
1

T H E  G O - T O  G U I D E B O O K TM

t o  C O N T E N T  M A R K E T I N G

101101
P R O F I T

P U L L I N G   
C O N T E N T

J I M M Y  D .  B R O W N ,  P U B L I S H E R

Go-To Guidebook

Tips, Secrets, Ideas, Suggestions, 
Methods, Hacks, Templates, Shortcuts,

Resources And Lists for



2

You DO NOT Have The Right To Sell Or Give Away This Course In Whole Or In Part 

© 2018 Copyright Benchmark Publishing, LLC

ALL RIGHTS RESERVED. No part of this course may be reproduced or transmitted in any 
form whatsoever, electronic, or mechanical, including photocopying, recording, or by any 
informational storage or retrieval system without express written, dated and signed permission 
from the author.

DISCLAIMER AND/OR LEGAL NOTICES:

The information presented herein represents the view of the author as of the date of 
publication. Because of the rate with which conditions change, the author reserves the right 
to alter and update his opinion based on the new conditions. The report is for informational 
purposes only. While every attempt has been made to verify the information provided in this 
report, neither the author nor his affiliates/partners assume any responsibility for errors, 
inaccuracies or omissions. Any slights of people or organizations are unintentional. If advice 
concerning legal or related matters is needed, the services of a fully qualified professional 
should be sought. This report is not intended for use as a source of legal or accounting advice. 
You should be aware of any laws which govern business transactions or other business 
practices in your country and state. Any reference to any person or business whether living or 
dead is purely coincidental.

LEGAL NOTICE

Recommended Resources:
C L I C K  H E R E  F O R  T H E  C U R R E N T LY  AVA I L A B L E  F R E E  A N D  L O W-C O S T 

R E S O U R C E S  T O  H E L P  YO U  S TA R T  A N D  S C A L E  YO U R  B U S I N E S S 

From Earncome.com

Access an ongoing and growing set of checklists, cheat sheets, templates, swipe files, courses,  

done-for-you webinars, ready-made content, lead magnets, licensed products, coaching and more!

http://www.earncome.com/dream-business-resources/
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No matter what niche you’re in or what you’re selling, chances are you’re going to use content marketing 
to grow your business. And that’s why you’re going to absolutely love the following 101 tips, tricks, tools 
and templates that will speed you along the path to content marketing mastery! Here are the four major 
content-marketing steps we’ll cover:

Before you write a single word of any type of content, you’ll want to start by planning your content strategy 
and pieces. Take a look…

Don’t even think about creating a piece of content until you’ve defined your goal for that content. Check 
out these ideas:

And similar. Ideally, you should choose a measurable goal. Be sure to choose just ONE primary goal 
(with one call to action) so as not to confuse or overwhelm readers, although any piece of content may 
accomplish more than one objective.

Next…

Sell or presell a product.

Gain new subscribers.

Segment your list.

Build your brand.

Establish your expertise.

Create satisfied customers.

Get people sharing your content.

Create interaction.

Get people to read or watch something else.

Encourage people to register for a webinar.

Let’s jump in…

Planning PolishingProducing Publishing

PLANNING

10 Goals You Can Accomplish With Content1

INTRODUCTION
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The next part of your planning is to find out what your readers want. This means doing your market 
research to find out what sort of content they’re already consuming. Here’s how to do it:

In order to create content that really resonates with your audience, you need to understand who they are. 
Survey your audience, spend time talking to them online and offline, and research their demographics to 
determine:

Find Out What Your Readers Want

Profile Your Audience

2

3

Search for your niche keywords on 
ClickBank and Amazon to uncover the 
bestselling, popular content.

Peruse social media channels to find 
out what sort of content gets a lot of 
likes, shares, and discussion.

See what topics are popular on niche 
forums and in niche groups (such as 
Facebook groups).

Survey your market to find out what 
they want.

Check popular blogs and newsletters 
in your niche to find out what your 
competitors are writing about.

Browse community sites like Quora.com 
to see what topics turn up repeatedly.

Search your own content to see what’s 
been popular with your audience in the 
past.

Use keyword tools such as WordTracker.
com to find out what people want. 

Next…

Age.

Gender.

Income.

Location.

Marital status.

Whether they have children.

NOTE:  WHile you have goals for your content, your content should always provide genuine 
value (IE usefulness) to your consumers.
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Hobbies.

How much they spend in the niche.

Their challenges in the niche.

What they want.

… And everything else you can uncover about your audience. 

Next…

Once you know what you want to write about and who your audience is, then you need to determine the 
best type of content that will help you achieve your goal. Some of the more common types of articles 
include:

These can be created and distributed in various formats such as text 
(blog posts, reports, slideshares, etc), audio, video or multimedia.

Determine the Type of Content4

How to articles.

Tips.

Lists.

Prediction articles.

Tutorials.

Mistakes/what to avoid articles.

“Best of” compilations.

Opinion article.

Checklists.

Planners.

Worksheets.

Swipe files.

Templates.

Product reviews.

Product comparisons.

“History of” articles.

Best practices.

Buying guides.

Myth-busting articles.

Industry news.

Infographics.

Process maps.
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Your next planning step is to research your topic thoroughly to gather talking points, key ideas, examples, 
etc. Here are you are doing two things:

Don’t write until you’ve created a clear outline of your content. This might be an outline for an 
article or podcast, or a “storyboard” for a video (which includes planning both the audio and 
visuals).

Introduction/overview of topic.

Step 1 explanation.

Step 2 explanation.

Step 3 explanation.

(Any other steps as needed.)

Conclusion/recap plus call to action.

For example, your how-to article outline may look like this:

This helps you decide what points to include in your article, as you want to cover the important points 
while avoiding rehashing what others have said.

Be sure to use credible sources whenever you state data and other facts.

Research Your Topic

Outline Your Topic

1.  FINDING OUT WHAT OTHERS ARE WRITING ABOUT. 

2.  CHECKING YOUR FACTS. 

5

6

A

C

D

E

F

B

Next…

Examples of how to complete step 1.

Tips for completing step 1.

Best practices. 

Mistakes to avoid.
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Plenty of content marketers crank out 500-word articles all day long. But is that really the right length? 
Answer: it depends on your topic and your audience. You’ll need to do some experimenting to find out 
what your audience responds to the best.

 For example, if your audience is composed of busy moms, then sending out shorter articles (such as  
 tips) may be appreciated by this audience with limited time and attention spans.

On the other hand, you may be teaching a topic that requires 1000-word articles or 10- minute videos, 
minimum. And your audience may sit at rapt attention reading every word or watching every minute.

Again, the only way to know for sure is to test your content in front of your audience. But as a starting point, 
use your topic and audience demographics to help you pick the right length for any particular piece of 
content.  Take note of how other people are formatting and delivery their similar content pieces.

If you want to set yourself apart from your competitors, then you need to develop a unique hook or angle 
for your content.

