
 

The Big Brand Challenge: Day 2  

5 Days to Turn Your Brand into a Brand that Means Business. 

 

Day 2: What do you look like? 
On day one we defined who we are. Now we need to know: what do we look like? Take out your 

worksheet from yesterday and review your responses. The images you selected begin to define how 

your brand might look to the outside world. But you need to create a brand guide so you have a 

roadmap to how this really looks. 

Think of creating your brand like dating. The date has a higher chance of going well if you’ve carefully 

chosen your outfit, brushed your teeth and showered. Once you have defined your brand with colors, 

fonts, images and personality, dates with your customers will also be much more likely to go well.  

Start with this worksheet to define what you look like.  

 Do Why Worksheet 
1. Define your colors. 

 
Colors convey emotion. Refer to your 
“Who Am I” worksheet. Choose 
colors that work together to 
represent who you are. For example, 
if you are “corporate,” your colors 
may include  dark blue. If you are 
“growth” you might choose green. 
Choose two dominant colors and at 
least two supporting colors.  
 
 

Colors: 

2. Choose your fonts. 
 

Fonts convey emotion. Choose a 
more distinctive type for headlines 
and a more straightforward style for 
body copy and business documents. 
We like Font Squirrel for easy to 
download, online fonts.  
 
 

Fonts: 
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3. Choose your images.  
 

Images convey emotion. Ideally these 
are images that you have 
professionally taken of you, your 
products and your happy customers. 
There are also several free (and 
affordable) online resources for stock 
photos. We like Unsplash, iStock and 
MorgueFile. 
 
 

Images: 

4. Document in your brand 
guide. 

You need a road map for your brand. 
Choose a platform that’s easy for you 
(Word, Powerpoint, Pinterest). 
Include a color page where you 
document your colors including the 
HEX, CMYK and RGB values. You will 
need these for different online and 
offline occasions. Can’t just tell 
someone “blue” these days. 
 
Also document the fonts – names, 
what they look like and when they 
should be used. 
 
Include images that you have the 
rights to use.  
 
 

 

 

Use these brand guidelines consistently. Customers will notice if something is off. They may not 

recognize you, or worse, feel their trust is broken.  

A brand establishes trust with people you don’t know.  

Stay tuned for Day 3 of the Big Brand Challenge to learn how to create (or update) your logo. 
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