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Case Study:  Global QSR Brand
TV Network Proves Value of Custom Ads & Sponsorship Campaign

As a primary sponsor of a major sporting event, the 
QSR brand ran extensive TV advertising to measure 
the impact of TV advertising on sales. In partnership 
with a major network, the QSR brand wanted to
understand the impact of their sponsorship campaign.

ND in partnership with TiVo were able to measure 
the impact of the TV campaign on driving foot traffic 
into the QSR brand’s locations.

LCITM TV measurement solution was able to accurately 
measure and prove that TV ad exposure drives QSR 
diners. TV & Mobile combined outperformed TV 
only and TV & display, delivering significant lift in 
foot traffic. QSR brand saw 350k incremental visits 
due to the TV campaign.
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About NinthDecimal
NinthDecimal is the leading mobile audience intelligence company empowering marketers with the most comprehensive 
understanding of people by connecting their digital and physical lives. Fortune 500 companies and marquee brands, including 
American Express, Comcast, Kraft, Microsoft, Starbucks, Target, and Toyota, use NinthDecimal to achieve high-performing 
campaigns by reaching and engaging the same audience across all media channels on one single platform. By bridging online 
and offline data sources, NinthDecimal offers the most precise audience solution in the market to create a true understanding 
of mobile consumers and how to engage them throughout their path-to-purchase. Its Location Conversion IndexTM (LCITM) is the 
industry’s first offline attribution solution that goes beyond the click to measure physical-world behavior at the point of purchase, 
and data partnerships with companies like Acxiom, BlueKai, Datalogix, Experian, LiveRamp, Nielsen Catalina Solutions, Neustar, 
and more provide a comprehensive closed-loop solution.


