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Domino's  Pizza 
Case Study 

How one small pizza store grew into 

the second-largest franchised pizza 

chain in the United States. 

For additional information contact us  



 

What is 
Domino's 
Pizza? 

Domino's Pizza, known as Domino's, 

is an international pizza chain, that is 

headquartered at the Domino Farms 

Ofce Park (the campus being owned 

by Domino's Pizza co-founder Tom 

Monaghan) in Ann Arbor Charter 

Township, Michigan, United States. 

Founded in 1960, Domino's is the 

second-largest franchised pizza chain in 

the United States after Pizza Hut in 81 

countries.  



 

Step #1 - Set Appointment 
with Dominos 

Ross called Domino’s Pizza and presented his  

marketing idea to increase Domino’s customer base 

video personalization. 

His marketing campaign using video personalization would 

help promote growth for Domino’s through online 

marketing.  



 

Step #2 - 
http://dominos.aw/site/video/ 

His vision was to create a landing page that would make 

customers arrive at a site that shows a Personalized Video 

presentation of using Domino’s application on a phone or a 

tablet. 

After seeing the instructional presentation, users will download 

Domino’s Pizza app on their phone or tablet for an easier  

method to order their food.  



 

Step #3 - Camtasia 

The main part of the video, which is a recording of how the app 

responds to a user, was recorded using Camtasia. Camtasia is 

used to capture the screen of a tablet in response to how the 

user operates the app. 
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Step #4 - DropMock 

Next, he used image mockups to print his video concept.  



 

Step #5 - YouTube 

He uploaded the video to YouTube for easier public 

access and to enable the next step which is..  



 

Step #6 - Personalized Video 

After he uploaded the video to YouTube, he used Personalized 

Video to apply the necessary changes to make the presentation 

form of the video. 

Personalized Video is a tool that allows users to edit YouTube 

videos only using its hyperlink.  The videos can be modifed into 

a presentation format by inserting diferent types of texts during 

its duration. 

So Ross used it to personalize videos with photos and screen 

share, adding necessary elements for the presentation.  



 

Step #7 - Seal the Deal 

After fnalizing the video presentation for the company, he went 

ahead and sealed the deal with Domino’s.  They gave him the 

green light to go ahead and start the marketing campaign on 

social media.  



 

Want more information 
on how you can get 
results like this? 

Check out how to 
get started using 
personalized videos 
here and start boosting 
sales today. 

 


