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Ethnographic observation guide

Access to Society journal content varies between our topics. If you have access to a magazine through a community or association membership, please check out the community diary, select an article to view, and follow the instructions in this box. If you have difficulty logging in, contact us. Observational research is successful to the extent that it meets research objectives by
capturing relevant events and participants with interests. Fortunately, there are two tools, observation manual and observation grid, that serve to follow the observer toward these goals and facilitate the process of ethnographic data collection. It's no different from the outlines that interviewers and moderators use to guide the course of in-depth interviews and group discussions.
The observation manual serves two important purposes: 1) Reminds the Observer of the key points of observation and the issues associated with each, and 2) serves as the driving force of a reflexive exercise in which the Observer can reflect his own relationship and contribution to the observed (e.g. how the observer is influenced by observations). The observation guide is an
important tool regardless of the role of the observer. For each of the five observer role*, non-participatory (off-field or on-site) and participatory (passive, participatory-observer, or full) observation – the observation guide helps maintain the observer's attention while at the same time allowing the observer to reflect the specific context associated with each site. In addition to the
observation manual, ethnographic researchers are also recommended to use an observation grid. The grid is similar to the guide because it helps remind the observer of most import events and issues; however, contrary to the manual, the observation grid is a spreadsheet or log that allows the observer to actually record (and record) observable events in a relationship with their
interests. The grid can, for example, show specific structures or research issues as column headings and specific focal points of observation as rows. In an observational study of train travel, for example, there may be three major research topics related to activity at the train station: waiting for departures, delays in departures and boarding; and important areas of observation will
be related to behavior, speeches and contextual information such as weather and general mood. Like the manual, the observation grid not only ensures that basic issues and components are captured, but also encourages the observer to reflect every aspect of his observations and identify specific paths that the observer has recorded (or influenced). *Roles &amp; Lavrakas,
2015. Applied Qualitative Research Design: Total Quality Framework Approach. New York: Guilford Press. Ethnographic methods ©, Amazon.com, Inc. or their affiliates in 1996-2015 are a research approach when you look at people in their cultural environment with the aim of producing a narrative account of that culture on theoretical grounds. We will look at it as part of this: how
the verbs made and the words used interact with each other, and what is unspoken language, symbols, rituals and common meanings that fill their worlds are a cultural work, so organizational ethnography looks at the culture of organizations. While organizational culture exists in the minds of the people who make up this organization, organizational ethnography deals with
environments where social relationships take place between actors who depend on specific goals. This culture evolves over time, contains dominant cultures and subculturals, and is subject to its own rules, services, myths and symbols. The origin of ethnographic methods the origins of ethnography have social anthropology, and in particular the work of Malinowski, who describes
the long experience of living with the South Pacific islanders of argonauts, the mystical text of the Western Pacific, and advises the anthropologist to spend at least a year in the field, learn his language and live as one of the populations he works for. It was taken over by sociology in the 1930s when the Chicago school studied perverse subculturals in Urban America during the
Great Depression. Early ethnographers were criticized, especially feminist anthropologists, for their detached attitudes, but recent adaptations of the method use it in action research, where the study population itself is involved in the desire for knowledge and meaning. Research parameters Ethnographic methods are qualitative, inductive, investigative and longitative. They get a
thick, rich description on a relatively small area. As a researcher, it is best to recursively, reflexively, in other words, observe, reflect, create a theory, and then go back to the field and test it. This testing process is essential because subjectivity is the inevitable element in a method of research in which you, the researcher, are the tool. There are a number of practical considerations
related to ethnographic methods: Time. Work takes time to complete. If you want to make ethnography one of your approaches for thesis, will you have enough time before the completion date? If it is part of a major research project, will the project carry costs? it is needed to make sure that the organization you want to observe can achieve cooperation and decide whether you
want to look at the whole organization, part of it or a section. Data collection methods and triangular triangular observation, most ethnographic research often use triangular participatory observation, with interviews and/or ordinary informal conversations. Tintrain is especially important as a stand-alone method is often not reliable. You can also get a lot of information from other
sources: emails, policy documents, meeting minutes, organization charts, reports, procedural manuals, official corporate materials such as intranets, brochures, press releases, advertisements, web pages, written documents such as annual reports. Annual staff conference and corporate events such as Christmas party, etc. Branding – logo and how it is implemented, slogan, etc.
