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Dear Reader: 
 

When people meet you in person or see you online, what kind of 

impression do they get? Are they understanding all you bring to the 

table, or do they click away disinterested? 

 

If you’re not getting a steady stream of attention from prospective 

clients, industry peers, professional organizations, event planners, 

media, podcasters, and bloggers to name a few, then chances are 

they’re not fully getting who you are, what you do, and why that’s 

important. And if they can’t figure that out, then why should they hire 

you? 

 

Building a strong personal brand is an essential part of making a 

memorable impression. But what exactly is a personal brand?  And how 

do you make sure your personal brand reflects the real you? 

 

You’re going to learn that in this book. 

 

First, let me introduce myself in case we haven’t met before. I’m Nancy 

Marmolejo. It delights me to teach entrepreneurs how to understand 

their unique genius and use that to fuel success in their businesses. 

Since 2003 I’ve helped people from all over the world dial in on their 

strengths and see their gifts in an entirely new light. 

 

What pains me is seeing smart, experienced, qualified people follow 

someone else’s rules on how they should position themselves. They 

end up looking and sounding like everyone else. Every bit of their 

unique essence is lost in the process. Their personal brand is generic, 

with no spark of who they truly are. 
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I created this guide, Personal Brand: Reinvented, for people who want 

to be themselves, write their own rules, and stand 100% in their genius. 

It’s a comprehensive look at everything you need to position yourself 

powerfully and authentically. 

 

This book is part story, part how-to, and part eavesdropping. You’ll 

meet my client Lisa (not her real name), and be a fly on the wall as I 

coach her through this exact process. You’ll identify with a lot of Lisa’s 

struggles because what she faces is what so many of my clients face: 

how to promote yourself intelligently, honestly, and in service to your 

ideal clients. 

 

Here’s what I suggest: as you read this, pretend I’m coaching you, 

asking you questions, and pulling your genius out and reflecting it back 

to you. Grab something to take notes with or print this book out and 

mark it up. Like Lisa, you might discover things about yourself that have 

been pushed to the back burner. It’s time for all of you to step forward 

into the light. 

 

Enjoy! 

 

Nancy Marmolejo 
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Part 1: Personal Brand Reinvented 

 

Lisa, a consultant for women in business, came to me with a distinct 

problem. Her business was feeling, in her words, “flat”. 

 

“I have been in business for 7 years”, Lisa began. “When I first started 

out, it was easy to get the kind of clients I loved working with. There 

wasn’t much competition, marketing was fun, and I felt confident. Then 

things started changing in the last few years. There’s so much 

marketing noise out there, I don’t think anyone remembers I exist. I 

know I’m great at what I do, but my confidence has been shaken. 

Something is missing for me and I’m not sure what it is. I want you to 

help me find the missing piece and solve the puzzle!” 

 

I wanted to understand more about her situation, so I asked some 

questions as I poured her a cup of green tea. 

 

“Tell me more about the last two years, Lisa.” 

 

“Sure”, she sighed. 

 

Lisa looked at her tea as she began to speak. “Well, this invisible feeling 

keeps coming up. If one more person refers to me as the best kept 

secret, or their secret weapon, I’m going to scream. I thought I was 

doing what I needed to do to be known in my field, and still people 

keep saying I’m this secret weapon. If I stay a secret, then how will my 

business survive?” 

 

“Just to clarify, you are out there marketing yourself, and yet you still 

feel invisible?” I asked. 
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“Yes!” Lisa exclaimed. “That’s the most frustrating part!” 

 

“OK, let me take a look at what you’ve got going on. Oh, and Lisa… you 

don’t need to stress out. Do you want some of this dark chocolate? It’s 

the good stuff.” 

 

Lisa smiled as she reached for the chocolate. “This is very helpful”, she 

said mischievously. 

 

I popped open my laptop and started scrolling through her website, her 

social media profiles, and anywhere else I could find her. I also paid 

close attention to how she described her business. It didn’t take long 

for me to see where the problem was. 

 

Everything she did was generic, from the navy blue suit in her photos to 

the dull verbiage in her bio. There was nothing distinctive about her. 

From what I’d learned about Lisa in getting to know her, she is a fun, 

fiery, enthusiastic woman. Yet she was completely forgettable in the 

way she showcased herself. I knew enough about Lisa to see she was 

selling herself short… but why? 

 

“Lisa”, I asked her, “where’s the YOU that everyone knows and loves? 

