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Since 2010, the Nike Community Impact Fund 
of The Oregon Community Foundation has 
awarded 300 grants totaling over $3.2 million 
to organizations in Portland, Oregon and SW 
Washington to create strong communities where 
physical activity, play and sport are a highly  
valued part of everyday life.

Each year our employee-led grant selection 
committee awards up to $550,000 in grants to 
local nonprofits and schools. 

“Nike is thrilled to collaborate with organizations 
that are dedicated to improving the health and 
vitality of our kids and communities,” says Kathy 
Webb, Community Impact Manager for Nike.  
“Our focus on removing barriers to activity for young 
people is creating new possibilities for them and 
their neighborhoods.” 

Research shows that active kids do better. They 
score up to 40% higher on tests and are 15% more 
likely to go to college. They also have better school 
attendance and behavior, increased concentration, 
healthier eating habits and a stronger sense of self 
than inactive kids. This is why 80% of the NCIF 
grants are awarded to projects that deliver impact 
through the lens of sport and physical activity. 

The other grant recipients are selected based on 
their focus for solving community challenges through 
innovative, community-based solutions.  

THE NIKE COMMUNITY 
IMPACT FUND BENEFITS 
COMMUNITIES WHERE 
OUR EMPLOYEES LIVE, 
WORK AND PLAY.

“Nike is thrilled to collaborate 
with organizations that are 
dedicated to improving the 
health and vitality of our kids 
and communities.”

Kathy Webb
Manager, Global Community Impact 

NIKE, Inc.
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TOTAL IMPACT TO DATE
Since 2010, NCIF has awarded 300 grants totaling over $3.2 million to organizations in Multnomah, Clackamas, Washington, Yamhill and Columbia counties 
in Oregon, and Clark County in SW Washington to create strong communities where physical activity, play and sport are a highly valued part of everyday life.

660,290
PEOPLE  IMPACTED

$3.2 MILLION
CASH GRANTS AWARDED

6
COUNTIES REACHED

300
ORGANIZATIONS SERVED

MULTNOMAH
WASHINGTON

YAMHILL CLACKAMAS

CLARK

COLUMBIA
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NCIF is proud to support organizations with transformational social and sport-related missions.
STORIES OF IMPACT

COMMUNITY 
CYCLING  
CENTER

NEW  
AVENUES 
FOR YOUTH

MADISON 
HIGH  
SCHOOL

URBAN 
GLEANERS
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Community Cycling Center is on a mission to 
help build a vibrant community where people of 
all backgrounds have access to bicycles to stay 
healthy and connected regardless of income, 
education or background.

Community Cycling Center’s Bike Camps are a 
sight to behold. Kids ages 8 to 14 — some who’ve 
never ridden but are eager to learn, others who’ve 
just moved to Portland from across the globe — get 
instruction on bicycle safety, pedal their way to food 
carts and take bike repair classes. 
 
“The goal isn’t to make them the most amazing bike 
riders or racers,” says Development Manager Lillian 
Karabaic. “The bikes are meant to connect them with 
their community. It’s a way to have conversations 

about their neighborhood, talk to people they 
wouldn’t otherwise meet and gain access to a  
healthy and safe way to get around.”  
 
Each summer, 600 students attend the week-long 
day camp, riding around the city with two instructors 
and 12 other kids. “We provide as many scholarships 
as possible to students who don’t have resources 
otherwise,” says Karabaic, “and Nike has been 
generous in helping us reach our target communities.”
 

Nike has funded more than 70 bike camp 
scholarships, including offsite camps in low-
income communities where Community Cycling 
Center conducts free bike repair on a weekly basis 
in the spring and summer. “In the New Columbia 

neighborhood there is a housing community where 
27 languages are spoken among 800 residents and 
more than half of the residents are under age 18,” 
says Karabaic. “It’s one of the best places we can 
be for helping people from so many corners of the 
world connect with their new community and address 
inequities in access to physical activity. Nike has 
really helped us expand our work there.” 

Nike has also funded Community Cycling Center’s 
Bike Club, where middle schoolers meet weekly 
to ride around together, learn bike safety and use 
the bike as a tool to talk about “their spark, their 
passions,” says Karabaic. After completing the 
program, the kids earn a bike, light, lock, tire levers, 
patch kit and helmet — “everything they need to 
commute by bike,” along with the knowledge to ride 
safely and the confidence to share their new skills 
with their community. 

