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Exclusive Styles Guaranteed When 
li Obtaining Our Superior Mountings

Lowest Possible Prices When Buying 
Direct from Manufacturers

^  California Card Manufacturing Company
Main Office and Factory, Potrero Ave. and Mariposa St.

San Francisco, California
♦ t  EASTERN OFFICES

M. M. Frey ................30 E. Randolph Street, Chicago. III.
H. L. Bi ro, 3735 Grand Central Terminal, New York, N.Y.
Wm. A. Leonard . . .  .1015 Healey Building, Atlanta, Ga.

Latest Styles Finest Materials
IV rf ec t Workman ship
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The
Portable 
Skylight 
1 las
Made
Good

P h o t o g r a p h e r s  of vast
experience state that they 
could not fully appreciate the 

superior values of this light had 
they not used all other illuminating 
devices for both studio and home 
work. It is being sold on a guar- 
ranty with explicit instructions that 
insure success. Order one now and 
profit from your Christmas business. 
Kept in stock and sold by all 
up-to-date dealers. Write for detail 
information to

THE SHOBERG CO.
5101 X CITY, IOWA
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AD\ EKTISI\G  IMIOTOCK \I»IIY.

It is no longer necessary to argue whether pholographv needs advertising 
or not. All are quite thoroughly convinced that photography does need 
publicity and “lots of it." The only question left to decide is the method 
to be employed.

All the varied forms of publicity for photography may be grouped 
under three heads. First, exhibitions and displays; second, written and 
printed arguments; third, personal solicitation.

The displaying of photographs has always been one of the most forceful 
ways of interesting the public. The show case is the variety of exhibition 
most universally used, but many photographers are uniting forces in their 
respective cities in the preparation of public exhibitions. During the 
last year Cincinnati, Louisville and Pittsburgh have held such exhibitions 
and in each case the results have been most gratifying. It is to be hoped 
that more cities will use this plan during the coming year.

Under "Written and printed arguments” are included newspaper 
advertising, mail matter sent direct to mailing lists such as circulars, 
personal and form letters, etc., street ear advertising which may be in 
addition a display of a photograph, arid display posters.

The one point to be borne in mind in all written and printed advertising 
is to keep from saying too much. Do not try to print a book on a three 
by five card, but boil down what you have to say to the fewest possible 
words that will express the gist of your argument. Then use enough 
space to display it well.

It is always well to illustrate your arguments with reproductions of 
photographs. One photographer recently sent out a circular in which 
four propositions were presented. Two were illustrated and two were not. 
Those which were illustrated brought in sufficient returns to make the 
whole plan profitable while the results from the two which were not illus
trated were almost negligible. Hereafter this photographer will send out 
no printed advertising which is not illustrated.

Personal solicitation is sometimes spoken of as going after business 
with a “fine tooth comb." This method may be employed when other 
methods fail but even then the dignity of the photographer will be main
tained a great deal better if ticket propositions and other cheap shop 
methods arc not resorted to.
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It is not the purpose of this article to 
point out which of these methods are the 
hcst. All are Iccing used with varying 
degrees of success. What works well with 
some photographers does not work well 
with others, hut no photographer can rely 
on one method exclusively. There is no one 
plan which solves the publicity problem, 
and the photographer who spends careful 
thought and attention on several methods 
will find that each supports the other.

W i n  TH E CIIVKTER I OK 1111.
SUCTION \ l .  \SSO< I VTIONV

The chartering of the sectional associa
tions is considered by many leaders of the 
profession as the most progressive move 
for close organization that the photog
raphers have ever taken.

It has always been the desire -of the 
I’. A. of A. to assist the other bodies. 
You can see why this would be true, for 
those who determined the policies of the 
P. A. of A. were men who had graduated 
from the boards of the State associations; 
therefore they would naturally seek 
to have the P. A. of A. lend all possible 
assistance to the State associations.

But this aim was never so completely 
realized as in the plan of the charter for 
each section. This binds the P. A. of A. 
and every chartered association into one 
solid organization. The P. A. of A. may 
now petition for parcel post or any other 
privilege, and in this (ictition it will not 
only represent the members who pay dues 
to the P. A. of A. but it will also represent 
the affiliated associations. This will make 
the appeal much more weighty.

