


In this session… 
•  Why and how to fit these two together… perfectly. 
•  If someone else hasn’t done it, you can’t either. 
•  Step-by-Step guide to perfect copy for your book blurb 

and back cover. 
•  How to test and tweak your copy. 
•  And more! 

Book Blurbs & Back Covers 



How book blurbs and back covers fit together: 
“Book Blurb” is a “catch all” term for: 
•  Amazon descriptions 
•  Listing description  
•  Central paragraph(s) for Press Release, Sales Page, etc. 
•  The KEY must-get-it-right spot for copy and anchors 

all other copy for your book marketing 

Your Cohesive Message 



A Back Cover is self-explanatory… 
•  You do need back cover copy even if you “only” have a 

Kindle book. (You will use it in other places.) 
•  Essential for any print book, journal, coloring book… 
•  In short, the back cover copy is a longer version of the 

book blurb—and they should be in perfect sync 

Your Cohesive Message 



Therefore… A Cohesive (written) Message is KEY to 
your POWERFUL and FANTASTIC book blurb, back 
cover and literally every other piece of copy you will 
create for your book. 

Get this step done right and the  
other copy you write  

will be easy! 

Your Cohesive Message 



Three DON’Ts for a FANTASTIC Cohesive Message: 
1.  Do NOT get creative and show off your vocabulary 

with a bunch of synonyms and fancy descriptions. 
2.  Do NOT use long sentences or paragraphs. 
3.  Do NOT skip the basics. 

Your Cohesive Message 



Three musts for a FANTASTIC Cohesive Message: 
1.  Start with a tight & fabulous book blurb paragraph. 
2.  Build your back cover by expanding from your book 

blurb paragraph. 
3.  INCLUDE the book blurb paragraph in the back cover 

word-for-word. 

Your Cohesive Message 



The guiding principle for your cohesive message: 
•  Your #1 goal is to STAND OUT, but not to be “different.” 
–  Amazon’s “People who bought this also bought” 
–  Especially key for first-time authors 
–  Research, research, research, research, research, research…. 

It’s been done or it can’t be done! 

Your Cohesive Message 



Get ready for multiple personalities… 
•  The “how” of copywriting is to look at your book(s) or 

product(s) through the eyes of your customer. 
•  Now you see why all that research is so important, 

right? Don’t worry, we’ll go through it step-by-
step. 

Your Cohesive Message 



The short, powerful Book Blurb Formula 
•  The very thing that gives authors an edge in 

copywriting is the SAME thing that will trip you up…
verbosity! 

•  “Above the fold” on Amazon is only 7 lines! 
•  Aim to create your entire blurb in 3 short sections. 
 

Step-By-Step Guide 



One sentence to pull them in… 
•  Must include one POWER book description word. 
•  For instance… guide, manual, expose, mystery, 

novel, journal, etc. 
–  This guide to copywriting for authors… 
–  A unique manual for authors, this new book from… 
–  Addressing deep grief, this heartfelt novel… 
–  A template for change, this exposes targeting online… 

Step-By-Step Guide: Step 1 



One sentence to pull them in… 
•  This sentence must go on to describe THREE (ideally) 

active benefits or specific payoffs to the reader: 
–  organize & de-clutter—non-fiction 
–  financial security & peace of mind—non-fiction 
–  thrilling & invigorating experience—fiction 
–  escape to another world—YA fiction 

Step-By-Step Guide: Step 1 



Step-By-Step Guide: Step 1 
One sentence to pull them in… 
•  This guide to copywriting for authors transforms 

complex marketing ideas into simple, doable and 
effective steps. 
–  A template for change, this expose uncovers dangerous, 

prevalent and strangely attractive scams authors fall prey to 
online every day.  

–  Addressing deep grief, this heartfelt novel surprisingly takes 
the reader on a journey through pain to a world of wonder 
and joy. 



Step-By-Step Guide: Step 2 
Remind them of their troubles… 
•  Describe the problem your reader faces with a 

question: 
– Have you ever felt overwhelmed by the clutter in your 

office space? 
–  Tired of half-baked stories that don’t really take you 

away from it all? 
–  Searching high and low for a simple guide to 

chiropractic alignment that isn’t in medical speak? 



Step-By-Step Guide: Steps 3, 4 & 5 
Wrap it all up in a nice bow: 
•  Identify yourself (third person and short!) then 

connect the dots between your reader’s problem and 
your book’s solution. 

•  Describe how your book is different than the other 
guys’ books in your niche. 

•  And finally bring it back around to the RESULTS your 
readers will experience by reading and applying your 
concepts. 