For example, let’s suppose you want to share tips for overcoming shyness and becoming more comfortable 
in social situations. Instead of creating an article such as “10 Tips for Overcoming Shyness,” you might 
instead use a unique angle such as: “10 Surprising Things Your Dog Can Teach You About Overcoming 
Shyness.”

Pick the Right Length

Develop an Angle

7

8

No one wants to read or watch something they’ve seen 10,000 times before. This means you shouldn’t be 
rehashing the same content that everyone else is sharing. Instead, offer something unique, such as:

For example, maybe you share a super food that’s known to help boost the metabolism.

E.G., if everyone is sharing the content in an article format, then you can share it via a video 
demonstration.

Offer Something Novel

A LITTLE-KNOWN TIP THAT NO ONE ELSE IS SHARING. 

A UNIQUE WAY OF SHARING THE CONTENT.

9
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For example, most people use coffee filters for making coffee. But they can also be used for things such 
as cleaning glass.

In other words, your content doesn’t need to be so unique that people have never seen anything like it 
before. It just needs to have something new or unique to make it stand out favorably in your niche.

A NEW TWIST ON AN OLD METHOD OR AN UNUSUAL USE FOR SOMETHING. 

When you’re planning a piece of content, ask yourself these two questions:

In other words, you shouldn’t create content in isolation. Instead, you should be thinking two, five, or ten 
pieces of content ahead. For example, your blog article (content #1) leads to your lead magnet (content #2) 
leads to your autoresponder series… and so on.

Consider Your Sales Funnel10

Content ideas are all around you, and your 
job is to write them down as soon as you 
think of them. If you don’t, you’re likely to 
forget them.

You can capture your ideas old school, 
such as by always carrying a small 
notebook and pen. Or you can use a note-
capturing app such as Evernote.com, 
which synchs across all your devices and 
is easy to use.

Capture Good Ideas11

1.  How will this content fit into my overall sales funnel?

2.  What other content do I need to create to support this piece?
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Here’s where you’ll get tips, ideas, hacks and resources for creating your content. Check it out…

Here are questions to ask yourself to help you decide if you should outsource your content creation or do it 
yourself:

If you answer the above questions honestly, then you’ll know whether to outsource or do it yourself.

What is your time worth per hour?

How much time would it take you to create a piece of content?

What does it “cost” you to do it yourself? (Multiply the above two numbers to get your result.)

Is it more or less expensive to do it yourself versus outsourcing it?

Would a freelancer create a better end result than you?

How do you feel about doing this specific task? (Excited, dreading it, etc.)

What could you be doing instead of creating content?

PRODUCING

Decision Worksheet: Outsource or DIY?12

Heads up: you don’t need to create every piece of content from scratch. Instead, you can save time and 
money by starting with high-quality private label rights content.

Follow these tips:

Consider Using PLR Content13

Rewrite the introductions and conclusions.

Tweak it so it’s in your “voice.”
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Add in your own personal stories, examples and tips to make it yours.

Compile multiple pieces to create something unique.

Hint:  Use PLR articles as "outlines" for lengthier pieces of content and alternate formats.  (Examples:  
Convert a how-to article into a worksheet;  Add more content to a list article and create a full report.)

Next…

Another way to create content faster and easier is to look to your own content to see if you can repurpose a 
popular piece. For example:

Repurpose Existing Content14

Turn a single tip into its own 
stand-alone article.

Convert a text article into a slide-
presentation video.

Visit an old topic and update it.

Expand on a how-to article to include more tips, 
mistakes to avoid, examples, best practices, etc.

Use the transcripts from a video to create text 
content for your blog, newsletter or other 
platform.

If you’re like a lot of content marketers, 
then you’re going to need to create a lot 
of content. That’s why you’ll want to look 
for ways to speed up the process. If you’re 
creating the content yourself, then one way 
to create content more quickly is to use 
speech-to-text software, such as Dragon 
Naturally Speaking.

Use Technology to Speed Things Up15
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Your writing voice is part of what will set your content apart. This voice is created by the unique rhythm of 
your words, the way you construct your sentences, the specific “catch phrases” you use, the overall tone, 
and so on.

If you don’t think your content has a specific voice, it probably doesn’t. And in that case, it’s time for you to 
develop your writing voice (which in most cases is a matter of writing a lot to develop your style).

Now here’s the key: you want to make sure your writing voice is consistent across all your content, from 
your blog articles to your social media posts to your products. If you’re outsourcing this content, then train 
your writers on how to write with your voice. Be specific with regards to profanity, punctuation, word use, 
sentence structure and more. Be sure to show plenty of articles you’ve written to help freelancers get a feel 
for your voice and style.

Be Consistent With Your Writing Voice16

Three Tips for Writing with Authority

USE CONFIDENT 
LANGUAGE.

BE CONSISTENT. 

BACK UP YOUR 
CONTENT WITH DATA 
AND RESEARCH

17

People want to follow a confident thought leader in the niche, which is why you can help 
attract a bigger following by writing with authority. Here are three ways to do this:

Next…

Don’t use “waffling” and weak language such as “I guess.” If 
you state something, state it confidently. E.G., “Drink eight 
glasses of water daily.” (Period, no waffling, no weak words 
like “probably.”)

If your opinions evolve over time, explain why. Otherwise, 
be absolutely consistent across channels when it comes to 
sharing your thoughts.

In other words, prove to readers why your way is the 
right way to do things in the niche.  Build a case and be 
persuasive in your approach.
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This is a great way to engage people on an emotional level and draw them into your content. Also, telling a 
story makes your content more memorable versus just spewing facts and information.

Here are three examples of the types of stories you can use to engage readers:

Your goal should be to entertain readers while you educate them (AKA "edutain"), and one way to do this is 
with adding some humor to your writing.

But heads up: know your audience before you inject humor. What may be funny in one part of the world 
could fall flat (or even be inappropriate) when told to a different group of people. So be sure you know 
what your audience finds funny before you try your hand at injecting humor. (Hint: read a lot of popular 
content in your niche to get a feel for what your audience responds to in terms of humor.)

You need to grab your readers right from the first sentence of your content, which is why you need a strong 
opening. Here are three ways to open your content:

Here’s the next tip…

Tell Stories

Inject Humor

Three Attention-Grabbing Ways to Open Your Content

18

19

20

Share a story about a mistake you made when first starting out in the niche.

Tell a story about someone who overcame the same problem that your readers 
are facing, including what steps they took to solve the problem.

Tell a story about an embarrassing moment in your niche (e.g., an embarrassing 
moment in the gym). This will help people relate to you and bond to you.  Plus, 
it will let them know you know how they feel because you have been there too.

2
1

3

Share a startling 
fact or statistic.

Offer a related quote 
(ideally from someone 

famous).

Show that you understand the audience’s problem. 
(E.G., “I know how it feels when even your “fat 

pants” are starting to feel tight…”
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The introduction of your video, audio or article should seek to build anticipation for what’s coming. In other 
words, let readers know the benefits they’ll receive if they continue reading.