Heretofore, the P. A. of A. has felt 
that it had the moral support of these 
organizations, but there was no way to 
bring this "moral support” into tangible, 
substantial backing on propositions in 
which every member was interested. 
But now that the charter plan is inau
gurated, it shows that the P. A. of A. is 
the parent organization and that all the 
other associations are supporting organiza
tions. This not only benefits the !’. A. 
of A but also every sectional ass' ciation

and each individual member of the sec
tional societies.

The P. A. of A. has the support of every 
sectional society and every sectional 
society has the support of the P. A. of A. 
and every other sectional society. You 
can see how much stronger any appeal 
from the photographers will be now that 
it represents such a large proportion of 
the members of the profession.

IIIK LOITSV1LLE EXHIBITION
P. A. of A.

Washington. 1). C.
G e x t i .k m k n :

Wilt give you full data of our very 
successful Art Exhibition which closed 
Saturday evening.

First will say, to show how the spirit 
and good fellowship existed at the final 
close after each photographer has closely 
mingled and got together for the ten days 
of the exhibit, we wound up by having 
our wives and sweethearts with us in a 
regular Dutch lunch at one of the studios.

This alone is well worth the while to 
cooperate and be on friendly relations 
with each individual in our profession in 
the city, not saying anything of the ex
hibition which was received with so 
many high compliments by the public.

The idea is bound to promote, create, 
and cause the people to look on photog
raphy on a higher plane. The average 
attendance daily was about 2,000. Many 
of scenic portraits were sold from the 
walls and a very splendid impression was 
made on all who visited the display.

We, the members, are muc h enthused. 
Our intentions are to make the affair 
semi-annual. The newspapers were very 
liberal in giving us good publicity, which 
is one of the important things not to be 
overlooked.

Location was superb, hi the heart of the 
city. The room secured, size about 20 
by 60 feet, well lighted, tiled floor with 
6 feet green burlap on the two side walls 
and end. The decorations consisted of 
palms, ferns, etc. Music by Edison 
Victoria proved to be a good attraction.
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The number of portraits on display 
was about 200. There were also several 
slogans which called attention to the 
Christmas work. In addition to this 1 
wish to say we find that the portraits 
sold from the wall and orders taken 
covered all the expenses that the whole 
affair cost us. So this should encourage 
those that have never tried or had any 
experience with such an exhibit.

The young lady who received the 
visitors and gave each a program or 
catalogue was charming in her personality 
and just the one for the place. I am 
sending you new paper clipping, a group 
of the members and views showing the 
display, as much as could be taken.

You are a t liberty to give us all the 
mention you wish in the A s s o c ia t io n ’ 
N e w s  whereby to encourage, awake, stir 
and enthuse the photographers in every 
city to put over similar affairs. For I am 
a great believer in showing your product.

I have frequently had 1,000 square feet 
in displays in large store windows be
ginning with Faster and Thanksgiving. 
Truly no greater returns. 'Try it.

Yours very sincerely,
J .  L . C i ' s i c k , 

Louisville. Ky.

\Y. A TAPRELL
< f  t h e I ' a p r c M - L o o m i s  C o .

H o r n H a t h , E n g l a n d ,  F e b r u a r y  ID,

! W i 7 .

1) , ,! C h i c a g o ,  I I I . ,  N o v e m b e r  14 ,

1 ! H 5 .

J .O U IS V 1 U .K  P H O T O G R A P H E R S  W H O  T O O K  P A R T  IX  T H E  E X H IB IT IO N '. 
S ta n d in g ,  le ft  to r ig h t :  Shook, C aufie ld , H esse , B eckm ann , I lirsc h  an d  B row n. S i t t i n g :  H u tti 

tu s ic k ,  re p re s e n ta tiv e  of th e  H eath  S tu d io ; M iss K o h n h o rst, re p re s e n ta tiv e  Royal P ho to  
C om pany, an d  R ieger.
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VN E \ S \  ROAD T O  FA I LI HE

We recently received a letter from a 
photographer, who now conducts two 
studios in a city of more than 100,000, 
and who a t one time operated several 
other studios very profitably, in which 
letter he asked suggestions as to what he 
could do to get business. He stated that 
he had lost $4,000 since 1911 and that 
nothing which he did would bring the 
people to him.

