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Black-and-White or 
Sepia Prints, which?

A mere matter of taste or preference easily solved by the photographer who uses
Cyko Paper

CYKO prints are either of a rich engraving black, cold platinum  black, warm albumen, warm sepia or V andyke brown tone—the color depends on the developer used and subsequent treatment.One paper does it all, and tha t paper is CYKO.
I t ’s all explained in the Cyko M an u a l an d  P ro fessio n al 

Cyko Pointer, both yours for th e  ask in g .

Ansco C om p an y
Binghamton, N . Y .
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For the quick, changing colors cm cl light, values o f Spring
H A M M ER  PLATES A R E BEST

because o f speed, latiude o f  exposure and 
color ra7ige

H am m er’s Special Extra Fast (red label) anti Extra Fast 
(blue label) Plates for all round work and Hammer’s 

O rthochrom atic  Plates for color values.

R E S . T R A DE  M A R K

H am m er’s little book, “ A Short T a lk  on N egative Making,’ ’ mailed free

H a m m er D ry -P la te  Company
Ohio Avenue and M iam i St. : : : ; : St. Louis, Mo.

The H ighest A ctin ic  Efficiency Per W a tt Consumption
The BENJAMIN “ORTHOLITE” stands for Perfection  in photographic illumination. A  corn5>act, portable, convenient unit that fits in a case 8"x22"xl8' with sufficient room for all accessories essential to perfect portraiture.

A  unit equally desirable for Studio, Home Portraiture, Printing and Enlarging.The ventilation is in excess of actual requirements and the maximum amount of heat is drawn out through the ventilating cone.
Our n ea t little  Bulletin “ P ” w ill te ll you  its story. Write for it.

BENJAM IN ELECTRIC MFG. CO.
1 2 0 -1 2 8  S. Sangamon Street, CHICAGO NEW YORK SAN FRANCISCO114 Liberty Street 590 Howard St.
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NEW JERSEY ACCEPTS AMALGAMATION. A t the  recen t conven
tion of the New Jersey photographers it was voted to jo in  w ith 

Pennsylvania in forming a new organization. 1 his w as to he expected, 
for, situated as New Jersey is, between tv\o liieh state associations, it v\ as 
always a difficult matter to get sufficient interest am ong the local men to 
make the holding of a state convention worth while.

At this last meeting, for instance, there was not m uch m ore th an  a 
handful of real New Jersey men in attendance. The num ber w as swelled 
by those who came up to help from Philadelphia, and who ran  over from  
New York, but in spite of the hard work of the president, M r. Channell, 
and the exceptionally interesting program he had prepared , the  boys did 
not turn out as expected. It is to be hoped that the P ennsylvania A ssocia
tion will be able to get all its neighbors to join hands loi a g ie a t big, 
powerful organization.

PICTURES WANTED. Periodically we have to m ake a call fo r  pic
tures for our supplements. I hese have come to be such an in tim ate  

part of Abel’s, that we believe we would lose half our subscrip tion  list 
if we were to omit them. When we get wealthy, we will run  them  every 
week. But even now, they provide our readers with a w ealth  of ideas in 
poses, backgrounds, treatment etc. Possibly the best le a tu ie  ol these 
supplements is the criticism of the pictures by Mr. C roughton, "who, as 
every one knows, has been the critic and judge ioi the N ational Conven
tion and other exhibitions. Our invitation to you to send in p ic tu ies foi 
the supplements is really ottering you a chance to have youi p ic tu res 
criticized impartially and without cost to you.

We want pictures right now. Not necessarily exhibition p ic tures bu t 
samples of your best average work. Ihe\ should be legu lation  size 
cabinets, 5 x 7, 8 x 10, and proportionate sizes. The paper they are  
printed on makes little difference to us whether black and w hite or sepias. 
And the more, the merrier.
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“Delivering the Goods”
By E sther Watson

I N H ERE is a slang phrase which so fully 
expresses w hat I w ant to say, th a t  1 

used it to begin w ith— “D elivering the 
Goods.” There are  m any things which 

come to the atten tion  of the receptionist 
who is really thinking about w hat she is 
doing, and which I am convinced the pho
tographer or m anager of a studio never 
meets.

In our forem ost and leading shops of 
all k inds w here the exclusive and discrim i
nating  class is catered to, the delivering of 
the goods is a big fea tu re  carefully  h an 
dled, and I believe th a t even to the cus
tom ers of less exacting requirem ents, there 
is a little  feeling of genuine pleasure and 
satisfac tion  aroused on receiving a purchase 
carefully  and a ttrac tively  delivered, even 
though the custom er does not stop to an a
lyze ju s t  w hat has given rise to th a t feel
ing-

In  the reception room I watch and listen 
to the little rem arks about the finished 
work. I t  is one thing  to take an order and 
quite ano ther th ing  to deliver th a t order 
with perfect satisfaction  to the customer, 
feeling- sure th a t he is coming to your 
studio for his next photograph and is going 
to advise his friends to do so.

D elivering the goods applies to the 
mounts, the folders, and the condition of 
the p rin ts—to accuracy and well balanced 
trim m ing, careful pasting  and cleanliness. 
Even in the best studios I have seen 
things carelessly done, given to an inexperi
enced finisher in the back room who does

not meet the customer or realize the impres
sion produced by lack of care.

Our card and mount manufacturers have 
skilled designers to plan the best and most 
effective holders and mounts foi' the differ
ent styles of prints which you make. Then- 
salesmen call and show you a complete line 
from which you can make deliberate selec
tion. Why keep on using- the old unattrac
tive mounts which were antiquated ten 
years ago.

This is surely a day of progression and 
change in styles and even photographs come 
under this heading, and up-to-date progres
sive people appreciate it.

I do not advocate needless expenditure, 
which deducts from the actual profit, but to 
deliver good clean plints in an attractive 
way is not needless expenditure but a real 
necessity to live progressive workers.

In  the big cities competition is keen where 
only the fittest will survive, and it behooves 
the photographer to make his work distinc
tive and desirable in every little detail. Af
te r all the majority of those who buy photo
graphs are perhaps not so deep in their 
appreciation of really artistic photographs 
as they are of the general style which ap
peals to their taste and their ideas of a 
pleasing likeness. This is commercialism, 
but you have to have it.

In the little towns it is well to make your 
patrons feel that you are giving them up-to- 
date interesting work at the little town 
price. These things make for business pro
gression and success.

Experimenting for a Reputation
ESTA B LISH ED  photographers do very 

little experim enting as a rule, and 
then it is, to a  large extent, of an 

im itative nature. I t  may be a new paper or 
a new process fo r sepia. Such experim ents 

are necessary and are  frequently  under
taken under the care and guidance of a 
dem onstrator. Quite often it is done g rudg 
ingly and under protest, as though it were 
a w aste of time to try  a new idea. The 
dem onstrator is perm itted to go through the 
motions and get the results, and his work 
and his product are judged by the results, 
which are  critically  examined from a finan
cial standpoint.

This is a  n a tu ra l development of our 
commercial methods, and it may possibly be

due somewhat to the manufacturers, who 
have adopted the method of sending demon
stra to rs  over the country to show the aver
age photographer how to properly use their 
product. It has gradually grown into a 
hab it of taking the initiative from the pho
tographer and transferring it to the manu
factu rer and his agents. True, it relieves 
the user of some time and work, and pos
sibly trouble and failures. At the same 
time it makes him more dependent on the 
demonstrator and less able to intelligently 
know whether the demonstrator is teaching 
something really worth while or is merely 
try in g  to sell something of doubtful merit. 
I f  a photographer has been bitten on a new 
product that has not been a successful
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SERMON IN BRIEF No. 124
Special to Abel’* Photographic W eekly

QUALITIES FOR MONEY M AKING
By Charles Grant M il l e r

THE head of one of the biggest selling o rganizations in A m erica 
declares that he can tell almost unerringly w hether an app lican t 
will make a good salesman. He tests the  m an ’s desire to m ake 
money. If his desire to make money is strong enough,, he needs few 
“advantages” and little training in order to sell any th ing . But if his 

desire to make money is not strong enough, all the advantages and all 
the training possible to a man can never make him  a good salesm an.

The qualities for making money must be the easiest of all qual
ities to discern in a man, because those qualities show them selves in 
material results which can be seen and weighed. Shrew d business
men do discern these qualities easily.

It is said of Robert Morris, the Revolutionary financier, th a t  once 
when in need of a large sum of money he w ent to a rich Q uaker fo r 
a loan. “I have no security to offer,” he said, “except my note of 
hand and my word.” The Quaker thought a m inute and sa id : “Thy
note is worthless just now, but thy word is good alw ays.”

