyes a more or less slit-like 
shape and to represent them as more deeply 
seated, whilst the back p a rt of the head 
comes into greater prominence. Some 
study of these effects will show how the 
adjustm ent of the position of the lens in 
relation to the sitter may be used with good 
effect in dealing with different types of 
faces. A bald-headed person, for example, 
will have this defect exaggerated by too 
high a position, whereas, a sitter with s ta r
ing eyes and a retrousse nose calls for a 
position of the lens appreciably above the 
average height. Ju s t as in the lighting of 
the sitter there is no fixed form ula which 
can be applied to all and sundry without 
distinction, so also the upward or down
ward angling of the lens, even to a slight 
extent, requires to be considered in refer
ence to the facial peculiarities of each 
sitter.—B. J.

Criticism of this W eek’s Supplement
B y G. H a n m e r  Cro u g h to n

T HE charming little picture of boy with 
clock, by W. H. Erskine, has little to 

criticise and much to commend. The child 
is interested; the composition is good; and 
the tone values, with the exception of the 
sock with the sharp black line of the shoe, 
are well managed. The glimpse of the cur
tain  a t the top righ t corner could have been 
lowered with advantage. The wooden 
kitchen chair is a little incongruous to the 
other surroundings.

The violinist, by J. Buxbaum, is a very

pleasing three quarte r length, with good 
flesh tones, and good linear composition. 
The lower p a r t of the dress might have 
been subdued a trifle and the hand holding 
the neck of the violin is a  trifle distorted.

The child by W. R. Gray, St. Johns, Kan
sas, would have had more pictorial value if 
cut off below the hands. The white stock
ings and shoes outlined against the dark 
fu rn itu re  are more attractive to the eyes 
than any other p a r t of the picture. The 
background also is cut up without any re
gard to the figure.

The p rin t by B. V. Mathews, Concord, 
N. C., is evidently a home portra it, and 
g rea t allowances m ust be made in po rtra its  
made under conditions th a t the photogra
pher cannot control. For instance, the 
patch of light back of the neck, the pic
ture on the desk, the handkerchief in the 
pocket, and the white leaf of the pocket- 
book on the table. The hands and the 
paper on the table are kept well down, but 
these spots are clamoring for attention be
fore the face. M anipulation is excellent.

“Big and Small” Photographers
\ \ 7  HO is the “sm all” photographer?
’ * Should you see a small one and a big 

one on the street how would you know 
which is which? I t takes a mental maze to 
draw rigid lines. Indeed—how can anyone 
consider themselves sm art enough to make 
a stric t distinction? For it  is ju s t possi
ble in this world:

To have a big ability and do a small 
business!

To be big in business ability and small in 
photographic sk ill!

To be big in finances and small in using 
them.

To be big in handling money and small 
in bank account!

To be small in salary and big in ability 
and self respect!

Money or income do not make hum anity 
large or small, and it is, mildly speaking, 
the height of impoliteness or disrespect to 
m easure a photographer by the amount of 
business he does.—“Ethics”

From Good to Better

T H ERE is no such thing in any a r t  or 
science as the attainm ent of a certain 
level of proficiency a t which one may 

remain stationary. We m ust move, no m at
te r how slowly, backward or forw ard. We 
m ust either improve or deteriorate; as soon 
as we think th a t we have attained perfec
tion the process of decay has commenced. 
The a r tis t who is satisfied with his work,
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who does not feel th a t his magnum opus is 
still in the fu tu re  is to be pitied, for w ith
out the hope of better things he is prone to 
relax his efforts, and from excellence lapse 
into mediocrity. There have been few a r t
ists whose work could compare with th a t of 
Leonardo da Vinci, yet in his old age this 
g rea t m aster drew the picture of a child in 
a go-cart, learning to walk, and beneath it 
inscribed the legend, “ Still I learn.”

This lesson may well be taken to heart by 
the photographic assistant, be he operator, 
p rin ter or retoucher. He should always 
bear in mind the old N orth-country dictum, 
“ ‘T h a t’ll do’ will never do.” Day by day, 
not only for m aterial profit, but for his own 
comfort and satisfaction, he should strive 
to improve his work, and the better he can 
do the better he will wish to do. I t  is only 
the duffer who is content ju s t to scrape 
through.

The application of this principle to our 
daily work is a simple one. Let us take the 
case of a studio operator entering a new 
situation, and finding th a t he is expected to 
work with plates to which he has not been 
accustomed. His first negatives are not up 
to standard, and he forthw ith condemns this 
make of plate and, if his employer be easy
going or ignorant, gets permission to revert 
to the one and only brand which he knows 
how to work. This is in itself a confession 
of incapacity, and such an operator’s repu
tation is not likely to be enhanced by it. 
How much better he would appear if he had 
not been content with getting  a good nega
tive on one brand, but had studied the 
handling of many until he was sure th a t a 
plate which he could not manage was really 
a bad one.

The same thing is experienced in connec
tion with lighting especially with electric 
light. An operator gets a fixed idea in his 
head perhaps th a t no artificial light can be 
as good as daylight, and takes a melancholy

satisfaction in proving his theory. All goes 
well until the employer meets a man who, 
with exactly the same system of lighting, is 
tu rn ing  out fine work. Then he realizes 
th a t a change may be beneficial to his busi
ness, and there is trouble for the operator, 
which might have been averted if he had 
tried not to discredit the light, bu t to make 
the best use of it.

P rin ting  affords many instances of the 
same sort of thing. The carbon worker tol
erates “t in t” and other defects, because he 
has not the industry and intelligence to find 
out the cause. The bromide p rin ter com
plains th a t the last batch of paper gives 
hard prin ts, because he will not modify his 
methods of working, and the retoucher does 
not p u t his very best into a bad negative 
because he fears th a t it  will encourage the 
operator to give him a few more like it. 
We believe th a t there is no lim it to the 
possibilities for improvement; when a high 
level is reached progress m ust become slow
er and slower, but there is always room on 
the top, and it should not be forgotten tha t 
a horse th a t can get his nose opposite the 
judge’s box a  fraction of a second before 
his nearest rival wins the race, and so it is 
in our daily work.

ONE MOMENT, PLEASE!
The officers-elect of the P. A .o f A . 

are most anxious to get an expression  
of opinion from as many members of 
the A ss’n as possible regarding the 
preference in time of holding the 
Annual Convention. So you are asked  
to fill out the blank given below and 
send it in. Scratch out the date that 
does not suit you. If you don’t want 
to mutilate your copy of A bel’s, write 
out your preference on a post-card  
and send it in. Do it now.

