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A Paper Pre-Eminently for the Professional

t r i p l e :  a

The High Grade Developing Paper

TRIPLE A possesses as much latitude as any 
other paper of first quality, and more Speed. 

It has remarkable Softness, Roundness and Depth; 
is brilliant in high-lights, half-tones and shadows.

REGULAR WEIGHT IN THREE SURFACES:
Matte, Velours (Semi-Matte) and Rough 

DOUBLE WEIGHT IN THREE SURFACES:
Matte, Velours and Buff

DEFENDER PHOTO SU PPLY COM PANY
Argo Park, ROCHKSTKR, N. Y.

BRANCHES IN
BOSTON PHILADELPHIA CLEVELAND NEW YORK

CHICAGO TORONTO CINCINNATI ST. LOUIS
PITTSBURG SAN FRANCISCO MINNEAPOLIS

Don’t Forget Pennsy’s Biggest, Brightest and Best Convention, 
Philadelphia, March 7th, 8th and 9th.
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T H E  HAM M ER L A B E L

Is an Absolute Guarantee of QUALITY AND RELIABILITY

Rich in silver, Hammer Dry-Plates combine extreme rapidity 
with great latitude in exposure. They produce negatives full of 
detail and half tones.

Hammer Plates are IDEAL Plates for the short, weak light 
and trying conditions of Winter.

Special Extra Fast (red label) and Extra Fast (blue label).

Hammer's Little Book, “A Short Talk on N egative M aking,” 
mailed free.

HAMMER DRY-PLATE COMPANY
OHIO AVE. AND MIAMI ST. SAINT LOUIS, MISSOURI

Dealers Who W ant Your Trade
A list of dealers in photographic  supplies who will sell you any th ing  you want.

Albany, N. Y.— Edm und S. Baldwin, 14
James Street.

Milwaukee, Wis.— H enry  Reimers, 238- 
240 W est  T h ird  Street.

Boston, Mass.—Pinkham  & Smith Co.,
288-290 Roylston Street, 13l/> Bromfield 

■Street.
Minneapolis, Minn.— N orthern  Pho to  

Supply Co., 316-318 F ourth  Avenue S.

Boston, Mass.— Ralph H arr is  & Co., 22-
2(> Bromfield Street. New York City 
Office. 108 Fulton Street.

New York. N. Y.—J. L. Lewis, 379 6th
Avenue.

Brookings, S. D.—J. G. Oyloe, Cor. Main 
and 3rd Streets.

Cleveland, O.—The W eidenthal Photo  
Supply Co., 415 Prospect Avenue, S. E.

Denver, Colo.—The Ossen Pho to  Supply 
Co., 415 Sixteenth Street.

Des Moines, la.— W. P. H enry , 819 W a l
nut Street.

New York, N. Y.— New York Camera 
Exchange, 109 Fulton Street.

Omaha, N e b — Megeath Stationery  Co.,
15th and Farnam  Streets.

Philadelphia, Pa.— F rank  J. Curry, 902
Filbert Street.

Indianapolis, Ind.— B. H H erm an  & Co.,
No. 118 N orth  Pennsylvania Street.

Santa Barbara, C a l— N. H. Reed, 927
State  Street.

Louisville, Ky.— H o erte r  Supply Co., 321
W est Jefferson Street.

W innipeg. Man., Can.— Manitoba Pho to  
Supply Co., 255*/’ Portage  Avenue.
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The Week in Review

N( ). I haven’t suspended, stopped operations, been run over, or left the country, 
covered, and a business meeting of the National Board at Washington, which 
The explanation is simple— a Convention at New York which had to be 

I thought it wise to attend. That, and a couple of days given up to combatting an 
attack of grippe, has thrown me back a little, but the news you get in this issue is 
new news and right up to the minute. And at that, 1 do not see that any of my 
competitors have yet given you the news of the New York Convention and of a 
hundred and one other things that have occurred since I last spoke to you through 
these pages.

I long ago learned that if a paper was to be newsy, you had to be on the spot 
where the news was being made. It is hard to do that and still get out a paper on 
rime. However, after the Philadelphia Convention, which occurs March 7, 8 and 9, 
there will be a pause before the next meeting and then I shall do my very best to catch 
up with the clock.

The New York Convention was what 1 call a comfortable Convention. That 
is, everything went off smoothly, the hall was always full, the talks were all excellent 
and well chosen, there were plenty of ladies to lend tone to the affair and the people 
you went to meet were all there. The New York Conventions are gradually coming 
down to a settled basis of performance and attendance. The faces you see there this 
year, you can pretty nearly be sure to see again next. Y ou know, too, that there will 
he a liberal program of lectures and demonstrations and that the leading New York 
photographers are going to do their share of demonstrating. The Museum of Art is 
becoming a standard feature and the big dinner comes as a matter of course, and 
few there arc who would care to miss it. Then, again, you can always count on a 
large sprinkling of out-of-state lights and an interesting picture show. So, all in all, 
you know what to expect nowadays from the New York Convention and, knowing, 
make sure to be present, that is. if you are a progressive.

^ C X h ^

Are photographers beginning to peter out with their ideas? This year less than 
half a dozen men entered for the Fifty Dollar Gold Prize (by the way, when was 
this handed over at New York. Fred Core won it, but it was not handed to him in 
any meeting or at the banquet) and the ideas were not as good as usual. New sys
tems of artificial light seem to have the call now. A few years back every man had 
some new developing machine that he considered finer than any other, till now 
there are so many on the market, each claiming to be best, that a purchaser gets rattled. 
Now it is artificial light. Last year Beach brought forward his system of Tungstens
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on the skylight and Steffens his combination Cooper-Hewitt and Linolites. This 
\ear 11 alien puts tungstens on a movable screen, Selby goes him one better by com
bining tungstens Cooper-Hevvitts and Linolites, and Lippincott caps the climax by 
getting up a light which is stronger than daylight. Poor old Sol will soon go out of 
business at this rate, as far as photographers are concerned. And, by the way, this 
prolixity of artificial light systems ought to put an end to the eternal question of “ to 
photograph or not to photograph on Sundays.” Sabbath breakers have had the argu
ment, and a good one, that the working class have not been able to get to a studio on 
week days. W ith artificial light stronger than daylight, the evenings are open to 
all and the photographer and his assistants will be able to get that much needed dav off.

x
1 was much interested in the display of color photographs at the New York 

Convention. ( )ne had heard so little about color photography this past year, that I 
had come to believe that it was only a temporary fad with our photographers. Hut 
M r. balk showed that the making of color photographs was an every day occurrence 
with him and the portraits he showed were certainly beautiful in quality and tone, 
b rank Scott Clark also stated that he was making color portraits in the home and 
others put in a claim for not neglecting this beautiful process. The discussions on 
this subject will certainly tend to get others to take it up.

Now that the New Mirk Convention is a thing of the past, we can look for a 
steady stream of news concerning the National. I have been let into some of the 
plans and can say that the Sr. Paul meeting will not be behind any of its predecessors 
in interest. And with the famous Duhrkoop as the big drawing card, President H ar
ris has a foundation for a program which ought to compel a tremendous attendance.

I he all absorbing question just now is. What names have the committee on the 
Academy of Photography selected and have they been able to come to a decision ? 
Look at it from any point of view, the committee have a task which no one will envy. 
W ithout conventions and magazines we are apt to place here a man and there, a man 
on rather a high pedestal not always deserved, and we can not blame those men for 
thinking that they have every right to belong to the selected few. So there are bound 
to be many disappointments. And, after all, who shall say that one man is a better 
artist than another? It is notorious that no two sets of men will agree when judging 
pictures and it is equally possible that another set of ten men would choose differently 
from the present committee. That they will do the best they can. under the cir
cumstances. with respect to themselves and absolute fairness to all, goes without say
ing. '1 hey will not play favorites, but act on their best judgment, I know, and 
photographers should remember this when the list is made public at the National 
Convention.

I ncle Rockwood Sells His Studio
Owing to Mr. Rockwood’s advancing 

years the i '  now about 79) and the death 
of his only son, “ Rockwood. J r  .” he ofFer< 
the admirably located studio on Times 
Square for sale. 1 here is a line chance for 
some up-to-date photographer.  See ad v er
tisement.

Death of fames Paris
Jam es Paris, one of the m6st widely 

known photographers  of the northwest,  is 
dead at LaCrosse, Wis., at the age of sixty-

seven. For years he operated  from St 
Paul as headquarters.

Miss M. hstelle Jenkins to Retire 
to r  A Year

Miss Jenkins, who took an active part 
in assist ing Miss Carnell in the formation 
ot the W om an 's  Federation, is going to r e 
tire ; rom business for a year owing to  ill- 
health and is advertising her (. hicago studio 
for sale. I hope Miss Jenkins will find the 
year - rest of such benefit that she will get 
into harness again with all her old-time 
vigor.
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REPORT OF NEW YORK CONVENTION
A Well Attended and Highly Interesting Meeting 

President Bliss Elected for Third Term
' T ' H  H seventh annual New York Conven- 

tion which was held in the City of New 
York on Feb. 15. 16. 17, was m ost success
ful from every point of view. The hall in 
which the meetings were held was just 
large enough to give everybody a seat and 
leave room over for the picture display and 
this in itself gave the m eeting  a cozier ap
pearance than usual. The  first meeting was 
surpris ingly well a t tended  and Pres ident 
Bliss has had now so much experience tha t  
he handled the sessions like a veteran. Mr. 
Bradley gave a short address of welcome 
which was responded to by Mr. Hayle and 
then President Bliss read his annual ad 
dress,  which is given below. A part of the 
first m o rn in g ’s proceedings was the giving 
of a handsomely framed diploma of honor
ary mem bership  to the past presidents. 
Messrs. Pirie MacDonald, Dudley Hoyt and 
\. F. Bradley. In accepting, Mr. M acD on

ald said tha t  if for seven years men had 
come to these conventions year after year, 
as he saw by faces in fron t of him. then he 
was glad to have been helpful in forming 
an organization tha t  could bring out these 
men seven times.