A short time after the receipt of this 
letter it was my privilege to visit this man 
in his own studio and to gather information 
first hand. I found that alone he was 
doing all the work there was to be done 
in his studio. He was receptionist, ope
rator, manager and everything else except 
porter.

While T was there a lady came in to 
have a picture of two children. Both of 
the children were as pleasant as could be 
when they came into the studio but before 
the sitting was made he succeeded in 
making both of them cry by his gruff 
manner. One of the children fell off its 
chair and he proceeded to growl at its 
mother till there was created a very happy 
scene indeed. The following remarks 
show how tactfully the situation was

handled. “Get your hand away— Take 
it away!" “Keep still over there” and 
when the baby fell—“That was your fault” 
—to the mother.

Do you think that lady will ever come 
back again or will speak a good word for 
that studio to her friends?

The trouble with this man is that he 
has “run himself out.” He formerly did 
a good business, a large proportion of 
which was of the better grade, but he 
resorted to ticket propositions and other 
cheap advertising plans till the public 
lost confidence in him.

11 is business dropped below the point 
of profit, and he became discouraged, 
then sour, so that now he should not even 
meet customers.

He is now advertising one dozen folders 
and a nice panel for 75 cents and even 
that offer does not attract customers. 
He will either have to start all over again 
on a different basis in a different location 
or go out of the business entirely, and my 
advice would favor the latter. He has 
ruined himself for the business and cannot 
entirely forget his past methods. Such is 
the experience of the man who ruins his 
future by adoption of cheap ticket 
propositions.

S T R E E T  C A R  C A R D  F O R  S H A W S  S T l 'D I O ,  D E X T O X , T E X
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I’AI'.K on k.

DO ARTIS T can outdo the 
wonders of a glorious 
sunset. No sculptor can 

transmit real life and animation 
to a mere piece of stone. When 
the inexperienced try to do this 
the effect is unpleasant, but the 
great artists appeal to us im
mensely. They imitate Nature 
as they see it through the 
medium of the brush.

□ □
Photography is truly one of 

the arts, but it is more than an 
an art—it is a science as well. 
To do fine Portrait Photography 
one must have the artistic con
ception that recognizes both 
character and beauty in a sub
ject and the scientific ability to 
reproduce it.

PACK TW O .

C L E V E R  T H R E E -P A G E  C IR C U L A R  S E N T

<$ur Jnbitation
Come in and look a t the 

beautiful Portraits in our studio. 
They breathe of life.

Let us make a Portrait of 
you that is like you in spirit; 
that radiates YOUR personality. 
I f you have never had a picture 
taken that exactly suited you. 
give us the opportunity and we 
will demonstrate why the most 
particular and exclusive people 
give us their patronage.

The personal thought, the 
spirit of giving, determines the 
value of a gift. What, then, 
could be more fitting than your 
portrait for a remembrance to 
carry your message of friend
ship?

<§5tfin
Photographer

128 W isconsin S t. Milwaukee

PACE  T H R E E .

O U T  BY S T  K IN , O F  M IL W A U K E E .
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SEE WHO COMES

C o m m e r c ia l  P h o t o g r a p h e r s

Portrait photography is in one sense a 
“ has been.” It was practically the 
“ whole thing” in the business, but todav 
it is a very important, more important 
than ever before, anil useful, but compara
tively small, part of photography. Mv 
experience h;is been entirely in commercial 
work.

Commercial photography includes till 
photographs, not portraits, and may in
clude them, when they are used in selling 
goods or in making commercial deals.

When one considers that the com
mercial photographer photographs every
thing; and that every illustrated magazine 
and every illustrated advertisement, or 
catalogue, presupposes a photograph for 
each cut; and when he considers the un
limited number of landscaix- views, and

scenes in thousands of cities, he begins to 
realize what an immense field the com
mercial photographic field is.

The National Association of Photog
raphers practically does not recognize 
this field.

Count the cuts in any up-to-date 
magazine—consider the variety of sub
jects shown—tusk yourself how the photog
rapher made the negatives—you cannot 
tell, because no two sets of conditions are 
alike, no two subjects are alike. The 
use to be made of the photos enters into 
the consideration of the making of them.

Frequently the patron does not know 
what the photograph will show. His 
igni nance must lie considered, the operator 
must be an educator—a satisfied customer 
is a big asset and a dissatisfied one is a 
negative live-wire advertisement.

