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Fostering Financial Literacy for Youth 

Debts and Loans

Resource List  

1. Types of Credit Lesson

2. Debt Management Lesson

3. Purchasing Used Car

4. Scams and Fraud

5. Teachers Guide



Types of Credit 
3.2 Intro to Credit Cards 

Lesson Guide 

Learning Objectives

Students will be able to 
● Explain how a credit card works in terms of making

purchases and managing payments
● Read a Schumer box and iden�fy how terms of the

card impact total cost of purchases
● Understand how interest is charged and how to avoid

or minimize it
● Read a credit card statement

Approximate Time 
● Lesson length: 160 mins
● Comprehension ques�ons: 10 mins

Jump$tart Standards 
Credit and Debit 

● 1a: Compare the cost of borrowing $1,000 by means of
different consumer credit op�ons

● 1b: Explain how credit card grace periods, methods of
interest calcula�on and fees affect borrowing costs

● 1d: Compare the total cost of reducing a credit card
balance to zero with minimum or above-minimum
payments, all other terms being equal and no further
purchases being made

Financial Decision Making 
● 6b: Summarize the terms of a credit card or other loan

agreement

Distribute to Students
● Student Ac�vity Packet 3.2

 Plan Your Unit
● Unit Plan for Types of Credit
● Types of Credit on www.ngpf.org

LESSON PLAN

Resources Questions Est. Time 

1 DISCUSSION PROMPTS Discussion Prompts 
Discuss these ques�ons with your classmates or with a partner. 

1. Do you think it’s a good idea for high school students to have
a credit card?

2. What about college students?
3. Adults?
4. Explain why you feel this way.

5 mins 

2 VIDEO (2:34) 
● Students and Credit Cards
● Publisher:

CreditCards.com

Students and Credit Cards 
A�er hearing the opinions of the students in this video, do you think 
YOU would want a credit card in college? Why or why not? 

4 mins 

3 VIDEO (0:44 - 4:16) 
● Credit Card Basics
● Publisher: DollarWise

Credit Card Basics 
Watch this video and then summarize 

1. Difference between credit & debit
2. Three types of credit cards, and
3. At least 3 benefits of using a credit card for purchases.

 6 mins 

4 INTERACTIVE 
● It Costs What?! - Credit

Costs What?! - Credit Card Primer 
Read the text & push NEXT on this interac�ve to learn about credit 

 10 mins 
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https://docs.google.com/document/d/18dCANqr-I9YDSE-Nk354sUTjcd68ww7kCMXoASCA2uE/edit?usp=sharing
https://docs.google.com/document/d/1EOJXvnOcO_z30yDZDWstrROkxCmTyciEZU2BIkG5Tys/edit
https://www.ngpf.org/curriculum/types-of-credit/
https://docs.google.com/presentation/d/10iSOGdd7lFTv7e41o-VyPQaKRFnz4lOtrxyb-UD2TI8/edit?usp=sharing
https://www.youtube.com/watch?v=NtXwlUDK2co
https://www.youtube.com/watch?v=-OSc-Mm0tJo#t=44
http://www.thirteen.org/finance/games/itcostswhat_creditcard.html
http://www.ngpf.org/


Card Primer 
● Publisher: Educa�onal

Broadcas�ng Corpora�on

cards. Then, take the 6-ques�on quiz to test what you've learned. 

5 ARTICLE 
● Decipher Credit Card

Offers With the Schumer
Box

● Publisher: WiseBread

Decipher Credit Cards With the Schumer Box 
Review this reference sheet and answer the ques�on: 

1. While ALL the informa�on in a Schumer Box is important,
which items do you think ma�er most on a day-to-day basis?

 10 mins 

6 ACTIVITY 
● CALCULATE: Understand

Your Credit Agreement
● Publisher: NGPF

CALCULATE: Understand Your Credit Agreement 
Follow the direc�ons on the worksheet to complete this ac�vity. 

 30 mins 

7 VIDEO (4:30) 
● Credit Card Debt

Explained
● Publisher: KQED

Credit Card Debt Explained 
Watch this video and answer 

1. How can you avoid paying interest on your credit card?
2. Explain what happens if you make the minimum payment

every month.
3. How does the credit card companies' defini�on of a

deadbeat compare to the tradi�onal meaning?

7 mins 

8 INTERACTIVE 
● It Costs What?! - Case

Files
● Publisher: Educa�onal

Broadcas�ng Corpora�on

It Costs What?! - Case Files 
Read the case files and answer the online ques�ons to solve this 
interac�ve case. 

10 mins 

9 ACTIVITY 
● CALCULATE: Shopping

with Interest
● Publisher: NGPF

Shopping with Interest 
Follow the direc�ons on the worksheet to complete this ac�vity. 

30 mins 

10 ARTICLE 
● Why We Spend More

When We Pay With Credit
Cards

● Publisher: WiseBread

Why We Spend More When We Pay With Credit Cards 
Read this ar�cle and answer the ques�on below. 

1. In your own words, explain the two reasons we tend to
spend more with credit than with cash.

5 mins 

11 VIDEO (1:21) 
● What Is a Balance

Transfer?
● Publisher: Finder

What is a Balance Transfer? 
A�er watching this video, give an example of why someone might 
want to u�lize a balance transfer offer. 

4 mins 

12 ARTICLE 
● Personal Finance 101:

What Is a Cash Advance?
● Publisher: Simple Dollar

Personal Finance 101: What Is a Cash Advance? 
A�er reading this ar�cle, give three reasons why a cash advance is a 
costly way of using your credit card. 

7 mins 

13 ACTIVITY 
● RESEARCH: Credit Card

Laws WebQuest
● Publisher: NGPF

RESEARCH: Credit Card Laws WebQuest 
Follow the direc�ons on the worksheet to complete this ac�vity. 

15 mins 
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http://www.thirteen.org/finance/games/itcostswhat_creditcard.html
http://www.wisebread.com/decipher-credit-card-offers-with-the-schumer-box
http://www.wisebread.com/decipher-credit-card-offers-with-the-schumer-box
http://www.wisebread.com/decipher-credit-card-offers-with-the-schumer-box
https://docs.google.com/document/d/1vWjYgYioC4Ff-bf7Unn7RiJn9kgAPqO6OogYEDtx65o/edit?usp=sharing
https://docs.google.com/document/d/1vWjYgYioC4Ff-bf7Unn7RiJn9kgAPqO6OogYEDtx65o/edit?usp=sharing
https://www.youtube.com/watch?v=L5qlbISOAGA
https://www.youtube.com/watch?v=L5qlbISOAGA
http://www.thirteen.org/finance/games/itcostswhat_casefiles.html
http://www.thirteen.org/finance/games/itcostswhat_casefiles.html
https://docs.google.com/document/d/1Mdx4T2PY-qLoiW_B_lq2KoKv39XwKDd7m0zOCsnA2gU/edit
https://docs.google.com/document/d/1Mdx4T2PY-qLoiW_B_lq2KoKv39XwKDd7m0zOCsnA2gU/edit
http://www.wisebread.com/why-we-spend-more-when-we-pay-with-credit-cards
http://www.wisebread.com/why-we-spend-more-when-we-pay-with-credit-cards
http://www.wisebread.com/why-we-spend-more-when-we-pay-with-credit-cards
http://www.creditcardfinder.com.au/what-is-a-balance-transfer.html
http://www.creditcardfinder.com.au/what-is-a-balance-transfer.html
http://www.thesimpledollar.com/what-is-a-cash-advance/
http://www.thesimpledollar.com/what-is-a-cash-advance/
https://docs.google.com/document/d/1QRDvKns3jQzgd1BvQJu-n8wfB0QkCfxf9WCLbjfS-zQ/edit?usp=sharing
https://docs.google.com/document/d/1QRDvKns3jQzgd1BvQJu-n8wfB0QkCfxf9WCLbjfS-zQ/edit?usp=sharing
http://www.ngpf.org/


14 ARTICLE 
● Understand Your Credit 

Card Statement 
● Publisher: 

MyCreditUnion.gov 

Understanding Your Credit Card Statement 
Learn about credit card statements by hovering over each orange dot. 
Once you understand the statement, answer the ques�ons to the 
right. 

1. How large a payment must this customer make on 4/20/12 
to be considered on-�me with their payment?  

 
2. If the customer wants to avoid paying interest, how much 

should she send by 4/20/12?  
 

3. What is this customer’s interest rate, going forward?  
 

4. What types of fees are included on this customer’s credit 
card statement for the month?  

 
5. How much did this customer pay last month?  

 
6. If you could offer this customer just ONE piece of advice, 

what would you choose?  

12 mins 

16 EXIT TICKET 
❖ Teacher Tip:  To 

administer this Exit Ticket 
using Google Forms, 
make your  own copy 
here .  

Exit Ticket 
1. How is a credit card different from a debit card? 
2. How can you avoid paying interest on purchases made with 

a credit card? 
3. What will happen to the total cost of credit card purchases if 

you only pay the minimum amount? 
 
