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BY JOHN EGGERTON

P
RESIDENT Donald Trump’s 
attacks on the news media 
have been unrelenting, but 
they veered into new, and 

dangerous, territory last week.
Trump, stung and angered by what 

he saw as more fake news meant to 
undermine his administration, has 
taken a page out of the playbook of 
another president, Richard Nixon, 
threatening to revoke the licenses 
of network news operations — they 
are not actually licensed — and 
calling them partisan, distorted, and 
fake. Nixon famously threatened the 
broadcast licenses held by The Wash-
ington Post’s parent company during 
its Watergate investigation.

The current president was respond-
ing to an NBC News report that he 
had talked about massively increasing 
the nuclear arsenal, a report the net-
work said was based on three sources 
in the room.

Trump also said network news — 
he did not specify broadcast or cable 
— were unfair to the “public,” which 
suggests it is not operating in the 

public’s interest.
While networks 

are not licensed 
by the FCC, the 
stations that are 
co-owned with the 
major broadcast 
news networks are, 
and are required to 
serve the public’s 
interest, so the 
President’s use of 
the term “public” 
may have been 
intentional.

Supporters of the 
president and even 
the president himself, as members 
of that public, could challenge those 
co-owned TV station licenses, but the 
FCC would have to conclude the sta-
tions were not operating in the public 
interest, which is a high bar. Revoca-
tions are rare, as activists who have 
challenged licenses can attest.

The FCC could designate a license 
for hearing on its own, which is 
why Congressional Democrats last 
week were pushing the chairman 
not only to reiterate his appreciation 

of the First Amendment, but pledge 
he would not go after news outlet 
licenses at the president’s urging.

The story was moving fast last 
week as the tweets, and the criticism 
of them, mounted.

At press time, FCC chairman Ajit 
Pai had not commented, but in an 
agency oversight hearing on the Hill 
at the time of the president’s “enemy 
of the people” tweet at news outlets, 
Pai said that he would not act in a 
manner that stifles or penalizes free 

speech “even if requested by the 
administration.”

Trump’s latest in a seemingly end-
less string of attacks on news media, 
including threats to change libel 
laws and personal attacks on indi-
vidual journalists, drew bipartisan 
pushback, including from former 
Republican senator and current Na-
tional Association of Broadcasters 
president Gordon Smith, who repu-
diated the attack on a free press in 
no uncertain terms.

“The founders of our nation set as 
a cornerstone of our democracy the 
First Amendment, forever enshrining 
and protecting freedom of the press,” 
Smith said. “It is contrary to this fun-
damental right for any government 
official to threaten the revocation of 
an FCC license simply because of a 
disagreement with the reporting of a 
journalist.”

In letters, statements and at least 
one Hill hearing, Democrats excoriat-
ed the p[resident, including calling for 
a hearing where commissioners would 
be asked to pledge not to follow the 
president’s lead and try to punish the 
media for critical stories.  

White House Threats Against Media Grow

President Donald Trump speaks with reporters in the White House after 
he hinted at a threat against NBC's license in a Twitter posting. 

THE WHIRLWIND OF ALLEGATIONS of rape 
and sexual misconduct against movie mogul 
Harvey Weinstein has forced the television 

business to scramble as well.
Some networks that air shows from the TV arm of 

The Weinstein Co., such as Netflix’s Peaky Blinders, 
have already removed the Weinstein name from the 
credits they run. Other projects will likely be can-
celled. All are considering what steps to take.

NBC News was under scrutiny for not breaking the 
story after one of its former anchors had obtained 
tapes and interviews documenting 
Weinstein’s activities.

At the same time, Amazon Studios 
head Roy Price was put on a leave of 
absence after the producer of one of 
Amazon Prime’s best-known shows 
accused him of sexually harass-
ing her. Albert Cheng, the Amazon 
Studios chief operating officer, was 
named interim chief.

Isa Hackett, executive producer 
of Man in the High Castle, which is 

based on the book by her father, Philip K. Dick, said 
Amazon Studios chief Price asked her to attend an 
Amazon staff party and repeatedly and insistently 
propositioned her, according to an interview in The 
Hollywood Reporter.

The New York Times and The New Yorker broke 
the story of how Weinstein sexually harassed ac-
tresses and other women, threatening to hurt their 
careers if they didn’t agree to his advances.

