
Professional Branding  
Sarah E. Gray, DNP, RN, NEA-BC, CEN, FAEN  

Senior Vice President Nursing Impact 
Sarah.Gray@ana.org 

 
 

 

 

Identify your core values 

Name the population you serve 

Set your vision 

Plan how you will achieve your vision (mission) 

Identify activities that align with our mission 

Review, revise, and refine your mission statement 

Enlist others to help you accomplish your mission 

 

 

 

 

 

 

 

 

 

 

 

 


