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STUCK 
IN THE 

MIDDLE

By holly WhiTe
hollyw@journalpub.com

Mike LaSala, new executive direc-

tor of the Lancaster Inter-Municipal 

Committee, said he is impressed with 

ideas brought to the table to improve 

the county. 

LaSala started in his role Sept. 21. He 

works with 12 municipalities centered 

around Lancaster to streamline opera-

tions and communication and insti-

tute a comprehensive plan released in 

2007, he said.

He said he’s 

excited about the 

county’s can-do 

mentality. 

Th ere are a lot 

of variables in the 

committee’s deci-

sions, he said, and 

it can take time and a lot of work to 

weigh options and fi nd the best answer 

for all the municipalities involved. It’s a 

challenge he enjoys, he said. 

LaSala spent four years as a project 

manager for Warfel Construction Co. 

in East Hempfi eld Township, Lancast-

er County. Before that, LaSala was a 

project manager for a private fi rm and 

forensic investigator for the California 

court system, gaining experience in 

storm-water management plans. He is 

working to earn a bachelor’s degree 

in physics and a second bachelor’s in 

chemistry, both from Millersville Uni-

versity. He lives in West Lampeter Town-

ship with his wife and two daughters, 

and said he enjoys reading and writing.

Q: Describe the purpose and 
function of the Lancaster Inter-

Municipal Committee.

A: We encourage and facilitate 

cooperation among our member 

Panel helps municipalities run better, new leader LaSala says
LANCASTER COUNTY

please see LASALA, page 7

By BRenT BuRKey
brentb@journalpub.com

Using recent sales statis-
tics from Th e Bon-Ton Stores 
Inc. as a reference for how 
the chain, the department 
store industry or all retailers 
will perform this holiday sea-
son could prove an inaccurate 
compass, retail experts said. 

Th e 276-store retailer, with 
corporate offi  ces in York County 
and Milwaukee, saw its total sales 
fall more than 10 percent 
in the monthly period ending 
Oct. 29. It also indicated Nov. 3 that 
it now could swing to a loss of up 
to 65 cents per share this year. 

LaSala

By JaSon ScoTT
jasons@journalpub.com

Harrisburg’s mound of incinerator 

debt makes it unique, but the capital 

city is in no way an anomaly in the 

world of municipal fi nance.

Twenty-fi ve communities preceded 

beleaguered Harrisburg in the state’s 

Act 47 distressed cities program. Of 

those, 19 remain in the program, such 

as Nanticoke, Reading and Scranton, 

according to the state Department of 

Community and Economic Develop-

ment, which administers it.  

Without receiving legislative relief, 

the majority of remaining third class 

cities might be on their way to Act 47 

in the not-so-distant future. 

Like counties, city classifi cations 

are based on population, according to 

Pa. begins 
to address 
third class 
quandary 

DAUPHIN COUNTYREGION
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The Bon-Ton down 
amid others’ success

Not on track? — Lancaster business 
community raises concerns over train 
station project. Page 3

ANOTHER 
CHAPTER
Midtown Scholar 
Press launches 
fi rst book in series 
on history, culture 
of capital region

Page 3

Relief needed before 
fi scally challenged cities 
reach point of Act 47, 
offi cials, lawmakers say
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CorreCtions/ClarifiCations

The Central Penn Business Journal will correct or clarify mistakes made in the publication. 
If you have a question, please call the editorial department at 717-236-4300.

PUC approves rate settlement  
for Pennsylvania American Water

Derry Township-based Pennsylvania American 
Water is raising its monthly rate by 9 percent 
for the average commercial customer, according 
to a settlement the Pennsylvania Public Utility 
Commission approved on Nov. 10.

Typical commercial customers use about 
23,000 gallons per month. Their bills will increase 
to $226.44 from $207.79.

By contrast, the average residential customer 
using 4,150 gallons per month will experience 
a rate increase of 6.3 percent, according to the 
settlement. Their bill will increase to $51.52 from 
$48.45.

The request was driven by recent capital invest-
ments in the water distribution system, including 
replacement of 177 miles of aging water main and 
other equipment, the company said.

Pennsylvania American Water, a subsidiary of 
New Jersey-based American Water, invested about 
$533 million since its last rate case in 2009.

The settlement granted an increase of about 
$36 million in annual revenue. The company 
sought $71 million.

American Water trades shares of its stock on 
the New York Stock Exchange under the ticker 
symbol AWK.

—Jason Scott

Construction group lauds poll’s 
transportation findings

A Pennsylvania trade group representing the 
highway construction industry is lauding a recent 
poll indicating the public supports fixing roads and 
bridges as a priority over issues such as Marcellus 
Shale taxation, school vouchers and others.

Lancaster-based Franklin & Marshall College’s 
Center for Opinion Research conducted the 
poll, which was directed by Center for Politics 
and Public Affairs Director G. Terry Madonna, 
according to a news release from Associated 

Pennsylvania Constructors.
It found 54 percent of state voters believe 

passing a comprehensive transportation plan to fix 
roads and bridges is either the most important or 
one of the most important issues facing lawmakers 
this fall, according to the release.

None of the other issues, including a Marcellus 
Shale tax, school vouchers, changing electoral vote 
distribution and state liquor store privatization, 
received majority support, the release stated. 

The group is a trade association of more 
than 400 members who contractors, consulting 
engineers, material suppliers, manufacturers and 
others associated with the state’s road and bridge 
construction industry, according to its website.

—Brent Burkey

Historic preservation grants available 
Nonprofits and local governments can submit 

applications for Keystone Historic Preservation 
project and construction grants, the Pennsylvania 
Historical and Museum Commission said.

The grants support projects that identify, pre-
serve, promote and protect historic and archeologi-
cal sites in the state, according to a news release. 
The grants are for resources listed or eligible to be 
listed on the National Register of Historic Places. 

Grants are available for $5,000 to $25,000, 
each requiring a 50 percent cash match, accord-
ing to the commission. The deadline for applica-
tions is March 1. Keystone Recreation, Park & 
Conservation Fund provides money for the grants. 

Construction grants are for rehabilitation, pres-
ervation or restoration of historic resources that 
must be accessible to the public, the organization 
said. Project grants can include building- or proj-
ect-specific needs, or can be used for municipal 
planning of historic resources. 

Call 717-783-9927 for more information. 
For guidelines and application instructions, visit 
www.phmc.state.pa.us and click on “Grants and 
Funding.”

—Holly White
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Groups receiving significant mention 
in this paper and pages on which 
stories begin:

Hbg. leaders to try for recovery plan 
at deadline’s knell
Nov. 14, 2011 | By Jason Scott
Harrisburg leaders today will meet for the final time 
to try to iron out an amended recovery plan for the 
debt-ridden capital city.

Study: Pa. small biz to lose jobs,  
revenue due to health tax
Nov. 11, 2011 | By Holly White
Pennsylvania’s small businesses stand to lose 

2,200 jobs and $1 billion in sales revenue by 
2021 because of a health insurance tax, according 
to a study recently released by a national research 
foundation.

Snyder’s-Lance  
to close Texas  
salty snacks plant
Nov. 10, 2011 
By Brent Burkey
Charlotte, N.C.-based Snyder’s-Lance Inc. plans to 
close a plant in Texas early next year after a post-
merger review of its manufacturing network, accord-
ing to a company news release.
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www.cpbjnow.com

NUMBER OF THE WEEK

367
housing starts were filed in 
the midstate in September.

SOURCE: U.S. CENSUS BUREAU
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By Jim T. Ryan
jimr@journalpub.com

Central Pennsylvania’s Innovation 

Transfer Network is reaching beyond 

the midstate to become a model for 

similar networks in West Virginia and 

soon western New England.

College and business representa-

tives said Innovation Transfer Net-

work, or ITN, has broken new ground 

with its system, and similar networks 

in their states will help both businesses 

and educational institutions. ITN is 

a partnership of smaller colleges and 

economic development groups that 

collaborate with business for research, 

new products and grant funding.

“That idea of pulling together the 

second-tier, smaller colleges interests a 

lot of people,” said Jennifer Hammaker, 

ITN new business director. “They’re 

ITN fostering business-college connections beyond Central Pa.
REGION

please see CONNECTIONS, page 11

By Tim STuhldReheR
tims@journalpub.com

Lancaster’s business leaders are taking a hard 

look at the renovation project wrapping up at the 

city’s Amtrak train station, and they’re worried by 

what they see. 

Concerned by delays and rising costs — and 

shocked by revelations that the project leaves the 

station’s dilapidated public spaces untouched 

— a quartet of business and civic organizations 

released sharply worded position statements 

last month urging corrective action and offering 

assistance.

The four groups — the Lancaster Chamber of 

Commerce and Industry, the Economic Develop-

ment Company of Lancaster County, the James 

Street Improvement District and the Lancaster 

Alliance — stressed the importance of rectifying 

matters as soon as possible.  

“Frankly, the current status of the project is 

a community embarrassment that requires im-

mediate attention and a speedy resolution,” the 

chamber wrote.  

All four endorsed a proposed supplementary 

“capstone” project to restore the station’s deterio-

rated lobby and adjacent areas. 

Lancaster biz leaders question train station project 
LANCASTER COUNTY

please see STATION, page 10

AnothER 
ChAptER
Hbg.’s Midtown Scholar Press 
launches first book in series 
on history, culture of capital area

By JaSon ScoTT | jasons@journalpub.com

Skyrocketing demand for electronic titles and a 

steady rise in online sales have all but closed the cover 

on large brick-and-mortar book retailers, and maybe 

forever changed the publishing industry’s distribution 

model.

At the same time, the larger independents that have 

focused on local interests and mixed in used and hard-

to-find books, such as Harrisburg’s Midtown Scholar 

Bookstore, have fared pretty well.

The 10-year-old business, one of the few remaining 

book venues in the Harrisburg region, has become one 

of the major independent bookstores in the U.S.

“Our niche is about doing something the industry 

isn’t doing well as a whole,” said Eric Papenfuse, who 

along with his wife, Catherine Lawrence, moved the 

bookstore three years ago across from Midtown’s 

Broad Street Market. 

Thousands of books, including exclusive scholarly 

works, are shipped every day all over the world from 

the Midtown Scholar’s Susquehanna Township ware-

house.  

An idealistic and community-centered approach 

has helped the Midtown Scholar buck the trend, Pap-

enfuse said.

Hoping to continue that momentum, the owners 

last week launched their first book as part of the newly 

inaugurated Midtown Scholar Press.

“City Contented, City Discontented: A History of 

Modern Harrisburg,” is expected to be part of a series 

on the history and culture of the capital region. 

please see ChAPTER, page 13

PHOTO/AMY SPANGLER

Husband and wife Eric Papenfuse and Catherine Lawrence hold the first title published by their 
recently launched publishing company, Midtown Scholar Press. The couple were photographed at 
Midtown Scholar, the independent bookstore they own in Harrisburg.

DAUPHIN COUNTY

PHOTO/AMY SPANGLER

An unattended wooden shed serves as the payment kiosk 
for the parking lot at Lancaster’s Amtrak train station.
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By holly WhiTe
hollyw@journalpub.com

From a jam kettle to an entire vil-

lage of boutiques offering locally made 

products, Kitchen Kettle Village in Lan-

caster County has been steadily grow-

ing for more than 30 years.

“My dad bought a very tiny jelly 

business in 1954 … at the beginning of 

the hospitality industry in Lancaster 

County,” co-owner and Synergy Con-

ductor Joanne Ladley said. 

The business in Leacock Township 

now has 42 stores. Some are owned 

and operated by the parent company, 

Kitchen Kettle Foods Inc., and others 

are run by independent owners.

The company is in its third gen-

eration of leadership and hasn’t had 

a negative sales year since 1979. It 

employs more than 275 people and 

the owner-operated shops have an ad-

ditional 50 employees, Ladley said. 

Ladley’s father, Robert Burnley, had 

three kettles, a gas range and a short 

customer list when he started, accord-

ing to the company’s website.

He worked several other jobs for 

the first decade and her mom, Patri-

cia, kept the jelly production going, 

Ladley said. Many of the recipes used 

today in the flagship store, The Can-

ning Kitchen, were created by Patricia 

Burnley, she said. 

At first, the jams and jellies were 

brought to local bakeries or sold to 

individuals out of the family’s garage, 

Ladley said.

Kitchen Kettle started becoming a 

destination when the owner of Hotel 

Brunswick in Lancaster sent buses to 

its jelly factory, she said. 

“My father wanted people to come 

to him. He … understood the cu-

riosity people coming into the area 

have about Lancaster County and the 

Amish,” Ladley said.

As the jams and jellies operation 

began to grow, Robert Burnley ex-

panded by buying a neighbor’s house 

and flower shop. A gift store and cof-

fee shop opened in the house, too. 

With four businesses operating, the 

design of Kitchen Kettle began to take 

shape.

The Burnleys began purchasing 

nearby properties and adding new 

shops, developing a reputation as a 

place to visit to get a taste of all things 

Lancaster County has to offer, Ladley 

said. 

“We’re known for having national 

brands, locally made products and 

Lancaster County food,” she said.

Kitchen Kettle began spacing out 

its plans for growth, adding multiple 

stores every four to five years and fo-

cusing on larger projects to improve 

the products and services offered to 

visitors, she said.

Close to 20 years ago, the village 

held a Rhubarb Festival, and since then 

festivals have become a regular part of 

the business’s identity, Director of Fun 

Lisa Horn said. 

Kitchen Kettle leadership regularly 

visits large tourism and hospitality des-

tinations across the country to learn 

about new business strategies, Ladley 

said. 

About 10 years ago, lodging was 

offered in and around the village’s 

buildings, Horn said. The idea came 

from visiting Peddler’s Village in 

Bucks County, she said. Kitchen Kettle 

now has 17 rooms available for rent 

throughout the complex. 

After visiting Zingerman’s Com-

munity of Businesses in Ann Arbor, 

Mich., Kitchen Kettle management 

was inspired to change some financial 

practices, Ladley said. 

“We had ‘Fun Finance Training,’ 

where our controller explained profit 

and loss using a cut-up shoefly pie,” 

she said. 

Kitchen Kettle Village’s slow, steady growth built to last
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PHOTO/AMY SPANGLER

Perry Buch of Lancaster County’s Cherry Hill offers apple slices to the Saturday 
afternoon crowd at Kitchen Kettle Village in Leacock Township.

LANCASTER COUNTY

please see KETTLE, page 9
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rilling for natural gas in the Marcellus 
Shale. Living in Pennsylvania, you 
have more than likely heard about 
it by now. U.S. energy experts 

forecast that the Marcellus Shale formation, 
which spans four eastern states and is more 
than a mile beneath the earth’s surface, contains 
as much as 500 trillion cubic feet of natural 
gas making this domestic natural gas field the 
second largest in the world, second only to the 
South Pars-North Field in Iran and Qatar in the 
Middle East. Vast Marcellus Shale gas reserves 
are accessible to natural gas companies from 
across the U.S. thanks to recent advances in 
drilling and hydraulic fracturing technology. 
One of those companies is Pittsburgh-based  
EQT Corporation.

Advocating a Fee
      A key issue facing EQT and others in the  
industry is ensuring that the communities in 
which we operate financially benefit from the 
activity of extracting natural gas from land in their 
areas. In some states, this is called a severance 
tax. In others, it is called an impact fee. The tax 
or fee is based on the number of wells drilled, the 
volume of natural gas produced or the market 
price. Fees are designed to compensate localities 
for any impact that natural gas operations have 
on their community. The fees could also be used 
to benefit Pennsylvanians by providing capital 
to local transit authorities or school districts to 
purchase natural gas vehicles to reduce their fuel 

D
costs. Of the four states in which EQT drills for 
natural gas, only Pennsylvania does not levy a 
severance tax or impact fee.
      EQT has long advocated for a mechanism 
to share natural gas drilling revenue with 
local governments to cover costs not handled 
by the corporate taxes we pay. A few years 
ago, we were the first natural gas driller 
operating in the Marcellus Shale to publicly 
support a drilling tax or fee. EQT has also 
advocated that any tax or fee legislation also  
include measures for stronger regulatory 
oversight.

Impact Fee Legislation
   In its July 2011 report, Pennsylvania’s 
Marcellus Shale Advisory Commission 
stated that natural gas drilling activity impacts 
local roads, zoning and planning, emergency 
and public safety departments, as well as 
environmental operations, such as sewer and 
water treatment plants. The Commission 
acknowledged that local governments are 
largely uncompensated for these impacts, and it 
unanimously recommended that a local impact 
fee be adopted. While the Commission 
did not recommend a specific fee amount or 
structure, it did suggest uses for fee revenue, 
such as projects to protect and restore natural 
resources, address housing needs and emergency 
response. The Commission also recommended 
that some of the impact fee revenue should go 
to state agencies that provide help with drilling 

activity oversight, such as the Department of 
Environmental Protection and the Department 
of Conservation and Natural Resources.
  Following the Commission’s recom-
mendations, several lawmakers, including the 
governor, introduced impact fee proposals. 
These proposals vary in structure, application and 
beneficiaries of the revenues. The Pennsylvania 
legislature is currently debating these proposals 
and expects to take action by the end of 2011. 
    EQT also operates in West Virginia and 
has paid a severance tax since beginning 
operations there. West Virginia’s severance 
tax is five percent on the market value of 
the gas produced. In fiscal year 2011, its  
natural gas severance tax raised nearly $53 
million to be shared between the state and local 
governments, according to the West Virginia 
Department of Revenue.

Putting Revenues to Work
    Natural gas is a low-cost fuel, viable for 
transportation uses, as well as meeting our 
everyday needs at home. It is also a cleaner 
burning fossil fuel, because of its low carbon 
composition. And because there is an abundance 
of it in our country, it is the key to helping the 
U.S. achieve energy independence.
     Natural gas is also the key to helping 
Marcellus Shale communities thrive. 
Companies like EQT can help make that happen, 
by putting the revenues raised through natural 
gas drilling to work.

Sharing the Wealth with
Marcellus Shale Communities

Paid advertisement
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Still, not everyone in the depart-

ment store industry was seeing the 

same fall results. Some are recording 

quite the opposite, and opportunities 

might remain for any stores running 

behind to rebound in the coming 

weeks.

One apparent disadvantage for 

Bon-Ton is that it operates many 

stores in secondary markets, said 

Howard Davidowitz, chairman of 

New York-based retail consulting and 

investment banking firm Davidowitz 

& Associates Inc. 

Many end up competing with 

the likes of Minneapolis-based Tar-

get Corp. or Massachusetts-based  

The TJX Company Inc.’s chain of  

T.J. Maxx stores in areas where cus-

tomers are suffering economic hard-

ship, he said.

Consumers can view Bon-Ton as 

an overly expensive alternative com-

pared with these market competitors, 

Davidowitz said.  

Meanwhile, nameplates such as 

Neiman Marcus, Nordstrom and oth-

ers have been doing better because 

their core customers are in more well-

off demographic groups, Davidowitz 

said.

For its fiscal quarter that ended in 

late October, total revenue for Texas-

based Neiman Marcus Inc. was up  

8.2 percent to $1 billion compared 

with the year-ago quarter, the com-

pany said. 

And preliminary total retail sales 

for the same period for Seattle-based 

Nordstrom Inc. were up 13.3 percent 

to $749 million compared with its 

year-ago quarter, the retailer said.  

Customer resistance to price in-

creases on certain products was part 

of what Bon-Ton blamed for its most 

recent sales drop, the company said 

on Nov. 3, when it outlined its sales 

decline and revised fiscal guidance.  

Other factors were changes to its 

advertising calendar and lackluster 

response to certain traditional mer-

chandise offerings, the company said. 

For the first nine months of the fiscal 

year, total sales were down more than 

3 percent. 

Bon-Ton executives said in pre-

pared statements they were taking 

action such as price adjustments 

and more aggressive promotions for 

the holiday season, and that they 

would make further comments  

Nov. 17 while releasing third-quarter 

2011 earnings. 

Leadership also is in transition at 

the company. The president and CEO, 

Bud Bergren, plans to retire when the 

company hires a new chief executive, 

after which he will become chairman 

of the board, the firm said earlier this 

week. 

 At that time, Tim Grumbacher 

will step down as executive chairman  

but stay on the board of directors, ac-

cording to a Bon-Ton news release.

Overall, chain store retail sales for 

November and December are expect-

ed to be up 3.5 percent compared with  

3.8 percent in the same two months 

in 2010, said Jesse Tron, spokes-

man for the International Council of  

Shopping Centers, a New York-based 

trade group.

Department stores can expect 

about half of that uptick rate. Overall 

sector growth was 1.8 percent in Oc-

tober, and Tron said the group expects 

the rate to hold steady through the 

holiday shopping period.

The middle tier of American retail, 

which includes many department 

stores, is expected to see the softest 

growth compared with wholesalers 

and luxury stores, he said.

Still, there are ways in which de-

partment stores in Bon-Ton’s class 

can compete successfully for this 

holiday season, said Britt Beemer, 

chairman and founder of the South 

Carolina-based America’s Research 

Group Ltd. 

Peers for comparison include Cin-

cinnati- and New York-based Macy’s 

Inc. and Arkansas-based Dillard’s 

Inc., Beemer said. Dillard’s saw a  

6 percent rise in sales for the monthly 

period ended Oct. 29, according to  

the company.

Beemer also differentiated the 

likes of Neiman Marcus and New 

York-based Bloomingdale’s Inc. into a 

luxury category. They might not be as 

negatively affected by the economy, 

he said, but recent volatility in the 

stock market might weigh on their 

bottom lines.

Opening early on Black Friday with 

many promotional items to capitalize 

on the holiday shopping season is a 

key tactic, he said.

Holiday consumers are far more 

likely to shop at store in the weeks 

leading up to Christmas if they al-

ready were there on Black Friday, 

Beemer said.

