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The Ideal Printing Medium

The ideal photographic printing medium is one capable of approaching
the result seen in a positive on glass or other translucent support when
viewed by transparency.

A Cyko Print

is the nearest approach, and especially

Cyko Linen

Hence, the popularity of CYKO, and its large sale in all the markets of
the world.

Send for the latest edition of
the Professional Cyko Pointer

Ansco Company, Binghamton, N. Y.
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From Equator to the Poles

HAMMER PLATES

have shown themselves to he unmatched.

With the

gualities of the BEST, Hammer’s Special Extra East (red
label) and Extra Fast (blue label) Plates cover the widest
range with the greatest speed and reliability.

REG.TRADE MARK

Hammer’s little book, “A Short 'I'alk on Negative Making,” mailed free

Hammer Dry Plate Company

Ohio Avenue and Miami St.

LENSES

Arc Used by the Most regressive Photographers
THE PORTRAIT HYPAR F-J.S- Fi4.5

Anriv portraitlensof distinctive quality,
affording beautiful modeling and just the right
degree of softness of definition to appeal to
vonr best customers.

THE CELOR F:4.5 K55

A fast anastigmat for studio work, home
portraiture and high-speed work in all kinds
of weather. It excels other extra fast anastig-
mats in covering power and its single com-
bination may be used for long-distance photo-
gradphy.

IHE DA(;OR F:6.8

The best lens on the market for groups in the
studio or outdoors, flashlight work, wide
angle and long-distance work, buildings, in
tenors and the whole range of commercial
photography.

C. P. GOERZ

AMERICAN OPTICAL CO.
31" | 't 34th Street, New York City

Dealers' Distributing A tent.W tst i f OEiv
HVRKE fif JAMES, ISC. CHICAGO.

St. Louis, Mo.

Notice how simple they are made.

“Silence is Golden”

The Professional Photographer appreciates the advantage
of asilent Shutter. When that desirable feature is combined
with a simple and scientific construtcion. one doing away with
all cogs, ratchets, valves, scraping wings, and the like, one
then has the only Silent Studio Shutter. It “‘opens without a
sound.” They are patented and made only by us. lie
sure your order reads S-I-L-E-N-T. andaccept noother. It'
best recommendation- thousands of satisfied users. Male
with both plain and pivot bearings.

Manufactured only b

CONLEY CAMERA COMPANY

Rochester, Minnesota
FOR SALE BY ALL DEALERS
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HAD expected this week to give a rather complete story about the

Temple of Childhood; but I find that it will require so much space

to give the full details and there is so much else that has to go into

these pages this week, that the story will have to go over till the

next issue. | have received a number of letters from my readers,
mostly from those who have seen fit to decline connection with the affair.
I should like to have heard more from those who are already engaged in
making pictures for the Temple. | know the ideas of the promoters and
how rosy the affair looks to them, and so far, | have not heard any com-
plaints from those who are participating. This is a good omen, at least.
I will leave my readers to pass judgment, however, after they have read
the story, which will be given without bias or prejudice, one way or the
other.

EXT year, there will be a multiplicity of State Conventions all
over the country. Atlanta, the seat of the National Meeting,
is so far South that the big convention will not interfere
with any state meeting, so those who follow the conventions
will have to make a long weary round.

Before the season of executive board sessions opens, | should like to
suggest that those in charge of affairs arrange in some way to come to
some understanding as to dates of meetings, so that a regular schedule
can be drawn up, giving the manufacturers the least amount of expense
and territory to cover. The various boards will suit themselves, probably,
but does it ever occur to them that as they draw their chief sustaining
revenue from a few manufacturers who make displays, it is only just and
fair to do all that is possible to aid them and not force them to jump
from one end of the country to the other as they have had to do in times
past. Why would it not be a good idea for each state secretary to get in
touch with the secretary of the National Association—as soon as he is
appointed—and use him as a sort of clearing-house for dates. A Western,
South-western, North-western, Middle States and Eastern circuit could
then be arranged, each circuit being compiled before the next one starts.
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The saving in express and freight charges to the manufacturers would be
enormous. In this way, too, a picked set of pictures from the leading
photographers of the country or from the National could easily be rotated
with less danger of their being lost or mislaid. The best educational fea-
ture of a convention is a really high class exhibit of photographs. Most
conventions fall down on this. The officers make every effort to get good
pictures together but it stands to reason that the leading men have some-
thing else to do besides preparing pictures for conventions all over the
country. The average good photographer is pestered to death by requests
for pictures for this, that or the other purpose. They, probably, would all
be willing to get up one set of pictures to go the rounds. A maximum
result can be obtained with a minimum of effort if these state conventions
would work in harmony and through some central body or person.

And, by the way, if there is no other way out of it, | shall be very
glad to try and collect an exhibit from our leading photographers to be
sent to each convention and be returned to the owners at the end of the
year. | will undertake the collection and forwarding of the pictures, suit-
ably boxed, if the various associations will pay the express expenses. Do
| hear any requests?

HY cannot the various state associations get over their

natural feeling of pride in their own independency

and join together for their annual convention? Why

not have a couple of hundred photographers present

rather than fifty or sixty or maybe a hundred? United
we stand, divided we fall, is as true of these state associations as of
everything else. Those who have followed state conventions in
the past know that each year sees some falling off of revenue from
the manufacturers in proportion as the attendance dwindles. They are
willing to spend money—when the photographers are there, but you
cannot blame them for being a little shy when year after year the
attendance runs around fifty people. Quite a few of the associations are in
financial straits. They barely take in enough to meet expenses. They
certainly do not have enough to make a good strong campaign for mem-
bership, or offer a healthy drawing program. And still they insist in hold-
ing their individual conventions.

For instance, why cannot Missouri, Kansas, Oklahoma and Arkansas
get together? They do not need to lose their separate identity as state
associations. But what a strong combination that would be and just watch
how the manufacturers would support it. Again, lowa, Minnesota and
Dakota and Nebraska could get together. Wisconsin and Illinois could join
in with Indiana and the Ohio-Michigan outfit. The Western states would
form another combination. New England already forms such a combina-
tion and the Southeast is taken care of next year by the National meeting
at Atlanta.

1 offer this as a suggestion, not having any idea that it will be acted
upon, but believing that it is the ultimate solution of this convention prob-
lem. Sooner or later we will come to it, so why not now?

I am willing to put my time against the time of the various executive
boards if | can be of any assistance in these matters.
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0. 1.
Harington
l.ogamp'jrt,
Ind.