E.G., “You’re about to discover a simple three-step system for boosting your conversion rates, so read on…”

A good way to keep people engaged with your content is to arouse their curiosity. You can do this in 
multiple places within your content, including:

Next…

Build Anticipation

Four Places to Arouse Curiosity

21

22

The title. This is a way to capture attention 
and draw people into your article. E.G., “The 
#1 Secret for Rapid Weight Loss.”

The middle. The point here is to arouse 
curiosity to keep people engaged. E.G., 
“In just a moment you’ll find out the diet 
supplement that effortlessly increases your 
metabolism by 25% with no nasty side 
effects…”

The opener. Here you arouse curiosity about 
what’s coming E.G., “You’ll discover the one 
food you should NOT eat if you want to lose 
weight – and heads up, you probably ate it 
today!”

The end. This is a good way to get people 
clicking on your links. E.G., “Click here to find 
out the second secret for rapid weight loss…”

Articles are awesome and easy to create. But videos allow you to share information that can’t 
be conveyed in an article. Here are three types of videos you’ll want to consider creating:

Consider Video23

1
2

Demo videos, where you show the viewer how to do something (such as how to hit a slice 
serve in tennis).

Slide-share videos, which is where you share slides with text and helpful graphics.
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3
4

Talking-head videos, which are useful for directly conveying information such as a series of 
tips.

Animated videos, which are engaging and can be used to demonstrate how to do something.

Or you can combine one or more of these formats (e.g., a slide-share combined with a demo).

Sometimes you need to create an audio in order to convey certain types of information. Here are examples 
of where audios are more useful than plain text:

Foreign language instruction. Podasts to listen to while 
exercising or commuting..

Voice training (i.e., singing).

Create A Podcast24

One good way to keep your readers engaged is to be sure you use the active voice in your content. This 
means that a clearly identified subject performs a specific action in your content.

Let me give you an example…

Here’s a sentence using the active voice: “You must answer the phone.”

In this case, the subject (you) is performing the action (answering 
the phone). Here’s a similar sentence using passive language: “The 
phone must be answered.”

Question is, WHO should answer it? The sentence doesn’t say. And 
you’ll find that reading a string of passive sentences quickly becomes 
tedious. As such, use the active voice to create stronger and more 
engaging content.

Use Active Language25
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When you open your content with questions, you get your readers thinking, you engage 
them, and you help them self-identify as part of your target audience. For example:

When you get people to actively engage and interact with your content – such as getting 
them to comment on it via social media or on your blog – you end up with popular, 
memorable content that helps you achieve your goals. That’s why you’ll want to make it a 
point to encourage readers to interact with your content.

Here’s how:

Next…

E.G., “Do you hate swimsuit shopping because you 
feel self-conscious?”

E.G., “Can you imagine what it will feel like to cross 
the finish line of your first triathlon?”

E.G., “Who else wants to double their conversion 
rate?”

E.G., “Let me ask you a question: what is your biggest 
regret when it comes to your relationship with your 
spouse?”

Ask Intriguing Opening Questions

Create Interaction

ASK READERS IF THEY HAVE A 
SPECIFIC TYPE OF PROBLEM.

ENCOURAGE READERS TO 
THINK ABOUT SOME GOAL

USE A “SOCIAL PROOF” STYLE 
OPENER. 

GET READERS TO REFLECT ON 
THEIR PROBLEM.

26

27

1
2

Ask a question at the end. E.G., “What do you think?”

Encourage people to interact. E.G., “I’d love to hear your opinion on this issue, so join 
the discussion below by commenting now!”
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When you think of brining in a reader’s senses, you might think about fiction writing. But even if you’re 
creating non-fiction content (such as a how-to article), your writing can benefit from immersing the reader 
in the experience. 

And the way to do that is with the story-telling trick of bringing in your reader’s senses.

 For example, let’s suppose you’re writing about bodybuilding mistakes, where you naturally include  
 a story set in a gym. You can fully immerse your reader in the story by describing the sights, sounds  
 and smells of the gym. E.G., “the clanging of a barbell hitting the floor at the end of a deadlift” or  
 “the smell of sweat hung in my nostrils as I completed my bench press…”

Bring in Your Reader’s Senses28

If you’re ever looking for content ideas, look 
no further than the news of the day. If you 
can link your content to a popular news 
story, you’ll get plenty of readers.

For example, let’s suppose you’re in the 
weight-loss market, and you just found 
out that the FDA yanked a diet supplement 
from the shelves. You can share this news 
with your readers and tell them how it will 
affect them and what they can do or use 
instead of that supplement.

If you want to improve your content, then 
use facts, statistics and other data to back 
up your assertions. And state the source 
of these facts too, which will make your 
content more credible.

Let’s suppose you’re catering to people 
who want to lose weight. Don’t just tell 
them that a certain food or supplement 
or exercise will boost their metabolism. 
Instead, share the research that explains 
exactly how much of a boost an average 
dieter received.

Look to the News State Statistics29 30

If you want to make your content clearer and more useful, then add examples.  This is THE best way to help 
your consumers "get" your content and understand how to make it work for them.

For example (see what I did there?), let’s suppose you’re instructing people on how to write better sales 
letter headlines. In this case, don’t just tell people to write benefit- driven headlines – you’ll want to offer 
examples of what a benefit-driven headline looks like so that readers can implement your advice more 
easily.

Offer Examples31



Another way to make your content more useful is to sprinkle tips throughout your instructional content. 
Your content will be even stronger if you share tips, especially little-known ones.  Adding lots of tips is a 
great way to add tremendous value to the information you share.

   For example, if you write a content piece about planning a Disney World vacation and one of your points  
   is to use Fast Passes, you could share specific tips about their usage. (E.G., Book them 60 days in advance.)

If you want to create satisfied readers who perceive your content to be valuable, then you need to add 
value to your content. One way to do that is by offering tools that your readers can use to implement the 
information. Here are 10 useful tools:

Here’s another way to create better content…

Checklists.

Worksheets.

Planners/calendars.

Templates.

Swipe files.

Process maps.

Mind maps.

Gear lists.

Cheat sheets.

Journals.

Provide Tips32

10 Tools to Add Value to Your Content33

Plenty of content marketers offer 
instructional how-to content or tips. If 
you want to set yourself apart, then wrap 
this instructional content in a “behind the 
scenes” look at your niche. The point is 
to give access to your actual operations, 
process and routines.

For example, if you’re writing to aspiring 
online marketers, then you might share 
a “day in the life” of an online marketer so 
that they can really get a feel for what you 
do and how you do it.  

Coke or Pepsi?  Team Edward or Team 
Jacob? Pro or Anti _________?  When you 
know your audience, you can use your 
content to really connect with those most 
likely to do business with you.

While you don’t want to purposefully 
offtend or anger people who are NOT in 
your niche, you do want to draw those in 
your niche even closer to you with some 
playful commentary. 

Let’s suppose you cater to those who love 
dogs. You can make a joke about how 
dogs are better than cats. This will draw 
dog lovers to you, while pushing cat lovers 
away.