I’m not feeling your spark in any of this. Look at your photo. You’re in a 

navy blue suit with your arms crossed. When on earth have you ever 

shown up ANYWHERE in a navy blue suit?!?” 

 

Lisa looked at the screen. “Well, I didn’t think it would be professional 

to show the real me. This has to help me get clients, you know.” 
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I wasn’t buying that. “Lisa, when did the real you suddenly become 

unacceptable? What are you so worried about?” 

 

Lisa’s voice softened as she answered. “I don’t want people to think I’m 

unprofessional or lack credibility. I’ve worked hard to get to where I am 

and I want to be respected. I guess I thought that meant wearing a navy 

blue suit and blending in with everyone else.” 

 

Lisa rolled her eyes as she broke into laughter. “Did I just say I wanted 

to blend in with everyone else? Oh my God, I just said that, didn’t I?” 

 

“Yes”, I laughed. “You’re sporting some pretty stylish workout clothes 

right now. I can’t even imagine you in a blue suit!  All I’m saying is 

where is that fun, fire, and excitement in your personal brand?” 

 

“My personal brand?” she asked quizzically. 

 

“Yes, your personal brand. The mark of who you really are in your 

business.” 

 

“I just figured I’d get sales by showing what I thought people wanted 

and then after that,  they’d find out how cool and fun I was.” 

 

“Look, Lisa, I understand that thinking because I work with a lot of 

people who’ve done the same thing. Your personal brand isn’t a 

cardboard cutout that you’re supposed to squeeze into. It’s not a 

manufactured persona. It’s who you really are: your strengths, skills, 

competence, even your quirks.” 

 

“I’ve always wanted that, but was never sure how to balance it all out 
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and still come across as professional”, she interjected. 

 

“I totally get that. Here’s something important you need to know: 

When you’re not worried about what people think incredible things 

happen. Your confidence increases. People sense that and are drawn to 

you. You get clearer on what’s important to say, and how to say it. 

Being yourself doesn’t mean you’re going to turn into Homer Simpson 

and embarrass yourself and everyone around you.” 

 

“I like the sound of that”, Lisa replied. “Please tell me this is fixable!” 

she added with a laugh. 

 

“Yes”, I answered, “and I’m going to walk you through exactly how to 

reinvent your personal brand so it’s the real Lisa that shows up… not 

that person in the navy blue suit.” 

 

Lisa laughed. “I wish we’d spoken about this a few years ago!” 

 

“Maybe you weren’t ready to get real with yourself a few years ago. 

There’s no value in regret. Let’s start where you are now: ready to take 

action and make the changes you’ve needed to make.  The big secret is 

that finding your true personal brand is one of the most freeing, 

confidence building exercises you’ll ever do. I tell my clients it’s 

personal development that writes you a check at the end… because 

once you step into being the real you, everything changes for the 

better. Those clients not only find you, but they can’t imagine 

themselves working with anyone but you.” 

 

“Let’s do this!”, Lisa exclaimed. 
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Getting Started 

 

“Lisa, I know you once followed some advice around branding and 

positioning yourself, but you already found out it wasn’t getting you 

anywhere. What I’m going to do is take you through some questions 

and exercises that will chip away at whatever you’ve been hiding 

behind and reveal that amazing woman named Lisa who people are 

excited to work with! I like to think of personal branding as ‘your 

resume with a pulse’. It’s a beating, vibrating, living representation of 

your skills, intellect, personality, and credibility. It speaks directly and 

fearlessly to your ideal client, using words that pierce their souls and 

lets them know you’re there for them. Sound good?” 

 

Lisa nodded her head with an excited look on her face. 

 

We refilled our glasses, reached for a snack, and got to work. 
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Your Personal Brand: 5 Questions 

 

“OK, Lisa,” I began, “we’re going to start off with five foundational 

questions. The good news is that you already know the answers to 

these. Every single day you’re living and breathing these. Once you 

have clarity on your questions, you’ll have the starting point your 

personal brand. Answer each question as thoroughly as possible, and 

we’ll talk them through to pull out any pieces you might have 

overlooked. I’m pretty good at digging out the hidden gems.” 

 

1. What’s Your Personality Style?  

- Jot down 5-7 words that describe your personality. Are you fun? 

Serious? Sophisticated? Playful? Intellectual? Creative? 

 

- Rambunctious? Bratty? Serene? Energetic? Adventurous? 