It takes a broad mind to lie successful. 
They are in demand. The work of the 
commercial photographer is not recognized 
by the National Photographeis’ Associa
tion.

It is easy to learn about plates; plain, 
double-coated, orthochromatic, nonhala
tion and what not, and the grades of papers 
of till the manufacturers in the country 
and that each puts out the best—it is 
easy to become a mechanical operator of 
plates and paper, but to be a real operator 
in the field of commercial photography 
requires more or less a genius—a man who 
can think of ways and means of doing 
something never done before—one who 
does not have it in his make-up to fail.

He is in demand.
The National Association does not 

recognize the work of such men.
Who is to blame?
Primarily, the commercial photog- 

grapher. He has not knocked a t the 
door for admission.

Secondarily, the Association. It has 
not sought. The Association shows a 
disposition to change. Commercial men 
knock at the door—and don’t forget to 
send in the photo when the door opens.

W . H. B a s s , 
Indianapolis, Ind.
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ANOTIIKK CINCINNATI KXIIIKIT
Elaborate plans for a spring exhibit are 

already in preparation by the Photog
raphers’ Association of the Cincinnati 
Chamber of Commerce. The two exhibits 
held during 1915, one in May and the other 
in October,proved most successful mediums 
of attracting the attention of the general 
public to the excellent results achieved by 
Cincinnati photographers in portrait, home 
portrait and commercial photography.

'Pile first exhibit was on a small scale, 
and yet it attracted about 5,000 people. 
The second one, held in October, was on a 
much larger scale and drew about 10,000 
people. 'Phe class of those attending 
both exhibits is worthy of comment. 
But a very small percentage was of the 
drifting curiosity-seeking type. The vast 
majority were there seeking to be in
structed. It kept the twenty members of 
the Association busy explaining light and 
tone effects, modern posing, costuming, 
and a hundred and one other intimate 
points of the photographic art.

'Phe result of the exhibition in each case 
was excellent from a commercial point of 
view. It has greatly stimulated the 
business of photography. 'Phe people 
who attended the exhibit left with the 
impression that they owe it to themselves 
their families and friends to be frequently 
photographed. Orders which have come 
in since the last exhibit may be traced 
directly to it. In fact, pointed inquiry in 
some cases revealed that the business came 
as a direct result of the exhibit.

'Phe members of the Association are 
elated with the success of their exhibit 
from the standpoints of both art .and 
business. 'Phe exhibits are of an educa
tional nature and the business is tilt- 
fruit of the thought put behind the 
exhibits. 'Phe show next spring will be 
much more elaborate and will be partici
pated in by several new members who 
have been added to the lists of the Photog
raphers’ Association since the October 
exhibition.

C O R N E R  O F  I .O U I S Y I U . i ;  E X H IB IT IO N .
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PROOFS

ROOFS show position and 
expression only, not fin
ish. In the photographs 

the effect is much softened by 
the retouching, and objection
able shadows, lines, wrinkles, 
pimples, etc., are removed.

Please mark on the back of 
proofs the number wanted, and 
should selection be made from 
more than one, a slight extra 
charge is made for retouching.

Return all proofs, those not 
returned are charged for as 
finished pictures.

THE STUDIO

Al>ove is the reproduction of a card sent 
out by the X studio with all proofs.

This card is very good except in one 
respect and that in itself is sufficient to 
destroy almost entirely the usefulness of 
the card.

“ Objectionable shadows, lines, wrinkles, 
and pimples, etc., are removed,” isn't 
going to lie considered by a lady who has

no wrinkles or pimples as much of a 
compliment. In many eases it may be 
positively offensive.

Whenever any piece of advertising 
matter is sent out from a studio, it should 
lie carefully looked over to ascertain if 
possible the effect it will have upon the 
party into whose hands it falls. The only 
way that you will be able to find out how 
it will be taken is to consider what im
pression it would create on you if you 
were in the other person’s place.

How much better it would have sounded 
if the first paragraph read, “ Proofs show 
position and expression only. In the 
finished photograph all of the objectionable 
features are removed by retouching.”

A better way, however, is to do proof 
retouching, and then this explanation will 
not be necessary and the chance of 
making mistakes like the above may" be 
avoided.