An example of Steps Three, Four & Five all together! 
Author and business coach, Elise Adams, takes the confusion and 
mystery out of writing copy by breaking down a systematic method that 
leaves room for authors’ creativity and fun! Most copywriting training is 
full of jargon and complicated psychology, but Elise has taken the 
strengths authors already have and transferred these skills into simple, 
doable and effective copy writing techniques any writer can learn.  With 
helpful outlines and examples, this guide puts Elise’s results-driven 
methods into the palm of your hand, empowering you to share your e-
books, print books and other items with a wider audience than ever 
before. 

Step-By-Step Guide 



1.  A “seller” sentence with a book descriptor word and three 
effects/benefits/payoffs for your readers. (one. sentence!) 

2.  A “remind them of their problem” sentence (often an open-
ended question!) 

3.  Introduce author, then connect the dots— a three-sentence 
paragraph at most for steps 3, 4 & 5! 

4.  Include how your book is DIFFERENT by comparing to others 
in your niche. (Name the niche, not other book titles.) 

5.  Bring it back around to benefits… describe the experience 
the reader will have as a RESULT of reading your book. 

Step-By-Step Guide 



A word about book blurbs for fiction 
•  The formula WILL work for fiction books, however... 
•  There is a lot more room for creativity and to share a 

sense of the book’s flow, tone etc. in a fiction blurb. 
•  For first-time fiction authors, create a blurb that 

includes something personal, intriguing and 
qualifying about you since your work isn’t yet well 
known. 

 

Step-By-Step Guide 



From book blurb to AWESOME back cover: 
•  Here’s where the magic happens… 
•  If you’ve written a FANTASTIC book blurb, your back 

cover is already nearly complete.  
Watch out… A Ninja super-move is coming up! 

Step-By-Step Guide 



Elements of a back cover: 
•  The book blurb, plus… 
•  A short author bio, plus… 
•  A short testimonial, and… 
•  Technical items—ISBN, Publisher Imprint, etc. 

Step-By-Step Guide 



Optional Elements of a back cover: 
•  Author photo 
•  More than one testimonial 
•  A quote from inside the book that highlights your 

writing and the core message of the book 
 

Step-By-Step Guide 



AWESOME Back Cover Formula: 
1.  Copy your book blurb into a new file. 
2.  Place your author bio beneath the book blurb.

(Coming up in Session 5!) 
3.  Insert a key testimonial from one of your beta 

readers or a quote from the book above the book 
blurb. 

 

Step-By-Step Guide 



Now what? Testing your blurb and cover is essential! 
•  Take your book blurb to at least 10 people in your 

TARGET audience. 
•  Get CREATIVE. (send via email or ask folks at an event) 
•  DON’T use your beta readers or friends! You won’t get 

what you need from folks close to you who are already 
familiar with your message! 

Test & Tweak 



3 questions for your blurb testers/readers: 
1.  What is this book about? 
2.  What will you get out of this book? 
3.  Would you read this book? 
If you take this step SERIOUSLY, your success out-of-the-

gate with your book will be measurably greater! 

Test & Tweak 



Tweaking does not necessarily mean rewriting 
•  Combine all the feedback you get from your blurb 

readers. 
•  Look for common themes. 
•  Don’t worry if they “see” something different than you 

intended UNLESS it’s unattractive and turns them off. 

Test & Tweak 



Tweaking ABC’s 
A.  Negative feedback? Follow up and ask for more 

details about why your reader was confused or 
turned off. 

B.  Change emotion and problem descriptions if your 
first draft isn’t clear to your readers. 

C.  If you get a LOT of confusion, rewrite, re-work and re-
test until your blurb is FANTASTIC! 

Test & Tweak 



Shhhhhh… 
The truth is, the formula isn’t NEARLY as important as the 

principle of writing a blurb and back cover that are 
speaking to your audience, your niche and your readers! 
If you have a weird & sassy audience, by all means…

break all the rules! 
No matter what DON’T skip TESTING & TWEAKING! 

Test & Tweak Secrets 



•  Get on Amazon.com or go to a bookstore… Read book 
blurbs and back covers in your niche, targeting your 
audience.  

•  Follow the Step-By-Step Formula to write your own book 
blurb. 

•  Step AWAY from your written Blurb BEFORE editing it or 
rewriting. 

•  Test & Tweak, Test & Tweak, Test & Tweak, Test &… 

Session 2 Homework 



…one Book and 
one Pen 

can CHANGE the WORLD! 
~Malala Yousafzai 

 

Ready. Set. Go! 