Dudley H o y t  said tha t  he though t these 
little affairs of presidentships, etc., had been 
forgo tten  and felt deeply the honor that 
was done him. Mr. Bradley thanked from 
the bo ttom  of his heart and said tha t  he 
would do every th ing  in his power for the 
future welfare of the society. Various r e 
ports  were read, including reports  from 
the various Sections, some of which are 
herewith printed. The Metropolitan  Sec
tion proposed G. G. Rockwood for h o n o r
ary  membership in the Association and the 
motion was adopted. New sections, No. 10 
or Central Tier and No. 11. Geneva, made 
application for charters  and were accepted. 
Resolutions in the m a t te r  of fire insurance, 
and relating to the act to amend the Civil 
Rights Law in relation to exhibition of 
photographs were discussed and adopted. 
In the afternoon, dem ons tra t ions  with I fal
len's new T ungsten  light apparatus were 
given, various pho tographers  being called 
upon to officiate. In the evening a lecture 
on advertis ing  was given by R. Froth ing- 
ham. T h is  lecture, which was splendidly 
delivered, is printed on ano ther  page.

Mr. F roth inghanTs main topic was that 
above all things you must have quality, 
and given quality, then with advertising, 
success is bound to follow. Oliver Lippin- 
cott followed with an il lustrated talk on 
California and the west.

On T hursday  m orn ing  Mr. Abel delivered 
an il lustrated talk on advertising, giving 
many specimens of good newspaper ads 
and poor ones and discussing the features 
of both, urging his hearers to address  the 
the public th rough  their  ads in short, 
simple terms without exaggera tion  and to 
strive more to create new business ra ther  
than to compete for the business already 
existing.

Mr. Mock then showed a num ber of his 
own pictures on slides, giving reasons for 
his choice of backgrounds and the effect 
of the background on the picture. This  
was followed by criticisms on a num ber of 
pictures by Mr. M acDonald. M acD onald’s 
talk was exceedingly in terest ing  and now 
and again he waxed more than eloquent, 
especially when discussing the pictures of 
children. The a fternoon was given up to 
studio dem ons tra t ions  in which Messrs. 
MacDonald. H oyt,  Bradley, Clark and 
Somers took part. Friday morning the 
$50.00 gold prize was competed for.

Fred  Core showed a form of gratlex 
camera for studio use. Mr. Bass described 
his method of delivering proofs on a folder. 
Mr. Conklin showed a silent shutter. Mr. 
Selby, of Baltimore, introduced a paper 
holding machine for enlargem ents  and de
scribed his system of using post cards on 
mounts  and also his new form of artificial 
sky-light, in which he used a combination 
of T ungsten ,  Cooper-1 fevvett and lino-lite 
tubes. Mr. Lippincott described Jus a r t i 
ficial light: an arc light giving 5,800 candle 
power was increased to 109X8 candle power 
by means of a reflector which he had con
structed. I lie $50.00 prize was awarded t<> 
Mr. Core for his camera. Miss Frances B. 
Johns ton  gave a short talk on autochrom es 
and was followed by Mr. F ran k  Scott Clark, 
who said tha t  lie made a number of auto- 
chromes in the home, giving the average 
ot only four seconds exposure, using for the 
purpose one of the old style portrait  lenses, 
l ie  stated that he got $50 for the small size 
autochrom e but that lie d idn’t consider 
even that enough. Mr. B. J. Falk also gave 
a talk on the use of flash-light with au to 
chromes and had on exhibition a number 
of very beautiful au tochrom e plates.

Mr. Bradley brought in the report of the 
nom inating  committee, which was unani- 
mouslv adopted. Mr. 11. A. Bliss being 
elected ^resident for the third tune. The 
o ther officers are  K. B. Core as First  Vice 
P res ident; B. J. Falk, Second Vice Pres i
dent: A. C. Kalt, Secretary, and Floyd F..
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Baker, Treasurer.  Mr. Baker created a 
little discussion, claiming that the constitu
tion of the Society made no provision for 
the handling or disposing of funds by the 
t reasurer  and he insisted tha t  the constitu
tion he amended to cover tha t  point. On 
the motion of Mr. MacDonald, the execu
tive committee was authorized and ins truc t
ed to draft a by-law defining and restricting 
the duties of the treasurer, which shall be 
followed until the next convention, at 
which time the executive committee is in
structed to present the by-law for incor
poration into the constitution.

Mr. Core read a number of resolutions, 
thanking the various dem onstrators ,  lec
turers and the press for their various ef
forts tow ards making the convention a 
success. In the afternoon a large crowd 
a ttended  the Metropolitan Museum of Art 
where Mr. H enry  Mosier discussed the pic
tures from various points in relation to the 
work of photographers.  In the evening 
the annual dinner was held and for the re 
port on this I am indebted to Mr. T ennant,  
the editor of the Wilson, as I was unable to 
be present.  During the last session of the

meeting Mr. MacDonald took occasion to 
bring up the law regard ing  the exhibition 
of p h o tographs  in studios and said that 
there  was a s t ro n g  possibility now of the 
am endm ent to the act being passed and 
signed by the governor, releasing pho to g 
raphers from the present danger of black
mail for inadvertently  exhibiting pictures 
w ithout the permission of the subject.  I he 
proposed am endm ent is as follows:

AN ACT.
To Amend the Civil R ights Law  in Relation 

to Exhibition of Photographs.
The people of the State of New York, 

represented  in the Senate and Assembly, 
do enact as follows:

Section 1. Section fifty-one of chapter 
fourteen of the laws of nineteen hundred 
and nine, entitled “An act re lating to civil 
rights, constitu ting  chapter six of the con
solidated laws,' is hereby  amended to read 
as follows:

Section 51. Action for in junction and 
for damages.—Any person whose name, 
portra it  or picture is used within this state 
for advertising purposes or for the purposes 
of trade without the written consent first

Edward 
Blum, 
the Berlin 
Photo
grapher, 
who
assembled 
the fine 
German 
Exhibit 
for the 
New York 
Conven
tion

Don’t Forget Penny’s B iggest, 
Brightest and Best Convention, 
Philadelphia, March 7th, 8th and 9th
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obtained as above provided, m ay  maintain 
an equitable action in the supreme court of 
this state agains t the person, firm or cor
poration so using his name, po rtra it  or pic
ture, to p reven t and restrain  the use th e re 
of; and may also sue and recover damages 
for any injuries sustained by reason of 
such use, and if the defendant shall have 
knowingly used such p erson’s name, po r
trait  or picture in such m anner  as is fo r
bidden or declared to  be unlawful by the 
last section, the jury, in its discretion, may 
aw ard  exemplary  damages: but nothing
contained in this  act shall be so construed 
as to p revent any person, firm or corpora
tion, practicing the profession of pho to g 
raphy, from  exhibiting in or about his o r its 
establishment, specimens of the work of 
such establishment, unless the same is per
sisted in by such person, firm or corpora
tion after  w rit ten  notice objecting thereto  
has been given by the person portrayed.

Section 2. This  act shall take effect im
mediately.

Explanation .— M atter  in bold face is new; 
m at te r  in b rackets  | ] is old law to be 
omitted.

The ladies’ association held a meeting 
during  the convention and a brief report  of 

their proceedings will be given in my next 
issue.

H ugo  K r p u r t h . R ud o l ph  D u h r k o o p .
German Photog’s who exhibited at N. V. Convention.

I he New York Banquet
The banquet can be w rit ten  up as a big 

success. The a ttendance  was almost as big 
as the biggest and the enthusiasm grea ter 
than ever. I t  commenced at 6:30 and did 
not wind up until after 11. T here  were 
about two hundred diners—quite half of 
them ladies. “ P o p ” Core was to as tm aste r  
and the following were “ served up” in the 
o rd e r  given:
T he  Ladies .........................H ow ard  1). Beach

Pres iden t Bliss followed on here and 
urged more Sections and an increased 
mem bership and said he was more than 
repaid for all his work by the big a t 
tendance at the banquet.

O u r  Society ...................... Pirie MacDonald

I he National .......... President G. W. ilarri>
W h o  urged the Congress and begged the 

New York boys to affiliate with the 
National Society and send delegates to 
the Congress.

The German B re th re n ..................... B. J. Falk
The Press ........................... T. Dixon Tennant

E ditor of W ilson’s Magazine.
New E ngland S oc ie ty ................... J. II. Garo
Pennsylvania Society ...............W m. 11. Ran

W h o  extended a general invitation to a t 
tend the meeting in Philadelphia.

T h a t  was the end of the formal toasts. 
Pirie M acDonald  made the presenta t ions of 
a silver cake basket to  Secre tary  II. D. 
Beach, and a silver salver or tray to T rea s 
urer Lloyd. T hen  A. E. Bradley spoke on 
the Sections. Wm. H ollinger got the two 
biggest laughs for some rem arks on color 
values. Mrs. Kasebier told a funny story 
and then said she would be glad to answ er 
any questions, and when some one asked 
her “ \ \  hat age is Ealk,” she took to her seat. 
Prank Scott Clark told a good story in 
Scotch dialect. Miss E. B. Johns ton  was 
sorry  that she did not know more of their 
names and hoped that next year every one 
would be labeled with nam e and address.