 

- Email or call 3 people who know you well and ask them to each 

describe your personality in 5-7 words. Ask a good friend, a client, and a 

colleague. 

 

- Look at all the words that people use to describe you. Which ones get 

repeated over and over? 

 

Knowing this about yourself helps you understand the tone of your 

personal brand and your authentic voice. This will help you remember 

to BE YOURSELF! 

 

2.  What Do You Stand For? 

 

Think of a well-known person you admire and respect. What is it about 
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that person you admire? What do they stand for? What values and 

principles do they uphold? 

 

Now turn the focus on you: what do you admire and respect about 

yourself? What do you stand for? What values do you uphold? How do 

you demonstrate those values in your actions, words, and ideas? 

 

While you’re admiring someone well-known, your audience is looking 

at you through the same lens. What are they admiring you for? 

Integrity? Honesty? Beauty? Elegance? Freedom? Service? Creativity? 

 

Your values show up in all you do. Your personal brand is built around 

the values that define you. 

 

3. What’s Your Big Why? 

 

What’s the big reason fueling you in life? Why are you in business? 

What’s your purpose as an entrepreneur? What’s your purpose as a 

human being? 

 

Are you here to bring peace, love, and understanding? Are you here to 

poke holes through paradigms and get people to look at the world 

differently? Will you be the first to do or be something? Are you 

creating a better world for your children? What is your dream? Where 

do you feel called? 

 

Like your values, your Big Why gives you something bigger to focus on. 

It pulls you in the direction of your conscience. It gives you energy and 

motivation to be your full self. 
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Think back on that person you admire from #2. What ignites that 

person? Now think about yourself… what ignites you? What’s your Big 

Why? 

 

4. What’s Your Genius? 

 

The dictionary defines genius as “exceptional intellectual or creative 

power or natural ability”.  You have an element of genius in you!  Think 

of the things that come easily and effortlessly to you. These are your 

natural strengths- the things that make up your genius. 

 

You may have a natural gift with people, children, animals, difficult 

situations, mathematical problems, logistical challenges, spatial 

relationships, making money, business, selling, marketing, language… 

the possibilities are endless. Look at your own skills and spot the things 

that are your strengths. This is your genius zone. 

 

5. How Will You Change The World? 

 

Take your personality style, what you stand for, Big Why, and genius 

and hold them up to the light. Why are these important? Who could 

possibly benefit from this unique stew of skills and talents? What 

problems could this solve? How can you, equipped with this wondrous 

combination of genius, make an impact in your industry, job, company, 

or the world? 

 

Don’t worry if you don’t get a clear idea instantly. This is a lot of self-

reflection and for some people it might need a bit of time to marinate. 

The more you contemplate this, ask yourself questions, and reflect, the 

clearer it will become for you. 
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Lisa and I went through the 5 questions together.  I used my signature 

coaching technique I call “Collecting and Connecting”. I collect 

information by asking questions, and then connect the dots to find 

themes, patterns, metaphors, and trends that pop up around the 

person. Reflecting this back to Lisa gave her an instant hit of confidence 

and clarity. She finally began to see what set her apart and how much 

she had been undervaluing her unique genius. 
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Part 2: Communicating Your Personal Brand 

 

Lisa had a huge smile on her face as she began to talk. 

 

“I forgot how important what I do is, and how unique my genius is. 

Thank you for helping me see that. I’m not feeling as stressed out as I 

was earlier. I actually feel more creative!” 

 

I love hearing clients say that. That’s exactly where I hoped she’d be. I 

walked over to a big flip chart, picked up some colored markers and 

wrote 3 big letters at the top: L-H-C. 

 

“We’re going to find words that describe the power of who you are, 

what you do, and what you’re all about. You can use this to introduce 

yourself, on your website, even on your social media profiles. It’s called 

The Love-Hate-Create Message. ” 

 

Lisa looked at me. “Is this my elevator speech?” 

 

“Good question. Yes and no. Most elevator speeches turn out to be one 

way communication. You say something and that’s it. There’s no 

incentive for the other person to say, ‘How fascinating. Tell me more.’ 

The Love-Hate-Create Message is designed to showcase the passion for 

what you do and your commitment to solving problems. You’re not 

only going to communicate what you do, but you’re going to champion 

your ideal client in a way that will make them feel more connected and 

attracted to you. It will open doors for people to ask more about what 

you do, which is a step closer to getting another client. And it’s a 

framework… not a straightjacket. I want you to feel free to use your 

own words, not just mimic mine. ” 
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“That sounds great, how do I do it?” 