 

5 mins 

 

 
COMPREHENSION QUESTIONS 3.2 

Teachers, you can access the Comprehension Questions by logging into your Teacher Account on the NGPF  Assessments page . 
If you haven’t already created an account, register for free  here ! 

 

EXTEND THE LEARNING 

DO MORE... 
 
PROJECT 

● PROJECT: Budge�ng for Your Credit Card Payments 
● Publisher: NGPF 

 
EXTENSION | ACTIVITY 

● Build Your Own Credit Card Calculator 
● Publisher: NGPF 

 
DATA CRUNCH 

● How Much Does Credit Card Debt Vary by Age? 
● Publisher: NGPF 

 

LEARN MORE... 
 
ARTICLE 

● Americans paid over $100 billion in credit-card 
interest in 2017—and they’ll pay even more this year 

● Publisher: Market Watch 
 
QUESTION OF THE DAY 

● What do cardholders fear most when using a credit 
card? 

● Publisher: NGPF 
 
QUESTION OF THE DAY 

● How much did consumer pay in interest to credit card 
companies in 2017? 

● Publisher: NGPF 
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https://www.mycreditunion.gov/life-events/checking-credit-cards/credit-cards/statement
https://www.mycreditunion.gov/life-events/checking-credit-cards/credit-cards/statement
https://docs.google.com/presentation/d/19RSDhYyGb3DC0Xd4_kw7Q-lYmY3wN4Et-c18H1gBhRw/edit?usp=sharing
https://docs.google.com/forms/d/16ePG16UNRanWwEtQLoltE6HP1LT-IYaBLE1NH4Q9y3k/copy
https://docs.google.com/forms/d/16ePG16UNRanWwEtQLoltE6HP1LT-IYaBLE1NH4Q9y3k/copy
https://www.ngpf.org/assessments/
https://www.ngpf.org/teacher-signup/
https://docs.google.com/document/d/1kem-PXIw7b2PNefL9Zvky40dzgLyQxZ-rE5Zd0gh0Dw/edit?usp=sharing
https://docs.google.com/document/d/10RV3IsncabVSYDP8UxPozL5d5_bG_EcvA81qbblb1bw/edit?usp=sharing
https://docs.google.com/document/d/1LcYwZIXZf1AC0i7v3I6sJEumCt9xZBsAXu8OSAYbx7Y/edit
https://www.marketwatch.com/story/americans-paid-over-100-billion-in-credit-card-interest-in-2017and-theyll-pay-even-more-this-year-2018-07-17
https://www.marketwatch.com/story/americans-paid-over-100-billion-in-credit-card-interest-in-2017and-theyll-pay-even-more-this-year-2018-07-17
https://docs.google.com/presentation/d/1grRyhBk7VuNI2mqZg7TcQXWQQZYvyGZPV_eIWT6DydY/edit#slide=id.g18269426db_0_0
https://docs.google.com/presentation/d/1grRyhBk7VuNI2mqZg7TcQXWQQZYvyGZPV_eIWT6DydY/edit#slide=id.g18269426db_0_0
https://docs.google.com/presentation/d/163u3V_2Inr_2t_z5jzO7gZc0RGzQaYQoL1-9BmJK1LU/edit?usp=sharing
https://docs.google.com/presentation/d/163u3V_2Inr_2t_z5jzO7gZc0RGzQaYQoL1-9BmJK1LU/edit?usp=sharing
http://www.ngpf.org/


  FAST FACTS... 
● The first general credit cards were made of paper and had a limit of $300 (Take Charge America)
● Brazil  has the highest credit card rate of all major economies with 200%. The U.S average is 30% (Weston, Liz.  Your Credit

Score  book)
● The average American had 1.96 credit cards at the end of 2012- down from 3.7 in 2009 (CreditCards.com)
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http://facts.randomhistory.com/brazil-facts.html
http://www.ngpf.org/


Semester Course 
7.7 Debt Management 

Lesson Guide 

Learning Objectives 

Students will be able to 
● Understand the consequences for not paying one’s

debts
● Generate a list of responsible strategies that can be

used by an individual to pay down and eliminate their
debts

● Explain the difference between High Rate and Debt
Snowball repayment methods

Approximate Time 
● Lesson length: 45 mins

Jump$tart Standards 
Credit and Debt 

● 3a: Develop a personal financial plan to manage debt,
including working directly with lenders

● 4e: Describe debtors’ and creditors’ rights related to
wage garnishment and repossessions when an overdue
debt is not paid

Distribute to Students
● Student Ac�vity Packet SC-7.7

 Plan Your Unit
● Semester Course Managing Credit Unit Plan

LESSON PLAN

Resources Questions Est. Time 

1 REFERENCE 
● Most Americans Had Debt

in 2014 

❖ Teacher Tip:  You can
access the  Essen�al
Ques�ons  for this lesson
here. 

Most Americans Had Debt in 2014 
For the provided graph, focus on the dark red bars, deno�ng 
Millennials, and then answer:

1. What percent of Millennials have some type of debt, and
what is their average debt amount?

2. What two types of debt are most common for Millennials?
Do these debt types surprise you for young people? Why or
why not?

3. A higher percent of Millennials hold debt than any other
group except Gen X, yet the average Millennial debt is lower
than every group except the Silent Genera�on (age 75+).
Why might this be the case?

5 mins 

2 REFERENCE 
● Unpaid Debts &

Consequences
● Publisher: Nerdwallet

Unpaid Debts & Consequences 
Now that you’ve seen the types of debt common with Millennials, 
you should know the consequences for delinquent payments of those 
debts. NerdWallet has compiled a list. Use the chart to answer:  

1. What types of loans could result in the seizure of your
property? Why might that be par�cularly bad for a
Millennial borrower?

2. How does the punishment for late payment of student loans
differ between Federal and private loans?

5 mins 

3 ARTICLE 
● 11 Ways to Get Out of

Debt Faster
● Publisher: The Simple

11 Ways to Get Out of Debt Faster 
Though you should never take on unnecessary debt, 
some�mes accumula�ng debt is a necessity for improving your 
overall opportuni�es. For example,  a college degree can lead to 

10 mins 
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https://docs.google.com/document/d/19ksJS9chrXgNa9dVerC45ot4_jj07zQqzaTj4YNo-rE/edit?usp=sharing
https://docs.google.com/document/d/1_0RD4a9vw3mYpFt82a4yIImqM-JUlgZX3YwvuvpJBZU/edit?usp=sharing
https://drive.google.com/file/d/0B66-SB5gTbeqVFk1MmQ4SU80d1k/view?usp=sharing
https://drive.google.com/file/d/0B66-SB5gTbeqVFk1MmQ4SU80d1k/view?usp=sharing
https://docs.google.com/presentation/d/1LKVR-nfz_xUyHUMKK1tG8Qy5CEx3t27jWjAC8lCcMn8/edit?usp=sharing
https://docs.google.com/presentation/d/1LKVR-nfz_xUyHUMKK1tG8Qy5CEx3t27jWjAC8lCcMn8/edit?usp=sharing
https://drive.google.com/file/d/0B66-SB5gTbeqMzgyZXVQNWxDQUU/view?usp=sharing
https://drive.google.com/file/d/0B66-SB5gTbeqMzgyZXVQNWxDQUU/view?usp=sharing
http://www.thesimpledollar.com/11-ways-to-get-out-of-debt-faster/
http://www.thesimpledollar.com/11-ways-to-get-out-of-debt-faster/
http://www.ngpf.org/


Dollar higher earnings. Skim the 11 strategies for ge�ng out of debt more 
quickly, and then answer:  

1. One could argue that �p #1 is the  most  important of all. Why
might that be the case?

2. Suppose you graduate from college with $40,000 in debt,
and you want to pay it down as quickly as possible.
Fortunately, you’ve found a job. Which three of these eleven
�ps do you think you, personally, would have the most
success with?

4 VIDEO (4:08) 
● Strategies for Paying

Down Debts
● Publisher: Be�er Money

Habits

Strategies for Paying Down Debts 
While the previous resource focused on how to  find  the money to 
repay debts, this video gives you two strategies for alloca�ng that 
money. Watch this video to  answer the ques�ons:  

1. If you’re using the Snowball Method, which debt do you
focus on first?

2. If you’re using the High Rate Method, which debt do you
focus on first?

3. If the High Rate Method makes the most mathema�cal
sense, why would anyone use Snowball Method instead?

4. Regardless of which method you choose, why is it important
to pay  at least  the minimum balance on every debt?

6 mins 

5 ACTIVITY 
● CALCULATE: High Rate v.

Debt Snowball
● Publisher: NGPF

CALCULATE: High Rate v. Debt Snowball 
Let’s dig deeper into how the two methods work. Follow the 
direc�ons on the worksheet to complete this ac�vity. 

14 mins* 

6 EXIT TICKET 

❖ Teacher Tip:  To
administer this Exit Ticket
using Google Forms,
make your  own copy
here .

