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Contacts

Publisher/Advertising Director, Jim Hart...................857-1912
jhart@minotdailynews.com

Editor, Michael Sasser......................................857-1959
msasser@minotdailynews.com

Business Manager, Amy Boyle..........................857-1906
aboyle@minotdailynews.com

Circulation Director, Thad Henderson.............857-1998
thenderson@minotdailynews.com

Classified Department.......................................857-1917
classads@minotdailynews.com

Special Days/Pages/Features
Best Food Day............................................ Wednesday/Weekender
Best Automotive Day.................................... Thursday/Weekender
Best Real Estate Day................................... Wednesday/Weekender
Best Entertainment Day........................................Thursday/Friday
Best Business Day.............................................................. Monday
Health............................................................................... Monday
TV................................................................................ Weekender
Religion......................................................................... Weekender
Outdoors....................................................................... Weekender
Military......................................................................... Weekender
Parade Magazine........................................................... Weekender
Travel............................................................................ Weekender
Agriculture.................................................................... Weekender
Trading Post (TMC)..........................................................Tuesday

Display Closing Schedules (deadlines)
Issue...............................Reservation/Copy...................Camera Ready

Monday.......................Thursday, 4:00 pm..................Friday, Noon
Tuesday.......................Thursday, 4:00 pm...............Monday, Noon
Wednesday.................... Friday, 4:00 pm................. Tuesday, Noon
Thursday......................Monday, 4:00 pm........... Wednesday, Noon
Friday...........................Tuesday, 4:00 pm.............. Thursday, Noon
Weekender................ Wednesday, 4:00 pm................Friday, Noon
Trading Post............................... Wednesday, 4:00 pm (week prior)

the
Magic

CityMinot

Strong business environment
• Fourth in overall economic outlook for 2017
(2017 Alec-Laffer State Economic Index)

• North Dakota ranked 9th best state in the nation 
for doing business (Forbes, July 15)

• North Dakota was ranked 1st in Best Hiring Climates. 
(Gallop Job Creation Index, 2014)

• North Dakota ranks 2nd in the nation with the 
lowest unemployment rate 2.6% 
(Bureau of Labor Statistics, October 2017)

Superior Education

The Minot community prides itself on its ability to provide 
superior educational opportunities for students of all ages. With 
top quality public and private secondary and elementary schools, 
a major university, trade and vocational schools, adult education, 
and programs for the mentally and physically disabled, Minot 
serves as a regional center for learning.
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ROP Retail Rates (per inch)

a. Open Rate........................................................................ $34.30

Bulk Contracts
63”..................................................................................... $31.60
125”.................................................................................. $28.65
250”.................................................................................. $28.20
500”.................................................................................. $27.15
750”.................................................................................. $25.90
1,000”............................................................................... $24.90
1,250”............................................................................... $24.30
2,000”............................................................................... $23.90
3,000”............................................................................... $23.55
4,000”............................................................................... $22.65
5,000”............................................................................... $21.85
7,500”............................................................................... $21.10
9,000”............................................................................... $20.35
12,500”............................................................................ $19.10

b. ROP Repeat Discount
ROP ads repeated within six days of original insertion with no 
copy changes will receive a one time 35% discount off regular 
rate. (Color charge does not apply)

c. The TRADING POST (Target Market Coverage)
Pickup Rate..................................................$4.40/column inch
Open Rate..................................................$13.90/column inch
Your advertisement can reach a majority of households in Ward, 
Renville, McHenry and Burke counties, portions of Bottineau, 
Mountrail, Divide, Rolette and McLean counties, plus free 
standing distribution at convenient locations throughout the 
area. Distributed free on Tuesday to 15,000 non-subscribers. 
Over 12,000 mailed to Minot area residents.

d. Anniversary Discount
Full Page Discount............................................................. 35%

e. Church Rate
Any size ad.................................................$23.15/column inch

f. Political
Any size ad.................................................$31.60/column inch

g. Color Rates
One color plus black......................................................... $250
Full process....................................................................... $360

Color accepted every publication day subject to aavailability and 
prior commitments.

