MICROSOFT
ADVERTISING

WHAT WORKS, “KINDA” WORKS, DOESN'T
WORK...AND HOW TO WORKWITH IT
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GOOGLE SAYS
“BOB’'S NOT YOUR UNCLE ANYMORE"

Google Ads policy manager Disapproved ads (27)

Google Ads policy manager Disapproved ads (5)

Google Ads policy manager Disapproved ads (4) Ads
Google Ads policy manager Disapproved ads (27)

Google Ads policy manager Disapproved ads (3) Ads
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GOOGLE ADS

INNOVATION

VS
NEW FEATURES

DISRUPTION MICROSOFT ADS

COPYING

EASE OF MIGRATION

CATCHING UP



\ ROGUE

ALEN

INTRAPRENEURS, DRIVEN
BY AN IDEA

INNOVATE DESPITE
CORPORATE POLITICS AND
RED TAPE

CREATE SOMETHING THEIR
BOSS DIDN'T ASK FOR
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\ WHO'S ON BING?
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Microsoft and Verizon Media

strengthen search partnership
® January 17, 2019 =& Kya Sainsbury-Carter = Product news oooo

Microsoft and Verizon Media are making it even easier for search marketers to reach valuable
audiences across the Bing Network through an expanded partnership. As a result, marketers will
have a single global platform to create search advertising campaigns that reach audiences across
the Bing, Yahoo, and AOL networks. All search advertising opportunities across Verizon Media

properties, including campaigns on both Yahoo and AOL, will be exclusively served by Bing Ads.

https://about.ads.microsoft.com/en-us/blog/post/january-2019/microsoft-and-verizon-m
edia-strengthen-search-partnership



RAFFIC SHARE

® Google @ Microsoft Advertising

Source: https://www.statista.com/statistics/223308/trend-in-impressions-on-google-and-bing-in-the-us/



RAFFIC "GOTCHAS”

1. CLICK LAUNDERING
(search partners)

“There is no such thing
as bad traffic, only an

2. CLICK BUNDLING - : 2
improperly priced one

(search to AN expansion)

The Trade Desk
3. CLICKSTEW
(mobile + desktop)

4. CLICK STUFFING
(budget just a guideline, right?)
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1. CLICK LAUNDERING
search partners

})> Private Assisted Living Facilities

}»> 24 Hour Care For Dementia

Patients

D> Retirement Assisted Living

Luxury Senior Living In Ontario Is Surprisingly Affordable Facilities

Looking For A Retirement Home? - Start Your Search Here

}»> Memory Care Center Liv .

})> state Run Assisted Living
Facilities

))> Elder Care Assisted Living

Privacy Policy Senior Assisted Living Homes - Find Your Nearest
Community - Visit a Nearby Community

uality Assisted Living

Privacy Policy



1. CLICK LAUNDERING
search partners

Medla net acquired for $900M in mega ad-tech deal

1 Home Makeover ideas 4 Small Kitchen Makeovers

2 Living Room Furnitures 5 Kitchen Cleaning Tips

3 Bedroom Painting Ideas 6 Luxury Home Decor

+ Effective Advertising Tips + Business Plan Templates
+ Top 10 Leadership Skills + Long Term Investments
+ Business Start-up Guide + Marketing Strategies

+ Small Business Loans + New Business Ideas

https://www.authorityhacker.com/medianet-review/




2. CLICK BUNDLING
AN expansion

Other settings Choose the options that are applicable to your campaign.

s @

Bid adjustment @

Decrease by




3. CLICK STEW
mobile + desktop

Campaign performance trend @

Set bid adjustment

Device @ Avg.CPC @

Computers ) 8 S 10.14
riphones

Tablets

Total - removed @

Total - unknown
devices

Total




Campaign budget @

4. CLICK STUFFING
budget... what budget?

Custom: 2/24/2020

Avg. CPC

Ad group Delivery @ + Clicks @

Need to Sell Your
House?
Need to Sell Your
House Fast? Let's
Compare the Traditional Sale & Cash
Offer
Find Out the Benefits of Selling Your
Home to a Cash Investor
Diamond Equity

