
>> It's available on the PaTTAN website. 
 
The objectives for today's webinar – 
 
I'll repeat where I think we might have dropped off, which is related to our survey, which we did after 
using our new communication tools for a year.  In that survey, we asked parents for feedback on the 
specific tools, and we had a total of 475 surveys completed, about 10 percent of our families.  Eighty-
eight percent strongly or somewhat agreed that the district had improved communication, and 91 
percent strongly or somewhat agreed that the district is doing a better job of keeping them informed.  
That increased from 49 percent in 2014, so we knew that our communication methods were working 
very well.  What we found out from the survey is that School Messenger, which is used for sending 
global emails, texts and phone messages, is a critical communication tool and very effective in reaching 
families.  We use it weekly to send all types of messages, anything from a snow delay to a notice about a 
special event, or a news highlight about a student or staff member.  The survey showed 95 percent of 
parents regularly read district emails, and believe that these messages keep them better informed. 
 
Social media really took off as a great way to reach families fast and where they are; meaning their 
smartphones, tablets, computer, et cetera.  These sites are used for everything from weather alerts, 
news announcements, achievements, events and lots and lots of photos.  Facebook is the most popular 
social media tool, with 45 percent of our parents saying it has kept them better informed, and 43 
percent stating that they enjoy visiting our page.  Most of our parents are not on Twitter or YouTube, 
but we believe it's still important to have a presence there.  Most of our videos are on YouTube, so 
anytime we link to a video from social media, or have it linked from the website, parents are actually 
using YouTube, but maybe don't consider themselves active YouTube users. 
 
On a monthly basis, and twice a month at the high school, the principals request information and photos 
from teachers and other staff, which is incorporated into an eNewsletter and sent to all families and 
their school.  At the high school, staff add the information into a Microsoft OneNote, which is an 
interactive tool, and then the principal provides the content to the Communications Department where 
we can design and distribute the newsletter for them.  The same info is then shared via the web and 
social media to better-ensure that families receive the information.  This has been a great way to 
celebrate student and staff achievements, and demonstrate what students are learning.  In our survey, 
more than 90 percent of respondents at every school said they read the newsletters, and they have 
increased their awareness of school news and accomplishments. 
 
These are the cover pages of the high school newsletter; Trojan Talk and the middle school newsletter.  
And these are two of our elementary eNewsletters. 
 
Our survey showed that changes we made to the new district website in October, 2015 were very 
helpful to parents, students and the community.  Some of the changes that we made in October of 2015 
were to include important spotlights and links to the most popular pages directly on the Home page.  
We refined Quick Links for quick access for parents and students.  We put all of our forms in one place.  
We added more photos of students, staff and school happenings.  We include more information about 
middle school and high school activities and athletic schedules and information, a new page for school 
events and community announcements.  And most importantly, we make sure information was current.  
These changes made it easier to find the most important news, and families have been very happy with 
those changes. 
 



This January, we followed up on website satisfaction and convened a focus group with representatives 
from the six schools, asking them to provide feedback on the content and the ease of navigation.  They 
provided a number of good suggested changes, mostly related to moving content to places that would 
be easier for them to find. 
 
Most notably, the focus group brought our attention to how important the mobile app is to our families.  
Our mobile app, basically, is a feeder from the website, and it has quick access to important and 
regularly-visited pages, like the staff directory, the district calendar, the athletics calendar, Sapphire, 
school menus.  So parents indicated that this is the way that they typically find information, or if they 
need something quickly, this is the preferred mode of getting information.  They had some criticisms of 
our existing app, and it is limited in its capabilities.  So we will be researching other more robust apps 
that have easier use and capabilities.  And we hope to roll that out in the next school year. 
 
Basically, parents said they have their phone glued to their hip at all times.  So not everybody's sitting at 
a computer or has a job where they have a computer.  But pretty much everybody's got a phone now.  
So I think that that's critical for school districts to have information readily available, via tablets or 
phones. 
 