ONE M EM BER’S EX PER IEN C E 
W ITH  A T IC K ET SCHEM E

P. A. of A.
Washington, I). C.

G e n t l e m e n :

About three months ago there was a 
man who came into my studio and put a 
business proposition to me and, as business 
was dull, I accepted his offer.

He asked me if I would make a sitting 
and a picture free to each merchant as a

S O U T H E R N  M IN N E S O T A  P H O T O G R A P H E R S ’ A S S O C IA 
T IO N  M E T  A T  S P R IN G  V A L L E Y , O C T O B E R  ->T.
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sample, and furnish a print for an en
largement, which he said he would furnish 
free. Then he was to furnish trade cards, 
and when a customer had traded $3.00 
they would come to my studio, pay SI.95 
for one-half dozen portraits in a booklet 
($6.00 grade).

When I asked him where he got his 
money out of it he said that he took 
chances on selling a frame.

'Flic enlargement he showed me was of 
a man and a little boy in a neighboring 
town and put up in oval frame and 
beveled glass, so you can see the chance 
for selling a frame was good in most every 
case, as they could not put these pictures 
in an ordinary square frame or have one 
made in town. Although the profit was 
small I saw that it would be a good chance 
for me to advertise and at the same time 
build up my business. He came with 
samples of photos from a well-known 
studio in W-------- .

I later wrote to the parly that runs this 
studio and they said that this man was 
all right, so I told him to go ahead. When 
he came with the trade cards they read 
as though 1 was the one that was putting 
out the enlargements and he was a 
Professor of Art of my studio. 1 was 
busy and did not give them much thought 
until I heard that lie was selling these 
trade cards at $5.00 for 500. He has 
put out about 15,000 of these cards with 
some hand bills.

To make a long story short we have 
given him three times the time it takes 
to get back such enlargements.

The way the cards read holds me respon
sible and the merchants are getting very 
uneasy, so I think it is about time 1 was 
doing something. 'Phis man is not under 
bond, so I have no hold no him.

Now I think you understand where I 
stand. Can you help me out of this? 
Can you toll me where I can get these

HOMF. FO RTH A I ' l l  H K.
M A D K  W IT H  S H O B K R G  P O R T A B L E  S K Y L IG H T .
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enlargements made reasonable enough so 
if I am caught I can make good and at the 
same time turn out a good article, also 
some one to furnish frames for the same. 
I do not know of a place that I can get 
this work done and done right. If one- 
lifteenth of these people that get trade 
cards come to my studio, that means 1,000 
enlargement and 500 dozen cabinet 
pictures. It will be worth a good lot to 
me if I can wiggle out of this and any
thing you can do will be appreciated.

Yours respectfully,
L. E. A.

FVKKOTT, PHOTO* ;i< VIM IKK OF
F o u r  w  m ;. c o m m i t s

SI H IDE
George J. Parrott, for twenty-five years 

a photographer of Fort Wayne, Ir,d., 
recently committed suicide by cutting 
his throat from ear to ear with a razor. 
He stood on the bank of the Maumee 
River so that his body would fall into 
the stream and be carried away. Twenty- 
fours hours later his bodv was found at

T h e  e l e c t r o  of
the official emblem 
which members may 

use on all their printing. 
These may be secured in five 
sizes—from one-half inch 
to two inches in diameter.

a point 400 feet down the stream by the 
searching parties.

Mr. Parrott was a t one time president 
of the Indiana Photographers’ Association 
and has always been highly respected by 
the fraternity of the state and city in 
which he lived. His untimely death comes 
as a great shock to his many friends.

LARGE FORTH \ I T l  RK
There are two classes of large portrai

ture—good and bad—and mind you, we 
do not say expensive and inexpensive— 
for the true measurement of a portrait is 
is not in what it may cost: it's in the 
certain, indefinable something which ap
peals to you—whether you know the sub
ject or not - it’s the character in the face.

The great artists of the middle ages 
painted portraits, and the portraits they 
painted appeal to us today because of 
that “ certain indefinable something” 
which time can never efface. Those great 
artists painted other great canvasses but 
the portraits compel your admiration— 
while others are passed by.