Bon-Ton did announce earlier 

this month that stores will open at  

12 a.m. next Friday. The early opening 

will be accompanied by more than 

500 door-buster specials — the most 

ever offered by the chain — and many 

other specials for the holiday season, 

the company said. 

About 34 percent of shoppers are 

expected to be out Black Friday 

compared with 31 percent last year, 

Tron said, and planned holiday pro-

motions are a good thing for retail-

ers because they help to drive foot 

traffic.

Discounting after the holidays 

to liquidate inventory is when large 

price reductions are not a good sign 

for retailers, he said. 

Still, maintaining sales margins is 

an issue for department stores in this 

price-conscious selling environment, 

so watch for them to focus promotions 

on their store brands that have higher 

margins, Beemer said. 

Also, service is an important part 

of the equation, Beemer said. Cus-

tomers are giving up department 

store service when they go to a dis-

counter, so the need becomes making 

customer service worth any extra cost 

consumers pay, he said.

Stores also can find success by 

reaching out to their best custom-

ers and offering them specials to get 

people into stores more often, Beemer 

said. They might give up some margin, 

but they increase traffic, he said.

In short, there is no reason why 

certain department stores can’t per-

form this season; it’s a matter of the 

stores having the right merchandise 

and the ability to get the customer 

excited.

And, Beemer said, “You’ve got to 

have your early bird specials to get 

their attention.” <
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About 34 percent of shoppers are expected to be 
out Black Friday compared with 31 percent last 

year, Tron said, and planned holiday promotions 
are a good thing for retailers because they help to 

drive foot traffic.
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municipalities, administrating and facilitating 

initiatives that benefit all of them. In layman’s 

terms: We try and tackle and handle issues that 

are common amongst the members. 

(The 12 members are the city of Lancaster; 

boroughs Columbia, East Petersburg, Millers-

ville and Mountville; and the townships of East 

and West Hempfield, East and West Lampeter, 

Lancaster, Manheim and Manor.)

If we get a majority (of municipalities) to 

agree on an issue, the key is we’re trying to re-

solve a problem on more of a regional level. We 

might be able to reduce costs for everyone. 

The main (project) we’re working on right 

now is compliance with storm water manage-

ment. One thing we’re doing is building and 

handling initial communications and partner-

ships with the state Department of Environ-

mental Protection and the U.S. Environmental 

Protection Agency. Since it affects all of the 

municipalities, instead of each one having to 

communicate separately, we do it and (the 

communication) comes back to all of the 

members.

(The LIMC) spent the past 10 years more in 

a planning stage, outlining goals. The regional 

comprehensive plan called “Growing Togeth-

er” outlines how we’re going to handle issues 

for the future, including everything from land 

use and zoning to historic resources, parks and 

greenways. It also includes goals for natural 

resources like storm water management and 

utilities, and gives us a blueprint of what we 

agreed on to grow in the future. The LIMC is 

responsible to facilitate and implement that 

plan, get us all going in the same direction. 

The committee is comprised of 12 munici-

pality representatives, one from each mem-

ber; municipality executive directors, and a 

member of the Lancaster County Planning 

Commission. Municipal managers also attend 

regularly. Meetings are open to the public, held 

once per month on the second Wednesday at 

7:30 a.m. 

What should businesses be aware of about 
LIMC?

Because we make up so many municipali-

ties — we represent 43 percent of the Lancaster 

County population — that gives us some 

weight in our relations with legislators. We 

need to know what’s going to make it easier for 

businesses to operate and residents to live a 

quality life. My door is always open to hear any 

concerns. 

Can you summarize the comprehensive plan?
It was a major effort, not only for the mu-

nicipalities; there was a lot of public input, a 

variety of consultants and different entities 

from architects and engineering firms. The 

Lancaster Chamber of Commerce & Industry 

(and) almost every entity relevant to central 

Lancaster County was involved in the develop-

ment. We need everybody’s input on that com-

mon ground to develop ideas and get perspec-

tive to outline our future. 

(The plan) is 18 primary goals, each in a 

different area like land use and parks. (There 

are) over 300 objectives and strategies. For 

example, it would make sense if all of the 

member (municipalities) had similar transfer 

development rights programs, so if you cross 

borders, people don’t ask themselves, now 

that they’re in a new township, “What is differ-

ent?” The plan functions as a common design 

and construction manual; it’s standardized 

to a point. It outlines the codes, the rules that 

will be accepted across the board, contractual 

requirements. It’s geared to help ease work for 

businesses in the area; if they do work in one of 

our municipalities they follow the same rules 

as work done in another. 

We’re planning a three-year implementa-

tion process of the comprehensive plan, with 

reviews of the plan every 10 years. In about 25 

years we’ll re-evaluate if the plan still makes 

sense, and if we want to extend it or develop 

another plan. 

What will be some of the first things you’ll 
tackle?

I’ll handle the regulations provided by the 

DEP and the EPA for stormwater management. 

I’m working on a single plan and permit that 

covers the entire region (of our municipalities) 

and outlines the same regulations for all of us 

to follow. At a minimum, we’re almost in agree-

ment that the LIMC would handle the public 

education and public outreach associated with 

stormwater management. 

Another one is increasing the ability of 

shared services or shared equipment and 

materials. One municipality might have an 

asphalt grinder that no one else has, and 

they only use it two weeks out of the year. 

I’m working on setting up a program to put 

equipment like that available for rent by other 

municipalities. I’m also looking at joint pur-

chasing programs, because of the economic 

conditions out there right now; they all pay a 

lesser unit price if we purchase the products 

together. 

Then, of course, the implementation of 

“Growing Together.” For me, right now I’m 

purely in a planning stage, organizing a check-

list, schedules and task list to actually imple-

ment the plan. Soon I’m going to start hitting 

some of those goals to begin the implementa-

tion process. <
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The Harrisburg Campus Emergency Department was 
designed to handle 41,600 visits per year. By 2010, 
visits exceeded 63,000. We needed more space and 
advanced treatment options. We asked. You gave 
generously, making the new Donald B. and Dorothy L. 
Stabler Emergency Department a reality.

Your generosity helps us bring the very best in 
emergency medical care to the region.

Your dollars purchased more X-ray machines, more 
beds, more infant care equipment, more burn unit 
supplies, more of what we need to treat patients for 
everything from a sprain to cardiac arrest. Now we 
can serve more than 100,000 patient visits annually. 

On behalf of everyone whose lives will be saved by 
PinnacleHealth’s emergency services, for giving and 
continuing to give…thank you.

Strengthening the Lifeline.
Increasing access and emergency services.

We save lives. 

pinnaclehealth.org/foundation

You’ve helped us
save more. 

Donald B. and Dorothy L. Stabler Emergency Department
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Volunteers needed
to Help with Tax Preparation.

Volunteers are needed to provide free tax preparation to help local families in need. 
No previous experience is required and training is provided.

Last tax year, 215 volunteers provided free income tax 
preparation for low- to moderate-income families as part of the 
Money In Your Pocket Campaign, a community collaboration 
of organizations committed to the economic stability of local 
families. In 2010, more than 4,190 tax returns were filed, 
resulting in more than $4.2 million returned to local families.

For more information on volunteering, contact Candace 
Kelley at 732.0700, or by e-mail at ckelley@uwcr.org. 

Funded by: Lead agency:

state law. A third class city is one with 

a population of 250,000 or less that 

has not elected to become a city of the 

second class A, which has a population 

between 80,000 and 249,999. 

“It’s almost impossible for munici-

palities in the long term to continue 

to survive,” said Lancaster Mayor Rick 

Gray, one of many municipal officials 

championing reform. “If you go into 

Act 47 and become fiscally distressed, 

who wants to invest in your commu-

nity? It really raises questions about 

stability of the entire community.”

Lancaster is in fairly healthy fiscal 

shape compared with a lot of other cit-

ies. However, it and others cities, such 

as Lock Haven, have concerns.

The issues are nearly identical for all 

fiscally challenged cities — declining 

population and tax revenue, high pen-

sion and health care costs, blighted and 

tax-exempt properties and heavy debt. 

Other challenges include the rules of 

Act 111, which sets bargaining and ar-

bitration for police and firefighters. 

Act 111 has been on the books 

since 1968. Binding arbitration is the 

trade-off for a prohibition on strikes, 

whereby unresolved contract disputes 

go to a panel of arbitrators who render 

a judgment.  

“People don’t realize that about 65 

percent of our budget is determined by 

Act 111 arbitrations,” Gray said. 

Lancaster is waiting on a decision 

on how much it owes its police officers 

for the current year. 

Municipalities are at a disadvan-

tage because the law doesn’t take into 

consideration their ability to pay, he 

said. The current law doesn’t allow for 

appeals.

In the past six years, Lancaster has 

raised property taxes five times. To 

balance its 2010 budget, the city raised 

property taxes by 25 percent, cut 43 

positions and withdrew $1.2 million 

from reserves.  

Cities don’t need to be given more 

money because they will just spend it 

under the current system, Gray said. 

However, he and other officials across 

the state continue to lobby for a change 

in the way governments collect tax 

revenue. 

Revenue sharing with federal, state, 

county and other tax-exempt property 

owners must be established to stop 

the over-reliance on property taxes, 

Gray said.

Last year, several chambers and 

mayors endorsed a white paper out-

lining the philosophies and goals of a 

so-called Sustainable Cities Initiative, 

formerly known as the Third Class 

Cities Initiative. Pension and arbitra-

tion are among the issues the initiative 

wishes to address.

State officials have expressed inter-

est in addressing the concerns, but dis-

cussions have largely taken a back seat 

to state budget negotiations and other 

legislative priorities. Those priorities 

have included impact fees on Marcel-

lus Shale drilling, privatizing the state 

liquor store system and ironing out 

private school vouchers, also known 

as school choice.

Opposition from public-sector 

unions and others that would be af-

fected by changes also slows the pro-

cess.

“It’s going to take some heavy lift-

ing, politically,” Gray said.

For Lock Haven, the Clinton County 

seat and city of nearly 10,000, Act 47 

could be a possibility, but it’s some-

thing Mayor Richard Vilello said he 

hopes to avoid. 

“We’ll be pretty close to budget (this 

year), and I expect a balanced budget 

next year,” he said, citing some rein-

vestment because of Marcellus Shale. 

“But, like every business in Pennsyl-

vania and the country, health care 

and pension costs are going up many 

times the rate of inflation. Revenue is 

stagnant or going down. It’s getting 

tougher and tougher.”

Cities across the country saw rev-

enue fall for the fifth straight year, ac-

cording to the latest report from the 

National League of Cities. The decline 

primarily is due to the suppressed prop-

erty market, which is negatively im-

pacting tax revenue, the report said. 

Property tax collections are expect-

ed to decline nationally by about 4 

percent, with further declines expected 

in 2012 and 2013, the NLC said. 

With no relief, three-quarters of 

Pennsylvania’s third class cities could 

be in Act 47, Vilello said. A change in 

the tax system is needed, he said, ad-

vocating for a menu of alternatives that 

includes an optional 1 percent county-

wide sales tax, which would require 

General Assembly approval. 

In addition to arbitration reform, a 

change in the pension law also could 

help cities keep personnel costs in 

check, he said. Municipal leaders in-

terviewed favor defined contribution 

plans over defined benefit plans.

State initiatives
A couple of measures are under 

consideration in the General Assembly 

that could begin to help Pennsylvania’s 

small cities.

Sen. Lloyd Smucker, a Lancaster 

County Republican, this term intro-

duced Senate Bill 1150, the Historic 

Rehabilitation Investment Incentive 

Act. The proposal would grant develop-

ers of eligible redevelopment projects 

a historic tax credit of up to 25 percent 

of a project’s cost, up to a maximum of 

$500,000. Developers could combine it 

with a 20 percent federal tax credit, or 

use the state credit alone. 

The credits would help spur urban 

revival and return rundown buildings 

to productive use, which should drive 

real estate values up and bolster the tax 

base for struggling cities.

The Smucker bill, which remains in 

the Senate, seeks an initial appropria-

tion of $10 million. 

“It is encouraging developers to 

look at projects in (historic) areas, 

rather than projects outside of the 

city,” he said.

In addition to the tax credits, 

Smucker and other Republican law-

makers have targeted prevailing wage 

reforms as another way to help local 

governments. The prevailing wage rate 

is the average wage paid to similarly 

employed workers in a specific oc-

cupation in the area of intended em-

ployment.

The House Labor and Industry 

Committee in October passed a series 

of bills that would:

• Make prevailing wage optional for 

school board and municipalities. 

• Exempt projects that are less than 

half publicly funded. 

• Raise the project-size threshold 

for the law to apply to $185,000 from 

$25,000.

• Streamline the job classifications 

used in applying the law.  

Those bills remain in the House, 

and there has been no indication when 

they will be considered.

Prevailing wage adds about 15 to 20 

percent to the cost of public construc-

tion projects, Smucker and Gray said. 

Cambria County Democratic Sen. 

John Wozniak, whose district includes 

the Act 47 city of Johnstown, has pro-

posed legislation he is calling a “Re-

naissance City” plan, which would pro-

vide grants to third class and second-

class A cities. 

Scranton is the only second-class A 

city in Pennsylvania.

The five-year, $100 million-per-year 

legislative proposal would:

• Enable cities to foreclose on blight-

ed and abandoned property sooner.

ThIRD
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They also deviated from the prac-

tice of considering the company’s 

financial status a trade secret and 

began regularly updating employees 

on the state of the company, Ladley 

said. 

After visiting Pike Place Fish Mar-

ket in Seattle, Kitchen Kettle started 

a customer service initiative and re-

wrote the company’s vision, she said. 

The project also gave employees the 

power to define their own roles, Lad-

ley said. For example, the reception-

ist that greets guests in the corporate 

offices selected the title director of 

first impressions.

It takes a lot of stamina to con-

stantly interact with visitors, Ladley 

said, and the customer service focus 

helps employees stay energized.

Most recently, the village has 

emphasized expanding stores and 

offerings, she said. In September, 

The Jewelry Box store opened in its 

own space, moving out of the Girls 

Day Out store in the village. Pequea 

Township, Lancaster County-based 

Cherry Hill Orchards Inc. had a stand 

during the summer produce season. 

In April, By Candle Light re-opened 

it’s location in the village after an 

absence.

Kitchen Kettle recently has fo-

cused on experiential tourism, Horn 

said. The destination offers buggy 

rides, jam workshops and whoopee-

pie tutorials, she said. 

Regularly updating and adding 

things, from products to stores to 

tourist experiences, have contrib-

uted to Kitchen Kettle’s ongoing suc-

cess, Ladley said. The ownership also 

works hard to keep the company a 

great place to work, she said.

The company works closely with 

the Pennsylvania Dutch Convention 

& Visitors Bureau and with other  

destination properties throughout  

the county to make it a place people 

want to be, she said. 

“The Burnley family are very smart 

business people,” said Linda Wen-

zler, manager of Village Quilts, a 

shop in the complex. “They have very 

thought-out plans and conservative 

growth strategies.”

Greg Uptegraph, owner of Pappy’s 

Kettle Korn stand, started running 

a stand at Kitchen Kettle’s festivals 

more than 10 years ago. 

“The entire philosophy of the vil-

lage, the environment of fun created 

for shopkeepers and guests,” is why 

he decided to open the food stand 

full-time, he said.

The village has been a key location 

for boutiques to open, shop owners 

said. 

Alan Emerick and his wife were 

able to open their art gallery, Dutch-

land Galleries, in 1986.

The visitor focus and support for 

the shops has made Kitchen Kettle a 

success, he said. 

“More than 95 percent of the time, 

I can’t wait to get to work in the 

morning, in large part due to Kitchen 

Kettle,” he said.

Diane Vincent, of Cloverfields 

Bags and Accessories, was invited by 

the Burnleys to set up a table with her 

own hand-made purses, and after a 

couple of years Kitchen Kettle carved 

out a permanent spot for her shop. 

“The Burnleys have created a place 

that people want to come back to year 

after year,” she said. <

“More than 95 percent 
of the time, I can’t wait 

to get to work in the 
morning, in large part 

due to Kitchen Kettle.”
Alan Emerick,

Dutchland Galleries

KETTLE: Village expands store offerings
continued from page 4
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• Create a statewide abandoned 

property database that would require 

new property purchasers to first pay 

any outstanding debts and obligations 

on other properties they own.

• Complete a study of pension and 

fixed-cost obligations that project fu-

ture costs.

“What we need to do is look at our 

core centers,” Wozniak said. “We’ve lost 

our retail. That’s the driving force we 

have to address.”

Once the retail component 

comes back to the downtowns, other  

private sector development and an-

cillary business would likely follow, 

he said.

“We are going to need government 

involvement, particularly on creating 

land,” Wozniak said, stressing the im-

portance of the funding to address 

blight. “(Local governments) can’t 

make the strategic investment neces-

sary without the state and federal help. 

You have to have something ready for 

the private sector.”

Wozniak said he doesn’t know if 

there will be enough support to move 

his initiative forward during the cur-

rent legislative session because of the 

big cost. The commonwealth has been 

in a major cost-containment mode as 

revenues have remained stagnant in a 

down economy.

Wozniak is trying to organize other 

lawmakers with third class cities in 

their respective districts, he said.

“I do think you will see some solu-

tions,” Smucker said. “It will not be 

just one solution. I think we need to 

put everything on the table. We need a 

package of relief, and we ought to do it 

before (cities) get to Act 47.” 

Lawmakers this month held hear-

ings on the plight of third class cities. 

Wozniak and Smucker said they expect 

continued discussions.

“There are a lot of great things hap-

pening in Lancaster,” Smucker said. 

“On the other hand, looking long-term 

at the fiscal situation they find them-

selves in, the current structure is not 

sustainable with aging infrastructure, 

significant tax-exempt property and 

property taxes that can be a deterrent 

to living and working in the city.”

Harrisburg’s $310 million of incin-

erator debt and structural debt woes, 

which have led to state receivership 

and possible Chapter 9 municipal 

bankruptcy protection, is bringing a 

lot of attention to this issue, Smucker 

added. 

“If we go (into Act 47), it’s going to 

be kicking and screaming,” Gray said. “I 

don’t think that’s in the cards.”

Lancaster is about $400,000 under 

budget from hiring delays and frugal 

spending, Gray said. He also expects 

the city will have more than $9 million 

in reserves at the end of the year, he 

said. <
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“We cannot overstate the importance of accel-

erating these capstone improvements in a practi-

cal, affordable manner,” the Alliance wrote. 

It’s unprecedented for the four organizations 

to issue coordinated statements in this manner, 

said Lisa Riggs, president of the James Street Im-

provement District. 

It’s certainly unusual for the EDC, President 

David Nikoloff said. 

“We don’t typically get involved in public 

policy matters like this,” he said. 

Planners share the business community’s 

concerns and are working to remedy them, said 

James Cowhey, executive director of the Lan-

caster County Planning Commission. 

“It will be resolved and the interior will look 

much better than it does now,” he said. 

A complex project
Built in 1929, the Lancaster station is the sec-

ond busiest on Amtrak’s Keystone line, with more 

than 500,000 passengers a year. Only Philadel-

phia’s 30th Street Station sees more traffic. 

Planners began discussing renovations at the 

80-year-old station in the late 1990s, said Terry 

Kauffman, chairman of the Lancaster County 

Transportation Authority, which oversees the 

project on the county’s behalf. 

After years of design and revisions, the project 

was bid in 2008 and construction began in 2009. 

PennDOT provided major funding, both state and 

federal. The station is open during the work. 

The project is six months behind schedule; the 

hope now is to wrap up by year’s end, Kauffman 

said. Costs have risen from about $10 million to 

$14.2 million. 

Cowhey, Kauffman and others attributed the 

costs and delays to the complexity of the project, 

the age and condition of the building and the dif-

ficulty of coordinating among the organizations 

involved. 

One example cited in a report by Harrisburg-

based consulting firm Michael Baker Jr. Inc.: Con-

tractor Caldwell Heckles & Egan Inc. had to wait 

for work to be done by Amtrak, which required its 

employees be used for significant portions of the 

project, citing operational and safety issues. 

“The money has been well spent. … There are 

no massive overages,” Cowhey said. 

The renovations include a reconfigured park-

ing lot with 60 new spaces; exterior upgrades; 

a new roof; new heating, air conditioning and 

fire suppression systems; a new bus station and 

upgraded offices for Amtrak personnel. 

However, they do not include the station’s inte-

rior public spaces. In the main waiting room, the 

high ceilings are marred by peeling paint, crum-

bling plaster and a dirty, grubby skylight. Win-

dows are cracked; surfaces are old and worn. 

“The station in its current state obviously is an 

embarrassment. … It doesn’t give you anything 

close to a Lancaster County feel,” said Bob Shoe-

maker, president of the Lancaster Alliance. 

Mayor Rick Gray said he originally heard 

the interior work had been dropped due to cost 

overruns. When he raised the issue at a planning 

meeting, he was told the interior had not been 

included in the first place.

“At which time I blew coffee through my nose 

and said, ‘What are you talking about?’ ” he said. 

Drawings shown to the city had depicted a 

beautifully restored interior, he said. 

Project managers have known for a year that 

interior renovations weren’t included, and have 

been working toward a solution, Cowhey said.

Finding capstone money
The funding partners — the county, PennDOT 

and Amtrak — are working on putting together a 

package of state and federal money for the cap-

stone project, Kauffman said. 

Estimates have put the cost about $600,000; 

Cowhey said it likely would be a little higher 

than that. 

Some money could be freed up by deferring 

some of the work planned in the current phase, 

according to the Baker report, which PennDOT 

commissioned. 

In particular, no one has expressed interest in 

leasing several planned retail spaces at the sta-

tion, Baker said. Cancelling or postponing that 

work could save about $100,000, Baker said. 

While officials want to make the transition to 

the capstone project “seamless,” there still are 

significant open issues with regard to money and 

scope of work in the current project, said Toby 

Fauver, PennDOT deputy secretary for local and 

area transportation.