Meeting of the Pennsylvania Photo-
graphers at Newcastle, Pa.

O N September 11th, the members of the
Section of the P. P. S. of Pa. which
includes Pittsburgh and nearby towns, met
at the Studio of E. E. Seavy in Newcastle,
Pa., and spent a thoroughly enjoyable and
profitable afternoon and evening. Mr.
Lowe of Erie was present and showed how
well he understood the shy nature of chil-
dren before the camera. He made some
charming negatives of several little sub-
jects and was heartily applauded for his
skill and the various hints he gave. A talk
on “What Constitutes Overhead Expense”
by Mr. Abel led to some discussion. The
business meeting was short, one or two
members being taken into the Section. Af-
ter the talks and demonstrations, Mr.
Seavy led the way to his house, where Mrs.
Seavy and her charming daughters had
prepared dinner for the whole crowd. Af-
ter dinner, there were more discussions,
Mr. Sterling describing his system of tak-
ing care of the amateur finishing trade of
which he made a specialty. A hearty vote
of thanks was tendered Mr. Seavy and
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Mrs. Seavy for their hospitality. Twenty
one members and guests were present.

The Pennsylvania $1.00 Convention
IJRESIDENT Schriever of Scranton, Pa..
* writes me that he has arranged to hold
the Big $1.00 Convention of the P. P. S.
of Pa., on March 17-18-19, 1914. The pic-
ture exhibit, with every picture passed upon
and criticized by capable judges will be
the leading feature.

Fall Meeting of the P. P. S. of Ohio

SECRETARY Lester Spahr of the P. P.

S. of Ohio has sent out notices for the
Fall meeting of this society. The dates are
Oct. 13 and 14 and the place, the Algon-
quin Hotel, Dayton, Ohio. The Dayton
members feel that they are now in a posi-
tion to take care of the meeting, which was
postponed from the Spring owing to the
disastrous floods which devastated the city.
Each member is requested to send or take
two or more pictures with him to the meet-

ing.
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Commercial Photography

As Practiced Today in All its Variations
By GEO. W. HANCE

Published Under the Auspices of the J KJPAA Commercial Federation, P. A. of A.

Chapter X.--—---- Silverware, Loving Cups, Etc.

* | HE natural bright finish of silverware makes a beautiful mirror
I which reflects our sky lights, our camera and everything in range,
so we must cover the surface with something which will photograph
well and yet get rid of these reflections. At the same time we want to get
the detail of any stamped pattern or any engraving on the article, and
must do so by supplying our color for contrast. In the case of the lay out
of toilet articles shown in Fig. 1, we have the pattern well brought out in
relief, and these were prepared as follows:

An oil paste shoe polish was rubbed on over the pattern, and then
wiped off leaving a little at the face of the pattern.

Then the entire surface was puttied with common putty and then any
overlapping of the putty dabs were blended with absorbent cotton. The
shoe polish and putty will both come off easily with a little gasoline and a
soft brush to get down into the cracks. Neither putty or polish will do
any kind of metal or finish any harm if the polish contains no turpentine.

Copyright 1913 by Geo. W. Hance and Abel's Publications)
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This group was made with a tilting tripod top—aiming the camera down
onto the lay out—on a low table.

Fig. 2 shows a loving cup, which has not been prepared, and no com-
ments are necessary. Fig. 3, however, shows a much better result, the
engraving having been filled with the shoe polish, as in the toilet articles,
and putty dabbed on over.

To some the high light and shadow on such a cup are objectionable
and in Fig. 4 they have been overcome by the cup set into a tent as de-
scribed in Chapter IX, which is simply the stretching of common white
sheeting from the background to the camera on each side and laying a
piece over the top, and some along the bottom.

Fig. 5 is another group of what is commonly called “hollow ware.”
Shoe polish and putty are all that was used.

In the matter of putty | wish to say a word, as so many operators have
trouble keeping it in condition to handle. Putty is sold in most hardware
stores in 1 pound cans with spring top. By keeping it in these cans be-
tween jobs we have no trouble in working it up every time we want to use
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Spe Fig. 4

it, and itdoean’tdry out. Of course, it is easier to lay it on the window
sill, but the next job finds it hard and crumbly. If it is dry use a few drops
of sweet oil, unless castor oil is your favorite. In my own case my memory
suggests some unpleasant boyhood moments, in connection with castor oil.
Have your putty about the consistency you would to glaze a window sash.
If it is too soft, and sticks to your fingers like taffy at a good old fashioned
candy pull, lay it on a blotter a few minutes and you will find the oil taken
up by the blotter in a short time. And don’t forget to replace the top to

your putty can.

Fig. S
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The Indirect Contact

By “More Business’

EXT in the list of those things
N which form the points of indirect

contact between you and those who
come to your studio, or who are in any
manner brought into contact with anything
which emanates from your business, the
work itself must be mentioned.

There is a distinction to be made here be-
tween the work, as work, and the work as a
point of contact, which may not, at first
sight, appear plain.

Of course it needs no saying that if the
work done in your studio is not up to the
standard your customers have a right to
expect for the money they pay, you can-
not expect to hold their custom. In the
same way it doesnt need mentioning that
unattractive photographs, poor technique
and inefficient photography will never suc-
ceed in attracting that class of custom
to which you, as a first class business man,
must aspire.

But work done in the studio has another
point of appeal besides its technical or ur-
tistic excellence. It is easy to conceive, for
instance, of a photograph technically per-
fect—properly exposed, developed, printed,
mounted and finished, which yet fails ut-
terly to appeal to the class of people who
visit a studio. For instance, a perfect
eleven by fourteen gum print, made by a

master hand, low toned, keyed in minor
lights and filled with that indescribable
something we call atmosphere, will not

make a mighty appeal to the customers of
the first class theatrical studio, where mem-
bers of the profession go continually for

their pictures. This, not because the
theatrical star is unappreciative of the
beauties of low tones or of the softness

and depth of gum, but because the actor and
actress look at a photograph with eyes
wide open to its value as an advertisement,
and not at all with an appreciation of its
beauty as a picture, however sensitive they
may be to the more personal pulchritude
it displays.

To show gums and low-tones on show
case and on wall, then, in a studio devoted
largely to theatrical trade, would be an
unfortunate indirect contact, even if the
studio and its equipment and its operator
were particularly well qualified to do the
kind of work the theatrical profession likes
best.