Exit Ticket 
1. Explain why paying more than the minimum balance due is

so important to paying debt off quickly.
2. What is one common consequence across all debt types for

delinquent payment?
3. Mario has debt on two credit cards, a private student loan, a

Federal student loan, and a car loan. His priority is to
eliminate some of these debts en�rely by the end of the
year. Which payoff strategy -- debt snowball or high rate --
do you recommend? Why?

5 mins 

*Teacher Tip:  Comple�ng all of this ac�vity will likely take longer than the designated �me. You may want to split the class into two
groups or  assign the remainder for homework.

EXTEND THE LEARNING

  FAST FACTS... 
● The average household owes around $7,300 on their credit cards. But, if we look only at households who use credit

cards, that amount goes up to an astonishing $15,607. In total, we owe $880.5 billion in credit card debt. We also owe
$8.07 trillion in mortgages, $1.12 trillion in student loans, and a total of $11.63 trillion (Cheat Sheet, October 2015)

● 65 studies, published in the journal Clinical Psychology Review, showed that the likelihood of having a mental health
problem is three �mes higher among people who also have debt, compared with people without debt (Psychology Today,
April 2013)
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https://www.bettermoneyhabits.com/debt/getting-out-of-debt/strategies-for-paying-debts.html
https://www.bettermoneyhabits.com/debt/getting-out-of-debt/strategies-for-paying-debts.html
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https://docs.google.com/forms/d/1fplkwcVg2woAa5NlfuqklslQiy0W4iADD1gmPct5EYM/copy
https://docs.google.com/forms/d/1fplkwcVg2woAa5NlfuqklslQiy0W4iADD1gmPct5EYM/copy
http://www.ngpf.org/


Bonus Lessons 
Purchasing a Used Car 

Lesson Guide 

 Learning Objectives
  Students will be able to 

● Determine an affordable price range for a used car
using projected budgets and costs

● Search for cars from both dealers and private par�es
based upon their preferences and price range

● Explain the benefits of ge�ng a used car inspected
before purchase

● Understand nego�a�ng strategies and use them to
prac�ce the process of “haggling” for a car

  Approximate Time 
● Lesson length: 150 mins
● Comprehension Ques�ons: 10 mins

 Jump$tart Standards 
 Spending and Savings 

● 4a: Demonstrate how to use comparison shopping
skills to buy and finance a car

● 4c: Research the average costs of all expenses
associated with a four-year college educa�on, a
wedding, and a new versus used car

 Financial Decision Makings 
● 5c: Demonstrate how to nego�ate the sales price of a

major purchase such as a car or a motorcycle

Distribute to Students
● Student Ac�vity Packet Purchasing a Used Car

 Plan Your Unit 
● Bonus on www.ngpf.org

LESSON PLAN

Resources Questions Est. Time 

1 DISCUSSION PROMPTS Discussion Prompts 
First, take two minutes to rank the following quali�es in a used car 
from 1-8 (1-most important, 8-least important) 
Then, discuss these ques�ons with your classmates or with a partner: 

1. What quali�es do you value in your car?
2. Some people care a lot about safety and fuel efficiency,

while other care more about color or status. What’s  most
important  to you?

5 mins 

2 VIDEO (2:04) 
● Why You Should NEVER

Buy a Brand New Car
● Publisher:

FamilyCheapskate

Why You Should NEVER Buy a Brand New Car
There are benefits to buying a new car, but for your first car it is 
generally wiser to purchase a used car. 

Watch this video, and answer these ques�ons: 
1. What is  depreciation ? Why does it make used cars a be�er

value than new cars?
2. What other reasons are there to buy used cars?
3. Which reason do you agree with most? Why?

8 mins 

3 ACTIVITY 
● Determining Your Price

Range
● Publisher: NGPF

Determining Your Price Range 
The first step towards purchasing a used car is determining how much 
you can pay. Read  this brief guide  on how to decide how you will pay 
for your car and how much you can afford. 
When you finish, answer the following ques�ons: 

1. Do you think you will pay for the car in full, or finance

10 mins 
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https://docs.google.com/document/d/1ME1gpkBCIfGKXeqbE9C36owTmCTtIxV9xOLy4x9HqnQ/edit?usp=sharing
https://www.ngpf.org/curriculum/bonus/
https://docs.google.com/presentation/d/1lsyZlwegz7NvAo37vpQ9W8j1RccjmOoLwOhJgNQFQ_0/edit?usp=sharing
http://youtu.be/63IvH8i9h6E
http://youtu.be/63IvH8i9h6E
https://docs.google.com/presentation/d/1ghdHTJOTZsWDa5CxltacMrd3gCFbw-7Y2fH_1USJ1mE/edit?usp=sharing
https://docs.google.com/presentation/d/1ghdHTJOTZsWDa5CxltacMrd3gCFbw-7Y2fH_1USJ1mE/edit?usp=sharing
https://docs.google.com/presentation/d/1ghdHTJOTZsWDa5CxltacMrd3gCFbw-7Y2fH_1USJ1mE/edit?usp=sharing
http://www.ngpf.org/


monthly payments? 
2. About how much do you an�cipate your 

ownership/opera�ng costs to be? 
3. What do you believe is an appropriate price range for you? 

Explain how you calculated it. 

4 ACTIVITY 
● CarMax Vehicle 

Recommenda�on Tool 
● Publisher: Carmax 

CarMax Vehicle Recommendation Tool 
Now that you have an idea of your price range, it’s �me to find some 
cars that fit your preferences. Use the CarMax Vehicle 
Recommenda�on tool to choose what factors are important to you in 
a car. 
 
List your top 3 choices in the columns to the right. Then, on the 
CarMax tool, click the  check box for those 3 cars and click “Compare 
Checked Vehicles ” in order to complete the chart at right. 
For each factor (such as Engine), you’ll rank one car a 1 (best), one car 
a 2 (middle), and one car a 3 (worst). 

20 mins 

5 
 

ARTICLE 
● Popular Used Cars - 

Consumer Reports 
● Publisher: Consumer 

Reports 
ARTICLE 

● Popular Used Cars - Kelly 
Blue Book 

● Publisher: Kelly Blue Book 

Popular Used Cars - Consumer Reports  and  Popular Used Cars - 

Kelly Blue Book 

1. Did you find any cars that overlapped between your CarMax 
recommenda�ons and the most popular used cars? If yes, 
which ones?  

2. Look at the descrip�ons of the cars on these two lists. What 
quali�es did you consistently see in the most popular used 
cars? List at least three. 

3. Do you value the same quali�es that are valued in popular 
used cars? Or do you value different quali�es as more 
important? 

4. Consider all the cars you’ve researched over the past three 
rePublishers. Below, list your top 5 used car choices (1=best) 
and briefly describe what appeals to you about each car. 

15 mins 

6 ACTIVITY 
● Buying from a Dealer 
● Publisher: Carmax.com 

Buying from a Dealer 

Ques�ons to answer: 
1. Was your first choice available? 
2. Was it at a price you could afford? 
3. Did it have the features you wanted? 
4. How close was the car for sale located? 

10 mins 

7 ACTIVITY 
● Buying from a Private 

Party 
● Publisher: craigslist.org 

Buying from a Private Party 

Ques�ons to answer: 
1. Were there more or less choices available than from the 

dealer? 
2. Were the car prices more or less affordable? 
3. Did the cars on Craigslist seem to have be�er or worse 

features than the cars from Carmax? 
4. Was it easier or harder to find the car you wanted located 

near you? 

12 mins 

8 ARTICLE 
● Evalua�ng a Vehicle 

History Report 
● Publisher: CarFax 

Evaluating a Vehicle History Report 

1. What is the make/model/year of this car? 
2. How many owners has the car had? When did each own the 

car? Where did they live? 
3. Has this car been in any accidents? How many? When did 

they occur? What happened? 

15 mins 
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http://www.myproductadvisor.com/mpa/carmax/inputSummary.do?deleteAll=true
http://www.myproductadvisor.com/mpa/carmax/inputSummary.do?deleteAll=true
http://consumerreports.org/cro/2013/04/best-worst-used-cars/index.htm
http://consumerreports.org/cro/2013/04/best-worst-used-cars/index.htm
https://www.kbb.com/car-reviews-and-news/top-10/best-late-model-used-cars-under-15000/2100004033/
https://www.kbb.com/car-reviews-and-news/top-10/best-late-model-used-cars-under-15000/2100004033/
http://www.carmax.com/
http://www.craigslist.org/about/sites
http://www.craigslist.org/about/sites
http://www.carfax.com/phoenix/vehicle_history/SampleReport.cfx?reportName=consumerMobileWeb
http://www.carfax.com/phoenix/vehicle_history/SampleReport.cfx?reportName=consumerMobileWeb
http://www.ngpf.org/


4. This car was declared a “Total Loss Vehicle.”  What does that 
mean? 

5. This car received a “Not Actual Mileage” �tle. What does 
that mean? When did it happen? 

6. List three dates when the oil was changed on this vehicle. 
Reflec�on 

1. Why is it important to examine a Vehicle History Report 
before considering buying a car? 

2. Would you buy the car from this Vehicle History Report? 
Why or why not? 

9 ARTICLE  
● Used Car Ques�onnaire 
● Publisher: NGPF 

Used Car Questionnaire 
1. In your mind, which informa�on will “make-or-break” 

whether you want to purchase the car? 
2. Why would it be important to ask these ques�ons directly to 

the seller, even if you already found some of this informa�on 
in the Vehicle History Report? 