Their resolution affects the capstone project, 

so they have to be decided before the latter can 

get under way, he said. 

“I’m not convinced that there should be a real 

hard push to add work into this existing contract,” 

he said. 

Kauffman, too, said “we have to close out the 

existing project” before beginning the capstone 

work. 

Looking ahead
The community has concerns beyond the cap-

stone project, said the James Street Improvement 

District’s Riggs.

Local stakeholders want to be sure the station 

and its ancillary services will be run properly once 

renovations are finished, Riggs said.

One focus is parking. Despite the expansion, 

many observers say there still are too few spaces, 

especially if train use continues to grow, Riggs 

said. And the small wooden kiosk at the parking 

lot is rarely staffed; instead, customers are asked 

to leave money in a drop box. 

Amtrak would be open to expanding local 

partnerships to run concessions at the station, 

spokeswoman Danelle Hunter said. 

Early this month, officials took representa-

tives of the four business groups on a tour of the 

station to show them the work so far and what is 

yet to be done. 

It was easy to see just how long maintenance 

10 cpbjnow.com	 •	 Central	Penn	Business	Journal	 •	 717-236-4300	 November	18,	2011

To learn more about how we helped, visit

Susquehanna.net/Stories

Doing what counts.™  | 800.256.5022  | Member FDIC

Things haven’t been easy in the auto industry. They invested

in my future. I don’t know what more to look for in a partner.”

Bruce Mortimer, President
Anderson Automotive, Cockeysville, Maryland

“Susquehanna Bank stuck with me
through difficult times.
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looking at how do we compete with the big col-

leges to attract students and work with the busi-

ness community.”

Likewise, companies will find new research 

and tomorrow’s workforce, which could give their 

firms an edge in a competitive global economy. 

Even if that’s the best-case scenario, the collabo-

ration certainly gives companies more options, 

groups said.

TechConnect West Virginia, an alliance of 

business and economic development groups, 

came to the midstate in March to talk with local 

colleges and business people about ITN, Ham-

maker said. In May, she went there to speak at an 

innovation policy conference about the subject. 

TechConnect hired ITN to write a comprehen-

sive package on developing its network, includ-

ing marketing, best practices, management and 

board development drawn from ITN’s experi-

ences over the past six years, Hammaker said. 

She delivered the final package to the group in 

September. She declined to say how much ITN 

was paid for the consultation. 

“It’s an advantage for them because they can 

just skip over the missteps (ITN made),” Ham-

maker said.

West Virginia University and Marshall Uni-

versity have innovation offices but other schools 

do not, said Anne Barth, TechConnect executive 

director. There are 18 smaller colleges and univer-

sities that could benefit from a transfer network, 

she said. Ten expressed interest in a network, she 

said. Several others are considering it.

“If we were going to set up a similar net-

work, we wanted to benefit from (ITN’s) lessons 

learned,” Barth said.

Pooling resources for the colleges and busi-

nesses will be critical in advancing the com-

mercialization of products and services, she said. 

TechConnect is just now developing its network, 

but the greatest needs are for services such as 

grant administration and intellectual property 

consultation, she said.

The other benefit for business and colleges 

will be connecting students with companies, 

Barth said. 

“The way they’ve been able to collaborate with 

private industry in Pennsylvania has been an in-

spiration for us, especially with students receiving 

real-world experience with companies,” she said.

Elizabethtown College, an ITN member, start-

ed a similar program in its business department 

this year. It collaborated with the Kutztown Uni-

versity Small Business Development Center for 

students to find and research global markets 

for midstate companies considering expanding 

their reach. Kutztown University also is an ITN 

member.

ITN’s model for collaboration has seen other 

successes.

In January, the Greater Reading Keystone 

Innovation Zone joined ITN instead of starting 

its own network. ITN and the state Department 

of Community and Economic Development are 

talking about cloning the model in other parts of 

the state, Hammaker said earlier this year.

The KIZs were the programs responsible for 

linking colleges and business before funding was 

cut in the last state budget. The Lancaster KIZ, op-

erated by the James Street Improvement District, 

and the Harrisburg KIZ run by the Capital Region 

Economic Development Corp. started ITN with 

the colleges and Ben Franklin Technology Part-

ners of Northern and Central Pennsylvania. 

Other regions of the country, such as western 

New England, also have an interest in ITN.

“The challenge is to bring the local expertise 

of our faculties to bear, as well as bring ideas we 

develop on our campus to the market,” said Eric 

Gouvin, a law professor at Western New England 

University in Springfield, Mass., and director of 

its Law and Business Center for Advancing En-

trepreneurship. 

The university sponsored an innovation confer-

ence in October at which Hammaker was invited to 

speak. There were a lot of people talking about in-

novation, but she said she was the only one talking 

about collaboration between small schools.

Such a network would match the western 

New England region well, Gouvin said. There are 

13 educational institutions within 45 minutes of 

his university just in Massachusetts; more if you 

count Connecticut, he said. 

After hearing Hammaker speak at the confer-

ence, more people are talking about duplicating 

ITN there, too, but the process is in an early stage, 

Gouvin said. 

With tight state and federal budgets, collabora-

tion between post-secondary education institu-

tions is more important because no one wants 

to give grants to one small program anymore, 

Hammaker said.

“It doesn’t make sense for all of us to compete,” 

she said. “We’re much stronger if we can all pres-

ent as a region.” <
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had been deferred, said chamber President Tom 

Baldrige, one of the participants. 

“Quite frankly, the tour only heightened my 

concerns,” he said. 

The business representatives uniformly said 

they aren’t interested in pointing fingers, but rather 

in moving forward and seeing things set right. 

“The project needs leadership to get done,” 

Shoemaker said. 

“The business community is saying, ‘We’ll take 

off our jackets and roll up our sleeves, just tell us 

where we can help,’” he said. 

Business owners “are right to understand the 

importance of the project,” Cowhey said.

“I appreciate the fact that they’re interested. … 

We’ll stay in touch with them,” he promised. 

The community is watching, Baldrige said: 

“That helps to create a little more atmosphere to 

get things solved, and solved correctly.” <

STATION
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Join Saul Ewing and the Central Penn Business Journal for an afternoon of HR education
and information sharing prior to the Best Places to Work in PA awards banquet.

Finding the Best Employees
Brandon Phillips, President and CEO, Global HR Research
Jeff Fagan, Senior Director - Northeast Region, Global HR Research

Labor & Employment Law Update
Catherine E. Walters, Partner, Business and Finance Department, Saul Ewing LLP
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Kathy Jones, Senior Director, Human Resources, Concurrent Technologies Corporation
Corinna Hudak, Director of Human Resources, Memorial Hospital 
Maureen Shive, Director of Human Resources, York Traditions Bank
Pamela Carroll, Senior Executive Assistant, 1st Summit Bank

Establishing an Engaging Culture
Joe Bertotto, Chief Culture Officer, Graystone Tower Bank

Thursday, December 1, 2011
2:00pm – 5:00pm
Lancaster County Convention Center
3 East Vine Street, Lancaster, PA 17603 (GPS)
Price: $35 per person

The use of this seal is not an endorsement by the HR Certification Institute of the quality of the program. It means that 
this program has met the HR Certification Institute’s criteria to be pre-approved for recertification credit

For more information and to register:

Log on to www.CPBJnow.com/events.
Or contact Beth Feltenberger at 717-236-4300
or bethf@journalpub.com
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“We thought it was very important at a time 

when the city is searching for an identity and fu-

ture that we look to the past,” Papenfuse said about 

the book, a compilation of observational columns 

written by Harrisburg journalist Paul Beers. 

Beers wrote about a variety of topics that reveal 

how contemporary Harrisburg came to be. He 

died earlier this year.

“Every community has a demand for books of 

regional interest,” Papenfuse said. “These books 

appeal to walk-in traffic. These 

are books you can’t find at other 

stores. We are hoping to fill a 

much-needed gap in the in-

dustry.”

The summer liquidation of 

book-selling powerhouse Bor-

ders, once the second-largest 

U.S. chain, was one of the biggest shoes to drop 

on an industry struggling to identify new avenues 

to generate print sales. 

Trade retail remains the industry’s bread and 

butter as e-books in 2010 made up 6.4 percent of 

the total market share, according to the Associa-

tion of American Publishers. That is up from 0.6 

percent in 2008. 

In the wake of this digital shift, independent 

bookstores also have taken on the role of under-

dog to the discount business of major online play-

ers such as Amazon.com. Many small bookstores 

have fallen victim in the down economy. 

Part of the mission of the publishing venture is 

to make the bookstore meaningfully impact the 

community, Papenfuse said.

“We believe in the power of books bringing 

people together,” he said.

While he acknowledged e-books are taking 

over, the new publisher said there is no reason 

why digital has to replace the physical book. The 

Midtown Scholar Press plans to release future 

titles in print format, while retaining the e-book 

rights in case of demand.

“It’s possible that once we publish more, 

maybe we’ll make the whole series available in 

e-form,” Papenfuse said. “E-books have search-

ability. There is definitely value in that.”

Other local publishing companies also have 

embraced e-books.

For Camp Hill-based Sunbury Press Inc.,  

e-book sales make up between 3 and 5 percent of 

total sales, publisher Lawrence Knorr said. 

Founded in 2004, Sunbury Press has moved 

away from the traditional print-to-inventory busi-

ness model and now operates under a print-

on-demand basis where little print inventory is 

stored. 

“The cost of warehousing and shipping books 

continues to rise with inflation and fuel prices,” 

Knorr said. “Publishers and retailers who have 

not embraced a demand-pull model … and are 

still stuck in the supply-push model … will con-

tinue to see their businesses erode as costs rise 

and sales shrink.” 

Sunbury Press publishes about 80 titles per 

year in a variety of categories by emerging and 

established authors. 

Finding distribution outlets for print is going to 

continue to be one of the top concerns, said Judith 

Schnell, publisher of Lower Allen Township-

based Stackpole Books. 

Stackpole was founded in Harrisburg and has 

been publishing outdoor sports, nature, crafts, 

history, military reference and regional titles for 

more than 80 years.

“If you don’t go digital, you are going to have 

to face the reality that there will be fewer places 

for hard-copy books,” she said. “If you’re printing 

fewer and less are being sold, the financial reality 

is that prices will go up.”

E-books are now about 5 percent of the com-

pany’s sales, but the segment has not taken over 

the amount of business lost with the closing of 

Borders, she said.

Stackpole is printing fewer books, but has seen 

growth in specialty accounts, Schnell said, noting 

sales to stores that complement the company’s 

titles, including Bass Pro Shops and Cabela’s, A.C. 

Moore and Michaels Stores. 

Identifying a niche and knowing the market 

remains the key for publishers.

“They know what sells and what doesn’t as 

a bookseller,” Schnell said about the Midtown 

Scholar.

The Midtown Scholar has the advantage of a 

strong retail presence in Harrisburg and will likely 

do very well on its home turf, Knorr added.

“The Midtown Scholar Press may be an exam-

ple of the traditional niche small press that fulfills 

a targeted demand in a certain locale,” he said.

The goal is to publish a new book every other 

year between commissioned works and manu-

script submissions, Papenfuse said. <

ChAPTER
continued from page 3

Declining marketplace
Over the past few years, the Harrisburg region has not been immune to the decline of new book 

venues. 
In addition to the loss of Borders, the region failed to bring in another Barnes & Noble store. At the 

end of 2008, the nation’s largest bookstore chain backed out of opening a store at the Harrisburg Mall 
in Swatara Township after it began construction of a 30,000-square-foot expansion of the wall.  

The chain’s decision was primarily due to the former mall owner’s financial uncertainty. Feldman 
Mall Properties Inc. defaulted on its mortgage and the mall was sold in 2009 at sheriff’s sale.
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A recurring theme from the current presi-

dent’s administration is that to be pro-organized 

labor is to be pro-worker. 

Concurrently, the adminis-

tration consistently has re-

futed it is using class warfare 

as a theme.

A comment from Vice 

President Joe Biden in March 

summed it up: “We don’t see 

the value of collective bar-

gaining, we see the absolute 

positive necessity of collective bargaining. Let’s 

get something straight: The only people who 

have the capacity — organizational capacity and 

muscle — to keep, as they say, the barbarians 

from the gate, is organized labor. And make no 

mistake about it, the guys on the other team get 

it. They know if they cripple labor, the gate is 

open, man. The gate is wide open. And we know 

that, too.”

For Biden to incorrectly and belligerently 

suggest that being pro-union means to be pro-

worker is pure flawed logic. He obviously has 

never worked as a supplier to a large company 

that has union-represented employees or 

worked as an employee in a company supplying 

a company with union-represented workers.

In my experiences, helping groups avoid 

bankruptcy, the tier 1 and tier 2 suppliers to 

the auto industry and their employees, many 

of whom are UAW members as well, have suf-

fered horribly at the hands of the Big Three (GM, 

Chrysler and Ford) and the big one (the UAW). 

The suppliers to the auto industry have seen 

prices cut and wages slashed for their workers 

Across the country, thousands of small-

business owners like me are worried about the 

impact of more regulation from Washington. 

And we have reason to be 

concerned.

Over the past five years 

there has been a 60 percent 

increase in the number of 

major regulations proposed 

by policymakers. Right now, 

there are more than 4,200 

new rules waiting to be ap-

proved.

For small businesses, compliance with each 

individual rule is time consuming and costly; 

collectively, the unprecedented growth in fed-

eral regulations hampers our ability to make 

forward-looking decisions.

Small businesses are the foundation of a 

healthy economy. Over the past 15 years they 

have created two-thirds of the new jobs in the 

U.S. annually. We employ 60 percent of the pri-

vate workforce, and they produce half the U.S. 

GDP. Long-term recovery in the economy will 

occur only in an environment in which small 

businesses succeed and have the drive to be en-

trepreneurial risk takers.

 Unfortunately, the uptick in new rules has 

become so sharp that regulatory policy is threat-

ening the livelihood of thousands of small busi-

nesses. Since 2005, the number of “economically 

significant” regulations — those costing  

$100 million or more — increased by more than 

60 percent. The Environmental Protection Agency 

alone is preparing more than 100 new require-

ments, 30 of which are “economically significant.” 

 A Gallup poll released late last month found 

that complying with government regulations 

is now the most prominent concern of small-

business owners across the U.S. This validates 

what the National Federation of Independent 

Business has been finding for months in its 

small-business optimism index.

When one in three small businesses is wor-

ried about going out of business in 2012, we 

know we have a problem. Continuing the same 

course will hurt small-business owners even 

more and prevent growth in the economy.

On Nov. 1, about 50 members of NFIB, in-

cluding myself, went to Washington to make our 

congressional representatives aware of our feel-

ings on these issues. We spent most of the day 
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the state legislature’s longstanding apa-

thy toward the struggles of third class 

cities has allowed 26 municipalities to stag-

ger toward bankruptcy before ultimately 

falling into Act 47 status. Too many more are 

teetering on that precipice. 

If we think of Act 47 as the end of the line, 

we must ask what steps have we taken to pre-

vent these cities from hitting rock bottom? 

Simply ignoring the many cues and failing 

to be proactive, the state has all but sealed 

these cities’ fates through its inaction.

Act 47, which has been a state law since 

1987, allows financially distressed munici-

palities state oversight to help restructure 

debt, temporarily raise taxes and renegotiate 

city employee salaries. Harrisburg joined 

the ranks last year, and Reading a year prior. 

Lancaster and York certainly are not out of 

the realm of possibility.

As cities lose revenue in this continued 

harsh economy, budgets can only be cut so 

far and property taxes raised so much. For 

the fifth straight year, U.S. cities have seen 

revenue fall primarily because of the de-

pressed property market, which negatively 

impacts tax revenue. Lancaster has raised 

property taxes in five of the last six years, 

including a 25 percent increase last year. 

Harrisburg is mired in $310 million of debt, 

and a state takeover is all but a given.

Yet of Tom Corbett’s first-year priorities as 

governor, third class cities initiatives haven’t 

been among them. The same is true of the 

legislature. In 2010, a white paper crafted 

and endorsed by seven state chambers of 

commerce — including those in Harrisburg, 

Lancaster and York — called on legislators to 

pass measures to reform pensions, contract 

arbitration and economic development. 

Their pleas have gone unanswered.

It is simply more expensive to trade third 

class cities reform with Act 47. While Act 47 

is designed to right municipal finances, it has 

many detrimental effects: Revenue continues 

to dwindle, businesses close, less money 

goes into tax coffers, property taxes increase, 

businesses aren’t attracted to that city, bond 

ratings are downgraded, borrowing power 

is compromised and a multitude of existing 

problems — including education, infrastruc-

ture and services — continue to mount.

Third class cities are governed differ-

ently because of their smaller populations. 

However, like their larger counterparts, they 

should be able to offer defined-contribution 

retirement plans, make reforms to arbitra-

tion processes and provide more tax breaks 

for urban infill projects.

A few initiatives are under way, and they 

include one by Sen. Lloyd Smucker, who 

introduced Senate Bill 1150, the Historic Re-

habilitation Investment Incentive Act. The 

Lancaster County Republican’s measure 

would allow eligible developers tax credits of 

up to 25 percent and $500,000 for redevelop-

ment projects in historic districts. Cambria 

County Democratic Sen. John Wozniak re-

introduced a bill to give grants to third class 

cities, allowing them to act faster on blighted 

properties and retool municipal pensions 

and fixed-cost obligations.

The legislature needs to look hard at the 

white paper and make it a starting place. It 

needs to put meaningful effort into unlock-

ing the shackles that hold back our third class 

cities from economic recovery. The solution 

is not the last-ditch municipal welfare of  

Act 47. Action is needed now before another 

one of our cities falls into its abyss. <

Gene Suchma

how long will third class cities be hamstrung?
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What’s your opinion?

This week’s question:
Does your business plan to be open on Thanksgiving Day  

or to open earlier than it has in previous years for Black Friday? Why or why not?
To answer, visit www.cpbjnow.com.

From our LinkedIn group:
Who is to say that these allegations will affect tour-
ism or the fact the Harrisburg is in serious financial 
trouble? Their could be a number of issues that affect 
tourism, so how do you track that? Now, will it affect 
recruitment and admission applications to Penn 
State? I think only time will tell. 

—Bill Leachman

I do not believe that either the issues with Harrisburg 
or the issues with Penn State will affect our area in 
any meaningful way. Sorry to say, but we as a people, 
have a very short attention span. The issues with Penn 
State will stay in the headlines for the next 48 hours 
or so, then we will be onto the next “now” thing. 

—Raymond E Hunt Jr.

I concur with Bill, as tourism is concerned these are 
two distinctly different destinations and purposes, 
Our region would be a tourist destination (attractions) 
Where State College would certainly be a nice place 
to stop by, but not necessary a area destination. The 
plight of Harrisburg would be the governing factor 
in picking a destination. And certainly the current 
climate at PSU would not be a drawing card.

—Dennis Ulp

SOUND OFF: WHAT YOU SAID

Last week’s question:
Will the criminal allegations involving former Penn State football defensive  

coordinator Jerry Sandusky affect tourism to our region?

Pro-union	does	not	mean	the	same	thing	as	pro-worker

Small businesses voice worries about new rules

Total votes include readers who commented 
and readers who did not comment.

28 people responded to this question.

NO
71 percent

YES
29 percent

please see KAPLAN, page 16

please see RyAN, page 16

Dale I. Kaplan

Frank Ryan



One of the fundamentals of mar-

keting is remarkably simple: Guys will 

be guys.

Speaking on 

behalf of this 

brotherhood, since 

I am a guy and I 

wish desperately 

to be seen as “one 

of the guys,” I want 

to warn dudes ev-

erywhere there are 

a lot of brands looking to trick us into 

thinking they are guy-worthy.

Because we’re self-reliant and 

secure in our masculinity, we can 

decide for ourselves, but don’t say 

I didn’t warn you. (Ladies, you can 

read on if you like, but you probably 

won’t get it. It’s kind of a guy thing.)

Let’s start with the new soda, Dr 

Pepper 10. I must say the slogan “It’s 

not for women” gets right to the point. 

Their commercial is all “A-Team” 

meets “Jurassic Park,” so you gotta 

love that. And at least the stuff has 

10 calories, so it’s not all bad. But 

make no mistake, this is a no-calorie 

drink disguised as a cool guy’s thirst 

quencher. It’s what you’d drink if you 

were on a diet. I know! That stuff is 

never going to make it into my man 

cave.

Miller Lite is working a different 

angle with its latest ad campaign. 

It’s showing some seriously weenie-

looking men who apparently don’t care 

what kind of light beer they’re ordering. 

The cool guys in the spots (and their 

smokin’ female companions and bar-

tenders) equate this lack of brand pref-

erence with unmanly behavior such as 

wearing skinny jeans (check), sporting 

a lower-back tattoo (OK, check) or 

inviting another guy at the bar to go to 

the bathroom with him (triple check). 

Call to action: “Man up. And choose a 

light beer with more taste.”

Guys, this is, like, extra clever mar-

keting strategy, because the Miller 

Lite people are telling us it’s OK to 

drink a light beer as long as it’s a cool-

tasting light beer that other guys drink 

and, more importantly, of which 

women approve.

Waassup? That’s some tricky 

branding going on there. As far as I’m 

concerned, the slogan should be, “If 

you’re going to be a girly man and 

drink light beer, you might as well 

drink one that tastes better.”

Bud Light — the top-selling beer 

brand by the way — ignores the whole 

gotta-be-macho thing entirely and 

does funny commercials that are all 

about the party power of having a re-

ally big supply of Bud Light on hand 

at all times. Open a fridge full of Bud 

Light (or in one spot, an entire house 

made of Bud Light) and let the good 

times roll. Which, come to think of it, is 

kind of manly. Its slogan: Here we go!