Uncle G. G. Rockwood told some rein 
iniscenccs of before the war o r just after. 
Miss Mary Carnell spoke for the W o m en ’s 
Federation and Mrs. Baker for the New 
York W o m en ’s Society. Mr. Buxhaum 
spoke for the New York Photographers '  
Club. Dudley H oyt made the shortest 
speech on record.

The affair was well managed, the dinner 
with wines and cigars being excellent and 
all was harm ony and good fellowship. T w o 
professional singers sang songs and duets 
at i n t e r v a l s . -----------------------—

Address of President Bliss
T T  is a pleasure for me to m eet with you, 
* both as president and as a fe llow -photog
rapher and to extend to you a hearty w el
come to this, the seventh annual convention 
of our Society. It is also a source of fully 
as much satisfaction for me to be able to 
report to you that our organization  i> m ak
ing splendid progress  and that the P ro fes
sional P ho to g rap h ers ’ Society of New York 
is rapidly being recognized as one of the 
most aggressive, up-to-date and forceful o r 
ganizations am ong the latter-day societies 
of the state. I feel fully justified in giving 
you emphatic assurance that our fondest 
hopes are going steadily forward to the 
point of realization, but let us not forget 
that our work is still far from ended. Even 
with our Society at the highest point of suc
cess, conditions would still demand tha t we 
work diligently to maintain our proud posi
tion; and so. wdiile we are perfectly willing 
to concede that we have not yet achieved 
the goal we have set for ourselves, it is all 
the more apparent that we must keep up our
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work courageously and unceasingly. 1 his 
does not mean th a t  a certain few of the o r 
ganization are to  keep on with their  labors,  
nor does it mean that a large proportion  
only will do the work to he done, hut it 
means that every mem ber has his duty to 
perform and that he must not permit h im
self to forget that he owes to this Societv 
the allegiance and the support tha t the sa- 
credne ss of fraternal ties and mutual inter
est emphatically imply. Yes, Brother P h o 
tographers, we have much to do. and noi 
the least of our labors lies a long the lines 
of elevating our profession, not alone as an 
art, but as a commercial proposition. 1 his 
work requires real m en—men of the highest 
character, strong, courageous and zealous. 
W hen 1 say men of the highest character 
are needed, 1 am making a draft upon every 
m em ber  of our organization to put his 
shoulder to the wheel and help. In this 
connection I w ant to say that our State So
ciety s tands as the bulwark of our desires. 
It is in the position of a great parent body, 
and all of the sections are like children, 
looking to it for help, guidance and encour
agement. It can aid in countless ways, but 
in none more than in educational work. 
W hat could be more valuable to mem bers  
of our various sections than for the parent 
organization the Professional P h o to g ra 
p h e r ' '  Society of New York to hold educa
tional meetings at which m em bers would be 
urged to exchange ideas and offer sugges
tion.-. tha t  might be of a trem endous artistic 
and commercial value to them? 1 liese su g 
gestions and ideas would of necessity come 
from men who are in sym pathy with one 
another  because they are  all m em bers of 
the same great fraternity  and have the same 
aims and objects.

While the State Society is doing this, the 
sections also have their work to do. Their  
duty is more especially to bring their near 
competitors together  in the spirit of mutual 
helpfulness and uplift. It does not follow 
that competition must be eliminated, for we 
all know that competition is the life of ar y 
business or profession, but competition may 
easily exist apart from the selfish p o l io  
which characterizes most of the commercial 
• perations of today, and we can be helpful 
to one another  in many ways and still main
tain a spirit of friendly rivalry tha t  will 
simply spur us on to higher and grea ter 
ideals. W e should have sections in every 
community, even if the membership consist- 
only of three or four photographers ,  because 
bringing these men together through  their 
identity of in terests  must produce result- 
which will enhance the strength  and effi
ciency of the individual.

My brother,  did it ever occur to you what 
a weary, futile sort of an existence we would 
all lead if every man kept to himself in his 
own little co rner—mum. bigoted.*crabbed— 
never exchanging a thought with his fel

lows or engaging with them in social or 
commercial in tercourse? W o u ld n ’t this 
world be a dull old place indeed? W e make 
our own world, and can make it pleasant,  
bright and full of sunshine, or dark, dismal 
and gloomy, as we will; and it seems to me 
that it is easier to make a pleasant th ing 
than a repulsive one, because in the form er 
case the w ork would be all joy, and in the 
la tter  it would be irksome labor and n o th 
ing more. So if we can meet our b ro thers  
on a plane of comm on interest , be helpful 
and kind and willing to do all in our power 
for the uplift and general be tterm ent,  not 
only of the craft in general, but of all its 
individuals, we are making the w orld b r ig h t
er and happier for those less for tunate  than 
ourselves in the practice of their art. and 
incidentally we are making ourselves biggei 
and better  men. Truly. " I t  is more blessed 
to give than to receive,” and I know  th a t  in 
giving to one ano ther  the fruits of our own 
labors and experience we are blessing our
selves in manifold ways.

B rotherhood is the foundation of human 
advancement, so the fact tha t our o rgan iza
tion is based firmly upon fraternal principles 
means tha t  the future holds much success 
for the Professional P h o to g rap h ers ’ Society 
of New York. T he  more we prom ote  the 
fraternal idea in connection with our o r 
ganization. and the more s trongly  we im
press upon all members of our profession 
that membership in our Society means more 
than being simply enrolled on our great ro s 
ter. just so much will we have done to ad
vance the in terests  of the State and Section 
organizations. It is the duty of every m em 
ber of our organization to convince everv 
non-m em ber that when he becomes one of 
us. he i- not only a member, but he is a 
B R O T H E R ,  joined to  us by the s trongest 
tie- of fraternal in terest—his welfare is our 
welfare—his advancem ent means our ad 
vancem ent—bis losses are our losses—his 
success means our  success. Drive this tru th  
home, my brothers ,  and you have done a 
m an ’s work tow ards helping o " r  splendid 
organization to the high pinnacle of suc
cess towards which we are str iv ing  hard 
W e want good, honest, unright, conscien
tious men, whose very nobilitv of character 
will be a s t ronger  argum ent even than 
w ords that we are  what we claim to be. It 
is up to all of you to  keep your coats off 
and your sleeves rolled up and to work 
without regard to  weariness or occasional 
d isapointment for ultimate victory  is w orth 
tv e ry  conceivable effort it costs, and more.

O ur conventions have been successful be- 
vond our fondest anticipations. W e have 
had the most g ratify ing results from our 
dem ons tra t ions  and print exhibits and in
terchange of ideas. I am confining myself 
- trictly  to facts when I assert th a t  m em 
bers of our profession, in liberal numbers, 
can date the beginning of their success from
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their first a ttendance  at our annual g a th e r
ings. Men are broadened and their entire 
outlook upon life is made brigh ter and more 
pleasant by ge tt ing  out of the ru t of daily 
routine and meeting the ir  b ro ther  pho to g 
raphers in this way. I earnestly  ask you to 
think well of the m atte rs  1 have suggested 
to you and make it one of your duties to  
help carry  on the work we have started. 
Make our annual conventions one of your 
most im portan t appoin tm ents;  always a t 
tend them  and bring  as many of your b ro th 
er photographers  as you possibly can. It 
will do them  good and it will w ithout doubt 
be the means of ex tending the power and 
influence of our fraternity .

I t  is a pleasure for me to report  to you 
that w'e have added two sections to our So
ciety during the year. Southern T ier Sec
tion, Number 10, and Geneva Section, N um 
ber 11.

T h ere  are a few recom m endations I would 
like to make for your consideration at this 
meeting.

1 would recom mend tha t a committee be 
appointed to revise our constitution and re 
port a t  the next meeting and tha t  they  be 
instructed to draf t by-laws prohibit ing any 
officer or m em ber of the Society from solic
iting or publishing advertisements  of any 
kind in the name of our Society.

I recom m end to this Convention the ad
visability of considering plans to s trengthen 
our sections and organize more of them.

In closing I desire to extend my sincere 
thanks to every m em ber of our Society for 
the magnificent support  accorded me by all 
during my service as president.  1 have been 
s trengthened time and again by your loyalty 
and unselfishness, and 1 know tha t with 
such men as all of you have shown y o u r
selves tp be, our mem bership will be dou
bled and our u ltimate goal will be reached 
with flying colors and w'e shall stand where 
we have always deserved to stand, in the 
fron t ranks am ong  the leaders of all the 
arts, crafts and professions known to the 
civilized world. My brothers ,  T thank  you.

Quality Plus Advertising Equal Success
By Robert Fro th ingham , Advertising M an

ager of the Butterick T rio  and F.very-
body’s ?

T T  h  was a wise man who said: “ Knowl- 
•I- -I edge is proud that he has learned so 
much. \ \  isdom is humble that he knows no 
more.”

W h a t  1 d o n ’t know about the art and the 
business of pho tography  would fill a large 
book. And inasmuch as each and every 
p h o tographer  has his own individual p rob
lems to solve—those  which are peculiar to 
his own vicinity—it would be worse than 
foolish for me to a t tem pt any specific sug
gestions along the lines of publicity.

A fly once bit the tail of an elephant. “ Did 
you expect to kill him?” asked ano ther  fly-.

Oh, no—but I made him look around ,” was 
the reply. I will be satisfied, therefore, if 
I can s ta r t  a train of thought in your mind 
upon which at some time or o ther  you may 
“cash in” by practical application to  your 
own business.