National Advertising Rates

a. Open Rate...........................................$42.90/column inch (net)
annual bulk agreements upon request

b. Color Rate......................................1 color plus black $255 (net)
full process color $425 (net)

Mechanical Mesurements - 22” Web

a. Standard Page: 6 columns x 21.5 inches
Columns..................................................... Inches  (6picas/inch)
1 columns..........................................................1.58” (9.5 picas)
2 columns........................................................3.25” (19.5 picas)
3 columns........................................................4.92” (29.5 picas)
4 columns........................................................ 6.63’ (39.8 picas)
5 columns........................................................8.32” (49.9 picas)
6 columns...........................................................10” (60.0 picas)

Mechanical Requirements

a. Standard Page
Minimum display advertisment acceptable:
1 column x 3 inches. Advertisements 18 inches deep and over 
will be billed 21.5 inches. Minimum size double truck 10-1.2 
inches minimum depth.

b. Tabloid Page
Minimum display advertisement acceptable:
1 column x 3 inches. Advertisements over 9 inches deep will 
be billed at 10 inches. Tabloid column sizes are the same as 
standard page columns. However, mechanical adjustments are 
necessary.

c. General Specifications
Offset printing, halftone screen: 85 lines, web width: 22 inches, 
press folder cutoff: 22-3/4 inches.

d. Preferred Positions
Preferred positions are guaranteed for a 25% premium on 
availability basis only.

Services

a.	 Proofs of ads (10 inch minimum) will be provided if all copy 
has been submitted by deadline.

b.	 Number of tearsheets will be determinedby the nature 
and need of the busienss. Tearsheet service may be subject 
to an additional charge. Affidavits of publication will be 
furnished free of charge when copies of papers in which the 
advertisements appeared have been depleted.

c.	 Glossies of completed ads will be charged at $50 per slick or 
negative.

d.	 Finished composition charge is $74.75 per hour (minimum 
one hour charge.)

e.	 E-mail or other camera ready advertising delivery charge  
$40 min.
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Classified Rates
a. Open Rate    $4.98/line ($49.80/inch)
b. Bulk Contracts

Lines................ Inches...................Per Line..........Per Inch
950......................... 95............................. $2.01..................$20.10

1,870..................... 187............................ $1.85..................$18.50

3,750..................... 375............................ $1.83..................$18.30

7,500..................... 750............................ $1.77..................$17.70

15,000..................1,500.......................... $1.60..................$16.00

30,000..................3,000.......................... $1.54..................$15.40

60,000..................6,000.......................... $1.47..................$14.70

c. 9 columns per page. Ads with no copy changes which repeat within 
30 days of original insertion will be discounted 35% 3 lines or 1 inch 
minimum
d. Color Rates

One color plus black......................................................... $105
Full process....................................................................... $155

e. Internet Line Ad Charge............................................... $5.60

f. The TRADING POST (Target Market Coverage)
Open Rate..........................................................$8.85/col. inch
Agreement Pickup Rate......................................$4.20/col. inch

Your advertisement can reach a majority of households in Ward, 
Renville, McHenry and Burke counties, portions of Bottineau, 
Mountrail, Divide, Rolette and McLean coutnies, plus free 
standing distribution at convenient locations  
throuhgout the area.

Distributed free on Tuesday to 15,000 non-subscribers. Over 
12,000 mailed to Minot are residents.

g. Church Rate
Any size ad.......................................................$15.60/col. inch

National Advertising Rates
Changes July 1, 2019

a. Open Rate....................................... $51.20/col. inch (net)
b. Color Rates...........................1 color plus black $255 (net)

full process color $425 (net)

Classifications 80 categories including:
Real Estate-Sales
Real Estate-Rent
Mobile Homes

Automotive
Recreational Vehicles

Employment

Legal/Public Notice
Merchandise

Pets/Livestock
Farm Supplies/Equipment

Services
Financial

Special Classifications
BUSINESS & SERVICE DIRECTORY
REAL ESTATE (Showcase of Homes)
MACHINERY ROW

Typography In-Column Classified
The basic in-column classified body type is 7 point Helvetica.

Classified Closing Schedules (deadlines)

a. Classified Display
Issue...............................Reservation/Copy...................Camera Ready

Monday.......................Thursday, 4:00 pm..................Friday, Noon
Tuesday.......................Thursday, 4:00 pm...............Monday, Noon
Wednesday.................... Friday, 4:00 pm................. Tuesday, Noon
Thursday......................Monday, 4:00 pm........... Wednesday, Noon
Friday...........................Tuesday, 4:00 pm.............. Thursday, Noon
Weekender................ Wednesday, 4:00 pm.................Friday Noon
Trading Post............................... Wednesday, 4:00 pm (week prior)

b. Classified Line Ads

Day
Monday.............................................................Friday, 1:00 pm
Tuesday........................................................Monday, 11:00 am
Wednesday....................................................Tuesday, 11:00 am
Thursday................................................. Wednesday, 11:00 am
Friday..........................................................Thursday, 11:00 am
Weekender..................................................Thursday, 11:00 am
Trading Post............................. Thursday, 1:00 pm (week prior)

Mechanical Requirements
a.	 In-column “set-solid” or “display”, minimum size: 

1 col. x 3 inches
b.	 Mixed display (mixed type, border, illustrations and logos), 

minimum size: 1 col. x 1 inch.
c.	 Ads more than 18 inches deep will be billed 21.5 inches. 

