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ADVERTISING NOTES
(Obsolete Look-Alikes)

by JEFF SULLIVAN

In the early 1800s retailers devised a way to advertise their
goods and services by using an inexpensive but effective method
called advertising notes. Advertising notes are simply pieces of
paper containing the name of a business, the address and the
goods or services being offered by the retailer.

DVERTISING notes came in many shapes, sizes and
varieties which gives collectors many avenues to pursue.
Some collectors collect advertising notes from a cer-

tain city or area while others collect by a particular theme or
topic such as "patent medicines" or "dealers in clothing," etc.

The advertising of a business was commonly found on the
back of state obsolete bank notes and also on the back of Con-
federate notes. These notes were ideal because the backs were
usually blank. This allowed a retailer to add advertising with-

out wining the note. When one of these notes, which had
advertising on the back, was used in a monetary transaction
the advertising was spread from one person to another.

Of all the different varieties of advertising notes, the most
in genious form came in the way of currency look-alikes. These
particular advertising notes were intentionally made to look
like circulating legal paper money of the times, i.e., state bank
notes, Confederate notes, fractional currency and federal is-
sues.

The advertising notes accompanying this article are referred
to as obsolete look-alikes. They were intentionally made to
look like the now obsolete state bank notes that circulated in
this country from the early 1800s to 1866.

These advertising notes are about the same physical size as
the state bank notes and bear many of the same similarities,

A

Genuine State Bank Note
The Bank of Washtenaw was located in Ann Arbor, Michigan and was in existence from 1835 to 1854. Du ig this time
the bank issued many different notes that were used as legal money in this country.

Advertising Note
On June 21st, 1845 John E. Hanford opened a clothing store at 6 Market St. in Albany, NY. The building he occupied was
on the corner of Market and State Streets and had entrances on both streets. In 1846 the city of Albany changed the name
of Market St. to what is now Broadway St. Solomon H. Hanford, John's brother, ran the sister store in New York City. The

large numeral 6 is a clever way to help people remember their address.



c.-0, t•r° ,
dad To orde

Netit 	 tit

roN
00We cl..11.t,,

e
tcA - Etka rr

w:///,/i
((•, •,/ 	 ', iv 	31t5i.E3o CAPIA.D$13

01 e huith ii• apjr..3 44,14114.17ED JIA774.44,)okan, )
RESERVING IRSTORI NG. AND 	 BEAUTIFYING THE HA/R.

. frIktty9 7- -,:/// 	 /'',7(771/1-1,
44•111-trYf-,

io

• .

STAN
• ! CI z/ I/1( '14/117 // //At z

/// 	 // `77/ / (70,, //;,/ //,'	 ////,/,

- -

tt'lldau ,rc •-•

Page 6 Paper Money Whole No. 181

IN9 51)
1=i, I

lat

aefulcliseofre:N,
and 	 4\Acute & Chroniges

•remarkable results 	 speedily & permanently

In the cureaf disease removed

6 E	 /i/J,	 - 80nd Stye°
ectr'c 	"7%4 dr /V/ //r/7/ 1///(/ I ////'////' ( 4.1/%4,1

frilti;E itgAMIt TIO 	 )Utliata
(fkbyi;rfitl;/./. 7 -

THI RTY

Advertising Note
Otis K. Chamberlin is listed as a "Medical Electrician" who began business in New York City in 1862. Dr. Chamberlin's
office was located at 50 Bond St. from 1862 to 1865. There is no listing for Dr. Chamberlin during 1866 and 1867. In
1868 he reopened in New York City at the new address of 7 W. 14th St. and remained at this location for nine years until
his permanent close in 1877.

Advertising Note
The proprietor, Demas S. Barnes, was in the business of selling drugs, perfumery and patent medicines. This note can be
easily dated for Mr. Barnes was only at this address of 161 Broadway from 1854 to 1855. Mr. Barnes received his "Lyons
Celebrated Kathairon" (hair tonic) from Eliphalet Thomas Lyons. Mr. Lyons had his own drug store business from 1839
to 1867.