COMMUNITY 
CYCLING CENTER

“Nike has really helped us 
expand our work...”
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New Avenues for Youth provides homeless youth with 
opportunities to develop their creative talents and 
job skills through a variety of programs including 
the INKubator Project, a design-mentorship of New 
Avenue’s social-purpose screen-printing business, INK. 

“INK is busting at the seams,” says New Avenues 
Director of Development Jessica Elkan. “The Portland 
community has really responded to our social 
mission, quality and competitive pricing.”

INK began 12 years ago, when Nike donated screen-
printing equipment to New Avenues to get the 

program up and running. And with the NCIF grant, 
a new era has launched with the INKubator Project. 
Instead of simply printing other people’s designs, 
the youth served by New Avenues are able to attend 
free graphic design classes at the INKubator, many 

of which pair them with design mentors from notable 
agencies like AKQA, Nemo and Ziba. “They can just 
attend a design workshop if that’s what they want, 

but those who might be interested in a design career 
can hone their skills further and build a personal 
brand,” says Elkan.
 
“The grant from Nike has allowed us to pilot this 
graphic design mentorship and a career pathway 
for youth—that’s the power of local grant making. 
Nike believed in the project, and in less than a year 
we were able to seed an idea that is now getting 
national attention and creating a way for youth to 
earn a paycheck.” The grant has also inspired other 
organizations to take notice, resulting in in-kind 
contributions to INKubator. 
 

NEW AVENUES 
FOR YOUTH

“The grant from Nike has 
allowed us to pilot this graphic 
design mentorship – and a 
career pathway for youth.”
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Madison High School’s girls basketball program is 
creating a positive, inclusive culture that promotes 
health, fitness and teamwork – on and off season –  
for young women who would not otherwise have  
the opportunity.

With its 2016 NCIF grant, Madison High School’s 
girls basketball coach Joshua Green has given his 
team the opportunity to improve their game year-
round, providing the greater student body training 
opportunities and access to equipment during  
open-gym hours and in the off season. 

“It’s not just an opportunity to learn basketball, it’s 
about having conversations around the importance 
of academics to keep the girls eligible to try out for 
the team,” says Green. “I get attendance and grade 

reports; a lot of our girls don’t realize that if their 
grades fall in the spring, they won’t be eligible to try 
out next fall.”

Grade school and middle school students are also 
invited to use the facilities, to get them motivated 
about high school in positive ways, rather than being 
intimidated by the unknown. 

Madison High School is a diverse community that 
Green believes will take full advantage of open-
gym hours, and “where we can help keep them 
heathy and making good choices throughout the 
school year,” he says. “It’s a great feeling to work 
in an environment where you know you’re making 
an impact.” 

MADISON 
HIGH SCHOOL

“It’s a great feeling to work 
in an environment where 
you know you’re making 
an impact.”
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Urban Gleaners alleviates hunger by collecting 
edible food that would otherwise be thrown  
away and delivering it to those in need.

“Forty percent of food in the U.S. is thrown 
away—massive amounts,” says Urban Gleaners’ 
Executive Director, Tracy Oseran. “It isn’t an issue 
of shortage; it’s a distribution problem. We need  
to get food to the people who need it.” 

Every day, all over Portland, 45 Urban Gleaner 
volunteers pick up food and redistribute it to 

families who would otherwise go hungry. They 
collect it from grocery stores, hotels, farmers 
markets and event sites—55,000 pounds of  
food each month.

About 75% of the food collected goes to children 
and families and is distributed weekly through 
Urban Gleaners’ Food to Schools program. The rest 
is delivered in subsidized housing communities. For 
kids, hunger can result in poor concentration, low test 
scores and an inability to be physically active. With the 
NCIF grant, Urban Gleaners has been able to expand its 

reach from 17 schools to 23. “So many kids live below 
the poverty line and don’t have enough to eat at home,” 
says Oseran. “Thanks to Nike we continue to make a 
dent in the problem.”

All told, Urban Gleaners delivers nutritious food 
to about 4,000 people each week from a wide 
array of partners that include Dave’s Killer Bread, 
Odwalla, New Seasons, The Portland Trailblazers, 
Zupan’s and many more. “We’re thrilled to have 
so much quality food at our disposal, and to be 
adding more whenever we can,” says Oseran.  
“It’s really an endless need.”