Mechanical Measurements
a. 9 columns x 21 1/2 inches = 192 1/2 column inches

Printed dimensions: 10.375 inches wide x 21 1/2 inches deep.

Column........ Inches Wide
1...................................1”
2..............................2.12”
3..............................3.27”
4................................4.4”
5................................5.5”

Column........ Inches Wide
6..............................6.65”
7..............................7.77”
8..............................8.88”
9.................................10”
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Is a simple concept.

Reach + Frequency + Time = Success
People make purchasing decisions based 

on the business they think of first.

Contract allows the above rate to remain fixed during the contract period and is exempt from rate increases.  
All contracts canceled before expiration date will be billed at earned contract for volume filled. Prices include internet Home Page.  

Contracts for ads larger than six inches available upon request.

Your Brand Builder Ad May Include:

• One Benefit Heading
• Company Name/Logo
• One Graphic Element
• Phone Number, Address & Web Address

1 & 2 Year Agreement 1 & 2 Year Agreement

2 column x 2” or 
1 column x 4” Ads Per Month

2 column x 3” or 
1 col. x 6” Ads Per Month

3 ads per week.................................................$325.00
5 ads per week.................................................$510.00
6 ads per week.................................................$675.00 

3 ads per week.................................................$445.00
5 ads per week.................................................$705.00
6 ads per week.................................................$960.00 

Serving Minot and Surrounding Area     
 Personal Care • Companion Care
Call Today for a Free Consultation

701-881-0101
www.firstlighthomecare.com
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Preprint Rates
Minot Daily News Preprints: Full Distribution (cpm) 
EFFECTIVE 9/1/19

Minimum
4 tab (2 full pages)
8 tab (4 full pages)
12 tab (6 full pages)
16 tab (8 full pages)
20 tab (10 full pages)
24 tab (12 full pages)
28 tab (14 full pages)
32 tab (16 full pages)
36 tab (18 full pages)
40 tab (20 full pages)
44 tab (22 full pages)
48 tab (24 full pages)

Open 13x 26x 50x
$39	 $41	 $35	 $36	 $33	 $34	 $31	 $32
$49	 $52	 $40	 $43	 $38	 $40	 $36	 $38
$56	 $59	 $49	 $52	 $44	 $48	 $41	 $44
$61	 $65	 $55	 $56	 $52	 $54	 $49	 $52
$65	 $70	 $58	 $61	 $56	 $59	 $53	 $55
$70	 $74	 $61	 $65	 $58	 $61	 $56	 $59
$73	 $78	 $63	 $67	 $61	 $65	 $58	 $61
$81	 $85	 $66	 $71	 $63	 $67	 $61	 $65
$84	 $89	 $71	 $76	 $66	 $71	 $63	 $67
$87	 $92	 $74	 $79	 $71	 $76	 $66	 $71
$91	 $96	 $81	 $85	 $73	 $78	 $70	 $74
$95	 $101	 $83	 $88	 $79	 $84	 $72	 $77
$100	 $107	 $86	 $91	 $83	 $88	 $78	 $83

THE Trading Post
TUESDAY DELIVERY - FULL DISTRIBUTION (cpm)

0.18............................................... $52.........$48........$47............ $43
034................................................ $54.........$49........$48............ $46
0.66............................................... $57.........$50........$49............ $48
0.98............................................... $68.........$55........$54............ $52
1.30............................................... $84.........$62........$61............ $60
1.62.............................................. $101........$77........$78............ $72
1.94.............................................. $115........$89........$88............ $85
2.26.............................................. $126.......$108......$106......... $103
2.58.............................................. $142.......$122......$121......... $120
2.90.............................................. $154.......$140......$139......... $137
3.22.............................................. $163.......$149......$148......... $146
3.54.............................................. $175.......$163......$158......... $153
3.86.............................................. $180.......$167......$165......... $160

Max. Weight, Oz.	 Open	 13x	 26x	 50x

TOTAL MARKET DISTRIBUTION: M.-Fri.	 Sat.	 Sun.
Minot Daily News......................... 12,250...........12,500..........13,500
Trading Post - Tuesday.................. 15,000

Minot Daily News Coverage

NATIONAL NEWSPAPER RATES (cpm)

Minimum Size..............................................$46....................................................... $48
4 tab (2 full pages).........................................$56....................................................... $59
8 tab (4 full pages).........................................$64....................................................... $68
12 tab (6 full pages).......................................$70....................................................... $75
16 tab (8 full pages).......................................$75....................................................... $80
20 tab (10 full pages).....................................$80....................................................... $84
24 tab (12 full pages).....................................$83....................................................... $89

W, Th, Sat Sun.