PLEASE FILL IN, TEAR OUT AND RETURN TO ABEL’S PHOTOGRAPHIC WEEKLY, 
917 SCHOFIELD BUILDING, CLEVELAND, O. (For the National Board)

I  favor holding the 1917 Convention o f
r'CRoss out", the P. A. o f A . in July 
LoBjTEEcTYOroJ on or about October 1st.

Signed___________ ________ ______
A  ddress__________________________
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P la te  C h an g in g  fo r  the Stud io
By H. E ssenhigh Corke

V ERY different methods appear to be 
in use in different studios which I 
have seen for the supply of plates in 

the studio during sittings, and therefore 
perhaps a few notes on this m atter will be 
of help to those who are not now satisfied 
with the system th a t they employ. There 
should be as little bother and running about 
to get the plates changed as possible, as this 
tends to put the operator off the work th a t 
he has in hand and to d istract his thoughts. 
A t the same time it does not give him a 
chance to get into conversation with his sit
ters. There is also the waste of time and 
energy to be considered in going to a chang
ing-room a little distance from the studio 
and, as I have seen in two or three places, 
going up or down a few steps. Even if the 
operator has an assistan t with him in the 
studio, this running off to some little dis
tance is not a good plan, for ju s t when 
there is no plate ready it often happens 
tha t a good and spontaneous pose will be 
taken by the sitte r which the operator could 
have secured if the plate had been ready to 
hand.

Another point to take into consideration 
is the fact th a t if a large and almost un
limited supply of plates is kept in the studio 
ready for use there is a g reat tem ptation 
on the p a rt of the operator to waste plates. 
I know of one man, whose work is very 
good indeed and is known to all photo
graphers, who keeps a stock of plate-hold
ers filled, having about th irty  always 
ready, and I have seen this man operate 
and expose several more plates than was 
a t all necessary during a sitting. I do not 
mean th a t plates should be spared to ob
tain good results, but in this case it was 
sheer waste to use two plates, as he did, on 
every position.

On the other hand, I know of another 
man who has but a single holder in his 
studio, and his changing-room is along a 
passage and round a corner, about twenty 
yards from his studio. I have known this 
man to leave a sitter— and a child sitter a t 
th a t—and slip off to change his plate, so 
th a t on his return  all the work of getting 
the sitter into the position he desired had 
to be done over ag a in !

Again, it is not a good plan to have to 
change plates in the same room th a t is used 
for developing—th a t is, in the dark-room 
proper—but if it can possibly be schemed, 
a separate small room should be made and 
used as a changing-room only. Even with

the best management it will sometimes hap
pen th a t one wants to change plates for the 
studio when someone is developing plates 
in the dark-room. By fa r  the best plan is 
to have a small p a r t of the studio itself 
given up to the use of a changing-room. 
Such a small room need not in any way 
take from the general effect of the studio, 
as it need only be very small, and can be 
built in the corner so as to match the 
decorations of the studio. In my own case 
I have a t one corner of the studio a small 
changing-room which is made to match the 
studio walls, being panelled with three-ply 
oak, as is the entire side of the room.

This not only looks quite well in itself, 
but gives me one of the most useful corners 
of the room, nicely broken up to use as a 
natural background. In fact, some of my 
best effects have been obtained by using 
this corner room as the background. I t  is 
only three by four feet in size, but this is 
quite large enough, as nothing but chang
ing plates is done in it. The door is made 
to match the general panelling effect, hav- 
a small handle on the outside and a plain 
bolt on the inside to lock it if necessary, as 
is sometimes the case when inquisitive 
children are in the studio.

It is advisable not to have any daylight 
window in this small room th a t looks out 
into the studio, as people easily get the im
pression tha t they are being looked a t from 
inside the room. Whenever possible the 
light should be electric light, which is best 
suspended from the ceiling to hang over the 
changing bench. This bench should be 
fairly  wide, so as to allow the dark-slides 
to be placed upon it fully opened, and a t 
the side should be other sm aller benches or 
shelves on which the different size plates 
ready to fill into the holders are kept. One 
should also get into the regular habit of 
keeping these different boxes always in the 
same place on the same shelves, as one can 
then reach out and get any desired box of 
plates without having to actually look for 
it a t all. In my own practice I have the 
actual stock of plates up on some higher 
shelves, and then on each lower shelf there 
is a properly made box in which about a 
dozen plates are always kept ready for im
mediate use, these having previously been 
taken out of their w rapping papers.

In actual use I like to have a t hand and 
ready filled for each sitting  four plates of 
the size I am using for the sitting, and then 
if I w ant more than four I can slip into this
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little room and put in two or four more in 
a very little time, and a t the same time can 
hear w hat the sitte r is saying: quite easily 
and can reply to any question, but in nor
mal times I generally like to have an assis
ta n t in the studio with me who can slip in 
and change the plates.

I t is such an easy m atter, and not a t all 
costly, to make a small room like this in 
almost any studio, th a t any who a t present 
have to go righ t out of the studio for the 
purpose of changing plates are bound to 
find it  a g rea t advantage.—B. J. of P. 

r —......~i
Child Photography

I N child photography the three essentials 
are 1st, a good light; 2nd, a quick lens; 

3rd, a quick plate. And with a knowledge 
of photography and the elementals of 
chemistry and prin ting  soon the man with 
these facilities will be in the lime light with 
the mothers.

The question has arisen time and again 
w hat lens to select and w hat plate to use.

The optical laws perm it no combination 
of u ltra  speed and depth, consequently the 
lens most suited is one of the anastigm atic 
formulae, working a t F. 4.5. The light may 
be east west, north or south; the knowl
edge of how to find the proper lighting is 
acquired through experience.

The plate to use is one which requires 
equally as much deliberation as the first 
two elements mentioned. My experience 
has made me a persistent user of the Seed 
Graflex for child photography. In the 
home or in the studio it facilitates mini
mum exposure, less failures, better pleased 
customers—and, consequently, more busi
ness.

Using the mentioned lens with Seed 
Graflex plates I make my negatives of chil

dren a t a twenty-fifth p a rt of a second in 
my studio.