When Rockefeller was young in business and faced a crisis, he 
went to a Cleveland banker, described his desperate s tra its  and asked 
for $5,000. The banker replied: “My p artn e rs  would not fo r a
minute consider such a risk for the bank; but I know th a t  even if you 
do lose all you have, and this $5,000 with it, you will soon be m aking 
money again, and I will loan you my own money.”

Budgett, one of England’s greatest m erchants, often said th a t  
place him in whatever position you might, he would m ake m o aey : 
leave him without a shilling and he would be rich again  in five years.

In speaking to a meeting of young men in his neighborhood and 
urging them to self-improvement, Budgett declared there  w as no 
reason why they MIGHT not—though it was m an ifest they W OULD 
not—everyone of them be worth ten thousand pounds.

money maker, he becomes suspicious of 
every new thing that is shown him, and he 
is inclined to stick to the old ways and not 
pay any attention to the new. This is dig
ging a rut and getting down into it. There 
are plenty of ways in which a photographer 
can make profitable experiments, in spite of 
the demonstrator, and, if one does not spend 
too much time at it, the results are always 
profitable. It is necessary to exercise tem
perance, however. The person who does 
nothing but experiment has a hard time to 
make a living, while the fellow who never

experiments has equally as hard  a  time. 
Whatever will arouse a desire to get out 
something new and different will be valu
able to the photographer.

In the showcase there is an opportunity  
to try out the practical value of the experi
ments, and there it may be learned w hether 
it will bring actual money rew ard. In the 
way of attractive showcase experim ents fo r 
purely advertising purposes m ight be men
tioned the various trick  p ictures th a t the 
ordinary passerby will stop to examine and 
guess how it was done. These pictures are
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H. Q. Sargent; Died April 15th
T H E death of H. Q. S argent of Cleveland, 

president of the Sargen t Photo Supply & M anufacturing  Company of Cleveland, Ohio, 
a t the age of 76, removes from  the ranks of 
dealers one of the oldest and best known 
men in the business. F o r some tim e past, 
Mr. S argen t had been a severe sufferer from 
a complication of in ternal ailm ents but un
til quite recently had been able to attend  to 
business and the manifold in terests he had 
engaged in.

I t  was along about 1870 when Mr. S a r
gent s ta rted  in the supply business in Cleve
land, which makes him, in point of years, 
easily the oldest dealer in this p a r t  of the 
country. He took active p a r t  in public 
affa irs and was director of public schools 
from  1892 till 1900. Mr. S argent was a 
member of the G. A. R., having served in 
the Civil W ar, and was, a t the tim e of his 
death, president of the Union Savings & 
Loan Company and a d irector of the S tate  
B anking & T ru s t Co. of Cleveland, besides 
being a member of the Loyal Legion, and 
K nights of Pythias.

The funeral took place Saturday , April 
17th and was attended by members of the 
photographic fra te rn ity .

always a ttrac tiv e  and add m aterially  to the 
reputation  of the local photographer, espe
cially in the sm aller towns. We m ight men

tion such work as moonlight scenes, taken 
a t  sunset; distortion pictures, showing 
small articles to be of impossible size; ghost 
or dream  pictures, made by means of double 
exposures or double printing; night photo
graphs or grouped copies of unusual merit 
or seasonable interest.

These experiments attract attention to 
the skill of the photographer and are the 
best kinds of advertisement for his reputa
tion as a workman. Frequently such efforts 
can be copied on post cards, and if they are 
a decided novelty they will have a large sale. 
But the unusual photographs pertaining to 
p o rtra itu re  are valuable not only as an 
advertisem ent, but for the development of 
the skill of the workman in getting such 
work up. Examples of skilful retouching, 
where an eye is closed or opened, or an 
expression changed from pleasant to sour, 
or where a flower or ornament is put in are 
extrem ely impressive on the public. Sev
eral copies of the same photograph showing 
changes made by means of the knife and 
pencil will bring returns that will pay for 
all of the time spent on the work. Not only 
tha t, but the effort to succeed in such work 
will develop a degree of skill that will make 
the ordinary  day’s work seem like child’s 
play, and the work can be speeded up so 
tha t, w ithout much difficulty, a great deal 
more work can be turned off with less effort.

New papers for new effects are fre
quently of interest and value. However, 
care m ust be observed to refrain from 
gross inconsistencies or an extreme of poor 
taste. We remember to have seen a picture 
of a lady in a white wedding dress seated 
before a background representing a con
servatory  of plants and flowers, and the pic
tu re  was printed in scarlet red color. 
W hether it was dyed or on an ordinary 
paper treated by some redevelopment, it 
was immaterial. The color might have been 
perm issible for some subjects, but for a 
bride in a conservatory it damned the taste 
and judgm ent of the photographer to ever
lasting  perdition. It may have been an 
experim ent that had some value, but such 
a p rin t should never have been shown.

Experim enting usually develops good 
taste , and it educates the observation and 
critical sense of the workman. When it 
comes up to the photographer to ask himself 
w hether a thing is worthy or not, and then 
to show his results to his friends for the 
purpose of getting their opinions so that 
he may improve what is faulty, then he is 
in a fa ir  way to show rapid improvement, 
not only in his work, but in his ability to 
tell w hether his own work is up to standard 
or not. I t  is easy to criticise another man’s
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work, but often it is difficult to criticise 
one’s own work honestly. A photographer 
who is struggling for a reputation must 
make up his mind to try new things now 
and then and experiment wherever and 
whenever he has an opportunity. By fol
lowing this plan he warms up the profes
sional demonstrator, who will loosen up and 
work with him to develop some new idea. 
It stirs up the interest in photographs in 
everyone who comes into contact with the 
studio and it makes business. A photo
grapher is never too old to experiment—that 
is, if he wants to keep ahead of the pro
cession.—Trade News.

Continuous Dem on
strations to be held at 
National Convention, 
Indianapolis, July 19- 
2 4 —Work on Nega
tive and Prints by C. 

L. Venard and Eduard Blum
REALIZING the great opportunities for 

adding to the attractiveness of one’s 
work after the exposure of the plate, the 
Board has made arrangements to have con
tinuous demonstrations in work on nega
tives and prints at the National Convention 
in Indianapolis.

Every photographer can get better prices 
for his pictures if he knows how to remedy 
mistakes made under the skylight and how 
to add to the artistic effect of his portraits 
by manipulations after the sitting.

For two hours on each of three different 
days Eduard Blum will demonstrate the 
uses of the air brush and C. L. Venard will 
demonstrate the different ways of improving 
negatives by retouching, etching and work
ing in grounds.

These men are masters in their respective 
lines and will make their demonstrations 
very practical and profitable. Every pho
tographer realizes that he is not up-to-date 
unless he at least understands what can be 
accomplished by this kind of manipulation, 
even though he may not be an artist in 
either line himself.

At some of the past conventions these 
demonstrations have not been entirely suc
cessful on account of the rather limited 
number that could see the work. So ar
rangements have been made this year to 
have them extend over a longer period of 
time and in this way everyone will have the 
chance to see the demonstrations and ask 
questions.

Any photographer can pick up ideas a t 
these dem onstrations tha t, when carried out, 
will add hundreds of dollars each year to 
his income.

r ■ SEE)

Chas. Townsend on the Humorous Side of Advertising

M R. TO W N SEN D  sends us a le tter 
in answ er to our recent article 
criticizing the advertising  of the 

Des Moines photographers in the local col
lege paper. We, of course, were only poking 

fun at these photographers who each seemed 
to be guying the others. Incidentally we 
expressed the opinion th a t the sum total of 
advertising was poor. Mr. Townsend gives 
it as his excuse th a t he made up his ad on 
a very busy day. T hat is poor -business. 
Advertising space costs money and is worth 
taking pains with. We did not mean to be 
severe bu t the situation struck us being 
comical enough for comment. H ere is Mr. 
Townsend’s letter. Incidentally we hope 
that Charlie will find a cure fo r his ill- 
health at the hands of the Mayo Brothers. 
He certainly could not be in better hands.
My D ear Abel:

You’ll notice by the letter head the w rite r 
is in Rochester and is here for the purpose 
of having a thorough exam ination to dis
cover if possible the cause of his general ill 
health during the past three years.