Before gett ing  started, however, T wi-di to 
take exception to that reference to me in 
the “Section N ews” as an expert. T h a t  lis
tens fine—and many advertising  men in 
their day have swallowed the t i t le -  hook, 
line and sinker. It is not used in the best 
advertis ing  families today, however, and it 
does not apply to me. On the contrary, it 
calls to mind the story of the Franch stage 
manager who was running an “ Uncle T o m ’s 
Cabin" show' in a rural district. Jus t be
fore Eliza started  to cross the river, on the 
ice, the stage manager appeared before the 
curtain with the following announcem ent:

(agazine.
"Ladies and gentlemen. I am so sorry to 
say zat ze Russian bloodhound is seek but 
ze Trench poodle has ver’ kindly consented 
to take hees place.” No, I’m no expert .

Some advertising  men sort of take it for 
granted  that the “open sesame” to an ad 
vertiser’s pocketbook is to assume an inti 
mate knowledge of his business. Years ago, 
when 1 was much younger than I am today, 
I tried it on with Lewis B. Jones, the adver 
tiding m anager of the Eastm an Kodak. 
Jones grinned for a while in a nice, kindly 
way while 1 was airing my am ateur  pho
tographic doctr ines, until 1 got so far that 
he just had to hand me one for luck. I had 
just sprung the following very original- and 
to niy youthful fancy s tar t l ing  epigram, 
“ You know th e re ’s nothing that lies like a 
camera, unless it be figures,” and 1 went on 
to explain that what we see out of our two 
eyes and w hat the camera sees out of its 
mechanical lens are very different things; 
tha t our eyes see only the object that is in 
teresting  our brain at that moment, and 
don t see at all the o th e r  objects that are 
really s tanding in our range of vision. But 
the camera can’t be interested in any one 
single object. It sees every object tha t  is 
within range and gives them all the same 
value, and some of them a greater value, 
than the one object that is being pho to 
graphed. Thus,  in p h o tograph ing  a human 
face, the camera was just as likely to catch 
an expression which not one of the person’s
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friend* had ever seen, with the result of 
practically an unrecognizable face. All of 
which showed, as 1 claimed to  Jones, that 
the artist who makes pictures with a brush 
or pencil is able to produce pictures which 
represent what all our eyes have seen more 
truthfully  than the camera.

You see it was a long discourse Jones 
had to listen to. l ie  didn’t argue it, how
ever. l i e  simply said: “ Fro th ingham , this
tine line of talk yo u ’re pu tt ing  up reminds 
me of the s tory of fa ther and son listening 
to the only daughter of the family officiat
ing at the piano. ‘T o m ,’ said the old man, 
'what do you think of her execution?’ 'I 
think it would be a very good thing,’ was 
T o m ’s reply. And then Jones, w ithout 
giving me a chance for rebuttal, brought out 
some amazing pho tographs  of men and 
women, in which the camera had told the 
t ru th  with a subtlety and a grace tha t made 
all the p roducts  of brush and pencil tha t I 
had ever seen look artificial and unnatural 
by comparison.

“There ,” he said. “ Do you call that 
tru th?  Those photographs  tell the truth 
because the pho tographer  knew how to put 
his brains into his camera. Those pho to 
g r a p h s  are art ist ic  because the pho to g 
rapher was an artist and knew how to m an 
ipulate his camera, as delicately as the pa in t
er handles his brush.”

It was Jones '  amiable way of telling me 
I had been talking th rough my hat. It was 
also a l esson to me which I never forgot 
and that includes his little story.

Those  wonderful art pho tographs  coming 
with a whack on top of my cheap and super
ficial remarks, constitu ted  an object lesson 
which has stayed by me ever since, viz., 
tha t photography, like every o ther  business, 
must be judged and measured by its best 
types and not by its mediocrity.

The am ateur  in p h o tography  is able to 
make his camera lie just as my pencil would 
lie if I were to try to sketch a picture of 
your pres iden t’s face.

The am ateu r’s camera is a source of un 
limited pleasure to him. Hut it is, in most 
cases, only an elem entary  teacher of art. 
\ \  hat he is able to accomplish with it is no 
criterion of what the trained pho tographer  
is able to  accomplish with the same tool. 
And what a p re tty  well-trained am ateur  is 
able to produce with his camera is no cri
terion of what the professional p h o to g 
rapher can contribute. And what the o r 
dinary professional can do is not a "criterion 
of the art which the real art ists  and top- 
notchers in photography  arc able to create.

Xow that 1 have said all that, you will 
sav, “T here 's  no th ing new in that: it's only 
the obvious.”

I d idn’t say it because it was new to you, 
but because it once came to me—a com m on
place am ateur—as a tru th  of vital im por
tance. It was to me, as a layman, a revela

tion that p ho togrphy  is a m a t te r  of degree; 
tha t there  are an infinite num ber of degrees 
in it; tha t it is wholly a quesion of quality.

I don't know of any o ther  business which 
is more a question ot quality  than pho tog
raphy.

sp eak in g  from m any years of practical 
experience m the held of publicity, i would 
most unhesita tingly sta te  tna t  tne rem ark
able advance winch has been made in the 
science and the art ot proiessionai pnotog-, 
rapny is owing, in a large degree, to tne 
tremendous vogue ot am ateur  work, as p ro 
duced by advertising. 1 m not here to of- 
ler a tr ibute to tne kodak—“good wine 
needs no bush”—but I wonder if you gen tle 
men realize how much you owe to tne mil
lions oi dollars which nave been spent in 
advertising that universal schoolm aster in 
tne art oi photography?

The trem endous success of kodak adver
tising has accustomed tne public to  tne ad 
vertising ot pnotography  in ail its brandies .  
It has exerted a mignty  innuence m edu
cating the public to tne possibilit ies of art 
in pnotography, and ha* inspired them  to 
absolutely demand a departure  from the 
commonplace.

Surely it is apparen t that the development 
of proiessionai art is indebted to  the de
velopment of am ateur  art. And the profes- 
sional not only reaps the commercial benefit 
of it, but it has been an outside spur to the 
production of more artistic  types.

T he  success of the world-wide advertis
ing of the kodak in the direction of a r t  is 
an indication of the possibilit ies ol success 
which may attend  the local advertising 
which a superior '  art is t  may do in his own 
city or town.

If kodak advertising  has been a national 
educator in the photographic  a r t—and it 
has—why shouldn't the local artist educate 
hi* clientage to the possibilit ies of his art, 
and thereby "ca*h in’’ on a demand which 
has practically been created for him?

W h a t ’s to  prevent the local photographer  
from convincing his clientele that he really 
has som ething superlative to offer in the 
way of artistic  photography?

1 am talking to you as a layman. I am 
so clumsy an am ateur  tha t  I don't belong 
to your ranks at all. 1 am only one of the 
public that you operate  upon, from whom 
you make your living. And 1 say tha t  the 
public will s tand for mediocrity in a lm ost 
every o ther  line of business m ore  readily 
than they will s tand  for it in yours.

W e will put up with poor teachers for our 
children; with doctors who are not the best; 
with lawyers w hom  we don’t respect: with 
preachers  who put us to  sleep; with m er
chant* w ho make us mad. Rut when we 
come to having our pictures taken,—we who 
know what a good picture is.— we call for 
quality. O u r  personal vanity is at stake.
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V\ e have seen the best types of pho to g 
raphy, and we are going to have our pic
tures, and those of our family, as line and 
art ist ic  as the best.

This  is one of the results  of publicity. 
W h y  do we want to buy things? Chiefly 
because we want the same things that o ther 
folks have, or better  things than theirs. 
Compare our demands of today with the 
simpler demands of thirty  years ago and you 
will see th a t  they  have been artificially 
made. Step by step, we have seen what 
o ther people have bought, and then we went 
them one better. Publicity in all its phases 
has made the m odern  dem and—and that de
mand is not for mediocrity— it is for quality.

W e  may go to a pho tog rap h er  w ho offers 
us a mark-dow n in the summer. But in our 
hearts  we expect he will give us jus t  as 
good work at his half-price as he would at 
his regular price; and when lie doesn't, we 
are ashamed of our pictures, and we are sore 
in the bargain. T h a t  doesn’t do the ph o 
to grapher  any good. No. sir.

Quality  is the th ing we. the public, exact 
of you down in our hearts, as we exact it of 
nobody else. It we desert you to go to a 
pho tographer  in a b igger city, it is because 
we want quality so badly, and we fancy we 
may get it by taking the trolley.

I hen, why don't you advertise your qual
ity."' "Speak for yourself, John." Inasmuch 
as practically none of you could be any
thing but local advertisers, th e re ’s no point 
at which you and I could do business to 
gether, as I am interested in national adver 
tising alone.

But T am concerned in the principles and 
the deeper science of advertising. T ha t  
science has some of the same principles for 
the local advertisers as for the national ad 
vertisers.

Do you know what the modern science of 
advertising res ts  on? Not on making a 
noise. Not on mere catching attention. Not 
on gett ing  the public to buy once. T he  o re  
thing you absolutely need— the keystone to 
your arch is an insurance of the public’.1 
good will, secured by the highest quality of 
work adequately advertised. To invest in 
ihe sure results of human nature  is the only 
intelligent faith.

I he first asset and the most constant as
set of the up-to-date pho tographer  is that 
his product must be one hundred ner cent in 
duality. It must be as good as brains and 
skill and honesty of purpose can make it. 
Personal honor must be w rought into it 
I lie in tegrity  of the m aster craftsman must 

perm eate  the workmen. Eagerness  to im
prove the product constantly  must rule the 
shoo. The thing made must be the honest 
pride of the men who make it.

Such work is able to commend itself by 
itself. If not advertised at all, it perchance 
may establish a certain place for itself,

though limited. If advertised properly, it 
proves its own best advertisem ent; for, after 
being introduced by adequate publicity, 
high-grade work gathers  m om entum  from 
itself.

F rankly  recognize that a commodity is no 
good unless it is able to accelerate its own 
publicity by reason of its own quality and 
serviceableness—and that clearly suggests 
that to advertise it sensibly, is to give it an 
indestructible asset.

