
The One Page 
Home Service Plan Multiplier

✓ Multiply Service Calls
✓ Multiply Service Agreements
✓ Multiply Products Sold

See How Easily Home Service Providers Can:



The One Page 
Home Service Plan Multiplier

703-829-7344

What are the Social Demographics of your 

most ideal customer? Find out their age, 

gender, location, income, marital status, 

etc.…

1. Before Element: What do your customers 

experience before they do business with you?

2. After Element: What do your customers 

experience after they do business with you?

3. Most Important: What was most important 

to your customers when they decided to buy?

When creating a profile of your most ideal customer, you’re 

able to focus on people who are more qualified to buy your 

products and services. All the information you gathered can be 

used in the marketing message of your advertising. 

By having a marketing message that is more relatable to 

your ideal customers and offers value upfront, you’re able 

to have strong positioning with more service calls, sales 

agreements, and products sold.

Customer Centric: The SMART Model 3 Elements: A Quick & Powerful Message

Getting Prospects To Come To You

Speaking to the most qualified prospects

Thank you for downloading the One Page Home Service Plan Multiplier. This is exclusively for HVAC 

Contractors, Roofers, Painters, Plumbers, and other Home Service Providers. The goal is to help you 

multiply the amount of service calls you’re getting, the amount of service/maintenance agreements 

you’re getting signed, and the amount of products you’re selling for your Home Service Business, so 

you can increase your profit margin. For a step by step video walkthrough of this plan, be sure to go 

to the download page where you downloaded this document from to watch it. 

Contact me if you have any questions. I’d love to hear your feedback after you implement the plan. 

Position your Home Service business as an 

instant authority by attracting customers to 

you. Aside from special discounts, you can 

use “Lead Magnets” to draw them in. A lead 

magnet is a value first offer that positions 

your ideal customer to come to you. Then all 

you have to say is “How can I help you?” 

Follow up with your most qualified prospects. 

Have a system in place to filter out tire kickers 

and people who aren’t serious. 

Even if they reject you’re initial offer, the system 

can follow up and pass on leads who are ready 

and willing to buy your products and services. 

What behaviors/actions Motivate your ideal 

customer? What are their values? Find out 

what they stand for and what they stand

against.

Where is your ideal customer getting their 

Advice from? Who influences their buying 

decisions? What magazines/books are they 

reading? What websites are they visiting?

What are the major pain points your ideal 

customer is dealing with?  Get to the Root of 

what they’re really going through that would 

compel them to use your product or service.

What objections come up during the buying 

decision Time? What could hold them back? 

Prepare for rational and emotional decisions. 

Find out who the decision maker is upfront.

Let’s Work Together To Grow Your Business

www.NetImpactMarketing.com/work-with-jl

http://www.netimpactmarketing.com/feo/home-service-residential-lead-package
http://www.netimpactmarketing.com/work-with-jl