Often the argum ent is used th a t a rapid 
plate gives grainy negatives. This, in my 
experience, is not perceptible, and in the fin
ished p rin t not the most discrim inating eye 
can tell whether it is from a Graflex or any 
other plate, but the results a re  decidedly 
pleasing. The expression in children’s pic
tures are those most sought by clients and 
photographer. I may mention th a t in years 
gone by I made use of a foreign u ltra  rapid 
plate with less satisfaction and there the 
rough grain  existed.—.4. I. Wranitzky, 
Lockhart, Texas.

The Light for Enlarging

A LTHOUGH much advice is constantly 
being given as regards the best illurni- 

nan t for the enlarging of negatives by a r ti
ficial light, yet it would appear th a t there 
is still much misapprehension as to the kind 
of illumination which is the best for the pur
poses of a professional photographer. The 
la tte r may lie misled by the commendations 
which he reads of a source of light which is 
of extremely small area approxim ating 
more or less completely to a point. Ideal as 
such a source of light is from the purely 
optical standpoint, it is not by any means 
the ideal light for negatives which more 
often than not bear a considerable am ount 
of retouching. When the minimizing of re
touching m arks in the enlargem ent is aimed 
at the illumination should be as highly d if
fused as possible, and hence there is noth
ing better than the m ercury-vapor light, 
particularly  in the form of an M-shape tube, 
which we note has been introduced recently 
by the Cooper-Hewitt Electric Company. 
Here in the past very successful use has 
been made of two or three short mercury

DARWIN MONKEY
Darwin’s features bore strong resemblance to those of the monkey 

so he tried to convince humanity that they themselves were only cul
tivated animals. O! Fair People! if you have a picture of the 
monkey-face look, the KING STUDIO can relieve you of such 
woe-to-behold and make a picture that has no resemblance to 
animals. ALLEGAN, Locust-st

Lip one flight. No need of the elevator.

This is one of the advertisements used by Mr. King of Allegan, Mich., who claims 
to be “one of the Greatest Photographers the world has ever known.” This overly 
modest man has a curious idea of “advertising that appeals,” don’t you think so?
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tubes, used, of course, without any con
denser, but the M-shape tube is a fu rther 
convenience. Perfect constancy and even
ness of illumination are distinguishing fea
tures of such an outfit as this. I t  is a t the 
opposite end of the scale to a point source 
of light, such as an arc or a focus lamp, as 
regards utilizing the full beam of light, but 
a? there is ample power to spare and as the 
light is a highly actinic one the intensity of 
illumination on the enlarging easel is quite 
sufficient for bromide papers or even for the 
slower varieties of gaslight.

The Studio Vignetter
A COMPLAINT which is sometimes made 

-Ca in connection with the use of the s tu 
dio vignetter, when a white card is used, is 
veil over the negative. In nine cases out of 
ten when this fau lt occurs, it will be found 
th a t it is not confined to the light vignetting 
card only, but is manifested also with those 
of medium tint, and is evidenced even with 
a black card, though in an opposite direc
tion, by a thinner image of the negative. If 
careful observation shows th a t this is the 
case, the cause of the trouble must be looked 
for in the short distance between the lens 
and the vignetting card. With a short- 
focus lens this trouble will seldom occur; 
but with foci above 10 or 12 inches the card 
needs to be considerably nearer the sitter, 
especially in the case of head and shoulder 
negatives, when the actual focal length, or 
ra ther extension, is somewhat increased. A 
serrated edge to the vignetting card will 
tend to aggravate the evil, and is seldom an 
advantage. In these circumstances a con
venient method of adjusting  m atters sa tis
factorily is to get an assistant to hold a 
white vignetting card a t a considerable dis
tance and gradually to bring it nearer to 
the camera. Meanwhile the operator ob
serves the effect upon the focussing screen, 
a chair placed before a ra ther dark back
ground serving well enough as a subject. 
When the desired degree of diffusion to the 
edge of the card has been obtained on the 
ground glass, a note should be made of the 
position of the vignetter and this distance 
adopted in regular work.

V ignette Enlargements
A SOMEWHAT sim ilar trouble is met 

* *  with in making vignetted enlargements. 
If  a card with too small a hole is chosen, it 
has to be held too close to the lens—too 
close, th a t is, for the reason tha t in addition 
to the actual band of diffusion, a diffused 
shadow is cast over the g rea ter p art of the

image except perhaps right in the center, 
with the result th a t considerable increase 
of exposure is required. Assuming, how
ever, th a t the position of the studio vignet
ter proves not to be the cause of the trouble, 
investigation may show th a t another indi
rect effect lies a t the root of the m atter, 
namely, projection of part of the image of 
the strongly illuminated card on to the in te r
nal folds of the bellows, or on to a moving 
shutter flap from either of which light is 
reflected by it on to the plate. Such action 
is more likely to be the cause in bust por
tra its , and, assuming th a t the interior parts 
of the camera are properly dead-blacked, 
can be prevented by using a card of dark 
color with ju s t a narrow band of white, 
say 1 % inches wide a t the top edge, for the 
vignetting effect. A possible but less likely 
cause of fog would be a weak place in the 
camera fron t through which light is strong
ly reflected by a large white card placed 
near to it.

Behind the Scenes With the Camera 
Man

From The Timken Magazine

I F we are to believe the advertisements, 
photography is an easy art. You ju s t 
point the camera a t the victim, get him 

located on the finder, press the button, and 
you have your picture corraled. When the 
film is exhausted, due notice being given on 
the back window of the box, you take it to 
the corner drug store and the gentlemanly 
clerk leaves the soda fountain long enough 
to ex tract the roll, insert another one, takes 
your fifty cents and tells you to come back 
Tuesday for your film, which he develops 
for ten cents, “any size roll.” And you can 
have all the prin ts you w ant a t three cents 
each. Perhaps a fte r  you see the first one, 
you won’t w ant any. These am ateur snap
shots are certainly a game of chance. A 
camera is like an automobile, it isn’t the 
first cost th a t counts—it’s the upkeep.

The professional photographer takes his 
business seriously, and if he happens to 
make a flivver on a picture his grief is 
audible, visible and pathetic. I f  you want 
to make him nervous, commence to fiddle 
around his camera, and watch his actions. 
The way he fondles and watches th a t box 
you’d think it was twins with an epidemic 
of measles or infantile paralysis in the 
neighborhood.

We’ve often been complimented upon the 
quality of the Timken Magazine illu stra
tions and although the retoucher, the en
graver and the p rin ter are largely responsi
ble for the excellent work, the original pho-
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Develop in a safe light and pro
duce negatives free from  fog .