People buy because advertising awakens 
and fosters their wants. And the only kind 
of advertising that pays is tha t  which gets 
and keeps the confidence of the public. The 
only advertising  tha t is w orth  spending a 
dollar for is tha t  which convinces the pub
lic that the advertiser is on the level, that 
lie tells the tru th , that his goods have 
quality.

T here  isn’t any such th ing as "natural de
mand." If a man thinks he is going to p ro 
create an infant industry  with quality for 
one leg and "natural demand" for the o ther 
leg, let him look out for a one-legged bab\ 
— for the "natural demand" leg will be miss 
ing. By this time experience should teach 
him that the only two-legged industries that 
can sprint around the whole circle of pos
sible customers, must indeed have quality 
tor one leg. but its mate must be the leg of 
publicity. That business can do stunts.

A merchant can make so much noise that 
the crowd will give him a matinee. But tin 
less the quality of his goods is one hundred 
per cent, the crowd w o n’t come back.

In o ther  words, the one lasting science of 
advertising is in having real quality to offer, 
and in not advertising anyth ing  that w o n ’t 
advertise itself when it becomes known.

Now, do you see how your quality  and my 
quality hitch together?

\ \  hen you advertise, you put yourself on 
record that your product is of superlative 
quality. It is the best you can produce 
when you begin to advertise it. But you 
grow, and your workmen grow. You find 
not only how you can make it more erononi 
ically, w ithout damage to the quality, but 
also how you can fur ther  im prove its effi
ciency without making the consum er pay 
more. Then, if for no o ther  reason just to 
make good the record you have given of 
yourself in your advertising you are im
pelled to introduce these im provem ents and 
raise your own standard.

For as soon as you begin to advertise to 
your particular public, you begin to look at 
your product from the consum er’s point of 
view, and you are spurred on thereby to de
vise new im provem ents  which will give you 
new talking points in your advertising.

hatever your industry, when you begin to 
advertise it, you have to ask yourself the 
blunt question: “W h a t  excuse have I for
being in business?” Your own answer to 
this searching self-examination is the coin-



104 A bel' s Photographic W eek ly .

moncement of im provem ents and increasing 
efficiency.

T o  express it as simply as possible: ad
vertising that is based on quality, creates a 
knowlcdgable bond of sym pathy with the 
public. W hat pains have you taken to say 
frankly to the public: “L e t’s you and l get 
really acquainted. I want you to know all 
about me and my business. I am putting 
the highest possible type of quality into mv 
work. 1 am try ing  to serve you, honor 
bright. Look in detail at my service, and 
judge of my motives by my m ethods.”

1 am not going to suggest ways and means 
to you; not the methods of publicity, nor 
the percentage of your business which you 
should devote to  an investment in publicity.

But 1 do suggest that you take the very- 
best specimens of your art and make the 
whole local public acquainted with your 
work at its finest and best, and not at 
its cheapest. W hen you produce a type of 
art ist ic  picture that satisfies your sense of 
artistic  merit ;  when you produce a specimen 
which compares favorably with the best 
type your keenest com petitor can produce; 
then make your local public know all about 
it Make them see it. Make them talk 
about it because of its art. Make them say 
to one another, “T he man who did that sure
ly put brains into his camera.” Yes, “Go 
out into the highways and hedges” and ad 
vertise it.

\ o  m atte r  now how you convey that 
message to them ,—w hether by a dainty 
brochure with sepia reproductions, or by 
newspapers, or by s treet-car signs, or by- 
putting up your specimens in as many store 
windows as can be made to take them ,— 
you are conveying the right thing. You are 
bidding lor business because of quality. 
And because the best paying part of the 
public want quality  in photography  rathe! 
than cheapness, you will come into your 
own j n -1 as sure as night follows day. As 
Mark I wain put it: “ Blessed is the man
who bloweth his own horn lest it be not 
blown,” but mark you. my friends—have a 
tune to play that is w orth listening to.

 ̂ ou know as well as 1 that a big percen t
age of men in any line of business are  com 
mercial cow ards—timorous and uncertain, 
with just enough moral fiber to make a de
fensive tight. They unders tand cutt ing
Prices and retrenching. They  know how to 
run to cover. J hey peg along with a small 
degree of half-baked success because they 
lack courage. H aving no confidence in
themselves, they have none in the public. 
 ̂ ou know who these men are in your own 

town. 11 they advertise at all, it's in a half
hearted way that leaves the field open to  
their aggressive com petitor who puts qual
ity in his goods and extols their merit to 
high heaven. •

1 he public can be depended upon to rec

ognize and appreciate enterpris ing  merit, 
and the public will pay, willingly, for real 
quality  if they  know  where it is to be found.

An enterprising, progressive photographer  
who makes a study of his business and keeps 
abreast of the advancing strides of his art

and advertises tha t  fact— w on’t have to do 
a cut-rate business at certain times of the 
year. His name, and his w ork—if well ad 
vertised—are a guarantee  of quality which 
makes the question of price a secondary 
one. l ie  can get any price within reason, 
simply because the prizes of business always 
go to the aggressive lighter who has “the 
goods.”

I he world is full of analogies-—and the 
measure of a m an’s intellectual power is in 
p roportion  to his ability to recognize them 
when he sees them. In one of his w onder
ful essays—spiritual laws— Kmerson says:

“ A man passes for tha t  he is worth. W h a t  
he is engraves itself on his face, on his form, 
on his fortunes, in letters of light. Con
cealment avails him nothing; boast ing  n o th 
ing. T here  is confession in the glances of 
our eyes; in our smiles, in salutation, and 
the grasp of hands. His sin bedaubs him, 
mars all his good impression. Men know 
not why they do not trust  him; but they do 
not trust him. H is vice glasses his eye, 
pinches the cheek, pinches the nose, sets the 
mark of the beast on the back of the head, 
and writes ‘O fool! fool’ on the forehead of 
a king. If you would not be known to do 
anything, never do it. A man may play the 
fool in the drifts of a desert,  but every grain 
of sand shall seem to see. He may be a 
solitary eater,  but he cannot keep his fool
ish counsel. A broken complexion, a swin
ish look, ungenerous acts and the w an t of 
due knowledge,—all blab.”

\  ou w on’t fail to see the analogy  here. 
The same law applies in a business, or a p ro 
fession, as it does spiritually. The quality, 
or the lack of it. which is apparen t in the 
work of the artist , is m os t assuredly  en
graved thereon in le tters  of light. H e  can
not hide it if he would—for as sure as 
th e re ’s a heaven above us, one man know s— 
himself.

A man must be an enthusiast in his work- 
in order  to accomplish anything. T he  Jap 
anese have a proverb: "X o man can find
the best way of doing a th ing  until lie loves 
to do tha t  thing.”

Unused ta lents—ungir t loins—unlit lamps 
— sink a man like lead. Doing no th ing  is 
enough for ruin. Rouse ye! Put the best 
quality in your work tha t a combination of 
head, heart and hand can produce and a d 
vertise the fact—and you w on’t have to 
w orry  about the future.

W hile  spending a forenoon in my friend 
B radley’s office on Fifth avenue, looking for 
a few points tow ards  the building of this 
talk, like a thoughtless  amateur, T asked



A  pel s P ho" oiiR.M'ii ic. W eekly 105

him to show me what he considered his best 
piece of work. Bradley’s reply came back 
like a flash: “My dear F ro th ingham , it has 
not yet been done.” T h e re ’s a text for you, 
gentlemen, more eloquent than anyth ing  I 
could say if I spoke here all n ight long. It 
was, in fact, the inspiration of this halt ing 
address  of mine, and it calls to mind most 
vividly those wonderful lines from Kipling: 

“L ’Envoi.”
W hen E a r th ’s last picture is painted and the 

tubes are twisted and dried,
W hen  the oldest colors have faded, and the 

youngest critic has died,
W e shall rest, and, faith, we shall need it— 

lie down for an aeon or two,
I ill the M aster of All Good W orkm en shall 

set us to work anew!

And those tha t  were good shall be happy; 
they shall sit in a golden chair;

I hey shall splash at a ten-league c anvas  
with brushes of com ets’ hair;

I hey shall find real saints to draw from— 
Magdalene, Peter and Paul;

T hey  shall work for an age at a sitting and 
never be tired at all!

And only the Master shall praise us, and 
only the Master >hall blame;

And no one shall work for money, and no 
one shall work for fame;

But each for the joy of the working, and 
each, in his separate star.

Shall draw the T h in g  as he sees it for the 
God of Things as T h ey  Are!

Our Pennsylvania Correspondent

RECEPTION TO PHILADELPHIA PHOTOGRAPHERS AT R A lt's  STUDIO FEBRUARY 21 ST.

On last Tuesday evening the Philadelphia 
Society enter ta ined the photographers  of 
Philadelphia at a reception held in the new 
studio of W m. H. Rau, at eight o’clock. 
Seventy p h o tographers  assembled—the of
ficers of the Society welcomed the guests 
and a very pleasant evening resulted.

T h e  object of the meeting was to offer

the hand of fellowship and to show to the 
men the w ork  the Society is doing.

Many of the men expressed themselves 
as very much surprised with the welcome 
they received and m any of them will b e 
come members.

A fter  listening to the different speeches 
and enter ta iners  of the evening, the guest ;
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were escorted to the table, where they 
found a dandy spread awaiting them.

T he  Philadelphia boys think they have 
removed the strangeness from quite a few 
photographers  in Philadelphia and hope to 
increase their membership.

W elcome into the fold, the North W est
ern Section No. 8. We are g row ing every 
day, and it will not be long before we are 
the s trongest in the country.