Offer a Behind the 
Scenes Look

Pick A Side34 35

17
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Don’t use convoluted “high level” language in an attempt to impress your audience. If you do that, one of 
two things may occur:

In both cases, your audience will click away.

Instead, keep your readers engaged by writing plainly at a level that’s easy for everyone to consume. 
Typically, that means writing at a level that’s accessible for those with an eighth or ninth-grader’s 
comprehension level. To get a feel for what that’s like, just read any major daily newspaper.

Write Plainly36

1
2

Your audience will think you’re arrogant.

Your audience will have trouble reading your content. 

If you’re creating content yourself, then from time to time you may encounter writer’s block. Here’s how to 
beat it:

Exercise to get the blood pumping.

Go for a stroll or a hike to get a change 
of scenery.

Write something else (anything other 
than what you need to write).

Do some quick research for ideas.

Do a writing sprint, where you write as 
much as you can in 20 minutes. (Think 
quantity, not quality – you can fix the 
quality later.)

Challenge a friend to a writing sprint.

Read inspiring, fun content.

Listen to music.

Talk to a friend (and let them give you a 
pep talk).

Do some brainstorming.

Post in a writer’s group to get 
motivation and ideas.

11 Surefire Ways to Beat Writer’s Block37

Next…
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One of the very best ways to become a 
better writer is to do a lot of reading. Doing 
so will spark ideas, it will show you what 
successful others are doing in your niche, 
and it will help you develop your own 
writing style.

Need to bump up your creativity? Try 
going old school by writing out content by 
longhand. That’s right, I’m talking writing 
it out with a pen and paper. Sometimes 
this change in the way you write is just the 
ticket to unleashing your creativity.

If you want to write well, you need to quit 
jumping around and paying attention to 
every virtual “squirrel” that crosses your 
path. For many people, this means shutting 
down certain online websites that command 
attention, such as Facebook or YouTube.

Need a good way to do this? Use a 
productivity app. You can start with this one:  
www.getcoldturkey.com.

A swipe file is a document or file that 
contains examples of great pieces of 
writing. For example, a title swipe file 
may be full of hundreds of awesome blog 
titles that you’ve seen around the web. 
Whenever you’re stuck for a title, you can 
check your swipe file for inspiration.

Here are eight types of swipe files you can 
acquire or start:

Titles.

Headlines.

Openers.

Content closers.

Transitions.

Bullet points.

Stories.

Calls to action.

Read, Read, Read

Go Old School

The #1 Way to Cut Out Distractions

Start a Swipe File38

40

40

39
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People do business with those they know, like and trust. Here are three ways to build credibility through 
your writing:

Here’s another idea for writing better, more marketable content…

Three Ways to Make Your Writing More Credible42

Share what works. 

Flash your credentials. 

Align yourself with other credible people in the niche. 

2
1

3

If you have any degrees or work experience in the niche, let your readers know about them.

Don’t just rehash what others are saying. Instead, run your own tests and share the data.

For example, co-create one or more pieces of content with well-known and well-respected 
experts in your niche.

You can quote other experts in your niche, you can quote yourself, or you can even quote a famous person 
(living or dead). Here are ways to use these quotes:

If every sentence is about the same length, your content is going to be boring. Short sentences are often 
easier to read, but they can also convey excitement. Long sentences are suitable for “slowing down” the 
flow of content, such as when you want someone to reflect on a point. Good writing should include both 
long and short sentences (and everything in between).

For example, if you’re writing about how people tend to use the same methods repeatedly to try to lose 
weight without success, you might open with Einstein’s quote: “The definition of insanity is doing the same 
thing over and over again, but expecting different results.”

Open the content with a related quote.

Quote an expert to back up your assertions.

Interview someone and use direct quotes.

End the content with a related quote.

Quote Others

Vary Sentence Length

43

44
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Want to start creating better content that helps you achieve your goals? Follow these tips:

If you want people to take action – especially if that action is to purchase a product – then you’ll have a 
better conversion rate if you offer a multi-part series. For example, you can craft a Fear-Logic-Gain series to 
sell a product, where each blog post or email looks like this:

Here’s another way to improve your content marketing…

If your title stinks, then people aren’t even going to bother reading 
the rest of the content. E.G., “The #1 Secret for Rapid Weight Loss” is 
much better than “Weight Loss Tips.”

If you create content that sounds more like a dry textbook than a 
friendly conversation, you’re going to have people getting bored and 
clicking away. To hit the right tone, just imagine you’re writing your 
content to a good friend.

Needs and wants are not the same thing. For example, smokers NEED 
to stop smoking for their health… but whether they WANT to quit is 
something else entirely.

If people don’t want what you’re offering in your content, then they’re 
going to tune out and click away. That’s why you need to do your 
market research so that you create content that people really want – 
and then you can slip in instructional pieces that they need.

Learn this:  "wants" sell, but "needs" help.  Give them both.

Three Tips for Crafting Better Content

Craft a Multi-Part Series

CREATE GREAT TITLES. 

WRITE WITH A 
CONVERSATIONAL, 
FRIENDLY TONE. 

GIVE PEOPLE WHAT THEY 
WANT, SLIP IN WHAT THEY 
NEED. 

45

46

Gain is an emotional appeal that tells people how they’ll benefit from using the 
product.1
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1
2
3

Logic appeals to the rational side of the brain by sharing case studies, data and 
other proof that the product works.

Fear tells prospects what they stand to lose if they don’t take action now (which 
could be as simple as missing out on a great deal).

2
3

Even though it may seem clear to you what prospects should do when they reach the end of your content 
(such as click on a link), you still need to give them a clear and specific call to action (CTA). This CTA tells 
readers EXACTLY what you want them to do next. And, ideally, it tells them why they should take that action 
now.

 E.G., “Click here to download your free Facebook marketing report – and do it now, because this   
 special offer could disappear soon…”  (Of course, be TRUTHFUL in your claims!)

Offer a Call to Action47

Your title can make or break the success of your content, which is why you want to focus on 
creating compelling, attention-getting titles. To that end, follow these tips:

Tell your readers what they’ll get/discover if they 
read the content. E.G., “How to Retire at 45 With $2 
Million in the Bank.”

A good way to do this is to promise to share a secret. 
E.G., “Discover the #1 Secret for Doubling Your 
Conversion Rate.”

These power words include: you, how to, new, 
amazing, discover, reveal, secret, new, guaranteed, 
proof, quick, easy and surprising.

Create Compelling Titles Using These Three Tips

SHARE THE BIGGEST 
BENEFITS. 

AROUSE CURIOSITY WHEN 
POSSIBLE. 

USE POWER WORDS. SINCE 
WORDS ALMOST ALWAYS GET 
ATTENTION, ESPECIALLY IF 
YOU USE THEM WITH THE 
ABOVE TWO TIPS. 

48

Important:  Don’t try to manipulate your readers, but rather incorporate these elements 
because you truly believe your product will help others if they take action.



Need to quickly brainstorm some titles? Start with these 10 templates:

10 Titling Templates for Crafting an Awesome Title49

The #1 Way to [Get a Benefit]. E.G., The #1 Way to Lose a Quick 10 Pounds.