While here I called on Clarence S tearns 
and Bert Crowell, where my attention  was 
called to your criticism s on humorous ad
vertisings, and I notice you mention the 
only four studios of Des Moines who suc
ceeded in landing the larger portion of the 
Drake U niversity  trade this year, and am 
therefore draw n to the conclusion th a t your 
article was prompted by someone who had a 
sore spot because of the loss of th a t busi
ness. I shall not a ttem p t to correct the 
other advertisem ents you mentioned, merely 
wish to call your attention  to the fac t th a t 
had you been bette r posted on the situation 
you m ight not have handled the question so 
severely.

Relative to om itting the m entioning of 
photographs in my advertisem ents, will say 
that owing to the fac t th a t the w rite r has 
two large plate glass show cases within 
stone’s throw of the U niversity  campus the 
name Townsend is so closely connected to 
the student life th a t it was as unnecessary 
to mention p ictures in connection with th a t 
name as i t  would be for the U niversity  to

Remember the Date July 18 to 24
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inculcate in each of its advertisem ents th a t 
they teach the Liberal A rts. Knowing this 
side of the situation  the advertisem ent does 
not ap p ear so humorous as you would lead 
your readers to believe. The Marble S ta irs  
mentioned was to fix the entrance location 
in the minds of those who thoughtlessly 
en ter the sta irw ay  of a studio which has 
recently secured the adjoin ing building w ith 
sta irw ay  and show cases so closely con
nected with ours th a t those most fam ilia r 
with the location ofttim es get confused in 
the entrance.

Also had you known th a t the twelve hun
dred students located a t  Drake U niversity  
are repeatedly urged to patronize D rake 
Delphic and Quax advertisers you would not 
have led your readers to believe th a t this 
p a r t of the advertisem ent was unw arran ted .

A fter all is said the advertisem ent was 
w ritten  by the w rite r and given to the 
advertising  m anager of th a t paper on a 
day when one hundred nine sittings were 
made of D rake students and secured the re
sults fo r which it was intended.

I am a little surprised that a man who 
usually uses such good judgment along- the 
lines of photographic advertisements should 
express himself without more thoroughly in
vestigating  the conditions. The writer be
lieves th a t you will correct the false im
pression you have given the readers in your 
tidicule of this particular ad. Howevei', it 
really doesn't matter much, but when a man 
has so many good friends in the photo
g raph ic  profession as your humble servant 
he dislikes to have such false impressions 
published.

1 am w riting  this from the large reception 
room of the Mayo Brothers Clinic. Sickness 
and misery are in evidence everywhere. This 
is a wonderful place for system and will be 
a week well spent. I hope to be back to the 
usual g rind  next week and be in position 
to welcome Iowa photographers in Des 
Moines the last of this month, and trust 
th a t you will be on hand to participate in 
the gaieties of the occasion.

As ever with warm regards,
Chas. H. Townsend.

i ...... ..... 3
Be Happy

T N the joy of living we often fo rget the 
u n fo rtu n ate—we become, in a measure, 

selfish, and to th a t degree we starve those 
very instincts th a t make for our own hap 
piness.The g rea test happiness in th is world is 
in m aking others happy. This was Papa 
C ram er’s form ula— and it alw ays produced 
results. The more m isery he found, the 
more generously he gave of his earth ly  
goods, and it was always w ith a full 
m easure of kindness and unselfish hum an 
in terest th a t alw ays gave him as much 
happiness as he gave to others.

Papa C ram er could wish for no g rea ter 
honor than  a perpetually  endowed kindness 
in his memory. This was the idea of the 
committee th a t planned the C ram er Memo
rial and decided upon a perm anent endow- 
men fo r a room in a hospital, preferab ly  in 
St. Louis.Photographers would have the first claim 
upon the C ram er M emorial Room, bu t to 
m ake it charac teristic  of P apa Cram er, it

/  hereby agree to seta/  a t the close o f  business 
on M ay 20th , 79/5, a check fo r  a sum equal to 
the orders received in my establishment during  
that d ay , as my contribution to the G ustav Cramer 
M em orial Fund.
S ig n ed ...........................:..............................................
D ate .................................................

would never be allowed to stand idle.
Don’t  you want to do your part towards 

m aking this the tribute of the photographic 
profession to one of its great men?

May 20th, Papa Cramer’s birthday, has 
been decided upon as Cramer Memorial Day. 
A g rea t many photographers have pledged 
themselves to give a check for a sum equal 
to the orders booked in their studios on 
th a t day, the check to be mailed to E. B. 
Core, Secretary-Treasurer, 76 Landscape 
avenue, Yonkers, N. Y.

Mail your pledge to this effect today and 
so be happy in the knowledge of having a 
p a r t  in a big human kindness that could 
not be but for this effort on the part of 
yourself and other photographers.

Business Getting (?) Schemes
Y ES, schemes are good, if they do not 

create a headache in the morning! 
B ut— Lookout for that headache! You see 

I can remember when I was a boy the cor
ner saloon knew when the collector for the 
Brewery was coming and so did everybody 
else ! They got a “big one” for nothing, for 
Mr. Collector was treating! Now this 
t re a t  or something for nothing made appe
tite and some people got enough “business” 
to make them weak and dizzy. So you see 
“big business” is all wrong unless you can see r ig h t when you got it And you never 
know w hether it is wrong until the head
ache arrives. “Blame that headache any
w ay !” The fellow that handed out this
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By C. L. Venard, Peoria, III.
“business” preferred the money and let you 
have the business. You see this is all one 
mixup, but I think it better to get the 
money and let the business,—oh—what is 
the use, schemes are alright, but blame the 
headaches, they are awful. Ethics.

G=E=EE=3

The Lure of Photography

IT occurs to me that I have read more 
than once in the columns of this maga
zine that photographers are poor busi

ness men. At any rate I have too often 
heard it stated that the rank and file are 
designated as in that class, and few, if any, 
know anything at all as to business methods 
such as bookkeeping in any shape or form. 
I always feel sorry when I pick up a maga
zine and read such statements—the more so 
because it is undoubtedly true that, speak
ing generally, professional photographers 
are lacking in the qualities which go to 
make up good business men. The whole 
make-up of many so-called studios today 
bear witness to the fact that the owners are 
anything but men of business. What’s the 
matter with the profession that a generation

of such disreputables should have crept in? 
Are we going backw ard? I t  is bad enough 
to know that such is the condition of things 
in every direction, but it is infinitely worse 
to have to read it every once in a  while 
in the magazines th a t are published in the 
interest of the photographer.

To make such an admission is a slam on 
the profession of which I myself am a mem
ber, and in which I have been brought up. 
I was always tau g h t to respect the photo
grapher, and was always told th a t this was 
a nice business, and th a t there were a few 
if any that could be classed as more respec
table. As a young man I had am bitions 
that looked with an envious eye upon the 
man who called him self a photographer and 
looked forward to the tim e when I too, 
would be engaged in the business of shadow 
catching. I t  is s trange how things change 
and how soon sometimes our g rea test am bi
tions and serenest hopes vanish into thin 
air. Things in the photographic world have 
changed very much, and the gentlem an 
shadow catcher of the past generation would 
turn in his grave if he could see some of 
the men of today who scurry  around our 
towns in p u rsu it of this wonderfully
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a ttrac tiv e  (though not alw ays lucrative) 
business.

There m ust be a reason for this condi
tion of things, or can it be th a t the photo
g raph ic  profession invites the idiot and the 
imbecile and the d irty  and lazy and the 
good-for-nothings of the whole race? I 
have read somewhere of the lure of the city. 
It is even more inviting, fo r while the first 
s igh t of the big city is bewildering to the 
newcomer, the bustle of city life alm ost 
carries him off his feet, and the new dis
ciple in the ranks of photography is given 
the glad hand from the s ta r t  and receives all 
the care th a t a child receives when s ta rtin g  
to school. I f  the new man has been brought 
up on the farm , he is ju s t  as likely to make 
good as the college graduate , and all he need 
do is to invest and s ta r t  rig h t in to canvass 
the town. He has imm ediately and a t one 
bound become a home p o rtra it  a rtis t. 
Everyone has seen the work of a traveling  
post card man, and everyone is well enough 
acquainted with the class of work th a t this 
man generally  tu rn s  out to know also tha t 
it is a credit to the m aker or the profession. 
Y et in many instances, the poorest kind of 
work is accepted from this itin eran t who 
buzzes from  one town to another in a day 
and spreads his filth the land over w ithout 
let or h inder on the p a r t  of the au thorities 
in many p a rts  of the country. Of the leg it
im ate home p o rtra it  a rtis t, I have nothing 
to say th a t is h u rtfu l in any shape or form. 
He is a credit to the profession and should 
be encouraged instead of abused, but of the 
man who skins your town of much good 
money and leaves behind only a mess of 
many colored im itations of photos, I have 
the severest condemnation. His work is 
a d iscred it to a very beautifu l calling; and, 
while in a m easure a man cannot be blamed 
fo r taking- advantage of the opening to make 
easy money, yet it is my opinion th a t it 
should not be possible for this condition of 
things to exist. There should be a law 
against the intrusion of such tra sh  into the 
profession, and the idea th a t every new 
comer into the ranks of photography should 
qualify  by exam ination is a t  least w orthy of 
consideration. The p resen t secretary  of the 
N ational Association has fought this battle 
alone for a considerable length of time and 
desei-ves all the credit since it is only now 
beginning to be accepted as reasonable.

