
WILL RICHARDSON: This session is going to take a look at how literacy is kind of changing because of 

the technologies we have -- social technologies, but also just -- some of the other reading and writing 

technologies that are out there right now.  And I'm going to pretty much frame this as -- or approach this 

by thinking -- getting you to think about your own practice in this context, okay?  I'm just a big believer that 

if we're going to make changes in our classrooms, we have to make changes in ourselves first.  So, while 

there may be a lot of questions about how you do this in the classroom, the best person to answer that is 

you once you've spent some time becoming a little bit different in terms of how you access information 

and deal with it.  And so that's -- I'm -- as I go through this, I'm probably going to try that.  Well, the focus 

is on giving you some of the tools and some of the ideas for your own work.  So hopefully if that's not 

what you came for, then feel free to vote with your feet at any point, all right?  And I'm not -- I'm pretty 

sure we'll probably not going take up the whole hour and a half unless we want to have some 

conversations or discussions at the end, but -- just so you know.  There is a -- address for this particular 

page if you want it, so you can come and see the resources that I'm going to share with you, most of them 

at least.  It's bit.ly/infolitwr, this is a wiki page.  I don't know, any of you own a wiki?  Okay.  So, wiki has 

been around for long time now and have become fairly mainstream, lot of different versions of them, this 

has -- happens to be a site called wikispaces, but if you don't know what a wiki is, it's definitely one of 

these tools that allow you to manage information and some different ways to create easy web pages that 

are easy to edit collaboratively or personally, or whatever else.  So, if at some point -- you can go there 

now if you like, but if at some point you want to come back to these resources, you can get there.  And, 

you know, some of the stuff that's on here, I'm not going to show you today, but there's some basic ideas 

around what information looks like and what information leadership looks like, but I'll give you my quick 

overview here.  I love this quote by the way by Clay Shirky that says there's not information overload, 

which I know a lot of us feel overloaded by abundance.  It's pretty much just filter failure that wherein this 

transition period between the old filters, things like the Dewey Decimal System, you know, it filtered books 

and newspapers and whatever else that filtered information for us to creating new filters.  And most of 

those new filters come through the networks that we become a part of.  And I'll tell you -- again, this might 

shock some, but the best filter I have is Twitter for information right now.  And I'm going to show you 

Twitter.  I'm going to spend a little bit time on Twitter because I think it's just a -- it's a -- it's a good starting 

point and it's a good way to kind of wrap your brain around this.  So it is about -- information leadership to 

me is not simply about consuming information, it's not simply about knowing where to find it and, you 

know, kind of being able to put it somewhere or organize it.  It really is about creating streams of 

information and I'm going to talk about -- any English teachers in the room, by the way, by chance?  All 

right.  So National Council Teachers of English, I'm going to spend a little time on that.  They have 

interesting six bullet points set that defines literacy and this is built on that.  But creating relevant 

information streams meaning, how do you construct information to come to you, instead of having to 

always go out and find it?  That's kind of the shift.  We've always been going to find the information.  How 

do we make the information find us?  And if we can figure out how to do that in some manageable ways 



that becomes pretty powerful.  Obviously, the assessment piece of the information is really important.  

Howard Rheingold, my favorite author around this, calls it, you know, we have to have a good crap 

detector now.  We can't simply go online and believe everything that we see.  And it's a big shift away 

from reading books and magazines which have been edited and which have been vetted usually.  Now, 

you don't know what's been edited, you don't know who's writing it.  You have to be able to get behind the 

information and really figure it out and maybe I'll show you a couple of examples of what that looks like.  

The management piece is really important.  It's -- so, you find something good, what do you do with it?  

Where do you put it?  You're not going to copy it down in your notebook writing it, obviously, if you're 

online.  So you have to add some online notebooks, some online storage places, some online 

management tools that allow you to save it and in some way make it hopefully easy to get back to it when 

you need it, organize it.  And I'll show you some stuff around that too.  And then the last part of this is 

really important and that is the sharing piece of it, because the sharing piece of it is where the whole 

networking concept comes in.  You know, the filter like I said is Twitter, but Twitter kind of represents my 

network.  My network, the people I'm connected to out there online right now, people I've found over the 

years, who share my interests and passions who do really good work.  They're working for me right now, 

you know, 24/7, 365 for free.  They're out there reading, they're out there finding stuff, but importantly 

they're then sharing that stuff.  The only way that I find it is because they're willing to share it out; they're 

willing to put it out there.  And that's really the power of Twitter.  If you follow the right people on Twitter, 

what you're getting in your Twitter stream are lots of relevant links to information that's of interest to you 

because the people who you're following share your passions, right?  So if you follow the right people on 

Twitter, you get good stuff.  If you follow the wrong people on Twitter, Lindsay Lohan and, you know, 

whoever else, Bruce Springsteen, you know, it might be interesting, but it's not going to be -- you're not 

going to really learn around the things that you care about especially if it's education.  So that's what kind 

of -- that's what this leadership idea looks like and the literacy part, too.  And that's kind of how I'm going 

to frame this out as we go through and look at it.  And by the way, if you guys have any suggestions, 

comments at any time, don't be shy, you know, just kind of shout them out.  So, if you Googled -- and 

there's a link to this on that page that I just shared you, too.  But if you Googled NCTE Literacy, this is 

what you've come up with.  Now, National Council Teachers of English, obviously one of the most 

reputable professional organizations out there right now, my old professional organization because I was 

an English teacher.  They've been kind of having this conversation, believe it or not, for about five years 

trying to redefine what literacy means in abundant connected network world.  And I think that they've 

done some pretty interesting work around it.  They just did a refresh on this about -- well, I think it was in 

February and I think they're going to be constantly kind of updating this every year or so.  But what they're 

suggesting here -- and I'm going to kind of pick through these one by one, but what they're suggesting 

here is that literacy relies on technological fluency these days, that it's really hard to be literate if you're 

not technologically fluent and literate.  That literacy is now defined in the context of technology, that if 

you're not -- if you're only defined as literate in the analog paper kind of 20th Century sense, you're not 



really literate.  And that's a pretty big push still for a lot of people who have not kind of embraced, let's 

say, the ways that technology can help us access information and stuff.  So, I like the -- I really like the 

introductory piece of this and it says, you know, because technology has increased the intensity and 

complexity of literate environment.  There's no question about that and it's the web.  I mean, more than 

anything else it's the web that has created these changes, but because those environments are now 

much more complex and much more intense, abundance is an intense thing when you're trying to figure 

out how to deal with it all, you know, when you're really try to get in there and figure out what's good and 

what's not good.  The 21st Century demands that a literate person possess a wide range of abilities and 

competencies, many literacies and then I love this English -- very English teacher sentence where they 

say, these literacies are multiple, dynamic, and malleable, right?  What a great SAT word that is.  And 

malleable means changing all the time.  So what's literate today is not going to be what's literate 

tomorrow and we have to be okay with that.  This is -- this environment that we're in right now, nothing is 

set in stone, nothing is going to exist as it is for a long period of time.  And so, we constantly have to be 

rethinking how we define a lot of this stuff especially literacy.  They're inexplicably linked with particular 

histories and life possibilities and social trajectories of individuals and groups, there's no way you can 

separate the fact, you know, that your life history informs your literacy, that who you are is a lot about 

what your literacy is, but active successful participants in 21st Century Global Society must be able to do 

these things.  Now, don't get depressed if you read those bullets and don't feel very literate.  I actually am 

fairly good friends with the president of NCTE and I asked her one time.  I said, you know, "Those bullets 

are pretty heady things."  I said, "I'm not sure there are lot of people that can actually pass that test."  And 

she was like, "Absolutely."  You know, she said basically 95% of kids who graduate from any school in 

this country are illiterate by this definition.  And I would probably guess that's probably similar for 

teachers, too.  And again, please don't hear me throwing anybody under the bus here, okay?  You live at 

this weird moment that literacy is changing really fast and no one's blaming anybody if this looks 

challenging.  Anyone not challenged by this, by the way?  Because if you're not challenged by this, there 

are other sessions going on right now that you would probably much rather spend your time in.  I'm 

challenged by this.  And I've been doing this for 13 years.  I mean, I've been -- I've been learning in 

networks now online for 13 years and I still look at this and go, "There's some stuff here that I got to work 

on definitely."  So I don't want to spend a lot of time in this but I think it's interesting to pick through these 

and to kind of see what they really look like.  So the first one is fairly easy, right?  Proficiency and fluency 

with the tools of technology and, you know, that doesn't mean that you get rid of pen and paper, but it 

means that you maybe aren't so reliant on pen and paper.  That you move to a more digital kind of 

construct when you're doing your work.  That you feel comfortable picking up your phone or picking up an 

iPad or picking up a computer and, you know, storing things and creating things and working with that 

technology.  Fluency is an interesting word, isn't it?  You know, what does it mean to be fluent with 

technology?  Who was it that asked me if I was still fluent in Swedish, right?  When you think about that, if 

you're fluent in a language, that means you know all the words, right, that you can communicate clearly, 



consistently, whatever else.  Fluency with technology means that if you don't know all the stuff you have 

the disposition to learn it, right.  That you can hack it out, you can -- you approach technology in a way 

that doesn't make it daunting to you, you know, you feel comfortable with the challenge of that.  So -- and 

I love the fact that they put that first.  That's number one and they did that on purpose.  I know a couple of 

people who are on the panel too who kind of put these together and they said we wanted to put that 

upfront.  That the rest of this stuff really, if you're not dong it in the context of technology then you're not 

seeing that 21st Century literacy piece that they're talking about.  So, you know, how do we help kids and, 

you know, we look at kids then we think, "Well, they're fluent with technology."  Marc Prensky has this 

digital immigrants, digital native's thing and I hate it, because it's too simplistic, you know, it's just too 

easy.  Kids are more comfortable with technology.  I think that that -- everybody wouldn't agree with that.  

It's just a part of what they do.  I'm not convinced, however, that they are natives to learning with 

technology, you know, to really connecting and to really being able to do profoundly, you know, to amplify 

their intelligence.  I mean, if that's the goal that we set for technology to help kids amplify their potential, 

which is the goal I think we should set. 