Another instance which will at once oc-

*

cur to the thoughtful photographer will be
that of the character of pictures displayed
in the studio where much attention is de-
voted to the photography of school chil-
dren, seminary students, women of religious
orders, etc., etc. Photographs of the
feminine figure in extremely decollete
gowns, no matter whether they are bona
fide pictures of real society women or
merely “pretty pictures,” should not be
displayed on walls or in show books. The
photographer who accuses this page of be-
ing prudish misses the point entirely. It
is not what the pictures displayed actually

may be, but what impression they will
make upon your prospective customers,
which counts. If there is some Mother

Superior who prefers to take one hundred
graduates to a smaller studio than yours
for graduation pictures, because yours dis-
plays pictures which she thinks will incul-
cate ideas “too worldly” in the minds of her
young charges, no one can saddle you with
being prudish: to fail to keep your display
of such a character that it will fail to
offend and will attract the Kkind of trade
you want is not a matter either of morals
or personal view points—it is simply a
matter of straight business.

The point of indirect contact between
you and your customers actual or pros-
pective, must also be considered in the
finish of your work and in the permanency
of that finish. For example, if a woman
favorably disposed towards you and your
studio sees a picture bearing your name in
the house of a friend, she immediately be-
comes still further prepossessed in your
favor. But if that picture is curled or
dog's-eared, if it is soiled or broken, if it
shows signs of not having stood up well
under handling, there is an unpleasant idea
at once associated in her mind with your
name and your work. Granted that this
condition of picture may not be, probably
isnt, in the very least your fault. If some
child with sticky fingers handles your work

after delivery, no sensible person can
blame you. But curl in a mounted picture
speaks of cheap work, and mounts so

flimsy or papers so tenuous that they do
not look well after six months on a bureau
or mantel will be very likely to cause an
unfavorable impression. Therefore, it
would seem the part of wisdom not to use
flimsy mounts, no matter how pretty, nor
papers which will curl, without making
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sure that they are mounted so no curl can
possibly come in them later. Pencilled
names of the photographer which are too
heavily written—pencilled names so lightly
written that they seem mere smudges,
mounting which is odd to the point of queer-
ness, all are practices which may some-
times, somewhere, speak less than enthu-
siastically of your work. It matters not
one whit that your average would-be cus-
tomer is not going to analyze all his or
her sensations and say in so many words:
“l won’t go to the----------m-mmmm studio, be-
cause Ive seen a flimsy mount”—indirect
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Those
Present at
a Meeting
Held in
Heavy's
Studio,
Ne-iv
Castle,
Pa., on
Sept. 11.
See

Page
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contact speaks very seldom in so loud a
tone of voice. It is your province and your
business to see not only that the indirect
contact doesnt speak loudly, but that it
doesnt whisper ever so gently, of any-
thing against you. Let your work repre-
sent you not only in its quality, and its
taste, but in its adaptability—Ilet your dis-
play of it be harmonious with the ideas of
those who will see it, and let no fads of
mounting or finishing lead you ever to put
out that class of work which may one day
reflect upon you, even if those reflections
are in no way your own fault.

Remember the Dates

September 31st, October 1st and 2d, Richmond, Va.

I UDGING from the many communications
I have received that is going to be a con-
siderable convention the Virginia and Caro-
lina boys are planning for Richmond. This
issue will probably reach quite a few of
the members just before they leave for the
convention, and it is to be hoped that it
may reach some of those who have made up
their minds not to attend in time to make
them change their minds.

According to the program before me,
there are to be several interesting demon-
strations, a School of Photography, pre-
sided over by “Daddy” Lively, and W. S.
Towles; a lecture on Speed Photography by
the U. S. Instructor of Photography at
Fortress Monroe, illustrated with slides and
accompanied by an exhibition of prints and
enlargements. There will be a number of
five-minute talks by the various members on
pertinent subjects, and a talk by Manly
Tyree, President of the P. A. of A. on the
“Relationship That Should Exist Between

the Photographer and His Customers."
There will also be a lecture on “Studio
Organization” by J. C. Abel, and a special
talk by Jacques Romano.

These are only a few of the features
which will go to make the Richmond meet-
ing a very instructive and worth while
convention. Thos. C. Newman, Secretary,
writes me that the Business Men’s Club
of Richmond will entertain the visiting
photographers at supper one evening, which
meeting the officers hope to make a family
reunion for all. Other entertainment fea-
tures have not yet been decided upon.

Why the President Thinks You Should
Attend

J N connection with the forthcoming con-

* vention, of which you have already re-

ceived notice, | wish to call your attention

to the fact that it is strictly educational

in every sense of the word. There is not
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a minute wasted during the three days’
session, and you will do yourself a serious
injustice by staving: home.

Send us an EXHIBIT.

Pick out from your work, say three or
six pictures (not more) mount or frame
them (no glass) and send by PREPAID
EXPRESS to Homier & Clark, Richmond,
Va. We want our convention to be repre-
sentative of our members. In the past the
small man has been counted out, and
scared into hiding his talent. The forth-
coming meeting is ostensibly for the benefit
of all, small and large. The man who runs
a studio and does all his work, and the
man who employs enough assistants to keep
him idle, has an equal share in the Rich-
mond meet.

The very best talent in the Virginia and
Carolinas Association is being thrown into
this meeting for the benefit of every one
alike. The cream of our profession are
giving their time, money and brains for
our exclusive benefit. To raise the tone of
our profession, to lift the small man to
greater eminence and make him worthy of
his calling, we have called together the
manliest among us.
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Manly W. Tyree is to be on hand, and
will demonstrate how he makes those
beautiful portraits that have made him to
be known as “Tyree the inimitable.” Come
and listen to him and see him work, and
learn how to make those beautiful lightings
and easy poses that characterize the work
of this artist from the “Tar Heel” State.

Will H. Towles, the silver-tongue, is also
to be on hand, but not to lecture only. He
also will demonstrate, and will show you
how to sling the drapery around a pair of
shoulders until they look like something.
This alone should be a drawing card, for
it is not given to every man to know how
to perform this delicate operation.

“Dad” Lively will have entire charge of
the School of Photography, and to comment
upon the work of this past master would
be superfluous, for he is too well known
by us all.

These are only three of the many good
things in store and you can not afford to
miss them.

Close up for three days and come to Rich-
mond, and you will never regret it.