NATIONAL TRADING POST RATES (net)
Max. Weight, Oz.
0.18.................................................. $60
0.34.................................................. $62
0.66.................................................. $65
0.98.................................................. $78

1.30.................................................. $96
1.62................................................ $115
1.94................................................ $132

Preprint Closing/Shipping Information
a.	 Reservations: 10 working days prior to insertion. Deadline subject to change 

for holidays. 
b.	 Receiving deadline: 5 working days prior to insertion date.
c.	 Minimum insertion charge: $145.
d.	 Receiving dock hours Monday - Friday, 8 am-12 pm and 1 pm-4 pm
e.	 Packaging: Secured bundles on skids or cartons in turns of 100. Single stacked 

pallets no larger than 5 feet high. Minimum 4 bads per pallet. If insert is 
physically thicker on one side, please bundle inserts in turns of 50. Maximum 
folded size: 11-1/4”x11-1/2”.

f.	 We reserve the right to refuse any damaged skid on delivery.
g.	 Address deliveries to: Minot Daily News, 301 4th Street SE,  

Minot, ND 58701

Mechanical Requirements/Zoning
a.	  Inserts accepted Wed., Th., Weekender
b.	 Zoning not accepted
c.	 Product width: 7” minimum, 11-1/2” maximum any piece over 11-1/2” must 

be quarter folded
d.	 Product thickness: 80# bond minimum
e.	 Product samples or pouchable inserts availabe upon request.  

Call your advertising representative for price quote.
f.	 Additional charges may apply to unique, non-standard or damaged inserts.
g.	 Odd shaped inserts are accepted but client is not guaranteed of problem free 

insertion.
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Online Advertising Solutions

Leaderboard 728 x 90

Half Page  
300x600

Large 
Rectangle 
300x250

Video
up to  

30 seconds 
(ad copy not provided 

by MDN)
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Leaderboard 728 x 90

Leaderboard 728 x 90

Half Page

Open

100k

200k

300k

ROS Targeted
$15 

$13 

$12 

$11

$17 

$15 

$14 

$12

Leaderboard/ 
Skyscraper/Large Rectangle

Open

100k

200k

300k

ROS Targeted
$13 

$11 

$9 

$7

$14 

$12 

$10 

$8

 

Video: 
$500

4 weeks
up to 30 seconds 

Back to back options 
available 

(advertiser provides ad copy)

Questions? Contact your sales rep today!
701-857-1900

www.MinotDailyNews.com



Minot Daily News
(701) 857-1900 • www.MinotDailyNews.com Page 8

...News of theWeird . . . 2

...KovelsAntiques . . . . . 3

...Classifieds . . . . . . . . 4-5

...Gift Guide . . . . . . . . . . . 6

...LastWeek inMinot . . 7
So here’s What’s INside

TUESDAY, DECEMBER 18, 2018
TRADING

www.MinotDailyNews.com
POST

Vol. 28 No. 51
Box 1150 Minot, North Dakota 58702

FREE FREE FREE FREE FREE FREE FREE FREE FREE FREE FREE FREE

NIELSENS
1. NFL Football: L.A. Rams

at Chicago, NBC, 19.39 mil-

lion.
2. "NFL Sunday Post-

Game," Fox, 19.23 million.

3. "NFL Pre-Game," NBC,

13.63 million.
4. "The Big Bang Theory,"

CBS, 12.53 million.

5. "NCIS," CBS, 12.05 mil-

lion.
6. NFL Football: Washing-

ton at Philadelphia, ESPN,

11.38 million.
7. "Young Sheldon," CBS,

10.91 million.
8. NFL Football: Jack-

sonville at Tennessee, Fox,

10.79 million.
9. "FBI," CBS, 9.72 million.

10. "The Voice" (Monday),

NBC, 9 million.
11. "The Voice" (Tuesday),

NBC, 8.92 million.

12. "Blue Bloods," CBS,

8.895 million.
13. "60 Minutes," CBS,

8.889 million.
14. "Football Night in

America," NBC, 8.64 million.

15. "NCIS: New Orleans,"

CBS, 8.33 million.