[Getting a Benefit] Made Easy. E.G., Getting Out of Debt Made Easy.

The Secret of [Getting a Result]. E.G., The Secret of Starting a $100k Business on the First 
Try.

How to [Get a Benefit] in [X Number of Easy Steps]. E.G., How to Housetrain Your Puppy 
in Three Easy Steps.

The Quick and Easy Way to [Get a Benefit]. E.G., The Quick and Easy Way to Get Rid of 
Cellulite.

What Your [Type of Person] Doesn’t Want You to Know. E.G., What Your Car Dealer 
Doesn’t Want You to Know.

The Surprising Way to [Get a Benefit]. E.G., The Surprising Way to Add 20 Yards to Your 
Golf Drive.

How to [Get a Benefit] Even If [You Do/Don’t Have or Do Something]. E.G., How to Buy a 
Home Even if You Have Bad Credit.

What [Type of People] Do to [Get a Benefit]. E.G., What Wedding Planners Do When They 
Want to Save Thousands on Their Own Weddings.

The [Number] [Biggest/Costliest/Worst/etc.] [Type of Mistakes] and How to Avoid Them. 
E.G., The Three Costliest Car Buying Mistakes and How to Avoid Them.

23

Next…

Writing and editing tend to engage two different parts of the brain, which is why you shouldn’t edit while 
you’re writing. Write first without regard for quality, and then later you can go back and polish the piece.

Which brings us to the next step in content marketing mastery…

Write First, Edit Later50
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For best results, employ multiple methods in order to catch all the errors. For example, use proofing 
software, go over it yourself, and then have another person look over it too.

Does the content solve a problem?

Does the content share one big idea?

Is the content something my readers want?

Does the content lead to the call to action?

Is the call to action strong/compelling?

Is there only one call to action?

Make your content even better and more marketable by polishing it before publishing it. Here’s how to do 
that…

POLISHING

People are going to judge the quality of your content based on how well it’s written, which is why you need 
to proof your work. Here are five ways to do it:

Before you release a piece of content, you’ll want to use this mini checklist of questions to ask yourself:

Five Ways to Proof Your Work

9 Questions to Ask Before Publishing

51

52

Proof it yourself.

Get a trusted friend to proof it.

Have someone read it out loud to you.

Hire a proofreader.

Use software to check spelling and grammar.

1
2

4
3

5
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Are all the facts true/accurate? Is the content engaging? Is the content well-written?

If you can honestly answer “yes” to all the above questions, then you likely have a good piece of content.

If content looks like it’s going to be difficult to read, plenty of people will click away. That’s why you’ll want 
to format for easy readability by using these tips:

Here’s another idea for polishing your content…

Beginners will need more basic details than those with experience who are likely looking for advanced 
infromation, current trends, and shortcuts.   Never assume a newcomer to the niche knows common-
knowledge details and never force a lifer to read through details she could have written extensively herself. 

You risk losing credibility if even a single fact in your content is wrong, as people will wonder what else in 
your content is wrong. That’s why you’ll want to fact check everything.

Match the title of your content with the experience level of your content.  This will 
attract the right audience and create a more pleasant and satisfying experience with 
your content.  (Examples:  The Beginner’s Guide To Blogging)

Always get your facts directly from the SOURCE.

Five Ways to Format for Easy Readability

Write For The Right Level

Fact-Check Everything

TIP:

HERE’S THE KEY: 

53

54

55

Use short words, sentences and paragraphs.

Turn lists in paragraphs into bulleted lists.

Use subheadlines to break up sections.

Insert graphics to break up the text.

Highlight important text using 
Johnson boxes. 
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For example, if you read something in Wikipedia, don’t trust it. Instead, go directly to the link sourced to 
get the information. And be sure that linked source is credible, such as a peer-reviewed journal, a link to a 
reputable university, or similar.

If you state a statistic, research conclusion or similar information, then cite your source. In longer content 
(such as ebooks) you can cite the source using footnotes or a resource list at the end. In short content (such 
as a blog post) you can link to the original source so that readers can click through directly and check it out 
for themselves.

Yes, you need to employ good grammar in order to come across as professional and credible. But you also 
need to know when to break the rules to create more effective writing.

For example, usually a one-word sentence isn’t correct (at least not technically). But a one-word sentence 
can make a point or create emphasis. Totally. (See what I did there?)

Point is, learn good grammar first – and then learn how to break the rules to create engaging content.

As you proof your content, keep a lookout for these common mistakes:

Cite Your Sources

Know When to Break The Rules

Avoid These 11 Common Mistakes

56
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58

Misusing their, there and they’re.

Using your and you’re incorrectly.

Spelling lose as loose.

Using it’s when you should use its (or vice 
versa).

Using apostrophes incorrectly.

Creating run-on sentences.

Writing sentence fragments.

Creating sentences with noun-verb 
agreement errors.

Misusing commas.

Using to and too incorrectly.

Misusing me and I.
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As mentioned previously, sometimes you may purposely break grammar rules. In 
those cases, it should be clear that you did it on purpose (such as with a sentence 
fragment used for emphasis).

Sometimes writers get a little too attached to their work, and they’re afraid of deleting anything because it 
feels like destroying their “baby.” If you want to be a good writer, you’ll need to let this feeling go. The magic 
doesn’t happen during the writing phase. The magic happens when you edit ruthlessly by cutting out fluff 
and filler, tightening up sloppy writing, and making sure your message is crystal clear.

The art of copywriting doesn’t just come in handy when you’re crafting sales copy. It’s also useful to create 
compelling content. That’s why you’ll want to brush up on your copywriting skills, paying particular 
attention to:

https://www.quickanddirtytips.com/grammar-girl.

When in doubt, check a style guide or a site such as  

TIP:

Edit Ruthlessly

Check for Good Copy

59
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Crafting attention-getting, benefit-driven titles, headlines and subheadlines in your copy.

Creating emotionally laden and/or benefit-driven openers to engage readers.

Sharing the benefits of your content so that people keep reading.

Telling stories to bond readers to you.

Designing compelling calls to action that get people to take action.

You can use good copy to hold your reader’s attention and keep 
them reading right down to your call to action.

BOTTOM LINE: 



28

Is your content good? Is it clear? Does it solve a problem?

One way to get answers to these questions is by getting beta readers to review your content before you 
publish it.

Now here’s the key: be sure you’re selecting beta readers who are part of your target market. For example, 
if you’re targeting beginners in the niche, don’t ask your expert friends to beta read it, because they’re not 
the target market. You want your beta readers to be representative of your audience, because they’re in the 
best position to give you sound advice about the quality of your content.

Nothing frustrates a consumer more than being unable to access content. That’s why you want to be sure 
to put your content into a format that’s accessible to all your readers. Follow these tips:

Here’s another idea to make your content better before you publish it…

Get Beta Readers

Package Into an Accessible Format

61
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Need beta readers fast? Ask your social media contacts, newsletter subscribers and 
blog readers who wants to get free content and products in exchange for beta reading.