AUDIENCE MEMBER: I would use the example, teenagers are very comfortable with looking at YouTube 

videos, actually sitting down and creating quality YouTube videos which is proficiency… 

WILL RICHARDSON:  It's a different step. 

AUDIENCE MEMBER: Yeah. 

WILL RICHARDSON: Yeah.  And the key word there is quality.  Right?  You know, give me 10 seconds, I 

can create a YouTube video, you know.  So just pushing a couple of buttons on my phone and uploading 

it to YouTube.  It's not hard to make a movie.  Quality though is the key.  I think that Vine, do you know 

Vine, the app?  Have you heard of Vine? 

AUDIENCE MEMBER: Yes. 

WILL RICHARDSON: The seven-second video.  Okay.  So I've actually seen some really interesting 

creative seven-second videos.  My kids aren't taking them, you know what I mean?  My kids are just 

going [makes noise] you know, but you look up some -- look up examples of seven-second videos.  

There's some kind of interesting creative stuff that's happening with that.  So you're right, there is a 

difference between those things and I'm not even just talking about using the technology to make stuff, 

but I'm talking about when you amplify your potential, what that means to me is that's that continual 

learning thing, you know, that's that continual kind of connection that you have that allows you to pursue 

your passions even more deeply.  So kids, yes, social media with kids, not a problem, no -- anybody 

know of any school that teaches kids how to do Facebook or Instagram or Snapchat or any of that stuff?  

There's nowhere in any curriculum I found anywhere in any school that deals with teaching kids how to do 

social media.  In fact, just about every school I go to, it's don't do social media, right?  Turn it off, let's not 

do it in school.  But there's a big difference between social media and learning media, I think, you know, 

and learning with the media.  And that's where we come in.  We have to be proficient in terms of learning 



with technology, because I just don't think kids have a lot of models for that.  Is that me?  Okay.  I thought 

we were in school there for a second.  It sounded like a bell, time to pass.  I was in a school yesterday 

where right in the middle of my presentation [makes noise] and I was like "We're in the school.  So you 

got -- yeah, I agree, you know, I think that there's a big difference there and -- but it becomes difficult for 

us if we're not learners with technology, you know.  I mean, most of us are probably consumers with 

technology, but that's -- I think there's a difference between that and then really connecting with other 

people, creating really meaningful stuff, putting it out there in the world and continually learning.  Okay.  

Now, it gets interesting.  So that's the easy one I think, to be honest with you, proficiencies and fluencies 

with technology.  I mean -- and by the way just one comment about that, we have to get out of the mode 

of waiting for the workshop, you know, for professional development, when it comes to learning 

proficiency with technology.  I always remember -- I've seen a number of very young kids get iPads.  

Have you ever seen really a young kid get an iPad?  Guaranteed you've never seen that child look at the 

iPad go, "This is so cool.  When is the workshop?"  Right?  That doesn't come out of their mouths, yet I've 

seen lots of adults who get iPads and go, "This is -- who's going to teach me how to do this?  Who's going 

to teach me how to learn this?"  And this is going to happen if we're more of a four-year-old mindset now, 

you know, all of us have to be willing to pick it up and just figure it out.  And there's nothing, there's no tool 

-- you know that color wheel I showed, those hundred of tools?  There's not a tool on there that you can't 

learn on your own.  There's not one.  You just go to YouTube and you put in the tool's name tutorial, and 

it'll come up, and many of those tutorials are done by kids, you know, showing you how to do stuff.  So, 

that's number one.  But now it gets kind of interesting because now the question becomes how do we 

build these kind of connections that are cross-cultural number one, which is interesting, but then have this 

meaningful purpose to solve real problems.  So we're not just connecting with other people for the sake of 

making a connection, "Oh, I can check off Germany, I can check off Brazil," like, you know, I'm connecting 

with all these people from around the world.  That's not the point.  It's not a -- it's not a Bingo game.  It's 

connecting with them and then doing some stuff with them, doing some real work with them.  In a lot of 

schools, the most interesting part of this where the -- where the failure is, is here and, you know, there's 

not a lot of cross-cultural stuff going on in classrooms, because the cultures aren't very diverse.  I mean, 

I've been to hundreds of schools in this country and I could probably count on two hands the numbers 

that I would say that's a diverse culture in terms of, you know, the racial make up and whatever else in 

those schools.  So, how do we use technology?  If NCTE says cross-cultural connections are required for 

you to be literate, how do we do it?  Why do you think they are by the way?  Any guesses as to why they 

put in cross-cultural connections? 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: Yeah, I mean, yeah, it's not a hard question, right?  Because the kids that we have 

in our schools right now are absolutely going to be working with people from literally around the world in 

all time zones whatever else.  And they have to become comfortable and they have to become really 

good at understanding how to work in those contexts and they don't get a lot of practice.  You know, for 



the most part, they don't get a lot of practice in their face-to-face worlds in doing that.  So we have to 

figure out ways of doing that.  The other part of this though is, you know, this part, to pose and solve 

problems collaboratively.  So it's not just a question of working with other people to solve the questions or 

to answers to questions that they've been asked to answer.  It's to pose the questions as well.  To pose 

them, to be the ones that come up with the questions and this word right here, basically, speaks to this 

whole idea of inquiry-based learning.  That it's not just project-based learning but it's inquiry-based 

learning where kids are coming up with their own questions, meaningful questions that they have an 

interest in answering, that they have a real desire to figure out and then to solve those questions, to 

answer those questions collaboratively with other people.  That's a pretty high bar, you know, and if you're 

saying and they are, that that's literacy, that's a high bar.  There is not a lot of that happening in most 

classrooms where kids are the ones that are posing the questions, not us, but they're asking questions 

that we don't know the answers to as teachers.  Now, I guess I'm assuming most of you are teachers.  

How many of you are teachers or work in schools?  Oh, there you go -- oh, I was going to say since the 

rest of you are parents or what else do I have in the room just so I know, might have been good to ask.  

What? 

AUDIENCE MEMBER: Speech language [inaudible] 

WILL RICHARDSON: Okay. 

AUDIENCE MEMBER: I work with the [inaudible] 

WILL RICHARDSON: Okay. 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: Okay.  So hopefully, you know, you can find your own context in what I'm saying 

because if I've got seven different groups here I'm not going through seven different ways of thinking 

about it but you know -- you know what I'm saying, right?  You can apply what I'm trying to get across 

here to your own context, but it is that idea that, you know, ownership of problem solving is a huge shift 

regardless of where you are in terms of helping kids or adults or whatever else, become more literate 

learners in this -- in this world.  Now, this one -- how many of you right now could I go online and Google 

your full names and find you?  Cool.  All right.  Great.  How many of you would I find really good stuff?  

Oh, that's a -- so again, I really like this one a lot.  I like all of these, but I like this one a lot too because it 

suggests that, you know, we all are going to have to be more transparent.  We're all going to have to be 

more comfortable with being transparent in our lives right now.  The odds for my children at least or that 

they're going to be Googled on a regular basis.  They're going to be searched for on a regular basis 

online.  Certainly future employers are going to do Google searchers -- Google searches of them.  Maybe 

college admissions officers, variety of other people.  Futures mates -- I tell my kids this all the time, you 

know, when you meet somebody and you're going to enter into a relationship, you better do a Google 

search, right, and try to figure out who those people are.  And the same is going to happen to them, too.  I 

mean that's the reality of the world.  So what we have to think about is -- so, how do we design and share 



information for those global communities?  How do we get to the point where we can really look at 

creating something and putting it out there in the world and owning it?  And that's a key part of it, owning 

it, putting our full name on it.  I like to -- the schools that I work with, I tell them, how can we get to a goal 

that says, "Every student who graduates on graduation day will be Googled well under his or her full 

name."  How do we get there?  And first it takes a little bit of a conversation to get buy-in on that.  You 

know, because we have to have the safety conversation.  We have to -- you know kind of go through that 

whole process.  But at the end, most schools that sign up for that find it a very interesting conversation as 

to how you scaffold that in.  And by the way, that process starts in kindergarten.  You get that, right?  It 

isn't -- let's do a capstone project when kids are in senior year so they can get some up online.  It's about 

how do we help kids develop a healthy, safe, ethical profile and presence online?  That includes building 

really good stuff and sharing it in authentic ways.  So super awesome Sylvia, right, there -- she's like the -

- that's the Holy Grail.  That's -- she's just got this amazing presence online that's universally positive and 

creative and whatever else.  I'm going to talk a little bit more about this one in a second.  So, I'm going to 

skip this one for a second.  This one, the multimedia text one, how many of you have a video of that is of 

quality that you've created and put online?  Okay.  So we're all illiterate, right?  This is a hard one, you 

know, but here's the deal, you know, a billion pictures being shared every day next year and tons --five 

years of video every 24 hours going up just on YouTube.  We are moving into a much, much, more 

multimedia society, a much more multimedia learning world.  There was a really interesting article by a 

guy by the name of Nick Bilton in the New York Times a couple of weeks ago where he said that pictures 

are basically changing, literally changing the way that we communicate.  Our ability to capture and to 

share and, you know, to spread all these kinds of images around is absolutely changing our -- the way 

that we communicate and has huge implications moving forward.  It's a -- it's almost easier in many ways 

to cross geographic and culture barriers with pictures if they are contextually appropriate.  So, I'm not 

saying it's not complex but there's some really interesting kind of thinking around that as well.  So we 

have to be fluent in multimedia, that's a part of literacy now.  We have to able to create things and to 

share those things and to analyze and evaluate them, too.  I always bring up -- I wish could -- I got to find 

it.  I just to have the buckle down and try to find it but there was guy in university in Toronto who had a 

Media Studies class and he said to his students, "I want you to, in groups, try to create a viral video and 

basically you will be graded on how many viewers you get on that video on YouTube within one week.  If 

you get a thousand or more, you get an A.  If you get 500 or more you get a B."  You know what I mean?  