II. B. Skinner and Clyde B. Dannelle, of 
the New Section No. 8. are good, en thus i
astic workers  and No. 8 should make a good 
section and increase the membership.

It has been rum ored that  Clint Shafer, 
the smiling and good natured dispenser of 
H am m er plates, had opened a studio in 
Pennsylvania, but it happens to he another 
Shafer tha t has started  business and we are 
glad to know that we will continue to see 
Clint dropping into our places as of old.

The added a ttraction  of the biggest,  
brightest and best convention will be the 
two men that will dem onstra te  with Caro 
and Towles. They are Prank Scott Clark of 
Detroit,  and Milton Somers, of Cincinnati. 
No one can afford to miss seeing this 
quartet work.

That il lustrated talk on advertising to be 
given by that most accommodating editor of 
thi-, paper. Mr. J. C. Abel, who has g en e r
ous ly  given up this page for our hot air, is 
worth while a ttending the Pcnnsy Conven
tion for. I have had the pleasure of hearing 
it and it is most interesting and the ph o 
tographer  will learn enough from it to do 
his advertising so it will count—and the 
money you will save after hearing it will 
repay you to a ttend our convention.

I am afraid he will be too modest to print 
this, so I am sending it to the office while 
he is hobnobbing with Bill Taft a long with 
the officers of the National in W ashing ton  
—and I am sure the editor in charge will 
put it in.

Don't miss it, the biggest, brightest and 
best convention—March 7. 8, 9. Philadel
phia, Pa.

At hist Ben Krieger, that genial dem on
s tra tor  for the Kastman Co. has something 
running around the house now besides the 
fence. He is the greatest boy ever, accord
ing to Ben. and the only handicap the child 
has as 1 can see is the name they have 
placed upon the poor kid. It is K nut A. 
Krieger. but as that is his fa ther’s fir-t 
name, the boy may survive it.

Another little photographer  «has started 
into this world and Pana F rank Bacon is 
the happiest man in Philadelphia.

The photographers  of Jersey  are now o r 
ganized and we expect to hear wonderful 
things from them. Their  President, Geo. A. 
Wont or, is a hustler and should make a 
success of it.

The Philadelphia boys w ho went to 
W ilkes-B arre  are still talking about the 
good time they had at the banquet. The 
Anthracite boys certainly showed them a good 
time.

Don't miss the biggest,  brightest and best 
convention, to be held in Philadelphia. 
March 7, 8, 9.

On T h u rsd ay  evening, Feb. 28, the of
ficers of the Penna. Society will go to Bal
timore, Md., to meet the photographers  and 
help them form a section.

Keep the good work up and the pho to g 
raphers will be the s trongest  trade o rgan i
zation in the country  in a short time.

H. Snowden W ard, of London, Kngland, 
will give his grea t  lecture, “T he Marvels 
ot Photography, in Philadelphia, the even
ing of March 8th. at the Scottish Rite Audi
torium under the auspices of the P rofes
sional P h o to g rap h ers ’ Society of P ennsy l
vania. 1 his lecture is open to the public.

One of the biggest hits of the P ennsy l
vania Convention will be the L adies’ Min- 
-tre! Show that will be given at the banquet 
I he young ladies are rehearsing  and they 

are sure to  make a hit. T he  stage at the 
Maje-t 'c  H ote l  will be especially decorated 
for this show and the m em bers will have 
a pleasant surprise in store for them.

New Pennsylvania Section Formed 
at Erie

r On Tuesday evening, Feb. 23rd, the 
N orthw estern  P hotographic  Society — 24 
s t rong—at their meeting held in Erie, at the 
studio of Mr. Evens, voted to become a 
section of the I'. P. S. of Pa.—and will be 
known hereafter as the N orthw estern  Sec
tion No. 8. State  Secre tary  Edwin H. 
Cooner of C hester, Pa., made an extra  trip 
to Erie for that express purpose and we 
are glad of his success—and more glad 
that the boys in that portion of the state 
have taken the step that in co irse of time 
c'-erv broadminded and unselfish man in the 
photographic  profession will take.

The present officers will officiate for the 
vear: President. H. B. Skinner, of Union
( itv. P a  : Secretary, Clyde B. McDonnell . 
Erie. After voting for admittance to the 
State Society it was moved and carried 
H a t  an exhibit of prints be sent to  Phila
delphia for the convention and we are sure 
that they will make a good showing.
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A N ew  Seed Product:

SEED

PLA TES
A color-value plate m ade w ith  especia l reference  

to the requirem ents of the h igh est c la ss  portrait 
photography. It retains all of the Seed  quality, 
speed  and latitude.

M. A. SE E D  DRY PLA TE DIVISION, 
EA STM AN  KODAK COMPANY,

R O C H E S T E R .  N. Y.
A t  your dealers.



108 A bel’s P hotographic W eek ly .

I picture and a w-ord or two about the men 
who are sandwiched in between the manu
facturer and the photographer and who have 
always the ready smile, the kindly handshake 
and the willingness to help whenever help is 
needed.

T. C. M U L L E R , with Ansco Company. 
Ted, as every one calls him, is one of 
those fellows that just naturally  make

B y L eo Stef f en s

friends with all they meet. Map and w om 
an, too, all like Ted for his unpresum ing 
ways and good fellowship, l ie  is well set
up. always well dressed, knows w hat he is 
talking about, good looking and ever ready 
to hold up his end as an entertainer. He 
is a conspicuous figure at conventions and 
has a host of friends amongst pho tog
raphers, being one of the few men who are

welcomed into the private dens of our lead
ing photographers .  His dem ons tra t ing  
career s tar ted  with the A rtura  Company, 
with w hom he soon made a hit, being given 
some of their choicest assignments. On 
the portra it  of tha t  company, by the E as t 
man Kodak Company, he naturally  moved 
over with the res t of the crowd, but shortly 
after  affiliated himself with the Ansco Com
pany. Ted is a son of Enrique  Muller,  the 
well-known p h o tographer  of the Brooklyn 
Navy Yard, so he has had excellent train 
ing, and they tell me he is one of the m ost 
capable paper d em ons tra to rs  in the field.

Ted used to be correspondent for Leslie's 
W eekly, and lays claim to being thirty-four 
years young. He doesn’t look it, which is all 
the more to his credit.

Annual Ball of Photographers’ Club 
of New York

T he  P h o to g rap h ers ’ Club of New York, 
which is one of the most energetic p ro 
fessional organizations in the country, held 
its annual ball on the evening of T hursday . 
February  16th. T h e  occasion was oppor
tune because there were a num ber of out 
of town p h o tographers  in town in a t ten d 
ance at the New York State Convention. 
The ball was a brill iant affair and was a t 
tended by several hundred photographers  
and dealers and their  wives and sw eet
hearts. T he  boxes in the balcony were oc
cupied by the officers of the New York 
State Association and the National Associa
tion. T he  First part of the evening was de
voted to a first-class vaudeville performance 
and at 12 o ’clock the room  was cleared and 
an elaborate  dance p rogram  was gone 
through. Visitors from Philadelphia, 
R ochester and elsewhere made a special 
trip to New York for this occasion. A 
handsom e souvenir booklet was given out. 
and all in all, Mr. Buxbaum the President. 
Mr. Foley the T reasu re r  and the o ther offi
cers are to  be congratu lated  on the success 
of the affair and the s treng th  of their organ i
zation.

Burglars Make a Great Haul 
in theO. H. Peck Store

G en tlem en :
On the night of F ebruary  18 burglars  en

tered our store, forced open our locked 
cases, selected the lenses and cameras 
,'hown in the list enclosed and made away 
with them.

W e will appreciate it if you will inform 
your readers regard ing  the stolen goods

Don’t Forget Pennsy’s Biggest, Brightest and Best Convention, 
Philadelphia, March 7th, 8th and 9th.
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L I S T E N —

In the Photo-Miniature: No. 113 
Walter Zimmerman describes a 
new, easy and certain method of

Gumbichromate Printing
for which several photographers offered him $50.00. The new method is spe-' 
daily adapted for professional use; completely revolutionizes gum printing, and 
makes the obtaining of perfect gum portraits

as easy as rolling off a log.
It’s worth your while to know. Many photographers are getting $25 to 

$100 apiece for portraits in gum.

THE PHOTO-MINIATURE: No. 113
SOLI) BY ALL DEALERS,

If your dealer can't supply send direct to the publishers

T E N N A N T  AND WARD, 122 East 25th St., NEW YO R K

PRICE

25c

O F A L L  K I N D S  
MADE TO  O RDERCAMERAS 

PONY ARC LAMPS 
ORTHO ARC LAMPS sirAt,'™

FOR PR IN T IN G  AND 
STUDIO  EXPO SURE

NEW YORK EN G RA V ER S’ SUPPLY
44 BROAD STREET

BOSTON H. I). F a r q u h a r , Prop. iovioi; MOTT STREET
NEW YO RK

MESES-GORIS & FILS
TURNHOUT, BELGIUM

Baryta Coated Papers for all photographic purposes—for bromide, 
collodion and gelatine; photographic raw paper. A d d ress—

WM. HEUERMANN 97 Liberty Street NEW YORK
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and wc will be glad to find trace of the a r 
ticles through the medium of your publica
tion. Yours truly,

<>. II. P E C K  C O M P A N Y ,
11. W. Kixmoeller, Pres, and Treas., 

Minneapolis,  Minn.

PHOTOGRAPHERS 
[ HAVE MET

List of Articles Stolen
Lenses.