Branding symbolism is a particularly powerful use. Site location, built environment, design, etc. Another method used is to complete a log (as part of your participant observation) that participants must complete. This may have adjusted categories as in structured observation, or the participant may need to keep a record of their experience (for example, their reaction to a training
course) or what they did. What is participant observation? Participant observation is one of the main ethnographic data collection methods. The essence of participant observation is that, as a researcher, you observe the subject of research by participating directly in action, as a member of the working population, or as a pure observer, in which case you do not participate in the
action but observe the workers at a production facility or discussions in the board room, for example, where you are still present at the scene. In both cases, you observe, note, record, analyze, analyze and interpret people and their interactions and related events in order to obtain a systematic account of the behavior and opinion systems of a particular community, institution, or
organization. Why are you using participant observation? Like other ethnographic methods, participatory observation is based on classical methods used in anthropology very early, read certain populations by Malinowski and others, often year at a time, taking detailed notes. Participatory observation is generally inductive, and conducted as part of a discovery research phase, with
the appearance of creating hypotheses from data. It is often linked to the method of based theory, which researchers reconnect the field of research with deeper and deeper knowledge. The strength of participatory observation is the ability to define depth (bold explanation) and help in understanding human behavior. There are investigative roles in a observation techniques
between the secret and open observer and the observer who is fully involved in the activity and who is completely fly on a wall. There are problems with all these approaches, but the ideal is to maintain maximum distance to ensure investigative objectivity while at the same time achieving the maximum amount of information. Which role is adopted depends on the subject being
investigated, for example: Full participant. There are obvious ethical considerations to being part of a group and not revealing your role as a researcher who will later write the research study, but in some cases revealing your role can harm research, especially when it comes to something sensitive, such as alcohol or drug consumption. He's an observer. This may be appropriate
for a situation where the subject is relatively large-scale, such as observing people in a shopping mall or supermarket, or where the emergence of the role can destroy the dynamics of small group behavior, such as monitoring the behaviour of shopping groups. Observer as an attendee. The downside here is that although you participate in activity in some way, you lose emotional
involvement, you can concentrate on your role as a researcher. For example, if you were observing people in a training course or electronic course software, it was very important to understand the participants' reactions and mental processes. Participant as an observer. The advantage of participating is that you are a full part of the group and experience directly what your
experiences are going through. It is especially useful when you need to understand business applications or business roles, for example. There are other possible roles for the observer: as facilitator and agent of change, not only as a participant, but as someone who wants to help subjects change a direction of their world, for example, when you are involved in action research. As
a narrator, it tells you what you witnessed from a position of authority. Structured observation Structured observation differs from participant observation in that it is more detached, more systematic, and what is observed often has a more mechanical quality. It is also a quantitative technique as opposed to a qualitative technique, it is about quantitative behavior rather than obtaining
a rich definition. Advantages and disadvantages Participatory observation is not without its detractors, and it appears that there are a number of advantages and disadvantages: Its advantages can provide very rich data and can be especially good in revealing aspects of human behavior. It's not based on actors' own words, so people are not addicted verbally and provides a
resource other than his own testimony. Time and investigative objectivity issues can be met with careful use of sampling, where observation is limited to specific locations and times. All research techniques have internal problems with bias: for example, interviewer effect and difficulty formulating careful survey questions. Disadvantages Because it is the investigative tool, there may
be difficulty in maintaining the necessary objectivity. A good participant's observation takes a lot of time. It requires an invasion of privacy and closeness that can harm both the investigating process and the organization itself. On the other hand, concealing the identity of the person as it involves a deception is ethically questionable. Observer bias: the observer's own opinions and