The New Yorker’s story was reported by Ronan Far-
row, who had been an MSNBC anchor and continued 

to work as a freelancer at the network.
“We didn’t feel that we had all the 

elements that we needed to air it,” NBC 
News president Noah Oppenheim said 
during an internal Town Hall style meet-
ing at NBC Wednesday. “We supported 
him and gave him resources to report 
that story over many, many months … 
The notion that we would try to cover 
for a powerful person is deeply offen-
sive to all of us.”

But when Farrow appeared on  

MSNBC’s The Rachel Maddow Show, he said, “I walked 
into the door at The New Yorker with an explosively 
reportable piece that should have been public earlier,” 
he said. “And immediately, obviously, The New Yorker 
recognized that, and it is not accurate to say that it 
was not reportable. In fact, there were multiple deter-
minations that it was reportable at NBC.”

Reports continue to surface about whether NBC 
News told Farrow to drop the story and about the 
pressure that may have been applied to NBC by 
Weinstein’s powerful Hollywood allies.

Last year, NBC was scooped by The Washington 
Post on the story about Access Hollywood’s tape of 
then-presidential candidate Donald Trump bragging 
about groping women, even though NBC owns Ac-
cess Hollywood and was aware of the footage.

In addition to award-winning movies, Weinstein’s 
studio, The Weinstein Co., produces TV shows on a 
number of networks and streaming services.

The Weinstein Co. is looking to take the mogul’s 
name off its door and has hired two ad agencies to 
create a new identity for the studio, the Wall Street 
Journal reported. Meanwhile, the Los Angeles Times 
reported that talent agencies would no longer do 
business with the company and that it might be put 
up for sale. — Jon Lafayette

But so does bipartisan pushback against president’s comments 

WEINSTEIN SCANDAL ROILS TV BUSINESS, TOO 

Weinstein
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THE SECOND SEASON of political 
comedy Graves starts on EPIX Oct. 
22. The writers’ room began hashing 
out storylines in January, days after 
President Donald Trump’s inaugura-
tion. The new season sees Margaret, 
wife of former president Richard 
Graves, run for a Senate seat. (Sela 
Ward plays Margaret and Nick Nolte 
plays Richard.)

Season two has “a lot of the tonali-
ties of the last election,” said Joshua 
Michael Stern, creator and show-

runner. That includes what Graves 
depicts as a four-party electorate in 
America: right- and left-wing, then 
alt-right and far left. 

It’s a deep dive for Richard Graves 
as he assesses his personal short-
comings in the White House. Stern 
describes it as “a study that an ex-
president does — how he became the 
man he’s become. That, and who was 
that young man who started off so 
wide-eyed and optimistic?”

Cameos for season two include 
John Kasich, Glenn Beck 
and Barney Frank. The 
new batch of episodes 
“goes deeper into the 
characters and their 
relationships,” promised 
Stern. 

Speaking of going 
deep, the book Fifty 
Years of 60 Minutes: The 
Inside Story of Televi-
sion’s Most Influential 
News Broadcast, cel-
ebrating a half-century 

of the sterling news 
mag, comes out 
Oct. 24. Jeff Fager, 
executive producer 
of 60 Minutes, is the 
author. 

His book is broken 
into five parts, each 
one looking at a 
different 10-year 
period in the show’s 
lifetime. Fager won’t 
say which decade 
was 60 Minutes’ 
best. “Each has its 
own distinct place 
in our history, and 
has been part of the evolution of the 
program,” he said. “Because we’ve 
changed a lot over 50 years in terms 
of our content.”

Even as the content has changed, 
Fager said the “standards and val-
ues” have not. “A big reason for it,” 
he added, “is because Don Hewitt 
just hammered them into us.”

60 Minutes has new energy this 

season. First off, Scott 
Pelley departed the CBS 
Evening News chair and 
can focus full-time on 
the show. Pelley had al-
ways taken considerable 
pride in his 60 Minutes 
stories. “I love that he’s 
no longer tethered to 
that chair,” Fager said, 
“so he can do what he 
loves doing the most.”

Oprah Winfrey also 
started as a 60 Min-

utes correspondent this 
season. Fager said she’s 
a righteous addition to 

the crew. “She’s a natural reporter — 
she’s constantly reading and chasing 
down things that are of interest to 
her,” he said. “It fits so well with us.”