Another very popular and effective change we made this school year to engage parents in the classroom 
was to transition to Schoology as our learning management tool.  A common request from parents over 
the past five to ten years -- I've been in the district now for ten years as a parent -- everyone had 
complained about not being able to find out what their children's coursework was; what the 
assignments were, when they were due.  Teachers used all kinds of different tools, and some weren't 
using anything at all, which made it nearly impossible to stay on top of your child's assignments and help 
them.  With Schoology, all teachers in grades six through twelve are now required to use -- we've 
created a simplified parent and student's access to assignments and grades.  One username and 
password within Schoology grants access to a Facebook-like interface that links to their child's courses.  
And they can see a unified student calendar of events and assignments for all courses.  There's also a 
detailed breakdown of upcoming assignments; what homework is due, when it's due, what's overdue.  
Additionally, the grades on every assignment from quizzes to homework to projects are displayed.  The 
coursework is timestamped so you know when they were completed, and as a parent you can also see 
the grades, the details on the assignment and notes from the teacher, such as, "Homework being turned 
in late," or, "Incomplete," or, "Needing more detail." 
 
Schoology allows parents to email teachers directly, and you can set notifications for emails or texts on a 
daily or weekly basis, with a summary of your child's activities.  Overall, there is no question that this 
was a massive improvement to engage parents and connect them to the classroom, their child's 
coursework and their progress. 
 
>> Thank you, Kristen.  We did have one question that came in from one of our viewers, and it is, have 
you provided training for Twitter or any of your other electronic communications to parents?  How have 
you introduced this to your parents?  Is it something that happens at a back-to-school night?  Or how do 
you inform parents that you're using these methods of communication? 
 
>> That's a good question.  At the beginning of each school year, we send out a lot of information, as 
most schools do, including a flier that lists all of the communication tools that are available through the 
district.  We have our Twitter page, Facebook listed, YouTube channel, emails, how to keep your contact 
information current so that we are definitely sending email to the right place.  There's a whole two or 



three-week effort to make sure that all families in the district are aware of how they get information.  
There was talk with the home and school organizations this year about actually having a table, having 
the Communications Department set up a table at back-to-school night and have a computer set up so 
we can walk through how to look at your Schoology account, how to use Sapphire, how to get to 
different information on the website, and so on.  So we will be doing that next year.  We also 
periodically send reminders out to parents that, by the way, we are on social media, are you following 
us?  We encourage, of course, sharing information with their extended family; to grandparents, to 
neighbors and such so that we have more and more people engaged in Facebook and on Twitter. 
 
>> Okay, thank you. 
 
At this time, we are going to switch over to our next off-link location.  We're going to Avona Elementary 
School.  We have two educators there who will present on their communication tools and technology.  
This classroom is run by Colonial IU 20.  I'd like to welcome Courtney Fenner, a training consultant 
specialist from IU 20, and Jennie McQueen, who is the classroom teacher at Avona Elementary School.  
And Courtney and Jennie, you should have access to the controls for the PowerPoint. 
 
>> Okay. 
 
>> We do.  That's good.  There, back to our [INAUDIBLE].  Hello, hi.  I'm Jennie McQueen, and I'm here 
with Courtney.  She's just trying to find the webinar, where it went to. 
 
>> Sorry, it says I'm sharing my screen, but -- here we go.  We'll scroll down to our part.  I'm Courtney 
Fenner, and as Kim just said, I am one of our training consulting staff with IU 20.  My main area is 
Inclusive Practices, so by working with Inclusive Practices and low incidents, I've worked closely with 
Jennie McQueen, who is one of our life skills teachers at Avona.  She is also one of our participating 
teachers in Project Max that we have had, as well.  So with that, in IU 20, we're located in the Northeast 
region of Pennsylvania, so you'll see our nice little arrow there, showing you we covered three different 
counties.  We have one district up in Pike County, four in Monroe, and the remainder in Northampton 
County, which is where Wilson area school district is located.  And within Wilson is Jennie's classroom, 
and is at Avona Elementary.  So she has a K through 2 life skills support classroom.  Currently, this year, 
her makeup is just students and kindergarten, as well as first grade.  So I'm going to hand you over to 
Jennie.  If the slide will move...  There we go. 
 