Fraternally yours,
Waller Holladay,

Photographic Fables in Slang

No. 3. The Live Wire, The

Good Sport,

and the Banker’s

Daughter

BY DAVID BELL

N a Thriving Borough
there once lived, and
plied their trade, two
Young Photographers.
One of them was not
very strong for the
Glad and Gay Life,
but was a Live Wire at
his Business. He was
not hep to the differ-
ence between a Tennis
Racquet and a Crab
Net, but he could sit for
hours at the Retouching
Frame without getting St. Vitus Dance.
His Habiliments were good, but he was not
dippy about down-to-the-minute Glad Rags.
He Was never the possessor of a pair of
Spats or a Windsor Tie, and had an idea
that canes were for the physical assistance
of the infirm.

He went to The City about once a year,
and then only to Wise Up on the Photo Biz.
When Business was good he always stuck
around, and when there was nothing doing

he humped himself and dug up something,
and he always landed the Sugar Cured Pig.

The other Photog. was a real Good Sport,
and believed in Living while the Living was
Good. He wore flowing Ties and Hair, and
had his trousers pressed daily. His coats
had cloth belts of the same material around
the middle and down each seam, and be-
tween his pin striped, cuff-bottomed cream
Flannels, and his patent low cuts, he dis-
played the palest of lavender Onyx’. His
gloves and cane were a beautiful buff. At
the dances he played the Title Role, and the
Turkey-Trotting Maidens, and Young
Dames fairly fainted for joy when he asked
them to dance. He introduced the Tango
and the Woggle Bug to the Society of the
Borough.

He was a member of the Golf, Canoe,
Bridge and Gun Clubs. llis cigarettes were
“A Shilling in London—A Quarter Here.”
When Business was good he still found time
to bat out a few Games of Tennis with the
Banker’s Daughter, and when trade was.
timid he organized Camping Parties.
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He knew a bunch of speedy ones in the
City, and once a week dropped in on them
to Bowl a few, Hoist a few and to borrow
R. R. fare home again. Though he was
always close to Financial Disaster, he man-

aged to keep up a Swell Front, and his
pedometer registered only the Elevated
Spots.

One day the Banker's Daughter dolled up
and went to his Studio to be Pictured. The
Office Boy asked her to wait just one min-
ute. He beat it across the street to the
Eureka Pool Parlors, but the Good Sport
wasnt there this time. He then tried the
Clover Leaf Club Rooms, and was told that
his chief had just left with an Auto Party
for a two hours ride to Pleasantville. The
Boy returned and put up a good line of
gaff about an important Business Trip, and
wouldn’t she please come again tomorrow.
But the Banker’s Daughter had spent
months getting her nerve up to the Picture
Point, and now was going to let some
Photog. do his worst and have it over with.
So she flitted around to the Studio of the
Live Wire, who was so agreeable during the
sittings, that she (having known him for
years) invited him to call and try a Game
of Tennis. He did call, but as his knowledge
of the Game was limited to Forty (h. p.)
Love, they sat it out on the Veranda behind
the Vines.

As the Live Wire did not stop with one
call the Good Sport began to Sit Erect and
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Observe. He suddenly discovered he had
always been Enamoured of the Banker’s
Daughter, and this rivalry put him all to
the Matteawan. That was the start of a
Record Race that looked sure to be a Dead
Heat.

Between them they kept the B. D. as busy
as a quick lunch waiter at noon. They were
both batty about the girl, but it was a toss-
up with her about them. They both looked
good to her, and to put a quietus on Gossip,
she decided to wear the Orange Blossoms
with one. But which one? That got her
Angora.

She told Pa about her dilemma, and Pa
suggested that if it was a tie, she might
call the game and decide it on the Official
Averages. So he called her into the Bank
to look over the records of the past few
years. The overdrawn Balances on the
Good Sport’s record Jostled her some, and
the slow-but-sure increase to the Live Wire’s
credit gave her a sort of Safe and Sane
sensation. So she married him and lived
happy ever afterward.

It was rumored that at the Wedding the
Good Sport was heard to bemoan his fate,
saying, “Woe is me, for did | not spend
good coin to buy her caramels, and did I
not teach her to become the best Turkey-
Trotter in the Borough, yet withal, she
would none of me.”

Moral: No wonder.

Handling the Customer

THEN a prospective customer
t steps into the reception room,”
wrote Dundas Todd some years
ago, “the first sixty seconds is really the
most important part of the interview, as
in that brief minute the reception-room lady
or photographer must have created in her
mind a pleasing impression, either learned
from her directly or estimated by sizing up
just how much money she is willing to pay
and how much more she can be tempted to
spend.” Thus said a photographer to a
meeting of his brother craftsmen recently
and almost all of them admitted there was
much truth in his statement.

First impressions count for much and are
hard to obliterate even by opposite ones
that are made later. Let me illustrate. If
a lady were told that while arrayed in her
best gown she would be asked to sit in a
dusty chair while she was being photo-
graphed one might be reasonably certain
she would never enter the studio where such

conditions existed. Yet a traveling man
told me that while waiting in a certain gal-
lery owned by a rather successful photog-
rapher in a large residence city, he over-
heard a lady sitter handsomely arrayed, beg
to be excused for a moment, saw her retire
to the dressing room, then return under the
skylight carrying in her hand a towel.
From the conversation, which he could not
avoid hearing, it was plain the posing chair
was dusty and she was preparing to wipe it.

I have been in this photographic gallery
and know the reception room is rather pre-
sentable, but | am convinced if the lady had
seen dusty chairs in this room she would
never have made the appointment. First
impressions are important, more so than
those that succeed, but the latter should not
be neglected.

Anybody can sell a customer what is
wanted, but the good business man endeav-
ors to sell an article that is more profitable
to him, at the same time retaining the cus-
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tomer’ good will. We are all in business
for profit, if we were not the awful
avalanche of trash of all kinds that is sold
every day in the year would never be pro-
duced, and it is sound business to make
the biggest profit possible while conforming
to the recognized rules of the game. If the
customer is evidently a $3 one then the
photographer has to tempt her to spend at
least $1 more. Failing that he must angle
for 50 cents. And so on all along the line,
no matter the prices.

Every man does his business more or less
his own way and it is utterly impossible to
lay down hard and fast rules, but I find
there is a general consensus of opinion on
two points. First, no small pictures should
appear on the walls of the reception I'oom
or where they would be readily noticed.
Only 8 by 10 or larger pictures should be
displayed openly. Secondly, the regular
line of work should be kept in drawers or
preferably in a display cabinet such as is
now offered. For those who have not seen
one | may say the cabinet contains about
half a dozen frames about 30 by 40 inches,
with stand upright while in position. As
each is lowered by a forward movement the
one behind becomes visible. This cabinet
permits any one class of work to be shown
together, and at the same time all prints
are kept clean and free from dust. | hear
it spoken of very highly wherever it is in
use.