So will there be another Fifty Years 
of 60 Minutes book in 2067? “As 
long as we stick to those standards 
and values we care so much about,” 
Fager said, “60 Minutes will be on the 
air a long time.”

Lead-In

EPIX's Graves

THEY SAID IT
“You have done terrible things to a number of 
women over a period of years. I cannot in any 
way say this is OK with me … It’s not at all, and I 
am sickened by it, angry with you and incredibly 
disappointed in you.”

Ñ Jeffrey Katzenberg, former chairman of Walt Disney Studios and CEO 
of DreamWorks Animation, responding to an email from The Weinstein 
Co. co-chairman Harvey Weinstein. In the message, Weinstein pleaded 
for Katzenberg and other industry heavyweights to support him after 
multiple reports surfaced detailing sexual harassment complaints 
against Weinstein going back decades.

            THE WATCHMAN
                              Deputy editor Michael MaloneÕs weekly look at the programming scene

ÔGraves' Diggers Rejoice, and We Celebrate 50 Years of Ô60 Minutes' 

CLEARING 
THE AIR
n Due to an editing error, 
in the Sept. 25 edition of 
Multichannel News, incor-
rect photos were used with 
NAMIC Luminaries profiles 
for P. Sean Gupta, vice president of strategy and operations, BET 
Networks, and Navin Kamath, vice president of account manage-
ment, Global Distribution, HBO. They are pictured here.

n In the Oct. 9 Multichannel News, in the Cable Television Pio-
neers profile of C-SPAN vice president of finance and corporate 
secretary/treasurer Jana Fay, it was incorrectly reported that  
C-SPAN founder Brian Lamb was previously at NCTA and that 
Fay was Lamb’s executive assistant for many years. MCN apolo-
gizes for the errors.

Gupta Kamath

Jeff Fager wrote the book on 
the history of 60 Minutes. 

n A+E Networks has realigned its 
advertising sales division to take a 
full-portfolio approach. The reorg 
includes the following appoint-
ments: AMY BAKER, executive VP 
ad sales, will be head of a new 
client strategy and insights team; 
BRIAN JOYCE, senior VP, will work 
across all national accounts; DAVID 
DESOCIO, senior VP, ad sales and 
partnership marketing, will over-
see product development, port-
folio sales strategy and ad sales 
marketing; LANCE STILL, senior 
VP, branded content, will oversee 
A+E’s content agency The Bridge 
as well as The Build; and JIM HOFF-
MAN executive VP, program part-
nerships and strategic initiatives, 
will oversee A+E’s sales offices in 
Los Angeles, Chicago and Detroit. 
n (1) ENRIQUE MARTíNEZ is retir-
ing from his post as president of Discovery 
Latin America. Martínez, who has been with 
Discovery for 24 years, has been president 
and managing director of Discovery Latin 
America/U.S. Hispanic for 17 years. Fernando 
Medin will succeed Martínez when he exits 
at the end of the year with, Medin officially 
taking on the role Jan. 1. Medin has been 
executive VP and general manager for Brazil 
and the Southern Cone. n THEO HAYES has 

joined WBAL Baltimore as anchor 
of the Hearst-owned NBC affili-
ate’s Saturday and Sunday morn-
ing newscasts. Hayes, who was 
most recently a morning anchor 
for WMBF Myrtle Beach, S.C., will 
also report for WBAL’s newscasts 
during the week. n MONIKA DIAZ has 
been tapped as news director for 
KTXL Sacramento. She succeeds 
Ed Chapuis, who left the Tribune-
owned Fox affiliate to become 
news director at KGTV San Diego. 
Diaz first joined the station in 2014 
as managing editor before assum-
ing the title of assistant news direc-
tor in December 2016. n (2) JULIO 
VAQUEIRO has been named co-an-
chor of Noticias Telemundo Fin de 
Semana, Telemundo’s weekend 
newscast. Vaqueiro, who replaces 
Luis Carlos Vélez, joins co-anchor 

Felicidad Aveleyra. He previously spent five 
years as a news anchor for Telemundo station 
KVEA Los Angeles. n (3) MARY DONAHUE has 
been appointed senior VP, development and 
programming at History. Donahue most re-
cently served as senior VP, development and 
planning at A+E Networks sister net Lifetime. 
Before Lifetime, she held another post at 
History and had roles at Discovery and The 
Oprah Winfrey Show, among others.
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