personal beliefs can interfere with observations. However, the best way to use participant observation in a useful and responsible way is to triad it with other approaches. The management research participant observations are based on the premise of social sciences, especially social anthropology and working in a different and often distant culture. The objection to management
research is to be able to study an organization's culture in depth. However, in most cases it is impract practical to sink yourself for months at a time: the cost will be too great, the organization may not be willing, and one cannot actually live with workers. Therefore, sampling is often adopted when the time when observation occurs is carefully selected. Use in market research
Participant observation is especially useful in market research. Both are a natural technique, as they are related to human behavior. This can be a good method: the subject of the study can be easily observed and the public consists of this social process or mass activity, processes such as household waste disposal subconsciously, for example in a study of in-store music that
would not be desirable or interacting with the researcher for consumers would not be easy, for example, with very young children. Data collection Observations should be recorded as much as possible in their daily format on the day of fieldwork and should: Date-time Location Actors of the Day present the sequence of events and any interruptions. Secondary observations in the
form of any expression by others about what you observe. Deceperienthal data on the state of mind, emotion and any reflections. Second and background data on organization, key roles, etc. Analysis, theorization and writing of unstructured data What distinguishes the analysis of ethnographically generated data is that the research process is inductive and iterative. Properly
contrary When you create a tool to prove a theory and the trajectory of some other research that you don't analyze until you collect all the data can be synchronous in ethnographic research data collection and analysis, while theories are created based on some data and then tested and refined against more data. This process is known as analytical insulation. When you start
collecting data, you will soon find a lot in hand. It's time to start the first analysis. When you start the encoding process, start looking for groupings based on the often and data patterns. When encoding your coding structure, check your assumptions carefully. Eventually, you'll reach a point where you're relatively confident in your coding structure and you can start using it as a way
to organize your data. NVivo has a number of QSR NUD - software packages. For example, IST and Ethnography - you can help here, or you can choose to use an ordinary office suite, such as Word or Excel. Some software packages also offer modeling possibilities. No matter what method you use, patterns will begin to appear at which you can theory. Analysis of structured
data Analysis of structured observation data differs in the creation of an encoding schedule before data collection begins. In this case: Establish your own headings that should be consistent with your research questions, use a coexere of these approaches in an existing off-the-shelf coding program, change an existing schedule, and perhaps follow up by putting some of their titles.
Validity A situation in which data is state-specific and not easy to replicate is threats to validity with unstructured observation, along with the possibility of observer bias. It can deal with these threats: checking observations and comments with participants as a form of tinning. Checking the researcher against the emerging theory and checking the coding structure that can be done
by other researchers who encode the data to see if similar coding structures are coming. Perspicacity – the ability to isolate from general data that can shed light on other similar situations. Theory creation Literature review is usually conducted at the beginning of the research process. But with ethnographic research, it usually follows (at least some) data collection and analysis because it is linked to theory creation. In ethnographic research, the researcher is often compared to a journalist researching a story and looking for promising lines in the investigation. As data is collected and patterns begin to appear, interesting lines of inquiry may also emerge in which theories can be created. The purpose of the theory is not to predict contextually, but to
explain. and provide a context for events, conversations and descriptions. You provide a descriptive framework for the phenomena you observe. As mentioned above, a theory formula once you need to check against the data and check the data against itself - how valid is it? The theory should be in the relevant literature and have its own theoretical context. Writing for a thesis,
follow your own university guidelines and browse other theses that have used similar research techniques. A traditional approach is introduction, literature review, philosophical approach and methodology, findings, analysis, discussion and conclusion. For a journal article, it is recommended to look carefully at other examples of articles written for scientific journals, especially those
that you are considering publishing. Publishing.
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