5 mins 

10 VIDEO (7:21) 
● The Test Drive  
● Publisher: EricTheCarGuy 

The Test Drive 
If you like everything you’ve read and heard about the car, it’s �me to 
test it out in person. In this video, EricTheCarGuy performs a test 
drive while describing all the things a buyer should look for when 
driving the car. 
As you watch: 

1. Create a Checklist for yourself of things to look for during a 
test drive 

2. Label each item as 1-Very Important, 2-Somewhat 
Important, or 3-Not Very Important 

10 mins 

11 ARTICLE  
● The Professional 

Inspec�on 
● Publisher: Edmunds 

The Professional Inspection 
Once you’ve driven the car yourself, it’s �me to get it checked out by 
a professional. Read this ar�cle about ge�ng your car inspected and 
answer the following ques�ons: 

1. Why do some car buyers choose to avoid ge�ng their car 
inspected by a professional? 

2. About how much should a car inspec�on cost? 
3. What are some things you can expect a quality vehicle 

inspec�on should uncover? 

8 min 

12 VIDEO (4:52) 
● The Art of the Deal: How 

to Haggle for a Used Car 
● Publisher: Good Morning 

America 

The Art of the Deal: How to Haggle for a Used Car 
Watch the video or read the 10 nego�a�ng strategies used in the 
video. Then answer the following ques�ons: 

1. Why is it important to “haggle” when nego�a�ng to buy a 
car? 

2. What strategies were most effec�ve during the “haggling” 
process? Why do you think they were effec�ve? 

3. Do you think that you could successfully nego�ate a fair 
price for a car? If yes, why? If no, what could you do to help 
prepare yourself? 

12 min 

13 ARTICLE 
● How to Close a Used Car 

Sale 
● Publisher: Edmunds 

How to Close a Used Car Sale 
If you’ve agreed on a price for the car, the final step is tying up all the 
loose ends to finalize the sale. Scroll down to “When You Buy a Used 
Car” and read the informa�on for used car buyers.  
 
Create a list of any terms that you aren’t familiar with in the Buyer’s 
Checklist so you can be sure to look them up before actually 
purchasing a car. 

7 mins 
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https://drive.google.com/file/d/0By47Aoq6evb8N1pkVi1BX1h2Uzg/edit?usp=sharing
https://www.youtube.com/watch?v=-x0pVB4k5fE
http://www.edmunds.com/car-buying/inspect-that-used-car-before-buying.html
http://www.edmunds.com/car-buying/inspect-that-used-car-before-buying.html
http://abcnews.go.com/GMA/Savings/art-deal-haggle-car/story?id=11845530
http://abcnews.go.com/GMA/Savings/art-deal-haggle-car/story?id=11845530
http://www.edmunds.com/sell-car/how-to-close-a-used-car-sale.html
http://www.edmunds.com/sell-car/how-to-close-a-used-car-sale.html
http://www.ngpf.org/


14 VIDEO (3:13) 
● Craigslist Car Scam
● Publisher: CBS5 San

Francisco

Craigslist Car Scam 
In this video, you’ll meet a car seller who didn’t close the deal 
properly when selling her car and ended up in a bad situa�on. 

1. What mistake(s) did the used car seller make during this
deal?

2. What lessons can you learn as a buyer from this video?

8 mins 

15 KEY TAKEAWAYS 5 mins 

COMPREHENSION QUESTIONS Purchasing a Used Car

Teachers, you can access the Comprehension Questions by logging into your Teacher Account on the NGPF  Assessments page . 
If you haven’t already created an account, register for free  here !

EXTEND THE LEARNING

DO MORE... 

CASE STUDY 
● Avoiding the Lemon
● Publisher: NGPF

INTERACTIVE 
● Glossary | Purchasing a Used Car
● Publisher: NGPF

PROJECT 
● Buying a Used Car
● Publisher: NGPF

LEARN MORE... 

  FAST FACTS... 
● Three out of four automo�ve transac�ons in the U.S. involve previously owned vehicles.
● The most frequently searched price range for a used vehicle is under $5,000.
● The average vehicle will likely have three owners in its life�me.
● Age does appear to ma�er, at least when it comes to a used vehicle. Nearly half those listed at any one �me (about 1.5

million) are model years 2007-2008.
● Silver is the most available color in the used vehicle market -- more than 447,000 vehicles, followed by black (429,000),

white (409,000), and red (321,000). Blue (309,000) and gray (277,000) are also a plenty. The color you're least likely to
find? Pink, with just 249 used vehicles listed.

www.ngpf.org  Last updated: 11/09/18 
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https://www.youtube.com/watch?v=5Wjsr3SeAgU
https://docs.google.com/a/nextgenpersonalfinance.org/presentation/d/1p-dlXCdSk1_3fTh7_FxlFCWG953izTm4RM6yIDKLRmo/edit?usp=sharing
https://www.ngpf.org/assessments/
https://www.ngpf.org/teacher-signup/
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https://quizlet.com/_32mtd5
https://docs.google.com/document/d/1pPKnfDSg3NgIAQadloX6EfNXzR5Skg2qP4U8V5YAloc/edit?usp=sharing
http://www.ngpf.org/
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When teens borrow money from a friend or relative to buy the latest gadget, the thought 
of returning the payment often comes second to the initial gratification of buying the item. 
Long before having to pay back what they borrowed, they may have already moved on to 
the next thing and forgotten that they still need to pay for their purchase. As they move onto 
college and adult life, their attitudes around borrowing and returning will likely influence 
how they approach credit. In this lesson, students will understand how credit can open 
doors if used wisely, but also lead to unmanageable debt if used thoughtlessly. Students 
will learn how bad debt can damage credit records and how consumers can tackle debt in 
order to get back on the road to good money management.

LEARNING OBJECTIVES: 
 Students will… 
• Explore why debt occurs and how to prevent it
• Learn how debt impacts credit potential
• Discover actions to alleviate debt

STANDARDS:  

Jump$tart Standards: 
• Credit Standard 3

National Economics Standards:
• Standard 2: Decision Making

Common Core ELA Anchor Standards:
• Speaking and Listening: Comprehension and Collaboration

Common Core Math Standards:
• Number and Quantity: Quantities
• Modeling
•  Statistics and Probability: Making Inferences and Justifying

Conclusions

The Danger of Debt:  
Avoiding Financial Pitfalls

LESSON 15:  TE ACHER S GUIDE

Topic: Avoiding Debt

Time Required: 55 minutes

SUPPLIES:

• Notebooks
• Computers or tablets
• Internet access
• Student activity sheets (2)

PREPARATION:

• Copy student activity sheets

STUDENT ACTIVITY SHEETS:

Credit Crossroads 

good and bad debt.
Debt Snowball 
In this activity, students analyze how 
bad debt grows and discuss how to 
prevent debt from snowballing.



INSTRUCTION STEPSLESSON 15:  TE ACHER S GUIDE

Investigate: Impulsive Spending 
[Time Required: 15 minutes]

1.  Begin by asking students to write in their notebooks five things they want to 
buy right now (e.g., concert tickets, video games, clothes, a car, etc.). 

2.  Invite volunteers to share the items on their lists and write them on the 
board. Review the items as a class, and ask students to differentiate the 
wants from the needs. For example, is a car a want or a need? What about a 
video game? Explain that we must know the differences between wants and 
needs so that we can manage our money responsibly and avoid falling into 
debt. 

3.  Next, ask students what they think debt is and what causes it. How do 
people get into debt? Explain that debt is when we owe more money than 
we have, and that one way to get into debt is to make impulsive decisions 
with money, whether for a want or a need. 

4.  Explain that it’s important to ask three questions before making any 
spending decision: 1) Can I afford it? 2) How will I pay for it? and 3) What 
will the consequences of my purchase be? Discuss various scenarios where 
students might ask themselves those questions. For example, if students 
have an upcoming car payment and decide to buy a luxury item instead of 
making that payment, even though they cannot afford both, what would be 
the effects of that decision?

5.  Next, explain that while impulsive financial decisions or using credit to 
buy wants can lead to bad debt, there is also such a thing as good debt. 
Explain that good debt is when credit is used to purchase something that is 
needed but may be difficult to pay for in cash. Good debt may include items 
such as financing college tuition or taking out a mortgage to buy a home. 
Explain that good debt can help build our credit history and demonstrate 
to lenders that we are financially responsible. Good debt helps show our 
“creditworthiness.”

Student Preparation: The Choices We Make 
[Time Required: 20 minutes]

6.  Explain to students that making wise and thoughtful choices with our money 
can help us maximize savings, build credit and minimize bad debt. 

Essential Question “How can I stay out of debt?”

