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. 1 FACEBOOK POST EVENT
. 1 WEEK STATIC PRE-
SHOW ADVERTISING + 1INSTAGRAM
. 1 WEEK LISTING ON POST
FRIDA WEBSITE -1 FACEBOOK
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THE FRIDA IS + +
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EVENT. ALL
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(PRECEDING BEFORE
EVENT
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INFO/CONTACT: PORTER GILBERG,
PORTER@THEFRIDACINEMA.ORG
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WEBSITE Wl . oventiSEviENTS

M LooO PER WEEK + HOME PAGE PRE-SHOW SLIDE
. $2.500 STANDALONE LISTING - $S700/WEEK
BLAST . $1,425/MONTH PRE-SHOW VIDEO
FiLM cLUB MEMBERS + $375/WEEK . 30 SECONDS
. $250 PER $1,000
NEWSLETTER . 60 SECONDS
. $1000 STANDALONE
BLAST $1,750
+

SOCIAL
| maRGuss B

FACEBOOK
- $450 PER POST ‘

. $125 PER STORY/ . SS500/WEEK
INSTAGRAM . $250/DAY +
. $1,000/POST + \
. +$350 FOR

COLLABORATION
- $250 PER STORY/ ‘

$650 SET OF 3 + +
+ \

INFO/CONTACT: PORTER GILBERG,
PORTER@RCTHEFRIDACINEMA.ORG



Frida

THE FRIDA CINEMA

ERTISING :°
\TE SHEET

/
METRICS

+

A

« 24K+
SUBSCRIBERS . 800+ . 1AM“-LIA°N+A
» MONTHLY SUBSCRIBERS NNUAL PAGE
AUDIENCE . 52% OPEN VIEWS
Sl . 50K+ UNIQUE
* ACTIVE RATE MONTHLY
ENGAGEMENT
RATE: 33% VISITORS
SOCIAL +
MEDIA
FAgEE(I:gELOWERS - 14.5K DAILY
« 2.6 MILLION + PHYS'GAL
MONTHLY
INTERACTIONS IMPRESSIONS
INSTAGRAM .« 436K + *
« T70K FOLLOWERS
. 7.8 MILLION + MONTHLY +
MONTHLY IMPRESSIONS

INTERACTIONS

+
+

FOR MORE INFORMATION, OR TO SECURE YOUR AD +

PACKAGE, CONTACT PORTER GILBERG, DIRECTOR

OF DEVELOPNMENT AT
PORTER@THEFRIDACINEMA.ORG OR 951.533.0048




