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WORKSHEET !
WEEK #2: !!!
I. DID YOU UNDERSTAND THE MAIN TAKE AWAYS? !!

1. What’s a long-form sales letter? Why does it work?  
 !

2. What is A/B testing?  
 !

3. Why do we need JavaScript tracking code to track our users? What does it do? 
 !

4. Which of these is the best experiment to run for your first A/B test:  

a. One big thing (ex. two different headlines)  

b. Many big things (ex. two entirely different landing pages) 

c. One small thing (ex. the copy on your “sign up” button) 

d. Many small things (ex. the copy and color of your “sign up” button) 

!
5. Think outside the box: What’s something non-technical in your life that you can A/B test?  

 
I want to make sure that you understand the concept and that it doesn’t just apply to landing 
pages. Outline an experiment below. (And if you’re bold give it a try in real life!) What are you 
trying to test? What are your variations? What kind of results do you think you’ll see? 
 !

!
!
!
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II. LANDING PAGE CRITIQUE !

Look at the Golden Sands landing page below and answer the following questions:  

(Original image: http://unbounce.com/photos/golden-sands.jpg) 

 !  

1. What is the call-to-action on this page?  !
!
2. What do you like about this landing page?  !
!
3. What do you not like?  !
!
4. What would you test?  

!
!
!
!
!
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Look at the H.Bloom landing page below and answer the following questions: 

(Original Image: http://unbounce.com/photos/hbloom.jpg) 
 

!  

1. What is the call-to-action on this page?  !
!
2. What do you like about this landing page?  !
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!
3. What do you not like?  !
!
4. What would you test?  

!
!
!
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