
Audience Data

Sharecast uses different 
research tools to gather 
audience numbers to 
understand their interests and 
expectations. It then works 
closely with local and national 
media organizations to support 
their development. Research is 
the entry point for Sharecast to 
engage and collaborate in all 
areas of public broadcast 
management. Sharecast is also 
working on multiple tools and 
guidelines for local partners to 
carry out regular audience 
surveys. 

Content Innovation

Based information from 
research, Sharecast supports 
Nepali local radio stations in 
content and technical strategy, 
human resource development, 
and market and content 
innovations. It currently works 
with station managers, 
producers/reporters and board 
members from 16 radio 
stations using mentoring and 
coaching as learning tools. 

Strengthening Radio Sector  

Sharecast believes in the power of 
radio that has the power to make 
a difference in Nepal. We also 
believe that only through 
collaborations can empower and 
strengthen the capacity of local 
radio stations. The national 
conferences, festivals and 
formal/informal discussions it 
organises can help create a 
common vision for well-organized, 
visionary, audience-cantered, and 
institutionalized radio sector in 
Nepal. Sharecast also provides 
policy, human resource and 
organization development and 
assessment support to radio 
stations.  

Empowered audience and digital platforms

Empowered audiences can create demand for quality and diversity in content. Sharecast 
Initiative’s focus on Web and mobile applications seek to deliver online and offline content 
directly to our audiences through podcasts. It collaborates with diverse stations, content 
creators and independent producers for content aggregation, curating and digital distribution 
for enhancing personalized listening experiences. Sharecast intends to become an innovation hub 
for quality and creative content delivery by empowering listeners and content creators for 
facilitating a smooth transition from traditional to personalized broadcasting. 

Sharecast Initiative 
Nepal 
Sharecast Initiative Nepal or Sharecast, a 
not-for-profit distributing company 
established in 2013, is a new media 
organization focused on promoting digital 
content sharing and distribution online 
and through local radios in Nepal. A 
group of passionate and experienced 
radio and local media professionals 
founded the organisation that focuses 
primarily on audience data, content 
innovation and institutional development 
of radio stations in Nepal. We believe that 
audience data, innovation (content, ideas, 
marketing and operation), and institution-
alization can build strong foundation of 
sustainable local media. 
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