
4   B R O A D C A S T I N G  &  C A B L E   S E P T E M B E R  4 - 1 1 ,  2 0 1 7   B R O A D C A S T I N G C A B L E . C O M

Lead-In

BY JOHN EGGERTON

The National Association 
of Broadcasters has told 
Congress that it will not 

ask lawmakers to mandate a 
longer post-incentive auction TV 
station repack timeline than the 
39 months set by the FCC.

Broadcasters have been 
working and are working to 
meet that deadline, but the 
association is also looking for 
assurances from Congress that 
if unforeseen situations arise, 
they will not be pushed off the 
air, the NAB said.

That came in testimony from 
NAB executive vice president 
and general counsel Rick  
Kaplan. The NAB has long 
said it thought the 39-month 
timeline would not be enough 

time, but its focus now 
appears to be ensuring 
that there is sufficient 
flexibility baked in as 
it tries to meet that 
deadline.

The FCC has a 
waiver process for 
situations beyond 
broadcasters’ control, 
but it also signaled that 
flexibility should not 
necessarily extend to 
pushing beyond that 
39-month deadline, a 
deadline wireless car-
riers have said they had counted 
on and factored into their bids 
for the spectrum in the incentive 
auction.

“Broadcasters are not 
proposing a new repacking 
deadline or even a blanket, 

open-ended extension of the 
FCC’s current 39-month re-
packing window,” Kaplan told 
Congress. “What we are seek-
ing, however, is for Congress to 
make clear that no individual 
station should go off the air or 

have a significant reduction in 
service if circumstances beyond 
its control prevent its transition 
at the assigned time.”

Broadcasters have told 
Congress there are two keys 
to a successful repack, enough 
money and enough time. Legis-
lators generally are in agreement 
that more money is needed, 
but the time issue remains 
more problematic, with various 
legislators citing the need to get 
the spectrum in the hands of 
wireless carriers.

The first TV stations — in 
phase one — must switch chan-
nels by Nov. 30, 2018, so broad-
casters said Congress needs to 
move quickly to clarify that 
broadcasters and their viewers 
would not be sacrificed to a hard 
timeline. 
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NAB Won’t Challenge Repack Timeline
But group says Congress should clarify that no broadcaster will be forced off-air

JESSE PALMER'S READY TO GO ÔFAST AND FURIOUS'
Will host ‘DailyMailTV,’ new first-run syndie magazine premiering Sept. 18
By Paige Albiniak

ON SEPT. 18, DailyMailTV, based on the popular and 
prolific website, will debut in first-run syndication. 
Hosting the show is Jesse Palmer, who previously ap-
peared on television in 2004 as ABC’s The Bachelor. 
The former NFL player has since gone on to analyze 
college football for ESPN, work as a correspondent for 
ABC’s Good Morning America and appear on several 
Food Network shows. 

He finished up a guest-hosting stint on Rachael Ray 
last week and hopped on the phone with B&C contrib-
uting editor Paige Albiniak. An edited transcript follows.

What brings you to DailyMailTV? Why did this job look interesting 
to you? It’s really a dream opportunity for me. I’ve always been a huge 
fan of Daily Mail. I’ve found it addictive. It’s where I go to get my news and 
storytelling fix. With the scope of news they cover, whether it’s breaking 
news or exclusive, there’s something for everybody. 

Is it just you, or will you have hosting help?  
I’m the sole host and we’ll have lots of guests 
and correspondents chiming in, some in studio 
and some remotely from our offices in New 
York, from the front lawn of the White House, 
and across the pond in London and Sydney. The 
stories aren’t just stories that happen in the U.S. 
We’ll have compelling stories that happen inter-
nationally that our viewers in the US will find 
interesting and want to know about.

What’s the format of the show? The show 
is pretty fast-paced, we’re fitting a lot in. One 
thing anyone notices if they go to DailyMail.com  
is how much content there is. We have  
something like 1,600 stories and 12,000 pho-
tos posted daily so the hardest part for our 

producers is narrowing down what we cover. We’re going to go fast and 
furious across a wide range of topics. We are all over the place and I like 
that. It’s not going to be boring to watch. 

To read the whole interview, go to www.broadcastingcable.com/Sept11. 

