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Your brand is essentially what you are known for, what you mean to people, what people can
expect when they interact with you.

Values: represent
an individual's
highest priorities
and deep driving
forces

' Identify your core values
|
/I . Name the population you serve
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Set your vision

Vision statement:
defines what you
want to become

Plan how you will achieve your vision (mission)
Identify activities that align with our mission

Mission: defines
who you are and
your unigue

purpose or plan

Review, revise, and refine your mission statement

Enlist others to help you accomplish your mission

FINISH THESE SENTENCES
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MISSION STATEMENT

Action Population Contribution Impact
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professional career goals

- dreams or aspirations in nursing
: - what role they want but don't have yet
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- ideas they have