The Wratten 
Safelight Lamp
is a da rk - room  lamp built 
on scientific principles.

The Safelights are made in several series to suit the color
sensitiveness of various brands of plates. They consist of two 
sheets of glass coated with a colored gelatine him and bound 
together. The combination of colors produces the light to 
which the plate is least sensitive and which may he used in 
the greatest volume with safety.

The Safelight Lamp embodies the principles of indirect 
lighting. The light from the globe in the upper portion of 
the lamp is reflected on the Safelight below by a curved, 
white-enameled reflector. The No. 1 Lamp also has an opal 
g’ass above, for white light, covered with a light-proof slide.

The Wratten Safelight Lamps are constructed for elec
tricity only and include electric lamp attachment with six feet 
of cord and plug and one Safelight. Series No. 2 is furnished 
unless otherwise specifled.

Wratten Safelight Lamp No. 1, as above, - - - - - -
Do., No. 2, without slide ft r white light, - - - - - -
Series 1 Safelight, Orange for use with medium and extra rapid plates, 

not color sensitive, 8 x 10, - - - - - - - -
Series 2 Safelight, for extra rapid and Orthochromatic plates, sensitive 

to green hut not to red, 8 x 10, - - - - - - -
Series 3 Safelight, Green, for use with the red sensitive Panchromatic 

Plate, gives very faint illumination, 8 x 10, - - - -

EASTMAN KODAK COMPANY,
ROCHESTER, N. Y.

All Dealers'.

$9.00
6.00

1.00

1.00

1.00
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tographer must have the knack to get the 
right light, angle, pose and distance to in
sure satisfactory results.

Actors, actresses, g rea t men and prize 
dogs get used to being photographed and 
the minute the lens is trained upon them 
they fall naturally  into the graceful pose 
and the beatific expression. When, how
ever, you attem pt to photograph men and 
machines in an industrial plant, you have 
difficulty in getting the subjects to act 
natural. The men are self-conscious and 
generally look squai'ely a t the camera with 
s ta ring  eyes. The photographer yells for 
them to tu rn  their eyes away, and they 
do, until he is ju s t ready to shoot, when 
they look again to see if he is still there. 
When the plate is developed the faces have 
the intellectual expression visible in a ham. 
I f  the photographer can slip up on them 
and take a hurry-up snap-shot it will come 
out all righ t but if  he has to have them 
give a two-minute pose, they have stage 
fright.

One time the Timken-Detroit photogra
pher (his name is Jeff, and he’s no M utt) 
was commissioned to photograph a work
man holding an axle part. He posed the 
man in ju s t the righ t position and told him 
to hold it until the signal was given tha t 
all was over. Ju s t as he pulled the flash
light trigger the fellow picked up the piece 
of steel and threw it about th irty  feet. 
“ Iley,” yelled the photographer, “whaddeye 
think this is, a moving picture?”

In taking the bird’s-eye view the photo
grapher must be a regular steeple-jack. 
When the Timken-Detroit complete-plant 
picture was taken, the camera man and his 
assistants climbed to the top of a th irty- 
foot scaffolding by means of a wire cable 
which looked perfectly safe—from the 
street. A pretty  fa ir  wind was blowing a t 
the time. The photographer said he would 
feel deeply grieved if any of his companions 
should happen to do a Brodie down to the 
cold, cold world, but forgodsakes look out 
for the camera anyway. Another view was 
taken from the roof of the drop-forge plant, 
the party  climbing up a to ttering  perpen
dicular ladder and drawing up the precious 
camera by means of a rope.

To get the views of the new steel plant 
in Canton, the photographer invaded the 
neighbor’s back yard, clambered over the 
tops of freight cars and perched perilously 
on divers roofs.

Ju s t to show the disconcerting effect of a 
photographer’s presence: Away up on the 
g irders the men were using a pneumatic 
riveter. Down below, some two hundred

feet away, was a man a t the furnace. H e’d 
take a red-hot rivet in the tongs, give it a 
swing and the g littering  pi’ojectile would 
go stra igh t up to the platform , spang into 
a pail held by a w aiting fellow workman. 
We stood watching th a t man for an hour, 
and his batting  average was one thousand 
per cent, net. He never missed.

Along comes the photographer and to get 
a certain view he climbs on the top of a tool 
house opposite th t rivet-thrower. W ith the 
camera trained in his direction the W alter 
Johnson of the rivets became rattled  and 
made a wild pitch. The rivet described an 
arc and landed on the ta r  roof of the build
ing, ju s t back of the photographer. In 
about three seconds the roof was blazing. 
I t was only nine feet to the ground, and he 
didn’t  wait to climb down. He said he 
w asn’t scai’ed, but he had his picture, and 
there was no use hanging around there, as 
it was getting late and he had another cash 
customer waiting.

Timing the exposure is instinctive with 
the expert photographer. He uses a watch, 
or counts, perhaps, but this is merely a 
habit. He knows when to close the shu tter 
without any tim ing aids, and this exposure 
varies with every degree of light. No one 
knows why it is th a t photographers are so 
often absent-minded. They will get the 
right pose, the proper focus, calculate the 
necessary exposure, tell everybody to quit 
bi-eathing, then snap their fingers and look 
foolish when they discover th a t they have 
failed to remove the cap from the lens of 
the picture box.

One of the g rea t improvements of late 
years in photography is the perfection of 
the flashlight for interior or night expo
sure. The old-time flashlight photograph 
was a to rtu re to take, and a libel in re
sults. Every banquet had to have its flash
light photographei-. He would shoot his 
broadside with everybody set, then the 
whole crowd would cough and sneeze for 
ten minutes. When the pictures were de
livered the sitters would be ashamed to 
take them home. A perfectly respectable 
assemblage would look like a souse party.

When an interior flashlight picture is 
taken a t the Timken-Detroit plant, our Jeff 
ju s t tells everybody to look pleasant, shoots 
the cartridge and gets a good one four 
times out of five.

Ferdol, a Rapid and Powerful D evelop
ing A gent, Made in America

C 'R ED O L is a new developing agent, simi- 
4 lar in composition and characteristics 
to Metol. I t  has proved to be entirely satis-
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“ R E D O
A DEVELOPING AGENT FOR

PAPERS.EILMSE PLATES
“Made In America”

A Rapid, Powerful Developer
FREDOL is a new developing agent similar in composition and characteristics 

to Metol. It is the only developing agent of its kind, and we have 
tested them all, which has proven to be entirely satisfactory for 
developing papers, films and plates.