I recently entered a town in the middle 
west and came across w hat I considered was 
a very neat piece of protective business leg
islation. There were two plum bers in this 
town, and any plum ber from  any outside 
town (no m atte r how efficient a plum ber he

m ight be) was compelled to give bond in 
the sum of $1,000 before he could undertake 
any work in the nature of plumbing or elec
tric w iring. Every man of sense will admit 
th a t plumbing or electric work should be 
done by accomplished workmen, but every
one with a single eye can very easily see 
th a t such an ordinance is a piece of scan
dalous legislation, but it protects the local 
man from  the inroads of competition as 
well as the public from the inexperienced 
workman, and while I would hot suggest 
such d rastic  legislation as this in connec
tion with the business which I represent, yet 
I feel th a t some law is necessary to protect 
us from  the inroads of inexperienced and 
incompentent. To rid us of the slur that we 
are poor business men and unbusinesslike, 
this artic le  is a plea. To give us legislation 
th a t will exalt us to the level of the plumber 
and the man who wires our homes with the 
electric contrivances that give us light, this 
artic le  is a prayer. Legislation is the need 
of our loved profession, and until we get 
behind the men who make the laws in such 
strength  and such numbers that they will 
feel the extreme pressure, we shall not get 
th a t need supplied. There is one way we 
may all help, and that is by joining hands 
with the State Photographers’ Association 
and pay the small dues that are required. 
The associations stand for legislation and 
the rights of the photographer, and every 
man who g-ets his living making photo
g raphs should feel it his duty to join hands 
with this body and so help to bring the day 
when legislation will give the photographer 
his own, and we shall no longer be called 
poor business men.—“Tee Cee,” in Missouri Volley Photographer.

Do You Want It?
D ear Mr. Abel:

1W ANT to express my thanks for the 
loan of your Traveling Loan Collec

tion. I t  was a big factor in making my 
show a success and hundreds of people in 

Rochester besides myself appreciate your 
generosity in letting the collection come 
here.I do not know of any better advertising 
than  pu tting  on an exhibit of this kind if 
one w ants to create a demand for higher 
grade work and a willingness on the part 
of the public to pay better prices to secure 
it. Thanking you again, I am,

Very truly,
Clarence Stearns, 

Rochester, Minn.
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Home Portrait (Flashlight) by W. W. Cowles, Rochester, N. Y.

FRAMING PHOTOGRAPHS

I N this article I want to deal with the 
customary framing of photographs in 
wooden frames. I have had some notes 

on the cheap and popular—and one may say 
exceedingly effective—passe-partout fram
ing. From the point of view, however, of 
the commercial maker and seller of photo
graphs the passe-partout is not a very pos
sible form of framing. Unfortunately it 
looks as cheap as it is; it looks fragile, and 
in ordinary conditions passe-partout binding- 
does not remain on the glass for an unlim
ited time. Unless a special mountant is 
used for it it is very liable to split away 
from the glass, and nothing looks worse 
than a ragged, shabby passe-partout, with 
bits of binding, in various stages of dilapi
dation, parting from it. No, from the com
mercial standpoint the frame which is sal
able to a purchaser of portraits requires to 
be something more substantial, not to say 
of the right character and degree of orna
mentation. Fortunately, within the past 
few years there has been a great develop
ment as regards the design and production 
of frames suitable for mounted photographs 
of moderate size. For we may say at once 
that it is the small sized photograph which 
the photographer will most advantageously 
consider as regards supplying a frame for

it. A part from the fall in popularity  among 
the more cultivated classes of enlarged por
traits there are other considerations, such 
as cost and risk of tran s it, which make the 
supply of large fram es a less satisfac tory  
branch of business. There is, of course, 
still a good deal in it, but it is to the fra m 
ing of the cabinet, panel, or 8 x 10 photo
graph th a t the photographer advisedly de
votes his attention  a t the present time. 

F rame and Mount
One would like to say something about 

the style of the fram e, but th a t is a difficult 
thing to do, a p a rt  from the m ounting of the 
photograph. The two things require to be 
considered together. This is, in fact, a 
point which the photographer m ust make a 
great deal of, as it is quite rig h t he should 
provide the custom er with fram es for his or 
her photographs. Some tim e back I had 
something to say on the rules which are 
very properly observed in the m ounting of 
photographs, and then I said in regard  to 
the fram e th a t it should not compete in 
effect with the m ounting. T hat is to say, 
by reason of its width or degree of o rn a
mentation it should not destroy the scheme 
of mounting which the photographer has 
secured. This doctrine is one which will 
not lead one very fa r  astray . I f  you look
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round you will find th a t the effect of a 
fram ed p o rtra it  is most satisfac to ry  where 
a narrow  moulding and one of quiet, though 
it may be an elegant, pa tte rn  is used. I am 
speaking now, let me repeat, of photographs 
of com paratively small size, not of en large
ments. But when we come to photographs 
which are  fram ed close u p —th a t  is, w ithout 
any mount between the p rin t and the mould

ing, then a very much greater latitude is 
permissible in selecting moulding of con
siderable depth of quite an ornate character 
fo r the purpose of providing a fitting and 
effective surround for the print. Apart 
from this broad distinction it is not easy to 
say very much more which can be of direct 
guidance to the maker and seller of por
tra its . The choice of a frame, from the

’T IS H ERE-M AYBE!
Hutchinson, Kans., people have ju s t 

been victimized by a first installm ent 
coupon sw indler who made the rounds 
of the town selling coupons for 50c, 
claim ing th a t they would be worth 
$1.00 on a dozen pictures when p re
sented a t his studio. Then, like some
body in the old Bible story, “ He folded 
his ten ts and silently stole aw ay.” 
There is considerable hum or in the 
last p arag rap h  of the rep o rte r’s 
sto ry : “His cam era and outfit were
attached, however, and will be suffi
cient to satisfy  the $3.96 judgm ent,” 
And then some people wonder why 
photographers are  looking for protec
tion against the itineran t.

The Hohnquist Photo Co., Erie, Pa., is to change its name to the Erie Camera & 
Phonograph Co., incorporated. Because of increased business it was deemed advisable to open another store, and to facilitate the 
handling of a more diversified business, the 
name has been changed. The best of luck, 
friend Hohnquist.

Chicago A utom atic Photo Company, Chi
cago; capital, $50,000. Howard H. Wikoff, 
B. F. Jones and N. E. Heclan.

F. E. Lane of the W ollensak Optical Co., 
Rochester, postcards me as follows: “Glad
to say business on the coast is picking up 
considerably and all are  looking forw ard to 
a big y ear.” Lane m ust be p re tty  well 
known to the readers of Abel’s as in his 
peregrinations he has covered th is land of 
plenty and promise (lots of promise) p re t
ty thoroughly.

The New York S tate  Rexall Club, an 
organization of druggists, held a convention 
in Rochester recently, and were shown over 
the kodak plant.

Officers of the New Jersey Association for 
the coming year were elected as follows at 
the recent convention: J. W. Baldwin,
Somerville, President; Ludwig Sehill, New
a rk ; George Wonfor, Camden; Jerome H. 
F ritz , Trenton, and Edward T. Cotton, 
Vineland, Vice-Presidents; William Cone, 
N ewark, Secretary; Henry Vollmer, Bloom
field, Treasurer.

Louis Kubey writes from Zurich, Switzerland, that he has just completed a circuit of Europe, and has had many interesting 
experiences, though he has found traveling very inconvenient, at times, owing to trouble 
in crossing frontiers, and red tape due to the present general disagreement of nations. He expects to return to the City of Brother
ly !,ovc about April 23rd.

E. L. Fowler, of Evanston, 111., who re
cently closed his studio in that city, is to 
m arry  Miss Anne R. Mathews, of Crown 
Point, Ind. Mr Fowler and his first wife 
were divorced last month.