I don't know exactly what the scale was but it was something like that.  So this one group basically put 

together this video.  It showed these parents pushing a stroller into the park and they took the baby out 

and they're kind of playing with it and they set the baby down.  The baby was crawling across the grass 

and the parents were kind of talking and doing some other things.  And all of a sudden, you saw this like 

shadowy thing on the back ground and all of a sudden you saw this big bird and it was flying in the 

background and it swooped around and then it came down and it snatched the baby up.  And basically, 

started trying to fly away but it -- that baby was too heavy, so, dropped the baby and the parents were 



running, screaming and all, chaos and everything broke loose.  Three million views in one week.  Three 

million views -- baby picked up by huge eagle or whatever it was, right, just went viral.  And it was -- they 

said that it was just fascinating to watch how it happened, you know, like the first -- they just posted it on 

YouTube, didn't do anything.  Just sat back and watched and as YouTube does, it just, you know, 

randomly just posts stuff up to the homepage and stuff.  So somebody saw it, clicked on it and went 

Twitter, "Oh, my gosh, wait till you this video."  And then it got to a hundred and then it got to 500 and 

they went to bed and it was like 500,000, they woke up the next day, it was like two and half million.  I 

mean, it was just this really crazy thing, fake the whole thing.  They just faked the whole bird thing, right? 

And the other really interesting thing was that they were basically exposed by this other guy who has no 

life who downloaded the video and went through it frame, by frame, by frame, by frame and found one 

frame where all of a sudden, the bird disappeared, and then on the next frame, it was back again.  So he 

said, "At that moment, I just knew that they had been putting this bird into the frames."  They had been, 

you know, like putting it into the video because they missed one frame, so, it was great.  So then there 

was this whole big deal on, you know -- but anyway, you know, it's all in here.  It's not just being able to 

create it, it's being able to look at it and say "Oh, this is real or this isn't real or," you know, and that's hard 

to do these days.  It's getting harder and harder to do these days.  Will [inaudible] that's what my kids call 

me.  So anyway, it's this idea that, you know, that multimedia is definitely a part of it and then the ethical 

piece.  So I have -- I don't think I mentioned this in the keynote, but I read the New York Times online and 

the Times wants me to pay after I read 10 articles a month and it's this paywall thing that a lot of 

newspapers are doing.  But I don't really need the Times to get my news anymore.  I mean I can get, you 

know, Al Jazeera on my phone if I want.  I can watch video.  I can watch live television news from all 

around the world.  So, we can have an ethical conversation about the fact that I have five browsers on my 

machine and then I now have get 50 free articles a month instead of just 10.  I'm not sure how, you know, 

if I could justify that, but I feel like, well, on some level they, you know, they're giving away or they're 

competing with free.  So, I want to see more articles.  I just open up -- if I -- if I get the message, you've 

reached your 10, I just open up another browser and I go look at the 11th one in that one, and then I go 

through -- until I get to 20 and then I open up a different browser and I do that.  So I'm not sure that's a 

really horrible ethical lapse.  I'm sure it's somewhat of an ethical lapse but let me ask you this, so, what's 

cheating now online?  What's plagiarism?  How do we define that?  Why wouldn't we be giving tests and 

saying to kids use your networks to answer this problem, right?  Is that cheating now or is that kind of the 

expectation because that's exactly how would they do it in the real world, outside the school.  If you gave 

them a problem to solve -- if you give me a problem to solve, you say you have to solve this problem and 

then you say do your own work, I'd be like, "What?  What are you talking about do my own work."  There's 

no way, I would reach out to my community.  I would reach out to my network.  I would try to solve that 

problem with the other people who are smarter than I am.  And my ability to find those people and 

connect with them and collaborate with them and do all this type of stuff, I mean, that's part of what we're 

talking about here.  So those are pretty interesting.  So I'm just curious which one of the six do you think -- 



and I really haven't talked about this information one.  But you can kind of get the idea, you know, it's like 

manage -- if we have all these different sources and streams of information that are coming in, how do we 

mage it, how  do we organize it, how do we find it, how do we know it's good, what's not good, all that 

kind of stuff.  Do any these look particularly daunting to any of you?  If you're willing to share -- yeah. 

AUDIENCE MEMBER: Well, I think for me [inaudible] a lot of technologies connect through network 

[inaudible] 

WILL RICHARDSON: Uh-huh. 

AUDIENCE MEMBER: And they've been sharing resources and what I find for me -- like I'm more of a 

headlines girl. 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: I'll share resource but not read it, and I find that sometimes… 

WILL RICHARDSON: You'll share a resource but not read it? 

AUDIENCE MEMBER: Right.  Right.  So I'm just like this looks interesting like, you know… 

WILL RICHARDSON: So you won't read it? 

AUDIENCE MEMBER: Or resource -- well, like not on purpose, it's just I'm going to the next thing. 

WILL RICHARDSON: Got it. 

AUDIENCE MEMBER: So it's not on purpose that I won't read it, but I find that with all the information I 

get, if I were to sit down and read everything, it would just be very… 

WILL RICHARDSON: So let me ask you this.  So, where do you get the information from? 

AUDIENCE MEMBER: I get it from my network. 

WILL RICHARDSON: Yeah.  So… 

AUDIENCE MEMBER: From people who made them or… 

WILL RICHARDSON: So I'm not going to put words on your mouth, but I'm assuming you kind of trust the 

people in your network to have made good choices about… 

AUDIENCE MEMBER: Okay.  Right. 

WILL RICHARDSON: …the things that they shared with you, so maybe you don't have to read it in order 

to share it out to other people. 

AUDIENCE MEMBER: Yeah. 

WILL RICHARDSON: Yeah.  And I mean I think that that's -- that's a lot of a way that I think about it too.  I 

agree.  There's some stuff that I basically just scan but I'll share it out because it came from someone 

who I trust and I say, "Well, if, you know, if Carl thinks this is really interesting," and I just didn't give it a 

quick look, I go, "Well, that's pretty cool," and I'll share that out to my network as well.  Yeah.  That's a 

great point.  So what looks daunting? 



AUDIENCE MEMBER: The ethical theses, I know in our district, we don't really teach digital citizenship, 

we don't teach civics anymore… 

WILL RICHARDSON: Really? 

AUDIENCE MEMBER: …or even civility and I just -- I find it interesting because we have a few teachers 

who will sign like develop a mock Facebook page where you can talk yet we've never instructed the kids 

and, you know, what is that?  How do you develop the same Facebook page? 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: And I just feel like there's, you know, younger teachers are jumping on these 

resources about we're not teaching kids of digital citizenship first… 

WILL RICHARDSON: Uh-hmm.  Uh-hmm.  Yeah.  And I think that safety piece is kind of folded in there, 

you know, even if -- even though they don't say safety, I mean, certainly bullying and things like that are 

folded in there as well.  The interesting thing about that is, you know, when they -- when people talk about 

digital citizenship or they talk about digital literacy.  Most schools try to attack that as like a four week unit 

in the second half of 8th Grade or something, you know, and it's really not.  It has to be something that's 

just totally scaffold in to the K to 12 curriculum, where kids in 1st Grade are starting to grapple with some 

of those questions, you know, like, well can you do this or can't, you know, should you do this or that kind 

of thing and teachers need to be able to model of that as well.  What else looks daunting?  Yup. 

AUDIENCE MEMBER: I think teaching both my students and their families the analysis of the [inaudible] 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: Able to analyze -- as to it's accuracy.  I get e-mails on a daily basis for example 

my parents go -- send me these crazy articles about cures for autism. 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: What do you think about this? 

WILL RICHARDSON: Yeah.  That's interesting. 

AUDIENCE MEMBER: Yeah.  I can't get a fact the -- in fact that I know people who work for parent 

[inaudible] and they -- I'm going ahead of them and that they're, you know, what's that page that -- that 

how come they do that without this tools and some of them are most proud of the fact that they don't use 

technology.  I just -- I don't get that, you know.  It's… 

WILL RICHARDSON: Yeah.  Well there is this kind of -- there certainly is this kind of push back against, 

you know, technology in many circles in education and… 

AUDIENCE MEMBER: That's all the relationship in relation to the relationships. 

WILL RICHARDSON: That's right.  As if you can't have relationships using technology. 

AUDIENCE MEMBER: All right. 



WILL RICHARDSON: I mean…, I have great relationships in my network.  People who I never see but 

who I connect to using Skype, using, you know, all sorts of stuff -- hangouts, whatever.  I mean, I never 

see them in my physical space but that doesn't mean I don't care about them.  I mean -- and that I don't 

know about there lives.  I can't -- you know, I name -- I can name their children.  I know some of them, 

when their birthday's are, you know, and I've seen them maybe ones or twice in my life.  So -- yeah.  I 

hear you.  And that is kind of an interesting -- it's kind of an interesting situation when people get prideful 

about the fact that they don't use technology and I'm like, okay.  Yeah.  What else?  Someone else raised 

their hand.  Yup. 

AUDIENCE MEMBER: Well these are English teachers and I'm wondering why there's no reference to 

being able to create effective and persuasive pieces in English and being able to read effectively at a 

certain level in English to be able to access all of this technology and I say that in the context that the 

conference that we're at that includes students with disabilities and many of them are… 

WILL RICHARDSON: Sure. 

AUDIENCE MEMBER: …get lost along the way in terms of… 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: …developing skills in English and what I'm seeing is that they can't even compete 

at the first bullet because they can't read the things that are online and analyze them… 

WILL RICHARDSON: Yup. 

AUDIENCE MEMBER: …and filter them and do all those things.  So I'm wondering why as teachers of 

English there's not some sentence -- fluency in English as a language, I think. 

WILL RICHARDSON: Yeah.  I think that's a fair critique and I'm not sure if they simply assumed that or… 

AUDIENCE MEMBER: I think that's a bold assumption. 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: That isn't… 

WILL RICHARDSON: Yeah.  I agree.  I think that's a fair critique.  Absolutely.  I have a feeling that they 

probably just assumed that those kinds of basic literacies are there and that this is the kind of augmented 

definition of literacy and I totally understand your point that for a lot of kids and not just kids at this 

conference but kids in Camden and kids in, you know, Pittsburgh and lots of places who don't necessarily 

have special needs but just have never been able to -- haven't had the training, haven't had the 

opportunity to learn, to read in an early age, you know, and been read to. 

AUDIENCE MEMBER: Out of significant disadvantage, before they even get to this bullets because they 

can't do anything… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: And do… 



WILL RICHARDSON: And so I -- I'll be the first to admit that my understanding and knowledge of the 

assistive technologies and, you know, the types of students that you guys deal with is not the greatest.  