Rubens -Rembrandt -De Vos -Holbein: 
A es, and Frans Hals-Van Dyck-Valesquez 
and Romney—and yet the writer hears 
you say “These were among the world's 
greatest painters, and of course their 
portraits will command attention”—but 
that isn't the point. The point is right 
here: There portraits were of real men 
and women —real flesh and blood, as 
were likewise the children they put on 
canvas. These men drew from life, and 
even ecclesiastical canvasses were painted 
from living beings. These paintings of 
living men and women, some dating back 
three centuries, attest the fact that 
human nature was the same then as now, 
that love of family and pride of family 
dictated its portraits, and that the rulers 
of the earth and their titled adherents 
paid the price.

There was a time when none hut the 
very wealthy could have portraits, large 
portraits that were worthy to be called 
protraits, and hung, as in the ancestral 
halls of old England, but with the advent
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(jf photography from plates came the day 
of enlargements on paper, some crudely 
finished, some finished not at all, some 
with merit, and some rank abominations, 
but whatever the results were, the results 
were seen in the homes oi the middle 
well to do classes, in the old-fashioned 
india ink and water-color as seen in the 
homes of our grandfathers.

The past quarter century has seen great 
changes in large portraiture. 1 he ad
vent of bromide paper is primarily 
responsible for it, and tha t brings us back 
to the statement at the beginning of this 
article —“ There are two classes of large 
portraiture—good and bad.” The kind 
which is sold in quantities to the masses 
by the itinerant picture canvasser—-the 
SI.'18 variety; and the class of finished 
large work handled by the self-respecting 
photographer—the man who lias his 
reputation to gain, or having gained it, 
plans to keep it, and add further to it in 
the community where he has cast his lot.

And right here we come to the gist, of 
the whole matter. The average photog
rapher admits that he does not do the 
business in large work lie would like to do. 
If you ask him the reason he will tell you 
(confidentially of course) that the picture 
canvasser, the ringer of door bells, gets 
all the business there is out of the town 
about once in six months, and there 
is only an occasional order left in the 
town for him, etc., etc. You know about 
what they say. Perhaps you may know 
about it from personal experience.

What is to be done? This is a question 
we have asked, and been asked times 
without number, and echo has always 
answered "W hat?” with some modifica
tions, and yet it has always simmered 
down to one answer “ Educate the public 
to something better:” but how?

Shutters and Diaphragms
l )  m v i  i r p r l  F°r <->nc Dollar- P°sl Paid. I.Vt | b i l l  t i l  \ 0 matter in what condi
tion. All work guaranteed. Give us a trial.

ROCHESTER PHOTOGRAPHIC
SHUTTER REPAIR COMPANY

D ep artm en t A 
1234 C lin ton  Ave. N orth

The Famous RADION
No. (> Professional Enlarger
P rin  , without Printing fr a m e  Carrier . $82.50  

with Printing fra m e  Carrier, $85.00

A d is tin c tly  superio r o u tfit for 
5x7 nega tives, w ith special high 
pow er M azda lam p  an d  co n 
densers. T h e  fastest in speed 
an d  m ost p rac tica l in opera tion , 
giving sa tisfac tion  everyw here .
A sk y o u r stock  house. C ircu lar 
upon ap p lica tion .

II. ( ’. WHITE COMPANY
0 pi. ical a n <1 Photogra ph ic 

Specialties
(»28 River St., North Bennington A I.
Brunches: 45 W est 34 th  S tree t, New Y ork 

S an  F rancisco  London

CH ICA G O -------  -  — BERLIN

Kduard Blum
TH E PHOTO A R T  SHOP
In the service of the Profession 
32 SOUTH WABASH AVENUE

-CH ICA G O -

The only studio of its kind in A merica

H igh class P o r tra i tu re  an d  E n la rg in g  
in all th e ir  d iv e rsitie s. O il P a in tin g s , 
W a te r  C o lo rs , S ep ias. Iv o ry  M in ia 
tu re s . B ich ro m ate  A rt P r in ts , C a r
bons, G um s, O ilp igm ents.

L e t me ass is t you to show  your 
p a tro n s  such  p ic tu re s  from  you r n e g a 
tives as m odern  ad v a n ced  pho tog raphy  
ca lls fo r. Call on me w hen in  C h i
cago and  w hen ab ro ad , in  my B erlin  
shop W rite  fo r p rice  list.