Ooo-rah! See, a six-pack of light 

beer isn’t very guy-worthy. But a house 

full of Bud Light? That’s cool, bro.

Dudes, my family owns a minivan, 

and has for many years. They are 

super practical vehicles and I am be-

hind the wheel for maybe 10 percent 

of the miles that get put on our mom-

my-wagon. Let’s just say my car is not 

a minivan. Know what I’m sayin’?

But now minivan makers are bus-

tin’ a Miller Lite move by rebranding 

their minivans as more macho. Gotta 

get a minivan? Get one made for guys! 

Chrysler has brought out an R/T ver-

sion of their Caravan brand that adds 

17-inch wheels and performance sus-

pension to their best-selling product. 

“We … feel we can change the con-

versation on minivans,” said Ralph 

Gilles, CEO of Dodge Brands. 

Clearly, Ralph is missing the point, 

which is, of course, that guys don’t 

talk about their feelings. Duh. So keep 

trying, Ralph, but it will take more 

than bigger wheels to toughen up the 

familymobile.

I have to give some props to Toyo-

ta’s Sienna minivan brand for bring-

ing out a hilarious tongue-in-cheek 

campaign called “Rollin’ in my Swag-

ger Wagon.” It’s a series of rap video 

spoofs with decidedly un-hip-hop 

parents singing the praises of their Si-

enna van. While it’s no monster truck, 

it’s got a more macho look than past 

Siennas.

If you watch the videos — and I 

highly recommend that you do— I 

think you’ll see that the husband of 

the family has decided that if he’s go-

ing to drive a minivan, he’s at least 

going to pretend that it actually is a 

guy-friendly ride.

Which sometimes is all it takes to 

maintain our self-esteem — right, 

guys?
•

David	Taylor	 is	 president	 of	 Lancaster-
based Taylor Brand Group, which special-
izes in brand development and marketing 
technology. Contact him via www.taylor 
brandgroup.com.
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David Taylor

¿Quién es más macho? Wannabe man brands try to crack guy code

Bakken Shale oil, Marcellus Shale 

gas, deregulated energy markets; 

what does it all 

mean for the 

future of energy 

prices? Only one 

thing is certain: 

volatility. 

For commer-

cial and industrial 

energy buyers, 

remaining nimble 

is and will continue to be the key 

to successfully navigating a volatile 

energy market. Choosing the correct 

supplier and making timely purchas-

ing decisions is pivotal to getting the 

best supply terms possible (price as 

well as contract language). Anything 

that slows this process will negatively 

affect purchasing power and your 

bottom line.

Many of the largest misconcep-

tions I’ve come across during my 25 

years working in the energy industry 

revolve around energy aggregation 

groups. As an energy consultant and 

co-owner of Tybec Energy Manage-

ment Specialists, I struggle to correct 

some of these misunderstandings, as 

do my partners. Businesses need to 

be aware of the seldom-mentioned 

trappings of energy aggregation and 

association groups.

Lacking agility
While reducing energy consump-

tion is very beneficial, the second 

most-direct route to decreasing 

energy costs is to manage the energy 

purchase itself. The largest barrier to 

purchasing energy at lower prices: 

trying to make sense of the deregu-

lated energy markets.

When considering an energy pro-

curement strategy, joining an aggre-

gation group is often an “easy” choice 

because of its simplicity and the se-

cure feeling of cover provided by the 

group. Aggregators and associations 

often promise potential members 

they can lock in energy below the util-

ity price-to-compare, or PTC. 

While that might be true, the intent 

of just beating the PTC should not be 

the ultimate goal. The PTC simply is 

the utility’s posted energy cost for the 

next quarter and not an extended pe-

riod of time. Projected volume, future 

market prices and a true-up from the 

preceding quarter are the main con-

siderations a utility reviews prior to 

adjusting a quarterly PTC.

Given appropriate timing, anyone 

can purchase energy at a price below 

the utility PTC. In fact, being versatile 

and familiar with daily market fluctu-

ations and future trends can result in 

purchases far below the PTC. But for 

that to happen, buyers need to take 

an educated position and respond to 

market opportunities on short notice. 

For example, on Feb. 3, the daily 

current month settle for the price of 

natural gas was $4.69 per dekatherm. 

Two weeks later, that same month 

settled down 85 cents per dekath-

erm, at $3.84 per dekatherm. If your 

requirements for that month were 

10,000 dekatherms, monitoring the 

market closely over those two weeks 

would have added $8,500 to your bot-

tom line. 

Additionally, if the aggregation 

group bought natural gas on Feb. 3 

and an individual customer outside 

of that group bought their natural gas 

on Feb. 18, the individual customer 

would have beat the aggregation 

group’s price by 85 cents per dekath-

erm. Timing, not volume discounts, 

will dictate the price no matter how 

large or small the account.

When making informed decisions 

and responding quickly to market 

movement, an aggregation group 

tends to move like a barge trying to 

maneuver in quick water. With the 

natural gas and electricity markets 

being two of the most volatile in the 

world, it pays to be patient, truly un-

derstand the impact factors that affect 

the markets and be prepared to act on 

short notice to take advantage of at-

tractive long- and short-term market 

opportunities.

Whose best interest?
Unfortunately, the altruistic mo-

tives of an aggregator often are elusive 

and vague. What looks like concern for 

the group’s individual members might 

in fact be opportunistic advice given to 

lock customers quickly for the longest 

term possible so they can move on to 

the next account. The more volume 

they sign, the more they make. 

Additionally, if an aggregation 

group confirms a price with their sup-

plier for a group buy, presents it to the 

group for approval and during this 

time the price drops, will the aggrega-

tor pass the additional savings on to 

the group? Conversely, if the market 

goes up during this time, you can rea-

sonably assume the aggregator will 

present a refreshed higher price to the 

group for approval. Buyers need to be 

aware of the headroom for additional 

margin or savings that market move-

ment can create.

The business model for any aggre-

gator or supplier is to group as many 

customers as they can, extend them 

for as long as possible and guarantee 

their revenue stream. No matter what 

the market looks like, aggregators will 

never say it’s a bad time to buy unless 

prices are over the PTC. Locked-in 

terms are their primary goal. 

Some members in the group can 

benefit, at the expense of other mem-

bers. Cross-company subsidization, 

in the case of energy aggregation, 

occurs when both flat-load custom-

ers and peaking-load customers are 

priced together. If all the members of 

an aggregation group are given the 

same price, it might be very fair to 

some and extremely unfair to others. 

The same applies to geographic 

location, as the distance from an 

energy source will play a large part 

in determining an energy price. A 

customer located in close proximity 

to the energy source will subsidize a 

client a state and a half away, yet as 

members of the same group, they are 

priced the same.

No brainer? 
You would think more companies 

would purchase energy on their own 

or with the help of a consultant, yet 

many do not. There are varied reasons 

companies jump on the aggregation 

bandwagon. Here are just a few:

• Purchasing agents, engineering 

departments and facility managers 

might not fully understand the mo-

tives of an aggregation group and the 

effects it could have on their organi-

zation. Aggregation group members 

are content with the knowledge they 

are beating the PTC, and nothing else 

really matters.

• Joining an aggregation group is 

simple. Sign a contract and their en-

ergy needs are met. No hassle watch-

ing the market or interacting with a 

supplier or consultant.

• In the case of some municipali-

ties, schools and hospitals, if they are 

participating members of another 

purchasing consortium, the die has 

been cast and it’s not an easy task to 

opt out of future group purchases. 

Unfortunately, the reality of a school 

buying discounted pencils and paper 

in bulk does not translate to the ener-

gy procurement process. In fact, some 

association groups aren’t aggregation 

groups at all. The associations simply 

recommend their preferred supplier 

for a fee and let the chosen supplier 

handle the purchasing details with 

each individual account. 

• Herd mentality — everyone’s 

doing it. If there are 50 companies 

signed up in one big purchasing 

group, they can’t all be wrong, can 

they? Now you know differently!

• A consultant’s loyalty should be 

to an individual client rather than a 

supplier or an aggregator; they should 

offer a personalized and independent 

perspective to an energy buyer’s needs 

and goals. In addition, a consultant 

should be experienced in all aspects 

of energy procurement, with a client’s 

bottom line as their prime goal.

Tybec Energy is an independent 

energy solutions company that has 

more than 70 years’ combined expe-

rience working with and for natural 

gas and electricity providers. Based 

in Lititz, but serving the entire mid-

Atlantic region, the firm helps indus-

trial and commercial companies keep 

energy costs under control. 

•
Doug Snyder is an energy consultant 

and	 co-owner	 of	 Lititz-based	Tybec	 Energy	
Management Specialists.

Doug Snyder 

It’s time to correct industry misconceptions and rethink energy aggregation groups



with the result that America has lost even more 

jobs overseas to help pay for the contract settle-

ments with the auto manufacturers. Th e loss of 

manufacturing jobs in the U.S. has even caused 

the UAW membership itself to plummet from 

1.5 million members in 1979 to about 355,000 in 

2010, yet the union fails to acknowledge its role in 

the decline of its own membership. 

Th e most recent labor negotiation with the 

UAW is concerning because of the impact it will 

have on workers at the suppliers to the Big Th ree 

or to the car buyers if prices are raised to pay for 

this contract. After a taxpayer-funded bailout 

and substantial write-off  of debt by GM and 

Chrysler, the auto company employees will reap 

bonuses and benefi ts unheard of in the rest of 

America in this current economic climate. Class 

warfare at its fi nest!

While one might concede it is wonderful to 

provide such benefi ts if you can aff ord them, 

those benefi ts can only be paid if the ultimate 

customer will pay a higher price for your product. 

Should the customer not want to pay a 

higher price, such bonuses and benefi ts must 

come from suppliers, the suppliers’ employees, 

shareholders (pension plans in many cases) and 

government.

Th e greed of this most-recent labor negotia-

tion in the middle of a recession/depression is 

impalpable. Th e sheer arrogance and abuse of 

power by the industry and the union reminds me 

of someone silly enough to fl y to Washington, 

D.C., in a private jet to ask for a bailout — not that 

anyone would be silly enough to do that.

Th e GM contract provides for a $5,000 sign-

ing bonus as well as up to $4,000 in infl ation 

protection over the next four years. Th e start-

ing wage will be over $19 per hour. For veteran 

workers, however, pay is frozen at more than 

$29 per hour.

How Ford, GM and Chrysler intend to pay for 

this contract is beyond me — and the markets. 

If you look at their common stock prices, shares 

of GM alone have declined from $32 per share 

to $24 recently. So taxpayers, as owners of GM, 

have “paid” again.

In 2009, 27 automobile industry suppliers 

fi led for bankruptcy protection. Th e year 2008 

was little better. Studies in 2010 suggest suppli-

ers to the automobile industry will continue to 

move overseas to meet new price-concession 

demands.

With the supplier bankruptcies legendary 

and the GM and Chrysler bankruptcy deals that 

adversely aff ected automobile dealers in 2009, I 

would suspect the overwhelming majority of the 

workers of those fi rms are unlikely to view the 

success of the UAW negotiations favorably. Pay 

and benefi t reductions and moving plants over-

seas have become the norm at many of the Big 

Th ree’s suppliers for well over a decade.

Perhaps one day Biden will realize that when 

he applauds the UAW for its negotiating power 

at the Big Th ree, he truly is condemning the 

workers of auto suppliers to years of suff ering, to 

include more layoff s and plant closings. 

Perhaps one day our leaders will realize that 

pro-union is not pro-worker, pro-big business 

is not pro-customer and pro-big government is 

not pro-taxpayer.

•
Frank Ryan, a retired colonel of the U.S. Marine 

Corps Reserve, is a certifi ed public accountant who 
specializes in corporate restructuring and lectures on 
ethics throughout the U.S. He is on numerous boards of 
publicly traded and nonprofi t organizations. Email him 
at fryan1951@aol.com.
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RyAN
continued from page 14

visiting members and their staff s. We told our 

stories about how these rules and regulations 

personally have aff ected our businesses.

Th ese rules make it diffi  cult to add in a new 

process, or in my case, expand because of con-

tinued environmental regulations. Th e regula-

tions are onerous to comply with even though I 

consider myself an environmental steward. Our 

company has spent money on new machinery 

to reduce our solvent usage and continues to 

increase the use of aqueous-based solutions.

I shared this specifi cally with Congress-

man Tim Holden, for he is my representative in 

Susquehanna Township. He was very concerned 

about the plight of small business in his district 

as he wants us to maintain viable businesses.

 After our Pennsylvania meetings were over, 

I had the opportunity to meet with Congress-

man Kevin McCarthy, the majority whip from 

California. Our meeting showed he is a former 

small-business person and was understanding 

of our concerns. He made us fully aware of the 

challenges facing this Congress and working 

with a Democratic president.

It was very impressive to me to see how 

our representatives were each very passionate 

about the work being done in Congress and 

were very concerned about our plights.

Small Businesses for Sensible Regulations, a 

coalition founded by the NFIB, seeks to restore 

balance to the regulatory process. Rather than 

using fi ery rhetoric or letting frustrations steer 

discussion, we are asking the president and Con-

gress to act now to relieve burdensome red tape.

Implementing these bipartisan proposals, 

many of which already are stipulated in presi-

dential directives and executive orders, will go 

a long way to restore balance to the regulatory 

process and help build a foundation on which 

small business can help create a strong, vibrant 

economy.

•
Dale	 I.	 Kaplan	 owns	 Cumberland	 County-based	

Kaplan’s Careful Cleaners.

KAPLAN
continued from page 14

Congratulations 
to Phil Wenger, 

Business  
Hall of Fame 

inductee!

SM

Lancaster General Health salutes Philip R. Wenger, 

longtime business leader and owner of Isaac's 

Restaurant and Deli, for his induction into the Central 

Penn Business Journal Hall of Fame. Phil has been 

an active board member of Lancaster General Health 

and Lancaster General Hospital and currently chairs 

The Heart Group of LG Health board. He has also 

been instrumental in increasing community access 

to health and wellness services as part of the LG 

Health Mission and Community Benefit Committee. 

We salute Phil Wenger -- a community advocate for 

good health and a loyal friend.



The second annual CFO of the Year Awards program celebrates fi nancial executives 
who contribute to the success of Central Pennsylvania’s organizations and the region’s 

stability and growth.

An independent judging panel will review the nominations, selecting the fi nalists and 
winners to be recognized at an awards event on May 31, 2012, at York College of 
Pennsylvania. The honorees will also be profi led in a special publication to be inserted in the 
June 8 issue of the Central Penn Business Journal. 

AWARD CATEGORIES
 • CFO of the Year Award
  • Large Public Company with revenues over $500MM
  • Small Public Company with revenues up to $500MM
  • Large Private Company with revenues over $100MM
  • Medium Private Company with revenues of $25MM up to $100MM
  • Small Private Company with revenues up to $25MM
  • Large Nonprofi t Organization – 25 or more employees
  • Small Nonprofi t Organization – 24 or fewer employees
 • Turnaround Specialist Award
 • Growth Specialist Award
 • Community Service Award

Visit www.CPBJnow.com/events for eligibility requirements, 
category descriptions and to complete your nomination. (A downloadable nomination form is 
also available online.) 

Questions? Contact Colleen Jones at 717-236-4300 or email colleenj@journalpub.com.

Sponsorship opportunities are available. 
Contact Nate Tile at 717-236-4300 or at NateT@journalpub.com.

Call for Nominations!

Presenting Sponsors: 

A Program of:

Major Sponsors: 

NOMINATION DEADLINE: 
JANUARY 25, 2012
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FOCUS ON BUSiNeSS relOCatiON gUide

BOB ChiltON
“It might not sound like a good picture, but the real 

key in our business — and probably in a lot  
of businesses today — is that we have  

to be aggressively looking for new business.”

Page 23

By Sheri Melnick
Contributing Writer

Whether large or small, moving a 

company is a huge undertaking.

Project management and tradi-

tional moving companies have cre-

ated corporate relocation services to 

assist companies in successfully com-

pleting their moves.

Bill Morgan is president and CEO 

of Eastern PCM, a construction and 

project management company based 

in Lemoyne. Eastern also has a reloca-

tion management division to assist a 

company’s move from start to finish.

When devising a move manage-

ment plan, Morgan said, several fac-

tors need to be considered: size of the 

new location, number of personnel, 

type of business, services requested, 

budget and schedule for the move. 

Companies can request a variety of 

services, ranging from lease analysis 

and construction inspections to tech-

nology requirements and furniture 

procurement.

Once a plan is under way, Eastern 

will arrange for a moving company to 

complete the actual move and obtain 

a telecom contractor, if necessary. It 

also will handle submitting request 

for proposals for rebranding and new 

furniture, and coordinate moving ef-

forts with an architect and contrac-

tors if renovations and permits are 

required.

While the economic climate might 

Project-managment and moving firms promise stress-free business relocations

Central Pa. firms find comeback 
from September flood is a challenge

RecoveRy
continues

regiON

please see RelocatioNs, page 22

By Brent Burkey
brentb@journalpub.com

Midstate cities have tools at their 

disposal to help draw and retain busi-

nesses, but they also rely on overall 

vibrancy factors to make their offerings 

appealing for companies.

Lancaster-based Stoner Bun-

ting Advertising Inc. found what it 

was looking for without financial  

incentives when it sought to  

purchase a new site for its advertis-

ing and gift cards business units,  

President Dan Nguyen said. 

Stoner Bunting’s facility at 322  

N. Arch St. previously was turned into 

office space and has about 80 parking 

spaces, Nguyen said.

Stoner Bunting, which has done 

business in Lancaster for more than 

25 years, leased office space on West 

Grant Street for 15 of them.

Nguyen said the firm decided to 

invest more heavily in the city in part 

because it’s important for an advertis-

ing agency to be where the action is. 

The company encourages staff  

to go offsite to take clients to res-

taurants or other attractions, and  

the city affords those opportunities, 

he said. 

Wanted: companies that would like a downtown presence
regiON

please see DowNtowN, page 21

Incentives are available, but vibrancy and disposition also are important

By JaSon Scott
jasons@journalpub.com

The Federal Emergency Management Agency esti-

mates that as many as 40 percent of businesses do not 

reopen after a major disaster.

The common misconception is that insurance reim-

bursements and government aid will fully restore com-

panies. But that is not necessarily the case after floods, 

as one Dauphin County small business found out.

When the Swatara Creek in early September over-

flowed its banks in the wake of Tropical Storm Lee, In 

Gear Cycling & Fitness was among the commercial 

flood victims in the Hummelstown area. Neighboring 

Hoss’s Steak and Sea House was a total loss.

About 2.5 feet of water poured into the showroom 

of the Bridge Road bike shop in Swatara Township, the 

first flood in the 17 years that Scott and Sharyn Kocevar  

have run the family-owned business. 

please see RecoveRy, page 20

regiON

Photos/Amy sPAngler

Top of page: on Sept. 9, Hoss’s Steak and Sea House, left, In gear Cycling & fitness, center, and the home of Scott and 
Sharyn Kocevar were engulfed by the Swatara Creek in Swatara Township, Dauphin County.
above: Scott Kocevar of In gear moves a bicycle to the showroom floor for the store’s flood sale. The family-owned business 
had about $430,000 of flood damage in September from Tropical Storm Lee and reopened on Nov. 7.
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The building, just off Route 322, had 

no prior flood history.

In the end, the shop sustained about 

$430,000 in damage, Sharyn Kocevar 

said. The bulk of the inventory, includ-

ing more than 240 bikes and fitness 

equipment, also was impacted. 

Rather than be another statistic, the 

Kocevars, whose neighboring home 

also had major flood damage, got to 

work immediately in hopes of reopen-

ing In Gear as soon as possible. 

They hired C&Z Construction, a 

Swatara Township-based restoration 

company, and a York County public 

adjuster to assess the damage and ad-

vocate for their insurance claim.

Quickly they found out that, unlike 

fire damage, a flood claim does not 

cover any loss of business income. 

For the Kocevars, who have yet to 

settle their insurance claim, the loss of 

income amounted to about $100,000 

per month. 

“We’ll never regain what we lost,” 

Kocevar said, as the business last week 

reopened the doors for a soft opening 

as restoration work continues. “Until 

the insurance companies settle, we 

won’t have everything finished. Our 

goal is to get the showroom open.”

They also need to bring in new 

inventory. Even though many of their 

bikes were considered damaged, war-

ranties were not covered, and they will 

likely be sold at a loss as part of a flood 

sale, Kocevar said.

Fortunately, In Gear has had a work-

ing relationship with C&Z Construc-

tion over the years, so the Kocevars 

didn’t have to wait to begin repairs until 

insurance matters were settled, like 

many flood-impacted businesses. 

Some businesses are able to rely 

on extra capital to get their restoration 

projects started as they wait on insur-

ance reimbursements.

“The moment that flood occurred, 

they immediately started losing mon-

ey,” said Jarrod Baker of United Adjust-

ers of America, the public adjuster who 

worked with the Kocevars. 

Taking pictures and documenting 

everything can be a very time-con-

suming process. Unlike the insurance 

adjuster, the public adjuster’s objective 

is to get the disaster victim everything 

they are entitled to in the claim, Baker 

said. Over the past two months, UAA 

has seen a 30 to 40 percent increase in 

business, he said. 

Public adjusters do a thorough ac-

count of the loss, which insurance 

adjusters don’t normally have the time 

for due to a lengthy list of claims. 

On average, Baker said, his work will 

add 40 to 60 percent to the insurance 

settlement. 

All public adjusters in Pennsylvania 

are bound by law to only charge a con-

tingent fee based on a percentage of 

the claim settlement. Much of the work 

can include researching the policy and 

comparing it with the National Flood 

Insurance Program to see what can be 

covered, Baker said. 

On average, a claim of less than 

$100,000 can be settled inside of a 

month, he said. Large losses of  

$200,000 or more can take an extra 

month or two before repairs begin.