>> Okay.  So just a little background about our classroom.  Our classroom is a self-contained, special 
education classroom.  Like Courtney said, this year I currently have ten students, with four 
kindergarteners and six first-grade students.  Our classroom is currently servicing students from two 
districts in Northampton County, but in the past I have had four or five districts in my classroom at one 
time.  Just depending on the makeup of that year and the needs of the students.  All of my students are 
included in general education classes for their specials, so for gym, art, music, library with an associate 
teacher support.  They also go out for lunch, recess, assemblies and special activities, with adaptions.  
Sometimes I have students that might be included for more or less, again, depending on their needs and 
where they are at that time. 
 
Most of my students also receive support in occupational therapy, physical therapy, and speech and 
language support.  We also have dog therapy that comes one time a month as well.  The students are 
included in all of the -- any special activities or assemblies with their grade level, and we also offer the 
opportunity to participate in after-school activities that are sponsored by the PTA.  So any information 



that's coming through the district for the other kids in the building, our students are also receiving that.  
Additionally, in the community, a lot of my students are involved with Special Olympics and [Miracle?] 
League baseball, so we're always trying to offer and get our students involved with more activities in the 
community, both with their peers that are disabled, as well as their non-disabled peers.  Just getting 
them out and becoming a more active member of their community. 
 
So I'm here today to talk about our class website.  This was something that I had created a few years 
ago.  I think this is my second or third year that we've had our class website, just as a way to provide 
more information to my parents, because it was hard to always make sure that they knew what was 
happening in our classroom, and because my kids were on such different levels.  I wanted somewhere 
and another means of communicating with them.  I kind of created a couple of slides today to talk about 
why you should have a class website, and what you need to keep in mind when you are creating your 
own. 
 
One of the things that I thought about is, you need to make sure that you know your goal of your 
website, so that your classroom is focused, so that when they're going on there, they understand why 
you have that.  I think that's such an important piece.  You can still have multiple goals, but perhaps you 
have one which you really want to focus your website around.  You want to make sure that you're 
communicating that with the parents as well.  Sometimes it can help that, when you're starting to create 
a class website, that you go on and look at other teachers' websites that they've created.  Go on and 
look at different platforms and see what works best for your needs and for your classroom. 
 
I'm going to show you some examples from my classroom website of some ways that I've address the 
goas that are listed above; such as, enhancing and supporting curriculum, providing information, 
showing off students' work or classroom teaching, and providing a platform for questions or feedback. 
 
One of the goals that you might want to do is to enhance and support your curriculum.  For myself, I like 
to provide my parents with links that they can access to help their children work on skills or strategies at 
home.  I also, in addition to our website, send home a weekly newsletter, and it kind of is just a little 
snippet of what we're going to be working on that week.  So, what are our skills that we're working on in 
English and Language Arts, Math, Science, Social Studies, Socio-functional -- all of those pieces, so that 
they have that as well.  Then the links on my website kind of go on and support those things so that I can 
kind of talk about that.  You know, this week we're going to be reviewing our letters and sounds.  If you 
go on our class website, you'll find a link to Starfall.com; this might be a great way to go on and review 
with your child.  This page also allows me to provide them with informational and community links, so 
again, our kids participate in school days like Special Olympics events, so it's easy for me to go -- to have 
them go on there to have that information, and also for them to get involved with the community 
aspect of it as well.  This might also be a great place where you can include worksheets, graphic 
organizers, instructional guides, et cetera, for parents to support instruction out. 
 