Jesse Palmer parlayed his appearance on The 
Bachelor 13 years ago into a full-fledged TV career.

NABÕs Rick Kaplan
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 THE WATCHMAN
 Deputy editor Michael MaloneÔs weekly look at the programming scene

ÔMindy' Makes Rom-Coms Cool, and  
Is ÔBetter Things' the Best Thing on TV?
THE NEW SEASON of The 
Mindy Project starts on Hulu 
Tuesday, Sept. 12 (see page 
29), and it’s the final one for 
the unabashed rom-com. Matt 
Warburton, showrunner and 
executive producer, described a 
“really nostalgic” mood inside 
the writers room. He noted how 
they know the show is truly 
done because Mindy has used 
up every bit of the faux New 

York street on the set.  
“We didn’t overstay our wel-

come,” Warburton said. “It just 
felt right to me.”

He likes that the whole of the 
series — all 117 episodes — will be 
on Hulu, allowing latecomers to 
catch up with Mindy, Danny and 
the rest of the gang. Warburton 
said season six “brings Mindy 
not just full circle, but evolved.”

As the show winds down, 
Warburton is 
allowing himself 
to think a bit 
about The Mindy 
Project’s legacy. 
“I hope it broad-
ened the scope 
of who can be a 
leading voice on 
a TV show,” said 
Warburton, men-
tioning other com-
edies, including 
FX’s Atlanta, with 

minority main char-
acters. “And it kept 
romantic comedy in 
pop culture when there wasn’t 
much of it.”

It’s hardly a romantic com-
edy, but the new season of 
Pamela Adlon’s Better Things 
kicks off on FX Sept. 14. Louis 
C.K. is an executive producer, 
and the show’s biggest cheer-
leader. Speaking of Better 
Things at last month’s TCA Tour 
in Los Angeles, he said it’s “eas-
ily the best thing” on television. 

A panel dedicated to the 
show spent several glorious 
minutes dissecting the amount 
of “male shittiness” around the 
nation at the moment. Adlon 
was thankful for a question on 
the topic, from a male critic. 
“There is an increase societally 
in male shittiness — and also a 
decrease, because you are ask-
ing me that question,” she said. 

Adlon plays Sam Fox, mother 
of three daughters. 

Inevitably, the topic of the 
return of Louie was brought up 
while C.K. was onstage. 

“I’m not going to do it soon,” 
he said. 

Louis was asked if he had a 
Curb Your Enthusiasm model in 
mind for Louie — if a great idea 
hits him at some point, he can 
run with it. C.K. said it was an 
apt comparison. “I might wake 
up one day and say, Oh shit! 
This would be a great way to 
do another season!” he said. 
“Then I would run and start to 
make new ones.”

But for today, it’s all about 
Better Things. “Right now I’m 
involved in her show,” said C.K. 
“I’m just so happy to be doing 
that, and my standup, and my 
other dumb things.” 

Better Things
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The Mindy Project

NATPE TAPS 15TH LEGACY AWARD CLASS
NATPE HAS NAMED THE RECIPIENTS of the 15th annual Brandon 
Tartikoff Legacy Award.

The honorees are: executive producer Greg Berlanti (The 
Flash and Arrow); César Conde, chairman, Telemundo and 
NBCUniversal International; actress Jane Fonda (Grace and 
Frankie); Kevin Reilly, president, TBS and TNT; and actor Tom 
Selleck (Blue Bloods).

The quintet will receive their awards at a reception on Jan. 17, 
2018 at the Fontainebleau Miami Beach during the NATPE Miami 
Market and Conference.

Named after esteemed programmer Brandon Tartikoff, the 
Tartikoff Legacy Award recognizes television professionals who 
have shown excellence in their field. —B&C Staff

THEY SAID IT
“There’s not only room for Disney,  
but a demand for Disney. We’ll have  
the content to back that up.” 

Ñ Bob Iger, CEO of The Walt Disney Co., Sept. 7 during the Bank of America 
Merrill Lynch investor conference. He elaborated on the companyÔs plans to 
launch a direct-to-consumer service, which Iger said would be the home of 
Marvel and Star Wars films.
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5% 
The rise in total viewers analyst  

Michael Nathanson of MoffettNathanson  
Research predicts NBCÕs Sunday Night Football  

will see for the 2017 football season.