Some definite system must be followed in
making or exhibiting the various grades of
work that are made. There has long been
quite a contention as to whether the lowest
priced or the most costly work should be
shown first, but | find most men agree that
the most expensive the customer will look
at is a good place to begin.

Let us suppose a case. A customer is
in the reception room and the lady behind
the desk has sized her up as a $10 possibil-
ity—with an effort. The door of the dis-
play cabinet is lowered and the customer’s
eyes are at once met with say three very
large prints on heavy paper and unmount-
ed. The customer will be almost certain to
express an opinion of them and to ask the
price. “Twenty dollars a dozen.” If her
intention is to pay about $4 a dozen she
will almost involuntarily remark, “lI don’t
want anything like that; something about
$4 is all | want to pay.”

The photographer would be foolish to at
once show his $4 style. There is no need
for hurry at the present juncture, and there-
fore, while talking pleasantly about what-
ever may be interesting to the customer he
lowers the next frame on which will prob-

ably be $12 or $15 pictures. If the custom-
er expresses a desire to see cheaper priced
work, the next frame is lowered and so on,
but the golden rule here is never go fur-
ther back into the display case than you
must, and in the majority of cases a skillful
salesman or saleswoman can add at least
fifty per cent to the sum the customer
intended to spend.

Many photographers tell me that they
consider the arrangement come to at this
stage as being merely temporary, though
the customer looks upon the styles as being
definitely fixed upon. When the proofs are
returned this should be considered as a
second opportunity for inducing some varia-
tions that will add to the value of the order.
We all know that such staple goods as un-
bleached cottons are sold at a fairly uniform
price and at a low margin of profit, simply
because most customers have had experi-
ence in buying this class of goods, but when
we come to ladies’ hats the customer is up
against a very different proposition and
every husband is aware that a few flowers
and ribbons arranged on a straw frame
become very decidedly enhanced in value.
It is a recognized fact in all businesses that
the big profits are to be got on the odd
articles, so photographers ought to follow
this lead and therefore tempt their sitters
with work that is outside of the regular
cabinet style.

It is a recognized principle in business
that all articles produced for personal use
are paid for in advance because they are
consumed, or at least material is consumed,
in providing the service. For instance, we
pay for a railway journey at the beginning
of the trip and for a theater performance
before it starts. Photographs fall under
the same list and ought, therefore, to be
paid for in advance, as the material and
time can not be recovered and put to other
use should the customer refuse to pay. The
principle of a deposit, therefore, is a sound
one, but the application requires to be
handled with considerable tact. In some
studios one finds such a notice as this on
the walls, "No sittings made without de-
posit of $1.” Many years ago in one gal-
lery | dropped into | found the photog-
rapher had such a notice on a small stand
in his operating room, and just when he
was ready to make the exposure he pulled
this into position and requested the poor
sitter to look at the card. | fancy many of
his customers felt anything but pleasant
when this notice was suddenly presented to
them at such a critical moment.

This incident leads me to anticipate a
little and to say right here a few words
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upon the problem of getting: expression
during the exposure. Several years ago it
was agreed that | had demonstrated that
the sitter’s expression was very largely a
reflection of the photographer’s mental con-
dition and | can point without hesitation to
certain photographers, all of whose cus-
tomers are apparently very serious indi-
viduals, while other men seem to have a
steady run of rather cheerful people. Speak-
ing on this subject of expression not long
ago with a photographer, he talked at some
length on how different men got the same
result by different means. His own method
is to keep up a steady run of conversation
on some subject that will be rather interest-
ing to his sitter, but he pointed out the case
of a mutual friend of ours whose custom
it was to converse very fluently with his
sitters until they entered the operating
room and from that moment he was almost
as silent as the grave. However, judging
by their portraits his customers would ap-
pear to be very happy people. His method
of securing expression is a very simple one.
On three separate cards he has mounted
eight by ten prints, the series including a
baby, a young man, and a young woman.
It need scarcely be said that each is the best
in the house. Here is how he uses them.
When he is ready to make the exposure, if
the sitter happens to be a mother he quietly
slips the baby’s portrait on to the stand and
asks her to look at it. She becomes inter-
ested at once and the exposure is made. |
need not tell when he uses the others.

Coming back to the reception room, and
the question of part payment: It is sound
business to get a deposit at the time of sit-
ting, but many photographers think it is
unwise to ask for it until after the sitting
and then the question must be put very
tactfully. Some men like one phrase, some
another. For instance, one man will ask,
"Do you wish to make a part payment on

MESES GORIS & FILS, K IS

Manufacturers of Baryta Coated Papers ami Cartons, ail siz<>
anti weights, also Raw Stock

W. HEUERMANN, Representative
97 LIBERTY STREET NEW YORK CITY
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these now?” while another will prefer this
question, “How much do you wish to pay
now?” because this phrase makes it appar-
ent that so much must be paid.

When | come to speak of handling a
customer under the skylight, I feel like say-
ing—don’t handle at all—“hands off” is a
mighty good rule, and | find that first-class
men never on any pretense touch the cus-
tomer. Many people have decided objec-
tions to being touched. | speak with feeling
hei’e as | happen to be built that way, and
I would refuse to do business with any one
if 1 knew | was going to be handled.

The question of proofs has got to be a
big problem these days since the amateur
is everywhere in the land, for it is no un-
usual thing for the customer to finish the
proofs from which no order is given and
thus get the benefit of different positions
for nothing. As a consequence there is
growing up a custom among photographers
to stamp on the back of each proof some
such statement as this: “Please mark your
order on the proofs you wish finished and
write your name; all proofs not returned
will be charged for at the rate of finished
prints.”

A New Corporation

The Haeseler Photographic Co., Wilming-
ton, Del. Capital stock, $10,000. Tomanu
facture, sell and deal in and with cameras,
photo supplies of all kinds. Incorporators,
Herbert E. Latter, Oscar J. Reichard, E.
B. Davis, all of Wilmington, Del.

DISTINCTIVE LENSES
for the Photo Artist
VITAX VESTA VERITO VELOSTIGMAT
ASK US OR YOUR DEALER ABOUT THEM

WOLLENSAK OPTICAL COMPANY
Rochester, New York

JAPINE and REGULAR

Platinotypc Papers Sepia and
Black White or Buff Stock.