Charlie Seheide of Elyria, has pur
chased a couple of fancy turkeys and added them to a flock he is establishing on a farm. Says Charlie: / am
going to have a lot of little turkeys 
this summer and if the park commission will give me permission I’ll turn 
a lot of ’em loose in the park this fall and let the boys and girls conduct a turkey hunt, just before Thanksgiving 
D ay.”

We see by the papers that. C. B. Toombs 
has opened a studio in Monterey, Calif. We imagine that this gentleman would not make a success as a photographer in New York C ity owing to his unfortunate cognomen. 
Imagine a Neiv Yorker saying “Well, I am going down to Toombs’ to have my picture taken.” Not much! There are too many 
pictures in the Tombs galleries now.
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A  clean cut without a pull.

THE EASTMAN 
ROTARY PRINT T R IM M E R

For wet or dry prints. Is correct in principle—positive in 
action—natural and easy to operate.

It’s a straight away arm movement instead of the usual chop 
and its very naturalness permits of great speed and accuracy in 
trimming.

Two strong track rods support the steel cutting disc w hich 
is attached to a small wooden drum. A rawhide belt over the 
drum supplies the proper tension and revolves the disc in contact 
with the steel bed plate. The cut is always clean—the disc auto
matically sharpens itself.

THE PRICE
Eastman Rotary Print Trimmer, 10-inch bed, - - $5.00
Extra cutting discs, - - - - - - -  .25

EASTMAN KODAK C O M PA N Y ,
ROCHESTER, N. Y.

AW Dealers. ’



398 Abel’s P hotographic Weekly

aesthetic point of view, is governed by pre
cisely the same considerations which guide 
one in the appropria te  m ounting of the 
p rin t.

Damp at the Start
But som ething more than  this requires to 

be said. There is a practical side to this 
question which largely is an aesthetic one. 
We have to consider the best m eans to be 
taken in securing, or perhaps more cor
rectly in sustaining, the perm anence of the 
photograph in the fram e. In days gone by 
the fram er, who usually was not the photo
grapher, was the real cu lp rit in the case 
where a photograph proved to fade or de
velop spots w ith the lapse of time. F o r a 
good deal of fram ing  was done in the most 
desultory m anner. The mounted p rin t was 
placed on the glass, a sheet of cheap mill- 
board laid on it, then two or three strips 
(which never fitted each other or the fram e) 
of thin m atchboard, and, finally, the fram er 
made his scamped work look well by p laste r
ing on the back of the fram e a wet piece 
of brown paper, pasted round the edge, to 
which, it is true, it stuck firmly when dry. 
The dry ing  contracted the damped paper so 
th a t  as regards outside appearance the job 
looked to have been well done. As a matter 
of fact, from  the photographic standpoint, 
the job was done exceedingly badly. The 
millboard and m atchboarding, ju s t  as likely 
as not, were damp, bu t if  they w eren’t, the 
damped brown papei', used to form the back 
covering of the fram e, provided quite a fa ir  
am ount of m oisture fo r the mount and the 
p rin t itself to absorb. In other- words, 
w orking in this way does ju s t  about as 
much as the fram ing  operation can to favor 
the fading of the photograph.

To K eep  t h e  P a in t  D ry
Proper and careful fram ing , on the other- 

hand, such as fram ers of w ater-color p a in t
ings have custom arily adopted, is not done 
in this slip-shod m anner. In the first place, 
the p icture and the glass a re  bound to
gether with a narrow  adhesive binding 
strip . In this way we get the first sealing 
of the photograph from the outside a ir, 
m oisture and fumes to which in ordinary  
conditions it is liable to be exposed. The 
binding need be only an eighth of an inch 
or so on the glass so th a t it is concealed by 
the rebate of the fram e. If  thought well,

it can be strengthened by giving it a touch 
all round with celluloid varnish, which 
makes the paper less permeable and also 
able to resist to some extent its wear and 
te a r  by friction with the frame. Some 
fram ers  prefer to adopt a further refine
ment in thus binding glass and picture to
gether; they place between the two a thin 
cardboard mask, or series of strips, around 
the edges of the glass, so as to keep the pic
tu re  out of contact with the glass. The 
object of this is that in the event of mois
tu re  condensing on the glass as the result 
of variations in the temperature and hu
midity of the air, the print is preserved 
from contact with such damp. I don’t know 
th a t there is very much in this plan but it 
is certainly one which receives some support 
from the fact that it is largely used by 
fram ers of water-color paintings. Having 
thus performed the first stage Of the fram
ing process in this way, the next is to fit 
a one-piece backboard which shall fit closely 
within the rebate of the frame. If the size 
of the frame is considerable, then the back- 
ing-board may be in two or three sections, 
but they should be a tight fit with the frame 
and with each other, and the wood should 
be dry as a result of having been kept in a 
warm , well-ventilated shop for some time. 
F inally , the paper covering of the back 
should be attached with hot glue applied 
only to the edges of the paper and to the 
back of the frame. The paper should not 
be w etted; on the other hand, pains should 
be taken that it is as dry as it can be made. 
The back of a frame may not look as well 
as one which has been fitted with a wet 
paper, but it is hardly to be supposed that 
anyone cares about the appearance on the 
reverse side.

To Separate from Damp Walls 
A photograph framed in this way stands 

the best of chances of perpetual perma
nence. Provided that there is no inherent 
cause of failing in the print itself the sub
sequent effect of keeping, even in rooms 
which are  not dry, is reduced to the mini
mum. There is a further preventive of 
access of damp which can be used, namely, 
the attachment to the lower side of the back 
of the frame of a couple of small studs 
which keep the frame, say, half an inch 
from the wall and thus allow a current of

ARTIST: (w ith  o v e r  16 y e a rs  E uropean experience,) is open to 
c o n s id e r  a  F I R S T  C L A SS proposition. An A-l man, 
e x p e rt  w ith  th e  A irb ru sh . Specialties, Black and W hite, 
M o n o c h ro m e , W a te r  Color, and Oil Finishing, from 

M in ia tu re  to  L ife S ize. A n  e x ce llen t o p p o r tu n ity  for a  sm art business man wishing to 
s ta r t  u p  in  a b o v e  line . M -4, care  o f th is  jo u rn a l.
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BARGAIN LIST No. 127
NOW READY 

GREATEST EVER
WILLOUGHBY and a Square Deal

810 Broadway New York

The Repeating
Flashlight Attachment
Reloads itself with the proper am ount of powder im m ediately a fte r  each flash, and does it A U TO 

MATICALLY. It is fastened to the back of the studio cabinet and is electrically operated  at the same tim e as the cam era shutter.
It requires no atten tion  from the operator at any tim e during the  sitting and makes 
from fifty to eighty flashes with one filling.

It is perfectly sim ple—No complicated  parts.
Sold only afte r thirty days trial in your studio.
E.V.Campbell Mfg. Co.

AMPBELLSTOWN, OHIO—
Ask for blueprint drawings and directions

SELL L A R G E  P O R T R A IT S  
A N D  M A K E  M O R E  

M O N E Y
H. D. BRIDLETHE PHOTO-ENLARGER

913 Arch S tr e e t  P h ilad e lp h ia , P a.O ver 2 0  yea rs a t  th e  sa m e  ad d ress

CLARK & FREED
Q u ality  E n la rg em en ts  W rite  for B o ok le t.4 East 8th St. NEW YORK CITY

Ed u a r d  Blum
CHICAGO BERLIN

The Photo Art Shop in the service of the Profession
32 South Wabash Ave.

CHICAGO
■  THE ONLY STUDIO OF ITS KIND IN AM ERICA.—
■  SH O W  OUR W ORK AND 

GET NEW BUSINESS!
W RITE FOR PRICE LIST NUMBER THREE

THE SINGLE SLANT LIGHT
T h e  P ursell Single Slant 
P hoto  Light m ade of No. 
26 galvanized iron is abso
lu tely  w ater and dust tight. 
W rite  us giving size  of 
openings and w e will m ail 
you draw ings and estim ates 
w ith any kind of glass 
desired. G et o u r prices 
on w hite and opaque cu r
tains, w ith o u r fixtures for 
installing same.

T H E  PU R SEL L  
CORNICE CO., 

2917 Washington Blvd. 
Indianapolis, Ind.

STOP!! STOP!! Our extensive EXCHANGE BUSINESS enables us to
offer the public the finest grade of Photographic Goods at prices that cannot be compared with. Imported lea and Butcher cam eras. Headquarters for CYKO PAPER. Our new No. 19 BARGAIN LIST is now ready. Mailed FREE for the asking.

