CELEBRATING

WEEK

I I E - 4-7 March, 2019

icant data solutions Grand Hyatt Singapore

YEARS

Data- Supporting Product Line Management

M. Williams, P. Stephenson, R. Giraud-Saunders, K. White, M. Skypala / OATS

Which market or country to concentrate on?

OATS provides industry leading insights through combining OEM specification data and research with lubricant product specifications and recommendations and OEM equipment production and sales

data. Using sophisticated data analytics techniques, OATS can show trends and market potential estimates, provide product portfolio recommendations and build optimization models.
How OATS can help:

¢ Reduce/improve product line such as base oils, inventory, pack size, viscosity, oil specification, at depot storage (By Region).
** Reduce costs, overheads, dead and slow-moving stock, drum costs etc.
¢ Help to see which products give the best coverage for your market.

A snapshot of INDIA and EUROPE

We provided an analytical insight for the engine oil specification requirements across Europe and India vehicle parc for Cars and Vans (LCVs) that are available in the OATS lubrication databases.

This Analysis can enhance the customer’s business and work as a guideline to infer better decision making.
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Tab 1.1. For the 15 year period from 2002 to 2017, API SG appears to be the dominant specification. Coee
Tab 1.2 From around 2005 API SG started to decrease. This decrease becomes noticeable from 2010 when API — S e
SL, SM, SN became the dominant specifications see Tab 1.3. T —
This shows that changes are taking place in India. f‘
Is India catching up with the trend in Europe? This trend indicates oil companies should ensure that their
specifications are suitable for the more modern engines.
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It is not just a change in the viscosity demand but it is a oil will increase.

change in the quality of the base oil too. Low viscosity
comes with increased oil quality and more severe engine  ** In Europe it is essential to have OEM specifications to maintain or gain market share.

- oil specifications.
' Tab 5-6. Low viscosity oil is not the whole story. It will ¢ The European oils market driven by OEMs is the reflection of the engine oil technology

L depend on what the OEM specifies, and thus will which will also happen in India.
- s s S o determine the base oils to consider in the final formulation.

Which OEMs? e Tab 7. INDIA e Tab 8. EUROPE
Tab 7. shows the current state of the most popular oil specification in India and TR
compared to Tab 8 ,which shows the trend in Europe as being OEM driven. o
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“* Diesel powered engines in India are still at a low percentage and may change going forward. Indiais - -- — N 1111
some years behind Europe and could probably miss the Diesel revolution, in Passenger Cars, due to - - e
recent negative publicity. Tab 9. shows some of the oil specifications used in vehicles. 1 1
¢ Tab 10. Our data shows the oil change intervals trend in India is fairly static, at circa 15000km with N I I I N I D B B N BN B BN 1l
some OEMs with increased oil service regimes. e e
¢ In India, API SG decreases and replaced with API SL, SM, SN.
¢ Trend indicates that oil companies should move away from older oil specifications as more modern engines enter the Indian market.
¢ Low viscosities are common in Europe and slowly appearing into the Indian market.
¢ In Europe it is essential to have OEM specifications to maintain or gain market share.
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** Diesel powered engines in India are still at a low percentage.
¢ The oil change intervals trend in India is fairly static at circa 15000km.
Using this type of modelling can help oil and additive companies to formulate lubricants and additive packages for their markets. This will help the drive to reduce unwanted stock and reduce costs.