R ochester, X . Y.
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) our Reputation
depends  upon the 
portraits you produce

OOERZ
LENSES

produce the portraits which 
win the best reputation.
*' Our D agor, C olor, D ogm ar,
H ypar, and Syntor lenses are 
worth your careful investiga
tion. Remember Corns Q uality 
is not a catch word but the truth 
about all Gocrz Hoods. See 
your dealer or write to

C. P. Goerz American 
Optical Company

317 W Kast 34 lh  S t . N ew  Y ork  C ity

: :

;■
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Ed. Hough
In It i s  O w n P l a n t

The Home of 
Tint Border 
Enlargements 
T h a t L o o k 
Like Contacts

ALL SIZES TO '-'U x 30

(»8 \Y. Washington St.
C h i c a g o , I l l i n o i s

It seems to us that Sprague-Hathaway 
have answered this question, at least in 
part, in their magnificent exhibit a t the 
San Francisco Exposition, an exhibit of 
large portraiture for the benefit of the 
photographic fraternity of the North 
American continent. This exhibit is a t
tracting from 16,000 to 28,000 people 
a week. These people are actual visitors, 
who come inside the booth (those on the 
outside who merely look in are not 
counted). Certainly more than a million 
I>eople will see this exhibit before leaving 
lor their homes, and their impression of 
large work will he entirely different than 
when they came to the Fair.

And who benefits by the expenditure of 
time, money and thought represented by 
tile exhibit?

The photographer benefits: he Cannot 
help benefiting, lxxause the suggestion 
has been planted in a million minds that 
there is something else in large portraiture 
than the crudely finished enlargement 
shown by the canvassing agent, and the 
desire thus created is not to lx- satisfied 
with anything except the class of portrai
ture that appealed to them at the Pamana- 
Pacifie Exposition.

Sprague-Hat ha way are not philan
thropists—they are business men, and it 
occurred to them that the only way to 
increase the demand for the class of large 
work such as is made in their studios was 
to show it direct to the public - hence this 
display, and the photographer (no matter 
where he may be located) cannot help 
benefilting from this display. It is 
certainly one of the greatest educational 
exhibits along these lines that has been 
brought to our attention.

It is a radical departure in photographic 
advertising which benefits everyone in 
the photographic business. First, it ben
efits the photographer, secondly, the 
Sprague-Hathaway Studios who make the 
exhibit, and third, every artist and maker 
>{ photographic portraiture in this coun
try. All must benefit from the added 
stimulus given large portraiture from an 
exhibition of this character when seen by 
a million people.
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F O R  SA LE. An a t tra c t iv e  stu d io  in  Cocoa. F la. 
L iving room s com bined. O nly estab lished  one 
y ea r—every th ing  new and  m odern . C ost $15,000. 
W ha t offer will you m ake? Business averaged 
over $300 a m on th  last year. Low ren ta l, only  
stud io  w ith in  50 m iles. M usi leave pho to  
business for good reasons, so will sacrifice for 
cash . A ddress Box 32, Cocoa, Fla.

F O R  S A L E .— T he finest s tud io  in O sage C o u n ty , 
O kla. P opu la tion  5.000. can  show  invoice for 
$1,415.50. I will sacrifice price if ta k en  a t  once. 
H ave to  leave on accoun t of illness »n fam ily. 
F o r  fu r th e r  p a rticu la rs  w rite  W in. J . Boag, 
F aw huska . O kla.

F O R  SA L E —O n accoun t of o th e r business you can  
purchase th e  leading and  m odern  s tu d io  in 
O hio c ity  of 55,000 for less th a n  invoice. C h ris t
m as business alone will m ore th a n  p ay  for 
sam e, and $800 cash  will swing th e  deal. A ddress 
B argain , c a re  A ssociation News.

F O R  SA L E— T u rn e r R eight Lense. 7-5 15 in 
focus. $90. S chulz . 613 F o u rteen th  S tree t N W ., 
W ash ing ton . I). C.

H E L P  W A N TE D

W A N T E D — R eto u ch er a n d  good a ll-round  help . 
M rs. W . K. B u tle r . B ism arck , X. D.

W A N T E D —O p e ra to r , a lso  a recep tio n ist. L ead 
ing stu d io  in c ity  of 42.000. M iddle W est, 
Splendid openings. Send p h o to  an d  references, 
( 'a re  A ssociation News.

W A N T E D — T h e  ad d ress  of som e one th a t  does 
bu rn t-in  w ork on m e ta l. J . C. V arney , 69 
M errim ack S tree t, H av erh ill. M ass.