HARDCOVER
FICTION

1. "The Reckoning" by

John Grisham (Doubleday)

2. "Of Blood and Bone" by

Nora Roberts (St. Martin's)

3. "Fire & Blood" by

George R.R. Martin (Bantam)

4. "Every Breath" by

Nicholas Sparks (Grand

Central Publishing)

5. "Target: Alex Cross" by

James Patterson (Little,

Brown)
6. "Long Road to Mercy"

by David Baldacci (Grand

Central)
7. "Past Tense" by Lee

Child (Dell)
8. "The Next Person You

Meet in Heaven" by Mitch

Albom (Harper)

9. "Look Alive Twenty-

Five" by Janet Evanovich

(Putnam)
10. "Tom Clancy: Oath of

Office" by Marc Cameron

(Putnam)

HARDCOVER
NONFICTION

1. "Becoming" by

Michelle Obama (Crown)

2. "The Point of it All" by

Charles Krauthammer

(Crown Forum)

3. "Homebody" by Joanna

Gaines (Harper Design)

4. "Girl, Wash Your Face"

by Rachel Hollis (Thomas

Nelson)
5. "Whose Boat is This

Boat?" by The Late Show

Staff with Stephen Colbert

(Simon & Schuster)

6. "Magnolia Table" by

Joanna Gaines (Morrow)

7. "Guinness World

Records 2019" (Guinness

World Records)

8. "Killing the SS" by

O'Reilly/Dugard (Henry Holt

& Co.)
9. "Educated" by Tara

Westover (Random House)

10. "Cook Like a Pro" by

Ina Garten (Clarkson Potter)

BESTSELLERS

Box office top 10
Domestic revenues Dec. 7 - Dec. 9

Rank • Film • Weekend gross (millions)

Gross to date • Weeks in release • Screens

1. Ralph Breaks the Internet $16.3

$141.0 • 3 • 3,795

2. Dr. Seuss' The Grinch $15.0

$223.3 • 5 • 3,841

3. Creed II $10.0

$96.1 • 3 • 3,752

4. Fantastic Beasts… $7.0

$145.4 • 4 • 3,451

5. Bohemian Rhapsody $6.1

$173.7 • 6 • 2,953

6. Instant Family $5.8

$54.3 • 4 • 3,426

7. Green Book $3.9

$19.9 • 4 • 1,181

8. Robin Hood $3.5

$27.2 • 3 • 2,573

9. The Possession of… $3.2

$11.5 • 2 • 2,298

10. Widows $3.2

$38.2 • 4 • 2,161

SOURCE: Studio System News

NEW YORK (AP) — The top 10 al-

bums of the year by Associated Press

Music Editor Mesfin Fekadu.

1. Janelle Monae,
"Dirty Computer"

When Janelle Monae released the

masterfully brilliant "The ArchAn-

droid" in 2010, it was hard to imag-

ine how this futuristic,

already-seasoned artist could grow,

and where that growth would take

her. Enter "Dirty Computer," her third

full-length album and another work

of genius from one of contemporary

music's best entertainers. There are

so many ways to describe this stun-

ning album: Honest. Fun. Sexual. Po-

litical. Thought-provoking.

Empowering. Liberating. And simply

put — it's just damn good. Songs like

"Crazy, Classic, Life," ''Take a Byte,"

''Screwed," ''I Got the Juice" and

"Pynk" inject into your bloodstreams

and spread a carefree confidence

throughout your body, causing you

to dance, and dance, and dance some

more. It feels like freedom.

2. Kacey Musgraves,
"Golden Hour":

Atitsbase,KaceyMusgraves' fourth

albumisacountry record.Andwoven

into it are sounds like dance, pop, R&B

and other genres. The result is a pierc-

ing, soulful album where Musgraves'

gliding vocals treat each song like a

minimasterpiece.The lyricsarestrong

and sharp throughout the 13-track

album, and each song is touching and

beautiful. "Golden Hour" will put a

smile on your face, and live inside of

your heart.

3. J. Cole, "KOD"
At a time when the entertainment

world is questioning the relevance of

the Grammys, it's hard to take the or-

ganization seriously when J. Cole's

"KOD" didn't garner a nomination for

best rapalbum.His fifthrelease,which

he mainly produced on his own, is

powerful, strikingandremarkable,and

easily the year's best hip-hop album,

and we don't need a Grammy co-sign

to confirm that.

4. Various artists,
"Insecure: Music from
the HBO Original
Series, Season 3"

There'snotmuchthatcanholdyou

overduring themonthsandmonthsof

waiting in between seasons of "Inse-

cure," except for the TV show's epic

soundtrack. This compilation is a

breezy effort that plays smoother than

most of the albums released this year.

Every song is outstanding — no skip-

ping going on here — and the track list

will give a chance to discover some

artists you may have never heard be-

fore.

5. Chloe x Halle, "The
Kids Are Alright"

The sister duo Chloe x Halle have

beautifully mastered harmonization,

and theysoundlikeangels throughout

"The Kids Are Alright." The album

intro, "Hello Friend," brilliantly transi-

tions into the title track and the rest of

the next-level songs, from "Fake" to

"Everywhere" to "Happy Without Me,"

prove there's more to come from the

talented Beyonce mentees.