In general, federal flood policies 

are very limited, said Baker and Paul 

Carlevale, owner of C&Z Construc-

tion, citing exclusions often related to 

basement wiring and lighting as well 

as equipment and other lower-level 

contents. 

“There are so many exclusions in 

the federal flood policy that it’s nearly 

impossible for (businesses) to break 

even,” Carlevale said.

The process also is very slow be-

cause insurance adjusters often are 

overwhelmed, so completing esti-

mates can be delayed, he said, which 

slows repairs.

“With a flood of this size, it’s not 

a one-week or a one-month repair,” 

Baker said.

Even after insurance claims are 

settled, the months of being down 

can force business owners to look at 

closing or alternative options for the 

space, he said.

That wasn’t the case for Hondru 

Auto Group’s two automotive dealer-

ships in Manheim that were damaged 

when the Chiques Creek overflowed. 

Hondru Chevrolet of Manheim had 

about 3 feet of water in the showroom 

and in the repair shop. Hondru Ford of 

Manheim had a foot in the showroom 

and about 18 inches in the shop, Presi-

dent Peter Hondru said. 

In all, about 100 vehicles were dam-

aged in the flood, while 120 others were 

moved offsite before the water rushed 

in, he said.

The total loss, including the ve-

hicles, was close to $4 million, Hondru 

said. He is still working to recoup the 

losses through flood insurance. 

The Ford dealership is nearly back. 

The Chevrolet dealership was being re-

modeled at the time of the flood. With 

approvals still needed from General 

Motors Co., it will be another month 

until everything but the showroom is 

open, Hondru said. 

“We were fortunate. We had a build-

er in place working on the Chevy reno-

vations,” he said, which helped as both 

dealerships had to be torn apart and 

treated for mold and contamination.

The key for Hondru in surviving 

this unplanned flood — the dealer-

ships last were affected in 1972 — has 

been coordinating the repairs and the 

insurance process himself, while al-

lowing his managers and employees 

to stay focused on generating revenue 

through sales and service, he said. 

To limit future flood losses, electri-

cal outlets have been moved higher, 

heating systems put on the roof, and 

basement storage is now limited to 

items that can handle water, Hondru 

said. 

“My main focus is getting the build-

ings back together,” he said. “It comes 

off the rails so quickly.” <

RecoveRy
continued from page 19

managing editor Andréa maria Cecil 
funnels her gadget obsession into 
a Business Journal blog: the gadget 
cube. learn how your “shinies” can 
make you more productive and efficient 
on the job. here’s an excerpt:

Raise your hand if you’re a Wi-Fi 
hotspot.

It’s easier to give yourself the label 
these days with products like MiFi and 
the ability to turn your mobile phone 
into a hotspot.

But here’s the question that preoc-
cupies me: Why isn’t there free Wi-Fi 
everywhere?

Not just in businesses, I mean, but 
in the air, everywhere? Some cities 
offer public Wi-Fi and others, such as 
York, have it via a downtown group 
called Y-Fi.

The Internet has become so inte-
gral to business these days that when 
it’s not available, operations all but 
shut down.

Some of you are lucky enough to 
have Wi-Fi in your building, but IT man-
agers obviously are keen on hard wir-
ing into the network. It’s more secure 
and reliable.

What are your thoughts on Wi-Fi?
—Nov. 2

Visit www.centralpennbusiness.com/ 
section/gadgetcube to read, comment and 
add the blog to your rss reader.

cube

the

gadget
FRom ouR blogs



s the Regional Roll-out Organization for the Leapfrog Group, we recognize 
the following hospitals in Central Pennsylvania for their demonstrated 
commitment to quality of care, patient safety and transparency by voluntarily 

choosing to participate in the 2011 Leapfrog Hospital Survey. The Lehigh Valley 
Business Coalition on Health Care is a multi-state, 200 member, employer health care 
purchasing alliance. The Leapfrog Hospital Survey is the gold standard for comparing 
hospitals’ performance on national standards of safety, quality, and effi ciency. 

VISIT: www.leapfroggroup.org/cp
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READING HOSPITAL & MEDICAL CENTER • MOSES TAYLOR HOSPITAL 

• SCRANTON COMMUNITY MEDICAL CENTER •

LVBCHC | 60 West Broad Street | Suite 105
Bethlehem, PA 18108
601-317-0130 | www.lvbchc.com
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Stoner Bunting also attracts many 

of its employees from bigger cities, 

and they prefer to be in a downtown 

environment as opposed to a suburban 

area, he said.

Clients also come to Lancaster from 

New Jersey or other areas outside the 

midstate — or even from other spots in 

Central Pennsylvania where they don’t 

often go downtown — so the city can 

provide a unique experience for them, 

Nguyen said. 

The firm didn’t use tax abatements 

or other cost offsets — though that 

would have been nice if they had been 

available for the site, Nguyen said — 

but was able to take advantage of the 

lower price of properties everywhere 

to buy the building, he said.

Also, Stoner Bunting likely would 

not have found a stand-alone building 

in the suburbs at the time they were 

looking in late 2010 for the same price 

and with the same options and ameni-

ties it was seeking, he said, such as the 

available parking and the fact that they 

did not have to renovate the space. 

One tool Lancaster officials use  

to aid businesses coming into the city is 

a database of available properties, and 

they work with partner organization 

James Street Improvement District to 

help companies find sites that match 

their needs, said Randy Patterson, di-

rector of economic development and 

neighborhood revitalization for the 

city. 

Especially lately, interest is coming 

from companies that are attracted to 

the walkability afforded by a downtown 

location, including having nearby res-

taurants or retail offerings, he said.

There are a few firms that today are 

mulling decisions to come into Lan-

caster and have cited the walkability 

factor as an important reason for look-

ing at downtown, Patterson said. 

From there, the city also focuses on 

guiding prospects through the start-up 

processes in the city, he said. 

Lancaster does have some help 

available to aid potential businesses 

in closing deals on coming into the 

city through its Small Business Loan 

Fund, he said.

The fund originally was capitalized 

with money from state Enterprise Zone 

grants and is available as gap financ-

ing, when needed, to augment loans 

through partners such as the Economic 

Development Company of Lancaster 

County or the Lancaster-based non-

profit Community First Fund, Patter-

son said.

There is between $750,000 and  

$1 million in the fund at any one time 

as the money is loaned out and repaid, 

he said. 

Loans can range from $1,000 to 

about $250,000, and amounts lately 

have been around $100,000, he said. 

The money can help firms reach the 

“tipping point” of being able to finance 

a project, Patterson said. 

In York, each business recruitment 

situation is unique, and there is no 

silver bullet to closing deals, said Kevin 

Schreiber, the city’s director of commu-

nity and economic development. 

But a lot of it comes down to doing 

things that say the city is a safe invest-

ment, such as public safety initiatives, 

beautification efforts and making sure 

the streets are paved, Schreiber said.

They all have a place in economic 

development initiatives because they 

create a place where people in gen-

eral want to be, he said. The city’s con-

centration of people, whether as York 

County’s most populous municipality 

or the people drawn to jobs in the seat 

of government each day, is one of its 

best assets, Schreiber said. 

The city also is a place that attracts 

entrepreneurs, especially in the retail 

sector, because of its built-in foot traffic 

and low capital costs relative to more 

suburban locations, he said. 

Still, some businesses do need help 

to get across the finish line, so York of-

fers a few incentive programs.

One in particular is the Fresh Foods 

Revolving Loan Fund, capitalized 

with money from sources such as the 

York City Redevelopment Authority, 

Schreiber said.

The funds back loans issued by 

York Township-based PeoplesBank at 

favorable rates for businesses to pay for 

commercial-grade kitchen equipment 

and other needs of their food-related 

businesses, he said, often in tandem 

with other sources of loan money. 

The Fresh Foods program has is-

sued a few loans this year, Schreiber 

said. 

The city’s Local Economic Revi-

talization Tax Abatement and Resi-

dential Tax Abatement Program also 

are important tools to limit for taxing 

purposes the assessed values of certain 

commercial and residential properties 

for 10 years. 

The latter is important for expand-

ing the number of people who live 

in the city — who become potential 

customers of the businesses that move 

in, Schreiber said. 

“What we know is that we need 

more people living in our city, work-

ing in our city, walking in our city, 

spending disposable dollars in our city 

amenities,” he said.  <

What were you doing 

off the clock?
We want your photos for 
Off the Clock, featuring images 
from our readers. send your 
color event photographs of galas, 
receptions, etc., to offtheclock@
journalpub.com. 

save photos at 300 dpi as tIFF 
or JPg files. Do not embed photos 
in Word documents. Photos sent 
through the mail will not be 
used or returned. Include cutline 
information, including the name, 
date and location of the event. 
Identify people from left to right. 
We reserve the right not to publish 
all submitted photos.

this week’s photos are on page 35.

DowNtowN
continued from page 19

“What we know is that 
we need more people 

living in our city, working 
in our city, walking 

in our city, spending 
disposable dollars in our 

city amenities.”
Kevin Schreiber,

City of York

CPBJnow.com
what do you need to know?

Site sponsored by:
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suggest companies are downsizing 

when considering alternative space, 

Morgan isn’t convinced that more 

companies are moving to smaller lo-

cations.

“Companies are looking for better 

deals on rent, parking fees, utilities, 

etc. There are many other factors to 

consider other than simply square-

footage,” he said. 

Harrisburg Area Community Col-

lege used Eastern for a construction 

management project in 2010. Pro-

fessor Bradley A. Leidich said that 

this was the most organized move 

he has been through in his 30-plus 

years of experience in community col-

lege education. Leidich is department 

chairman of allied health and human 

services at HACC.

In 2010, Partners in Women’s 

Healthcare utilized Eastern for its  

Harrisburg relocation. It moved out 

of its old facility on a Thursday, into a 

new facility on a Friday and was able 

to see patients the following Monday 

without having to work on the week-

end.

“Not only did you (Eastern) save us 

money on various projects, but also 

time by having everyone follow the 

task lists, making it a smooth transi-

tion,” practice administrator Karen 

Kissinger said. 

Geo. W. Weaver and Son Inc., an 

agent for North American Van Lines, 

is responsible for planning moves 

from start to finish, General Manager 

Rick Liddell said. Weaver will provide 

everything from packing instructions 

to initiating RFPs for moving techno-

logical equipment, Liddell said. 

A typical move, Liddell said, will 

take about three days from start to fin-

ish; the average company has between 

175 and 200 employees. 

The current state of the economy 

has resulted in companies seeking 

to downsize, said Liddell. For exam-

ple, a company that is renting 15,000 

square feet might choose to downsize 

to 10,000 square feet when a lease is 

up for renewal. Even with the costs of 

moving, “companies are saving a lot of 

money with less space,” Liddell said. 

“The price of relocating is offset by the 

lower lease payment.”  <

Don’t Be leFt oFF the liSt

Don’t call us for garage doors . . .
commercial personnel 

doors, hardware and specialty item 
sales, installation and service.

717-776-0033
www.universal-doors.com

Call us for

EOE

classicdrycleaner.com  •  facebook.com/ClassicDrycleaners

Studies show that one of the
habits of the affluent is that

they purchase quality
footwear and get it repaired.

Complete shoe repair - from shoe shine to
extensive repairs, such as orthopedic work.

RelocatioNs
continued from page 19

“Companies are looking 
for better deals on rent, 

parking fees, utilities, 
etc. there are many 

other factors to consider 
other than simply 

square-footage.”
bill Morgan,

eastern pCM

Issue List(s) Deadline to return survey

nov. 25 Website design companies, 
 Computer hardware sellers call immediately

Dec. 2 mergers & acquisitions brokers, 
 mergers & acquisitions call immediately

Dec. 9 general contractors, Agency 
 construction managers, sBA loans, 
 Fast-growing york/Adams county 
 companies nov. 22

Dec. 16 minority-owned Businesses, 
 Women-owned Businesses nov. 29

Dec. 23 estate planners, Funeral homes, 
 hospices Dec. 6

Dec. 30 no issue

Jan. 6 Agricultural suppliers, school districts, 
 Private schools Dec. 20
 
Jan. 13 Architecture firms, recycling companies, 
 Commercial waste-hauling services Dec. 27

Jan. 20 restoration companies, 
 security system companies Jan. 3

If you need a list survey, please send an email with your request to Alaine Keisling 
at lists@journalpub.com. Blank surveys for many projects are now available on our 
website at www.CPBJsurveys.info.

on tHe Move

SUbMITTINg ITeMS
Please email your announcements of 
business openings, contracts, real 
estate transactions or relocations to 
onthemove@journalpub.com. releases 
should include the municipality in which 
the company is located.

Real estate News: 
openings, contracts, 

transactions, relocations
Basil Papoutsis bought a 

1,380-square-foot property at 3315 

Walnut St. in Susquehanna Township 

for a Liberty tax service office. nAi 
ciR of Wormleysburg represented 

both parties.

Luigi esposito opened Luigi’s Piz-
za and Restaurant at 204 N. Hanover 

St. in Carlisle.

springwood Golf course at 601 

Chestnut Hill Road in York Township 

opened an indoor/outdoor patio bar 

called The Roost at Bogey Macaw’s 
American Grille.

Barton Healthcare of York will 

provide system validation and com-

missioning for 9,500 square feet of 

renovations at the Penn state Milton 
s. Hershey Medical center. 

AND NONPROFIT INNOVATION AWARDS

For the fourth consecutive year, the Central Penn Business Journal is 
pleased to bring you Giving Guide 2012, Regional Philanthropic 
Opportunities.

This informative publication will highlight the various nonprofi t 
organizations that have a presence in Central Pennsylvania and are 
making a difference in our community. 

The Giving Guide will be circulated at Central Penn Business Journal’s 
Nonprofi t Innovation Awards program on February 21, 2012 and 
distributed to the 40,000 readers of the Central Penn Business 
Journal with the February 24, 2012 issue. A digital edition will also be 
produced and emailed to CPBJ’s 20,000 e-newsletter subscribers 
and posted online for a full year at www.CPBJnow.com.

Publication Date:
February 24, 2012

Space Reservation Date:
January 6, 2012

Contact Kay Shuey at 717-236-4300 
or kays@journalpub.com for more information.
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Mission Statement

Programs

Fundraising Events

Giving Opportunities

Volunteer Opportunities

Board of Directors

Goals 2009

Year Established

Service Areas

York Little Theatre

27 S. Belmont St. | York, PA 1740327 S. Belmont St. | York, PA 17403
717-854-5715 |  www.ylt.org

27 S. Belmont St. | York, PA 17403

YoYoY rk Little Theatree



liStS
Offi ce equipment companies . . . . . . . . . .27

Private equity venture capital fi rms . . . . .29

Self-storage companies . . . . . . . . . . . . . .30

president of the offi  ce products division 
of Phillips Offi  ce Solutions 
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Dauphin County-based offi  ce sup-

ply fi rm Phillips Offi  ce Products Inc., 

doing business as Th e Phillips Group, 

recently changed its name to Phillips 

Offi  ce Solutions. Th e company began 

in 1940 and today has six offi  ces and 

200 employees. Corporate headquar-

ters is in Lower Swatara Township. 

Q: tell me about Phillips offi  ce 
solutions.

A: We operate as three divisions: 

offi  ce products, contract furni-

ture and document management. 

Th e document management in-

cludes copiers and printers and a lot 

of services involved with that. 

Contract furniture is primarily 

focused on project-oriented furniture 

jobs. 

Th e offi  ce products (division) is 

anything having to do with general of-

fi ce supplies; it’s everything that’s not 

included in the other two categories. 

We have coff ee service, promotional 

products and janitorial products in 

addition to the normal copy paper 

and toner supplies. 

We’re primarily focused in Central 

and southeastern Pennsylvania; we 

do also get into the state of Maryland. 

Our geographical area kind of runs 

from Hagerstown, Md., to Baltimore, 

up to West Chester, Pa., and as far 

north as Sunbury. 

since the economy hasn’t been 
great, have you seen companies still 
purchasing new or upgrading offi  ce 
supplies, or merely maintaining sup-
plies that need repairs?

We’ve seen a couple of eff ects: 

No. 1 is that whenever the economy 

has tightened up, everybody is very 

cost-conscious. Offi  ce supplies are 

an area that (businesses) look at to 

reduce costs. Th ere’s a lot more price-

shopping in the marketplace today 

than ever before. 

Th e other angle is the fewer people 

that are working, the less those people 

are consuming offi  ce supplies. Unem-

ployment is up, so consumable items 

like offi  ce supply sales can be hit. 

Th ere’s a double eff ect there. It 

certainly puts pressures on us to buy 

better. One of the things we’ve done 

to combat (those pressures) is we’ve 

really broadened our product off er-

ings. We’ve gotten into things over 

the last couple of years such as coff ee 

service and promotional products to 

boost some of our product categories 

outside of the normal everyday offi  ce 

products that people aren’t buying. 

Has your company done anything 
else to increase business? 

It might not sound like a good pic-

ture, but the real key in our business 

— and probably in a lot of businesses 

today — is that we have to be aggres-

sively looking for new business. For-

tunately, we’ve been able to do that 

to off set some of the shrinkage from 

everyday use. 

In our (offi  ce supplies) division, we 

have 17 sales people. We’re focused 

on new business, and we’re focused 

on looking at our current customer 

base and trying to see if there are op-

portunities with some of these other 

product categories. Th e last two years, 

we have grown in our offi  ce supply 

division.

We just have to work diff erently 

today than we did a few years ago. 

We’re projecting this year for a rather 

substantial increase in 2012; probably 

a 9 percent increase. 

How have you worked with compa-
nies to help them reduce costs?

Th ere are alternate products that 

are less expensive that are available. 

It’s a way for us to be able to show 

(a customer) some savings; if they 

are buying a particular name-brand 

product, there are generics available 

at less cost. 

We also try to focus on helping our 

customers with processes and being 

more effi  cient.

Over 70 percent of our orders 

come to us over the Internet. We have 

a very good online ordering system 

that makes it effi  cient and easy for the 

customers to order. It’s very intuitive, 

and off ers substitutions and alternate 

products if people choose to do that. 

Internet orders also tend to be more 

accurate; we see fewer returns be-

cause customers see pictures, details 

and the exact price of the products. 

What are some trends in the offi  ce 
supply industry right now?

(One) of the trends that we’re see-

ing with some of our larger customers 

is that they want to see their internal 

purchasing system integrated with 

our online ordering. Rather than them 

having to process an order through 

their system and then again through 

our system, they want it to be an inte-

grated process. We have the capability 

to assist customers to do that. 

I think there defi nitely is a trend 

back to trying to buy local and keep 

the dollars within the community and 

the area where we all work. 

What are some challenges in the of-
fi ce supply marketplace?

Th ere’s no doubt that there are 

challenges with margin pressure. 

Th ere are freight factors today — the 

price of gas has certainly had an im-

pact on the cost of goods. It’s tough to 

keep up with the cost increases and 

not pass those along to our customer 

base. 

How has Phillips kept from passing 
some or all of cost increases onto 
customers? 

We, like other businesses, have 

had to adjust to the “new norm” in the 

economic situation. We’ve had to ad-

just staffi  ng levels; we’ve had to look 

for other products from a more com-

petitive cost standpoint. Th e more ef-

fi cient we are, hopefully we can show 

some benefi t to our customers. 

We also have a wealth of experi-

ence from a personnel standpoint; 

we have a very long tenure with a lot 

of our employees. Th at experience 

translates into cost savings for our 

customers as well. 

How can local supply companies like 
yours compete with big box stores? 

Probably in the country right now 

there are about 2,500 to 3,000 offi  ce 

product dealers, whereas 20 years ago 

there were about 15,000. Th ose deal-

ers that are left have really fi gured out 

how to compete with the major com-

petitors that we’ve had. (Th e big box 

stores) have been around since 1986. 

Th ose of us that are competing with 

them, we know them well, we know 

their strengths and weaknesses. We’ve 

been able to compete very well. 

—Holly White

BoB cHiLton
beHIND THe LIST WITHcalendar

Lebanon Valley chamber, home-
Based Business Roundtable: noon-
1 p.m. Friday, nov. 18; lebanon; 
topic: “time management for the 
home-Based Business owner”; 
attendees invited to bring a lunch; 
free; details: Angela rhode at 717-
273-3727 or arhode@lvchamber.org.

Lancaster young professionals, 
fundraising night at hershey Bears 
game: 7 p.m. saturday, nov. 19; 
Derry township; cost: $23.50 for 
100-level seat, $17.50 for 200 
level; cost: $24; details: www.lyp.org.

Christmas in Loganville: 9 a.m.-4 
p.m. saturday, nov. 19; loganville; 
18 businesses, churches and orga-
nizations will offer holiday crafts, 
homemade food, door prizes, gifts 
and more; free; details: www.browns 
orchards.com.

Central pa Chapter of the 
american Society for public 
administration, meeting: 5:30 p.m. 
monday, nov. 21; harrisburg; topics: 
status of reactivation with national 
chapter and strategic plan; free; 
details: Connie Zimmerman at 717-
939-0157 or centralpa.aspa@gmail 
.com, or www.aspanet.org.

pennsylvania Women’s Legislative 
Exchange: 5:30 p.m. fourth tuesday 
of the month, september through 
June, Fairview township; details: 
Jane Conrad, 774-1513 or 
janeconrad@comcast.net.

paul Davis Restoration & 
Remodeling, insurance continu-
ing education class: 9 a.m.-noon 
and 1-4 p.m. tuesday, nov. 22; 
lancaster; topic: water damage 
mitigation; free; details: 717-291-
6000, 610-358-9000 or kobrien@
pdr-usa.net.

american Business Women’s 
association Lebanon Valley 
Chapter: 6 p.m. fourth Wednesday 
of the month, lebanon; details: 
www.abwalebanonpa.com.

toastmasters international 
Effective Communicators: 7:15 
a.m. second and fourth mondays 
of the month, east Pennsboro 
township; details: effective.freetoast 
host.org.