Another goal you might have would be to provide access to information, so this might be separate from 
curriculum support, so it could be information about upcoming events, or any announcements that 
might be necessary for parents to be aware of.  For example, I have an announcements page which is 
shown on this slide right here, where after sharing it in our newsletter, I'll put it up as a reminder to our 
parents on our website.  For example, about what to do with inclement weather, what they should do 
with spare clothes.  Those are things that I kind of always keep up, but then I also have a page that has 
our class schedule, and our special/related services schedule, so that parents are always aware of what 
their child is doing that day, or needs to bring to school.  I find that the more availability that the parents 



have to this information helps them to feel like they are being kept informed, and it also makes sure that 
I am getting what I need from them and school.  It's been a lot more success than in the past where 
you're writing a note in their book every day.  Just having more access to that information is always a 
good thing. 
 
Another goal that you might have would be to show off student work or classroom teaching.  This was 
really my ultimate goal of the website.  A lot of my students have limited expressive skills, and one of 
the struggles that parents often voice is that they don't know what's happening at the school, or they 
don't know what their child did that day.  So I use our website a lot to post pictures, videos, 
announcements on successes, et cetera, to allow parents a window into our classroom.  I try to update 
this section at least biweekly, and I always let my parents know when I do so.  So this allows them to go 
on with their child.  They can check out new things, they can have a discussion.  They can ask questions 
about what they're seeing.  And then the kids really love looking at themselves, so even there's a 
slideshow that they've looked at even our classrooms, just to look at the pictures and talk about what 
we did, where were we, who were we with?  It's a great tool for communication for my kids as well. 
 
Finally, another goal you may have would be to provide a platform for questions or feedback.  I have this 
as part of my website on our front page, so when parents are viewing our website, they can leave a 
comment or a question while they are browsing.  This then gets sent to my email, and I can respond to 
them, and that keeps the line of communication open between us.  My students also have a home 
communication book that they travel with daily, so that's always available to them, as well as phone and 
email for parents.  So this all just provides a lot of levels of communication for parents.  And I can always 
know that I have easy access to them.  They can always know that they can easily access me.  We have 
that continual feedback from each other. 
 
So for my website, the platform that I chose was Weebly.com.  I did a lot of research beforehand to find 
out what I thought would be best for my classroom and my goals.  That's one of the things that I would 
really recommend that you're doing, if you're ever considering creating your website, is to ask 
questions, to research it, and to just take your time.  The website that I chose, it was really great for me, 
because it had three options, and we all know that it's really hard to get funds sometimes, and spending 
out-of-pocket gets expensive.  They also had a lot of tutorials, and they really walked you through the 
steps of how to create the website, how to kind of make it your own.  The Home page here shows where 
you can log on.  So if you're on here, you can kind of see up at the top there is a logon section.  Then 
right here, it tells you where you can get started in creating your own. 
 
So once you sign up, and you would create an account, you'll have a home page.  And your home page 
will look like this, and it will come up with the class websites that you have, or the sites that you have.  I 
guess there is an option that you can add additional sites, so I guess if you have more than one class, if 
you teach multiple grade levels, you could have a website for each of them.  Next to each of your sites, 
there's going to be a button, and the button is going to be an option for you to edit your website.  
There's also other links that can support you when you're creating or editing your website, and you can 
kind of see those at the top, too.  There's support, there is staff that can show you who is viewing your 
website.  It has a lot of good tools.  So when you want to go on and edit your website, you want to click 
that Edit button when you're on your Home page. 
 
And once you hit that button, you're going to be taken to a screen that looks like this.  So along the side, 
over here, are all the options that you can use to add to your website.  So examples would be, you could 
add maps, you could add images, you could add test -- all of those things.  Then there are options along 



the top, too, to help you build your website.  So things like pages, the theme of it, settings.  There is also 
a really great Help button that has a lot of tutorials that you can look at, and will walk you through how 
to set up your website.  Once something is on your website, such as an image or a text box, you can just 
click directly on the page and then Edit and Save. 
 