Style. Serial Nos.
No. 8 Portra it  U nar  ...........................  634585
No. 3-A Dallmeyer, Iris D iaphragm . 72785
8x10  Velostigmat .................................. 7498
6 '/2 x X y 2 Ser. "V ” P ro tar .................... 1052687
No. 9 P ort ra i t  U nar  .............................  960700
10x12 Ross H o m o c e n t r i c ...................  61719
No. 5 Heliar ............................................  105549
5 x 8  Eastern Opt. Co. A n as t ig m a t . .  1662 
8 x 1 0  Eastern Opt. Co. Anastigmat. 1853
8 x 1 0  Ser. 11. T u rn e r  R e ich ............... 81465
5 x 7  Ser. IV. Cooke .............................  2329')
8 x  10 Ser. III.  Cooke ...........................  23393
No. 4 Heliar ............................................ 105519
8 xlO V. P ro ta r  ......................................... 1191298
8 x  10 Ser. III.  Goerz D a g o r ............... 226895
8 x 1 0  Ser. 1C T essar  .............................1143911
5 x 7  Ser 1C T e s s a r ...............................  1157976

Cameras.
! 3- \  Grail, No. 16074. fitted with 1C

T essar  ................................................. 1157976
1 1 \  Gratl. No. 18108, fitted with

Zeiss Kodak Lens .......................... 1216312
1 3 \  Hawkeye. No. 633. fitted with

Zeiss Kodak Lens .........................
1 1 A Hawkeye. No. 5640, fitted with

Zeis< Kodak Lens .......................... 1207900
1 Model 4 Stereo H aw keye................
1 Prosch Flash L a m p ...........................
1 Azzo Flash Lamp. Hand ...............
1 Roller Curtain Shutter. 3pj-inch . .

Taken from O. If. Peck Com pany’s es
tablishment, February  18, 1911.

E D W I N  H. C O O P E R — Cooper is a new 
creation in the photographic  field,-^-the re
sult of Section activities and convention 
necessities. I don 't know just w hat his po 
sition as a p h o tographer  is, but I do know 
that he is a most capable and active expo
nent of the doctrine of b ro therhood  and 
association am ongs t photographers .  His 
interest and pushfulness in section m a t
ters procured him his present job of 
secretary  of the Pennsylvania  Society, 
and in tha t  capacity he has kept us poor 
editors continually on the hump with his 
insistent demands that we give full and 
proper  publicity to the "Biggest, Bright
est and Best Convention," Philadelphia, 
March 7, 8, 9." I did not mean to advertise 
tha t  meeting here, but th a t  "B., B. and B. 
C." is so connected with Ed. that you can’t 
talk of one w ithout m entioning the other. 
Ed. used to be a minstrel and show man 
during his previous stay on this hemisphere 
and he has a natural talent for hum or and 
funny business that breaks out every now 
and again. H e  has the broad, smiling face, 
too. that is the natural sequence of his love 
of humor. Ed. is a writer, too. and quick 
to see a story in odd incidents. He lives 
in ( hester, Pa..—why, I do n ’t know, unless 
it is because it is just beyond the confines 
of Philadelphia and. therefore, beyond its 
oft-ciuoted influences. For  Ed. is wide
awake all the time. Ed. is a hero, too, for 
he saved the life ol a boy who came near 
drowning last summer. Quite versatile i« 
Ed. Cooper, and T can see tha t his end is 
not yet.
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E L O N
T he increased use 

of th is  develop ing  
a g e n t  is  p o s i t iv e  
proof of its m erit.

Elon -hydrochinon 
developer is now  a 
f a v o r i te  w ith  a ll  
w ho  have tried it.

P acked in sea led  bottles 
as fo llo w s :

1 oz., - - - $ .60 V2 lb. ■ $4.25
4 ozs.  - • - 2.25 1 lb. . . .  8.00

EASTM A N KODAK COMPANY, 
R O C H E S T E R . N . Y.

A ll Dealers.
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The R otograph Photo. Paper Co. lias 
s tarted  in to do a brisk business in the 
bromide and gaslight papers which found 
favor a few years back. The headquarters  
of the American agency are now in Phila
delphia and from there all the various 
grades of R otograph and Rotox papers can 
be obtained. A m ong o ther  papers, they 
haye a  very beautiful linen finish grade 
which, for many purposes, can hardly be 
surpassed. T he ir  'advertisem ent appears in 
this issue.

C L A S S I F I E D  A D V E R T I S E M E N T S .
S i t  n u t  i o n  W a n t e d  a d v e r t i s e m e n t s  i n s e r t e d  

F i t  M E .
I le l |>  W a n t e d  a d v e r t i s e m e n t s  t w e n t y  w o r d s  

— BOe f o r  o n e  i n s e r t i o n ,  $ f . 0 o  f o r  f o u r  i n . s e r -  
t i o n s .

S t u d i o s ,  e t o . ,  f o r  S a l e  o r  W a n t e d  a n d  > l i s -  
e e l l a  n e o n s  a d v e r t i s e m e n t s ,  t h i r t y - l i v e  w o r d s  
— $ 1 . 0 0  f o r  o n e  i n s e r t i o n ,  $ :t .00  f o r  f o u r  i n 
s e r t i o n s .  O v e r  t h i r t y - f i v e  w o r d s ,  Be p e r  
w o r d .

A d v e r t i s e m e n t s  f o r  t h e  C l a s s i f i e d  C o l u m n  
m o s t  h e  p a i d  i n  a d v a n c e .

A n  e x t r a  c h a r g e  o f  l O e  w i l l  l ie  m a d e  w h e r e  
m a i l  i s  d i r e e t e d  t o  t h e  o f f ic e  o f  A b e l ' s  I ’h o t o -  
t t r a p h i e  W e e k l y .

Ansco Company has just sent out an ad
vertisement designed to interest dealers. It 
is catchy and attractive and in line with the 
progressive m ethods employed by this con
cern to push its goods before the public.

The E astm an Kodak Company is now ad
vertising the Paragon  Borders . These  nega
tives are  easy to use and most carefully r e g 
istered, and with the large variety of p a t 
terns offered the pho tographer  is put in a 
position to offer his pa trons  work of a na
ture which will enable him to ask increased 
prices and give better  value than ever. D o n ’t 
fail to  get a copy of the P aragon  Rorder 
Negative Booklet from your dealer. It 
shows all the styles offered, together  with 
directions for use.

FOR SALE.
Studio w h o se  c l ien te le  is the w e a l t h 

iest  and m ost  ex c lu s iv e  draw n from  a 
populat ion of  150,000. Work m ost ly  
high price Platinum. Closest  in v e s t i 
ga t ion  invited. Price. $2,000, cash.  
Address Cash, care A bel’s Photograph ic  
W eekly ,  917 Schofie ld Bldg., C leveland,  
0 ,  11-2-4.

ROCK WOOD STUDIO FOR SALE.
On accou n t  o f  the  death of  m y son, Geo. 

H enry  Rockw ood, I w i l l ,  have to devote  
m y s e l f  to his affairs and offer tlie s tud io  
occupied by R ockw ood  P hotograp h er  Co. for 
sale . IT IS T H E  BEST LOCATED STUDIO  
IN N E W  YORK— and a superb  opportunity  
for a y o u n g  p ro g res s iv e  man. At 79 I MUST, 
h o w ev er  u n w il l in g ly ,  reduce the expense .  
The price wil l  be reasonable  for cash. P e r 
sonal in te r v ie w s  o n ly — no letters.  Geo. G. 
Rockwood, 1550 Broadw ay. 11-2-2.

It. A. Paylor, who was form erly  con
nected with V oigtlaender & John, has been 
engaged by the Rausch Sc Lomb Optical 
t ompany and will doubtless be seen on the 
road and at conventions for that company.

A L IV E  STUDIO for sa le  to a good  man  
only, or wil l  employ man capable of  earn in g  
from $10.00 to $50.00 per w eek .  It is now  
DOING LARGEST BUSINESS IN CITY of five 
hundred thousand. Give im m edia te  attention .  
Reply Live Studio, care Abel’s P hotograph ic  
W eekly ,  917 Schofield Bldg.. C leveland. O.

11-2-4

Five ) ears Ahead of rime!

Buff Stock Platinotype Paper
Introduced by this firm five years ago, is now, in 
its greater variety and improved quality, hailed as

“ THE BEST EVER  ”

l sed In many leading photographers. Send for Sample print on either 
Japine sepia buff, mat surface buff', or buff black.

WILLIS & CLEMENTS
Philadelphia

ROCK BOTTOM PRICES
On Cam eras, L en ses and Photograph Supplies

\ \  hy pat- exorbi tant prices for your photographic accessories when you can obtain 
from us everything you need in^your photographic work— w hether am ateur  or professional 
—at greatly reduced prices? New BARGAIN LIST just off press. Send for copy today

EXCHANGE, 109 Fulton St., New YorkNEW YORK CAMERA



A i’ei.'s P hotographic W eek ly . it::

ONE HUNDRED
PRACTICAL ADVERTISEMENTS 
FOR PHOTOGRAPHIC STUDIOS

L a id  o u t fo r  Im m ed ia te  U se

H A V E  in preparation a series cf one hundred 
advertisements for attracting trade for Photo- 

J  graphic Studios* Each one is typed and spaced 
by experts, so that the best possible effect is obtained.
In this form they can be given to your local news
paper to copy exactly. They cover the various 
seasons Christmas, Easter, Graduation, etc,, and 
can be used in series or as required. They can be 
used, also, as showcase cards, copied on a larger 
sheet of paper with a heavy chalk pencil, preferably 
a colored chalk or on the back cf postals, or as 
reading notices.
These advertisements are all new and prepared with 
special reference to the needs of studios.
A sample advertisement will be sent on receipt of a 
two cent stamp.
The book, one advertisement to the page, will be 
ready about March 1st, and orders can be placed 
for it now.