Do you think technologies are helping to level that playing field a little bit though?  I mean, do you -- and 

just -- it was interesting, to me, just watching some of the kids as I was giving that presentation and the 

technologies that they were using, much of which I had never seen before and I've -- and it's been weird 

because I've actually talk to a few people in the last week or so who work with blind kids, who work with 

deaf kids and have said that the technologies were very interesting now in terms of what's possible.  So is 

that -- would that be accurate?  I'm learning here.  I'm, you know, I'm asking generally that question. 

AUDIENCE MEMBER: It was possible but you can't access what's possible if you can't deal with 

language itself.  So saying you're -- let's just use your example of a person who's deaf.  If that has leveled 

the playing field for you, so you cannot communicate with people through technology, through the -- let's 

say internet. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: But you can't -- when you type your English statement, it does not type out that 

you're an intelligent person… 

WILL RICHARDSON: Right. 

AUDIENCE MEMBER: …because the way you type it is maybe second grade. 

WILL RICHARDSON: Yes. 

AUDIENCE MEMBER: So people are making decisions about your IQ and your intellectual capability 

where they never could before because you could go and work in a warehouse and compete with 

everybody else physically and now you can't because you can't -- you --intellectually you can do it but 

nobody has brought you to the level of capability in the English language… 

WILL RICHARDSON: Yeah.  So… 

AUDIENCE MEMBER: …so there's that distinct requirement here that's missing that a lot of our kids… 

WILL RICHARDSON: Yeah.  Totally. 

AUDIENCE MEMBER: …there's a gap for them. 

WILL RICHARDSON: I agree.  But I guess my question is, do you think that technology is -- have you 

seen technologies ameliorating that problem by helping kids who can't read or write -- are there 

technologies that are kind of getting them up to speed more quickly than in the past?  I guess that's my 

question.  I mean, are there -- I've heard --I hear from people lots of times that are certain -- like reading 

apps that are very interesting, that are very engaging to kids that pushed them through levels of reading 

faster than just using paper books, you know, digital text or an analogue text. 

AUDIENCE MEMBER: [inaudible] and we're not doing that. 

WILL RICHARDSON: Okay.  Yup. 

AUDIENCE MEMBER: I think there is if you can afford the technology. 



WILL RICHARDSON: Okay.  And that's another barrier.  Yeah. 

AUDIENCE MEMBER: [inaudible] and the time to be able to do it. 

WILL RICHARDSON: Yeah.  And look there's no question that there's a divide.  I mean, none.  I think it's 

been interesting that the Obama Administration has been talking about really trying to get connections -- 

higher --faster speed connections to all homes in the country.  That's happened in lots of other places in 

this world already, you know, where every home has basically fiber and has high speed connections but 

that hasn't happened here and that's the real problem. 

AUDIENCE MEMBER: I think too from my own experience working in the area of language.  Like I agree 

with you on things like dragging speed that… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: …that's highly clogged or kind of useless for kids who are language impaired… 

WILL RICHARDSON: Yup. 

AUDIENCE MEMBER: …because you're just going -- it's not going to help them and that in anyway. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: But what I have found is not so much programs or machinery that's been helpful -- 

the tools like the internet.  So for example if I'm working on problem solving and reading comprehension 

with my student and they're reading about Egypt, most of my students have absolutely the concept of 

what that looks like, what it's about -- okay.  We're looking at a particular -- Sphinx, let's look it up and 

now they have a visual. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: And they see everything around it and they can place it and that's every helpful. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: You know, they have this access to these information because otherwise they will 

just rewrite over it and totally misinterpret what they've read and keep moving. 

WILL RICHARDSON: And are these environments linked?  I mean, can they -- can they click on Sphinx 

and does that stuff come up or they have to do a separate search around it or what? 

AUDIENCE MEMBER: Well, I think it just depends.  That's what tool's you're using on… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: …in order to do it.  I mean, practically I mean -- it for reading a book online. 

WILL RICHARDSON: Uh-hmm.  Or -- yeah.  All right. 

AUDIENCE MEMBER: Yeah.  Who knows? 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER:  There's another problem.  The way the kids are talking online it's like this different 

language. 



WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: And some of them don't know the real way to write anymore. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: Because they've grown up now talking in this text world where, you know, just for 

an example, you don't capitalize an I and that's just a really small example but there is all this little 

acronyms and things and then… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: …when they go to write it out like they can't write out "You're," like, Y-O-U-

apostrophe-R-E.  They just now always just write "You're" or "Aloud," A-L-O-U-D, like they don't even 

have the conception of -- because they've been writing like this for so many years.  It's like typing with the 

fingers on the wrong keys. 

WILL RICHARDSON: Right. 

AUDIENCE MEMBER: They don't even know how to do that either because they grow up typing so they 

figure out themselves.  So a lot of kids that we're seeing can't type a sentence… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: …in correct English and so I'm just astounded that English teachers -- don't have 

somewhere on there as English teachers that we should be able to write sentences and read 

sentences… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER:…that are appropriately, grammatically correct in English.  Yeah. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: We're finding even our new hires can't write complete sentences at, you know, 

age 22 and 23. 

WILL RICHARDSON: Yeah.  I was going to say I'm not going to let see my text on my phone, but the 

difference is, is that I can write it standard--I can write it in a standard way if I need to.  And I think, you 

know, the texting --I think there's legitimate concern around the texting languages that kids use but on the 

other hand, we write things much different today from the way we wrote things a hundred years ago and I 

think some of this is evolutionary, some of this is just the language that's changing and it's going to 

continue to change in those ways.  I wouldn't be surprised if your becomes ur 50 years from now or 

something like that.  But -- and, you know, that's just not our comfort, my grandparents would freak if they 

saw a lot of the stuff, you know, the way I do things, the way I talk, like freak, I'm sure they would be 

[MAKES NOISE] you know, what -- so I'm just saying a lot of that is just changing.  But the interesting 

thing is, you know that whole texting language was created by kids and serves a really useful purpose for 

them, you know.  It has value.  That language has a lot of value not just in their lives but in my life too.  I 

mean, it -- you know, if I'm going to send a message to my kids and I'm on a phone, those shortened 



abbreviations and stuff, they come in very handy sometimes.  And so the difference is though, I can take 

it out of that context and I can communicate it in a different way as well. 

AUDIENCE MEMBER: I think we're in a time of transition… 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: …each leaning what -- what your vision… 

WILL RICHARDSON: Yeah.  No doubt. 

AUDIENCE MEMBER: …and where we are now… 

WILL RICHARDSON: No doubt. 

AUDIENCE MEMBER: …and it's been… 

WILL RICHARDSON: I hope we are. 

AUDIENCE MEMBER: Yes.  I'm assuming that that's -- that that's the truth… 

WILL RICHARDSON: That we're moving. 

AUDIENCE MEMBER: Right. 

WILL RICHARDSON: In some step.  Right. 

AUDIENCE MEMBER: But I think that it's the process of supporting students who need help with that 

transition… 

WILL RICHARDSON: No doubt. 

AUDIENCE MEMBER: …from the old to the new… 

WILL RICHARDSON: That's right. 

AUDIENCE MEMBER: …is part of the challenge of… 

WILL RICHARDSON: And -- yup.  And so two points on that, right?  That one slide that I had traditional 

and modern, right?  It is.  It -- we have to be able to do both but we have to be able to do this second one 

in order to help them transition to it.  We're… 

AUDIENCE MEMBER: When it's changing it's… 

WILL RICHARDSON: It is. 

AUDIENCE MEMBER: Because it's changing as we're teaching them. 

WILL RICHARDSON: And we have to… 

AUDIENCE MEMBER: Because it's changing that… 

WILL RICHARDSON: We have to be constantly learning it.  We have to be constantly learning it.  I mean, 

that is our role as educators, as parents, as whatever we do.  It's true.  If you're not constantly -- learning 

is not static, content, knowledge, skills, literacies are not static.  And they never have been but now the 

pace is really accelerating very, very quickly.  I mean, I'm not going to be alive to see it or to read it but I 

wonder what people in a hundred years are going to say about the first couple decades of this century, to 



be honest with you.  Because when you look at everything that's happened in the last 15 years or so, I 

mean, it's just mind boggling how the world has changed in terms of its ability to communicate, create.  

And most of it is because of technology.  And sadly, very little of that is happening in schools.  And so it's 

amazing to me how little of that is happening in schools still 15 years down the pipe.  Yup? 

AUDIENCE MEMBER: I think a lot of it too is, you know, finding the right place, you know.  I'm very 

fortunate my kids are in a cyber school that regardless of what the topic is, there's always links for--

optional links keep going for this, whatever you're interested in… 

WILL RICHARDSON: Right. 

AUDIENCE MEMBER: Where, when you are talking about Egypt, there are 50 links there that the kids 

could go into. 

WILL RICHARDSON: Right. 

AUDIENCE MEMBER: Or see what the culture is like, hear the Egyptian language, see them in video, 

you're -- you know, and it's not just a click-here-to-see-a-picture anymore, it's a 50 different links of way, 

variety for all these things. 

WILL RICHARDSON: Right. 

AUDIENCE MEMBER: And it's fascinating because my kids, you know, if they go through this and they're 

like, "Okay.  I get it."  But I'm not totally sure there's five links that interests her in particular for the style 

she likes to learn. 

WILL RICHARDSON: Uh-hmm. 

AUDIENCE MEMBER: And I think that that's -- the big thing is teaching kids how they learn so that they 

can say, "I am looking for something visual.  I need something hands-on.  I need something," you know, 

where--where they need a Youtube tutorial where it's step by step, here I am, I'm doing this, you get yours 

beside me to do it versus here -- here's something you just listen to, here's something it can show you, 

that if we teach kids what kind of learners they are, then they can find the better suited ways to learn that 

information. 