TIP:

Next…

Convert text documents into .pdf, which is accessible for both Mac and PC users.

Be sure content on websites (such as on your blog) is accessible across all devices, from smart 
phones to desktops. (Use a responsive theme/template so content is easy to read.)

Load videos using a common format such as .mp4, or upload them to YouTube.com.
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Before you hit the publish button, check for consistency and continuity both within the current piece of 
content, as well as across other content you’ve published. Here’s what to look for:

For example, if one article on your blog says that Facebook marketing is the best way to get traffic, 
and another article says starting an affiliate program is the best way to get traffic, then you have a 
consistency problem.

This is likely to be problematic if you have a team of ghostwriters creating your content. Be sure to 
train them to write in the same voice/style.

Check for Continuity

IS THE CONTENT CONSISTENT IN TERMS OF THE OPINIONS AND ADVICE IT SHARES? 

DID YOU CREATE THE CONTENT WITH THE SAME “VOICE”? 

63

Next…

If you’re using content to bring traffic in from the search engines, then you’ll need to optimize this content 
by inserting your keywords.

The key here is to profile your readers and understand your target market inside and out. Once you know 
everything there is to know about your ideal reader, then you can create a piece of content that really 
speaks to him or her.

Optimize Content as Needed

Ensure the Content Resonates With Readers

64
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You need to write your content for humans FIRST, and for the search engine bots 
second. In other words, if your content doesn’t read well after you’ve optimized 
it for the search engines, then you need to tweak it so it engages your human 
readers.

BUT 
HEADS 

UP: 



Here’s how to profile your market:

Research the Market. Look to reputable research organizations to get audience 
demographics. You can also use the Facebook ad platform to get information about 
your audience’s gender, age, location, etc.

Spend Time With the Market. E.G., Interact on Facebook with them.

Survey Them. Learn about their niche-relevant problems, likes, dislikes, etc.

Profile Them. Now take everything you learned in Steps 1-3 to create a profile of your 
ideal reader/prospect/customer, and then create content for that ideal person.

STEP 1:

STEP 2:

STEP 3:

STEP 4:

Next…

Do you have a unique selling proposition that sets you apart from your competition? If not, you should 
develop one ASAP. And if you already have one, then be sure your USP is reflected in your content where 
possible and applicable.

For example, if your USP is based on being able to solve your prospect’s problem quickly and simply, then 
your content should reflect that. In this case, don’t write 2000 words when you can share the information 
with your time-crunched prospects in 1000 words.

One last check before you publish – be sure everything works as intended. If you have a link in your 
content, check it. If you have a script at the end (such as an opt-in form at the end of a blog post), put 
it through its paces to be sure it works as intended. Or if you have an order button, be sure the payment 
process works smoothly and customers land on a working download page.

Check Your USP

Be Sure Everything Works

66
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Good content should naturally lead to the call to action. But in order for you to meet your content goals, 
your call to action needs to be effective. That’s why you’ll want to tighten and polish your CTA by keeping 
these two tips in mind:

Tighten Your Call to Action68

E.G., “Click here now before the 50 spots are gone!”

E.G., “Click here to download and read this report now…”

REMIND PEOPLE OF A DEADLINE OR LIMIT.

BE SPECIFIC ABOUT WHAT PEOPLE SHOULD DO. 

Now the next part of content marketing mastery…
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You’ve got a great piece of content on your hands. Now it’s time to make the most of it with these 
publishing and marketing tips, tricks and hacks…

PUBLISHING

If you want your content marketing to be effective, then you can’t just throw your content at the 
metaphorical wall to see what sticks. Instead, you need to create a content marketing plan that places your 
content in front of your audience. This plan may include:

You should create and implement a marketing plan for each piece of content you create.                            
Bottom line:  How will you distribute your content piece?

Create a Marketing Plan69

Blogging.

Guest blogging.

Email marketing.

Publishing guest articles via other 
people’s newsletters.

Putting content on social media.

Using content as lead magnets.

Optimizing content for the search engines.

Syndicating content.

Creating viral content.

Using paid advertising to reach readers.

Distributing content offline.

Sharing content live (such as in webinars).

People who see your content once (such as on your blog) are unlikely to remember to return to your site. 
That’s why you want to capture as many people as possible onto your mailing list. Here’s how:

Get an Autoresponder70

Get a reputable autoresponder (such 
as Aweber.com, GetResponse.com, 
MailChimp.com or similar).

Craft an initial autoresponder series of 
five to seven emails. E.G., “Five Easy Ways 
to Make an Extra $1000 Each Month.”



32

Create a lead magnet to attract 
subscribers, such as a valuable free 
report.

Design a lead page that persuades people 
to join your mailing list in exchange for 
the free lead magnet.

Then be sure to continue to send plenty of solid content on a weekly basis to grow a relationship with your 
subscribers and convince them to purchase your offers.  Each weekly email should contain a mix of content 
and pitch.

If you’re optimizing your content to bring in traffic from the search engines, then follow these tips:

The best social media site to place your content is the site where your market currently congregates. You’ll 
need to do your market research to determine where this is.

Don’t guess what your audience is searching for – instead, use a keyword tool (like WordTracker.com) 
so that you know for sure.

Use a keyword density of about 1%, meaning your keyword appears once for every 100 words of 
content.

Google and other search engines are going to rank your content based on the quality of your overall 
site, so be sure to only post high-quality content (and to get links from other high- quality sites).

Here’s another way to market your content…

Three Tips for More Effective SEO

Get Social

71

72

USE A KEYWORD TOOL. 

DON’T STUFF YOUR KEYWORDS. 

FOCUS ON CREATING A QUALITY SITE. 

Facebook.com.

Twitter.com.

LinkedIn.com.

YouTube.com.
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Tumblr.com

Google+.

Guest article

Guest blogging

Article submission

Article guidelines

Submit article

Contributor guidelines

Guest author guidelines

Guest author

This is a post by guest author

Guest article submission guidelines

ReddIt.com

Quora.com

Here’s another way to get your content in front of your audience…

When you create content, you want to distribute it as widely as possible in front of a targeted audience. And 
one way to do this is by syndicating your content. While you can do this on several sites, most require you 
to either get accepted by editors or pay for syndication.

Here’s a site that doesn’t require acceptance nor payment: Medium.com. If the site’s editors pick your 
content, then you’ll get exposure. So, go ahead and start putting some of your best content on the site and 
start developing a good reputation in your niche.

Another way to get your content in front of a targeted market is by getting it published on sites that accept 
guest blog articles. You can find these sites by searching Google for your niche keywords (such as “organic 
gardening” or “online marketing”) alongside the following terms:

One Really Good Place to Self-Syndicate Your Content

10 Surefire Terms to Find All The Guest Blogging Gigs You Need

73
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Next…
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If you want to get your content in front of a targeted audience, then do content swaps with other content 
marketers in your niche. This means that you publish their article on your platforms, and then they in turn 
publish your article on their platforms (newsletter, blog and social media).