6. The Carters,
"Everything Is Love"

Beyonce's debut rap album was an

adventureandfurthershowsthat there

is probably little she can't do. She

shines, alongside Jay-Z, on their first

collaborative album that is a mix of

Soundcloud rap, alternative R&B and

overall amazingness.

7. Robyn, "Honey"
Robyn's album is like a tasty

dessert, with just the right amount of

sweetness.

8. Ariana Grande,
"Sweetener"

With all her successful singles,

Ariana Grande may not come across

as an album artist, but that's not ac-

curate. "Sweetener" is her fourth

album and her fourth laudable ef-

fort, which is a great blend of upbeat

jams and pop-R&B ballads.

9. Christine and the
Queens, "Chris"

French singer Christine and the

Queens' sophomore album is a pop

escapade, with addictive songs like

"Comme si," ''Girlfriend," ''Goya

Soda" and "Feels so good" worth lis-

tening again, again and again.

10. Madisen Ward &
the Mama Bear, "The
Radio Winners"

Harmonizing with family mem-

bers — done correctly — can feel

like an out-of-body experience. The

mother-and-son duo Madisen Ward

& the Mama Bear know how to do

just that, and their latest EP, "The

Radio Winners," proves it.

AP's top 2018 albums: 
Janelle Monae, Kacey Musgraves, J Cole

AP Photo 

This combination photo of album covers shows, top row from
 left, “Dirty Computer” by Janelle Monae, released by Atlantic

Records, “Golden Hour” by Kacey Musgraves, released by M
CA Nashville, "KOD," by J. Cole, released by Dreamville/Roc

Nation/Interscope Records, “Insecure: Music from the HBO Or
iginal Series, Season 3,” performed by various artists, released

by RCA, The Kids Are Alright” by Chloe x Halle, released by 
Parkwood Entertainment/Columbia, and bottom row from left

,

“Everything Is Love” by The Carters, also released by Parkw
ood Entertainment/Columbia, “Honey," by Robyn, released b

y

Konichiwa/Interscope, "Sweetener," by Ariana Grande and re
leased by Republic, "Chris," by Christine and the Queens, re

-

leased by Music Because, and "The Radio Winners," by Madisen Ward and the Mama Bear released by Glassnote. 

NEW YORK (AP) — The top 10 songs of the

year by Associated Press Music Editor Mesfin

Fekadu.
1. Nicky Jam and J Balvin, "X'': Nicky Jam and

J Balvin's "X'' is not just the Latin song of the year

— it is SIMPLY THE SONG OF THE YEAR. A

year after the uber-successful "Despacito," comes

"X'' — a fusion of Latin, reggae and dancehall

sounds and the perfect song to listen to while get-

ting ready to go out, at a club or even while you're

cleaning or cooking. "X'' is addictive and the beat

will move your bones, even if you're not trying

to move. Just don't fight the feeling.

2. Toni Braxton, "Long as I Live": Toni Brax-

ton's R&B classics from the 90's and 2000's still

sound iconic today, and her latest single, "Long as

I Live," allows you to feel nostalgic, while not get-

ting stuck in the past. Toni's still got it.

3. Jussie Smollett, "Ha Ha (I Love You)": This

Quiet Storm anthem shows that while playing

Jamal Lyon on "Empire" helped make Jussie

Smollett famous, he sounds even better when

he's singing his own songs.

4. Joji, "Slow Dancing in the Dark": This

burning R&B number is unforgettable.

5. Ella Mai, "Boo'd Up": The song of the sum-

mer sounds good in the fall and winter, too.

6. Kendrick Lamar and SZA, "All the Stars":

The star of "All the Stars" may seem to be

Kendrick Lamar — and while he shines on the

song — it's really SZA's sing-a-long hook and

killer second verse that makes this "Black Pan-

ther" track one of the year's best.

7. Normani and Khalid, "Love Lies": With all

of the Fifth Harmony singers going solo, Nor-

mani is the one to look out for. The proof: "Love

Lies."
8. XXXTentacion, "SAD!": So many rappers

died young this year, and it's sad to see so much

talent not live up to its full potential. XXXTenta-

cion's "SAD!" was already a hit before he died,

but after his death, the song, and his music, took

on new life.
9. Drake, "In My Feelings": Don't front — this

is your jam, too! Hey, Keke!

10.  Lykke Li, "Sex Money Feelings Die": Hit

play, and dance.
Honorable mention: Zedd, Maren Morris and

Grey, "The Middle"; Cardi B featuring Bad

Bunny and J Balvin, "I Like It"; Jorja Smith, "Blue

Lights"; Dan + Shay, "Tequila"; Lauren Daigle,

"You Say"; Ty Dolla $ign, Khalid and 6LACK,

"OTW"; John Mayer, "New Light"; Janelle

Monae, "Pynk."