So for example, on this page, I have a main picture for our website.  All I have to do whenever I want to 
change that is, I just have to click on that image, and then there will be a button.  And that will come up, 
and I will just upload a new image and save it.  It's super easy, it's a super easy way to update your 
website, whether you're going to do it weekly, monthly, or even by year and classroom.  So once you've 
made all of your changes and you've gone through it, all you have to do is go up here to the top and hit 
this Publish button.  It will tell you when your website has been updated, and it will also give you the link 
again to your website, so that you can copy and paste it into your newsletter, or share it with your 
parents, however you want to do it. 
 
For busy teachers like myself, I find this a super simple option to keep up classroom communication, 
because once I've put in time at the beginning to construct it the way I want it, I just have to go on and 
just edit it with new information.  And all of the basics are already there for me, which makes it pretty 
easy.  And that's about it. 
 
>> All right, I'm sorry, I hope everyone is able to see my screen and hear me now.  I do apologize for 
those difficulties that we're having.  Courtney and Jennie, I did have one question.  Have you run into 
any difficulties from parents in relation to using student photos or online, or sharing things in the 
classroom?  Has that ever been a problem? 
 
>> Well, no it hasn't.  But one thing that I do do, first of all, I yearly have a form that goes home at the 
beginning of every year, that I'll ask parents if they're okay with their children's photo being shared, 
especially because their kids go to events like Special Olympics, that we have people come in and out of 
our classrooms, that if they're okay with them ending up on the IU website, or being shared in this way 
with other people.  They always sign off whether they are okay with their child in that aspect, or they're 
not okay.  Then what I did with my classroom's website also was, I created my own form more 
specifically to our class website.  I explained what our class website was, how would we be taking photos 
in the classroom, that they would be shared on this website, and that the website link would only be 
shared within in our classroom and with our parents, if they were okay with their child's photo being 
shared on this platform.  Then they would sign the form, and I kept them as a means of having that 
agreement.  Then there's also an option, too, on the actual website, the Weebly.com, that when you're 
creating, you can create a password also so that you have that for your parents, so that only those 
parents or people that you're inviting to come see your website can get on and access it. 
 
>> Okay, good.  Thank you.  I think we have one other question coming in.  Okay, the question is, do you 
have many families who do not have internet?  If any, how do you share the information? 
 
>> Again, I have a lot of families that do have internet.  It's becoming a lot more accessible to -- at least 
in my area and my families.  But like I said in the presentation, I also send home a weekly newsletter.  So 
all of the announcements, all of those things are also shared in that weekly newsletter as well, as well as 
what we're doing in the classroom.  In terms of the photos and being able to see those aspects of it, I 
print a lot of photos.  They're in our classroom for parents to see when they come into our class and do 
stuff with us.  And then the kids get those photos at the end of the year as a printable -- I print out each 
of the kids' photos and they get to take them home, also. 



 
>> Okay, interesting. 
 
>> She also uses a communication book with the family, so she does need to write a personal note to 
the families who don't have access to technology.  There's a notebook, platform, or some of our other IU 
classrooms have daily sheets.  So there's all kinds of that daily communication and a paper format as 
well, to supplement. 
 
>> Oh, good.  Thank you.  If anyone has any additional questions for either Kristen Rawlings or Jennie 
and Courtney, please type them in the Chat box, and we can address those questions that you may 
have. 
 
On the next few slides, we'll take a look at some communication tips.  Here on this slide, you can see 
many different ways to communicate through the use of technology.  Billions of people stay connected 
through social media, which social media channel will help you get your message out.  Knowing which 
channel is targeted at which audience helps you to make your messages more meaningful and effective.  
Right now, we're going to just take a look at Facebook, Twitter, Instagram and YouTube and Snapchat.  
The information that I'm providing now on this slide has been -- the research was conducted by Project 
Tomorrow and Blackboard Page 12.  You'll also be able to see these resources listed on the last few 
slides of the PowerPoint. 
 
