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Active Listings Currently on Market By All Companies - Monthly
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Market Synopsis Quarterly 

 
Prices in Canmore continue to soar in the single-family market segment, with 
the second quarter figures recording an increase of 23.62% over the first 
quarter.  It took, on average, only 69 days to sell a single-family unit in the 
second quarter.  Volume of sales increased 42.5% over the last quarter. 
 
Condo prices rose 12.10% over last quarter. The number of units changing 
hands increased 70.97% last quarter. 
 
The duplex market told a different story as both sales and average prices 
dropped below last quarter by 16.6% and 18.5% respectively.  Average days 
on market before sale were 70 for those units changing hands in the second 
quarter. These numbers can be deceiving as the number of units sold is low 
so the numbers are easily skewed. 
 
 
 
 
 

Includes all sales in Canmore, Harvie Heights, Lac Des Arcs and Exshaw 
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Number of Listings Sold By All Companies by Quarter
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Includes all sales in Canmore, Harvie Heights, Lac Des Arcs and Exshaw 

 

Average Days On Market (Sold Properties) By All Companies - Quarterly
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Includes all listings in Canmore, Harvie Heights, Lac Des Arcs and Exshaw 
Note: Where no line connects, there were no sales for that type of property for that month 

 

Average Sale Price By Quarter
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Curb Appeal 
 

 
Spending a little can pay off big when selling your home 

When selling your home, you may find that prospective buyers aren’t getting 
past the front door. The problem? Your home lacks curb appeal. Many 
homebuyers begin their search online and if your photos aren’t enticing, 
buyers are bound to click right past your listing. 

Fresh paint, manicured shrubs, pruned trees, and lack of yard clutter are all 
factors that increase a home’s curb appeal. First impressions go a long way 
and landscaping is an easy way to make a lasting one. Small improvements 
can increase your home’s marketability and even command a higher selling 
price.  

Here are some general tips: 

Attractive entryways – A stairway leading from the driveway or street to your 
front door is an excellent way to welcome visitors but missing or broken 
stones could steer potential purchasers off your path. Clean up pathways by 
replacing worn-out stairways with stone, concrete blocks, or interlocking 
brick. 

Planting beds – Border the front of your home with planting beds along the 
foundation. These beds can enhance drainage and add an architectural 
element to the landscape.  

Terraces – Tame steep slopes and hard-to-maintain areas with terraced 
walls.  

Gardens - No matter the location, a garden will not only improve the look of 
your home. Planting urns by the entranceway will add colour to the front 
entrance and create an inviting space.  

Edging - Cleaning out debris and edging your garden will give the yard the 
manicured look it needs to turn heads. Pulling weeds and raking leaves are 
another way to clean up the exterior of your home. 

Your Lawn - It is more than grass, flowers, and trees- it’s an addition to 
your home that can be used for relaxing, playing and entertaining. So 
increase your home’s curb appeal this summer by creating an eye-catching 
yard. 
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The Banff National Park Management Plan reflects legislation in the Canada National 
Parks Act, in particular Section 8.2: 

“Maintenance or restoration of ecological integrity, through the protection of natural 
resources and natural processes, shall be the first priority of the Minister when 

considering all aspects of the management of parks.” 

“Human use management is the direction and guidance of people, their numbers, their 
behaviour, permissible activities and the necessary infrastructure. The objective of 
human use management is to allow people to enjoy a national park without damaging its 

ecological integrity.” (Banff Park Management Plan 2004, p.42) 

The External Advisory Committee’s recommendations have followed this direction and 
also sought opportunities to encourage use and enjoyment in ways that respect 
ecological integrity. 

Banff Community Plan 
The Town of Banff is now in the process of updating the 1998 Banff Community Plan. 
The Community Plan is the primary long range planning document for the Town of 
Banff and is required to uphold the integrity of the Banff National Park Management 
Plan. It is a statement of the goals, objectives and planning philosophy for the 
community's future. This revision began on Nov. 17, 2005 and involves a significant 
11-month public engagement process. The Town of Banff will seek input on the 
future vision for Banff from the community and from all Canadians. Stay connected 
to  for more details.

There are many ways you can help: 

Join the Friends of Norquay at:    

View the “Parks Forever” Proposal at:  

Let your opinion be known . 
Take the Survey at: 
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Maritz Research conducted the poll portion of the Royal LePage Recreational Property Report 
between April 27 and May 8, 2006.  The poll is based on a randomly selected sample of 3,005 adult 
Canadians with a total of 529 Canadian respondents who qualified for the study.  With a sample of 
this size, the results are considered accurate to within +/-4.26%, 19 times out of 20, of what they 
would have been, had the entire adult Canadian population been polled.  This data was statistically 
weighted to ensure the sample’s regional and age/sex composition reflects that of the actual 
Canadian population according to the 2001 Census data.

Press Release - TORONTO, May 31, 2006: Excerpt 

Royal LePage Assesses Attitudes and Purchasing Actions of Canadians 

• Nine per cent (9%) of Canadians own a cottage/recreational property, while four per cent
(4%) are planning to purchase and five per cent (5%) are considering purchasing within the
next three years.