® Individual budget

15.00 USD per day E'Udget 15:’0.‘.05:\' '

Daily budget options

© As of November 1, 2019, all search, shopping, and dynamic search ad campaigns use standard budget delivery

regardless of the budget type that you have set Learn more




NEW FEATURES IN SEARC

Add new Action Extension

Language @
Action Text @
Final URL @
Mobile URL @

Vv Action Extension URL
options

v Selected days and hours

‘our chan

English

Bid Now
Book A Car
Book Hotel

In-market audiences: 479

Audience name

»

P Baby & Children's Products
P Beauty Products & Services
P Business & Industria

P Business Services

» Computers & Peripherals

P Consumer Electron
Dating Services

P Education

» Employment

P Event Tic

P Finance

List size

80.4M

51.9M




DIENCE NETWORK

NATIVE ADS

EASIER, MORE ACCESSIBLE WAY TO
GET MSN & OUTLOOK TRAFFIC

“PILOT” PROGRAM ONLY AVAILABLE
IN THE US (NEED A REP TO ENABLE)




Vhat kind of ads do you want to run for this campaign?

Search Audience ads

guarantee future
s nto account all
image enhancemer targeting for this ad gro vice type and ad
urrounding experience. Audi s i edule
Advertising policies and are

Who do you want to target for this ad group? You can sel y combination of the criteria below.

4 Location + Gender

Show your ads to p s
people in specific locations. ow your ads to people in specific age ranges Show Yourads to:peoplain'sp

group

Company Industry

Show your ads to people w (fors Show your ads to people
companies

Job function

Show your ads to people
of jo




Audience @ s
Ad group targeting

Show your ads to the audiences you want to target. Choose a category to start

In-market audiences v
el

In-market audiences: 478 Selected: 1
Audience name List size Audience name

Selectall » <« Remove all

WaniEnanLe

Listsize @

&« Business
Services/Corporate Event
Planning

P Business Technology

Food Service Industry
Industrial Manufacturing
Office

P Office Supplies

Payment Processing &
Merchant Services

Payroll Services
Retail Trade

Staffing & Recruitment

Industry @ Target or exclude people who work in these industries

» Manufacturing
Corporate Services
» Consumer Goods
» Energy & Mining
‘wHealth Care
Pharmaceuticals
Mental Health Care
Medical Practice
Hospital & Health Care
Medical Device
Biotechnology

Job function @  Target or exclude people who have these kinds of jobs:

Education

Community and Social Services
Program and Project Management
Arts and Design

Media and Communication
Research

Support

Company @ Target or exclude people who work for these companies

Target | Exclude

Target | Exclude

Target | Exclude

Target | Exclude

Target | Exclude

Target | Exclude

Target | Exclude

Cisco
Computer Networking; > 10,000 employees

Cisco Systems France
Information Technology & Services; > 10,000 employees

City and County of San Francisco

Government A jon; > 10,000 employe

University of California, San Francisco

Target | Exclude

Target | Exclude

Target | Exclude

Target | Exclude




Diamond Equi

Website URL @
outlook live.com
definition.o
amomama.com
msn.com
directexpose.com
icepop.com
investing.com
yourbump.com
ords.com

a.fracfone.com

T

+ Clicks ©

3.49

MICROSOFT
ADVERTISING
90.clicks

Acquisition

Avg.CPC @

Behavior

Source / Medium
S O Pages / Sessi
Sessions BQQL E S sion

New Users

258 237 '%‘JQIALYJL
| e | e et

offline / direct

70

“click

g’/osi 136




Advanced settings

A Advanced campaign settings
Targeting £ ds custome spe ocations, at certain times, and on certain dev

Exclusions @ Which wel site e sions jid be blocked from seeing your a:

ill not show
bsite per line.

IP

Campaign URL options  Set
Tra

Final U

© Your | be recorded. but ple




HOUGHTS

DIVERSIFY, START EXPERIMENTING WITH
MICROSOFT ADVERTISING

TALK TO YOU REP, GET AUDIENCE NETWORK
CAMPAIGNS ENABLED (IF NO REP, TALK TO ME)

MICROSOFT ADVERTISING ROADMAP - LET’S
HELP THEM HELP US

https://microsoftadvertising.uservoice.com/forums/82363-microsoft-advertising-feature-suggestions



https://microsoftadvertising.uservoice.com/forums/82363-microsoft-advertising-feature-suggestions

HANK YOU!

Microsoft Advertising Checklist

Email me at alex@alexmakarski.com

ALEXMAKARSKI

MEDIA EXPERTS


mailto:alex@alexmakarski.com