URBAN 
GLEANERS

“Thanks to Nike we continue to 
make a dent in the problem.”
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2015 – 2016 GRANT RECIPIENTS 

Astor Parent, Teacher, Student Organization

Beaverton Education Foundation

Bike for Humanity PDX

Bridgeport Elementary School

Camp Fire Columbia

Cascadia School

Central City Concern

Circus Project

Community Cycling Center

Educational Opportunities for Children & Families

Edwards Volunteer Organization  

(Edwards Center Inc.)

Forward Stride

Girls Inc. of the Pacific Northwest

Girls on the Run Portland Metro

Harper’s Playground

Hillsboro Online Academy

HomePlate Youth Services, Inc.

Imagine Possibilities

Kukatonon Children’s African Dance Troupe

Madison High School

Mobility Impaired Golf Association

MS Yoga Program Support

Native Wellness Institute

Northwest Dance Project

Northwest Outward Bound School

Parents and Teachers for McKinley

Portland After-School Tennis & Education, Inc.

REAP, Inc.

Reedville Elementary School

Rose City Hockey Club

Terra Linda PTC

The Children’s Course, Inc./ 
The First Tee of Greater Portland

The Salvation Army, Cascade Division

Tucker Maxon School

VeloHealth, Inc.

Witch Hazel Elementary

YWCA of Greater Portland

Chess for Success

Ecumenical Ministries of Oregon

Friends of the Children – Portland

Marathon Scholars

McMinnville School District #40

Metzger Elementary School

Multnomah Education Service District

My Voice Music

Northwest Earth Institute

Pathfinders of Oregon

p:ear

Raphael House of Portland

Regional Arts & Culture Council

SAFE of Columbia County

Urban Gleaners

Youth Villages, Inc. 

$425,000 FOR 37 SPORT-RELATED PROGRAMS $125,000 FOR 16 COMMUNITY PROGRAMS
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http://www.pps.k12.or.us/schools/astor/397.htm
http://beavertonedfoundation.org
http://b4hpdx.org
http://bridgeport.ttsdschools.org/pages/bridgeport_elementary
http://campfirecolumbia.org
http://cascadiaschool.org
http://www.centralcityconcern.org
http://www.thecircusproject.org
http://www.communitycyclingcenter.org
http://www.eocfwa.org
http://www.edwardscenter.org
http://www.edwardscenter.org
http://forwardstride.org
http://girlsincpnw.org
http://www.girlsontherunpdx.org
http://harpersplayground.org
http://hillonlineacademy.org
http://www.homeplateyouth.org
http://www.imaginepossibilities.net/wordpress/
http://www.kukatonon.org
http://www.pps.k12.or.us/schools/madison/
http://www.migolf.org
http://www.msyogaprogram.org
http://www.nativewellness.com
http://nwdanceproject.org
http://www.nwobs.org
http://www.facebook.com/McKinleyPTM/
http://www.pastande.org
http://www.reapusa.org
http://schools.hsd.k12.or.us/reedville/Home/tabid/729/Default.aspx
http://www.rosecityhockeyclub.com
http://www.terralindaptc.org
http://www.thefirstteegreaterportland.org/club/scripts/public/public.asp
http://www.thefirstteegreaterportland.org/club/scripts/public/public.asp
http://www.cascade.salvationarmy.org
http://www.tuckermaxon.org
http://www.velohealth.org
http://www.ywcapdx.org
http://www.chessforsuccess.org
http://www.emoregon.org
http://www.friendspdx.org
http://marathonscholars.org
http://www.msd.k12.or.us
http://metzger.ttsdschools.org/pages/metzger_elementary
http://www.mesd.k12.or.us
http://myvoicemusic.org
http://www.nwei.org
http://www.pathfindersoforegon.com
http://pearmentor.org
http://raphaelhouse.com
http://www.racc.org
http://www.safeofcolumbiacounty.org
http://urbangleaners.org
http://www.youthvillages.org/where-we-serve/oregon.aspx


Nike employees who serve on the Nike  
Community Impact Fund Committee (NCIF) 
are major contributors to NCIF’s success.

THE PROCESS
Every year, 15 Nike employees commit nearly 50 
hours each to help determine where to grant NCIF 
funds. In partnership with The Oregon Community 
Foundation (OCF), the NCIF Committee reviews every 
application, rating them based on an objective list 
of criteria. The Committee then comes together for 
an active, thoughtful discussion on the applicants, 
resulting in a final list of grant recipients.