WILLIS & CLEMENTS, PHLAEEIPHA

The Best for all Purposes

IrHE TAYLOR HOBSON CO,, LTD.
1133 BROADWAY  NEW YORK
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The greatest advance since the advent
of the d/y plate.

Eastman
Portrait Films

Kverv desirable quality that is to be found in
the best portrait plates— speed, gradation, fineness
of grain, and in addition they are light, unbreak-
able and non-halation.

The weight of his plates and the halation caused
by harsh lightings have been the greatest draw-
back to the work of the Home Portraitist.

Eastman Portrait Films overcome them both.
They can be readily mailed to the studio for devel-
opment— may be developed several at one time
as you would handle prints, and may be retouched
on the face or back, or both.

Now listed in 5x7, 6'4 x 8/4, 8 x 10 and 11 x 14.

EASTMAN KODAK COMPANY,
ROCHESTER, N. Y.

At Your Dealers.
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Photographer’s Club of Bridgeport,
Conn., Disbands

AT a meeting, Sept. 10, of the Photog-

raphers’ Club of Bridgeport, it is un-
derstood that steps were taken formally to
disband the organization. The club is in
good financial condition and has given a
number of successful affairs since its in-
ception two years ago, but its progress has
been handicapped, it is said, by some fric-
tional differences between the amateur and
professional photographers comprising its
membership.

Disbandment, it is understood, is by mu-
tual agreement, and other separate clubs for
amateurs and professionals may be formed
as a result. None of the members when
questioned as to the disbandment would give
out information, but said that the secretary
has been instructed to prepare a statement
for publication.

EAGLE ELECTRIC DARK ROOM LAMP

THE MOST PRACTICAL AND SUBSTANTIAL LAMP
OFFERED. 1WO Il LBS. WHITE AND RUBY: ONE
OK BOTH CAN BE USED. PRICK #8.50

GEORGE MURPHY, Inc.
57 East Ninth Street New York

COOPER-HEWITT LIGHT
AS GOOD AS DAYLIGHT

ZWrite for P. A. Bulletins

Cooper-Hewitt Electric Co.
EIGHTH AND GRAND STS. HOBOKEN, N. J.

THE SINGLE SLANT LIGHT

The Purcell Single Slant
Photo Light made of No.
26 galvanized iron is abso-
lutely water and dust tight.
Write us giving size of
openings and we will mail
you drawings and estimates
with any kind of glass
desired.  Get our prices
lon white and opaque cur-
tains, with our fixtures for
installing same.

THE PURCELL
CORNICE CO..
2917 Washington Bivd
Indianapolis, Ind.

WHY NOT BE GOOD TO YOUR NEGATIVES?

Demonstration
Packages
FREE to

Professionals

The
Goldensky
Studio
Light

as demonstrated by Mr.
Goldensky at the
Kansas City Convention

is ready for delivery, in
complete outfits ranging
in price from $150.00 to
$500.00.

Full particulars from

The Photo
Light Co.

1705 Chestnut St.
Philadelphia,
Pa.

AGFA PYRO

GIVES
QUALITY AND SNAP!

BERLIN ANILINE WORKS
213 Water Street New York City

USE

Ideal for
SEPIAS or
BLACK and

WHITE

THE PHOTO PRODUCTS CO., Dept, A,. 6100 La Salle Street, CHICAGO, ILL.
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DEFINITE SEPARATION OF TONES

From the highest light to the deepest shadow is necessary, if negatives
yielding the best possible prints are made. This separation of tones
should not be abrupt, or the resulting negative will be hard, but the
separation should be definite or the tones in the lights will run together
and the half tones and shadows lack crispness.

Negatives made on Cramer Plates definitely separate the minutest
differences in tonal values, and prints made from them reproduce these
values in all their original beauty. Masters in Photography show-
appreciation of these qualities by using Cramer Plates, because on them
they obtain delicate but

definite.separation oftonks

G. Cramer Dry Plate Company

ST. LOUIS, MO.

Eduard Blum
E? CHICAGO BERLIN
V) 12 SOUTH WABASH AVKNI w

Cljt $3ljoto 2Irt &fop

In the Service of the Profession.
WRITE FOR NKW Il.I.t STRAT K> BOOKU-T No. 2.

rrs

think how to stimulate busineSs for

Are just that much ahead the fall and Christmas season.
of others which makes them Our Panels, Sketches, H ater Colors
always the pace-makers of are hip: strong novelties.
their classs. Select your samples right, take prospec-
. . tive customers in consideration and you will
If the mounting is quickly turn them into cash at four and five
“Qeser,” it's enough. times the price you pay us.
12x20 Water Color Sketch, $4.00
. 12x20 Sepia Sketch, 3.00
i=g| 10x16 Water Color Sketch, 2.50
10x16 Sepia Sketch, 2.00

7x17 Water Color Panel, 2.50

E:a\ST CEE & CD 7x17 Sepia Panel, 2.00

The liesrt studio men in America are handlim." our sketches

and water color*.
E A LAVER’ Manager Write for oor Special Price* for Display* of 6 and 12 Pictures
: : Order in time; we expect to be very busy this fall.
32 Un|0n Square NeW York Clty See us when in Chicago and when abroad, in our Berlin

Shop. Wallstrasse JI.
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SITUATIONS WANTED

By lady, expert retoucher, etcher, recep-
tionist, and fair operator. Full details
learned by addressing present employer.
Photographer, Harrison Building, 274 Cen-
tral Avenue, Far Rockaway, N. Y. 27-9-2

As operator, by an experienced man, in
a first class studio, have had long experi-
ence and been in business for myself, any
further particulars given. Address M. L.,
care of Larsen, 1410 Woodland St., Nash-
ville, Tenn. 27-9-2

Young lady as receptionist and retoucher
for first-class studio In large Massachusetts
town. Send photo of self and sample of re-
touching. State salary expected. Address
“Mass”, care of this journal. 20-9-4

In good studio as general

assistant by
capable young woman.