 

“Let me walk you through it.” 
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The Love-Hate-Create Message 

 

“L-H-C stands for Love-Hate-Create. You start off by saying what you 

LOVE about the work you do, the people you serve, and the results they 

get. This is about your values and your Big Why!” 

 

Lisa nodded as I continued. 

 

“Then you say what you HATE about the struggle and pain people have 

to go through before they find the solution you provide. You may even 

mention all the dead ends they’ve reached in hopes of solving their 

problem. You want people to know that you understand them and are 

here to help.” 

 

“Lastly, you present a solution: what you CREATED to ease the pain and 

solve the problems. This is where you can name your offers or give a 

better insight into results you help others achieve.” 

 

I pulled out a worksheet with a framework to guide Lisa. “Find your fire, 

Lisa. I know you have it!” 
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The Love-Hate-Create Message Worksheet 

 

LOVE: 

 

I love helping _________________ (who) ________________ (what) so 

they can ___________________________________ (result). 

 

HATE: 

 

I hate / it drives me crazy how _________________________________ 

(pain point/ chasing the wrong solution/ emotional) 

 

CREATE: 

 

So I created ___________________________________ (your program, 

product, philosophy, method) that helps _________________ (reiterate 

how you solve the problem) so ________________________ (who) can 

___________________________________ (big result). 
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Lisa found her fire! We worked together to find the perfect words, and 

gave ourselves permission to tailor the language to suit her personality, 

voice, and values. 

 

Lisa’s Love-Hate-Create Message: 
 

I love helping women in small business master the art of negotiation 

so they can ask for what they want and get it. 

 

It devastates me to see how much money, time, and talent these 

women are throwing away because they haven’t developed this 

essential skill. It impacts their profits, their personal lives, and is 

draining their energy. I can’t stand for that. 

 

So I created a system designed for women business owners ready to 

power up their negotiating skills. They become more empowered as 

leaders, decision makers, buyers, sellers, and entrepreneurs. On 

average, my clients increase their revenues by 25% in the first year 

and reduce overhead by 15% simply by applying the negotiation skills 

they learn. I’m on a mission to teach this to 10,000 women in the next 

3 years! 

 

“How do you feel saying this, Lisa?” I asked her. 

 

“I have been trying to find the right words to describe what I do for 

YEARS! This is the first time I have something that really sounds like me. 

I’m so relieved right now!” 

 

We exchanged a celebratory fist bump and more laughs. It was so nice 

to see the relief on her face. 
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Expand the Concept 

 

I then showed Lisa how she can use her Love-Hate-Create Message 

around her business. 

 

“Remember how you asked me if this was an elevator speech? Just take 

out the first sentence and you can use that as a one-liner when 

someone asks what you do.” 

 

I love helping women in small business master the art of negotiation 

so they can ask for what they want and get it. 

 

“Or, you can use the entire message when introducing yourself on a 

video, webinar, or any type of talk or presentation. If you’re a guest on 

an interview, use it as your intro. I’ve even had clients put this on their 

bios, book jackets, and home pages of their websites.  Then, you can 

pull out the main points and use those in social media. Here’s an idea 

for your Twitter profile.” 

 

I teach women business owners how 2 negotiate 4 what they want 

+get it. On a mission to help 10K women in 3 years. You? 

 

“This is fantastic”, she said. “I finally sound as awesome as I am”, she 

added with a giggle. 

  



22 
 

Your Visuals 

 

Lisa had another aha moment as we wrapped up her message. 

 

“Now that I’m discovering so much about myself and communicating 

things more passionately, I really hate my headshot! That navy blue 

suit… argh! That’s got to go!” 

 

“You’ll definitely need photos of yourself that are more aligned with 

who you are, not that generic picture you have now. It’s worthwhile to 

research photographers and brand designers who really get capturing a 

person’s essence. Because you’ve defined who you are, that will make 

it easier for them to help you with the visuals of your brand. Go back to 

those personality words you came up with. That’s the spirit you want. 

The more you’re able to communicate your personal brand to them, 

the better your visual brand will be represented.” 
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Part 3: Getting Known and Recognized 

 

Lisa’s foundation was firmly set. Now it was time to help her get more 

recognition as an expert. Expert positioning is the key to credibility and 

establishing authority in your field. Lisa brings a wealth of knowledge 

with her, but she hadn’t been consistent creating content. It was time 

to create a plan and refresh her approach. 