If you're looking at Facebook, Facebook has the largest amount of followers.  There are roughly 1.3 
billion people on Facebook.  It's very popular with individuals in all areas and across all incomes and 
backgrounds.  And the primary purpose is building relationships and staying connected.  I do know that 
there is an age restriction, or there was in the past for Facebook, but I believe in the past it was 16 -- I 
don't know if that's been lifted, but I know many students access is as well.  So it does reach all 
audiences. 
 
Twitter has approximately 600 million followers.  The users tended to live more in urban areas and tend 
to be the more urban professionals, according to the data provided in this research.  And the purpose 
for Twitter is really news and conversation. 
 
Instagram has really grown in popularity.  Currently, as of last year, they had 200 million followers.  
Again, it can be found across all demographics.  People will share photos and type messages, and usually 
that platform is smaller, as far as the messages that you can type or the information you share.  
Generally, people are sharing photos on Instagram. 
 
YouTube is a warehouse of videos, online videos.  There are roughly one billion followers, and it can be 
found across all demographics.  The purpose, really, it's a search engine.  Any topic you want to search, 
you can look up and find information and videos related to your topic. 
 
Then also, the last one is Snapchat, and that has approximately 60 million followers.  It tends to be used 
by young adults, and the purpose for that is listed as for communication purposes. 
 
Okay, more communication tips -- again, this information was adapted from Steven Constantino.  The 
information is at the bottom of this slide.  And this is "Building Successful Relationships with Every 
Family," and these are just some recommendations.  The first thing is, make your information 
meaningful, and make it relevant to the parents and families, providing families with information on 



current and upcoming classroom activities or school activities, so that they can ask their children better 
questions.  How many times have parents asked their child or their student, "What did you do today?"  
And the response is, "Um, nothing."  So if you're communicating ahead of time of what you're going to 
be covering in the next week or the next two weeks, it gives parents -- maybe they can direct their 
questions and ask more meaningful questions and get a little bit more information back from their child. 
 
Two, you want to communicate what's coming, not what has past.  Many times parents can access 
online information about their students' grades, the report cards maybe -- there are a variety of 
different things.  But many things have happened in the past.  One of the recommendations here was, 
communicate what will be coming in the next couple of weeks. 
 
Number three, you want to link communication to learning.  School staff need to understand that the 
goal in engaging families is to make their child's learning meaningful and relevant.  How we 
communicate learning goals with families becomes a centerpiece of engaging them in the educational 
lives of their children. 
 
Four, use classroom website, social media and other technology.  And that's, again, what we're 
presenting today.  Hopefully you were able to pick up a few tips that may help you in increasing your use 
of technology in your classroom or school. 
 
Five, you want to support the knowledge and skills of every family.  It's very helpful to find parents' 
areas of expertise to have them participate in the school.  You may have a parent who is a cook or a 
chef, or maybe someone who has -- their job requires a Science background.  You can tap into these 
resources and get the parents to share things.  It could be something -- if it related to Math or to the 
Sciences, it's the way to bring them in, get them engaged in their child's classroom and provide that 
extra connection to the community that would be helpful for your students. 
 
Six, you want to believe that the family engagement is essential.  Believing in family engagement speaks 
directly to the culture of the classroom in the school.  All parents and families care about their children.  
The parents are the most influential teachers for their children.  If you believe that they choose to be 
disengaged, it will only serve to ensure that the struggles we face in successfully teaching our children 
will remain with us forever.  If you change your views and think that this family engagement is essential, 
then it opens more communication, and it opens more doors for the learning of your students. 
 
The next set of tips is just to simplify your school communication.  You'll see here; number one, don't 
reinvent the wheel.  This isn't something that you have to do completely on your own.  There are many 
examples out there that you can follow.  We've provided examples today of what you can do at the 
school level, and again, what you can do in the classroom as far as your ways you can increase your 
communication through technology.  And you'll also find, at the end of this presentation, all of the 
resources are outlined, and you can go online and look up these resources and discover a wealth of 
other information that might be helpful. 
 