Many NCIF Committee members find the experience so 
inspiring that they continue to give back by volunteering 
at organizations they learned about during the process.

“I was surprised by how much the community relies 
on Nike and other donations for much needed 
programming,” says Missy Moss, Nike Athletic 
Centers General Manager. “This experience has 
personally touched me in a way where I want to 
continue to give back and be a resource.” 

THE PARTICIPANTS
The NCIF Committee is a group of employees from 
different backgrounds representing various functions 
across the company, which allows for a rich dialogue 
and diverse portfolio of grant winners.

“Working on the NCIF Committee has given 
me a different outlook and shown me how 
interconnected Nike is to our local community  
and the organizations we are supporting to make 
our backyard better,” says Amy Hetherington, 
Buyer/Merchandiser, Athletic Sports Marketing.  
“I can now see how one person or group of people 
can make change in this world.”

“I’ve never had 
such fun—
debating how to 
invest funds for 
good causes. This 
is an experience 
that will be kept 
in the files of 
greatest teams and 
projects from my 
Nike career.” 
Mark Orphanides
Program Manager,
Global Waste & Diversion 
NIKE, Inc.

EMPLOYEES MAKE THE DIFFERENCE
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THE OREGON 
COMMUNITY 
FOUNDATION 

PARTNERS

MICHAEL ACHTERMAN 
Lead Program Associate for Grants

DIANE REDD 
Coordinator for NCIF

MEGAN SCHUMAKER 
Senior Program Officer

KIM WHITNEY 
Program Associate for Grants

COMMITTEE MEMBERS & PARTNERS
LORI COLBERT 
Protection Manager, 
North America Brand Protection

MICHAEL DOHERTY 
Senior Creative Director,  
Global Brand Presentation

JENNIFER GRAY 
Process Specialist Manager, 
North America Customer Service

AMY HETHERINGTON 
Buyer/Merchandiser,  
Athletic Sports Marketing

TYLER HOGAN 
Global Legal Liaison, 
Design Operations 

KEYANUS JACOBO 
Executive Assistant,  
Government & Public Affairs

TONI MANNING 
Director, Specialty & Territory Accounts

SHAUNCEY MASHIA 
Global Community Manager,  
Jordan Brand

DONNA MORROW 
VP, Global Category Equipment

MISSY MOSS 
General Manager, Nike Athletic Centers

MARK ORPHANIDES 
Program Manager, Global Waste & Diversion

MEGHAN SIMMONS 
Wellness Manager, Human Resources

DAVID THOMAS 
Community Champion, Nike Factory Store

KATHY WEBB 
Manager, Global Community Impact

ADAM WHITE 
Strategic Account Senior Analyst,  
North America Finance

2016 NIKE 
COMMUNITY IMPACT 

FUND EMPLOYEE 
COMMITTEE

JORGE G. CASIMIRO 
Vice President,  
Global Community Impact

KATHLEEN CORNETT 
VP for Grants & Programs

Executive Sponsor:

Executive Sponsor:
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LEARN MORE

Learn more about the  
Nike Community Impact Fund of  
The Oregon Community Foundation  
or apply for an NCIF grant.

ABOUT NIKE COMMUNITY IMPACT
Nike believes in the power of sport to move the world 
and unleash human potential. However, the world 
is moving less and less, and today’s generation of 
children is the least physically active ever. That’s why 
Nike works to get kids (ages 7-12) active early and 
for life, because active kids are happier, healthier 
and more successful. Together with its employees, 
partners, consumers and athletes, Nike also supports 
important causes that strengthen communities across 
the globe. For more information, please visit  
about.nike.com/community-impact.

ABOUT THE OREGON COMMUNITY FOUNDATION
The mission of The Oregon Community Foundation 
is to improve lives for all Oregonians through the 
power of philanthropy. OCF works with individuals, 
families, businesses and organizations to create 
charitable funds to support the community causes 
they care about. OCF awards more than $90 million 
annually in grants and scholarships. For more 
information, please visit oregoncf.org/nike. 
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http://about.nike.com/pages/nike-community-impact-fund
http://www.oregoncf.org/grants-scholarships/grants/ocf-funds/nike
http://about.nike.com/community-impact
http://oregoncf.org/nike