Friends of the Elizabethville 
Library, meeting: 6:30-8 p.m. 
tuesday, nov. 29; elizabethville; free; 
details: www.dcls.org or 717-362-
9825.

West Shore chamber, hampden 
township Breakfast with 
Business Leaders: 7:30-9:30 a.m. 
Wednesday, nov. 30; hampden 
township; cost: $10; details: www.
wschamber.org.

please see caleNDaR, page 28

aboUT bob CHILToN
Bob Chilton has been president 

of the offi ce supplies division for 
seven years, and with the company 
for 32 years. he’s served in a variety 
of other roles, including chief opera-
tions offi cer. 

Chilton graduated from lycoming 
College in Williamsport with a bach-
elor’s degree in business administra-
tion. he lives in Carlisle with his wife 
of 38 years and has two children.

bob Chilton is president of the offi ce products 
division of phillips offi ce Solutions.
Photo/Amy sPAngler



Accounting
Manheim Township-based Walz 

Deihm Geisen-

berger Bucklen & 

Tennis named tim-
othy A. Kershner 

partner-in-charge 

of the accounting 

and consulting di-

vision. He is a CPA 

and was a manager 

in the division. He also will coordinate 

the education and training of all divi-

sion personnel. 

Architecture/
engineering

Rochester, N.Y.-based Erdman An-

thony Associates 

Inc. named curt 
W. Helman presi-

dent of its design 

and construction 

services support di-

visions. He is based 

in the Silver Spring 

Township office 

and has been with the company for 

nearly 20 years, most recently as senior 

vice president of construction services 

support. He is a professional engineer 

and has a BS in structural design and 

construction engineering technology 

from Penn State University. 

AssociAtions
Philadelphia-based American In-

stitute of Certified 

Public Accountants 

elected steven J. 
Geisenberger to its 

governing council. 

He is a CPA and 

a principal and 

shareholder of 

Manheim Town-

ship-based Walz Deihm Geisenberg-

er Bucklen & Tennis CPAs. He has 

a bachelor’s degree from Penn State 

University. 

•

Chicago-based American Institute 

of Steel Construc-

tion named Ba-
bette Freund to its 

board. She is the 

CEO and co-owner 

of Ritner Steel Inc. 

in Carlisle and has 

more than 30 years 

of experience.

•

Lower Paxton Township-based 

Pennsylvania Medical Society elect-

ed Drs. Theodore A. christopher, 
William R. Dewar iii, enrique Her-
nandez, F. Wilson Jackson iii, Jo-
seph W. sassani, scott e. shapiro, 
John W. spurlock, David A. talenti, 
Martin D. trichtinger, William A. 
vanDecker, Thomas J. Weida and 

cathleen A. Woomert to its board of 

trustees. Christopher is an emergency 

medicine physician, Hernandez is a 

gynecological oncologist and Van-

Decker is cardiologist in Philadel-

phia. Dewar is an internist in Wayne 

County. Jackson is a gastroenterolo-

gist in Cumberland County. Sassani 

is an ophthalmologist and Weida is a 

family physician in Dauphin County. 

Shapiro is a cardiovascular disease 

and internal medicine specialist and 

Trichtinger is an internist in Mont-

gomery County. Spurlock is a gy-

necologist in Northampton County. 

Talenti is a gastroenterologist in 

Bradford County. Woomert is a radi-

ologist in Montour County. stephen 

Reed chorney, a medical student at 

Commonwealth Medical College in 

Lackawanna County, will represent 

medical students on the board.
•

Harrisburg-based Pennsylvania 

Chamber of Business and Industry 

named sam Denisco vice president of 

government affairs. He was the govern-

ment affairs director. Previously, he 

was director of the Office of Legisla-

tive Affairs for the state Department 

of Revenue and director of the Office 

of Legislative Affairs for the Pennsyl-

vania Department of State. He has a 

bachelor’s degree in political science 

from the University of Scranton and 

a law degree from Widener University 

School of Law. Gene Barr was named 

president and CEO. 

BAnking/FinAnce

Lancaster-based Fulton Finan-

cial Corp. named Robert G. engle 

an audit supervisor with its internal 

audit department. He was a senior 

auditor and has a BS in business ad-

ministration from 

Delaware Valley 

College. Anne e. 
Friedman  was 

named a wealth 

m a n a g e m e n t 

planner. She was 

a client services 

officer. She has a 

BS from La Roche College. Kim-
berly A. Martino was named man-

ager of Fulton Bank’s South York 

Plaza office. She was an assistant 

branch manager and has a BS in 

criminal justice from York College. 

susan M. stoneburner was named 

manager of the South Queen Street 

office. She was an assistant branch 

manager. 

educAtion 
Harrisburg Academy elected Thom-

as schmidt iii board of trustees presi-
dent, Joyce Kantor vice-president, Jill 
Kusic secretary and Linda Goldstein 
treasurer. Jayne Abrams, stephanie 
Balmer, elizabeth Mcinnis Benito, 
ellen caldwell, Keith clark, Helen 
colvin, Joyce Davis, Benedict Dubbs, 
Julie Halbert, tom Kirchhoff, Joyce 
Levin, Martha Levine, seth Mendel-
sohn, William e. Miller Jr., Mayur 
Patel, Addison taliaferro Jr., Gene 
trindell and ellen Warren were elect-

ed to the board. 

government
Gov. Tom Corbett named Andrew 

e. Masich chairman of the Pennsyl-

vania Historical and Museum Com-

mission. He is president and CEO of 

the Sen. John Heinz History Center in 

Pittsburgh and has a master’s degree 

in history and museum administra-

tion from the University of Arizona. 

The state Senate confirmed the ap-

pointment of Richard M. sand of 

Montgomery County to the commis-

sion. Richard A. Burkert and Rich-
ard J. Leonori were named to the 

commission’s Pennsylvania Historic 

Preservation Board. Burkert is execu-

tive director of the Johnstown Area 

Heritage Association. He has a BA 

in history education from Indiana 

University of Pennsylvania and an 

MA from Columbia University. Le-

onori is a Lackawanna County-based 

architect and has a BA from Cornell 

University.

heAlth cAre
Hanover Hospital Physical Medi-

cine & Rehabilita-

tion named Joel 
Desotelle a pe-

diatric specialty 

therapy coordina-

tor. He will oversee 

physical, occupa-

tional and speech 

therapy services. 

He was director of rehab services 

with Manor Care Chambersburg and 

an occupational therapist with Amber 

Hill Physical Therapy in Frederick, 

Md. He has 16 years of experience, 

a bachelor’s degree in occupational 

therapy from Keuka College in New 

York and a master’s degree in OT from 

Misericordia University in Luzerne 

County.

•

East Hempfield Township-based 

St. Joseph Health 

Ministries named 

Mary Wubbolt 

a dental hygien-

ist with its clinical 

team. She also will 

lead the ministries’ 

partnership with 

the Healthy Begin-

nings Plus program at Ephrata Hospi-

tal. She has seven years of experience 

with Penn Manor School District and in 

private practice. She also is an adjunct 

faculty member with Harrisburg Area 

Community College. Previously, she 

was a dental assistant for 18 years. 

hospitAlity
The Lancaster County Conven-

tion Center and 

Lancaster Marriott 

at Penn Square 

named Robert 
Rothfus Jr. execu-

tive chef. He was a 

chef with the hotel’s 

Penn Square Grille 

& Rendezvous 

Lounge. He is a graduate of the Culi-

nary Institute of America.

insurAnce 
Lower Allen Township-based 

American Insur-

ance Administrator 

named chris Wert 

a commercial in-

surance broker and 

risk manager with 

its property and ca-

sualty division. He 

was a commercial 

insurance underwriter with Penn Na-

tional Insurance.

24   cpbjnow.com    Central Penn Business Journal November 18, 2011neWsMAKeRs
PeoPle: promotions, appointments and hires

please see NewsmaKeRs, page 25

friedman Martino
Kershner

Helman

geisenberger

freund

Stoneburner

Desotelle

Wubbolt

Rothfus

Wert

 Audi Mechanicsburg
 6691 Carlisle Pike, Mechanicsburg 
 Call 717-796-Audi
 www.audimechanicsburg.com

 The Audi Q5 is the benchmark among five-passenger crossovers. 
 With design, performance, and utility unmatched in its class, it 
 has won accolades from consumers and press alike. Car and 
 Driver named it “Best in Test” and Motor Trend* hailed it as the 
 winner in a crossover comparison test.

 Ask us about aftermarket upgrades for your new Q5.

 Two-time member of the Audi

 The best of the best of the best
 Second consecutive year

 This is not your neighbor’s crossover.

 2012 Q5 Premium SUV:

 $599
 per month *

 German Technology. Central Pennsylvania Service.
 Sales • Leasing • Service • Parts • Accessories • All in one convenient location.
 Courtesy pickup and delivery for Sun service customers. Family owned for 28 years.
 Schedule your VIP drive now. Call 717-796-AUDI

 *2012 Q5 Premium , #A7124, MSRP $41,390. 39 month lease, 10,000 miles per year. Acquisition fee $695 . $1000 cash 
 down, with Audi Financial Services approval. Lease payment $599. Plus tax & tag fees. Residual value  $22,351. Subject to 
 prior sale . Vehicle shown is not actual unit in lease example. Programs subject to change with AFS.  See us for details. “Audi,” 
 “Q5,” the Audi grille design, and the four rings and Audi emblems are registered trademarks of AUDI  AG. “Truth in 
 Engineering” is a  trademark of Audi of America, Inc. ©2011 Audi of America, Inc. Afermarket equipme nt sold extra.
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The special, full color, glossy supplement will run in the January 27, 2012  issue of the Business Journal 
and be seen by our weekly readership of 40,000.

Showcase your selection as a 2012 honoree in Central Pennsylvania’s Best Lawyers® with an infl uential 
advertisement that highlights your achievements and/or the expertise of your fi rm.

Get noticed 
by your clients and 

stand apart from 
your competition.

Space Reservation:
December 9, 2011
Publication Date: 
January 27, 2012

Contact Stephanie Ellis 
at 717-236-4300 or at 

stephaniee@journalpub.com for details.

For the fourth consecutive year, Central Penn Business Journal, Woodward/White Inc. and 
Best Lawyers® have partnered to produce this special, once-a-year magazine that highlights 
all the Best Lawyers® in Central Pennsylvania.

The De f i n i t i v e  Guide  to 

Legal  Representation in  Centr al  Pennsylvania
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mArketing
Lower Allen Township-based 

TeamLMI named Mary J. Murphy a 

senior consultant. She has more than 

20 years of experience in business, 

consulting, marketing and sales. 

nonproFit
Derry Township-based The El-

egance at Hershey, a charitable car 

rally, named David L. George ii to 

its board. He is president of D.L. 

George Coachworks Ltd. Joe Benish 

was named managing director. He is a 

public relations professional and for-

mer radio newscaster. Phil neff was 

named director of operations. He is a 

project manager with Coachbuilt Press 

in Philadelphia.
•

Wrightsville-based Susquehanna 

Gateway Heritage Area named cynthia 
K. Fuhrer Susquehanna River project 

manager. She has 15 years of experi-

ence in project management, conser-

vation, historic preservation and grant 

administration. She is a graduate of 

Millersville University. 

•

York-based Planned Parenthood of 

Central Pennsylvania named Miesha 

Hill, emily seitz-Moore and shaleeta 

Washington to its board. Hill is the 

York YWCA com-

munity outreach 

advocate and a 

graduate of Penn 

State York. Seitz-

Moore is director 

of development 

with York County 

Heritage Trust and 

a graduate of York College. Washing-

ton is an attorney with Highmark in 

Camp Hill and a former assistant city 

solicitor in York. She is a graduate of 

Dickenson School of Law. 

reAl estAte
Manor Township-based Pruden-

tial Homesale Services Group named 

Maria Rojas a sales 

associate in its Cen-

terville office. She 

was a manager at 

Merengue Envios 

Inc. She has a de-

gree in marketing 

from Apec Uni-

versity. Rodney 
Haldeman was named an associate 

in the Lebanon office. Marc Gecker 
was named an associate broker in the 
Lebanon office. He has 28 years of 
experience. Patti Hivner was named 
an associate in the Linglestown Road 
office. She has seven years of real estate 
experience and a BA in communi-
cations from Elizabethtown College. 
Alexa Bird was named an associate 
in the West York office of Prudential 
Bob Yost Homesale Services. She was 
an auditor with Accor Inc. She has a 
bachelor’s degree in accounting from 
Colorado Tech. Karen Philson was 
named an associate in the Penn Town-
ship office. She has three years of real 
estate sales experience. Fred Ditzler 
and chris Poborsky were named as-
sociates in the Kenneth Road office in 

West Manchester Township. Ditzler 

has eight years of real estate experience 

and a degree in business management 

from York College. Poborsky has more 

than eight years of experience and a 

BA from the University of Pittsburgh. 

Kim neighoff was named an associate 

in the Eisenhower Boulevard office 

in Hanover. She has seven years of 

experience.

utilities
Rhoads Energy named Janyce 

Williams a com-

mercial sales 

manager. She was 

a sales profes-

sional with Pure 

Water Technology 

of Central Penn-

sylvania and Tom 

James Co.

other
Harrisburg City Islanders named 

John Gregg gen-

eral manager of the 

team and its City 

Islanders Youth 

Academy. He was 

a goalkeeper with 

the former Her-

shey Impact and 

Harrisburg Heat 

teams, and has more than 25 years of 

club-level coaching experience. He is 

a graduate of Paul Smith’s College and 

Johnson State College.

• 

Springettsbury Township-based 

Signs By Tomorrow 

York named Jenni-
fer Ford a sales and 

marketing associ-

ate. She has experi-

ence in graphic and 

interior design, as 

well as in market-

ing, and a degree in 

visual communications. 

NewsmaKeRs
continued from page 24
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mArketing
New York-based interactive Media council 

inc. named synapse Marketing solutions of 

Lancaster winner of an Interactive Media Award 

for Outstanding Achievement for the strategy, 

design and development of the website for Dan 

Morphy Auctions, www.morphyauctions.com. 

The IMA recognize the highest standards of ex-

cellence in website design and development.  
•

The Harrisburg chapter of the internation-
al Association of Business communicators 

named Jeff Musser of Musser Homes Com-

municator of the Year, in recognition of being 

a nonprofessional communicator who strategi-

cally demonstrates excellence in communica-

tion. The following 2011 Capital Awards also 

were given: DeAnna Halewski of Lower Paxton 

Township-based Sacunas Interactive, the mar-

keting and communications campaign award 

for Enginuity Brand/Marketing Campaign “In-

novation Right Now”; Lou Biacchi, Fred cabell, 
Melissa etshied, Laura Lyne and Jill Pento of 

Lemoyne-based Pennsylvania Builders Asso-

ciation, the crisis and issues campaign award 

for the “Roll Back the Code” campaign; Drew 

Albright, carla Findley, Patti Fulmer, crystal 
Mills, steve trapnell and Alison van Harskamp 

of Lititz-based Susquehanna Bancshares Inc., 

the community relations campaign award for 

“#Tweet 2 Feed.” steve Hulse, Mike isbell, An-
thony Jenks, Jennifer Kerwin, Jim Mitchell, 
Mary Pedersen, Dean sell, Jason Whetstone and 

chris Zertmeyer of Swatara Township-based 

JPL and Kevin Hostetter of Lancaster-based 

Auntie Anne’s Inc. won an audiovisual com-

munications-video program award for “Auntie 

Anne’s Amazing Care Challenge.” Digital com-

munications website awards were given to Hung 

nguyen of Palmyra-based Triple Strength Design 

& Development and Alan Hineline and Bonnie 
schulte of Central Pennsylvania Youth Ballet for 

CPYB’s website; christin collins-clark, craig 

and eric Kazda and Brad Wilkie of Landisville-

based Quantum Dynamix for Toms River Nurs-

ery School and Kindergarten’s website; nguyen 

of Triple Strength Design and Rob Rosenblatt 

of ReadyLink for ReadyLink’s website; nguyen 

of Triple Strength Design and Bill swanger of 

Diakon Lutheran Social Ministries for Diakon’s 

corporate website; nguyen of Triple Strength and 

David Graf and Joe ostrander of Community Ac-

tion Association of PA for CAAP’s website; chris-
tine smith and nguyen of Triple Strength for the 

Autumn Assisted Living website; and natalie 
Kinsinger of Edison, N.J.-based cSystems for 

the Pennsylvania Dental Association’s website 

redesign. eric Kazda of Quantum won an elec-

tronic newsletter award for Lancaster Young 

Professionals’ Insider graphic email; and emily 
Grieggs, craig Kazda, eric Kazda, Heather Mor-
rison and steve stoppard of Quantum won for 

Mr. Steve’s Monthly Mutt newsletter. craig and 

eric Kazda and a sound engineer team with 

Quantum won an electronic presentation award 

for Upper Allen Township-based AmeriChoice 

Federal Credit Union’s mobile banking online 

tutorials. Harrisburg-based Goodwill Keystone 
Area won a print publications award for its 2009-

10 report, “More than just a store”; Lori Baker 
Pizzarro of Harrisburg-based Design Depart-

ment and the Family Health council of central 
PA won for the “Forging Ahead in Turbulent 

Times” report; and Jill ercolino, Jennifer Florer, 
Ginni Linn, Heather Moreland and Brenda Wilt 

of the East Pennsboro Township-based Pennsyl-

vania State Association of Township Supervisors 

and Kim Hess of Harrisburg-based No Chipped 

Paint Graphic Designers won for the PA Town-

ship News magazine. Goodwill Keystone Area 

won a special publications award for its shred-

ding service truck wrap; and Anne Deeter Gal-
laher, Marisa corser and Kim Jordan of Deeter 

Gallaher Group received one for “The Right to 

Win: Social Good Happens When Cause, Cre-

ativity and Content Unite.” Writing awards were 

given to Deeter and corser of Deeter Gallaher 

and Richard e. Jordan for “Harrisburg’s Fiscal 

Paralysis and the Region’s Private-Sector Ad-

vance”; and to Wilt of PSATS, Hess of No Chipped 

Paint and Ginni Linn for PSATS’ “Cultivating a 

Crop of Volunteers.” Graphic design awards were 

given to Ric Borum and eric and craig Kazda 

of Quantum for Toms River Nursery School and 

Kindergarten’s logo and identity guidelines; and 

to Ronn cor, Matt Kurowski, Mitchell, Michael 
Modes, Pedersen and Jenny Wverstle of JPL, and 

emily Runge of Bloomsburg-based Kydex LLC or 

the Kydex aircraft campaign. 

other
Tenax S.P.A. of Volargne, Italy, named car-

mine Pantano one of the Top 15 Quality Stone 

Fabricators in America. He owns Frank’s Marble 

& Granite in Red Lion. 

SeNDINg aWaRDS
Please send announcements concerning awards 
received to awards@journalpub.com. We do not 
publish photos for award recipients. note:  If 
release concerns an award from an organization 
that also may have given awards to other local 
companies, we check with that organization for 
other local recipients.
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Honors, designations and recognitions

The Central Penn Business Journal is looking for women leaders who are influential in their companies, 
industries and communities to be nominated for the 2012 Women of Influence awards. These women 

have a solid reputation based on their experience, integrity and leadership, and have a proven track record 
of accomplishments. 

The 25 Women of Influence award recipients will be recognized at an awards ceremony on May 11, 2012 at the 
Hilton Harrisburg. All 25 will also be profiled in a special supplement to the May 18, 2012 issue of the Central 
Penn Business Journal where we will note the triumphs and challenges that have shaped their careers.

Also recognized at the awards luncheon 
will be the recipients of three special 
recognition awards:

Lifetime Achievement Award
Presented to a woman who has 
committed her life to making Central 
Pennsylvania a great place to work 
and live.

Woman to Watch Award
Presented to a woman, age 30 or under, 
who is stepping up to help shape the 
Central Pennsylvania of tomorrow.

Community Achievement Award
Presented to a woman who has dedicated 
a significant amount of time, 
energy and expertise to helping 
midstate community organizations thrive.

El igib il ity REquiREmEnts:
•	 	Must	be	a	female	currently	employed	in	any	of	the	

following	counties	in	Central	Pennsylvania:	Adams,	
Cumberland,	Dauphin,	Franklin,	Lancaster,	Lebanon,	
Perry	and	York

•	 	May	be	self-nominated	or	nominated	by	another	
person

•	 	Cannot	be	a	member	of	the	judging	panel,	or	a	
member	of	any	judge’s	immediate	family.

•	 	Past	Pennsylvania’s	Best	50	Women	in	Business	
award	recipients	ARE	eligible	for	this	program.

•	 	Nominees	may	be	employed	in	for-profit	businesses	
or	nonprofit	organizations.

•	 	Must	be	a	woman	who	holds	a	senior	management-
level	position	with	significant	authority	in	decision	
making	for	her	organization.

Log on to CPBJnow.com/events
for more information and to nominate yourself or someone you know.

C A L L  F O R  N O M I N A T I O N S

mAJOR sPOnsORs:

PREsEnting sPOnsORs:

suPPORting sPOnsOR:

nOminAtiOn DEADlinE is  JANUARY 20,  2012

A PROgRAm Of:
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DEDICATION • SERVICE • QUALITY

We are dedicated to 
keeping your fl eet running 
CLEANLY with the use of

www.ppclubricants.com | 800-772-5823

Office-equipment companies
Ranked by local office-equipment revenue

Rank Prev.
rank

Company
Address
Website

2010 local office-
equipment/total

revenue

Top local executive
Title

Phone

F-T/P-T local
employees

% of business:
equip./furn.

supplies/other
New or used?

Leases?

Types of equipment carried Local/total locations
Headquarters

Year established
locally

Product lines carried

1
1 PHILLIPS OFFICE PRODUCTS INC.