NEW YORK CAMERA EXCHANGE, 108 Fulton St., NEW  YORK

1915 Convention D ates
P. A. of Iowa............................ ...... Des Moines............... A p ril 27-28 29
P. A. of A................................. ..... Indianapolis Ju ly  19-20-21-22-23- 24
P. A. of N. E .......................... ...... Boston.................... . Aug. 10-11-12
N orth  wpsfprn P A. ..Minneapolis, Minn... ....... Sept. 2-3-4
Missouri Valley Assn............... ...... Kansas City, Mo...... ..Sept. 7-8-9-10
P. A. of Oklahoma.................. ...... Oklahoma City ....... ....... Septem ber
P A of Texas .............. ......A ustin......................... ..Sept. 14-15-16
P. A. of Va. and Carolinas...... ...... Richmond, V a........... ......... Oct. 6-7-8
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a ir  to pass freely over the back of the 
fram e, preventing  the paper covering1 from 
accum ulating  m oisture, when hung on a 
dam p wall. A couple of corks screwed into 
the fram e answ er quite well fo r this p u r
pose. It is a simple m a tte r  to make the 
screw-holes for them and to leave the cus
tom er to fix them on when hanging  the pic
ture.

Reframing Old P hotographs 
A word requires to be said on the fram 

ing of old photographs, such as D aguerreo
types and collodion positives. I t  m ust be 
borne in mind th a t the surfaces of these 
early  specimens of photography are exceed
ingly delicate, and in refram ing  them  the 
utm ost care is required to insure th a t the 
surface shall not come into contact with 
anything, bu t is held firmly fixed in the 
fram e in the required position. The origi
nal fram ers  of these p o rtra its  usually u n 
derstood th e ir business, and the careful 
exam ination of a fram ed p o rtra it  of this 
kind when rem oving the glass or copper 
plate will show the proper way in which to 
pu t it back. In doing th is it should be 
borne in mind th a t some collodion positives 
are  mounted film side to the fron t, whilst 
others are placed the other way about, being 
viewed through the glass. The slightest 
touch of the finger on the film side is cap
able of ru in ing  these positives beyond 
chance of repair, and therefore the utm ost 
care requires to be observed. U sually it is 
the colored collodion positives which are 
mounted film side to the fro n t; the uncol
ored positives may be either way, but more 
often I think were mounted glass-side to the 
front. The D aguerreotype (on copper) can, 
of course, be mounted only film-side to the 
front, but its surface is hardly  less sensitive 
to dam age by moist fingers than  is the col
lodion positive. The image may not be so 
badly defaced—the collodion film sometimes 
will rub rig h t off the glass—but owners of 
these early  photographs invariably  place a 
very high sentim ental value upon them, and 
any dam age is the cause of annoying dis
putes. Commercially, there  is nothing to be 
made out of these little  jobs, and the photo
g rapher is, I think, well advised who de
clines them, except to oblige a custom er or 
endeavors to induce his custom er to have a 
perm anent copy made.— Fractious, in B. J.

i i
Gelatine as a Mountant

A PART from dry-m ounting, it is diffi- 
cult to find any th ing  bette r than  gela

tine fo r m ounting purposes, for as an ad 
hesive its effects are perm anent, while it

has little tendency to produce cockled re
sults. Also, as it is used in a very weak 
solution, it can be applied very quickly. 
When trying it many are dissatisfied be
cause the mountant jellifies in streaks be
fore the print can be laid down on the 
mount, but this trouble is due merely to 
using the solution too strong and not hot 
enough. Water should be added until the 
solution is just so thin that it can be spread 
evenly over the back of, say, a 12 x 10 
p rin t without setting too quickly. A very 
thin solution is all that is'necessary to pro
duce perfect adhesion, and it should not be 
anyw here near the consistency of glue. Our method of working is to make a strong 
solution of gelatine in a beaker and then 
make up mountant as required by pouring 
a little  of the melted jelly into a second 
beaker containing water. Both beakers are 
kept in a vessel of boiling water while 
m ounting is in progress. A wide flat hog- 
h a ir brush is best for use with this mount
ant, while for rubbing down the print a 
large pad of damp cotton is used. This 
serves as a rubber and at the same time 
cleans off any gelatine which may get on 
to the face of the print. A crystal of 
thymol can be dissolved in the stock solu
tion of gelatine, and then the latter’s keep
ing qualities are very considerable.

C A I 1? 3 Original Dallmeyer l U R  Portrait Lenses,
in first-c lass condition—everyone K uarantced.
1 5-A Dallmeyer Portrait f.4, 22" 

focus, 5" diameter. The finest lens for 
10 x 12 to 11 x 14 portraits.

L ist Price $380.00; sell $200.00.
1 3-B Dallmeyer Portrait Lens f.3, 

1114" focus, 314" diameter. The fast
est lens made for cabinet to 614x814. 

L ist Price $152; sell $90.00.
1 4-B Dallmeyer Portrait Lens, f.3, 

17" focus, 4y2" diameter. Ideal for 
8 x 10, requires 25 ft. distance for cab
inet figures.

L ist Price $304.00; sell $200.00. 
E x tra  Rapid Euryscopes Ser. IV F.6
1 No. 4 14j/j" focus for

10/12 ....................... $ 90.00 $40.00
1 No. 5 1714" focus for

11/14 , ......................  135.00 45.00
1 No. 6 21’/i" focus for

14/17 . ...................... 180.00 50.00
1 No. 7 2414" focus for

18/22 ..........................  220.00 50.00
All of the above in fine condition.

S ent subject to 10 days trial.FRANK J. CURRY
812 Chestnut St. Philadelphia, Pa.
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THE SNAPPY HIGHLIGHTS 
AND LUMINOUS QUALITY

WHICH YOU SEE IN YOUR GROUND-GLASS
ARE

ABSOLUTELY REPRODUCED
IN YOUR NEGATIVE 

WHEN 
YOU 
USE

CRAMER PLATES
G. CRAMER DRY PLATE CO. St. Louis, Mo.

11
Nolice how simple they are made.

Silence is Golden”
The Professional Photographer appreciates the advantage 

of a Silent Shutter. When that desirable feature is combined 
with a simple and scientific construtcion, one doing away with 
all cogs, ratchets, valves, scraping wings, and the like, one 
then has the only Silent Studio Shutter. It “opens without a 
sound.”  They are patented and made only by us. He 
sure your order reads S-l-LK-N-T, and accept noother. Its 
best recommendation—thousands of satisfied users. Made 
with both plain and pivot bearings.

Alanufattured only by
CONLEY CAMERA COMPANY

R ochester, M innesota
FOR SALE BY AIX DEALERS

GOERZLENSES
A re Used b y  th e  M ost P ro g re s s iv e  P h o to g ra p h e r*

THE P O R T R A IT  HYPAR F : J . 5 —F:4.S 
Anew portrait lens of distinctive quality, affording beautiful modeling and just the right degree of softness of definition to appeal to your best customers.

T H E  CELOR F : 4 .5 —F:5.5 A fast anastigmat for studio work, home 
portraiture and high-speed work in all kinds of weather. It excels other extra fast anastig- mats in covering power and its single combination may be used for long-distance photography.

T H E  DAGOR F:6.8
The best lens on the market for groups in the studio or outdoors, flashlight work, wide angle and long-distance work, buildings, interiors and the whole range of commercial photography.

C. P. G O E R ZAmerican Optical Co.
317 East 34th Street, New York City

Dealers' Distributing A  gents West o f Ohio 
BURKE & JA M E S > ISC . CHICAGO
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A bout Proofs

TH E R E  has been and alw ays will be a 
g re a t diversity of opinion as to the 
best form in which to subm it proofs 
to the s itte r, and a little controversy which 
we happened to hear the other day shows 

th a t the m ajority  of o rdinary  folk are  not 
yet educated up to the point of judging, 
from  a proof in one medium, how the 
finished p rin ts  will look in another. The 
case was th a t  of a  photographer who had 
subm itted untoned P.O.P. p r in ts  and then 
supplied m a tt developed p rin ts  of the 
selected poses. C ertainly the custom er 
had ordered developed p rin ts , but upon 
receiving the P.O.P. proofs was a ttrac ted  
by th e ir  b righ t appearance, and con
cluded th a t the order would be finished 
in the same style. I t  seems to us th a t 
th is system is not a t  all a business-like 
one. W hat should we say to a ta ilo r if 
we asked for p a tte rn s  of brown cloth 
and he subm itted a bundle of grey, te ll
ing us th a t our su it would be made in 
brown all righ t, but th a t it was not his 
custom to send sam ples of the shade ordered 
unless th a t happened to be his stock sample 
shade? Surely nowadays if an order is to 
be prin ted  in bromide it is perfectly  easy 
to subm it a proof on the same paper with 
the same surface which will ultim ately  be 
used, even if unm ounted and unfinished. 
There is moreover an opportunity  for p u t
tin g  in a touch or two which will often make 
the difference between acceptance and re 
jection, a th ing  which is difficult if not im
possible with P.O.P. The only objection 
to this procedure is th a t a little  longer time 
m ust elapse before sending proofs, but as a 
rule clients are  kept w aiting  quite long 
enough fo r a bromide p rin t to have been 
made and dried.I t  is the practice of some of the best 
photographers to subm it nothing bu t fin
ished work, and th is is undoubtedly the best 
plan if one has the courage to risk a little 
in the way of labor and m aterial. There is 
in the first place a saving in labor and 
paper by not sending rough proofs, and 
there is the certa in ty  th a t the bulk of the 
order will correspond with the samples. Be
sides these count as p a r t  of the order, and 
will often give more time for the execution 
of it, as they can be used for any imm ediate 
needs. If  any poses are  rejected they will,