What is the Essential Question? 
The Essential Question is designed 
to “hook” the learner, promote 
inquiry and engagement with 
the lesson, and allow students to 
exercise problem-solving abilities. It 
addresses a larger concept, does not 
have a right or wrong answer, and 
requires higher order thinking skills.

Link to Lesson 11: 
Connect this lesson with Lesson 
11: Savvy Spending and remind 
students that learning how to 
manage money responsibly is an 
important part of avoiding debt.

Link to Lessons 6 & 14: 
Remind students the importance 
of being “creditworthy” from Lesson 
6 and the power of credit from 
Lesson 14.

TEACHER’S TIPS
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7.  Distribute the activity sheet Credit Crossroads, and tell students they are
going to determine bad debt versus good debt. Encourage students to work
in pairs and give them ten minutes to complete the activity.

8.  Invite volunteers to share their ideas, and engage the class in a discussion
about debt and the choices we make. Why is some debt considered good
while other debt is considered bad? How can we distinguish between the two?

Challenge: Debt and Credit 
[Time Required: 15 minutes]

9.  Ask students about the short- and long-term effects of debt and the ways a
person can get into bad debt. For example, what happens if we pay our bills
late or bounce a check? What about not paying off credit card bills? Explain
to students that debt can snowball very easily if we spend more than we
have and only pay the minimum amount due on our bills. Help students
understand there are consequences for falling into debt, such as increasing
interest payments that can cause us to fall even deeper into debt. Remind
students that debt also impacts our credit score and while good debt builds
a positive credit history, bad debt can negatively impact our credit score.

10.  Next, distribute the activity sheet Debt Snowball and tell students they will
get to see a debt snowball in action. Give them ten minutes to complete
the activity, and then invite volunteers to share their answers. How much
did each purchase end up costing? How could the debt snowball have been
prevented? How might the debt snowball impact credit?

11.   Explain that in both scenarios, the actual cost of the purchases were
significantly higher in the end because of interest rates and minimum
payments. Emphasize that in the second scenario, the cost of the car repairs
doubled the original payment, making a much greater impact in the long run
than if Brent had paid off the car more quickly.

12.  Next, ask students how they think their lives would be impacted if they had
significant “bad debt.” For example, how would it affect spending time with
friends, paying for a new car or planning for college? How might their credit
scores be affected?

13.  Help students understand that not handling credit responsibly can have
long-term consequences, from decreasing credit scores to continual calls
from creditors seeking payments. Explain that if a person gets so deep into
debt that they are unable to get out on their own, they may consider filing
for bankruptcy as a last resort. While bankruptcy can help eliminate or
reduce money that is owed, it damages a credit score and can prevent us
from being able to buy a house, open new credit card accounts or obtain any
kind of loan.

TEACHERS GUIDE: THE DANGER OF DEBT  |   3



INSTRUCTION STEPSLESSON 15:  TE ACHER S GUIDE

14.  Next, engage the class in a discussion about how bad debt can be alleviated.
What would students do if they were in debt? Would they change their
spending habits? Help students understand that bad debt should be
avoided because once bad debt snowballs, it becomes increasingly difficult
to pay off. Explain that if debt begins to snowball, there are options such as
debt counselors who help develop a plan for paying back money owed, and
debt consolidation, which can simplify repayments and lower interest rates.

15.  Emphasize that debt can have a serious impact on our credit scores and
severely limit opportunities, such as the ability to go to college, afford a new
apartment or even purchase a gift for a friend’s birthday. Also discuss the
impact the media has on our spending—many images we see encourage
us to buy even if we can’t really afford it. Help students understand that
making a budget and cutting unnecessary expenses are not only ways to
alleviate debt, but also ways to save for the things we want to buy.

Reflection 
[Time Required: 5 minutes]

Ask students to reflect in their notebooks about good versus bad debt. How 
does good debt help our credit and how does bad debt damage our credit?

Link to Lessons 6 & 9: 
For more on credit, review Lesson 
6 on “creditworthiness” and how 
paying fees on time or late can 
influence an individual’s credit score 
and debt. Remind students about 
the value of budgeting from Lesson 
9 and explain how a solid budget 
can maximize savings and reduce 
overspending.

Extension Idea: 
Review Lesson 9 on creating a 
budget and ask students to create 
their own by using the Practical 
Money Skills’ My Budget Planner 
tool at practicalmoneyskills.com/
reworkbudget.

What is Reflection? 
The Reflection part of the class gives 
students the opportunity to reflect 
on the bigger-picture meaning of 
the exercise, and to assimilate and 
personalize some of the concepts 
and ideas learned about in the class.

TEACHER’S TIPS

TEACHERS GUIDE: THE DANGER OF DEBT  |   4



Financial Pitfalls 
8.2 Scams & Fraud 

Lesson Guide

 Learning Objectives 
 Students will be able to 

● Iden�fy signs of common types of scams and fraud
● Understand the ever increasing prevalence of scams

and fraud and their impact on the US popula�on
● Take preventa�ve steps to protect yourself from being

a vic�m of scams and/or fraud
● Explain steps to take if you are a target of a scam or

fraud

 Approximate Time 
● Lesson length:  120 mins

Jump$tart Standards 
Inves�ng 

● 4a: Iden�fy warning signs of investment fraud

Risk Management & Insurance 
● 1d: Inves�gate consequences of insurance fraud

Financial Decision Making 
● 2a: Evaluate whether financial informa�on is objec�ve,

accurate and current

Distribute to Students
● Student Ac�vity Packet 8.2

 Plan Your Unit
● Unit Plan for Financial Pi�alls
● Financial Pi�alls on www.ngpf.org

LESSON PLAN

Resources Questions Est. Time 

1 DISCUSSION PROMPTS Discussion Prompts 
Discuss these ques�ons with your classmates or with a partner: 

1. What are some types of scams or fraud that you’ve heard
about recently?

2. What steps do you currently take to protect your personal
informa�on?

5 mins 

2 REFERENCE 
● Types of Financial Pi�alls
● Publisher: NGPF

Types of Financial Pitfalls 
As stated in the previous lesson, we’re going to be exploring a wide 
range of financial pi�alls that people fall prey to throughout this unit. 
This slide highlights which specific category we’ll be focusing on in this 
lesson. Take a moment to reflect on what you may already know 
about this category and write down any ques�ons you have before 
moving on. 

2 mins 

3 VIDEO (2:05) 
● What is a Scam?
● Publisher:

HerefordshireCABx

❖ Teacher Tip:  This video
includes sta�s�cs from
the UK; here are some
sta�s�cs for the U.S.: In
2016, ID the� and fraud
cost consumers more

What is a Scam? 
What is a scam? How does a scam work? Watch this video to find out. 
Then, answer the ques�ons. 

1. In your own words, define what a scam is.
2. Given what you’ve learned from the video, why do you think

so many people are vic�ms of scam and fraud?

5 mins 

www.ngpf.org  Last updated: 1/16/19 
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https://docs.google.com/document/d/1QS_QbkGmgGD-Y31MKpBxrcGEGJA8U4SQG-Xk3_OGf9g/edit?usp=sharing
https://docs.google.com/document/d/1y9ClEgnTuKY8UVvMf0403NqHdO5et5TrQlKLs4RRxYQ/edit?usp=sharing
https://www.ngpf.org/curriculum/financial-pitfalls/
https://docs.google.com/presentation/d/1Jlaqd2BHc44bgd-Gmmw2F_YEuhWmRHO-CMM_GlLY4yg/edit?usp=sharing
https://docs.google.com/presentation/d/17a-MLD6fBlfmIpnYAdw0xolrBfdPrkXMUzUiZUy3Uio/edit#slide=id.g1f819b82b9_0_0
https://www.youtube.com/watch?v=OilJqVgRSFY
http://www.ngpf.org/


than $16 Billion in the 
U.S. 

❖ Teacher Tip:  Please note
that many sources state
that scams are a type of
fraud; fraud is the
umbrella term. For this
reason, we will primarily
use the term "fraud" in
this lesson and will use
"scam" when it's used in
the �tle or resource.  This
source  explains the exact
difference between the
two terms.

4 WEB QUEST 
● Fraud Infographic Web

Quest

❖ Teacher Tip:  Use the
types of fraud listed on
Page 9 of  this report  (also
Resource #6) to assign
students a different type
of fraud. It’s ok if there
are repeats. The main
idea is to prevent
students from doing a
general search and using
the same few
infographics.

Fraud Infographic Web Quest 
Your teacher will assign you a specific type of fraud. Take a few 
minutes to do some research and find a reliable infographic on that 
type of fraud or scam. Then, answer the ques�ons.  

1. Read through your infographic and write a brief descrip�on
about the type of scam/fraud it covers.

2. What, if anything, surprised you about this type of
scam/fraud?

15 mins 

5 QUESTION OF THE DAY 
● Who loses more money

to financial fraud?
Millennials or senior
ci�zens?

● Publisher: NGPF

Who loses more money to financial fraud? Millennials or senior 
citizens?  
Answer the ques�on presented on the first slide of this Ques�on of 
the Day in your Student Ac�vity Packet. Then, follow your teacher’s 
direc�ons on how to answer the follow-up ques�ons.