Use It Just Like Metol
FRED O L is used in exactly the same manner and quantity as Metol in all 

standard Metol-Hydrochinon developing formulae. It does not 
oxidize rapidly or wear out quickly, but will be found to possess 
remarkable sustaining power and working speed, and produces prints 

possessing beautiful tones, free from stain or fog, 
and negatives of excellent quality, clean, clear 
and printable.

Not An Experiment
FRED O L is not an experiment. It has not only been 

thoroughly tested in our labortories, but also in 
actual practice by many leading photographers, 
who have substantiated their recommendations by 
repeat orders for large quantities.

Economical and Efficient
i  Forty ounces of strong paper developer costs only 17' 2C, 

while SV2 gallons of commercial paper developer capable of 
developing 4,000 4x5 print costs but $2.25. Both of these 
costs are at full list prices for all chemicals used. hR ED O L 
is both efficient and economical.

Order a trial ounce from your dealer to day.
Circulars and formulae on request.

Standard DrvelopinS ^  
J*

Burke & James Inc
Sole W holesale Distributors

CHICAGO

(photo supplies] 

NEW YORK
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factory for developing papers, films, and 
plates.

Fredol is a true Metol substitute and is 
used in exactly the same m anner and 
quantity  as Metol in all standard develop
ing formulae.

Fredol mixed with Hydrochinon in either 
powder or liquid form will keep indefi
nitely. I t  does not oxidize rapidly or wear 
out quickly, but will be found to possess 
remarkable sustaining power and working 
speed, and produce prin ts possessing beauti
ful tones, free from stain or fog, and nega
tives of excellent quality, clean, clear and 
printable.

Fredol is not an experiment. I t  has not 
only been thoroughly tested in laboratories, 
but also in actual practice by many leading 
photographers who have substantiated their 
recommendations by repeat orders for 
large quantities.

Fredol has been on the m arket about 
three months under the name Ramidol and 
has given universal satisfaction. The name 
has been changed to Fredol as a compli
ment to its producer, Dr. Friedm an, a 
noted German chemist, who gained his tech
nical knowledge in this line from years of 
close association with several large pro
ducers of sim ilar products in Germany.

In a test made by a Chicago photogra
pher, who tu rns out thousands of p rin ts 
daily, Fredol proved itself to be more 
economical than Metol, even though the la t
te r  were selling for the same price instead 
of from two to three times as much when 
obtainable. He developed 1,400 8x10 prin ts 
using only % ounce of Fredol while a full 
ounce of Metol was required to develop an 
equal quantity.

Burke & Jam es, Inc., of Chicago, 111., are 
the sole agents for this new developer. 
Note the advertisem ent in this week’s issue 
of Abel’s.

SITUATION W ANTED

Young lady, fully experienced, desires 
position in first class studio, as general 
assistan t or m anager. Can operate a ir 
brush. Salary $20 per week. F - l,  care of 
this journal. 9-9-3

High grade, all-around workman, or 
m anager, a t liberty October 1st.

Can specialize in any departm ent, but 
prefer to limit the amount of retouching. 
Accustomed to fine city trade. Genteel 
appearance, sobriety and in tegrity  of char
acter assured. F irs t class references. 
Samples if desired. A -l, care of this jo u r
nal. 9-9-2

Experienced, reliable, m arried man de
sires a change in location. Indiana, Illinois 
or Eastern  Missouri only. P refer general 
work, but thoroughly capable as retoucher, 
prin ter, operator, or dark-room man. Also 
hom e-portrait view and commercial experi
ence. Am strictly  sober and have best of 
references. W -l, care of this journal. 9-9-2

A position in a first class studio as 
operator or general workman. Am capa
ble of m anaging a studio. Please state 
salary. W-2, care of this journal. 9-8-2

New Ideas. New M ethods.
B ette r P ho tographs. M ore M oney.

Daddy Lively’s way tought by a rapid method. 
Complete course for beginners opening January, 1917 

Special Post Graduate Course for Professionals.
W r i t t  fo r  catalotue a n d  inform ation.

SO U TH E RN  SCHOOL of PH O TO G R A PH Y  
M cM innville, T enn .

The O N L Y  
S I L E N T  
S T U D I O

C O N L E Y
CAMERA CO.
R ochester, M INNESOTA

S H U T T E R FO R  SALE BY 
ALL DEALERS

D I A M I D O P H E N O L
Quick, clean, economical developer. Works rapidly, without 
fogging, and is absolutely stainless. Made in America by 
Americans. Always in stock for immediate delivery. All 
our merchandise is equal to imported, or better :: :: ::

HERM AN & HERM AN, Inc. m a n u f a c t u r e r s  a n d  jo b b e r s

6 Church Street New York City Chemicals, Colors and Intermediates
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D  e  -  IV I  o

“ THE STANDARD OF UNIFORMITY 
AND EXCELLENCE”

Absolute Uniformity) Simplicity) in Manipulation
------------------------  Variety of Grades------------------------
Wide Latitude Standard of Excellence

Descriptive matter and samples on request.

H ite  D e-M o  Photo Paper Company)
G. W. Murdock, Sales Manager

Livingston Ave. and Lockbourne Road COLUMBUS, OHIO

Our display) of pictures by) die following prominent photographers, 
S. L. Stein, Lee Brothers, Baker Art Gallen?, Howard D. Beach, 
Sweet Studio, F. Rinehart, F. A. Bill and Frank Moore, at 
Cleveland, was the biggest hit at the National Convention.

p -"-

D E T R O I T ,  
CLEVELAND BUFFALO. 

NIAGARA FALLS.

T O L E D O ,
PT. HURON, ALPENA. 

ST. IGNACE.

A REAL VACATION
T he D . & C. Line Steamers embody all th e  qualities of 

speed, safety and comfort. Tho freedom of thedecka, cool, 
refreshing lake breezes and commodious s ta te  rooms makes 
life aboard these floating palaces a Bource of enjoyment.