Number two, you want to survey and research your community.  It's really important to find out what 
your community, your neighborhoods, what the families are using, their area of expertise, their level of 
expertise with using technology.  So it's really good to poll your community or gather some information 
to find out what social communication they may already be using on a day-to-day basis. 
 



Number three, go digital with your back-to-school resources.  If you need a place to start, a good place 
to start is getting forms and fliers up online.  If you've created them in print, then it's easy to post these 
to different social media.  It's a way to gradually get into using electronics and technology in your school. 
 
Four, embrace your teacher messaging.  I'm sure many of your teachers -- maybe not all of them, but 
many of them anyway are using social media to be in touch in their own daily lives.  They may have 
more information than you, and that might be a good place to start to poll them, to talk with them, and 
see what they use and how they use it, and find out what might be effective for your school or 
classroom. 
 
Create once, publish everywhere.  And this is what I said earlier.  If you're making a flier or you're 
making an announcement or form, if you've done it once, it doesn't take a lot of effort to add that to 
different social media to get that online, so that you will be reaching more students, families, more 
parents out into your community. 
 
This graphic, again, is from Blackboard K to 12, but I think it's interesting that it shows digital 
communication tools, and the percentage of parents who say that the tool is effective.  If you look on 
the left, you'll see the type of tool.  We have text messaging, a portal for grades and assignments, 
mobile apps, Facebook accounts -- those things are listed on the left hand side.  And if you look further 
then to the right, you'll see a breakdown of parents of elementary school students, parents of middle 
school students, and then high school.  And if you look at the top row, text messaging comes in first.  
Parents in all three of those level school buildings are using text messaging, and they find that it's 
effective.  Then looking farther down, really the school portal that provides grades and assignments is 
up there as well.  Parents in middle school and high school are using that the most, but it's also used by 
parents at the elementary school level.  That might be a level where more papers are going home, or the 
parents have easier access to see those grades, where in middle school and high school, that might not 
be the case, where students are actually bringing home things to show their parents.  So this provides 
information, and you can definitely find further information by accessing www.Blackboard.com/k12. 
 
All right, we're just about finished with today's webinar.  But I want to encourage you to join us for our 
last webinar in this series.  It's, "Working with Families to Prevent the 'Summer Slide.'"  And that will go 
live and be presented on May 10th, from 1:00 to 2:00 in the afternoon.  All of our sessions are recorded 
and will be posted online, so if you're unable to join us at that time, we hope you will be able to access 
the webinar on our online site. 
 
Another upcoming event we have through PaTTAN is our annual conference, the PDE conference.  And 
that is March 8th through 10th in Hershey, Pennsylvania.  Registration is currently live and online, and 
you can see that by accessing our PaTTAN website.  Also, to let you know, we do have a thread going 
through this PDE conference on family engagement.  And the one resource that we used with Steve 
Constantino, he will be joining us for a session at the PDE conference in March. 
 
Again, here we have just some resources that our schools used in their presentations.  And on this slide, 
you can see some of the resources that refer -- we got the information for our tips, communication tips, 
that are at the end of this webinar.  So you have full access and can go online.  There is a wealth of 
information that's available, far more than we could fit into an hour presentation today. 
 
Here we are at the last slide.  And you can see the contact information for Kristen Rawlings at the 
Wissahickon School District, and Jenny McQueen and Courtney Fenner through C-IU20.  I also want to 



open it up, we have a minute or two, a few minutes left, if there are any questions.  We'd be happy to 
answer them and direct them to the specific school.  Okay? 
 
It doesn't look like we have any questions that have come in at this point.  However, if you have a 
question for any of our presenters, please free to email them at the addresses provided.  Thank you for 
joining us, and we hope you'll join us next time for the last webinar in this series.  Thank you.  Have a 
good day! 
 