W A N T E D —A t once, a  young  la d y  w ho  h as  had  
som e experience in re touch ing  an d  finishing and  
who w an ts  a  jxjsition in a  s tu d io  do ing  first 
class w ork. W illing to  p ay  fair sa la ry  to  s ta r t  
and  will advance according to  ab ility . S.
B ateham , 56 E ast M ain S tree t, N orw alk , Ohio.

SIT U A T IO N  VI W E E D

B y an  op era to r of exceptional ab ility . F ifteen  
yea rs ' experience in all lines of p h o to g ra p h y  
except re touch ing , can  help  o u t in  th is  if you 
h ave  a  perm an en t position . R eference from  
present em ployer. W . G ould W hite , 35 W . 
T h ird  S tree t. W illiam sport. Pa.

P O S IT IO N  W A N T E D  M an and wife capab le of 
o pera ting  a large stud io  o r  would lease w ith  
privilege <>f buying . Large c ity  preferred . R efer
ences exchanged. A ddress. P hoto . Cor. C ou ty  
and  Second S tree ts . G allipolis. Ohio.

NEW ID EA S NEW M ETH O D S
B e tte r  P h o to g ra p h *  M ore Money-
D ad d y  L ively ’s w ay ta u g h t b y  a  rapid  
m e thod . C om plete course for beginners 
opening  Ja n u a ry . 1916. Special Post G rad 
u a te  C ourse for Professionals F eb ru ary . 
W rite  fo r ca talogue and inform ation . 

S o u th e r n  >«-hool «»f I 'lio togrop liy  
M cM innville. Tenn.

Three H its
at tlic

Photographers' Association 
of America Convention

NiiiiiImt O ne

r«if n n  T hin  -heets of coa ted  
«I I S I  O i l  ctdluloid in cut sizes up  

to  20 by  48. M at surface -m ed ium  sp ace  
-—su p erio r to n es—soft and  b r il lia n t—for 
h ighest grade w ork.

IS

N u m b er  T w o

" “ ' l l  V  d
enlarg ing . (T akes oil am i w ate r color.) 
G rad e  A. C oarse w eave (ex tra  h ea v y ). 
G rad e  B. F ine w eave (m edium  w eight).

N u m b er  T h ree

,,,»>  G ivra you  t" irc« t . »  1 t i l  II tone of an y  w arm th
desired . F o r all grades of paper. F ull 
d irec tions w ith  each  package.

Manufactured by
T h e  IIahston C om pany

Cincinnati, Ohio
Sold th ro u g h  dealers only

If yeu expect to N  
use Artificial L ifh t 

Investigate the

Repeating" 
Portable 
Skylight

IT automatic
ally measures 

out its own pow- 
d e r  in  a n y  
amount from one 
grain to sixty.

There are only 
f o u r  m o v i n g  
parts to themea- 
suring <1 c v i c e ,  
which may also 
be used on your 
Stud io Cabinet 
if vou wish.

W rite  to d ay  for c irc u la r  N.

E.V.C AMIMtKLI.MFG.CO.
C am pbo lls tow n , < Miio
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[Ait your Holiday pictures 

I o t r / ' -  f  0 gJJa icn o
c fe r jJ  a t  
o n c e  f o r
Samples
i f  descriptive
b o o k le t .

I t ’s BETTER,

(The Haloid Company
'.—̂  Roc h e s  te  17 New York/ ’'

1
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I las It Ever Occurred To You
that our Exhibit of Large Portraiture at the San 
Francisco Exposition is doing more to benefit the 
individual photographer than a n y  e x h ib i t  ever made 
in this country or any other?

Because it appeals direct to the buying public who travel 
—who have money to spend—who appreciate.

It calls attention to the Superior Quality of Large Work 
obtained through the photographer and not elsewhere. 
It shows them what they can get—and advises them to 
go to the photographer to get it.

What are we doing with you direct f

Sprague-Hathaway Studios
at West Somerville. Massachusetts

Awarded tin G R A S I )  P R IZ E  at the Panam a-Pacific  
Exposition, for " H A T H A W A Y  P O R T R A I T S "

N A T I O N A L  C A P I T A L  PR ESS ,  I N C . ,  ' V A S l l l . M ' J o
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