
 

 
 
 
THE CAMPAIGN:  
 
Each of us can mark the turning point in our lives when we decided that standing 
on the side-lines wasn’t good enough.  When we chose to stop being part of the 
problem and to start being part of the solution. And we all have a personal story -
- the moment, the epiphany, the inspiration, the person - that drove us to action. 
 
Leading up to World AIDS Day (December 1), ONE is launching “It starts with 
me,” a YouTube video series to capture and share these stories.  ONE’s 
YouTube series will feature video messages from a broad range of contributors 
who will share a moment that inspired them to get “in this to end it.”  From lifelong 
activists like Cleve Jones to celebrities like Colin Farrell, Perez Hilton, and Zoe 
Saldana, to HIV+ mothers, to members and regular citizens from around the 
globe, these videos are meant to inspire action. Viewers will have the opportunity 
to sign ONE’s petition, create their own YouTube video, and share what they’ve 
seen with their friends and family across their social networks.   
 
All individual videos will include a personal declaration of commitment -- “I’m in 
this to end it” -- and will be curated in one YouTube channel.  To draw attention 
to the project, ONE plans to curate 20-30 videos in advance of the global launch.  
Through press conferences, and country-specific outreach plans, ONE intends 
for this initial video line up – which will include voices from all markets -- to 
generate the global buzz needed for this project to take off. 
 
WHAT YOU CAN DO 
 
Think back to a memory or moment that stopped you in your tracks – that story, 
that random act of kindness, that person, that hospital visit, that article, that 
experience.  Once you’ve picked your moment, describe it on camera and tell us 
why it inspired you to join the fight. This memory or moment doesn’t have to be 
AIDS-related – it can and should be any experience that propelled you to action.  
Check out these examples from Colin Farrell, Cleve Jones and Anne, a ONE 
Youth Messenger from Germany.   
 
 
 



FILMING GUIDELINES: 
 
Be sure to… 
 

• Keep it short. Keep your film short and personal. One minute or under. 
• Introduce yourself. When you start, say: "My name is ___." If you like 

you can add another detail – where you live, what you do, etc. 
• Don't over think it. Take a few moments to think about the key points you 

want to get across – but don't stick to a script. Just speak from your heart. 
• Keep it specific. Your film shouldn't tell your entire story – just one 

compelling piece of it. 
• The 1-2 punch. After you've shared your story, tell us why or how it made 

you change. This could be as simple as "I knew I had to do something" to 
"I started volunteering 2 hours a week at X organization" to "I decided to 
do whatever I could to help end this.” 

Filming tips… 

• Best filming option: Use your computer's built in camera: look straight 
into the camera – we don't need anything fancy. 

• Second-best filming option: Use a mobile phone such as an iPhone. 
The iPhone has great video technology, better than a flipcam.  

• Film horizontally. If you use a mobile phone, film horizontally.  If you film 
vertically, the file you upload to YouTube will be distorted and small. 

• Steady your shot. Where possible, improvise a tripod.  Rest your camera 
on a wide, flat space or rest your elbows on something steady. Use your 
body by adopting a wide stance to give you a sturdy base and bend your 
elbows to keep them tight to your sides. 

• Wait 2 seconds. Hit record, then count to two (slowly) before speaking to 
prevent cutting off words. 

• Use natural light when you can.  When shooting indoors, set up near a 
window.  Try to stray from fluorescent lighting as it gives a greenish cast to 
your video. Avoid filming in front of a window as that backlight will leave 
you underexposed. 

• Get good sound. Use a clip-on microphone to isolate sound or get close 
to your subject. Be aware of the noises around you: air conditioning/ 
heating, trains, airplanes, lawn mowers, chatting co-workers or even a 
refrigerator, which can ruin your audio. 

• Don’t Zoom. Zooming degrades the pixel quality of your video and too 
much zooming can give viewers that vertigo effect. If you must zoom, 
“Zoom with your feet” and you will match a close up with audio volume and 
focus that complements the shot. 