“ D. & C. A SERVICE GUARANTEE”
D a lly  se rv ice  be tw een  D e tro it  a n d  B uffalo a n d  D e tro i t  

a n d  C leve land . Day tr ip s  d u rin g  J u ly  a n d  A ugust, 
a s  well a s  tw o  b o a ts  o u t  of D e tro i t  an d  C leve land  every  
S a tu rd a y  a n d  S u n d a y  n ig h ts  d u rin g  th ese  tw o  m o n th s . 
F O U R  T R IP S  W E E K L Y  F R O M  T O L E D O  AN 'I) 
D E T R O IT  T O  M A C K IN A C  IS L A N D  A N D  W AY 
P O R T S — F rom  J u n e 2 5 th  to  S ep t. 1 0 th .8 P E C IA L S T E A M - 
E R  C L E V E L A N D  T O  M A C K IN A C  IS L A N D . T W O  
T R IP S  W E E K L Y . N O  S T O P S  E N R O U T E  E X C E P T  
A T  D E T R O IT  E V E R Y  T R IP .  D ally  se rv ice  betw een 
T o led o  an d  P u t-ln -B a y , J u n e  10th  to  S ep t. 10 th .

RAILROAD T IC K E T S  A C C E P T E D  on  D . *  C . Lino 
steam ers  betw een  D e tro it , C leve land  an d  B uffalo, c ith e r 
d irec tio n . Send tw o  c en t s ta m p  for i llu s tra te d  p a m p h le t an d  
G re a t L ak es  M ap . A ddress L . G . Lew is, G . P . A .. D e tro it . 
DETROIT & CLEVELAND NAVIGATION COMPANY  
P . H . M c M IL L A N . P res. A .lA . S C H A N T Z . V . P . 4  G . M .

Bargain L ist No. 2 0
You will exclaim at the low prices 
quoted in our latest list. Every
thing in cameras and lenses a t 
lowest prices. We buy, sell and 
exchange the highest grade of for
eign and domestic cameras, lenses 
and equipment. H eadquarters for 
Cyko and all other photographic 
papers, plates, etc.

W rite for a free copy today 
N ew  Y ork C am era  E xchange

1 0 9  F u lto n  S t . ,  N o w  Y o rk

TAKE IT DOWN!
T h at old stuff from your walls and show 
cases. Christm as is coming in a few 
m onths. How to arrange a snappy busi
ness getting display get some pointers 
from our booklet num ber four.

EDUARD BLUM
^  “The Photo Art Shop”

CHICAGO
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HELP W ANTED

A first-class retoucher and printer. Wages 
$20.00 to $25.00. Perm anent position. 
W ant a man who can do real good work. 
No others. Castonguay Studio, 331 Dal- 
housie St., Ottawa, Canada. 9-9-3

Receptionist who can retouch. Perm anent 
position. S tate salary  expected and give 
full particu lars in first letter. Jerome 
Chircosta, 1110 Euclid Ave., Cleveland, 
Ohio. 9-9-2

Receptionist and retoucher, not over 
thirty-five years of age; desirable and per
m anent position to one who can fill the bill. 
Address P arker Studio, Canton, O. 9-9-2

Operator, retoucher, and work in back
grounds, Only good studio will be con
sidered. Address, H. S., P. O. Box 171, 
Sioux City, Iowa. 9-9-3

In first class studio as p rin ter and 
general all-around assistant. E ight years 
experience in the photographic business. 
Age 24, sober and reliable. Can take full 
charge if necessary. Address, W. T. Arend, 
Box 107, Baroda, Mich. 9-9-2

F irs t class receptionist and retoucher in 
first class studio. Address H. Pottenger, 
122 N. Market, W ichita, Kans. 16-9-2

A capable retoucher. Background worker 
not necessary. Address a fte r Sept. 20th 
with samples and full particulars, includ
ing photograph of self. Dudley Hoyt, 714 
F ifth  Ave., New York. 2-9-5

Retoucher and receptionist for first-class 
studio. Perm anent position. Give full p a r
ticulars in first letter. The Eichler Studio, 
Springfield, Mass. 9-9-4

Capable assistant, one who has working 
experience in all branches. Must be re
liable and efficient. Good position to one 
who can fill requirements. Send photograph 
of self, state experience and salary wanted. 
W alton’s Studio, Albuquerque, N. M. 9-9-3

Thoroughly competent and reliable man. 
One capable of taking entire charge of first- 
class studio. Address J. E. Giffin, Wheel
ing, W. Va. ------------------- 9-9-2

An all around man, m ust be good a t oper
ating  and retouching. Send photo of self 
and references with samples of your work, 
which will be returned. S tate salary ex
pected. D. C. Hays, W ashington C. H., 
Ohio. 16-9-2

Experienced prin ter, one preferred who 
is all around workman and can retouch if 
necessary. R. E. Apgar, M arshalltown, la.

---------------- 16-9-2
W anted—Assistant in good Idaho town; 

must be retoucher and am ateur finisher; 
salary $20.00; send photo and sample of 
work. Address A B C  care this journal.

-----------------  16-9-tf
F irst-class home operator of pleasing 

personality. M ust not object to traveling. 
Send samples to W. L. Koehne, 104 S. 
Michigan Ave., Chicago. 9-9-2

SELL LARGE PORTRAITS 
AND MAKE M ORE 

MONEY

H. D. BRIDLE
THE PHOTO-ENLARGER

1034 A rck S tree t Philadelphia, Pa.
O ver 20 rear*  a t the  *ame address

CLARK & FREED

4

Q uality  Enlargem ents 
W rite  for Booklet.

East 8th St. NEW YORK CITY

44 CALC ARP MOUNTINGS ”
are made by

CALIFORNIA CARD MFG. COMPANY
San Francisco, California 

Unsurpassed in
STYLE QUALITY WORKMANSHIP

“CALCARD MOUNTINGS" stand for "EXCLUSIVENESS"

M . M. FR E Y ...........
H . L. B U R D ...........
W . A. LEONARD

EASTERN REPRESENTATIVES
............................................................................30 E. R andolph St., Chicago, 111.
.........................................3735  G rand  C entra l T erm inal, New Y ork, N, Y.

................................. 3735 G rand C entra l T e rm inal, New Y ork, N. Y.
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In hot weather

The Eastman Plate Tank
insures a be t ter  and more uniform quality o f  
negatives because it maintains the developer at 
an even tem p era tu re— produces cleaner nega
tives because the air and  light-t ight tank  pre
vents fog and obviates the necessity lor h an d 
l in g — and makes developing a com fort  because 
it reduces hours o f  w ork  in a s tudy d a rk - room  
to the actual time necessary for loading and 
un load ing  the tank.

E A S T M A N  K O D A K  C O M P A N Y ,
ROCHESTER, N. Y.