WILL RICHARDSON: So -- and you just -- I'm going to give you a little push, all right?  Because to me, 

what you just described is still pretty institutionally organized.  I mean, it's still somebody sitting down and 

finding those links and providing them to your kids.  So that last part that you said, she can find her own 

stuff.  That's the key, right?  If at the end of that process, she is better at finding it on her own, self-

organizing that, that's the key.  And from what I've seen, and I don't -- I haven't really dug into it a lot but 

from what I've seen in the cyber schools that I've looked at, that's -- it's -- you're right, there's a lot more in 

terms of resources and digital interactions and stuff but it's still pretty institutionally organized education, 

it's still -- you got to take this course, then you got to take this course, then you got to take this course, 

you got to take these tests, you know, at the end of the day, it's not that dissimilar from what happens in 

face to face but it's just more in a digital environment which I think is good but not the end -- you know, 

not the end step, not where we need to get which is really giving ownership of learning over to kids, really 



letting them pursue the things they have a passion for.  I'm amazed that we don't graduate more -- we 

hardly graduate any kids from any school, cyber or physical space school in this country that have deep 

mastery in anything that they've learned in school.  I mean, think about that.  You know -- and a lot of 

people say, "Well, that's what college is for."  And I'm like, "Why?  Why are they supposed to wait until 

college to develop some deep mastery abound something that they really care about?"  Their deep 

mastery occurs with things that they don't do in school, you know.  They -- and a lot of kids are masters of 

things that has nothing to do with school.  And why is that?  You know.  So it is this idea -- we still got to 

move to this kind of self-organized kind of environment and help kids really flourish in those environment.  

So, I mean, look, these are great conversations from the -- from the, you know, writing in digital spaces, I 

mean, and you know, I've used this.  This is kind of a few years old now but, you know, I think that writing 

and reading has absolutely changed.  I mean, look at -- look at trying to read this, look at all the links in 

this piece.  And this is just one.  I mean, you -- I can find thousands of things that are being published 

today that have hundreds of links in them.  This was so much different from reading it in the paper itself, 

in the newspaper itself, you know.  And so -- or, you know, you talk about basic reading and writing.  This 

is basic reading and writing now too, it's not just being able to figure out what these words say but it's 

being able to figure out what happens when I click on this link and what kind of information, if it's a Sphinx 

or whatever else, you know, how do I get back to where I was?  How do I not stop the flow of thought 

within that, you know, within this piece of reading?  If you're like me, sometimes I'll click on a link and then 

I'll start reading and click on another link and then I'll just click on it -- you know, before I know it, I'm like 

six clinks away -- clinks, clicks away from where I started and -- there's a real bad Hogan's Heroes, 

metaphor mentioned there but, I mean, you're showing your age if you're laughing at that one but -- I'm 

really tired.  But, you know, you get the idea, you know, it's different, it's just really, really different from 

writing in a -- in paper and writings -- and reading. 

AUDIENCE MEMBER: I think that the [inaudible] really -- I think a lot of teachers go over there and talking 

about -- the work at the end of the day about critical thinking, currently that information in doing it the 

incredibly -- what you're going to do with it, school projects, questions, you know, what do I bring to the 

table?  You know, where do I need to go to?  So it doesn't entail kind of like that reading and writing case 

but I think it really does capture the critical thinking piece of… 

WILL RICHARDSON: Yeah.  It's huge. 

AUDIENCE MEMBER: …learning, yeah. 

WILL RICHARDSON: It's huge, it's huge.  And so, do you know martinlutherking.org?  How many of you 

know this?  Stunning.  So Martin Luther King, you do a Google search, comes up number one here, I'm -- 

it usually comes up two or three.  Usually the Wikipedia article or the Nobel Peace Prize site comes up 

first but here we go, martinlutherking org.  So Imagine kids who are doing research on Dr. King and they 

do a Google search and basically, no kid goes past the top five, ever.  If it doesn't come in the top five, 

they're usually not patient enough to really go and dig down.  If it comes up in, you know, on the first page 

and its got a .org after it, kids think, "That's really good."  That .orgs are better than .coms, .orgs are non-



profits.  Ask your kids what .org means and they'll tell you, "Oh, it's, you know, it's better than .com 

because they don't take money or something."  I mean, they don't know that anybody can start a .org.  

And they look at this, you know -- and again, we're talking about critical thinking.  They look at Martin 

Luther King in the name of the site and I've had kids literally say, "Oh, he must own that site, that must be 

his site or his family's site."  You know, because its got his name in it and they think that, you know, he's 

got it.  So then they click on it and what really is interesting is this site is really marketed to kids, this is -- 

again, number one -- and by the way, let me go back really fast just to make sure we got the context here.  

This is number one out of sixty million results, okay?  Number one, so you come up, you know, attention 

students, Trial MLK Pop Quiz and you can download rap lyrics and you can do all sorts of good stuff.  

Down--download flyers to pass out at your school and all sorts of stuff.  And kids think they've hit the 

mother load of information about Dr. King but then they read over here, their FBI bugs reportedly picked 

up 14 hours of party chatter, the clinking of glasses, the sounds of illicit sex including King's cries, "I'm F-

ing for God and I'm not a negro tonight."  Now, you know, if kids are not critical thinkers, if they -- if they 

read that and they don't go, "Wait, that doesn't quite," you know.  So that's number one but if they don't 

know -- if they do kind of get like, "Well, that doesn't sound quite right."  But they don't then know how to 

figure out who owns this site and what the agenda is of those people who own the site then they're 

illiterate.  So, if I ask you how can you figure out who owns martinlutherking.org?  Anyone know how to do 

it? 

AUDIENCE MEMBER: The first thing I would do is go to the bottom of the page and see what kind of like, 

you know… 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: …orgs or… 

WILL RICHARDSON: So in this particular -- in this particular case you can get it here but in a lot of places 

you can't.  That's why I asked if you know -- do you know how to find out who owns this?  Who has 

registered this site? 

AUDIENCE MEMBER: Can't you go to like one certain site or the [inaudible] 

WILL RICHARDSON: Yeah.  Okay. 

AUDIENCE MEMBER: …domain in public. 

WILL RICHARDSON: But all of your hands should have gone up, that's my point.  You should all know 

how to figure out who owns the website and what the agenda of those people are.  You can go to a site 

called Whois, just -- if you just Google Whois one word and basically you can come to any of these -- it 

doesn't matter, just click on one and there's a site "Search the records" so you can just put in 

martinlutherking right here .org -- did I spell it right?  I don't have my glasses on, is that right? 

AUDIENCE MEMBER: No, because it's got Ling. 

WILL RICHARDSON: Martin Luther Ling.  How's that?  Does that work?  Okay.  So you just hit search 

and did you know this?  That you can do that with any website and you can get all the information on who 



owns it.  When they -- when they registered it.  What their address is, their fax number.  So here it is 

ironically his name is Don Black.  He's from Stormfront, the White Aryan Nation.  It's a white supremacist 

group down in Palm Beach.  And basically when you go back and you look at the martinlutherking site if 

you did as Michael suggested and go down to the bottom here and you click on Stormfront, this is what 

you get "White pride worldwide" and the only reason that they decided to create this site -- and this is 

really scary stuff by the way.  This -- really scary stuff.  The only reason they created that site is to get rid 

of the Martin Luther King they have it, that's it.  Now, again I just want to -- I know I don't even need to say 

this, 60 million results, number one.  You can't tell me there aren't thousand of kids who are clicking on 

that site and using it as research because they don't think critically about the things that they're seeing 

online.  Yup? 

AUDIENCE MEMBER: I -- I mean this is the question I've always had.  How or what decides which one 

comes up? 

WILL RICHARDSON: Oh, that's another one so how -- who knows?  How did -- how does Google decide 

what comes up first? 

AUDIENCE MEMBER: Slope case and… 

WILL RICHARDSON: What? 

AUDIENCE MEMBER: … [inaudible] 

WILL RICHARDSON: Nope. 

AUDIENCE MEMBER: The Search Engine Optimization. 

WILL RICHARDSON: Nope -- well, SEO stuff yes but Search Engine Optimization is putting the right 

words on the page but there's something that's more important in what comes up. 

AUDIENCE MEMBER: Many times it's Google. 

WILL RICHARDSON: Nope.  It's going to cost you… 

AUDIENCE: [inaudible] 

WILL RICHARDSON: …it's going to cost you five bucks to get the answer I'm using -- I'm going to collect.  

Okay.  So, the deal is pretty much -- I can't believe I'm looking at a white board thinking that I'm actually 

going to use this but -- I haven't done this in a long time.  I'm going to just be very professorial here, you 

know, and just step back.  So, basically if this is your web page right this is MLK.org and this is the Nobel 

Prize page which comes up third, right?  The reason that Martin Luther King comes up first is it because -- 

is because it has more incoming links from different sites out there on the web than the Nobel Prize has, 

right?  And there may be sites that link to both, you know, that they have links on them.  So, there's 

another page out here that has these links, one goes here, one goes there.  This one maybe only has one 

link going here.  So, you get the idea?  So, what you'll see a lot is spammers, spam pages with nothing 

but links on them out there because Google counts up well it says "All right.  You know what we've got a 

hundred links coming in from out there in the world to Martin Luther King and we've only got 50 coming in 



from the Nobel Peace Prize or to the Nobel Preace -- Peace Prize site so that must mean that this has 

more legitimacy than this.  Now, subject to spam absolutely and Google does a fairly good job of doing 

that but okay so why -- who then -- here's the other question then, "Who then is linking to this site that 

drives it up in the search results, do you think?"  Any guesses? 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: Huh? 

AUDIENCE MEMBER: Stormfront. 

WILL RICHARDSON: Well, Stormfront and other White Aryan Nation site sure but there's another group 

that is linking to this site that drives it up in the search… 

AUDIENCE MEMBER: The kids. 

WILL RICHARDSON: Not kids. 

AUDIENCE MEMBER: Advertisers. 

WILL RICHARDSON: Not advertisers. 

AUDIENCE MEMBER: People against the site. 

WILL RICHARDSON: Not people against the site.  They wouldn't be linking to it if they were against the 

site.  Teachers who are using it as an example of information literacy problems online. 

AUDIENCE MEMBER: Oh, no. 

WILL RICHARDSON: And you can go onto Google and you can do a search of all the sites that are 

linking to a particular page and you'll see it.  Libraries, classrooms, all sorts of stuff like that.  So, you're 

talking about irony, right?  Here it is the people that are lifting that search result up in the world are the 

people who really don't want it to be there so. 