DBA THE PHILLIPS GROUP
501 Fulling Mill Road
Middletown, PA 17057
www.buyphillips.com

$16.77 million
$50.59 million

Peter H. Phillips
President

717-944-0400
800-538-7500

189
13

35%/27%
38%/0%

Both
Yes

Imaging, document mgt. and automated workflow
software; printers, copiers, MFPs, wide-format

scanners, duplicators, folders, binders, shredders

4/5
Lower Swatara

Twp.
1940

Sharp, HP, Konica-Minolta, Kip,
Kyocera, Canon, Bell & Howell,
Hyland OnBase, HSM, Riso, MBM

2
2 COLONY PRODUCTS INC. DBA COLONY

BUSINESS SYSTEMS
799 Flory Mill Road
P.O. Box 4805
Lancaster, PA 17604-4805
www.colonyproducts.com

$12 million
$12 million

Carl L. Cheston
President

717-569-5900
800-823-2679

38
0

100%/0%
0%/0%

Both
Yes

imagePresss production digital presses: color
70ppm, B&W 135ppm; multifunctional printers,

copiers, scanners, large-format, shredders;
document management, professional services

5/DNR
E. Hempfield

Twp.
1968

Canon, Kyocera & OKIData, Fully
Authorized Dealer; 100% Factory
Trained & Certifed.

3
4 ECOMMUNICATIONS SYSTEMS CORP. DBA

ECOMM NETWORKS
1866 Colonial Village Lane, Suite 112
P.O. Box 10427
Lancaster, PA 17605-0427
www.ask-ecomm.com

$4.01 million
$7.59 million

Gary S. Ritacco
President and CEO

717-299-7100
800-372-4600

38
1

100%/0%
0%/0%

Both
Yes

Leasing, rental or purchasing of
telecommunications equipment, including

business telephone and voicemail systems, call
center applications, call recording systems (voice

and screen), VoIP

1/3
E. Lampeter

Twp.
1984

Avaya, Axxess, Hosted SIP
Solutions, Mitel, Nortel, Norstar,
Esna, NuPoint, Mercom, Oaisys,
Commview, HP Procurve

4
7 QUALITY DIGITAL OFFICE SOLUTIONS

2192 Embassy Drive
P.O. Box 7063
Lancaster, PA 17603
www.d-o-s.com

$2.77 million
$2.77 million

Joe McMonagle and
Gordon W. Stapleton

President and VPresident
717-293-1950

14
1

85%/0%
15%/DNR

Both
Yes

Digital copiers, color copiers, printers, color
printers, scanners, faxes, document imaging and

storage systems

1/1
E. Hempfield

Twp.
1989

KyoceraMita, HP, Oki Data, Muratec,
Panasonic, DocStar Imaging
Systems

5
6 PRIORITY SYSTEMS INC.

2700 Turnpike Industrial Park
P.O. Box 4240
Harrisburg, PA 17111
www.prioritysystems.com

$2.01 million
$7.1 million

Andrew Orons
President

717-939-2700
800-866-0830

30
0

50%/2%
0%/48%

Both
Yes

Postage meters, folders, inserters, address
printers, addressing software, logistics software,

address correction softwar, camera verifying
systems

1/1
Lower Swatara

Twp.
1986

Hasler, Neopost, Rena, Accufast,
PFE, Buskro

6
5 DAVID TRACY DESIGN INC.

5020 Ritter Road, Suite 101
Mechanicsburg, PA 17055
www.davidtracydesign.com

$520,000
$5.2 million

Tracy M. Rohrbaugh-
Besselman

President and CEO
717-766-2074
877-766-2074

8
6

DNR/90%
DNR/10%

DNR
No

DNR 1/1
Lower Allen

Twp.
2004

DNR

DBA-doing business as DNR-did not respond NA-not applicable NR-not ranked
The Central Penn Business Journal's list of office-equipment companies is limited to those in or near Cumberland, Dauphin, Lancaster, Lebanon or York counties. Information came from the individual companies and other Business Journal research.
To access the Business Journal's online database, visit www.CPBJnow.com/ListCentral. Surveys available at www.CPBJsurveys.info; follow @CPBJListCentral on Twitter. Published Nov. 18, 2011

Researched by Alaine Keisling
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feDeRaL Tax LIeNS fILeD 

Dauphin COunty

Revolution personnel; 314 s. Progress Ave., 
harrisburg, PA 17109; amount: $56,937

Crossroads Café; 9147 Allentown Blvd., 
grantville, PA 17028; amount: $28,110

Bnt automotive inc.; 104 s. 18th st., 
harrisburg, PA 17104; amount: $4,038

Mike Motors inc.; 1915 state route 72 n., 
lebanon, PA 17046; amount: $34,060

Reliable temps of pa inc.; 845 sir thomas 
Court, suite 11A, harrisburg, PA 17109; amount: 
$109,898

pride of the neighborhood academies inc.; 
501 seneca st., harrisburg, PA 17110; amount: 
$61,260

home Care angels, Steven Kopenhaver; 1251 
e. Chocolate Ave., hershey, PA 17033; amount: 
$12,721

Barco Group; 1801 oberlin road, middletown, PA 
17057; amount: $11,915

Firm Foundation of pennsylvania; P.o. Box 
5524, harrisburg, PA 17110; amount: $10,763

STaTe Tax LIeNS SaTISfIeD

Dauphin COunty

Village Book Shop; 6 Kline Village, harrisburg, PA 
17104; amount: n/A

Flex FX Digital imaging inc.; 712 s. Cameron 
st., suite D, harrisburg, PA 17104; amount: $7,539

patient Care Systems inc.; 2200 Paxton st., 
harrisburg, PA 17111; amount: $534

Logo notions inc.; 3200 schoolhouse lane, 
harrisburg, PA 17109; amount: $1,084

pet authority Grooming Center inc.; 3997 
sunnycrest Drive, harrisburg, PA 17109; amount: 
$594

Environmental interiors inc.; 400 n. Blue 
ribbon Ave., harrisburg, PA 17112; amount: 
$1,593

Cinema Supply inc.; P.o. Box 146, millersburg, PA 
17061; amount: $1,501

STaTe Tax LIeNS fILeD 

Dauphin COunty

Flex FX Digital imaging inc., Michael W. 
Mace; 349 Carsonville road, halifax, PA 17032; 
amounts: $47,999, $2,302

Vision health Care; 4113 linglestown road, 
harrisburg, PA 17112; amount: $7,336

Musser’s Cleaning Service inc., Leticia 
Musser; 523 monroe st., harrisburg, PA 17113; 
amount: $9,811

pet authority Grooming Center inc.; 3997 
sunnycrest Drive, harrisburg, PA 17109; amount: 
$18,670

advanced Basketball training inc.; 6003 
Jonestown road, harrisburg, PA 17112; amount: 
$433

Melham associates; 2247 n. Front st., 
harrisburg, PA 17110; amount: $375

Robinson & Geraldo; 2505 n. Front st., suite 2, 
harrisburg, PA 17110; amount: $1,663

allbritton’s automotive inc.; 2964 n. seventh 
st., harrisburg, PA 17110; amount: $1,188

aBMG inc.; 4635 high Point Blvd., harrisburg, PA 
17111; amount: $2,968

Solar Flare Software inc.; 6237 mifflin Ave., 
harrisburg, PA; amount: $655

Dust or us Cleaning inc.; 5839 Devonshire 
heights road, harrisburg, PA; amount: $736

Bruce E. Wevodau Sr. Masonry; 937 Piketown 
road, harrisburg, PA 17112; amount: $926

Gene’s Services Center inc.; 210 W. main st., 
middletown, PA 17057; amount: $655

heads up inc.; 101 e. main st., middletown, PA 
17057; amount: $2,286

Just us Rental inc.; 527 n. Cameron st., 
harrisburg, PA 17101; amount: $4,642

Okechi For hair; 1005 n. third st., harrisburg, PA 
17102; amount: $343

Jam automotive; 114 Vine st., harrisburg, PA 
17104; amount: $1,581

Responsible party of Fabio’s authentic italian 
Cuisine, Fabio Failla; 5914 Pinedale Court, 
harrisburg, PA 17111; amount: $27,349

MoRTgageS 

LanCaStER COunty 

mortgagor: Rohrer properties, Charlestown 
Dairy, Robert l. Rohrer, Michael t. Rohrer, 
anthony p. Rohrer
lender: Fulton Bank
Details: 1981 Prospect road, manor township; 
$1.2 million

mortgagor: andrews Excavating inc.
lender: graystone Bank
Details: Property in West lampeter township; 
$400,000

mortgagor: Scattered acres inc.
lender: Fulton Bank
Details: Property in West Cocalico township, 
$425,000

mortgagor: Gamber Kauffman Real Estate 
partnership, timothy L. Kauffman, Benjamin 
W. Kauffman
lender: PnC Bank
Details: Property in manheim township; $300,000

mortgagor: Cedar hill Quarry partners
lender: PnC Bank
Details: Property in Fulton township; $145 million

mortgagor: new Design properties, Larry R. 
Martin, Elva W. Martin
lender: susquehanna Bank
Details: 425 and 501 e. main st., new holland; 
$250,000

mortgagor: huber’s properties, Earl D. huber
lender: susquehanna Bank
Details: 398 n. reading road, ephrata township; 
$440,000

mortgagor: timber Ridge investments, Jared 
R. peifer
lender: Union Community Bank
Details: 1523 e. newport road, Warwick township; 
$1.5 million

mortgagor: Min Group, Melvin h. Weaver, irvin 
h. Weaver Jr., nelson L. Weaver
lender: susquehanna Bank
Details: 182 e. main st., Upper leacock township; 
$250,171

mortgagor: BSW holdings, Kenneth J. Wenger
lender: metro Bank
Details: 502-506 W. Walnut st., lancaster; 
$700,000
Details: 153 howard Ave., lancaster; $750,000

mortgagor: h3G, John D. hartman, William p. 
Gallagher, Edward C. Gallagher
lender: eDC Finance Corp.
Details: Property in Upper leacock township; 
$277,000

mortgagor: Clearview investments, arlan D. 
hoover
lender: northwest savings Bank
Details: 935 Chestnut st., salisbury township; 
$400,000

mortgagor: Corporate Venture Group, Chad 
hurst, Robert h. Eby
lender: Fulton Bank
Details: Property in West lampeter township; 
$525,000

mortgagor: Landisville Railroad
lender: PnC Bank
Details: 3901 nolt road, east hempfield township; 
$400,000

t he Business record section provides news 
obtained from public records, which can 
be used as business leads. here are some 

quick explanations. If you have questions, please 
email researcher Alaine Keisling at alainek@
journalpub.com.

baNKRUpTCIeS
these include Chapter 7, 11 and 13 business-
related filings. Creditors, vendors and suppliers 
may find these useful. Chapter 7 is liquidation 
and usually indicates a desire to terminate a 

business. Chapter 11 is reorganization and pro-
vides the opportunity to restructure finances and 
remain in business. Chapter 13 is for those with 
a regular income who cannot pay their debts. 

LIeNS
liens include those filed against businesses by 
federal, state or municipal governments, as well as 
satisfied liens. this information may be useful to 
credit managers, loan officers, attorneys, collection 
agencies or vendors. Because of changes in county 
systems for recording tax-lien satisfactions, the 

Business Journal may not have published some 
satisfactions. If your company has satisfied a lien 
and you have not seen it published here, please fax 
copies of the satisfactions to 717-909-0538. 

MoRTgageS 
mortgages are a sign of economic activity and 
show the business properties that plan develop-
ment. each listing gives the name of the business 
or individual, the lender and the amount bor-
rowed. this information is useful for lenders, real 
estate agents and developers.

U S e R ’ S  g U I D e

hospice of Lancaster County, “national hospice 
Month” presentation: 1-4 p.m. thursday, Dec. 
1; east hempfield township; speaker: hospice of 
lancaster County medical director Dr. Joan harrold 
on coping with serious illness; free; details: Patricia 
Cochrane at 717-391-2456.

Duke Street Business Center, “Small Business 
Start-up Essentials: What you need to Know 
First”: 3-4:30 p.m. thursday, Dec. 1; lancaster; 
free; details: Diane or heather at 717-394-2651, 
ext. 131, or www.dsbc111201-eorg.eventbrite.com/.

yorit, 2012 Social Venture Challenge information 
meeting: 6:30-8:30 p.m. thursday, Dec. 1; york 
Academy regional Charter school, 32 W. north 
street, york; for anyone interested in applying for a 
share of $20,000 to be awarded in the spring; free; 
details: www.yorit.org.

international house, ninth anniversary celebra-
tion: 7:30-9 a.m. thursday, Dec. 1; harrisburg; free; 
details: ihouse@harristown.net.

S. Dale high Center for Family Business, 
“Business Opportunities in Marcellus Shale”: 
8:30-10 a.m. thursday, Dec. 1; mount Joy township; 
rsVP by nov. 23; free; details: 717-361-1275 or 
fbc@etown.edu.

network Exchange team of york, women’s busi-
ness networking group: noon-1:30 p.m. first and 
third Wednesdays, spring garden township; details: 
miles Worden at 717-659-7487 or Jan at 
powerhouse0412@comcast.net.

Southern york network Connection: 7:45 a.m. first 
and third thursdays, hopewell township; details: 
Kimberly Kohler at kkohler@1stpref.com.

paSaE, holiday luncheon: 11 a.m.-1:30 p.m. 
Friday, Dec. 2; swatara township; cost: members 
$35, nonmembers $45; details: www.pasae.org or 
717-232-4500.

Downtown inc, First Friday in Downtown york: 
4-9 p.m. Friday, Dec. 2; hub of activity is on first 
block of north Beaver street, between market and 
Philadelphia streets; free; details: downtownyorkpa 
.com/first-fridays/.

LancasteraRtS, First Friday: 5-8 p.m. Friday, Dec. 
2; lancaster; area artists and performers display 
their talents at galleries and other venues; programs 
and maps of venues are available online; free; 
details: www.lancasterarts.com.

Lancaster young professionals First Friday 
happy hour and toys for tots photo event: 
5:30-8 p.m. Friday, Dec. 2; lancaster; cost: for a 
donation of a new, unwrapped toy or $5, lyP will 
provide you with a 5x7 holiday photo; details: lori 
hoffman at president@lyp.org or www.lyp.org.

State Street academy of Music, “Sundays on 
State Street” concert series: 4 p.m. sunday, Dec. 
4; harrisburg; cost: free, but $10 donation request-
ed to benefit academy; details: www.ssamusic.org.

Duke Street Business Center “Grant proposal 
Writing 101 for nonprofits”: 3-4:30 p.m. tuesday, 
Dec. 6; lancaster; free; details: Diane or heather at 
717-394-2651, ext. 131.

caleNDaR
continued from page 23

SUbMITTINg ITeMS
email calendar items four weeks in advance to 
calendar@journalpub.com.

From the Legal Corner
Q:How can I minimize the cost of 

construction accidents? 

A: Jobsite accidents are personally and 
economically costly. Parties can protect 

themselves by writing strong indemnity and 
insurance provisions into its contracts. First, 
review “boilerplate” insurance and indemnity 
provisions. Boilerplate, or contract provisions 
automatically transferred from contract to 
contract without modification may have gaps or 
not be applicable to certain situations that are 
relevant to your particular job site. Likewise, 

relying on another party to indemnify your company or name your company 
as an additional insured must be specified. Insurance policy renewals 
should be tracked diligently so that all parties are reminded of the need 
for renewal. Further, you’ll want to keep documentation to confirm coverage 
is in place, particularly if relying on another party to carry insurance.  
Certificates of Insurance can be inadequate, so actual policy declarations 
should be kept on file. Finally, an insurance broker/contractor/attorney 
partnership can coordinate these issues to avoid expensive exposure.

Ron Pollock 
Phone: (717) 399-1539 
Fax: (717) 291-4660 
Email: rpollock@barley.com
126 East King Street  
Lancaster, PA 17602 

This general information is not intended to provide individual advice. Schedule an appointment with this professional to discuss 

your particular situation and needs. Questions sent to these professionals may be answered in future issues. Pa id  CONTENT
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Private equity and venture capital firms
Listed alphabetically by name

Company
Address

Top executive
Title

Website
Phone

Headquarters
Year established

Description

ALTUS CAPITAL PARTNERS
10 Wright St., Suite 110
Westport, CT 06880

Russell J. Greenberg
Managing partner

www.altuscapitalpartners.com
203-429-2000

Westport, Conn.
DNR

Gichner Shelter Systems in York County was part of its
portfolio

ANTHEM CAPITAL MANAGEMENT LLC
259 Radnor-Chester Road, Suite 210
Radnor, PA 19087

Gerry Schafsma
Partner

www.anthemcapital.com
610-687-9773

Baltimore
2002

Baltimore—Washington corridor, the Greater
Philadelphia market, and the Greater Pittsburgh market

BEN FRANKLIN TECHNOLOGY PARTNERS OF CENTRAL AND
NORTHERN PA
1010 N. Seventh St., Suite 307
Harrisburg, PA 17102

Pam Martin
Director

www.cnp.benfranklin.org
717-234-1748

State College
1983

Invests in technology startups and technology product
introduction; buys down the risk associated with bringing
new tech products to market

THE BLACKSTONE GROUP
345 Park Ave.
New York, NY 10154

Stephen A. Schwarzman
Chairman and CEO

www.blackstone.com
212-583-5000

New York City
1985

Global investment and advisory firm with portfolio that
includes Graham Packaging Holding Co.

CASTLE HARLAN INC.
150 E. 58th St.
New York, NY 10155

John K. Castle
Chairman and CEO

www.castleharlan.com
212-644-8600

New York City
1987

Seven private equity funds in the U.S. and Australia; sold
Ames True Temper earlier this year for $542 million

DUNRATH CAPITAL
53 W. Jackson Blvd., Suite 715
Chicago, IL 60604

Richard P. Earley
Managing partner

www.dunrath.com
312-546-4700

Chicago
DNR

Invests primarily in US-based companies, was investor in
Gichner Shelter Systems

EASTMAN FAMILY PARTNERSHIP
1853 William Penn Way, P.O. Box 10368
Lancaster, PA 17606-0368

G. Yale Eastman
General partner

717-394-1981 E. Lampeter Twp.
DNR

Helps entrepreneurs start technology-based companies
through mentoring and other means

EDISON VENTURE FUND
1009 Lenox Drive, #4
Lawrenceville, NJ 08648

Michael Kopelman
Partner

www.edisonventure.com
609-896-1900

Lawqrenceville, N.J.
DNR

Focuses on technology companies in the Eastern
corridor; has interest in about 10 Philadelphia-area
companies

EMERALD STAGE2 VENTURES LP
4801 S. Broad St., Suite 400
Philadelphia, PA 19112

Saul Richter
Managing partner

www.s2vc.com
215-972-1502

Philadelphia
2009

Invests in emerging Mid-Atlantic technology companies

FIRST ROUND CAPITAL
100 Four Falls Corporate Center, Suite 104
West Conshohocken, PA 19428

Josh Kopelman
Managing partner

www.firstround.com
DNR

San Francisco
2006

Specializes in early stage technology companies

HAWKE CAPITAL LLC DBA HAWKE AEROSPACE GROUP
189A Twin County Road
Morgantown, PA 19543

Joseph A. Hawke
Chairman and CEO

www.hawkeaerospace.com
610-648-3880

Malvern, Chester Co.
DNR

Lancaster County-based Keystone Med-Flight Services
now is a wholly owned subsidiary of Keystone Med-Flight
Services

INNOVATION VENTURES LP
313 W. Liberty St., Suite 344
Lancaster, PA 17603

David J. Freschman
Principal

www.innovationventures.com
717-397-2279

Wilmington, Del.
DNR

Small business venture capital fund focused on
investments in emerging technology businesses,
including Probity Medical Transcription

LIFE SCIENCES GREENHOUSE OF CENTRAL PENNSYLVANIA
225 Market St., Suite 500
Harrisburg, PA 17101

Mel Billingsley
President and CEO

www.lsgpa.com
717-635-2100

Harrisburg
2002

Direct investment and selective delivery of business-
development services to PA companies, including
Apeliotus Vision Science Inc., Immunomic Therapeutics
Inc. and ProSanos Corp. locally

PENN VENTURE PARTNERS
132 State St., Suite 200
Harrisburg, PA 17101

Dean M. Kline
Managing director

www.pennventures.com
717-236-2300

Harrisburg
2003

Venture-capital firm investing in mid-stage companies
across a variety of sectors in Pennsylvania

SUSQUEHANNA CAPITAL II
325 Hellam St.
Wrightsville, PA 17368

Paul M. Stombaugh
First vice chairman

www.susquehannacapital.com
717-764-0032

Wrightsville
1993

Mergers and acquisitions, financing, legal, strategic
planning

DBA-doing business as DNR-did not respond NA-not applicable NR-not ranked
The Central Penn Business Journal's list of private equity and venture capital firms is limited to firms that have offices or holdings in or near Adams, Cumberland, Dauphin, Lancaster, Lebanon, Perry or York counties. Information came from the
individual companies and other Business Journal research. To access the Business Journal's online database, visit www.CPBJnow.com/ListCentral. Surveys available at www.CPBJsurveys.info; follow @CPBJListCentral on Twitter. Published Nov.
18, 2011

Researched by Alaine Keisling
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Self-storage companies
Ranked by number of local self-storage units

Rank Company
Address

Self-storage
units

Website
Phone

24-hour access?
Storage unit sizes

Square footage of non-self
storage

Local/total locations
Headquarters

Year established locally

Other services available

1
INVESTMENT REAL ESTATE LLC
10 Bentzel Mill Road
York, PA 17404

4,688 www.irellc.com
717-779-0804

Yes
5x5 through 10x30

DNR 1/1
Manchester Twp.