A ll Dealers’.
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W anted—All around assistant in popular 
price studio. Preferably a lady. Do not 
need an a rtis t, but m ust have a good, neat, 
experienced worker. Perm anent place. 
References required. A. S. Totten, Alliance, 
Ohio. 16-9-2

For Sale— Anthony’s professional po rtra it 
camera, 8 x 10, cost $32.50 for $12.75, boxed 
ready for shipment. Fine condition. C. 
O. D. examination privilege. Ellis Chand- 
lee, 201 W. F ranklin  St., Baltimore, Md.

16-9-2

W anted—At once, a good all around m an; 
m ust be a good retoucher. Give age and 
experience in first letter, also name salary 
expected and send samples and photo of 
yourself. Steady position. W. R. Loar, 
Grafton, W. Va. ' 16-9-2

SPECIAL
For Sale—To highest bidder, a quantity 

of potassium ferri-cyanide and bromide. 
R. E. Apgar, M arshalltown, la . 16-9-1

F or Sale—1-6-A Dallmeyer, also 1-14x17 
wide angle Dallmeyer. Make me an offer. 
Billy Rundle, care Libby A rt Studio, Spo
kane, Wash. 16-9-1

For Sale—An absolutely new Ingento E n
larging Lantern, 5 x 7 ,  fitted with nitrogen 
filled lamp. Will sell very reasonably. J. 
A. McCarthy, Chariton, Iowa. 16-9-2

Stanley made a h it a t the Convention 
this year, painting backgrounds and ta p 
estries to order. Stanley will pain t your 
old grounds over in your own studio, or 
pain t your studio walls for background 
or decoration purposes. Stanley’s six-in- 
one screen, the very latest. W rite a t 
once so Stanley can arrange his Fall and 
W inter route to take in your studio. 
Stanley Bros., 343 Terrace Ave., Grand 
Rapids, Mich. 16-9-tf

d e a l e r s  w h o  w a n t  y o u r  t r a d e
A T L A N T A , B A .— Glenn P h o to  S to ck  Co.,

K astm an Kodak Co., 117 P each tree  St.
B O ST O N , M A S S .— R o b e y -P re n c h  Co.,

E astm an  Kodak Co., 38 Bromfleld St.
B O ST O N , M A SS.— R a lp h  H a rr la  & Co.,

22-26 Bromfleld S treet. New York City 
__Office, 176 Fulton  S tre e t .____________
C E D A R  R A P ID S , IA .— C am era S h op , 306

Second Ave., E a s t. ________________
C L E V E L A N D , O H IO .— P o w le r  Sc S la ter ,

806 Huron R oad, S. E._______________
CH ICAGO , I L L .— S w eet, W a lla c h  & Co.,

E astm an Kodak Co., 133 N orth W a- 
bash Avenue. ____ __________

D A L L A S , T E X A S — C. W e ic h se l C o .____
D E N V E R , COLO.— D en v er  P h o to  M a ter 

ia l*  Co., K astm an Kodak Co., 626 16th 
S t r e e t ^ _____  ________

D E N V E R , COLO.— T h e  O aaen P h o to  
S u p p ly  Co., 415 16th S treet.__________

D E S  M O IN E S, IA .— D ee M oin ee P h o to  
M a te r ia l Co., E astm an  Kodak Co., 517 
L o c u st  Street.________________________

D E S  M O IN E S, IA .— W . P . H en ry , 819
W alnu t S tree t . _______________________

G A L E S B U R G , I L L .— O sgood  P h o to  S u p 
p ly  Co. ____________________________

I N D IA N A P O L IS , I N D .— T h e  H . L ieb er  
C om p an y, 24 W. W ashington S treet.

IN D IA N A P O L IS , IN D .— L y m a n  B ro th ers ,
__223-225 E ast Ohio St.
J A C K S O N V IL L E , P L A .— H . & W . B. 

D r ew  C om p an y .__________________________
K A N S A S  C IT Y , MO.— K a n sa s  C ity  

P h o to g r a p h ic  S u p p ly  Co., 1010 Grand 
Avenue. ___________________________

L O S A N G E L E S , C A L .— H o w la n d  &
D e w e y  Co„ E astm an Kodak Co., 510 
South Broadway.

M IL W A U K E E , W IS .— M ilw a u k ee  P h o to  
M a te r ia ls  Co., E astm an  Kodak Co., 427 
M ilwaukee S treet.

M IL W A U K E E , W IS .— H en ry  R e im e rs ,
238-240 W est Third  S treet.

M IN N E A P O L IS , M IN N .— O. H . P eck
C om p an y, E astm an  Kodak Co., 112-114- 
116 So. 5th S treet.

N E W  O R L E A N S , L A .— S ta n d a rd  P h o to
S u p p ly  Co., L td ., E astm an  Kodak Co., 
125 Baronne S treet.

N E W  Y O R K  C IT Y — H erb ert & H u e s g e n
Co., 311 Madison Avenue.

N E W  Y O R K  C IT Y .— G eorge  M urphy, 
In c ., 57 E as t 9th Street.

N E W  Y O R K  C IT Y .— N e w  Y ork  C am era
E x ch a n g e , 109 F u lton  Street.

N E W  Y O R K  C IT Y — W illo u g h b y  & A  
S q u a re  D ea l, 810 Broadway.

O M A H A , N E B .— T h e R o b er t D e m p ste r  
Co., E astm an  Kodak Co.

P H IL A D E L P H IA , P A .— J o h n  H a w o rth  
Co., E astm an  K odak  Co., 1020 C h e stn u t
Street.

P IT T S B U R G H , P A .— W . S. B e l l  & Co„
412 Wood St.

ST . L O U IS  MO.—  H y a t t ’s S u p p ly  Co.,
417 N. Broadway.

S T . L O U IS , MO.— W . S c h il le r  & Co., 6
South Broadway.

ST . P A U L , M IN N .— Z im m erm a n  B ro s.,
E astm an Kodak Co., 380 Minnesota St.

S A L T  L A K E  C IT Y , U T A H .— U ta h
P h o to  M a te r ia ls  Co., 423 Main Street.

T O L E D O , O H IO .— G eorge  L . K oh n e, 602
Sum m it S treet.
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PRACTICAL
STUDIO

ADVERTISING

$2.00 per Copy, Postpaid

CONTENTS
95 brand new advertisements for photographic studios—ready dis- 

played and set up so that all you need do is tear out the one you 
want to use and hand it to the advertising solicitor.