AP names
Nicky Jam
and J
Balvin's 'X'
its top song
of 2018

AP Photo 

ABOVE LEFT: Nicky Jam, left, and J
Balvin perform "X (Equis)" at the Bill-
board Latin Music Awards in Las Vegas. 
ABOVE RIGHT: Singer Toni Braxton
arrives at the world premiere of "Beauty
and the Beast" in Los Angeles.

The Trading Post
(Targeted Market Coverage)

Open Rate $13.90/column inch

Pickup Rate $4.40/column inch

Average circulation per publisher’s records, 12/01/2015.  
Distributed free on Tuesday to 15,000 non-subscriber households.  

Your advertisement can reach a majority of households in  
Ward, Renville, McHenry, and Burke counties, portions of Bottineau, 
Mountrail, Divide, Rolette, and McLean counties, plus free standing  

distribution at convenient locations throuhgout the area.

The Pierce County Tribune
Open Rate $9.25/column inch

Pickup Rate $4.40/column inch

Average ciruclation per publisher’s records, 12/1/2017. 
Delivered on Saturday’s to 2,200 subscirber households.

Your advertisement can reach a majority of households in Rugby and Pierce 
County Area.

Centennial Farms & Ranches
Centennial Farms & Ranches of North Dakota explores the legacy of  

100-plus year old farms, their founding, challenges and accomplishments 
as they passed through their generations and through numerous decades of 
changes in agriculture and in society. The stories of these farms and those 
who worked and maintained them is a reflection of the evolution of rural 

communities and farming life -- achievement and setbacks -- over the course 
of a century of tremendous demographic, market and social change.
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2019 Special Sections

January
Year in Review

Special editorial section featuring top local 
and regional stories of the year with advertisers 

placed around the outer edges of the pages 
in chronological order when their businesses 

began. Published January 1, 2015.

Inside AG
An agricultural publication featuring a look 
into all aspects of farming and ranching in 

northwestern North Dakota

Magic Minot Coupon Book
Money saving coupons distributed by the Minot 

CVB in relocation packets and to Canadian 
shoppers at trade shows.

Minot Area Chamber of Commerce Map
Official Chamber City Map showing points of 

interest and City growth

Readers’ Choice Tab
Nominated winners will be announced in this 

new year special.

February
Inspire Health Magazine

A quarterly publication empowering natural 
living.

March
Inside Ag

An agricultural publication featuring a look 
into all aspects of farming and ranching in 

northwestern North Dakota.

Golf Guide
A guide to area golf courses.

March Madness
The Minot Daily News will publish the NCAA 

Men’s Basketball Brackets 3 consecutive 
Monday’s during the 2015 March Madness 

Playoffs.

Senior Scene
A special section that features nutrition & 

fitness columns, a “Remember When” column 
and special features on interesting area seniors. 

Plus, a calendar of events! Tabloid design 
specifically for Seniors. 

April
Progress

These 4 weekly editions highlight the constant 
growth of northwestern North Dakota.

Destination Minot
This special booklet provides entertainment 

schedules for our region and ideas to keeo you 
busy all summer long; it is distributed to hotels, 
restaurants, tourist attractions, and the Minot 

Convetnion and Visitors Burea.

Inside Ag

Inspire Health Magazine

May
Big Summer Event Tab

A publication offering great savings and reader 
contest to win prizes.

Inside Ag

June
State Fair Tab (Statewide)

This tabloid is distributed to over 200,000 
households in North Dakota encouraging them 
to experience the North Dakota State Fair and 

all its great entertainment.

Senior Scene

Inside Energy
An inside peak into all forms of eneryg and 

what it means to the region

July
Inside Ag

Eatery Guide
Section containing menus from select area 

restaurants.

August
Football Tab

Covers area university and high school football, 
providing scheduels, player capsules and 

highlights on over 40 football teams. 
 

Inspire Health Magazine

September
Hometown

This full color magazine shares stories and 
highlights of area townspeople, businesses and 
organizations. A great local keepsake to save for 

many years.
 

Senior Expo Events 

Senior Scene

October
Bridal Guide 

Forever A Bride’s Resource 
 

Inside Ag

November
Inside Energy

An inside peak into all forms of energy and 
what it means to the region.

Readers’ choice Ballot

Pulse
Highlights area medical facilities with a detailed 

look into up and coming procedures and 
physicians in our area.

Inspire Health Magazine

Thanksgiving Day Wrap
The much anticipated Thanksgiving Day 

paper includes this full color section which is 
‘wrapped’ around a bundle of local store flyers 

promoting ‘Black Friday’.