1. Write  your  answer to this Ques�on of the Day here.
2. Were you surprised by the actual answer? Why or why not?

5 mins 

6 ARTICLE 
● Trends in Scams and

Fraud
● Publisher: Consumer

Sen�nel Network

❖ Teacher Tip:  Have
students scroll through
the report un�l they find
the page that provides
sta�s�cs on your state.
You can then ask them
specific ques�ons about
the data you find there!

Trends in Scams and Fraud 
This report published by the Consumer Sen�nel Network includes a 
wealth of informa�on about the types of scams and fraud that occur. 
Look through the data on pages 5, 7, and 11 and answer the 
ques�ons.  

1. Your friend says the following: “I don’t really believe scams
and fraud are things I need to worry about. I mean, no one  I
know  has ever said anything about being a vic�m.” Using
data from  page 5 , what would you say in response and what
specific data would you use to support your claim?

2. Look at the data on  page 7  for Top 10 Fraud Categories. You’ll
no�ce that these categories are organized by “# of reports”.
Which of the other three metrics (% Repor�ng $ Loss, Total $
Loss, Median $ Loss) do you think the data could be primarily
categorized by? Explain your reasoning.

3. What are the top 3 types of fraud categories if they were
reranked by the metric you selected in ques�on #2?

15 mins 
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https://www.telegraph.co.uk/personal-banking/savings/scam-fraud-banks-mince-words-limit-payouts-victims/
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https://www.ftc.gov/system/files/documents/reports/consumer-sentinel-network-data-book-2017/consumer_sentinel_data_book_2017.pdf
https://www.ftc.gov/system/files/documents/reports/consumer-sentinel-network-data-book-2017/consumer_sentinel_data_book_2017.pdf
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4. Look at the data on  page 11 . Why do you think that the most
popular form of payment method for fraud is a wire transfer?

7 DATA CRUNCH 
● What is the most effec�ve

contact method for
fraudsters?

● Publisher: NGPF

What is the most effective contact method fraudsters use to steal 
your money? 
Let’s dig in deeper into one of the graphs from the previous report! 
Answer the ques�ons on this worksheet to complete the Data Crunch. 

10 mins 

8 ARTICLE 
● Anatomy of a Scam
● Publisher: NPR

❖ Teacher Tip:  If you have
limited �me, you can
listen from 3:27-9:40, but
students will miss the
part where Doris gives
her debit card info and
may not be able to
complete all of the
ques�ons. If you have
more �me, you can listen
to the en�re clip or just
the por�on from
14:50-16:21 to hear the
follow up call Doris gets.

Anatomy of a Scam 
As you saw in the previous resource, the most common contact 
method for fraud is by phone. Listen to 3:27-13:48 of this Planet 
Money Podcast in which a real life phone scam (that tries to get 
people to work from home by selling products online) is broken down 
for us. Then, answer the ques�ons. 

1. What tac�cs did the salesman use to convince Doris to
provide her financial informa�on?

2. What can you learn from this par�cular scam to avoid ge�ng
into trouble?

3. Bonus ques�on: Which of the 6 Ways of Influence (from
Lesson 8.1) did the salesman use?

18 mins 

9 ARTICLE 
● Phone Scams
● Publisher: FTC

Phone Scams 
What are some other red flags that can alert you to a phone scam? 
What should you do if you receive an unsolicited sales call? Skim 
through this resource to find out and answer the ques�ons.  

1. Look through the “Signs of a Scam” and “How They Hook
You” sec�ons. What kinds of trends do you no�ce in the
strategies scammers may use?

2. The “How to Handle an Unexpected Sales Call” sec�on
stresses the importance of taking your �me and ques�oning
the caller. What specific advice would you give  yourself  to
help you handle a sales call in this way?

3. What can someone do if they want to prevent most
unsolicited phone calls?

4. If you receive an unsolicited sales call, what can you do?

10 mins 

10 VIDEO (1:30) 
● Tax Scams
● Publisher: IRSvideos

Tax Scams 
Another common type of fraud to watch out for is Tax Fraud. Watch 
this video to learn about this type of fraud and answer the ques�ons. 

1. In your own words, describe what tax fraud is.
2. What are the different ways tax fraudsters may use to contact

you?

5 mins 

11 ARTICLE 
● Insurance Fraud
● Publisher: Legal

Dic�onary

❖ Teacher Tip:  Have
students individually read
the “What is Insurance
Fraud” and “Types of
Insurance Fraud”

Insurance Fraud 
Most of the previous resources focused on different types of fraud 
and how you can protect yourself from them. In this resource, 
however, you’ll read about why it’s NOT a good idea to falsify claims 
and commit fraud YOURSELF! Use the ar�cle to answer the ques�ons 
and learn more about types of insurance fraud.  

1. Read the defini�on of insurance fraud and look at the graphic
under the “Defini�on of Insurance Fraud” sec�on. In your
own words, explain  why  someone would commit insurance

10 mins 
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https://docs.google.com/document/d/12eZWgckQqC0pGeM-KTmmTGlEnAV56DoFTKUiQMPHRgk/edit#
https://docs.google.com/document/d/12eZWgckQqC0pGeM-KTmmTGlEnAV56DoFTKUiQMPHRgk/edit#
https://docs.google.com/document/d/12eZWgckQqC0pGeM-KTmmTGlEnAV56DoFTKUiQMPHRgk/edit#
https://www.npr.org/sections/money/2016/01/29/464859624/episode-680-anatomy-of-a-scam
https://www.consumer.ftc.gov/articles/0076-phone-scams
https://www.youtube.com/watch?time_continue=87&v=0y5z0kWgBcM
https://legaldictionary.net/insurance-fraud/
http://www.ngpf.org/


sec�ons. Then, use a 
Jigsaw for the different 
types of insurance fraud 
in this ar�cle.  

fraud. 
2. SKIM through the different sec�ons of the ar�cle that cover

the following types of insurance fraud and fill out the table
below.

Type of Fraud Short Description In Your Own Words 

Life 

Health 

Auto 

Property 

3. Scroll down to about ¾ of the page to the “Real Life
Insurance Fraud Cases” sec�on, and read through the 3
accounts of insurance fraud. What surprised you about these
stories?

12 VIDEO (2:06) 
● Ponzi vs. Pyramid

Scheme: What’s The
Difference?

● Publisher: NowThis World

Ponzi vs. Pyramid Scheme: What’s The Difference? 
The last types of fraud we’ll examine in this lesson are two types of 
investment fraud: the Ponzi Scheme and the Pyramid Scheme. Watch 
this short video to learn more about these types of schemes and 
answer the ques�ons.  

1. In your own words, explain how Ponzi Schemes work (How
are people recruited? What happens to the money?).

2. How do Ponzi Schemes differ from Pyramid Schemes?

5 mins 

13 ARTICLE 
● Mul�-Level Marke�ng
● Publisher: Investopedia

Multi-Level Marketing 
Pyramid schemes are o�en confused with Mul�-Level Marke�ng 
(MLM) companies, which are legi�mate businesses! Read through this 
ar�cle and answer the ques�on to learn more about MLM!  

1. In your own words, explain how you can tell if a business is a
legi�mate, mul�-level marke�ng company or an illegal
pyramid scheme.

5 mins 

14 ARTICLE 
● What to Do If You've Been

a Vic�m of Scams or
Fraud

● Publisher: Consumer
Reports

What to Do If You've Been a Victim of Scams or Fraud 
Taking preventa�ve measures can definitely protect your informa�on, 
but it doesn’t guarantee that you are 100% safe from ge�ng 
scammed. So, what should you do if that happens? Read this ar�cle, 
star�ng from the “Report the Scam” sec�on, and use the informa�on 
to answer the ques�ons. 

1. If it’s unlikely that you’ll get your money back, why should
you s�ll report a scam?

2. What does the ar�cle recommend you focus on given the fact
that you’re unlikely to get your money back? Why do you
think this is an important step?

5 mins 
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https://edpuzzle.com/media/5c3f6cce97bec2411aa188e8
https://edpuzzle.com/media/5c3f6cce97bec2411aa188e8
https://edpuzzle.com/media/5c3f6cce97bec2411aa188e8
https://www.investopedia.com/terms/m/multi-level-marketing.asp
https://www.consumerreports.org/scams-fraud/scam-or-fraud-victim-what-to-do/
https://www.consumerreports.org/scams-fraud/scam-or-fraud-victim-what-to-do/
https://www.consumerreports.org/scams-fraud/scam-or-fraud-victim-what-to-do/
http://www.ngpf.org/


15 EXIT TICKET 
❖ Teacher Tip:  To

administer this Exit Ticket
using Google Forms,
make your  own copy
here .

Exit Ticket 
1. In your own words, describe what a scam is and give one

example of a type of scam or fraud.
2. What is one tac�c a scammer will use to get you to provide

your personal informa�on?
3. What is one thing you can do to protect yourself so you are

not scammed?

5 mins 

COMPREHENSION QUESTIONS 8.2

Teachers, you can access the Comprehension Questions by logging into your Teacher Account on the NGPF  Assessments page . 
If you haven’t already created an account, register for free  here !