1998

Document storage, packing materials,
packing services, storage, truck rental

2
CAPITAL SELF STORAGE
688 Yorktown Road, Suite B
Lewisberry, PA 17339

3,848 www.capitalselfstorage.com
717-487-4871
800-932-2185

Yes
5x5 to 10x30; outdoors,

10x12 to 12x50

DNR 10/10
Fairview Twp.

1983

Document storage, packing materials,
storage, truck rental

3
MOOVE IN SELF STORAGE
103 Stone Mill Road
Lancaster, PA 17603

986 www.mooveinlancaster.com
717-390-0300

DNR
DNR

DNR 3/DNR
Manchester Twp.

DNR

DNR

4
PREMIER SELF STORAGE AT
GREENFIELD
170 Independence Court
Lancaster, PA 17601

764 www.premierselfstoragepa.com
717-735-9920

Yes
DNR

DNR 1/DNR
DNR
2009

Packing materials

5
SPACE MART SELF STORAGE
4751 Westport Drive
Mechanicsburg, PA 17055

550 www.spacemartstorage.com
717-790-9100

Yes
5

DNR 1/8
State College

2000

Document storage, packing materials,
truck rental

6
MIDWAY SELF STORAGE & CARWASH
1545 Holly Pike
Carlisle, PA 17015

520 www.midwayselfstorage.com
717-258-9000

Yes
5x10

DNR 1/1
S. Middleton Twp.

2002

Document storage, packing materials,
storage, truck rental

7
COCALICO SELF STORAGE
99 W. Church St.
Denver, PA 17517

340 www.cocalicoselfstore.com
717-335-0428

DNR
DNR

DNR DNR/DNR
DNR
DNR

DNR

8
AROUND THE CLOCK STORAGE
1123 N. George St.
York, PA 17404

339 www.atcstorage.com
717-848-1711

Yes
5x5 through 10x20;

private leasable vaults; all
units climate-controlled

DNR 1/1
North York

2006

Document storage, packing materials,
storage, truck rental

9
ALMOST LIKE HOME SELF STORAGE
105 Reechling Road
New Freedom, PA 17349

293 www.almostlikehomeselfstorage.com
717-235-0714

Yes
5x10, 10x10, 10x15,

10x20, 10x30

DNR 1/1
York
2004

Document storage, packing materials,
storage, truck rental

10
KREST STORAGE
34 Evergreen Road
Lebanon, PA 17042

267 www.kreststorage.com
717-273-6065

Yes
5x10, 10x10, 10x15,

10x20, 10x30

DNR 1/1
S. Lebanon Twp.

1994

Storage

11
ACME STORAGE
Oak Flat Road, P.O. Box 361
Newville, PA 17421-0361

247 www.acmestorage.com
717-776-6225

Yes
5x10, 10x10, 10x20,

10x30, 10x40

DNR 1/1
W. Pennsboro Twp.

1998

Storage

12
PREFERRED SELF STORAGE
106 West Boehm Road
Willow Street, PA 17584

230 www.preferredselfstorage.com
717-394-8002

Yes
5x5, 5x10, 10x10, 10x15,

10x20, 10x25, 10x30,
12x20

DNR 1/1
Pequea Twp.

2006

Document storage, packing materials,
storage

13
LONDONDERRY SELF STORAGE
4043 E. Harrisburg Pike
Middletown, PA 17057

186 www.londonderryselfstorage.com
717-944-8182

Yes
5x5, 5x10, 5x15, 10x10,

10x15, 10x20

DNR 1/1
Londonderry Twp.

2001

Packing materials, storage

14
PEACE OF MIND SELF STORAGE
2800 Charlestown Road
Lancaster, PA 17601

180 www.peaceofmindselfstorage.com
717-872-0582

Yes
5x10, 10x10, 10x15,
10x20, 10x25, 10x30

40,000 1/1
Manor Twp.

2005

Document storage, packing materials,
packing services, storage, truck rental

15
GARBER SELF STORAGE
860 Milton Grove Road
Mount Joy, PA 17552

40 www.garberselfstorage.com
717-653-1988
866-653-1988

Yes
15'x50'x16'H with

12'x14'H door; smaller
and larger also available

11,000 1/1
Rapho Twp.

2006

Storage

DBA-doing business DNR-did not respond NA-not applicable NR-not ranked
The Central Penn Business Journal's list of self-storage companies is limited to those in or near Adams, Cumberland, Dauphin, Lancaster, Lebanon, Perry or York counties. Information came from the individual companies and other Business Journal
research. To access the Business Journal's online database, visit www.CPBJnow.com/ListCentral. Surveys available at www.CPBJsurveys.info; follow @CPBJListCentral on Twitter. Published Nov. 18, 2011

Researched by Alaine Keisling
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Digital Photography

BUSINESSES-FOR-SALE

CONFIDENTIAL Seller Services Include
 • Business-for-Sale Listings 
 • Business Property Listings 
 • Investment Property Listings 
 • Business & Market Valuations 
 • Exit Strategy Advisory 
 • Lending Resources

New Business Listings

657-7000 • www.mcabizbrokers.com

For 25 Years, MCA has helped people 
realize the dream of owning 
a business or investment property in 
South Central Pennsylvania.

• Italian Restaurant on the West Shore
• In-home Pet Sitting Service in Harrisburg
• Bar, Grill & Music Hall near Harrisburg
• Life’s-a-Party Retail Store on Carlisle Pike
• Asian Cuisine Restaurant in Mechanicsburg
• Café and Coffee Shop in Carlisle Area

Roofi ng Supply

•  Painted G100   •  Painted AZ50
•  G90 & G185 Galvanized

•  .015, .018 & .028 aluminum
•  PBR Panel & other Roof & 

Siding products

A B Martin Roofi ng Supply LLC
150 Slate Rd, Ephrata, PA 17522

800-373-3703
info@abmartin.net    www.abmartinroofi ng.net

Give Life

IT’S ABOUT LIFE!
Four Million Americans Would

Die Without Blood Donors

Every Three Seconds
Someone Uses Blood

PLEASE DONATE BLOOD!

Call  566-6161 To Save A Life Today

and YOU

SAVING LIVES TOGETHER

Business Opportunity

PROFITABLE DRINK AND SNACK 
VENDING BUSINESS FOR SALE! 

 
12 locations, equipment, inventory and 
2 extra machines included in price. 
$11,500 - price negotiable.
Need to sell for personal reasons.

Call Tom Miller at 717-972-8794 for more information.

PRICE

REDUCED

Giving Back

Help Set The Dinner Table

www.centralpafoodbank.org

(717) 564-1700

Support our capital campaign and help us build
a better community for pets and people.

Learn more at www.humanesocietyhbg.org

Humane Society of Harrisburg Area

Coffee Service

Has your coffee 
and water service 

taken a break?
WARNING
NO CHANGE

AHEAD

Want to change your service over to 
a company that will be there for you? 

Give us a call for some very special 
new client pricing!

We haven’t taken a break. 
We have been o� ering the 

highest quality co� ee service 
for over 35 years!

Anytime is Coffee Time  
1-800-8-COFFEE  |  717-909-9000

info@coffeetimeanytime.com

Guess what?

Spring 
Time Water

Financial Services

Investment Advisory services offered through Donnelly Steen & Company   •   Insurance services offered through Donnelly Steen Risk Advisors LLC

1800 East Market Street    York, PA    717.395.9711
www.DonnellySteen.com

We help manage your 
money to meet your 
personal life goals.

Raymond Kraft, 
Wealth Advisor 

kraft@donnellysteen.com

Ross Fronk, 
Risk Management 

Specialist  
fronk@donnellysteen.com

W E A L T H   A D V I S O R S

Executive Talent Management

EXECUTIVE TALENT MANAGEMENT

“I don’t want any yes-men around me. I want everybody to tell
me the truth even if it costs them their job.” Samuel Goldwyn

� WE SPECIALIZE IN...
• Executive Coaching
• Organizational Development

717.679.4802 • www.oliveretm.com

Sometimes the whole or part of an organization gets sick, lost or just
out of phase relative to the Mission and Goals. In such a case an
organizational “physician” may be the best solution.

• Employee Selection
• Succession Planning

Tom Oliver

Buying or Selling Any  Business?

MERGERS  /  ACQUISITIONS  /  COMMERCIAL REAL ESTATE

HERSHEY: 717-533-4477
www.sansandco.com

• EXPERIENCE
• SUCCESS
• RESULTS

Warm Holiday Greetings

Company: Executive Talent Management
President: Tom Oliver 
Address: 24 Sandalwood Dr., Palmyra, PA 17078
Phone: 717-679-4802
Email: toliver@oliverETM.com
Website: oliverETM.com

About the fi rm: Our core services are Executive Coaching, Organizational Development 
and Succession Planning. We are expert at assessing the current state of an individual or 
an organization and designing prescriptive development plans to bring them to the desired 
level of effectiveness. We are the organizational physician, helping individuals and groups 
understand who they are and helping them achieve what they must become to be more 
effective within and outside their organization. The only thing a competitor cannot duplicate 
is your human talent. Invest in that.

Service of the Week

please see CLASSIFIED MARKET, page 32
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Executive Homes Market

Visit “Available Homes” on our web-site for photos and fl oor plans

CusterHomes.com

 3,250 sq. ft.”Italian Villa” style home

 Traditional stucco and manufactured 
   stone accented with mouldings around
   the windows and doors.

 Designed & built by Custer Homes

 Interior design & furnishings by Custer Design Group

Call Stan at 717-512-7055 for showing
Sterling Glen is located in Silver Spring Township 

on the corner of Rt. 114 and Woods Drive.

Furnished Model Home
AVAILABLE FOR SALE

Sterling Glen
4 Sterling Glen Way, Mechanicsburg

3 Kacey Court, Mechanicsburg, PA 17055 • 717-766-5459

www.farinelliconstruction.com
Check us out on Facebook.

3 Kacey Court, Mechanicsburg, PA 17055 • 717-766-5459

www.farinelliconstruction.com

Featuring clean, simple and classic designs for your home.

 Space Planning 
 Color Selections
 Custom Window 

Treatments & Bedding

 Green Design
 Custom Cabinetry
 Kitchen & Bath Design
 Furniture Sales & 

 Re-upholstery

 Flooring
 Accessories
 Rugs

Phone: 717-236-4300
Fax: 717-236-6803

❏ Central Penn Business Journal

❏ Central Penn Parent

❏ Contract Publishing

❏ Other

Attention:

Fax#:

Account Exec.:

Publication:
Issue Date:
Size:

❏ Proof Approved As Submitted

❏ Proof Approved with Indicated Changes

❏ Changes & New Proof Requested

Signature:

Date:        /        / 11

Real Services, Inc.

Central PA’s leader in offi ce 
renovation, expansion 
and construction.

717-854-8122  :  www.realservicesyork.com

Classif ied Market
American Lung Association

Networking Market
please see EXECUTIVE HOMES MARKET, page 33

please see NETWORKING MARKET, page 34

continued 
from page 
31

 
Visit our website www.ecycle1st.org 
for a list of acceptable items and call 

today for a FREE pickup.

RECYCLING

717-880-0637
Technology Recycling, LLC

Do you have old unwanted 
electronics sitting 

around taking up space? 

Ecycle 1st Technology Recycling 
offers FREE Computer and 

Electronics Recycling!
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Real Estate Market
Success 

means growth...
and we have 

the land, 
infrastructure 
and incentives 

to make 
it happen.

www.CVBP.com   |   717.267.9351 Ext. 29

Thinking Bigger.
BUSINESS JOURNAL CENTER

OFFICES / FLEX / WAREHOUSE
Space Available for LEASE

The Business Journal Center is Pleased to Welcome:

Cordier Auction & Antiques
and

Berkshire Systems Group, Inc.

1500 PAXTON STREET, HARRISBURG

Contact Leasing Agent:
CAMPBELL Commercial Real Estate, Inc.

717-737-6161
www.acampbell.net

Office
659 Spring Garden Drive

Middletown, PA 17057
(717) 930-8750

www.carricatohomes.com
Residential • Commercial

Directions to Cottage Brook Lane: (Close to Messiah College)  From US 15 South, travel 
approx. 3.5 miles past the PA turnpike interchange and take the Lisburn Road exit. At the 
light at the bottom of the ramp, turn left onto Lisburn Road. Follow Lisburn Rd. through the 
next traffic light and up to the stop sign at the top of the hill. This is Mill Rd. Turn right onto 
Mill Rd. Continue down hill on Mill Rd. to the stop sign at Grantham Rd. Continue straight 
across Grantham Rd. Cottage Brook Lane is just half block on the right.

Cottage Brook Lane
                       Neighborhood  Mechanicsburg, PA

Cottage Brook Lane features gracious homes with cottage style 
ambiance and a perfect setting along tree-lined cul-de-sac. 

Seven distinctive styles.

The Constance
Design • Detail • Dedication

Building in the Central PA area 
since 1970

OPEN HOUSE
Sunday
1 to 3

Executive Homes Market

As a rule, people 
with big jobs like 

big houses.
Advertise in the Executive Homes Section for richer results.

Mark Sunday • 717-236-4300 • msunday@journalpub.com

1500 Paxton Street • Harrisburg, PA 17104  717-236-4300 • www.centralpennbusiness.com

Ad Space Available

Call
717•236•4300 
to place your 

ad in the Central
Penn Real Estate

section
or for more details.

Call 717-236-4300
to place your ad 

in the Central Penn 
Real Estate Market 

section or for 
more details.

Get A Sale. Get A Listing.
Get A Sale. Get A Listing.

It’s a nice cycle. Get a sale, get a listing, get a sale, get a listing...
Advertising a house in our classifieds sells a house AND it promotes you as an agent...
which invites new listings... which gives you more houses to advertise in our classifieds.

717-236-4300 • www.centralpennbusiness.com
1500 Paxton Street • Harrisburg, PA 17104

C o n t a c t  M a r k  S u n d a y  •  7 1 7 - 2 3 6 - 4 3 0 0  •  m s u n d a y @ j o u r n a l p u b . c o m

continued 
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Legal Listings
NOTICE IS HEREBY GIVEN that Letters of 
Administration c.t.a. in the Estate of Anne 
F. Lopata, late of Upper Allen Township, 
Cumberland County, Pennsylvania, (died 
September 6, 2011) having been granted 
to the undersigned, all persons indebted to 
the said estate are required to make im-
mediate payment and those having claims 
will present them without delay to: 

Jean D. Seibert, Administrator c. t. a. 
109 Locust Street
Harrisburg, PA 17101

OR

Francis A. Zulli, Esquire
WION, ZULLI & SEIBERT
109 Locust Street
Harrisburg, PA 17101

 

EXECUTOR’S NOTICE

Letters Testamentary on the Estate of 
Betty L. Urey, Late of Franklin Township, 
York County, Pennsylvania, deceased, have 
been granted to the undersigned.

All persons knowing themselves to be in-
debted to said Estate will make payment 
immediately, and those having claims will 
present the same without delay to the 
undersigned or his attorney within four 
months from the date hereof and to file a 
particular statement of claim with the Court 
of Common Pleas of York County, Pennsyl-
vania.

Gregory N. Urey, Executor  
c/o Mark W. Allshouse, Esquire   
4833 Spring Road
Shermans Dale, PA  17090       
(717) 582-4006
 
Mark W. Allshouse, Esquire
CHRISTIAN LAWYER SOLUTIONS, LLC 
4833 Spring Road
Shermans Dale, PA  17090       
(717) 582-4006

Letters Testamentary on the Estate of 
Charles V. Nichols, deceased (date of death 
– October 23, 2011), late of Palmyra, Derry 
Township, Dauphin County, Pennsylvania, 
have been granted to Timothy D. Billow. 
All persons indebted to Charles V. Nichols 
are requested to make immediate payment 
to his estate. Additionally, all those having 
claims against Charles V. Nichols must 
present them for settlement to: 

David M. Watts, Jr., Esq.
McNees Wallace & Nurick LLC
100 Pine Street, P.O. Box 1166
Harrisburg, PA 17108-1166
(717) 232-8000

NOTICE IS HEREBY GIVEN that an Ap-
plication for Registration of Fictitious Name 
was filed in the Commonwealth of Penn-
sylvania on January 26, 2011 for: PEACE-
FUL TOUCH REKI located at: 170 Westover 
Drive, New Cumberland, PA 17070.  The 
name and address of the individual inter-
ested in the business is: Jennifer Karvois 
Hilt, 170 Westover Drive, New Cumberland, 
PA 17070 This was filed in accordance 
with 54 Pa. C.S. 311.

New BusiNess DevelopmeNt 
AccouNt executive
Do you enjoy prospecting, cold calling and finding the next 
big account? Journal Publications, a growing multi-media 
publishing company, is hiring full-time sales professionals 
to manage print, online and event marketing strategies for 
clients in Central Pennsylvania. Experience with advertising 
sales/marketing is a must. Excellent earning opportunity, 
friendly work environment and benefits package available 
for full-time positions. Send resume and introductory email 
to natet@journalpub.com.

Career 
Market

www.DonnellySteen.com

Raymond Kraft, Jr
Regional Vice President

email: Kraft@DonnellySteen.com

1800 E. Market St. • York, PA 17406

toll free: 888.657.5200 ext. 721 cell: 717.487.9206
direct: 717.395.9711 ext. 721 fax: 888.572.0193

Adam Campbell, VP
adam@acampbell.net

Ph: (717) 737-6161 ● Fax: (717) 737-9640

Art Campbell, President
art@acampbell.net

Ph: (717) 737-6161 ● Fax: (717) 737-9640

Networking Market

Place an ad in the Classifieds
and receive free advertising in the Networking Market Online at

www.centralpennbusiness.com

Contact Mark Sunday at 717-236-4300 or 
msunday@journalpub.com for more information.

Use the Central Penn 

Business Journal 

for all of your 

legal listing needs.

Send, fax or email your 
notices to Mark Sunday at

1500 Paxton Street, 
Harrisburg, PA 17104

236-6803 (fax)
msunday@journalpub.com

The Central Penn Business 

Journal qualifies as a newspaper 

of general circulation for 

Cumberland, Dauphin, Lancaster 

and York Counties.

Journal Publications Inc. has an inside 
sales position available in its growing 

digital publishing division, PageTurnPro.  
Salary plus commission and benefits. 

Sales experience is a must. Please email 
resume and salary requirements 

to kellyb@journalpub.com.



www.RoseMTL.com         717-245-0883
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PeoPle: after hours, out and about, and other noteworthy sightings

SEnD uS yOuR phOtOS! We want your pictures for off the Clock, featuring 
images from Business Journal events and our readers. send color event images to 
offtheclock@journalpub.com. save photos at 300 dpi as tIFF or JPg files. Do not 
embed photos in Word documents. Photos sent through the mail will not be used or 
returned. Include cutline information, including the name, date and location of the 
event. Identify people from left to right. We reserve the right not to publish all submit-
ted photos.

Photos/sUBmItteD

barbara Carbaugh, president of The peak 98.5, right, presented breast cancer 
awareness charity p.I.N.K. partners with $1,000 that was raised as part of The 
peak 98.5/Smart Magazine Women’s show presented by Memorial Hospital in 
october at the York expo Center.

by making a donation every friday so 
they could wear jeans to work, K&W 

employees in six months raised $500 
to donate to the Central pa food 

bank. With the donation are K&W 
firm principals and owners Thomas p. 

Wilson, left, and Marc Kurowski, right, 
and brad peterson of the food bank.

Jennifer fetterhoff, training coordi-
nator with belco Community Credit 
Union, had two of her training activi-
ties published in “The book of Road 
Tested activities” by elaine biech.

Jeanette Malinoski, general 
manager for the Harrisburg 
division of xpedx, center, 
in September presented 
$10,000 to Doug Long, left, 
and brian Lowe, both of 
greater berks food bank. 
The gift was raised through 
the company’s 15th annual 
oktoberfest golf Classic.

Mid penn bank’s Mary Spicher (middle row, third from left) and Joe Rebarchak 
(middle row, fourth from left) present Dick Cray (middle row, center) and brian 
Hockenberry (middle row holding check) of progress fire Company $357 as part 
of Mid penn bank’s first Responder donation program. With them are volunteers 
and crew of progress fire Company.

Donna and Steve Jones attended 
the american Heart association’s 
Lancaster Heart ball Dessert Tasting 
in September at the Honda building 
of Jones Dealerships, which also spon-
sored the event. The winning dessert 
will be served at the 2012 Lancaster 
Heart ball, to be held feb. 4 at 
Lancaster Country Club.

The pa breast 
Cancer Coalition 
gave a $100,000 
research grant to 
Dr. Craig Meyers, 

center, and his 
team at penn State 

College of Medicine. 
With Meyers are pat 
Halpin-Murphy, pres-
ident and founder of 

the pbCC, left, and 
pennsylvania first 

lady Susan Corbett.

Mark Legenstein, 
center, was one of 

the 40 midstate pro-
fessionals 

honored at the 
business Journal’s 

forty Under 40 event 
in october at the 

Hilton Harrisburg.
With Legenstein are 

his brother, Joe, 
left, and 

father, Walt.
Photo/Amy sPAngler

Photo/Amy sPAngler

Honoree Matt Crocker, left, was joined by Crossgates Inc. colleagues Diane voda 
and gregg Schwotzer at the business Journal’s forty Under 40 event in october 
at the Hilton Harrisburg.
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Coverage subject to the terms of your benefits program. An Independent Licensee of the Blue Cross and Blue Shield Association.

feel lighter  
                                         on your feet

Highmark has plans that can save your company money. Because options 
like Coinsurance and Health Spending Accounts can help lower company 
health costs. Plus, learn how our Wellness and Prevention Programs have 
already been proven to reduce our clients’ costs at highmarkblueshield.com. 

With Low Premium Health PlansWith Low Premium Health Plans

Call 866.456.3731 to discover savings worth dancing about.


