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BY John EggErton

H
ow do wE protect con-
sumer data from unreason-
able government searches 
and seizures when cars and 

refrigerators and hospitals and financial 
institutions and insulin pumps and 
wearables are all connected to a broad-
band net that blankets the planet?

that is an issue the courts and big 
edge services providers are ponder-
ing as federal law runs up against that 
technological reality.

Last week, Amazon, google, Face-
book, Apple, Microsoft, Verizon and 
others — representing, as they pointed 
out, search engines, email services, social 
networks, smartphones, cloud storage, 
internet-based devices, applications and 
wireless networks used by billions of 
people — filed a friend of the court brief 
with the U.S. Supreme Court. 

In the brief, they indicated that 
Fourth Amendment protections need 
to be updated to reflect the 21st-cen-
tury realities of the Internet of things, 
particularly when it comes to data 
being shared with third parties.

while they believe in strong digital 
data protection, the companies added, 
“rigid” rules no longer make sense 
and should give way to a more nu-
anced approach, based on such factors 
as the sensitivity of data and the cir-
cumstances under which it is collected 
or disclosed as part of participating in 

the digital world.
Collecting and sharing data and 

metadata (or data about data) is an 
unavoidable byproduct of the Iot, 
the companies noted, and privacy 
protections must grow to meet that 
new reality. 

“Inflexible doctrines that categori-

cally foreclose any protection for data 
automatically generated by ordinary 
digital activity — or that will be 
generated by the yet-to-be-conceived 
technologies of tomorrow — are not 
sustainable,” they told the court.

Flexibility Is Needed 
the brief made the argument while 

assuming that data transmitted to a 
third party is necessarily voluntary 
and thus precludes Fourth Amend-
ment protections. the same, the com-
panies said, applies to the carve-out 
from Fourth Amendment protections 
for “non-content.”

“no constitutional doctrine should 
presume that consumers assume the 
risk of warrantless government sur-
veillance simply by using technologies 
that are beneficial and increasingly 
integrated into modern life. Similarly, 
the fact that certain digitally transmit-
ted information might have been tra-
ditionally classified as ‘non-content’ 
should not unconditionally bar Fourth 
Amendment protection, as this data 
can often be highly revealing of the 
intimate details of a user’s life.” 

Edge Giants Edgy Over 
Government Access to Info
Amazon, Google, Apple, others urge Supreme Court to update unreasonable search safeguards

Who says you can’t go back home? actress Raven-symoné successfully re-
turned to her Disney channel roots with new series Raven’s home, a continuation of 
that’s so Raven, her popular series that ran for four seasons from 2003-07.

symoné, who played teen psychic Raven baxter in the original series, reprises 
that role in Raven’s home, with the character now a divorced mother of two young 
children. actress anneliese van der Pol also reprises her that’s so Raven role as 
Raven’s best friend, chelsea, in Raven’s home, for which Raven-symoné serves as 
executive producer.

the July 21 premiere of Raven’s home drew 4 million viewers, the second biggest 
series premiere among all kid-targeted cable tV networks in total viewers this year.

While other Disney child stars have moved on as adults, Raven-symoné — who 
most recently appeared as a co-host on tV talk show the View and in a guest role 
in Fox’s empire — told b&c that she wanted to return to create a family-oriented 
show that attracted old fans of that’s so Raven as well as a new generation of 
viewers.

“I missed Disney channel, and I wanted to return to something that was meaning-
ful,” she said. “this is a different show with characters that you remember from 
your past. It shows what’s going on in society now — we’re not rich, but we’re two 
families living under one roof trying to make it work. 

“What I love about it is the people that remember us as 15-year-olds now see us 
as 30-plus-year-olds — we’re hoping to show how these characters have evolved.” 

— R. thomas umstead

Raven-Symoné GoeS Home aGain to DiSney 

Lead-In

Raven-Symoné (c.) returns as 
a mom to Navia Robinson (l.) 
and Isaac Ryan Brown in Disney 
Channel’s Raven’s Home. 

Edge providers made 
their thoughts on 

data privacy in the 
IoT age known in a 
filing with the U.S. 

Supreme Court. 
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FATES AND FORTUNES

ExEC MOvES  
OF THE WEEk
Youtube has bolstered its original program-
ming staff with the appointments of (1) JON 
WAx as head of drama series, scripted and 
current, and ANgElA COURTIN as global head 
of Youtube tV and originals marketing. wax 
joins from wgn America, where he was ex-
ecutive VP of scripted programming. Courtin 
was most recently executive VP and CMo at 
Fox Broadcasting. n (2) MATT CHERNISS has 
been tapped to oversee Apple’s worldwide 
video unit. Cherniss recently left his post 
at wgn America, where he was president 
and general manager of wgn America and 
tribune Studios. his departure came as Sin-
clair Broadcast group is set to acquire tri-
bune Media and shift wgn America’s focus 
away from originals. n CHRIS CASTAllO has 
been tapped to head development for go90, 
Verizon’s ad-supported over-the-top service. 
Castallo joins the service from CBS, where 
he was most recently senior VP and executive 
VP of alternative programming and develop-
ment. n UStelecom has upped (3) ROBERT 
MAyER to senior VP, cybersecurity. Mayer was 
most recently VP of industry and state affairs 
at the organization. he currently serves on 