AUDIENCE MEMBER: So, it goes in the same forum? 

WILL RICHARDSON: With what? 

AUDIENCE MEMBER: Same forum online.  It came up like when you Googled his name. 

WILL RICHARDSON: I don't know. 

AUDIENCE MEMBER: There's like a -- like a slander -- like kids [inaudible] 

WILL RICHARDSON: Yeah, maybe. 

AUDIENCE MEMBER: …system… 

WILL RICHARDSON: I wouldn't be surprised. 

AUDIENCE MEMBER: …and they came up like with a crude definition when you type like his last name 

and never have people -- I guess people link into it. 

WILL RICHARDSON: Yeah, so -- and that's not going away.  My -- let -- that's beyond -- let's be clear, 

that stuff's not going away.  The, you know, if we're going to put it in terms of crap detection there's going 

to be crap on the internet forever.  So, the question becomes, "Can we detect it?  Can we figure out what 



is and isn't crap?"  Now, again this to me is where my network comes in and plays a big role just like you 

suggested it did for you too.  I trust the people in my network to do a lot of that filtering and they trust me 

to do a lot of that filtering, you know, and I get called on it fairly regularly probably not -- regularly meaning 

you know once every couple of weeks I'll post a -- and I post a lot of links on twitter things that I read.  

And I posted this one thing, I can't remember what it was but someone came back on twitter and said, "I 

call BS on that page."  And basically they said that's just an advertisement, it's just an advertisement for 

that particular product and when I went back and looked at it I was like, "You know what?  They're right."  

It was a -- it was a Forbes article I remember that but I can't remember what it was on but basically 

someone just said that's crap, you know, that was just written in order to promote that particular product 

and they probably are an advertiser on the magazine and, you know, so it's complex, you know, it's not 

easy to see that stuff.  And the less kind of acumen that we have to do that critical thinking and to look at 

pages in that way the more we can be fooled.  And that means that anybody with a little bit of money and 

a little bit of web sense -- they don't have much web sense, can put stuff up, drive it up in the -- in the 

rankings and if you don't know what you're looking at, that's a problem.  Yeah? 

AUDIENCE MEMBER: Are all the called sub link -- search engines, I'm assuming they're not all doing the 

linking, right?  That's how they all do it… 

WILL RICHARDSON: Wait… 

AUDIENCE MEMBER: …they're like Yahoo. 

WILL RICHARDSON: There are other search engines, what?  You know, that's a great question.  I don't 

know how Bing does it.  I mean Google is still the 800 pound gorilla here.  Is there anybody who uses 

another search engine beside Google? 

AUDIENCE MEMBER: Bing. 

WILL RICHARDSON: Do you -- do you like it? 

AUDIENCE MEMBER: Yeah.  No problem. 

WILL RICHARDSON: Yeah, if it wasn't for the name.  I mean I keep thinking White Christmas, you know, 

but… 

AUDIENCE MEMBER: That's why -- I use Yahoo but I used -- I used everything. 

WILL RICHARDSON: Yeah.  But Yahoo -- so interestingly, when all this stuff started Yahoo was a very 

different type of search because Yahoo is basically a subject search not a word search.  Right? 

AUDIENCE MEMBER: Uh-hmm. 

WILL RICHARDSON: Google minds words.  It looks for key phrases and that's why I use it all -- I mean, I 

just find it invaluable because if I'm looking for a particular word or phrase, I just put it in there and, you 

know, that's what you get.  With Yahoo it used to be and -- I have not used other search engines very 

much.  I played with Bing for a little while but I didn't really like it, I don't know why but -- I don't know, 

that'd be interesting, yeah.  I mean we could do it real fast.  You guys aren't going anywhere right? 



AUDIENCE MEMBER: I'm going to grab a Coke. 

WILL RICHARDSON: Let's look up Martin Luther King Jr. on Yahoo and see what comes up.  There it is.  

So I'm guessing they probably do it similarly and, you know, to be honest -- to be totally honest with you, 

the reason that may have come first on my search engine -- yeah, on Google, is because I'm logged in to 

my Google account and Google knows that I've searched for that page a number of times in present -- not 

-- they don't know that I've done it in presentations but they know that I've searched for it so they will 

personalize that result and you know that about Google too.  That's a part of literacy too.  You have to 

know that if I'm in New Jersey searching for a particular thing and you're here in College searching you -- 

we're going to get different results because Google is going to know where you are and it's going to 

customize the results for you.  So it's similar.  And the algorithm is still similar but there are lots of different 

variations that are kind of built into that.  Google's -- Google knows a lot about you, if you use Google on 

a regular basis.  Google knows way too much about me.  I mean my entire life is Gmail, Google docs, 

hang-outs.  I mean, I use Google tools extensively in my work, right?  And so every time I make a click 

and I'm logged in to Google it's capturing it.  It knows where I go.  And I was okay with that up until a 

couple weeks ago when this whole NSA thing started happening, you know.  And now I'm kind of going, 

I'm not sure if I like that so much.  I'll show you one other thing about this too.  I don't know if I have it on 

here.  Yeah.  I think I do. 

AUDIENCE MEMBER: It comes up fifth on here. 

WILL RICHARDSON: It comes up fifth on here.  So it's still in top 10, you know.  This is, kind of, 

interesting too.  This is -- okay, we're, kind of, getting off-based here.  All right.  On this -- on the Google -- 

on the Yahoo search site, these are all -- this is wild.  These are all the entities that are attempting to 

capture information on me as I visit that site.  My IP address, you know, whatever it is.  These are all the 

people out there.  And it's not -- I shouldn't say that.  It's not just this site, it's today.  These are all the 

people who have attempted to capture information on me.  Kind of interesting.  It's a little bot called 

collusion.  And what -- basically, I have something else on here.  I just had this -- I just got this computer a 

couple of weeks ago.  I've upgraded it from my old one.  But there is something else on here where I can 

make that stop pretty much or I can make it really difficult for that to happen.  I don't know if that's it.  No, 

that's not it.  Yeah, anyway, I have to find that again.  But anyway… 

AUDIENCE MEMBER: There's no use for that other than making you paranoid. 

WILL RICHARDSON: That's it, yeah.  Just to make me paranoid.  Pretty much.  Okay.  So maybe we will 

get through the whole session here.  I don't know.  You guys are holding some great conversation.  So I 

want to show you Twitter.  So let's talk about that "Manage, Analyze, Synthesize Multiple Streams of 

Simultaneous Information" one, that one bullet that I didn't really get to very much.  Let's just talk about 

that a little bit.  So if you're not on Twitter, I think, I would humbly suggest, you probably want to be.  

Because, again, if you follow the -- and I'm putting this in quotes, "right people," not that they are right and 

wrong, you know, absolutely.  But if you're following the "right people" for you on Twitter, this is going to 

be a pretty interesting place to, kind of, learn and interact with the world.  Now, my Twitter life is totally, 



totally outwire-ish off the wall, right?  I've got almost 40,000 people that follow me on Twitter, which is 

insane.  It's stupid.  And to me, it -- that changes my learning life because I don't do many Google 

searches any longer.  If I'm looking for a really great example of a first grade social studies blog or a third 

grade socials, whatever, I go to Twitter, and I put that in.  And my network brings me better answers than 

Google.  Because my network knows basically what it is that I'm looking for and, you know, they're just, 

kind of, tuned into that.  And, I mean -- and don't get me wrong.  I do the same back, right?  When I see 

people asking questions, I try to answer those questions as well.  So it's not just take; it's give and take.  

Now, this is the key, though.  It's the absolute 100% requirement for being successful with Twitter, and 

that's following the right people.  Now, I'm a Twitter snob, okay.  I only follow -- you look and then you only 

follow a hundred and eighty-four people.  Yet only is the appropriate word here.  You'll find some people 

on Twitter who follow thousands.  And there's a way that they do that.  They don't really read everything, 

but they basically, kind of, can parcel it out, but they follow people who follow them.  It's called reciprocal 

following on Twitter and it's, you know, a lot of people do that.  The key here is, these hundred and eighty-

four people who I follow, which by the way, if you go to -- if you go to Twitter.com/willrich45 or slash 

anybody's name who you know on Twitter or find on Twitter, you'll be able to see not only the -- oops, the 

things that they are tweeting, but you'll also be able to click on all this information, see the tweets, see all 

the followers, and everything else.  But here it is.  So you can literally go and see who I'm following.  

Okay.  Now, the deal with this is these people are people who I have taken the time to, kind of, identify as 

people who would add value to my learning life because -- and please hear this, they share links on a 

regular basis.  Twitter can be a very social, kind of, interaction space.  I'm not a very social person in 

general, to be honest, and so I use Twitter as a resource.  And so I'm not going to follow people who don't 

read and curate and share.  Remember that first -- those first four things that I talked about?  That's just 

the way I use it.  And it's because I really want to make the most of my time when I'm on Twitter and that 

means links.  So let's see how well my followers are doing right now if I go -- the people I follow are doing 

right now.  If I go home, what I should see here are all sorts of links.  So Ralph Nader -- I'm not following 

Ralph Nader, I'm following Susan O'Hanahan who re-tweeted something by Ralph Nader.  So if she saw 

something interesting by him and re-tweeted it, so since I'm following her, I get that tweet.  Just stop me if 

you get lost, if you need a GPS to get through this, right.  I follow the NewsHour by PBS.  I follow Dan 

Gillmor who is really into media and journalism.  I find media and journalism really fascinating.  I was a 

journalism major.  I'm also very much into some certain parts of business because I think business are a 

couple of years ahead of us actually.  Steve Rubel is a marketer of Fast Company.  It's a business type 

magazine.  But then I've also got educators in here somewhere.  There's Troy Hicks who is a English 

professor in Michigan and… 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: Huh? 

AUDIENCE MEMBER: Somewhere around when you had it up before there was a superintendent 

[inaudible] 



WILL RICHARDSON: Was there?  Oh, yeah, okay.  In the people that I follow, yeah.  But these are the 

people who are tweeting right now and Jackie Gerstein, for instance.  And Kathy Ishizuka who is the 

editor of School Library Journal.  So you get the idea?  So if you look in here, they'll -- look, I just want to 

point this out.  Link -- a link to STEM Education article, a link to A New Storytelling -- Interactive 

Storytelling thing from the Wall Street Journal, a link to Learning Happens by Doing, a video of students 

showing what they know, a link to the Language Divide from Pew Research Center, a link -- you get the 

idea?  I don't have to go through this.  You get it. 