Advertising Note
The strong bold lettering of The Mustang Bank certainly made people look twice at this advertising note. This is just
another one of the many advertising notes put out by Demas Barnes. He is listed at this address of 13 & 15 Park Row from
1858 to 1860.
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i.e., vignettes, large numerals (usually in the corners) and sig-
natures at the bottom of the notes. Some of the wording was (Continued on page 9)
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First NB of New York
	

Chtr 29	 $5-5-5-5
NB of the Republic, Chicago 	 Chtr 4605 	 $5-5-5-5

$10-10-10-20

Bank of Italy, San Francisco 	 Chtr 13044 $10-10-10-10

Webster & Atlas NB, Boston 	 Chtr 1527	 $5-5-5-5

In the case of Webster and Atlas National Bank, the bank
was charged $128 since bank officer signatures were transferred
to the duplicate plate. Certainly other examples exist, since
my review of the ledger focussed primarily on banks in St.
Louis, MO and Evansville, IN.

This observation was possible because of enormous issu-
ance and survival of NBC's notes. Between 1909 and 1929
over 1.5 million $5-5-5-5 sheets were printed and issued, and
so many have survived that a full set of plate letters should be
within the financial reach of the patient collector. An interest-
ing but somewhat arcane collection could be built on laddering
apparently out-of-sequence serial number/plate letter combi-
nations or, for the very brave, on assembling changeover pails.
Perhaps more rationally, the true syngraphist should just re-
member that even the very common is always worth another
look.
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COOPER (Continued from page 4)

terfeits and their deviations that have appeared in modern
collector publications. 4 This latter method is the easiest and
fastest but, of course, is limited to those counterfeits previ-
ously discovered and reported. Comparison with blue paper
notes is tedious but allows for discovery of counterfeits not
previously reported.

As an example, an $8 Continental note of the September
26, 1778 resolution looked suspicious and was examined to
determine if it was a contemporary counterfeit or a legitimate
issue. A check of the published descriptive lists of known coun-
terfeits did not list this note. The signers were legitimate names
but verification was lacking of the authenticity of the hand-
writing. The paper seemed to be a bit lighter in color but the
typical embedded threads were present as are found in legiti-
mate Continental paper. The harp emblem became the most
questionable discrepancy. The outer circle enclosing the motto
and device had a distinct break which had not appeared on
prior issues using this emblem. Of more concern, however,

was the placement of the harp in the emblem. On other occa-
sions, before and after this issue, the upper tip of the harp was
opposite the "N" of the word CONSONANT. 5 In this speci-
men that same feature of the harp is shifted in position. Now
it is opposite the dot between the words MINORIBUS and
CONSONANT. This arouses the suspicion that this note is re-
ally a newly identified contemporary counterfeit. However, the
final test is one which few types of paper money offer to col-
lectors in verifying specimens. A comparison is available with
a known genuine specimen as printed on the blue paper. Com-
parison in this case with this reference specimen shows that
the same deviations in printing are on the blue paper note and
the specimen is probably a legitimate issue.
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and Mottoes," December 1966, pp. 1587-1598.
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used as well, like "Secured Paper," "Approved Paper," "City
Safety Fund," etc. A few businesses went as far as incorporat-
ing the word "Bank" in their title, to help make their advertis-
ing notes more noticeable. About the only thing missing from
these obsolete look-alikes was a date and a serial number.

When state bank notes became more elaborate in design
and color, the advertising notes became more intricate as well.
When the backs of the bank notes began to be engraved, ad-
vertising notes followed suit. The entire scheme of this mer-
chandising technique was to make the advertising notes closely
resemble the legal paper money of the times.

Imagine a person in the early to mid-1800s somehow re-
ceiving one of these advertising notes; their first immediate
impression is that the note may be actual money. This in turn
forces the person to carefully look at the note and read it to see
if it is money. By making a person look at and read the notes,
the retailer accomplishes his objective by successfully adver-
tising.
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