December
Senior Scene

Christmas Wrapping Paper
Full page ad with a full color custom designed 

Christmas wrap on the other side.

Christmas Day Wrap
To Christmas Day paper includes thsi full color 
section which is ‘wrapped’ around a bundle of 

local store flyers.
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a.	 Contract and approved credit application required to earn 
other than open rate

b.	 Display advertising accepted on a cash with order basis until 
credit has been approved. VISA/MC/Discover accepted.

c.	 Advertising agencies which place advertisements for and 
receive stateemtns for their customers are acting as agents for 
the customer

d.	 The Minot Daily News does not accept brokered advertising.

e.	 The Minot Daily News will not extend credit for advertising 
orders or space reservation that claim sequential liability.

f.	 All advertising credit balances must be taken in-kind (i.e., 
through additional advertising) and must be taken within one 
year.

g.	 Placeement for and advertising constitutes a specific 
representation by the advertiser of the advertiser’s solvency, and 
that such advertising will be paid in full in keeping with the 
Minot Daily News’ credit policy.

h.	 The advertiser and/or advertising agency agrees to defend 
and indemnify the publisehr against any and all liability, loss 
or expenses arising from claims of libel, unfair competition, 
unfair trade practices, infringement of trademarks, copyrights, 
trade names, patents or proprietary rights or violation of rights 
of privacy resulting from the publication of the advertiser’s 
advertisement. Int he event of a suit to effect payment of this 
account, the jurisdiction will be the Ward County Court, state 
of North Dakota. If judgement is entered against advertiser, 
actual attorney fees and court cost will be charged. 

Terms and Conditions

Policy

a.	 The Minot Daily News reserves the right to refuse any 
advertising submitted for publication, including addition of 
the words “Paid Advertisement” above any advertisement set to 
resemble news matter.

b.	 Publisher reserves the right to change advertising rates 
at any time. Contract advertisers will be given notice in 
writing 30 days prior and all contracts are accepted subject 
to this reservation. If such revisions are not acceptable to the 
advertiser, the advertiser shall have the right to re-sign or 
terminate the contract upon the date of change, by writing the 
newspaper upon notice of change.

c.	 Rates appearing in this publication are net rates, except where 
otherwise noted.

d.	 Charges to an account are due and payable on the 15th of the 
month following the publication.

e.	 Political and cause advertising must be prepaid at the political 
rate for candidates and events relation only to the Minot Daily 
News market; open rate for all others. Ads must conform 
to all related laws and must be submitted one week prior to 
publication for approval.

f.	 All going-out-of business advertising and temporary business 
advertising (Christmas tree sales, income tax services, fireworks, 
etc.) must be prepaid.

g.	 The Minot Daily News’ liability shall at no time in any 
way exceed the cost of the space involved. Any error in any 
advertisement should be reported immediately as the Minot 
Daily News’ liability is limited to first insertion, and ceases 
completely if not reported within five days of the publication 
date. The publisher shall not be liable for slight changes 
or typographical errors that do not lessen the value of an 
advertisement. The publisher’s liability for other errors is 
strictly limited to publication of the advertisement in any 
subsequent issue or the refund of any monies paid for the 
advertisement. The Minot Daily News will provide a letter 
of correction specifying any error in an insertion. For non-
insertion of any advertisement beyond the amount that may 
have been pre-paid for such advertisement.

h.	 Dates and times for cancellation of advertisements are the same 
as the deadlines for placing advertisements. If time permits, 
emergency cancellation of advertisements past deadlines will be 
accommodated for a 50% charge of advertisement cost.

i.	 Every effore will be made to meet reasonable position requests. 
Failure to meet poistion requests will not constitute cause for 
adjustement, refund or return.

j.	 If deadline is met, a proof will be issued for most ads for 
error correction. Extensive changes or revision may result in 
composition charges.

k.	 All advertisements will be billed in column inches with quarter 
ince minimum graduations.

l.	 Every effort will be made to return photographs or other 
materials furnished by advertisers upon their request, but the 
Minot Daily News cannot be held responsible in case of loss or 
damage.

m.	 All property rights to any advertisement produced by the 
Minot Daily News are the property of the Minot Daily News.

Official Newspaper of Ward County, published by 
The MInot Daily News, Inc., at 301 Foruth Street 
Southest, Minot, ND

Established 1884. Entered as second class matter 
at Post Office, Minot, ND, under Act of Congress of 
March 3, 1879. Member, Audit Bureau of Circulations.

Member Associated Press, whcih is entitled exclusively to the use for republication of all the local 
news printed in this newspaper as well as all Associated Press news dispatches.


