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Netfl ix Subs Would Pay More 
To Keep Service Ad-Free
While Netfl ix is inserting ads that promote its original programming, the over-the-top sub-
scription video service has been adamant that it does not and will not splice in third-party 
ads, meaning it’ll sidestep Hulu’s hybrid subscription/advertising revenue model for the 
foreseeable future. 

A new study seems to indicate that Netfl ix would do well to maintain its current course.
Per a poll from Exstreamist, 79% of 100 Netfl ix subs said they would rather pay more to 

the provider to keep it ad-free. About 44% said they’d be willing to fork over an extra $1 to $3 more per month, and 
27% said they’d be willing to pay an additional $4 or more.

But as Netfl ix has discovered before, raising rates can lead to subscriber churn. But moving to an ad model could 
also do some damage, too, as the same survey found that 56% of Netfl ix subscribers said they would likely cancel if 
they were forced to watch third-party ads. But 54% said they’d be OK with the idea if it meant Netfl ix could signifi -
cantly boost its content library, so there are some tradeoffs to consider.

The good news for Netfl ix is that most subs were generally receptive about seeing ads promoting Netfl ix’s own 
content, meaning the provider appears to be on solid ground for now. ◆

For more, see: http://www.multichannel.com/blog/bauminator/netfl ix-subs-would-pay-more-keep-service-ad-
free/391647 
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$16.98

The amount Hulu will charge each 

month to subscribers who desire a 

new bundle that will combine its core 

OTT service, which runs $7.99 per 

month, with Showtime, which is also 

nearing the launch of a standalone 

OTT service that will be offered via 

Apple devices and the Roku platform 

for $10.99 per month.

CONNECTIONS

“Also of note: Hulu has 9 million paid subs. 7 million of those subs also pay 
for cable. Amazing.” 

Re/code’s Peter Kafka (@pkafka) following news that Hulu would soon 
offer a bundle with Showtime, a tie-in that is generally viewed as one 
intended for cord-cutters.

“Sold last of our $NFLX today. Believe $AAPL 
currently represents same opportunity we stated 
NFLX offered several years ago.” 

Billionaire and activist investor Carl Icahn (@Carl_C_Icahn) last Wednesday 
(June 24) on the decision to sell his remaining stake — 1.4 million 
shares —in OTT service provider Netflix.
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Streaming Player Market Catches Fire 
About 3.5 million 
digital media stream-
ers were shipped in 
the U.S. in the fi rst 
quarter of 2015, 
extending the grand 
total to 35.7 million, 
according to Strat-
egy Analytics. Per the 
research fi rm, Apple 
has shipped more than 
15 million Apple TV 
units while Roku has 
shipped about 13.5 
million units. Two rela-
tive newcomers have 
locked in spots near 
the top of the rank-
ings, as as Google has 
shipped more than 8.5 
million Chromecast 
adapters, and Amazon 
has delivered close to 
4.5 million Fire TV devices. Those four now account for about 18% of all connected TV streaming devices in U.S. 
homes, up from 14% in the fi rst quarter of 2014, the research fi rm said. 

Jeff Baumgartner

“Ad-sponsored data is 
part of the product offering. 
We believe we are well 
within the ability to do 

that with all the rules we 
need to abide by.” 

Marni Walden, executive vice president and 
president of product innovation and new 

business at Verizon Communications, on a 
new “mobile-fi rst” video subscription service 

that is slated for a summer launch, and 
will emerge in the wake of the FCC’s new 

network-neutrality rules. 
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