• When looking at alternative ways to finance the purchase of a recreational property, a
surprising sixty-one per cent (61%) of those planning to or those who would consider
purchasing said they would not consider buying a property with a sibling or family member.
Similarly, sixty-four per cent (64%) of those planning to purchase said they would not
consider renting it out during the year to make it more affordable.

• Of those polled, sixty-nine per cent (69%) of Canadians planning or considering to buy a
cottage prefer a four-season capability recreational property to a one-season property.

• Sixty-one per cent (61%) preferred to be further removed from a town or small urban centre
than in close proximity to urban services.

• Internet capability at the cottage is of more interest to cottage owners and buyers in Quebec
and Alberta, than other Canadians.

• 82% of Canadians who currently own a recreational property are unlikely to sell their property
in the next two to three years.

• Almost 60% of Canadians who own a recreational property plan to will or pass on their cottage
to their family.

• A waterfront property, a lot with mature trees for privacy and a large dock top the list of most
important features Canadian look for in a recreational property.

• An average of 18% of Canadians planning to purchase consider ‘getting away from the stress
of work’ as their primary reason for buying a recreational property; while Ontarians are
seemingly more stressed – with 31% stating as their primary reason.

• 41% of Canadians who are likely to sell their recreational property are planning to upgrade to
another recreational property.

• 31% of cottage owners financed their property by paying in cash.

• Over one-quarter of those planning or considering purchasing a recreational property would
like a property with luxury finishes, to a rustic feel.

• One-quarter of Canadians who are planning or considering purchasing a recreational property
would spend more on their recreational property than on their primary residence.

• 78% of Canadians, who are likely to purchase or planning to purchase a recreational property
in the next three years, are under 49 years old.
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Excerpt from 2006 Royal LePage Recreation Property Report 

Canmore 
Situated on the eastern slopes of the Rockies, the area of Canmore has strong 
appeal to both Canadian and international buyers. The area is easily accessible and 
attracts both young families and baby boomers looking to enjoy the grandeur of the 
mountains and the multitude of available recreational activities. 

"The strength of Alberta's economy coupled with limited supply is prompting an 
increase in the average price of recreational properties," said Brad Hawker, 
broker/realtor, Royal LePage Rocky Mountain Realty. 

Prices are expected to continue to appreciate throughout 2006. A standard 
condominium within 30 minutes of Banff ranges from $235,000 to $300,000 while a 
standard chalet within 30 minutes of Banff ranges from $485,000 to $540,000. 

Added Hawker: "As most of the properties in Canmore have been built in the last 10 
years, trendy and modern features are evident. The desire for an open concept 
property boasting high-end appliances, the latest technology and saunas is very 
popular." 

To view the full Press Release: Royal LePage Assesses Attitudes and Purchasing Actions of 
Canadians and the 2006 Royal LePage Recreation Property Report please go to: 
www.royallepage.ca and click on Press Releases 
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Brad Hawker
Broker 

Drew Betts  
Associate Broker 

What’s Happening in Canmore for July 2006 

Canada Day – July 1 
We hope you chose spend your time with us in Canmore for our Canada Day Celebrations. 

Miners Day Parade and Beef on a Bun Event -  July 15 
The Annual Miners' Day parade will start from the NWMP Barracks at 12 noon and end at the 
Civic Centre with a free beef on a bun provided by the Radisson Hotel.  Come out and meet the 
real people behind many of Canmore's street names such as Armstrong Place, Ashley Close, 
Caffarro Court, Casale Place, Dyrgas Gate, Fitzgerald Rise, Hubman Landing, Kamenka Green, 
Krizan Bay, Miskow Close, Riva Heights, Shellian Lane, Wilson Way. For more information 
contact Laurie Facette (403) 678-2200 

4th Annual South African Music Festival, KaNasie -  July 21 - 22 
Friday kicks off with an evening banquet. Saturday will be an all day open-air concert with South 
African artists performing at the Stan Rogers Stage in Centennial Park, as well as a craft market 
featuring South African artwork, pewter work, as well as ethnic South African food. Contact Carin 
Van Vuuren (780) 657-2611 

The 29th Annual Canmore Folk Festival – August 5 – 7  
Alberta's longest running folk music festival, will be presenting national & international performing 
groups in folk, country, blues, bluegrass and world music. This family oriented festival with its 
spectacular mountain setting offers a musical celebration of our cultural heritage. Plan to come 
for the whole weekend, and take in afternoon workshops, craft and food booths, an extensive 
family area and evening concerts to stir your soul and get your feet tapping on the mountain soil. 
Contact Ken Rooks (403) 678-2524  

www.BradHawker.com 
Phone: (403) 678-7557 

Fax: (403) 678-2206 
Toll Free: 1-877-818-7557 

Email: info@BradHawker.com 

Thank you for dealing with the Brad Hawker Real Estate Team, please advise us if you wish change the frequency of the delivery.     
Your choices are monthly, quarterly or yearly before Christmas. This brochure is not intended to breach any existing agency agreement. 
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