AUDIENCE MEMBER: There's no Lindsay Lohan in there? 

WILL RICHARDSON: No.  There's no Lindsay Lohan in here, no, sorry.  Seriously, no Lindsay Lohan in 

here.  Now, look, understand -- look at this, right.  So this is within -- if I scroll back down here, I've got all 

these that are within 20 minutes, 22 minutes, right.  This is a lot of stuff.  I get -- probably get six, seven, 

eight hundred tweets coming through here a day.  I don't read six, seven, eight hundred tweets.  I maybe 

read 50.  Okay.  So I don't, really, okay.  I -- well, I'll show you.  There is another way that I do it.  But I 

read what I can.  And the reason that I choose those people very carefully is because when I do have 

those 10 or 15 minutes, I want it to be worth my time.  I don't -- I don't -- I am a snob about this.  There 

are other people who get in there and just start having conversations with people and post their golf 

scores.  I have a really good friend who I followed on Twitter for years and then all he did was start writing 

about his -- tweeting about his golf game.  And I was, like, sorry, Dean, you know, I'm going to un-follow 

you because that's not worth my time.  Now, a lot of people would say, "Well, you know, that's -- that 

you're missing the point of Twitter."  Well, to some extent, I am.  But I don't have a lot of time, you know.  

So I really want to use this as professional development.  Now, I don't know what's going to come up 

here.  So I'm -- but I'm just going to show you because you asked me how do I filter it.  Well, here's one 

tool that I use to filter Twitter.  In my Gmail account every day I get this one email and it's called 

News.me, here it is.  And basically what News.me does is it picks out the top 15 tweets of the day in 

terms of how many people shared or re-shared that particular tweet. 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: No.  Of the -- of the people I'm following. 

AUDIENCE MEMBER: [inaudible] 

WILL RICHARDSON: Of the people I'm -- only the people I'm following.  So it takes those hundred and 

eighty-four people and does some data analysis on it and pulls out the 15 most popular of those tweets.  

Now, is it perfect?  No.  But, look, you know, this is good stuff.  Not that one so much, but, you know, and 

maybe not that one either but, yeah, get out.  Okay.  Sorry, I have to click on this.  I was going to show 

you Flipboard news second.  See, I got it up here?  Oh, this is too cool.  Okay.  That made me very 

happy.  That made my day just now.  So I'm going to show you Flipboard in a second why it's the coolest 

-- one of the coolest tools out there.  But this is really interesting.  I've been waiting for this.  So this is 

really good.  Okay.  But anyway, so you get the idea?  So that's one way I filter them.  So I'm pretty much 



assured of having 15 pretty interesting things to read every day here because I'm signed up to this 

News.me thing, okay.  And it goes -- and it looks at the people that you follow and it basically pulls out 

what it thinks at least are the most interesting relevant ones that are out there for you.  So you asked how 

I follow -- how I filter it, that's one way that I -- that I do it.  Now, you know, I'm not going to give you the 

whole "how to" on this because if you want to learn how to use Twitter, go to YouTube.  Twitter Tutorial, 

not hard.  Do a search.  Educator's Guide to Twitter.  Tons of stuff out there.  Learn it on your own, right?  

When I first started speaking, all I did was workshops.  I never do workshops anymore because I just 

don't think there's a need to do workshops.  Not that they're a waste of time, but you got to do your own -- 

create your own workshop.  It's -- the whole thing I talked about this morning.  Self-organized learning.  

Organize your own learning.  What do you want to learn, go out and learn it.  Find other people who'll 

learn it -- learn it with, you know.  Don't wait for someone to deliver it to you.  Now, here's a tool that I 

used to, kind of, manage Twitter and this is going to fry some of your brains.  But this is TweetDeck.  And 

so what I have here is I have this list, these are all the people I follow.  You'll see some of the same 

tweets that just came through on the other page there.  But then I have on this column, people who have 

tweeted at me and that @ sign is really crucial.  So, what this pulls out is, anytime -- and I'll zoom in here 

a little bit so you can see this a little bit better.  But anytime someone adds me in a tweet -- willrich45, 

that's who I am on Twitter, so @willrich45.  Now, the cool thing is this guy Greg Benedis-Grab, I don't -- I 

don't know who he is, I'm not following him, but the fact that he uses my name in the tweet means I see 

what he's tweeting.  So, this is a way that you can make connections.  So, here's just a little hint.  If you 

want to grow your followers on Twitter, tweet to people using their names.  Go @willrich45 or @ whoever 

and say, here's a really interesting thing -- link that you might -- that you might enjoy or that I found and I 

thought of you or something like that.  And kind of engage and get connected with people in there like 

that.  Is Barbara in the -- in the room?  Oh, thank you, Barbara.  I appreciate that.  Thank you very much.  

And, you know, so this is pretty cool.  I mean, I got -- and it's nice.  Look, is Twitter a little bit of an ego 

boost for me?  Absolutely.  The fact that someone in Brazil is watching my TED Talk right now is very 

cool.  I mean, it's just -- this is what I love about this, you know.  And it's the idea that my ideas can be 

amplified.  That's what I said before, amplifying your potential.  That's how the technology can amplify the 

ideas.  It's amazing to me that people around the world are able to see the things that I'm talking about 

and have conversations around that.  That is just so cool and I want that for my kids.  I want them to 

experience that as well.  Right.  All right.  And then I've got all sorts of other stuff here.  Just don't get 

overwhelmed, but there's lots of stuff, okay.  And I'm engaging all the time in what I call Reputation 

Management.  And so I search for my name on Twitter and I want to see what people are saying about 

me even though they may not be using my Twitter handle.  They may not know my Twitter handle, but 

they're using my name.  So here, you know, whoever that is, had nice things to say this morning, that's 

great.  And Micah was in the audience yesterday and, you know -- so it's cool, you know.  It's just -- and 

then I also -- I'm tracking my daughter on Twitter.  And, you know, she hates the fact -- I can't follow her 



because she will -- she will block me, but I can search for every mention of her Twitter handle, and so I 

can just track it here.  And she's doing a great job, you know.  Don't get me wrong. 

AUDIENCE MEMBER: Does she know this? 

WILL RICHARDSON: Oh, yeah.  Yeah, yeah, yeah.  Uh-hmm.  And… 

AUDIENCE MEMBER: [inaudible] want to do this. 

WILL RICHARDSON: Huh?  Yeah.  So -- and I track her Instagram, same thing.  I -- you know, I know, 

I'm not a -- I'm not a helicopter parent, believe me.  But my kids understand that at any time when I get 

the time or the inclination to do it, I check in, you know.  I just see, "What are you doing?"  And there have 

been a couple of times, you know, I've said to her, "I love you to death, but you can't spell," you know.  I 

mean, it's just brutal sometimes.  And I just say, "Tess, just, you know, once you're ready, before you hit 

that tweet button, just step back and go, "Okay, maybe I should edit this a little bit."  But she's got some 

friends that are really putting themselves in a bad spot.  And I say that to her all the time, I said, "You 

know what, your friend Jenny just posted, did you see that?"  You know, and then it's -- she goes, "I 

know."  I said, "You do that, I kill you," right.  It's like you don't do that, you know.  So I try not to be in 

there too much, but she knows that I'm watching and I think that that's a parental responsibility these 

days, not to say that I'm the perfect parent or anything.  So, anyway, that's Twitter.  Yeah. 

AUDIENCE MEMBER: Okay.  My question is, the person from Brazil is watching something that you put 

up online and you're talking about not doing workshops, so I'm assuming that you're in a business to 

make money.  So are you -- on YouTube, is it free and you're giving it away for free and how does that -- I 

mean, in terms of I assume you're in your own business as a, you know, workshop provider or something, 

how do you -- how do you see yourself still making money when you can access the information for free?  

Does that help?  I'm curious like does that help you sell it or… 

WILL RICHARDSON: How many of you saw anything that I've done before today?  There you go.  I give 

everything away.  You could have seen that presentation that I gave earlier pretty much the same 

presentation.  You could find it in a dozen different places online. 

AUDIENCE MEMBER: So, is there a benefit to you to give it away? 

WILL RICHARDSON: Absolutely. 

AUDIENCE MEMBER: So, then people want you to like… 

WILL RICHARDSON: Absolutely. 

AUDIENCE MEMBER: …as an artist, anywhere you see that as a benefit? 

WILL RICHARDSON: If I'm good.  If I'm not, then no.  You know, I mean, if I -- and look, there are some 

people who put stuff up there and people watch and they go, you know.  So, if what I'm creating is quality 

and if people appreciate it and they like it, I get a lot of work from people who's -- either say, "I saw you 

speak, come speak" or "I saw your TED Talk" or whatever else, you know.  So, absolutely there is a huge 

upside to giving stuff away which doesn't seem like it works… 



AUDIENCE MEMBER: It's counterintuitive. 

WILL RICHARDSON: It's counterintuitive in a lot of ways.  Now, you ask artists about that and you get a 

different answer, you know, because artists right now are struggling to find a revenue stream for their art 

but yet -- so music, a lot of artists now are giving away their music in the hopes of being able to hold 

concerts in different places.  One of the models now for bands is that they get mailing lists.  They have 

people sign up for mailing lists and then they give their music away.  And when they've got 200 people 

from Pittsburgh on the mailing list, then they send them a blast saying, "We're having a concert here.  

This is -- you know, how much it's going to cost," and they usually are able to set up a whole bunch of 

tour dates based on that.  So, it is, you know, it's counterintuitive and people are still trying to work it out 

and artists are struggling right now, there's no question especially with file sharing, especially with people 

who are just taking -- there is the ethical issues, right? 

AUDIENCE MEMBER: What is this TED stuff that keeps coming up in Twitter and all of these here? 