 

“Lisa, we’re going to focus on two things to rev up your expert status: 

first, creating your body of work. Then let’s tackle your online 

presence.” 
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BODY OF WORK 

 

“Your Body of Work is content you create that informs and educates. 

This can be tips, articles, infographics, images, quotes, videos, classes, 

interviews you’ve given, or seminars you’ve taught. You must have 

something that gives credibility to your claims of being an expert. 

Remember the last part of the Love-Hate-Create Message? It’s where 

you CREATED something to solve the problem. Your content is part of 

that.” 

 

Lisa asked, “One of the problems I’ve had is not being consistent with 

creating content. I know I’m supposed to post tips and articles and blog 

and be interviewed… but sometimes I draw a blank. I have no idea what 

to create. Do you have ideas to help me be more focused with this?” 

 

“That’s a great question and very common. We’ll create a content 

calendar for you with topics and formats that will help you stay 

focused. The best way to stay focused is to not overwhelm you. So here 

are 5 formats you can follow. Your expertise is in negotiation for 

women business owners. Look at each format and you’ll see how you 

can plug that into your area of expertise.” 
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5 Formats To Create Your Body of Work 

 

1. How to: map out instructions in easy to follow steps. Think of 

something valuable that your ideal clients would love to learn. 

 

2. Case Study:  Summarize a client success story in the form of a case 

study. Sharing another person’s journey can be inspiring and 

informative for your followers. 

 

3. Resources and Tools: Share your favorite resources and tools. Write 

up a Top 10 list of favorite apps, books, websites, organizations, or 

whatever you personally recommend to your followers. 

 

4. Inspiration: What’s something you can share that will motivate and 

inspire people? Think of images, quotes, inspiring stories, and other 

examples to build confidence and keep people moving forward. 

 

5. Current Events: You can curate news and information related to your 

niche or industry and compile it in handy lists, cheat sheets, white 

papers, or infographics. You can also tie in current events as metaphors 

or direct connections. 

 

The flexible structure of this helped Lisa write up a year’s worth of 

content. Some were super short tips, others were full length concepts. 

She came up with topics on how your voice and body language affect 

your negotiation skills, she made a Top 10 books list, and she started 

jotting down client successes she could use as case studies. Her outline 

was complete and it took less than 30 minutes. 
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ONLINE PRESENCE 

 

“OK, Lisa, let’s talk about where you’ll put all this. When you meet 

someone, they’re going to look you up online so you need to be 

findable in the search engines. You don’t want someone to Google your 

name and not find you!” 

 

Lisa sighed. “Right now, what they’re going to find isn’t much. Hopefully 

my website. Maybe my Linked In profile.” 

 

“Exactly”, I told her. “So it’s important we get you published in more 

places that can be indexed by the search engines and are easy for 

people to share.” 

 

“First, is your blog. Whatever you create – video, article, infographic, 

short tips- make sure it’s on your blog. Next, you want to share your 

blog posts on social media. Publish links to your blog post on all of your 

social sites. Ask people to share and comment. You can then email your 

list and send them a link to your blog post. Again, ask them to share 

and comment. How’s that for leveraging one piece of content? Was 

that too much?” 

 

“No, actually it feels doable”, Lisa replied. 

 

“If you’re ready to go to the next level, you can take that same blog 

post and republish it on Linked In. They have a great publishing 

platform that people can find on search engines. So that’s more 

visibility for you.” 

Lisa’s eyes brightened. “I’ve wanted to do a Livestream or post a video 

on YouTube. I could take this same article and talk about it on video, 
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right?” 

 

“Yes and what’s great about video is it’s a perfect place to reveal what 

you’re really like! The sound of your voice, your humor, your fire… that 

shows up on video.” 

 

“Oh my gosh,” Lisa sighed. “This is so much easier than I thought. I 

mean, we’re talking one article that I’ve already repurposed 10 times!” 

 

“That’s not all. Once you have your body of work created, then I’d like 

you to consider taking it to even bigger platforms.” 

 

“Like….?” 

 

“Like TV spots, podcast interviews, publishing on sites like Inc or Fast 

Company, or becoming a columnist for a women’s business 

organization.” 

 

Lisa’s entire face lit up. “Whoa! That would be awesome. I never 

thought I could have all this happen. This is so eye opening! I have a 

new goal for my business!” 