T h e  book w ill he co p yrig h te d  but a release o f  
co pyrig ht, for publication, w ill  be g iven  to each 
p u rc h a s e r o f  the book

T h e  c o s t w ill be  
$ 3 .0 0  n e t, p o s t-p a id

A b e l 'S P u b l ic a t io n s
917 Schofield Bldg. Cleveland, Ohio
Orders taken by

Fowler & Slater, Cleveland, O.
Tennant & Ward, J22 E. 25th St., New York.
Wilson’s Photographic Magazine, 122 E, 25th St., New York.
Or by any dealer in Photographic Supplies.
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KUH SALK— Studio, art ist ic ,  w e l l  furnlslied  
and equipped- good  b u s in ess  and prices-—- 
w e l l  established , west  side of  Chicago, 50,000 
populat ion  to draw from. On accou n t  o f  
health, ow ner  will saerirtce for cash if taken  
at once.  M. Kstelle Jenk ins ,  432 N. Park  
Ave.. A u st in  Sta., Chicago. 11-2-1.

FOR itKNT- Steam heated modern gallery ,  
electr ic  light,  gas,  etc. T ow n  of 8,000 in w in ter  
and 100.000 in summer. No opposit ion.  Only  
T w e n ty - l iv e  Dollars m onthly  rent. \Y. Chub-  
huck, i to ck a w a y  Beach. N. V. 11-2-2.

POSITION W A N T E D — As operator  r e to u ch 
er. London and New York experience .  Age,  
S3. Kennedy, 720 Fullerton  Ave., Chicago.  
111. 11 -2-4.

W A N T E D — I w a n t  a y o u n g  lady retoucher  
and genera l  a ss is ta n t ,  a lso  com petent  to 
operate. R es ident  studio;  perm anent  place  
to r ight  party ,— but am  unable  to pay b ig  
sa la r y — but can  g iv e  nice room and board  
w ith  my fam ily  here and l igh t  sa lary.  A d 
dress Virginia ,  care of  A bel’s P hotograp h ic  
W eekly ,  917 Schofield Bldg., Cleveland, O.

FOR SALE An II x 14 dry m o u n t in g  press,  
pract ically  new. Address,  .1. B. H ostet ler ,  
Davenport,  la.  11-2-2.

FOR SALE \A th ir ty - in ch  sc o r in g  press  
for m a k in g  folders. Will  crease  heavy paper  
so it will  fold sm o o th ly  w itho u t  crack ing ,  
sam e as  fa c to r y -m a d e  folders. For  in fo r m a 
tion address, J. B. Hostetler,  Davenport,  la .

11-2-2.

FOR SA L E — A 16-wing m ult ip lex  d isp lay  
fixture finished in gun metal and green  b u r
lap, w in g s  tw e n ty - fo u r  by fo r ty - fo u r  inches.  
■ lust  the th in g  for d isp la y in g  p h otograp h s  in 
the reception room. Address, J. B. Hostetler,  
Davenport, la . 11-2-2.

STUDIO INVENTORY FOR SALE— Owner  
g o in g  to Europe, w a n ts  to  sell  in ven tory  of  
high  grad e  studio. E v e r y th in g  a lm o st  new.  
Fine chance for a n yon e  s tart ing ,  a s  lease  may  
he renewed. Studio  located in eastern  c ity  
of  400,000. For part icu lars  address. Studio  
Inventory,  care Abel's P hotograph ic  W eekly ,  
Cleveland, Ohio. 4-2-4

W A N T E D  AT ONCE— Y oung lady r e to u ch 
er, operator  and gen era l  a s s i s ta n t  instudio.  
P erm a n en t  p lace  to r ight party. S ta te  s a l 
ary  expected  and g iv e  references .  Address,  
Idylw ood Studio, Scottsv i l le ,  Va. 4-2-4.

W A N T E D — Y oung man to take c h a rg e  of 
small ga l lery .  Small  sa la r y  and com m ission .  
Permanent posit ion  with  good chance o f  a d 
van cem en t  to r igh t  man. W. Chubbuck,  
Arverne, N. Y. 11-2-2.

W A N T E D — S tudents  to enroll at  L ively 's  
Sputhern School o f  P hotography ,  McMinn
vil le, Tenn. Term  b eg in s  April 1st and co n 
t inues  the entire year.  Rapid m ethods of  
in struct ion  in a l l  branches. W rite  for c a ta 
logue. -21-1-15

REC EPT IO NIST— D esires  posit ion,  e leven  
y e a r s ’ experience .  E x c e l le n t  test im onia ls .  
Five yea rs  w ith  Messrs. Sarony and Scarbro;  
six years  in London, E ngland .  Address,  L. 
M. L ew is ,  89 P ren tice  street,  Lockport. N. Y.

14-1-4.

FOR SALE -Studio in town of .1000. No better 
location anywhere. Sickness the cause. $150.00 cash 
takes it. For further particulars, box 772 Wilmington, 
Ohio.

COPIES OF A B E L S  PHOTOGRAPHIC  
W EEKLY W ANTED.

No. 30— June 27, 1908.
No. 31— July  4, 1908.
No. os -Match 20 . 1909.
Ten cen ts  ap iece will he paid for a copy of  

each of  above  in good  condition. Address,  
A. B. care Camera Craft, San Francisco,  
Cal. 11-2-2.

FOR SALE— Studio located  dow n to w n  op
posite  lead in g  hote l  in c i ty  o f  200,000. Good 
display.  One short  fl ight up betw een  two  
largest  d epartm ent stores  in city .  E s ta b 
lished six years. Operate by e lec tr ic  l ight.  
A choice  location for a  good, popular priced  
or a  n ove lty  man. T h ou sand s  of  people  pass  
the  studio  dai ly.  Th is  is tlie r ight  location  
if you w ish  to invest  in a rea l ly  good  prop
osition. Studio fu l ly  equipped, neat  and up-  
to-date. R ichw ood Studio, 202 1-2 N. High  
street,  Columbus, O. 7-1-6.

FOR SALE -The leading  studio  in Lebanon,  
Pa.; 20,000 inhabitants .  Blazter's Studio.  
F ir st -c la ss  location in heart  o f  ci ty. Best  
c la s s  of  trade. D o in g  tlie w o rk  for tw o  
nearby co l leges .  Good duplicate  business.  
Rent low. Equipment f irst -c la ss  to 11-14. 
An in vest ig a t io n  wil l  prove th is  t o  be an  
u nusua l  opportun ity  and bargain  if  sold  
quirk. Address,  M. A. Blaster. 28-1-4.

WILL SELL for $200.00 spot cash  The  
only  north l igh t  studio  in the c ity  of  B e a u 
mont. Texas.  F it ted  w ith  8x10 outfit. W ater  
and l ight a l l  in and ready for a good  live  
man. Rent $25.00 per month. H a v e  tw o  
places  and only  need one. T in y ’s w h y  I’ll 
se ll  the ab o v e  ga l lery  to the first l ive  man  
that com es  along. Address T. A. Holland.  
Beaumont,  Texas. 21-1-4

D E SIR E  POSITION in Ohio. Am a p ra c 
tical a l l -r oun d  man. Sober. Can su b m it
sa m p les  that  w il l  tell the rest.  Out of  p o s i 
tion o w in g  to b ig  fire. Address, R. C.
Founer, Apt. 95 Jacobs Bldg.,  C larksburg,  
W. Va. 28-1-4.

POSITION W A N T E D — By y o u n g  man as  
retoucher. D. O. P. papers  and dark room  
man. Address. W. F. D., 8 Scott  street.  
H o o sick  F a l ls ,  N. y ,  14-1-3.

W A N T E D — F ir s t -c la s s  man w h o  under
stands p r in t in g  and retouching . W ould  l ike  
him to k n ow  so m e th in g  about a ir  brush  
work. Good sa lary .  Address, J. Shrader,  
L itt le  Rock, Ark.

W A N T ED — An exper ienced  y o u n g  lady as  
recept ion ist  w h o  can  retouch. A ddress  
“R ecept ion ist ,” care  Abel's P hotograp h ic  
W eek ly ,  917 Scofield Build ing,  C leveland, O.

21-1-3

SCHERING’S

G L Y C I N E
GIVES CLEAREST NEGATIVES 

EASILY CONTROLLED
BEST TANK DEVELOPER

leark P H O T O G R A P H Y
3 colorW » N G ESTABLISHES 

!6  YEARS
Only College* in the world «ucce*ifuily teaching th eis  paying 
professions, Endorsed by International Association of Photo-En
gravers, and Photographer!- Association of Iliinoii. Term* easy; 
living Inexpensive. Positions secured for graduates. Write for 
catalog ;specify course interested in.
I l l l n o U  C o l l e g e  » r  P h o t o g r a p h y ,  o r  ( L. II. KISSKLL, 
111e a r I t  C o l l e g e  o f  I’ h o t o - E n r r u v l n g ,  j  P resident.

■ 729 W ab ash  A re .,  K B n g h a a ,  111. t
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To produce platinum  prints of 
m e llo w  glow  in  h a lf-to n e  an d  
high-light—of w arm  black tone in 
the deeper sh ad o w s—you m ust 
use the only platinum  paper upon 
w hich  such  prints are possible—

EASTMAN

PLATINUM
C oated on buff s to ck  in  tw o  

grades—sm ooth and rough.

EASTM A N KODAK COMPANY, 
R O C H E S T E R , N . Y.
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\

For enlarged prints of life and 
vigor with transparent shadows 
and delicate gradation use

•%f

A little slower to print— a lot quicker 
to deliver.
Excellent for rapid contact printing too.

ARTURA DIVISION,
E A S T M A N  K O D A K  CO., 

ROCHESTER, N. V.
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