EXTEND THE LEARNING

DO MORE... 
DATA CRUNCH 

● How Prevalent Is Financial Fraud
● Publisher: NGPF

INTERACTIVE 
● Quizlet Cashcabulary | Financial Pi�alls
● Publisher:  NGPF

PROJECT 
● Create a Scam Guidebook
● Publisher: NGPF

LEARN MORE... 
ARTICLE:  

● How Do You Report Suspected Tax Fraud Ac�vity?
● Publisher: IRS

QUESTION OF THE DAY 
● What’s the most popular way for financial scammers

to contact consumers?
● Publisher: NGPF

VIDEO 
● Craigslist Car Scam
● Publisher: CBS 5

● How to Know if an Email is Real
● Publisher: CBS

  FAST FACTS... 
● 70% of fraud cases reported occured over the telephone. (Consumer Sen�nel Network Data Book 2017)
● Telephone scams cost each vic�ms on average $430 as of 2017. (MarketWatch.com)
● The number of scams reported has decreased by $300k in 2017, but the reported amount lost has increased by $63

million. (Consumer Sen�nel Network Data Book 2017)
● The States with the highest rates of reported fraud were Florida, Georgia, Nevada, Delaware, and Michigan. (Consumer

Sen�nel Network Data Book 2017)
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https://docs.google.com/presentation/d/1S1_gavqYpWH8SHCrLTNxCrxsYnXrGvBhtDsTffPRNK4/edit?usp=sharing
https://docs.google.com/forms/d/1QhyU0MgmlNumjJPgz1PoM9ZIh7CabBxWiMssal9u74U/copy
https://docs.google.com/forms/d/1QhyU0MgmlNumjJPgz1PoM9ZIh7CabBxWiMssal9u74U/copy
https://www.ngpf.org/assessments/
https://www.ngpf.org/teacher-signup/
https://docs.google.com/document/d/1vqIRl6g3S3XIZ-pa2HNHdZz8rXHIbItMbOZ1TMRVmHo/edit
https://quizlet.com/241995738/financial-pitfalls-flash-cards/
https://docs.google.com/document/d/1aiwuOm3EU4hqXBf736x91WzzM0V_yiDdZByqQszMhPs/edit
https://www.irs.gov/individuals/how-do-you-report-suspected-tax-fraud-activity
https://docs.google.com/presentation/d/1rmQRmGO6kppX7os3fobSSbRm1zW0Vbvrx6aLx0oWqow/edit#slide=id.g18267160ff_0_0
https://docs.google.com/presentation/d/1rmQRmGO6kppX7os3fobSSbRm1zW0Vbvrx6aLx0oWqow/edit#slide=id.g18267160ff_0_0
https://www.youtube.com/watch?v=5Wjsr3SeAgU
https://www.youtube.com/watch?v=3vcLyvoKYZc
http://www.ngpf.org/


ANSWER KEY: CREDIT CROSSROADS   |  5

Credit Crossroads
LESSON 15:  ANSWER KE Y 1

Scenario 1 
Mark and Ryan’s desire for a new television is a want and, therefore, not a great purchase to make 
using credit, especially since their money is needed for other items such as rent, tuition and books. If 
Mark is unable to repay the loan, his credit score could be damaged.

Scenario 2 
Blake has steady employment and a solid down payment, making the condo purchase a good 
investment for him. The home loan will give Blake the opportunity to continue building his credit 
history and “creditworthiness.”

Scenario 3 
Because Nora already has five credit cards and is sometimes late in paying her bills, opening another 
credit card could potentially damage her credit score if she continues to be late in payments. 



ANSWER KEY: DEBT SNOWBALL  |   6

Debt Snowball
LESSON 15:  ANSWER KE Y 2

The real cost of Brent’s video game system includes the following: 

Original Purchase Cost Months to Pay off Debt Amount Paid in Interest Final Price

$200 27 $61.40 $261.40

The real cost of Brent’s car repairs includes the following: 

Original Purchase Cost Months to Pay off Debt Amount Paid in Interest Final Price

$2,000 87 $2,344.86 $4,344.86



Standards
National Standards in Economics

State Standards

Concepts
Employment and Unemployment

Students use the Bureau of Labor Statistics website to track unemployment rates for their community,
and after researching information about the industrial makeup of their community, explain whether
their local unemployment rates tend to remain stable or tend to re�ect changes in national economic
growth and recession.

Introduction

In March 2002, the Bureau of Labor Statistics announced that the U.S.
unemployment rate was 5.7 percent. While that number may have been the
national average and similar to the 6.1 percent unemployment rate in Kokomo,
Indiana, it did not re�ect conditions in College Station, Texas, which was enjoying
a 1.6 percent unemployment rate. Nor did it re�ect the realities of Tulare County,
California, which was su�ering an 18.6 percent unemployment rate. Why do
unemployment rates vary so much across the United States? How do the
unemployment rates in your community compare to the national statistics?

Learning Objectives

De�ne cyclical, frictional unemployment, and structural unemployment. 

Interpret data tables from the Bureau of Labor Statistics.

Compare national and local unemployment data.

Identify major employers and industries in the local community.
Analyze the e�ects of types and diversi�cation of local industry on changes in local
unemployment rates.

Resource List

The Bryan/College Station Workforce Report: This Path�nders report details the
characteristics of the workforce for potential employers in College Station, Texas. 
www.cstx.gov/docs/business_resources1a.pdf

G R A D E  9 - 1 2 , L E SS O N

Unemployment in My Hometown
Time: , Updated: March 18 2014, Author: Lisa Herman-Ellison

https://www.econedlink.org/standards/?resource_id=452#national_economic_standard
https://www.econedlink.org/standards/?resource_id=452#state_standard
https://www.econedlink.org/glossary/%20?glossary=E#employment-and-unemployment
http://www.cstx.gov/docs/business_resources1a.pdf
https://www.econedlink.org/resources/author/lellison/


Bryan-College Station Market Report: Employment: This Texas A&M University Real Estate
Center website details the College Station, Texas workforce and other local demographics. 
recenter.tamu.edu/mreports/csbryan.pdf

Local Area Unemployment Statistics: This Bureau of Labor Statistics website publishes
unemployment data for all 50 states for the past 10 years. 
data.bls.gov/cgi-bin/surveymost

Rural Migration News: California: This University of California at Davis article on Rural Migration
News describes the unemployment situation in Tulare County, California. 
migration.ucdavis.edu/rmn/more.php?id=517_0_2_0

Tulare County, California: The U.S Census Bureau website provides quick facts about  Tulare
County, California, including workforce and other local demographics. 
quickfacts.census.gov/qfd/states/06/06107.html

Cinergy Economic Development Network: Kokomo, Indiana: This Cinergy/PSI Energy website
details the Kokomo, Indiana, workforce and provides other demographic information. 
www.locationindiana.com/

National Association of Counties: This National Association of Counties website allows
students to access unemployment data for their local communities. 
www.naco.org/

Chart: Students can use this PDF chart to organize the information they �nd. 
www.econedlink.org/lessons/docs_lessons/351_chart1.pdf 
 
Local Unemployment Worksheet: A worksheet students can complete to learn more about
unemployment in their own community. 
www.econedlink.org/lessons/docs_lessons/351_industry2.pdf

Process

Unemployment, as de�ned by the Bureau of Labor Statistics, refers to people aged 16 or older who are
not employed but have actively sought work within the last month (unless they were laid o� and are
waiting to be recalled to the job). In calculating this statistic, the Bureau of Labor Statistics only counts
civilians who are not institutionalized (such as being imprisoned), and who do not have mental or
physical disabilities so severe as to prevent them from working. In this way, only those who are actually
eligible to work and who are making the attempt to �nd work are counted in the o�cial unemployment
rate. People can be unemployed for a variety of reasons. Those who are frictionally unemployed are
only temporarily between jobs. Perhaps they have quit a job or been �red, or they are entering the labor
force for the �rst time after completing their education, or re-entering the labor force after choosing
to be home with children for several years. Seasonal unemployment is experienced in occupations
where labor demand changes predictably with the calendar. For example, some lifeguards lose their
jobs as outdoor pools close in September, and Santa Claus characters and seasonal retail clerks lose
their jobs each January. More serious forms of unemployment are cyclical and structural
unemployment. Cyclical unemployment occurs when workers are laid o� from their jobs during an
economic slowdown, when demand for their product falls. When product demand rises again, most of
these workers will be rehired by their employer. But in the meantime, they �nd themselves unemployed
at a time when unemployment in general is higher, making it di�cult for them to �nd work while they
are waiting to be rehired. Structural unemployment occurs when a worker’s skills are no longer needed.
While the worker may be well-trained for a particular career, if the employer permanently closes and
there is no similar manufacturer in the area, the worker will be required to relocate or train for a
di�erent career to �nd new employment.

http://recenter.tamu.edu/mreports/CSBryan.pdf
http://data.bls.gov/cgi-bin/surveymost?la
http://migration.ucdavis.edu/rmn/more.php?id=517_0_2_0
http://quickfacts.census.gov/qfd/states/06/06107.html
http://www.locationindiana.com/
http://www.naco.org/
https://www.econedlink.org/wp-content/uploads/legacy/351_chart1.pdf
https://www.econedlink.org/wp-content/uploads/legacy/351_industry2.pdf


Firms generally locate in areas where they can �nd an abundant workforce that can be trained to do the
work necessary for the �rm to succeed. Communities create economic development councils to try to
attract �rms, working when they can to diversify local industry, in an attempt to protect the local
economy from cyclical downturns. The diversity of the labor force, the availability of other local
resources necessary to �rms, and the ability of communities and states to attract �rms with tax
abatements and other incentives have a great impact of the success of local industry diversi�cation.