You can find content-swapping partners by searching for popular blogs, newsletters and social media 
platforms in your niche. For example, go to Facebook and search for your niche keywords in the search box 
(such as “dog training”), and then check out who owns the popular groups and Pages.

The idea here is to create high-quality content (such as articles or reports) that you then give to affiliates to 
distribute. The benefit for affiliates is that they can change the links in the content to their affiliate links. And 
whenever someone buys through that link, both you and the affiliate make money.

Do Content Swaps

Create Rebrandable Content

75
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Optimize your content so it shows up under multiple searches in Google and elsewhere.

Do a lot of guest blogging.

Create plenty of viral content for your blog and social media channels. 

Get affiliates to rebrand and distribute your content to their networks.

People buy from those they know, like and trust. In order to gain this familiarity and establish yourself as a 
trusted expert, you need to spread your content around your niche. In other words, whenever someone in 
your niche is looking for a piece of content, they should run into your content and your name (which will 
establish you as the expert).

To that end, you should:

Which brings us to the next point…

Publish Across Channels77
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Distribute a lot of content around your chosen specialty.

Post guest content on sites around your specialty.

Start a Facebook Group or forum around your specialty.

Create a YouTube Channel on this topic.

Get ranked in the search engines on this topic.

Create a slogan to brand yourself based on your specialty (e.g., The Dog Trainer’s 
Trainer).

Ideally, you want to become the “go to” person on a particular topic in your niche. For example, don’t just 
be a dog-training expert. Instead, be the problem-dog trainer, the small-dog trainer, or even the poodle 
trainer.

Here’s how to establish your expertise in your specialty:

That’s right, you can pay to get your content in front of more people. Here’s where to place your ads:

Here’s another way to distribute your content…

Specialize

Place Paid Ads

78
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Be sure to use highly targeted keywords (e.g., “dog training tips”).

Use the ad platform to select a narrowly targeted audience based on your target market’s interest 
and demographics.

In all cases, be sure to start small and scale up in those venues where you get good results.

Search for highly targeted sites in your niche which accept sponsored blog ads, newsletter posts, or 
even traditional ads.

GOOGLE ADSENSE. 

FACEBOOK. 

NICHE SITES. 
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One of the key steps to a content marketing strategy is to put a lot of content on your own platform – 
namely, your blog. If you haven’t set one up yet, fortunately it’s easy to do. Here’s how:

Four Easy Steps for Setting Up Your Own Blog80

Get a Domain Name. Find something 
short, memorably and catchy, and 
then register it at NameCheap.com or 
another reliable registrar.

Install a WordPress blog. Go to 
WordPress.org to download the files 
and the instructions for downloading 
these files. If you don’t want to do 
this yourself, you can hire someone at 
Upwork.com to install and customize 
your WordPress.org site.

Set Up Hosting. Use a reputable service 
like HostGator.com, and then follow 
the onsite instructions to link your new 
domain name to your web host.

Pick a Suitable Theme. Choose a theme 
(design) that matches your niche. You 
can find plenty of free themes at https://
wordpress.org/themes/, or you can find 
a professional theme on a site such as 
StudioPress.com.

STEP 1:

STEP 3:

STEP 2:

STEP 2:

There are certain people in your niche that almost always share great content. You’ve probably already 
identified the other marketers who do this, such as bloggers. But there are plenty of prospects in your niche 
who have no commercial interest in the niche, yet they are the biggest influencers. Your job is to get your 
content in their hands and ask them to share it.

Here’s how to recognize the influencers (who aren’t marketers):

Get Your Content in Front of Influencers81

They’re well-respected members of forums and Facebook groups who post often.

They regularly comment on the top blogs in your niche.

They share a lot of content on their personal social media pages (and they tend to have plenty 
of followers).
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You may even consider asking these folks to be beta readers for your content, which will make it more likely 
they’ll share your content once it’s ready for publication.

Don’t limit your content marketing strategies to online venues. You can also consider these three places to 
distribute content offline:

Here’s another idea for improving your content marketing strategy…

Three Places to Publish Offline Content82

Create and distribute press releases.

Distribute hand outs when you give local talks for organizations.

Do a guest column in a local publication.

When you’re publishing guest content, don’t make the mistake of using your author byline to talk about 
you. Instead, turn it into a promo with a call to action, such as promoting your lead page or even a product.

People love in-depth tutorials, and you can publish them in multiple forms around the web. For example:

Here’s another idea…

Publish a slide-presentation tutorial and share it on SlideShare.net.

Create a video tutorial and sell it on Udemy.com.

Post a free video tutorial on YouTube.com.

Distribute free text tutorials on your blog. 

Avoid This Byline Mistake

4 Good Places to Publish Tutorials

83

84
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In order to attract more people to your platforms and make them feel special, you should seek to create 
special content. For example, make some of your very best content available only to your newsletter 
subscribers.

If you write about trendy topics, it gives you the opportunity to join the current niche conversation and 
drive interested traffic back to your website. However, trendy content doesn’t work over the long term. 
That’s why you need to balance trendy content with evergreen content.

Here are three dos and don’ts for creating evergreen content:

Next up…

Here’s another way to improve your content marketing…

Offer Special Content

Balance Trends With Evergreen Content

85
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Want to make people feel even more special? Give them access to a password-
protected post on your blog or even offer membership in a private Facebook 
group. Then offer some of your best content in these locations.

TIP:

DON’T REFER TO ANYTHING AS “NEW” IN YOUR CONTENT (E.G., “A NEW 
PRODUCT”).

DON’T REFERENCE ANYTHING THAT CAN DATE THE CONTENT, SUCH AS HOLIDAYS, 
YEARS, HISTORICAL EVENTS OR SIMILAR.

DO USE VAGUE REFERENCES, SUCH AS “RECENTLY” OR “YESTERDAY,” AS LONG AS 
DOING SO DOESN’T DATE THE CONTENT. E.G., “YESTERDAY I WAS TALKING TO A 
FRIEND…”
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If you want to enjoy success with your content, then give careful consideration to how you label it. For 
example, labeling content as an ebook tends to diminish its value in some people’s eyes.

What to use instead? Consider these labels to boost the value of your content:

Next…

Consider Content Labels87

Special report.

Whitepaper.

Guide.

System.

Formula.

Blueprint.

Tutorial.

Course.

Here’s a good way to establish your expertise in a niche and get your content distributed by other high-
profile marketers: join content giveaways. Or better yet, start your own content giveaway so that you can 
select the quality of marketers who are part of your group.

The idea is that all partners promote the giveaway, and prospects must join lists in order to get the content. 
Thus, every marketer has a chance to build their list and get more exposure then they’d otherwise be able 
to acquire on their own.

Join Content Giveaways88

Another idea…

Less is more when it comes to a giveaway event. Instead of having dozens of 
people giving away content, create a hand-picked group of about half a dozen 
high-quality marketers to participate in the event.