WILL RICHARDSON: Yeah.  So, TED.com is a site where you get 15 to 18 minute presentations by really 

smart, provocative, innovative people.  Now, I'm not including myself in that group, but I have been asked 

on two occasions to give these what are called TEDxTalks.  The TED Talk is this huge thing.  And by the 

way, search for Sir Ken Robinson on TED.com.  It's the most watched TED video ever.  Millions of 

millions of people have seen it.  It's about education and creativity.  It's great, you know.  He's -- I hate 

him; he's so good, but he's really -- he's really spot on when he -- what he's talking about.  So, now they 

have a bunch of these what are called TEDx conferences, right?  And these are these sub-conferences.  

And I've been fortunate enough to be -- I've spoken one in New York and one in Melbourne, Australia.  

And so they're all online.  You can go see the, you can go watch them.  There's tens of thousands of them 

now.  Some are better than others or whatever else, but -- so how do you use -- how do you use TED 

Talks?  Someone said that you've used them?  You just watch them? 

AUDIENCE MEMBER: No.  I use them in my lesson and kind of [inaudible] that's the first thing I go to. 

WILL RICHARDSON: Yeah. 

AUDIENCE MEMBER: Because they're so interactive.  I just love it. 

WILL RICHARDSON: Brilliant.  Brilliant stuff. 

AUDIENCE MEMBER: And even then it's [inaudible] to conversations and I love it.  I -- it's just something 

that I use for… 

WILL RICHARDSON: My favorite one is -- I forget her name, but it's a stroke of genius, the woman who 

had -- the neurophysicist or neuroscientist who had a stroke, realized she was having a stroke and was 

kind of like in her own body, knowing what was happening, but couldn't communicate and she used -- you 

know, she was rehabbed through it and she's pretty much fine now, but she actually brings out a brain 

and holds it up on stage and starts, you know, it's just fascinating stuff, but anyway.  All right.  So, now 

unexpectedly we're going to run out of time.  Feedly, I'm not sure this is actually anything that's going to 

be -- make any sense to you at this point given the time we have, but Feedly is a reader where I can 



subscribe to content and pull it to me.  Remember we said streams of information coming this way?  This 

is called RSS.  Google Reader, you may have heard was the big RSS Reader, but Google decided they 

weren't going to support it any longer and they just cut it last month -- in fact, the first of this month.  So, 

Feedly is kind of my replacement.  But the idea here is then come over here and you can see.  So, I've 

got all these different feeds of information.  So, I've got for instance people who I have my folder here are 

name bloggers.  And I can see that Jay Rosen wrote this yesterday.  I can see Danah Boyd wrote this a 

couple days ago and Danah wrote this one as well.  So, these are people who I think are just brilliant.  

And I don't want to have to go to their websites every day to see if they're writing new stuff, so I just 

subscribe to the website.  It's free.  And basically every time they write something it comes to me which is 

pretty cool.  And so this is a lot, it's overwhelming.  And yes, I do have 4,553 things to read in here which 

I'm not going to read.  But I kind of just dig through this stuff every now and then and this is another 

multiple stream of simultaneous information, just trying to show you that really fast.  And this is -- this is 

not going to make any sense anymore, but I'm going to go fast and just show you some stuff.  So, if your 

brain melts, I'm sorry.  Lunch is coming.  Social bookmarking.  It used to be that when we kind of -- when 

we found a really good website, we'd go up here into bookmarks, right?  And we'd say bookmark this 

page.  Now, we don't.  We go to a site like Delicious and we say put it up there online somewhere so that 

if you go to Delicious.com/willrich which is -- which is my name at Delicious, you can see everything that I 

bookmarked since 2004 which is a whole bunch of stuff.  And so this is my network.  So, these are other 

people who are -- who I'm connected to who are posting stuff to Delicious.  Now, again, think about this.  

This is my filter.  So, here's Tim Lauer who posted that Flipboard magazines can now be enjoyed on the 

web.  So, this is -- he's a principal out in Portland.  And Doug Peterson, you know, 62 of the World's Most 

Beautiful Libraries.  He saved that to Delicious.  I get it because he's in my Delicious network.  So, again, 

you got all these really smart people.  I have all these really smart people who are reading and filtering 

and saving things and I get all the stuff that they save.  I see it.  It's transparent.  And I do the same for 

them.  I save stuff to Delicious.  They see it.  They come through their streams.  Makes sense?  It's cool.  

Overwhelming?  Absolutely.  Don't be daunted by the number or size of this.  Understand the potential of 

it, you know.  That's the point.  And then, let's see.  What do we have here?  Oh, yeah.  I'm not going to 

talk about that.  So, this one, interesting, IFTTT.  This is a new little site where basically I want to just give 

you a sense of how you can manipulate the information.  So, you come in here and you can create these 

recipes and basically it says, "If This, Then That."  That's IFTTT.com.  So, they say, "If this," so I'm going 

to say, "All right."  So, if I add a new link to buffer which is a tool that I use for Twitter, right?  I put it 

without getting -- trying to make these two confusing, but I use buffer to kind of schedule my tweets.  I 

was tweeting during my keynote session this morning because I had tweets that were scheduled to go out 

at particular times.  So, that's what it is.  So, I can say here.  So, if I basically add anything to buffer, I add 

a new post.  Then what's going to happen is it's also going to go to Delicious.  And I can add it as a 

private book -- as a public bookmark.  And I can say -- I can add whatever tag that I want, every key word 

that I want there.  So, understand now -- and I can set up five different roles like these so that if I do one 



thing all of a sudden five things happen.  I save something to buffer, it gets tweeted, it goes to Delicious, it 

gets sent to Evernote.  It goes into email to somebody.  You know what I mean?  Kind of interesting that 

you can set up all these different roles that move information around in some kind of fascinating ways and 

by the looks on your faces is that it's totally just gone [MAKES NOISE] like that right over your heads.  

Okay.  So, Flipboard just so you know, this is -- no, I don't want to leave the page.  Flipboard, it's my daily 

newspaper basically.  And Michael's given me the high-five sign in here, you know.  And I just want to 

show you really fast.  So, Flipboard is this very, very cool thing.  I'm probably out of battery on this thing 

too almost.  I got to -- I got to charge this up.  Yeah.  I know I'm on state college.  Okay.  All right.  So, this 

is what it kind of looks like on the iPad and it's the same pretty much interface on my phone too.  And the 

phone stuff is nice.  So, long story short, so here's what it looks like on the phone.  You kind of -- kind of 

see the similarities hopefully if this comes in.  So, let me go back home on this.  So, this is kind of what it 

looks like, same type of thing.  But -- so, basically I can go to cover stories and what it'll do -- I don't know 

if it's -- yeah, I guess it's connected somehow online.  But anyway, I can just kind of sift through this.  It's 

my daily newspaper.  And this is pulling in links for my Twitter feed, from my Delicious, from Feedly, all 

those different places.  But it's putting in in a very nice kind of readable, beautiful interface.  On here, 

really cool.  I can make my own magazines if I want and then I can follow people that way.  So, we have a 

parent newsletter by the way called raisingmodernlearners.com and that has its own magazine on 

Flipboard.  Every article, I'm going to try to get that out today, by the way.  But anyway -- so, you can just 

kind of go through and you can see all of the articles that I have here and here.  So, that's why it's really 

big news now that you can do Flipboard online because you will never able to do that.  So, if you want to 

indulge me here for a second.  Let me see what they say.  Take a look.  It looks so cool.  Okay.  So, how 

do I do it?  Go -- if you -- yeah, I know that.  Web magazines, click on the menu icon in the top left corner 

magazine.  Okay.  I know that, but how do I get my own?  All right.  I'm going to have to figure that out.  

When you share a Flipboard magazine via email or social media, anyone clicks on the link can read it, oh, 

whether or not they use Flipboard.  Okay.  So, that's not really what I thought it was unfortunately.  Now, 

I'm really depressed.  But what they're saying is now I can -- you can click on the link and you can read it 

on the web.  I thought I could get my magazine on the web so that I could read my Flipboard here.  I can't 

do Flipboard on my laptop.  Make sense?  I can do it on my iPad.  I can do it on my phone.  It's nice 

beautiful little apps for that, but I can't do it here and I thought that's what they were saying.  I thought they 

were saying I'd be able to get on my magazine stuff on here.  It would -- that would take [inaudible] okay.  

One minute.  Last minute.  Last tool I'll just show you.  The number one tool in my box right now is 

Evernote.  If you haven't heard of Evernote, it's basically a note taking tool on the web basically -- I'll just 

show you.  If I wanted to note this particular Flipboard article, I know this is a little bit hard to see, but I've 

just got this little elephant thing up here.  See it right there?  And I just clip it.  I just click that.  It gives me 

a form.  I just kind of fill in the form and basically when I save the article it goes in here to my notebook.  

And right now, I've got thousands, literally thousands of notes in here that I saved.  Ninety-seven notes 

are already in July.  And so everything that I do, article lists, right?  This is the new newsletter that's going 



out today hopefully that I have to put in the MailChimp and figure out on the website and all that kind of 

stuff.  But I know this has just been a brutal week, so I've got -- this is what I have to do this week, all the 

notes that I've been taking, all the projects I'm working on.  But mostly these are -- these are clips.  These 

are clips that I've taken from the web and saved into my Evernote notebook.  And the cool thing is they 

automatically synch up to my phone, to my iPad.  They automatically synch up to your computer because 

-- and I can use -- I can use the online site to do that.  So, I've got literally a notebook walking around and 

they constantly updated every note that I take and lots of different forms wherever I go and it's powerful to 

me.  I can share the stuff out.  I can make web addresses.  I can create all sorts of notebooks 

surrounded, public notebooks, collaborative notebooks.  It's a really, really interesting tool that has just 

changed the way I think about this whole manage, analyze, synthesize multiple streams of simultaneous 

information.  And we're done.  Thank you very much.  Now, any -- well, I need a nap.  Questions?  Is your 

brain melted a little bit at least? 

AUDIENCE: Yeah. 

WILL RICHARDSON: Okay.  Look.  Just leave understanding that the world is different now.  Literacy is 

different now.  And it's a cool thing.  I mean, it really is an opportunity in a lot of different ways.  But if 

we're going to have to -- if we're going to help our kids get there, we got to do the work first.  I mean, 

that's -- there's no way around that.  So, thanks for coming.  I appreciate it.  Enjoy the rest of the 

conference. 