 

Lisa and I had quite a busy first part of the day. We broke for lunch, and 

enjoyed some sunshine. The break recharged and prepared us for the 

next steps. 
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Part 4: Getting Out of Your Own Way 

 

After lunch, we jumped right back in. Both of us were feeling energized 

and highly creative. 

 

“OK, Lisa, we’re in the homestretch. This process is a self-awareness 

tool in disguise. It’s incredibly empowering to see your strengths, claim 

them, own them, and share them with the world. You’re already more 

energized with new goals. But I want to prepare you for something that 

might happen… those days when you look in the mirror, feel down on 

yourself, and stop believing in your genius.” 

 

“Oh, how did you know that happens to me sometimes?” asked Lisa. 

 

“It happens to everyone, even the people who look perfect all the 

time!” 

 

Lisa laughed in agreement. 

 

I continued, “Inner growth isn’t a one-and-done deal. It’s more like 

doing sit ups: you can’t do a few crunches once and expect washboard 

abs. It’s an ongoing thing that must be repeated with consistency and 

commitment. And like exercise, you need to have a regular mindset 

routine to keep your thoughts from turning against you. Here’s what 

happens:” 

 

- When you doubt yourself, then you can’t stand in your power. 

 

- When you can’t stand in your power, then you weaken your stance as 

an authority. 
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- When you weaken your stance as an authority, then you can’t reach 

the people who need you. 

 

- When you can’t reach the people who need you, then you aren’t 

connecting with perfect clients. 

 

- When you’re not connecting with perfect clients then you’re not 

making any money. 

 

- When you’re not making any money… well, I think you know where 

this is going.” 

 

Lisa smiled. “That sounds like the children’s book If You Give a Mouse a 

Cookie. I feel like we just went on a domino effect of what happens 

when your mindset is off kilter. But it’s so true!” 

 

“Yes” I agreed, “mindset is everything. It doesn’t mean you have to be 

happy all the time or have a perfect life. We all have our down days. 

But in order to succeed at this, you must have tools to ward off the 

doubts, fears, and insecurities that can sabotage your success. I’m 

known for keeping things uncomplicated, so I’m going to share just four 

simple practices that can help you get out of your own way. As we 

continue our work together, I’ll add more in, but let’s start with these.” 

 

1. Gratitude Practice 

 

Gratitude is like the WD-40 of life. It works on just about any situation 

to make it better. Gratitude has been proven to release oxytocin, a 

chemical your brain creates that makes you feel happy. Each morning, 
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make a list of 10 things you’re grateful for. Make a list at bedtime to 

cap off your day. When you’re feeling stressed out during the day or 

experiencing doubt in yourself, take a 1 minute gratitude break and 

start counting off your blessings. It’s really a game changer! 

 

2. Unplugging 

 

Every now and then I take a “Facecation” and log off all social media. I 

also uninstall the apps from my smart phone to resist temptation. This 

intentional time away from social media detoxes my soul. I found 

myself getting so keyed up with all the comment wars that I had to 

push away. I highly recommend it! Too much noise crowds your 

thoughts. 

 

3. Ask the Right People for Opinions 

 

It’s really important that you honor your personal brand by getting 

support and opinions from qualified people. If you want someone to 

review an article you wrote or help you decide on a good headshot, 

make sure they are qualified to do that and will help you move forward. 

If someone unqualified gives you a thumbs-down on something you’ve 

been working hard to create, you could find yourself in a confidence 

crisis. 

 

4. Reconnect to Your Big Why 

 

Your Big Why is the reason you’re doing this! It’s your purpose, vision, 

and mission. Your Big Why goes beyond you; it’s about the importance 

of your genius for this planet. Surround yourself with messages, quotes, 

books, people, and other sources of inspiration to keep you connected 
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to the greater reason for being. There’s something about this step that 

pulls me out of the doldrums and reminds me that I have a lot to give. 
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Part 5: Living It 

 

Lisa took a deep breath. “When we started today, I knew we were 

going to work on my business but I didn’t realize how much it was going 

to help me understand myself better.” 

 

I smiled. “That’s why I love this work so much- it’s illuminating and yet 

it’s very pragmatic. Everything you discover about yourself in these 

exercises actually helps your business be more successful while 

increasing your personal happiness. As a leader, business owner, and a 

person with goals, you’re constantly growing and learning. The more 

you learn about yourself and what makes you tick, the better you can 

be in your role. The confidence spills over: sales and marketing become 

easier and you find yourself achieving goals you thought you’d never 

reach” 

 

“Where do you we go from here?” Lisa asked excitedly. 

