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CONVERSE REINTRODUCES THE PRO LEATHER ‘76  
 

Celebrating 40 Years Since Its Introduction, the Updated Pro Leather is a Contemporary 

Take on an Iconic Court Silhouette Enhanced with Nike Technology 
 
BOSTON, MASS. (October 24, 2016) – Celebrating 40 years since the Pro Leather’s 
introduction, this fall Converse will release the Pro Leather ’76 – a contemporary upgrade to 

the heritage court silhouette. The release will consist of three drops that reintroduces the icon in 
its purest form, featuring the simplicity of the classic look upgraded with superior Nike comfort 
technology made for today’s influencers of street style. 
 

The Pro Leather ‘76 collection delivers innovative features including a Nike Lunarlon sockliner 

and a contemporary shape. The new model features improved comfort for on-the-go lifestyles 

as well as a sleek, modern silhouette that honors the original icon’s style and attitude.  

 

 

 
“The updated Pro Leather ’76 is our latest release that honors the DNA of the original icon while 

also delivering more comfort and a contemporary style,” said Bryan Cioffi, Vice 

President/Creative Director of Converse Global Footwear. “By introducing innovative Nike 

technology to a timeless classic, we’ve breathed new life into the iconic court silhouette and 

made it available for a new generation of young consumers to fall in love with.” 
 
The first release of the Converse Pro Leather ’76 collection will be available in Triple Black or 
Triple White for a SRP of $70 (Ox) USD and $75 (Mid) USD starting October 24, 2016 at 
Converse retail stores, Converse.com, and select retailers worldwide.   

  
 
 
 
 



ABOUT CONVERSE 

 
Converse Inc., based in Boston, Massachusetts, is a wholly owned subsidiary of NIKE, Inc. 
Established in 1908, the Converse brand has built a reputation as “America’s Original Sports 
Company”™ and has been associated with a rich heritage of legendary shoes  such as the 
Chuck Taylor® All Star® shoe, the Jack Purcell® shoe and the One Star® shoe. Today, 
Converse offers a diverse portfolio including lifestyle men's, women's and children’s footwear, 
apparel and accessories and is sold globally by retailers in over 160 countries. For more 
information, visit media.converse.com and follow @converse. 
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