Two years Chicago

Art Institute, one year in photography.
Address, C. C. Briscoe, Logansport, Ind.
20-9-2

As retoucher and finisher in first class
studio. Experienced in all branches. Rich-
mond or Muncie, Ind., preferred. Beatrice
Wilkinson, Portland, Ind. 6-9-4

DURAIro 1

The only truly IJniversal Non -Poisonous Rapid
Developer

SCILERIN@J 6c GLATZ

150 MAIDEN LANK NEW YORK CITY

Abel’s Photographic Weekly

By a first-class all-around photographer,
one who is capable of taking charge of
work-rooms in a large studio. An expert
operator, background maker, retoucher, and

etcher. Salary $35.00 to start and only
reputable studios will be considered. “Chi-
cago,” care of this journal. 13-9-2

By all-around photographer, accustomed
to high class trade. Fine workman, oper-
ator, retoucher, printer, using Artura, Cy-
ko and other papers. Home portraits and
instantaneous autochromes; fine copying,
enlarging and dark room work; print-in
backgrounds, etc. With present employer
since 1907; long experience; strictly tem-
perate and a gentleman in appearance and
character. Al references. Photographer,
Box 40, Washington, D. C. 6-9-4

SELL LARGE PORTRAITS
AND MAKE MORE
MONEY

H. D. BRIDLE

THE PHOTO-ENLARGER
913 Arch Street Philadelphia, Pa.
Over 20 years at the same address

TAPESTRY OILS
Pastels, Water Colors
Se;t)las and Bromides

i 1-u| A (gen(? )%iphest order.

f catalog.
TTUMWA - IOWA

CLARK & FREED
Quality Enlargements
Write for Booklet.
4 East 8th St. NEW YORK CITY

EVER NEED A DOCTOR OR LAWYER ?
EVER WISH FOR HELP ON SOME
UNUSUAL JOB OF PHOTOGRAPHING?

I1'\VK many such questions put to inc and make a business of giving simple but efficient answers that help.
handled the Commercial branch in the Kastman school of Photography and will refer to anyone who met me there.
specializing in this branch and meeting with the best workers in the U. S. and Canada.

give criticisms in your work that will help you.

Write me about your troubles and enclose 51.00 and 1 will give prompt reply with all the help I can.

privilege of firing questions at me for one year.

For over a year |
12 years
1am ready to answer your questions and

Or send 55.00 for the

GEO. W. HANCE, Northampton, Mass.

References on request.

ARE YOU AWAKE

To the fact that by dealing with us you save money on every purchase?
Our Nenv So. 18 Bargain List will tell the story.
ft RITE TODAY FOR FREE COPY.

NEW YORK CAMERA EXCHANGE, 108 Fulton St, NEW YORK
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SIXTY DAYS LEFT

KODAK ADVERTISING
COMPETITION

CLOSES NOVEMBER 1st, 1913.

$3,000.92
CASH PRIZES

FOR PICTURES TO BE USED IN ILLUSTRATING

KODAK ADVERTISEMENTS

Write for Circular giving details.

EASTMAN KODAK CO,,
ROCHESTER, N, Y.
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By a young man in first class studio,
competent to work in any department.
Reference. Write, stating work and salary
in first letter. Frederick W. Snider, Con-

nersville, Ind. 27-9-4

As general assistant in good Cleveland
studio. Can act as receptionist. “K,” care
of this Journal. 27-9-2

HELP WANTED

At once first class all around man or lady
capable of taking charge of Studio. Also
lady receptionist and retoucher. Send
samples of work and salary wanted. W. M.
Gray, 219 W. Central Avenue, Albu-
querque, N. M. 27-9-2

First class all-around photographer. Must
good portrait and commercial printer and
retoucher. Address F-. C. Pratt, Aurorz%, é;l;lz.

Competent lady retoucher and reception-
ist. State salary expected in first letter;
send photo of self. William Freeman, 304
Main St., Norfolk, Va. 27-9-2

A good retoucher and competent printer,
salary, $20 per week. Send samples of re-
touching. Permanent position. C. W. Biles,
113 E. Washington St., New Castle, Pa.

------------------- 27-9-4

An experienced retoucher at once. Perm-
anent position. No Sunday work. Alva C.
Townsend, 226 So. 11th St., Lincoln, Nebr.

13-9-4

ENLARGEMENTS

WRITE FOR LATEST PRICE LIST

COLUMBIA PORTRAIT & PHOTO ENAMELING CO., 138 Bowery, New York City

DEALERS WHO WANT YOUR TRADE

ALBANY, N. Y.—Edmund S. Baldwin, 14
James Street.

BALTIMOEE, MD.—J. Sussman Photo Stock
Co., 223-225 Dark Ave.

BOSTON, MASS.—Ralph Harris & Co., 22-
26 Bromfleld Street. New York City
Office, 108 Fulton Street.

BROOKINGS, S. D.—J. G. Oyloe, Cor. Main

and 3rd Streets.

CINCINNATI, O—I*

4th Street.

CLEVELAND, OHIO.—Fowler & Slater, 806
Huron Road, S. E.

M. Prince, 108 West

CHICAGO, ILL.—Sweet, Wallach & Co,
Eastman Kodak Co.. 133 North Wabash
Ave.

DALLAS, TEXAS—C. Weichsel Company.

DENVER, COLO.—Denver Photo Materials
Co., 626 16til St.

DENVER, COLO.—The Ossen Photo Supply
Co., 415 Sixteenth Street.

DES MOINES, IA.—Des Moines Photo Ma-
terial Co.,, Eastman Kodak Co., 517 Locust

St.
DES MOINES, IA.—W. P. Henry, 819 Wal-
nut. Street.

INDIANAPOIjIS, IND.—The H. Lieber Com-
pany. 24 W. Washington St.

JACKSONVILLE, FLA.—H. & W. B. Drew
Company.

KANSAS CITY. MO.—Kansas City Photo-
graphic Supply Co., 1010 Grand Ave.
LOUISVILLE, KY.—Hoerter
321 West Jefferson Street
LOS ANGELES. CAL.—Howland & Dewe
Co., Eastman Kodak Co., 510 South Broad-
w o ay .
MILWAUKEE. WIS.—Milwaukee Photo Ma-

terials Co., Eastman Kodak Co.. 427 Mil-
waukee Street.

Supply Co,,

MILWAUKEE, WIS.—Henry Reimers, 238-
240 West Third S tree't

MINNEAPOLIS, MINN.—Northern
Supply Co.,, 902 Nicollet Avenue.
a branch at Fargo, N. Dak.__

MINNEAPOLIS, MINN.—O. H. Peck Com-
pany, Eastman Kodak Co., 112-114-116 So.
5th St.

NEW ORLEANS, LA.—Standard Photo Sup-
ply Co., Ltd., Eastman Kodak Co., 125
Baronne St.

NEW YORK CITY.—Herbert
Co., 311 Madison Ave.

NEW YORK CITY.—George Murphy,
57 East 9th St.