TIP:



Here’s a great way to exponentially increase the distribution of your content: license it to others by selling 
(or even giving away) the resell rights or giveaway rights. Just be sure not to license the private label rights, 
otherwise license holders will remove your name, remove your links, and change the content to suit their 
needs.

Every time you participate in a discussion in your niche, you’re making an impression on your prospects 
and customers. That’s why you’ll want to offer thoughtful contributions on forums, groups (such as on 
Facebook) and blog discussions.

Two things to keep in mind:

One way to get people coming back to your website (and your content) again and again is to create regular 
features.

For example, you might create a regular feature on your blog called “Ask the Expert” (e.g., “Ask the 
Mechanic” or “Ask the Personal Trainer”). This is where people submit questions and you answer them in 
the form of a blog post. Later you can compile the best questions and answers to create a lead magnet or 
other piece of content.

Which brings us to the next idea…

You can use your existing content to 
contribute to these discussions. For 
example, let’s suppose you have a blog 
post that lists several meal plans. If 
someone in a Facebook group asks for 
meal plan ideas, you can copy and paste 
your own blog post as an answer.

You can use your answers to create new 
content. For example, maybe you find 
yourself creating a really good answer 
to a question on a forum. You can then 
take this answer to quickly create a new 
post for your blog.

Be sure that whenever you post in a community discussion (where allowed), you drop a signature file with 
a link back to your lead page or other web page.

License Your Content to Others

Join Community Discussions

Create Sticky Features
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40
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The idea here is to compile some of your best content (such as best newsletter articles, blog posts and 
social media posts) to create a book. You can then offer this book as a lead magnet, sell it on Kindle, or 
even sell it as a physical book on Amazon by using a service such as CreateSpace.com.

Sometimes you think you have a really great piece of content and a good strategy for marketing it, but the 
whole thing flops. When that happens, you can diagnose the problem by asking these questions:

If you answer the above questions honestly, you should be able to see how and why your content strategy 
faltered.

Here’s the next idea…

Compile a “Best Of” Book

11 Questions to Ask When Content Flops
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People tend to view those who publish a physical book as an expert, which means 
even self-publishing a book can give your credibility a boost.

TIP:

Is the title compelling enough to draw 
people in?

Does the opener grab people on an 
emotional level?

Does the opener arouse curiosity about 
what’s coming?

Does the content arouse curiosity to 
keep people reading?

Does the content solve a problem?

Are the instructions simple and easy-
to-understand and implement?

Is this content something that 
people actually want?

Is the content well-written and 
engaging?

Does the content naturally lead 
to the call to action?

Does the content include a 
strong call to action?

Did you get the content in front 
of a targeted audience?



You don’t need to create all your content yourself. Instead, you can build a content marketing team to both 
create and distribute your content. This includes someone to create blog posts, newsletter content, social 
media content, guest posting content and products.

Keep these tips in mind:

Build a Content Marketing Team94

You can find ghostwriters by searching Google, asking your colleagues for recommendations, and 
posting on freelancing sites such as Upwork.com.

Here’s the next hack…

(E.G., Check their portfolio and research them in Google to be sure they have a good reputation.)

START WITH ONE TEAM MEMBER AND SCALE UP AS YOUR BUSINESS GROWS. 

DO YOUR DUE DILIGENCE TO BE SURE YOU’RE HIRING SOMEONE RELIABLE. 

No need to always start from scratch when creating 
content. Instead, look at your existing content and reuse/
repurpose whatever is popular.

For example, you can take a popular blog post, expand 
it, and then turn this new piece of content into a lead 
magnet.

Live content (such as a webinar) has the advantage of possessing a higher perceived value, which attracts 
good quality prospects. You can also reuse live content indefinitely in the form of the recordings, such as 
offering a webinar replay as a lead magnet.

Reuse Popular Content

Offer Live Content
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Sometimes you may be tempted to publish something that’s fairly low-quality, just to have something 
(anything) to publish.

Don’t do it. Because if a prospect’s first encounter with you is via this low-quality piece of content, they’re 
going to assume everything you do is subpar – and they’ll click away. That’s why you want to make sure 
every single thing you publish is useful, high- quality content that you’re proud to publish.

Be sure your brand is reflected in all of your content, including in the packaging itself. For example, your 
.pdf reports should include headers and/or footers on every page that reflect your branding. In addition, 
the title page and the ecover graphics should help you build your brand.

Publish High-Quality Content Only

Integrate Your Branding
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You can create great content, but that doesn’t automatically mean people are going to share it. If you want 
your consumers to share your content, you need to do the following:

Encourage Sharing99

This means offering something unique and useful. If the content is able to engage the viewer or 
reader’s emotions, that’s even better.

For example, post it on Facebook (which is a naturally viral platform).

This is where you specifically tell people to share the content. E.G., “Make someone’s day by sharing 
this with your friends right now!”

Here’s the next tip…

BE SURE THE CONTENT IS SHAREWORTHY. 

MAKE THE CONTENT EASY TO SHARE. 

OFFER A CALL TO ACTION. 



If you’re using content marketing to grow your business, the good news is that you don’t need to do 
everything manually. Here are five tools to help you automate different aspects of your content marketing 
strategy:

And now the final tip…

Five Must-Have Content Marketing Tools100

101

A blog platform such as WordPress.org.

A keyword tool to help with search 
engine optimization, such as 
WordTracker.com.

A productivity tool to help you 
concentrate, such as GetColdTurkey.com. 

A third-party autoresponder such as 
Aweber.com.

Social media tools to help you create 
and schedule content, such as 
HootSuite.com.

The only way to know for sure what’s working and what’s not with your content marketing is to track and 
test your campaigns. This includes:

Testing subject lines, content and calls to action in your emails.

Testing titles, content and calls to action in your blog posts.

Tracking your social media campaigns.

Tracking guest posts.

… And monitoring anywhere else that you post content.

Need a tool? You can use a Google Analytics, Piwik.org, or even a tool like SplitTestMonkey.com.

Track and Test Your Campaigns

Conclusion

There you have it: 101 surefire tips, hacks and tools for content marketing mastery. Go ahead and put these 
ideas to work for you today – because the sooner you do, the sooner you can start reaping the rewards!
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YOUR SHORTCUT...

You Know You Need High-Quality Content … And Lots Of It. 

Grab a great package of done-for-you content that you can use to...

• Immediately “copy and paste” the content into your blog, emails, 
membership site, autoresponder sequences, and virtually any other 
distribution channel you choose.

• Promote your favorite related products or services as a call to action at 
the conclusion of the articles (or as an example in the articles) or by-line.

• Use the content as “research” as ready-made outlines for bigger pieces of 
content, classes, products and more.

• Convert the content into lead magnets, videos, bonuses, infographics, 
content upgrades and other high-value formats.  

• Use the content as part of your paid products, coaching classes, 
Facebook groups and more.

• Rewrite as little or as much as you want to make the content uniquely 
yours for your unique business and your unique audience.

CLICK HERE FOR DETAILS

http://www.earncome.com/business-briefs/

