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Outstanding:  

- Chapter must create and post 12 original multi-media features on a chapter public social 

media account. Chapter must post a news story to national website. Chapter social 

media must be Branding and Style compliant. 

Exceeds Expectations:  

- Chapter must create and post 9 original multi-media features on a chapter public social 

media account. Chapter must post a news story to national website. Chapter social 

media must be Branding and Style compliant. 

Meets Expectations:  

- Chapter must create and post 6 original multi-media features on a chapter public social 

media account. Chapter must post a news story to national website. Chapter social 

media must be Branding and Style compliant. 

 

 

Notes: 

 

Topics Details 

Social Media Accounts Appropriate & effective social media 

platforms are as follows: Twitter, Facebook, 

Instagram & LinkedIn Group.  

News Story For an example of a news story, please refer 

to connecting document. To learn how to 

submit a news story please review the 

example. Submit on the website at: 

https://www.phikappatau.org/news/submit/ 

Multi-Media Features Features can be posted publicly on a social 

media platform, email, or mailings. They may 

be print, text, images &/or video pieced 

together to articulate or highlight a clear 

message from the chapter/colony. Please 

review the following documents to see 

examples of multi-media features. 
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Branding Compliance 

 

Do’s & Don’ts of utilizing the Phi Kappa Tau brand – all the chapter social media accounts 

should be brand compliant – this includes profile pictures & cover photos or the equivalent. 

Posts submitted from these accounts should follow the social media guidelines as well to ensure 

a positive reflection of Phi Kappa Tau. Information that would be reviewed for the Borradaile 

Challenge will come directly from the chapter created accounts on any social media platform.  

 

Do’s 

 

Logotype: 

 
 

 

 

Wordmarks: 
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Don’ts 

 

Common mistakes are also utilizing the words “America’s Fraternity” in replace of the branded 

tagline, “Developing Men of Character into Men of Distinction”. Posts containing the mentioned 

language will not be accepted & thus will not count toward this portion of the Borradaile 

Challenge. To continue further, see below.  

Chapter media accounts should NOT contain the following in any submitted posts: 

- Alcohol 

- Drugs 

- Lewd images 

- Vulgar language  

- Old branding items such as; slogans, coat of arms, lock-up images 

- America's Fraternity  

- Learning. Leading. Serving.  
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Feature Story 

A newspaper or magazine article or report of a person, event, an aspect of a major 

event, or the like, often having a personal slant and written in an individual style. 
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Social Media Post 

The goal is to create an engaging post that can provide either a call to action or leads the reader 

to learn more information through the post. See the examples below:  

 

Instagram 
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Facebook 

 

 
 

Twitter 

 

 
 

 