the FCC’s Communications Security re-
liability and Interoperability Council. n 
BRUCE lITTMAN has been named execu-
tive VP of content distribution for her-
ring networks, the parent of one America 
news and wealth of Entertainment. Litt-
man was previously VP of content distri-
bution for Anthem Sports. n Sports media 
veteran MARk SHUkEN has been appointed 
president of Pac-12 networks. Shuken, 
who succeeds Lydia Murphy-Stephans 
at Pac-12, has run sports nets for com-
panies including time warner Cable, di-
rectV, Fox Sports and Liberty Media. n 
dish network chief operating officer ERIk 
CARlSON will add Sling tV to his purview 
effective Aug. 31. the move comes as long-
time Sling CEo ROgER lyNCH leaves for 
music service Pandora, where he will serve 
as CEo. n ERIC gOUlD has been tapped as 
executive VP of finance and chief invest-
ment officer at Entertainment Studios. 
gould will oversee investments, mergers 
and acquisitions, and corporate finance for 
Byron Allen’s company. n MIkE TIRICO will 
replace dan hicks on nBC’s coverage of 
notre dame football. tirico, a veteran 
play-by-play announcer at the Peacock 
network, joins analyst doug Flutie and 
reporter Kathryn tappen.

the tIck Is back! 

sixteen years after the show 

debuted on Fox, the series returns 

aug. 25 on amazon Prime Video. the 

executive producers say amazon gets 

the offbeat comedy better than Fox 

might have back then. 

 “Joe Lewis [amazon studios head 

of comedy, drama and VR] loved 

the idea and really got it,” executive 

producer barry Josephson said. “It 

seems like a really good home for us.”

ben edlund created the character 

in the carefree days before we knew 

about Lyme disease. he says the tick 

is a unique entry into the superhero 

world. “We represent a really good 

way for amazon to do it, and wink 

at the same time, and not be as 

earnestly invested as a competitor of 

theirs.” 

amazon is on board for 12 epi-

sodes. executive producer David Fury 

met edlund when edlund worked on 

early-aughts drama 

Firefly and on buffy 

the Vampire slayer. 

the Joss Whedon 

shows shared office 

space. “We became 

fans of each other,” 

said Fury. “We always 

wanted to work to-

gether.”

through buffy, Fury 

knows the feeling of 

hearing from fervent 

fans of a series decades after it 

wrapped. he hopes to experience a 

similar thing from tick fans years 

down the road. 

sounds good to edlund. “there’s an 

audience out there for sure,” he said. 

“We don’t know the size of it, but it’s 

sizable enough to probably keep it 

going for a while. We don’t want to fail 

that audience. anything beyond that 

is gravy.”

and decades after she broke 

through, the late Whitney houston 

still has her share of fervent fans. 

they’ll catch a candid glimpse of 

the star when showtime’s Whitney: 

can I be me comes out aug. 25. 

the documentary depicts a pained 

artist — a gospel singer marketed 

to a mostly white audience and, the 

film suggests, perhaps a bisexual 

woman whose true self was hidden 

from her fans. 

Whitney details houston’s relation-

ship with childhood friend Robyn 

crawford, which may have been more 

than a friendship.

“there were so many periods of her 

life where she was asked not to be 

who she was,” said Whitney executive 

producer Vinnie malhotra, the senior 

VP of documentary films at showtime. 

the film speaks with several 

members of houston’s inner circle, 

malhotra said, including her hair styl-

ist and bodyguard. “What we see is 

a different portrait of Whitney than 

you’d see from the top down,” he said. 

showtime initially had aug. 26 for 

its Whitney premiere. then it landed a 

certain boxing match, and the debut 

was moved up a day. “It’s hard to go 

up against conor mcgregor and Floyd 

mayweather,” malhotra conceded. 

“We’re ok with being bumped.”
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STATOF 
THEWEEk

976,000
Number of video customers lost by pay-TV 

providers in the second quarter, according to 
data compiled by Kagan. The figure is better 

than expected, but still a record loss.

Lead-In

           “Best of luck to  
          @JessePalmerABC as 
he departs @GMA to launch  
@DailyMail TV! Congrats to a 
fellow Canuck doing so well.” 
@BenMulroney, tV and media personality 
Ben Mulroney tweeted after seeing that 
ESPn football analyst and ABC news 
special contributor Jesse Palmer was 
named as the host of DailyMailTV, which 
launches on Sept. 18.

            THE WATCHMAN
                              deputy editor michael malone’s weekly look at the programming scene

Time Ticks by for Amazon Superhero, and  
Houston, We Have a Problem, Says Showtime 
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Amazon videos says it 
“gets” The Tick, a ’90s 
cult classic to return on 
the streaming service. 

Showtime’s 
Whitney: Can 
I Be Me tells 
the singer’s 
story through 
the eyes of 
a childhood 
friend. 
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