 

“Guided by all you bring to the table… where can’t you go? As we 

continue our work together, I’ll help you refine and reshape everything 

we did today. I’ll help you respond to opportunities to grow your name 

and reach perfect clients. Some of my clients discover they want to 

hold seminars, retreats, or host podcasts. You’ll have a plan to make 

that happen on your terms.” 

 

Lisa beamed. She found her real self, wrote her own rules, and stood 

100% in her genius. 

 

Mission accomplished. 
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Your Next Steps 

 

Lisa’s personal brand reinvention had more in store for her than she 

realized. Her revamped way of showing up publicly led to a slew of new 

customers, what we like to call her “perfect customers”. These were 

people who craved working with someone like her, NOT with someone 

who was generic. Her industry peers took notice of her and invited her 

into circles she hadn’t been able to penetrate before. Conference 

organizers contacted her to speak at events.  She also gave more 

interviews on podcasts and blogs. She made a name for herself by 

dropping what wasn’t true to her and allowing herself to boldly step 

into her genius. 

 

As you’re reading this, I want you to imagine what it would feel like to 

free your authentic self and allow that to be your greatest marketing 

strategy. Think of all the worry and stress you won’t have to deal with 

anymore as you make clear decisions about your business, who you 

work with, and how to reach your perfect clients. Your message is clear, 

you’re guided by strong principles, you know what content to create, 

where to position yourself, and have the mindset tools to stay 

confident. 

 

Now for a moment of truth: are you equipped to get there on your 

own? Can you get out of your own way long enough for your true 

genius to show itself? Can you see yourself objectively and spot your 

hidden gems? Are you blind to your blindspots, like most people are? 

 

Coaches who’ve been in business for years and consultants who are 

used to figuring out everyone else’s challenges forget that they can’t 

see their own problems as easily as they see everyone else’s! 
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They come to me bewildered and frustrated, knowing there’s 

something missing in their businesses but they can’t figure out what. 

Many feel foolish for waiting so long to finally hire me to help them. 

 

I understand. My belief is that when the student is ready, the teacher 

appears. This might be the sign you needed that it’s time to take 

action… and not let your profits and pride slip away. 

 

That’s why I’m inviting you to do things differently. I’m inviting you to 

reinvent your personal brand, find the real you, write your own rules, 

and stand 100% in your genius. 

 

On the next page is an invitation for you. It’s the same type of invitation 

Lisa answered. She knew it was time. Is it your time, too? 
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A Special Invitation 

 

I’d love to help you reinvent your personal brand so you can attract 

perfect clients, more opportunities, and do it YOUR WAY! If you’re tired 

of hiding who you really are, want the freedom to write your own rules, 

and love the idea of positioning yourself as a recognized expert, then 

you’re ready to move forward with me. 

 

My first priority is to speak with people who are ready to go on the 

deep dive with me. This is when I walk you step-by-step through my 

entire process, help you zero in on your genius, guide you to find the 

most compelling words to describe your gifts, and help you launch your 

expertise to your ideal audience.  You know it’s time; in fact you’ve 

probably known it for a while and realize now is the time to do 

something about it. 

 

I’ve set up a special page where you can tell me more about yourself, 

your business, and your goals. Go there right now while this is fresh on 

your mind. I read each and every inquiry. After I get your information, 

I’ll personally reach out and let you know the next steps. 

 

TalentAndGenius.com/apply 

  

http://talentandgenius.com/apply
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About Nancy Marmolejo 
 

 

Nancy Marmolejo teaches entrepreneurs, experts, and teams how to 

tap into their unique genius and use it to position themselves as trusted 

authorities. Dubbed a “professional paradigm shifter”, Nancy helps 

people understand all they bring to the table, especially the parts of 

themselves they can’t see.  

Since 2003, Nancy’s business consulting has helped clients from around 

the world expand their reach and impact. As a social media influencer, 

she’s known for her authentic and relatable style.  Nancy has won 

numerous awards for her business and has been featured in The 

Huffington Post, Smart Money, Redbook, Latina Magazine, The Orange 

County Register, Univision , NPR and many more. She’s also the host of 

the top rated podcast, Itenco: Lessons For The Leading Edge. Find 

Nancy at http://talentandgenius.com/ 

http://itencopodcast.com/
http://talentandgenius.com/