The HALLDORSON Home
P ortra it F lashlam p

Circular upon request
The Halldorson Co., 9  S.Clinton St. Chicago

if good pictures, be available as specimens, 
but in such circumstances permission should 
alw ays be obtained before displaying them. 
I t  often happens that asking for such per
mission results in the client reconsidering 
her decision and deciding to keep them as 
p a r t  of the order, which is so much the 
better. The number of proofs submitted is 
a m a tte r which must be left to the judg
m ent of the photographer, but it may be 
pointed out that submitting too many often 
leads to trouble, as more negatives may 
have to be retouched than are really neces
sary , and moreover, it tends to making the 
s itte r  undecided in ordering. In some lo
calities customers have been educated up to 
expecting a large number of poses. We 
recollect hearing a well-known Indian photo
g rap h er say that his sitters expected six 
to eight proofs with a considerable variety 
of poses, for he said that it was almost im
possible to get them to return for resittings. 
This shows how local conditions have to be 
considered and provided for. As a means 
of obtaining supplementary orders it is not 
bad business to submit with the finished 
order a specimen finished in a totally dif
feren t style, or, perhaps, tinted and framed, 
asking for permission to use it as a speci
men. This should be made from the pose 
of which most copies are ordered. As a 
rule a sale will result, but if it does not no 
g rea t loss is incurred. There should be 
some minimum amount of order below which 
proofs are not submitted. In some busi
nesses proofs are submitted with every 
order, even for a few postcards. This is 
m anifestly  wrong, as the time and material 
used will in many cases absorb what small 
profit might be made. A reasonable prac
tice is to charge a small fee, if a proof has 
to be submitted for an order of less than 
$ 2 .00 .

Much has been said about amateur friends 
of the sitter toning and finishing rough 
proofs to the detriment of the photographer, 
but the injury so caused is probably very 
slight, and nothing to be compared with the 
risk of actual copying from the finished 
pictures. This cannot be prevented; un
toned prints can be stamped with a rubber 
stam p in such a position as to destroy 
the ir value, or a cross or other device 
made on the surface of the print with a 
solution of wax in benzole might be adopted. 
This waterproofs the design, and is invis
ible until an attempt is made to tone or fix. 
I t  is worth remembering that a lightly 
printed  proof generally gives the best im
pression from an unretouched negative, and 
th a t such a print is practically useless for 
toning.— B. J.
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Twenty Minutes in a

ROUNDS PRINT WASHER
insures the absolute elimination of hypo from 
your prints.

The permanency of the print depends, in a 
large measure, on the thoroughness of the washing. 
The Rounds Print Washer gives you a feeling of 
safety— the satisfaction that comes of knowing 
that each and every print you deliver has been 
thoroughly washed.

Made in two sizes. Capacity of
100 cabinet or 4 x 6  prints, . . SI 0.00
200 cabinet or 4 x 6 prints, . . 30.00
EASTMAN KODAK C O M P A N Y ,

ROCHESTER, N. Y.
ALL d e a l e r s :
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The Benjamin Ortholite
O N Li of the m ost powerful lamps now on 

the m arket for professionals is the Ben
jam in O rtholite, specially valuable for the 

home p o rtra itis t as it p ractically  takes his 
skylight into the homes. The reflector has 
been so constructed as to be of the greatest 
efficiency for work with groups. The entire 
outfit is compact and easily portable, fitting 
in a case 18 x 22 x 8 inches, which includes 
everything necessary fo r first class home 
p o rtra it  work. The outfit is not expensive, 
is economical to operate, and also makes a 
firs t class, speedy p rin ting  light. Send to 
the Benjam in E lectric Mfg. Co., 120 So. 
Sangam on St., Chicago, 111., fo r circulars if 
your dealer does not carry  the lamps in 
stock.

New Voigtlander Catalog
W H IL E  V oigtlander lenses have not 

been advertised in Abel’s fo r many 
moons, we known there are m any readers 

who will be interested in the new Voigt-

lander catalogue which has just come to 
our desk. It is a handsome 48-page booklet 
in two colors, profusely illustrated, and with 
some valuable lens information. Voigt
lander & Sohn, 240 E. Ontario St., Chicago, 
will gladly send you a copy, and if you 
mention Abel’s you will assist us besides.

Your Opportunity

T HERE is an opportunity for a young 
and capable man with a small amount of capital to buy half interest in the lead

ing studio in the largest city in West Vir
ginia. Only a high grade man wanted with 
plenty of “go.” His investment will be 
guaranteed by the present sole proprietor. 
Full investigation offered. Replies should 
be addressed G-l, care of this journal.

P. S.—The editors of Abel’s Weekly be
lieve this is a proposition worthy of the 
investigation of any man who has the small 
necessary capital and who wants to get 
started in a good going concern.

DEALERS WHO WANT YOUR TRADE
A T L A N T A , G A .— G len n  P h o to  S tock  Co.,E a s tm a n  K o d a k  Co.. 117 P e a c h tr e e  Street.
B O S T O N , M A S S .— R o b e y -F r e n c h  Co., E astm a n  K o d a k  Co., 38 B ro m fle ld  S tree t.

C L E V E L A N D , O H IO .— F o w le r  & S la ter , 808H u ro n  R o ad , S. E.
C H IC A G O , I  L I ..— S w e e t ,  W a lla c h  & Co.,E a s tm a n  K o d a k  Co., 133 N o r th  W abash A venu e.
D A L L A S , T E X A S — C. W e ic h s e l  Company.
D E N V E R , CO LO .— D e n v e r  P h o to  M aterial* Co., E a s tm a n  K o d a k  Co., 626 1 6 th  Street.
D E N V E R , COLO.— T h e  OsBen P h o to  SupplyCo., 416 16 th  S t re e t .
D E S  M O IN E S , IA .— D e s M o in es  P h oto  Mat e r ia l  Co., E a s tm a n  K o d ak  Co., 517 Locust S tre e t .
D E S  M O IN E S , IA .— W . P . H e n r y , 819 Wal- n u t S tr e e t .___________________________________
D E S  M O IN E S , IA ..— G u y W o o d ’s  Photo S u p p ly  Co., 608 W a ln u t  S tr e e t .
G A L E S B U R G , I L L .— O sg o o d  P h o to  Supply C o . ________________________________
I N D IA N A P O L IS , I N D .— T h e  H . Lleber C o m p a n y , 24 W . W a s h in g to n  Street.
I N D IA N A P O L IS , I N D .— L y m a n  Brothers,223-225 E a s t  O hio  St._____________________
J A C K S O N V IL L E , P L A .— H . & W . B. Drew C o m p a n y .
K A M J U I  C IT T , M O — K a n s a s  C ity  Fhoto- g r a p L lc  S u p p ly  Co., 1010 G r a n d  Avenue.
L O S  A N G E L E S , C A L .— H o w la n d  8s Dewey  Co., K a stm a n  K o d a k  Co., 510 S o u th  B road

w a y .