6 first class circular letters to bring business to your studio.
4 follow up collection letters.

A completely laid out booklet on photographing children.
A completely laid out Home Portraiture circular.
Envelope inserts, package inserts, labels, business cards, small all- 

the-year ads, article on advertising, etc.

The whole, indexed so that you can find an advertisement for 
any season of the year or any holiday at a moment’s notice, neatly 
bound and well printed, mailed postpaid to you for

$2.00

YOUR DEALER HAS IT OR WILL GET IT FOR YOU.

IF NOT, WRITE

A b e l ’s Pub lication s
917 Schofield Bldg., Cleveland, O.



286 A b e l ’s P h o to g ra ph ic  W ee k l y

STUDIOS FOR SALE
Do you w ant to buy a good paying studio 

and supply business? One th a t is doing a 
business of about $7,000 a year. Is situa- 
ated on the ground floor and is well fitted 
and stocked with everything necessary to 
carry  on an up-to-the-minute business and 
has in addition a good all-round stock of 
picture fram es and moulding. I f  you are 
looking for such an opening I have it. The 
stock in trade alone will inventory over 
$1,500, ap a rt from the cameras and lenses 
and furniture. I estim ate th a t the value 
will reach over $3,000, and I am asking 
$1,500 cash, no term s. Please do not write 
me if you are only curiosity hunting as T 
am not looking for correspondents of this 
class. The business does not need a high 
class operator, but it does need a good busi
ness man. N -l, care of this journal. 2-9-3

A studio in a W estern Pennsylvania town 
of over 10,000. Building, equipment and 
furnishings new and up-to-date. Good 
prices. Have two studios and cannot give 
both my personal attention. This is a 
splendid opening. Will show floor plan if 
interested. D-3, care of this journal. 2-9-4

Have three studios, two located in one 
of the best towns in Kansas, population 
5,000; payroll $100,000 a month; other s tu 
dio short distance away; can be made two 
days of the week; have no competition; 
prices, cabinets $4 to $12 per dozen; will 
sell whole or p art cash ; well worth in
vestigation. O. A. Sawyer, Neodesha,
Kan.   2-9-4

A SPLENDID OPENING
FOR SALE—On account of husband’s 

death, only studio in town of 12,000; large 
country te rrito ry  to draw from ; established 
40 successful years; lot, building and com
plete equipment for sale. I f  interested 
w rite Mrs. C. G. Bell, 600 Alex Ave., 
Greenville, Mississippi. 26-8-4

A RARE BARGAIN—Completely fu r
nished ground floor studio in one of the best 
business and residential sections of Cleve
land; equipped to 11x14 . Doing a good 
business a t good prices; low ren t; a good 
chance for a live up-to-date man to make 
some money. Have other business in te r
ests out of the city. Will sell for half what 
the place is worth for quick sale. J. E. 
Hoyt, 12367 Euclid Ave., Cleveland, O. 2-9-4

Will sacrifice for good reasons the only 
regular photograph gallery in town of 
10,000. No other north light nor skylight 
in town. Good town, good business, estab

lished 35 years. Steam heat, hot water, 
photolite and electric printer. Low cash 
price. W rite Noyes Studio, Clinton, Ind.

------------------- - 16-9-1
One of the finest fitted up residential 

studios in the S tate of Florida, including 
one 6 x 15 feet enlarging room; one 6 x 12 
dark room; 18 x 30 feet operating room; 
reception room; four living rooms; toilet 
and bath room; all modem conveniences; 
ren t only $20.00 per month; lease for four 
years; town of 5,000 population and rapidly 
growing; gateway to Everglades of Florida. 
I f  interested address The Mullikin Man 
Studio, F t. Lauderdale, F la. 16-9-1

Beautiful ground floor studio, mission 
style, finished in natu ra l woods. Town of 
4,000. No junk. To see it is to buy it. 
Living rooms for small family. North light, 
large operating room. Will take $500.00 for 
quick sale.— E. B. Tarbox, Vinton, Iowa.

------------------- 16-9-1
Excellent O pportunity—On account of 

husband’s death will sell well equipped stu 
dio with am ateur supplies and a r t  store in 
connection; Eastm an Kodak agency. This 
is an old established business of 20 years 
standing in town of 2,200 in W estern New 
York. The only studio here. Will sell a t a 
sacrifice. Mrs. G. M. Cole, Franklinville, 
N. Y. 16-9-4

For Rent—A large ground floor studio, 
fitted with large skylight, dark rooms, 
prin ting  rooms, store room, and sinks. Same 
has been occupied as a studio for twenty 
years. W’ill ren t to responsible party . 
W rite F. W. Wolf Co., 807 Prospect Ave., 
Cleveland. 16-9-1

F or Sale—F irs t class up-to-date studio 
in the heart of the down-town district of 
the city of Minneapolis, Minn. W illing to 
sell immediately so the buyer can get into 
the Christm as business. We cannot con
sider anything but a cash proposition, which 
is $5,000.00. Applv or w rite to R. I., care 
Abel’s Weekly. 16-9-1

F or Sale— At once, an up-to-date studio, 
fine equipment, in a busy m anufacturing 
town of over 10,000. Fine location, new 
building, ren t reasonable. Good prices. 
Good reason for selling. For fu rthe r p a r
ticulars address K. I., care of th is Journal.

16-9-2

STUDIOS W A N TED

First-class man w ants to rent studio with 
option of buying. No junk and particulars 
in reply. B-l, care of this journal. 16-9-1
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Eastman Studio Scale
An avoirdupois scale that you can he sure is accurate, that 

has no small weights to loose or misplace and that permits you 
to secure the correct weight, quickly and conveniently.

The beam with the sliding weight is the feature which 
simplifies the working of this scale. The large weights are 
marked in ounces or fractions of ounces and in grains as well. 
Place the weight which comes nearest to the proper amount 
in the right hand pan, slide the weight on the beam to the 
number of grains which will make up the exact amount and 
place chemicals in left hand pan.

The scale is made of the best material—the beam is black 
with plain white markings, all other metal parts being nick
eled— all bearings are of hardened steel, and the balance 
adjustment is extremely sensitive.

THE PRICE.
Eastman Studio Scale, - - - - - - -  $3.00

E A S T M A N  K O D A K  C O M P A N Y ,
ROCHESTER, N. Y.

A ll Dealers'.
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