Use this PDF chart to help you organize the information you �nd.

Let’s take a look at the local industry and unemployment rates in College Station, Texas, Tulare County,
California, and Kokomo, Indiana.

College Station, Texas, consistently enjoys the lowest
unemployment rate in Texas and often in the nation. The economy of
College Station is heavily dependent on education, which tends to
less sensitive than other sectors to economic downturns. College
Station’s demographic data can be seen at: Bryan College Station
Market Report Employment The Texas A&M University system is by
far the largest local employer, and the system adds the bene�t of
bringing thousands of students to the area, who spend hundreds of
millions of dollars at other �rms in the community. College Station’s
manufacturing base is diversi�ed among poultry processing,
software, building products, and construction, with an extensive

service sector in education, medicine, banking, retail sales, and a call center. And College Station has
the labor force potential to bring even more �rms to the area. You can skim through the Bryan/College
Station Workforce Report . This Path�nder study reports that new �rms would be most likely to employ
underemployed workers–workers who are currently employed but would accept a more suitable job if
one were o�ered. The study found that nearly 13,000 people in College Station are experienced and
quali�ed to accept new positions. Of those potential employees, 25 percent have college degrees and
30 percent have some college experience, and most are skilled and experienced in a wide variety of
occupations. Because College Station relies heavily on education for employment, which is not very
sensitive to economic downturns, and because it has diversi�ed its other industries and holds great
potential for even further economic development, the community is able to enjoy consistently low
unemployment rates that vary little with changes in the national economy. To see College Station’s
unemployment data for the last 10 years, click on the link and click on "Texas", and then click on
“BRYAN-COLLEGE STATION, TX” and “Retrieve Data”.

Tulare County, California, however, su�ers a chronically high unemployment rate. To
get a �avor of the local economy, read the section of the following website labeled
“Tulare ."

The closing of the large food processing plant in Lindsey added signi�cant
structural unemployment to the Tulare area. The Corcoran State Prision lies just
over the county line, in Kings County, and while the inmates do not appear in the
labor force due to their incarceration, their consumption of resources a�ects
employment in nearby Tulare. Because of the techniques used to gather data,
several Tulare County residents who work at the prison are not counted in the
Tulare County labor force, which may distort the unemployment statistics. Given
the Drug Enforcement Administration's label of the area as a "source nation for
methamphetamine," based on an estimate that a majority of the total U.S. supply of the drug is
produced in that region, underground employment is a major issue. In addition, a signi�cant number of
guest workers from Mexico have immigrated to the area to seek agricultural work, further increasing
the unemployment �gures. The county has actually been paying welfare recipients an average of $1600
to leave the area. The demographic data can be seen at the U.S Census Bureau website.

According to previous data, 28 percent of workers in the county are employed in agricultural concerns,
while only 9 percent are involved in manufacturing. The dairy industry is essential to the local
community, with the little manufacturing being heavily concentrated in the dairy industry. What is

https://www.econedlink.org/wp-content/uploads/legacy/351_chart3.pdf
http://recenter.tamu.edu/mreports/CSBryan.pdf
http://www.cstx.gov/docs/business_resources1a.pdf
http://data.bls.gov/cgi-bin/surveymost?la
http://migration.ucdavis.edu/rmn/more.php?id=517_0_2_0
http://quickfacts.census.gov/qfd/states/06/06107.html


notable is that agricultural products, dairy products, and the service industries employing workers in
this community are not strongly subject to wide swings in the unemployment rate due to recession.
However, low crop prices are threatening to put some farmers out of business entirely. So while Tulare
County, California su�ers unemployment well above the national average, that rate does not tend to
sway much with the changes in the national economy. See Tulare County’s unemployment data for the
last 10 years. Click on "California" and then click on “VISALIA-TULARE-PORTERVILLE, CA” and
“Retrieve Data”.

The unemployment story for Kokomo, Indiana, is a bit di�erent. Look at
Kokomo’s demographic data . Kokomo’s economy is heavily dependent on
the auto industry, with approximately 90 percent of its manufacturing jobs
provided by two employers: Delphi Delco Electronics Systems and Daimler
Chrysler. Further, both corporations are part of the automotive industry,
which experiences serious �uctuations in consumer demand during periods
of recession. Because jobs are tied to the demand for cars, Kokomo is subject
to strong in�uences of cyclical unemployment. When the national economy
experienced strong growth in 1998-2000, Kokomo’s unemployment rate
generally fell below 3 percent, even as low as 2.2 percent, far below the 4-5
percent national average for that period. However, as the economy slid
toward recession in early 2001 and Daimler Chrysler put thousands of

employees on temporary layo�, Kokomo’s unemployment spiked to 9.5 percent in January 2001 and
stayed near 6 percent through March 2002, with rates as high as 6.9 percent in March 2001 and 6.6
percent in February 2002. Such layo�s a�ect not only the workers at those sites; other businesses in
the community are hurt by the lack of demand as those laid-o� workers try to conserve funds. Further,
surrounding communities are also hurt by the layo�s of workers who had commuted to Kokomo, and
the �rms in those towns then experience the loss of demand due to the layo�s, leading to even more
layo�s and potential business closings.

While the other metropolitan areas of Indiana diversi�ed into service industries between 1992 and
2001, on average increasing service sector jobs by 17 percent, Kokomo only increased its service
sector growth by 6.2 percent in 10 years. Instead, Daimler Chrysler invested $455 million in another
transmission plant in Kokomo. Because Kokomo’s economy is so closely tied to cyclical industries, local
unemployment is likely to continue to rise and fall with the performance of the national economy. To
see Kokomo’s unemployment data for the last ten years, go to the Bureau of Labor Statistics website 
and click on "Indiana" and then click on “KOKOMO, IN” and “Retrieve Data”.

Now let's take a look at unemployment and industry in your community. Have students turn in their
papers at the end of class.

Students may want to use the following websites to look at unemployment in their community:

Local Area Unemployment Statistic
National Association of Counties

(Note: Quite often, the Bureau of Labor Statistics site will send an error message reading “Sorry,
survey does not exist. Please contact the data specialist listed below if you have any questions.” If this
happens, click the “Refresh” button, or click “Back” and try again, and the data will appear on the
second attempt.)

Conclusion

Because natural resources, labor resources, and local community e�orts lead employers and industries
to settle in di�erent areas of the country, unemployment rates in those communities will vary
substantially. Those communities with a great diversity of industry or those which concentrate in
industries that are not deeply a�ected by recession will �nd that their unemployment rates tend to
remain relatively stable, while communities which focus on a small number of recession-sensitive

http://data.bls.gov/cgi-bin/surveymost?la
http://www.locationindiana.com/
http://data.bls.gov/cgi-bin/surveymost?la
https://www.econedlink.org/wp-content/uploads/legacy/351_industry2.pdf
http://data.bls.gov/cgi-bin/surveymost?la
http://www.naco.org/


industries will �nd their local unemployment rates rising and falling with the national averages. Local
economic development councils can use this information, and after researching demographic data,
can work to attract a variety of industries to try to stabilize their local unemployment rates.

Extension Activity

Write a short essay entitled "A Tale of Three Counties: 2010." How do you think industrial and
employment patterns will change in these counties over the next ten years? Think about resource
mobility and changes in product demand over time. If interent resources make teaching faculty more
productive how would that a�ect College Station, Texas’ unemployment? If consumers continue to
demand more fresh fruits and vegetables and signi�cantly reduce their demand for canned good, how
would that a�ect Tulare County, California’s unemployment? If auto manufactures follow the lead of
other heavy manufacturing industries in relocating to Mexico and other countries, how would that
a�ect Kokomo, Indiana’s unemployment?

Assessment

Write a paragraph describing the industry and unemployment patterns in your community. Explain how
your local unemployment rates compare to the national rates; also explain the reasons for those
similarities or di�erences. Then explain how the diversity or concentration in a few industries, as well as
the types of industries, help to determine the stable or cyclical nature of your local unemployment
rates. What would you suggest about economic development initiatives that would be best suited for
your community, based on the demographic information you have found?

Subjects: Civics/Government, Economics, Social Studies

https://www.econedlink.org/resources/?subjects[]=5
https://www.econedlink.org/resources/?subjects[]=7
https://www.econedlink.org/resources/?subjects[]=15
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