MILWAUKEE, W IS.—-Milwaukee Photo M aterials Co., Eastm an Kodak Co., 427 Milwaukee Street.
MILWAUKEE, W IS.—Henry Reim ers, 238- 240 W est Third Street.
MINNEAPOLIS, MINN.—O. H. Peck Company, Eastm an Kodak Co., 112-114-116 So. sth Street.__________________________
NEW ORLEANS, LA.—Standard Photo Supply Co., Ltd., E astm an Kodak Co., 126 Baronne , treet.
NEW YORK CITY—Herbert & HuesgenCo., 311 Madison Avenue.
NEW YORK CITY—George Murphy, Inc.,57 E ast 9th Stret.
NEW YORK CITY—N ew York Camera Exchange, 109 Fulton Street,____________
NEW  YORK CITY—W illoughby & A Square Deal, 810 Broadway.
OMAHA, NEB.—Beaton Photo Supply Co.,J, H. Schmitz, Mgr., 15th and Karnu.n Streets.
OMAHA, NEB.—The Robert Dem pster Co.,E astm an Kodak Co.
PHILADELPHIA, PA.— John Haworth Co.,Eastm an Kodak Co., 1020 C hestnut Street. 
PITTSBURGH,_ PA.—w 7 “S. Bell^& Co,, 412Wood St.
ST. LOUIS, MO.—St. Louis H yatt PhotoSupply Co., 417 N, Broadway. ___
ST. LOUIS, MO— W. Schiller & Co., 6 South Broadway.______________________________
ST. PAUL, MINN.—Zimmerman Bros.,E astm an Kodak Co., 380 M innesota St.
SALT LAKE CITY, UTAH—Utah PhotoM aterials Co., 423 Main Street.
SALT LAKE CITY, UTAH—Salt LakePhoto Supply Co., 159 Main Street. 
TOLEDO, OHIO—George L. Xohne, 182Sum m it Street.

B O S T O N , M A S S .— R a lp h  H a r r is  8c Co., 22-26 B ro m fle ld  S t re e t .  N ew  Y ork City Office, 176 F u l to n  S tr e e t .
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A. B. C. O
or X. Y. Z. f
A . B. C  . stands for the Audit Bureau of Circulations; x, y, 
and z, are algebraic signs for unknow n quantities. Does the 
magazine in which you advertise open its circulation figures to 
an Audit (A. B. C .) ? O r does it simply ask you to believe blindly 
everything it claims (x, y, and z) ?

The circulation books, printers’ bills, post office re
ceipts, and all other circulation data of A B E L ’S P H O 
TOGRAPHIC' W E E K L Y are  wide open to verification 
and official approval by the Audit Bureau of C ircu
lations: when you buy A B E L ’S P H O T O G R A P H IC  
WEEKLY circulation vou know exactly what you 
pay for.
ABEL’S P H O T O G R A P H IC  W E E K L Y  is the only 
professional weekly published w hich has yet had the 
courage to join the A. B. C.

A. B. C. or x. y. z. ?
Mr. Russell W hitm an, M anaging D irector of the A. B. C ., 
716 Venetian Bldg., Chicago, will gladly supply any advertiser or 
publisher with full details concerning the Audit Bureau of 
Circulations.

Abel's Photographic W eekly reaches the professionals the m anufacturer wants to sell.

Do YOU Advertise in Abel's
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Photographers Elect Officers
AT the reg u lar annual meeting of Roch

ester Section, P. P. S. of New York, 
held in the studio of H. W. Allen, the fol

lowing officers were elected: Chairm an,
Wm. Furlong; F irs t Vice Chairm an, L. 
D’Amanda, both of Rochester; Second Vice 
Chairm an, C. J . Brooks, of Le Roy; Secre
ta ry  and T reasu rer, E. U. Smith, Honeoye 
F alls; Member Executive Committee, C. E. 
Pemberton, Avon, N. Y. Mr. Furlong is 
also Vice P residen t of the S tate  Society.

C L A S S IF IE D  A D V E R T I S E M E N T SS itu a t io n  W a n te d  a d v e r t is e m e n ts  in s e r te d  
F R E E . (Twice only.)H e lp  W a n te d  a d v e r t is e m e n ts  t w e n ty  w o r d s  — 30c fo r  o n e  in s e r t io n , $1 .00  fo r  fo u r  in s e r t io n s .S tu d io s , e tc ., f o r  S a le  or W a n te d  a n d  M is c e l la n e o u s  a d v e r t is e m e n ts ,  th ir ty - f iv e  w o r d s —  $1 .00  fo r  o n e  in s e r t io n , $ 3 .00  fo r  fo u r  in s e r t io n s . O ver  t h ir ty - f iv e  w o r d s , 3c p e r  w o rd .A d v e r t is e m e n ts  fo r  th e  c la s s i f ie d  C o lu m n  m u s t  h e p a id  in  a d v a n c e .A n e x tr a  c h a r g e  o f  10c w i l l  he m a d e  w h e r e  m a il  i s  d ir e c te d  to  th e  office o f  A b e l's  P h o to g r a p h ic  W e e k ly .

SITUATION W ANTED
By young lady as genera l a s s is ta n t $15 per week. A ddress A l  care of th is  jou rn a l. p 17-4-2
Open for position—expert p rin ter. Best 

of references. Address, B-4, care of this 
journal. 17-4-4

Retoucher and rec-etionist w ants position in first class studio. Six years experience. References given. Miss Helen Schaefer, 205 M ain St., Madison, N. J .24-4-2

SPECIAL
FO R SA LE—One Century Grand Cam era 

Stand with No. 2 C entury P o r tra it  Cam era 
8 by 10; one 8 by 10 cu rta in  slide holder 
and six 5 by 7 holders— in first-class condi
tion. Will sell for $38.00.One A rtu ra  p rin ting  lamp, w ith carbons 
and globes, w orth $25.00, will sell fo r $14.00.

One 8 by 10 reflecting cone for R. O. C. 
E n larg ing  back, $2.50.One rubber fixing box (will hold twelve 8 
by 10 or tw enty-four 5 by 7 p la te s), good as 
new, $3.00.One Wold a ir  brush, new; will sell for
$ 12.00.One p a ir of metal mounts fo r 14 in. con
densing lens, new; will sell fo r $2.00.

All of the above are  guaran teed  to be in 
good working condition. Communicate with 
A. A. Nicolas, Kane, Pa. 10-4-4

Don’t guess at the length of exposure. 
Don't take the trouble to use an exposure 
meter. Use the light from Columbia White 
Flam e Photographic Carbons. It is steadier 
than daylight. Write us for details. Na
tional Carbon Company, Cleveland, Ohio.

----------------  24-4-1
FOR SALE

New Cooke lens, No. 23^4, 8x10, 14% 
inch focus. List price $191.50; $100.00 for 
cash at once. Lehman Studio, Joliet, 111.

24-4-1
F o r Sale—Goerz Celor Anastigmat, No. 6, Series IB, F-5.5, 8x10, Cost $126.50, same as new, $65.00. Box 720, Lexington, Nebr.17-4-2

FOR SALE
A complete studio equipment, very cheap. 

The camera is an 11 x 14 Century Universal 
Studio Outfit, with 5 x 7 automatic attach
ment, fitted with No. 3 Vitax lens. Has 
been used one year. In perfect condition. 
Ben Schoenman, Worthing, S. Dak. 24-4-4

HELP WANTED
F irs t  class operator who can work in grounds and retouch, state salary, experience etc., send sample print of own operating. D. Perel, 26 W. Federal, St., Youngstow n, 0. 17-4-4
We want a first-class operator who is ex

ceptionally good and fast retoucher—steady, 
married man preferred. Also two fast re
touchers. Tell it all in first letter and send 
samples which will be returned immediately. 
The Northland Studios, 515 Madison Ave., 
Toledo, Ohio. 17-4-2

Opportunity—for good operator. Must 
be Irish or Scotch in good standing in 
Catholic Church. Inducement to right 
party . N-l care of this journal. 10-4-4

STUDIOS FOR SALE
Best studio equipment and business in 

live little city within 60 miles of Grand 
Rapids. Few hundred cash, balance on time. 
Sickness—must sell. Mrs. Jessie Robertson, 
610 So. Lafayette Ave., Grand Rapids, 
Mich. 17-4-2

My studio newly fitted with every convenience, very best, north light and all on the second floor. Exceptionally low rent in the best block and on the best side of the s tre e t  with fine display case, on account of w anting to leave city will take $2,000 cash fo r quick sale. Lewis D. Phillips. 361? W hitehall St. Atlanta, Ga. 10-4-4
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a :

T he new brand of Artura paper:

0 ) 1TvUR, 1

Yields rich brown prints of a distinctive 
color, with certainty and simplicity, re
taining all the A rtura quality.
Aegis sepia tones are uniform regardless of 
reasonable variation in exposure and de
velopm ent of the black and white prints.

M ade in sm ooth m atte surface, double weight 
stock, N o. 1, w hite ; N o. 2, buff.

A R T U R A  DIVISION,
EA STM A N  KODAK COMPANY,

ROCHESTER, N. Y.

All Dealers'.