NEW YORK CITY.—New York Camera
Exchange, 109 | niton Street.
NEW YORK CITY.—W:illoughby

Square Deal. X10 Broadway.
OMAHA, NEB.—The Robert Dempster Co,,
Eastman Kodak Co.
OMAHA, NEB.—Megeath
15th and Farnam Streets.
PHILADELPHIA, PA.—John Haworth Co.,
Eastman Kodak Co., 1020 Chestnut St.

Photo
Also

& Huesgen

Inc.,

& A

Stationery Co,,

ST. LOUIS, MO.—St. Louis Hyatt Photo
Supply Co., 417 N. Broadway.

ST. LOUIS, MO.—W. Schiller & Co., 6 South
Broadway.

ST. PAUL, MINN.—Zimmerman Bros.,

Eastman Kodak Co., 380 Minnesota St.

SALT LAKE CITY. UTAH.—Utah Photo
M aterials Co., 423 Main Street.

SALT LAKE CITY. UTAH.—Salt Lake
Photo Supply Co., 159 Main Street.
TOLEDO, OHIO.—George L. Kohne, 602
Summit Street.

WICHITA, KANS.—Chas. Lawrence, 149

N. Lawrence Ave.
WINNIPEG, MAN.,
Supply Co., 255%

CAN.— Manitoba Photo
Portage Ave



Central
Dry Plates

The Recognized

Plates of Quality

Central Specialties:

“Comet” “X-Ray S.C.”
“Special” “X-Ray D.C.”
“Special XX” “Pan-0Ortho”
“Special Home-Portrait” “Colornon”
“Special Non-Halation” *“ an-Ortho D.C.”

Write for Pamphlet on the

“MODEL DARK ROOM?”

Central Dry Plate Co.

ST. LOUIS, MO.
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Somewhere there’s a master photog-
rapher with ambition throbbing in his
veins, wishing for a real opportunity.

Here it is with a studio doing a rapid-
ly increasing business. We want an oper-
ator and retoucher of big caliber in our
superbly equipped portrait studio. Rare
opening especially if one applies who also
has business ability and push. Interna-
tional Stereograph Co., Decatur, 111

27-9-2

A first class operator wanted, one with
some experience and taste for “at home"
portraiture. Also an experienced printer on
developing papers, one who can retouch well
in addition preferred. Apply to the Each-
rach Studio, 16 W. Lexington Ave., Balti-
more, Md. 27-9-2

A good position for the right man, be
ginning October first. Must be competent
at retouching, background work and oper-

ating. Witham’s Studio, Bozeman, Mont.
------------------- 13-9-4
Experienced receptionist. Must be the

kind that gets the money—no other need

apply. First class salary for first class
ability. Address A. B. C., care of this
journal. 6-9-4

An A No. 1 retoucher who can assist at
operating. E. K., care of this journal.
20-9-2

First class retoucher who can etch and
work in backgrounds. Wm. L. Koehne, 104
S. Michigan Ave., Chicago, 111 20-9-1

Wanted young lady retoucher and assist-
ant in finishing. Must furnish mounted
prints showing sample of retouching, also
photo of self in first letter, not later than
Nov. 1st. Address care of this journal.

20-9-2

At once, first class retoucher and printer.
Dickson’ Studio, Shreveport, La. 20-9-4

WANTED—ATt once, young lady, must be
good retoucher and generally useful about
the studio; send photo of self, sample of
work, and state salary in first letter.—
Frank W. Medlar, Spencer, lowa. 16-8-tf

Good man for all around work in studio.
Must be good retoucher and capable of
operating when necessary. The Fadner
Studio, Neenah, Wis. 13-9-TF

A chance for a good worker in retouch-
ing and background work. An agreeable
and good paying position to one who can
deliver the goods. “Arkansas,” care of this
journal. 13-9-TF

SPECIAL

Wanted to purchase;
for enlarging purposes. ]
class condition. Hamner-Ballard, Memphis,
Tenn. - 20-9-1

Studio Wanted—In any good town not
less than 10,000 population. Will pay cash
but no fancy price. Send particulars in
first letter. T. C. Newman, care Holladay,
Durham, N. C. 13-9-4

Aristo Arc Lamp
Must be in first-

Daddy Lively’s Southern School of
Photography opens January. Special
Post Graduate Course February.
Write for Catalogue and Program.
Southern School of Photography, Mec-
Minnville, Tenn. 13-9-tf

FOR SALE

The finest photo studio in Youngstown,

Ohio, moderately furnished. Third floor.
Five connecting rooms. Steam  heat.
Large skylight. Electric light. Reason-
able rent. Located in the business zone.
98,000 population. A fine opening for the
right man. T. J. Stanton, 202 W. Federal

St., Youngstown, Ohio. 27-9-1

Card Stock, Goerz Dagor 8x 10 Lens
with Volute Shutter, 8x10 Camera, 5x7
Camera and Lens, Large Background in
colors and various other valuable articles
for the studio too numerous to mention.
Perfectly as good as new, not over three
years old, with the exception of the cameras

and lenses. Will take 50 per cent off from
list price. Address, Studio Outfit, care of
the Journal. 13-9-tf

A No. 7 16% inch focus Heliar Lens,

used only a short time. Best offer gets it.
F. W. Ouradnik, Owatonna, Minn. 13-9-2

Victor Flash Cabinet in good order, little

used. Price $18.00 packed for shipment.
E. B. Core, 572 5th Ave., New Yor 2(C):igty.
91

One 3A Dallmeyer Lens. Only been used a
few months. Just as good as it was the
day it came from the factory, and a bar-
gain. For particulars write C. L. Venard,
Lincoln, 111 13-9-2

For Rent—Photograph Gallery, 2nd floor,
317 Ohio St., Sedalia, Mo. Exact center of
business district in building with handsome
new front, used as a gallery for 20 years.
For terms, write Merritt W. Yeater, 314
Ohio St., Sedalia, Mo. 13-9-2
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Don’tunderestimate the patrons
with a refined and discriminating
taste. They will appreciate the
unusual quality and effect of the
print on

EASTMAN

AND

PLATINUM

Soft etching effects may be had
iIn warm black with cold bath, on

mEIM—in rich sepia with hot
bath, on

EASTMAN KODAK COMPANY,

ROCHESTER, N. Y.
All Dealers.
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Ov.

Back up your skill in

.

lighting and posing with

JLX

The Artura portrait is natural
and truthful —the real test of
superior print quality.

ARTURA DIVISION,
EASTMAN KODAK COMPANY,

ROCHESTER, N. Y,

All Dealers.



